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Highlights 


* Consumer prices rose 1.1% in the 12 months to January 2009, slightly less than the 1.2% increase observed in 
December. On a seasonally adjusted monthly basis, consumer prices fell 0.1% from December to January. 


Chart 1 
CPI inflation continues to slow as the CPi excluding gasoline retreats 


12-month percentage change 
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Briefing notes 


| Highlights: 


Consumer prices rose 1.1% in the 12 months to January 2009, slightly slower than the 1.2% increase in December. On 
| an unadjusted monthly basis, consumer prices fell 0.3% from December to January, after falling 0.7% from November to 


December. 


All-items Consumer Price index (CPI): 


* The downward pressure on the 12-month change in the CPI in January came mainly from lower gasoline prices and from | 


a sharp decline in the cost for purchasing and leasing passenger vehicles. 


* Increasing mortgage interest costs, natural gas prices and prices for various food items were the primary upward 


contributors to the 12-month change. 


* Ofthe eight major components, rising food costs (+7.3%) were the most dominant factor contributing to January’s increase. | 


¢ A sharp drop in prices for the purchase and leasing of passenger vehicles between December and January primarily 


contributed to the monthly decline in the CPI, while an increase in prices for gasoline dampened the fall. 


Miain contributors to the 12-month change in the CPI: 
Main upward contributors: 


* Mortgage interest cost (+5.8%) 


_* Fresh vegetables (+19.9%) 
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« Natural gas (+12.8%) 


Main downward contributors: 
* Gasoline (-23.5%) 
* Purchase and leasing of passenger vehicles (-8.2%) 


* Fuel oil and other fuels (-19.0%) 
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| Main contributors to the monthly change in the CPI, not seasonally adjusted: 


Main upward contributors: 
* Gasoline (+5.0%) 
| * Non-alcoholic beverages (+6.7%) 


Main downward contributors: 


| + Travel tours (-15.7%) 


* Natural gas (-6.0%) 


| ee eee SS 


* Purchase and leasing of passenger vehicles (-5.3%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage 


Percentage 
change 

January 2009 from 
January 2008 


All-items 1.1 
Core consumer price index (CPI) 


(Bank of Canada definition) 1.9 
All-items excluding energy 23 
All-items excluding food and energy 2 
Goods -1.0 
Services 3.0 
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Percentage 

change 

December 2008 from 
December 2007 


percent 


a2 


OOS 
OOO 


Monthly percentage 


Percentage 
change 

January 2009 from 
December 2008 


-0.3 


-0.4 
-0.4 
-0.6 
-0.3 
-0.3 


Percentage 

change 

December 2008 from 
November 2008 


-0.7 


-0.4 
-0.2 
-0.3 
-1.5 

0.1 


Analysi 


Consumer prices rose 1.1% in the 12 months to January 2009, slightly less than the 1.2% increase observed in 
December. 


Compared to the same month last year, downward pressure in January came mainly from lower gasoline prices, 
but also from a sharp decline in the cost for purchasing and leasing passenger vehicles. Upward pressure on the 
all-items index came mostly from higher food and shelter prices. 


The rate of change in consumer prices has been slowing since September 2008. 


Gasoline prices in January 2009 were 23.5% below the level in the same month in 2008. Price declines for fuel oil 
and other fuels also helped moderate consumer price increases. Overall, energy prices fell 10.9% in January, nearly 
matching the 11.0% decline posted in December. 


Food prices increased 7.3% during the 12-month period to January, identical to the increase in December. Bakery 
and cereal products and fresh vegetables exerted upward pressure on the food index. 


Shelter costs were also a significant upward contributor to the 12-month change in consumer prices in January, 
especially mortgage interest payments, which rose as a result of higher housing prices and despite lower mortgage 
interest rates. 


On a seasonally adjusted monthly basis, consumer prices fell 0.1% from December to January, following monthly 
declines of 0.3% in December, 0.3% in November and 0.6% in October. January’s decline reflected price decreases 
for transportation items, which outweighed higher prices for food. Excluding food and energy, seasonally adjusted 
consumer prices decreased 0.2% in January. 


12-month change: Significant drop in transportation prices offsets higher food prices 


Of the eight major components in the Consumer Price Index, six recorded increases in the 12 months to January: 
food, shelter, household operations, furnishings and equipment, recreation, education and reading, health and 
personal care and alcoholic and tobacco products. 


The largest upward contributor to consumer prices was a sustained increase in the price of food. Excluding food, 
the CPI posted a decrease of 0.2% in the 12 months to January. Shelter costs followed food as the second largest 


upward contributor to consumer prices. 


A decline in transportation prices substantially offset rising prices for food and shelter items. Continuing price declines 
for clothing and footwear items also helped to temper consumer price increases in the 12 months to January. 
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Chart 1 
Transportation price index continues to fall 
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Source(s): CANSIM table number 326-0020 


The transportation price index declined 7.5% in January; the drop in both gasoline prices and the cost of purchasing 
and leasing passenger vehicles were the main contributors. 


The cost of purchasing and leasing passenger vehicles fell 8.2% compared to a year ago, a significantly sharper 
decline than the 3.5% year-over-year drop observed in December. The decline reflected manufacturer incentives 
provided on 2009 vehicle models in response to the current downturn in auto sales. 


Chart 2 
Gasoline prices continue to decline year-over-year 


12-month percentage change 
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Source(s): CANSIM table number 326-0020 
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These declines were Slightly offset by a 4.1% increase in prices for passenger vehicle insurance premiums and 
a 4.2% increase in air transportation costs. However, the rate of growth was slower in both indexes than in December. 


Prices for food purchased from stores rose 8.6% in the 12 months to January. The main contributor was a 10.5% 
rise in prices for bakery and cereal products, compared with the 12.4% increase in December. Higher prices for 
fresh vegetables were also a significant contributor. 


Fresh vegetable prices rose 19.9% in the 12 months to January, down from the 26.9% increase posted in December. 
January's slowdown in fresh vegetables was due primarily to a drop in the price of tomatoes. 


Shelter costs remained the second largest contributor to the increase in the CPI, rising 3.3% in the 12 months to 
January. The increase primarily reflected higher mortgage interest costs and natural gas prices. Overall, the rise in 
the cost of shelter continued to moderate from the 3.5% increase in December and the 3.9% increase in November. 


Mortgage interest costs were up 5.8%, a smaller increase than the 6.4% posted in December. Natural gas prices 
rose 12.8% in January, also a significant slowing from the 18.4% posted in December. Prices for fuel oil and other 
fuels decreased at 19.0% in the 12-months to January, a faster pace of decline than the 13.5% drop observed in 
December. 


Prices for clothing and footwear fell 0.4% in the 12 months to January. This was a much slower pace of decline than 
the 2.6% drop in December. 


Wide variation in 12-month consumer price change among the provinces 


Consumers in three Atlantic provinces saw a modest drop in consumer prices in the 12 months to January. In both 
Prince Edward Island and Nova Scotia, consumer prices in January 2009 were 0.1% below levels in the same month 
a year earlier. In New Brunswick, the 12-month decline was 0.5%. 


The primary contributors to the declines in these three provinces were decreases in prices for gasoline, purchase 
and leasing of passenger vehicles and a decline in the 12-month price of fuel oil and other fuels. Fuel oil and other 
fuel products are used in greater intensity in the Atlantic provinces, resulting in a greater impact on consumer prices. 


Alone among the Atlantic provinces, Newfoundland posted a 0.9% increase in consumer prices, partly the result of 
a rise in homeowner’s replacement costs, which represent the cost of maintaining a housing structure. 


Excluding energy, consumer prices rose by 2.2% in Nova Scotia, 2.1% in New Brunswick and 2.5% in Prince Edward 
Island. 


Elsewhere, Quebec maintained the lowest positive rate of growth in consumer prices, posting a 0.5% increase. The 
increase in consumer prices in Ontario slowed from 1.5% December to 1.4% in the 12-months to January. 
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Chart 3 
Three Atlantic provinces report overall declines in consumer prices 
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Source(s): CANSIM table number 326-0020 


Consumer prices increased at the fastest pace in Saskatchewan (+2.4%). Alberta experienced the most significant 
slowdown in consumer price increases, slowing from 1.9% in December to 1.2% in the 12-months to January. This 
slowdown was driven by the 12-month drop in homeowner’s replacement costs (-10.4%), a sharp contrast from 
the 0.2% increase at the national level. 


Month-to-month seasonally unadjusted change: Fourth consecutive monthly drop in consumer 
prices 


Consumer prices fell a further 0.3% from December to January, after falling 0.7% from November to December. This 
was the fourth consecutive month-to-month contraction observed in the CPI. 
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Chart 4 
Consumer prices continue to contract across the country 
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Source(s): CANSIM table number 326-0020. 


January’s decline was due primarily to a large drop in prices for purchase and leasing of passenger vehicles which 
declined 5.3% from December to January. 


Price declines for natural gas (-6.0%), fuel oil and other fuels (-3.9%) and Electricity (-1.0%) also helped to ease 
consumer prices in January. 


In contrast to the previous three month-to-month declines, gasoline prices increased 5.0% from December to 
January. This increase partially offset the drop in prices for passenger vehicles. 


Also putting upward pressure on consumer prices in January were price increases for non-alcoholic beverages 
(+6.7%) and women’s clothing (+2.4%). 


While all provinces except Nova Scotia (0.0%) and British Columbia (0.0%) posted a contraction in consumer prices 
in January, the largest declines were realized in Alberta (-0.8%), Prince Edward Island (-0.5%) and Manitoba (-0.5%). 


Alberta (-0.8%) posted the sharpest monthly drop in consumer prices, as declining costs for electricity (-10.8%), 
natural gas (-14.7%) and homeowner’s replacement cost (-1.2%) tempered month-to-month increases in gasoline 
and women’s clothing. 


Seasonally adjusted monthly change: A decrease from December 


On a seasonally adjusted monthly basis, consumer prices in Canada fell 0.1% from December to January, following 
monthly declines of 0.3% in December, 0.3% in November and 0.6% in October. January's decline reflected price 
decreases for purchasing and leasing of passenger vehicles, which outweighed rising food prices 


Excluding food and energy, the seasonally adjusted CPI fell 0.2% from December to January. 
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Bank of Canada’s core index posts 1.9% increase 


The Bank of Canada’s core index increased 1.9% over the 12 months to January, a slowdown from the 2.4% rise 
in December. Lower prices for purchasing and leasing of passenger vehicles attenuated the increase in the core 
index. In contrast, higher prices for bread, cereal products and meat were the primary upward contributors. 


On a month-to-month basis, the core index prior to seasonal adjustment decreased 0.4% from December to January, 
following the 0.4% drop in the previous period. Large price declines for purchasing and leasing passenger vehicles 
were primarily responsible for the January decline. 


The seasonally adjusted monthly core index fell 0.3% from December to January, after increasing 0.1% from 
November to December. 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
¢ Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


1 a eaten cle cation lile Ek ei an eR aa BT eT re tl EAs Since Nbt leat slab ak 


CANSIM Relative? Indexes Percentage change 
vector importance January 2009 from 
number 
January December January December January 
2009 2008 2008 2008 2008 
2002=100 
a Ria ears er eee a ee eet fe ee ee oe ee 
All-items (v41690973) 100.0 113.0 413:3 111.8 -0.3 
Food (v41690974) 17.0 120.6 119.8 112.4 07 io 
Shelter (v41691050) 26.6 123.1 123.4 119.2 -0.2 3.3 
Household operations, furnishings and equipment (v41691067) Pas 105.7 105.5 103.3 0.2 a 
Clothing and footwear (v41691108) 5.4 91.8 91.3 92.2 0.5 -04 
Transportation (v41691128) 19.9 108.8 110.3 117.6 -1.4 -7.5 
Health and personal care (v41691153) 47 110.4 109.9 107.5 0.5 27 
Recreation, education and reading (v41691170) 12.2 99.7 101.2 99.6 -1.5 0.1 
Alcoholic beverages and tobacco products (v41691206) She) 129.2 128.7 126.4 0.4 2.2 
All-items (1992=100) (v41713403) 134.5 134.9 133.0 -0.3 4:3 
Special aggregates 
Goods (v41691222) 48.8 106.2 106.5 107.3 -0.3 1.0 
Durable goods (v41691223) 13.3 87.0 89.5 91.9 -2.8 5.3 
Semi-durable goods (v41691224) Wake 93.1 92.6 93.4 0.5 -0.3 
Non-durable goods (v41691225) 28.2 120.4 119.6 119.5 0.7 0.8 
Services (v41691230) Site 119.7 120.1 116.2 -0.3 3.0 
All-items excluding food (v41691232) 83.0 111.5 112.0 i fila er -0.4 -0.2 
All-items excluding food and energy (v41691233) 73.6 110.3 111.0 109.0 -0.6 1.2 
All-items excluding energy (v41691238) 90.6 Zt 112.6 109.6 -0.4 2.3 
All-items excluding gasoline (v41693245) 95.1 112.8 113.4 110.2 -0.5 24 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 108.1 108.5 108.0 -0.4 0.1 
Energy (v41691239) 9.4 123.8 123.0 139.0 0.7 -10.9 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 112.4 1i2e% i He -0.3 1.1 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 Aididew 112.6 110.1 -0.4 1.9 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonaliy adjusted 
CANSIM Relative 2 Indexes Percentage change 
vector importance January 2009 from 
number January December January December January 
2009 2008 2008 2008 2008 
Sac a ge SR a Se a cc ee Ea a a a A 
2002=100 
All-items (v41690914) 100.0 113.9 114.0 112.7 -0.1 1.1 
Food (v41690915) 17.0 120.1 119.8 111.9 0.3 i 
Shelter (v41690916) 26.6 123.1 123.4 119.2 -0.2 3.3 
Household operations, furnishings and equipment (v41690917) 1 105.8 105.6 103.5 0.2 Fa 
Clothing and footwear (v41690918) 5.4 93.7 92.9 94.1 0.9 04 
Transportation (v41690919) 19.9 108.8 110.3 117.6 -1.4 75 
Health and personal care (v41690920) 47 110.6 110.1 107.8 0.5 2.6 
Recreation, education and reading (v41690921) 12.2 101.8 102.0 101.6 Mr : . 
Alcoholic beverages and tobacco products (v41690922) 3.1 129.2 128.7 126.4 0 
Special aggregates 
All-items sath be food (v41690923) 83.0 111.5 112.0 111.7 -04 - 
All-items excluding food and energy soe (v41690924) 73.6 110.8 111.0 109.5 -0.2 
All-items excluding eight of the most volatile components (Ban 
iti v41690925 82.7 1113 411.5 109.3 -0.2 1.8 
of Canada definition) ( ) eh a5 +405 a3 19 


Core consumer price index (CPI) (Bank of Canada definition)? (v41690926) 82.7 
I 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 3 


The Consumer Price Index, provinces, Whitehorse, Yellowknife and iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector January 2009 from 
number J 
anuary December January December January 
2009 2008 2008 2008 2008 
2002=100 

Newfoundland and Labrador (v41691244) 112.9 113.1 111.9 -0.2 0.9 
Prince Edward Island (v41691379) 114.1 114.7 114.2 -0.5 -0.1 
Nova Scotia (v41691513) 113.4 113.4 113.5 0.0 -0.1 
New Brunswick (v41691648) 1 Wilviee ify a Ee -0.1 -0.5 
Quebec (v41691 783) (hee: mit alee? 111.0 -0.2 0.5 
Ontario (v41691919) 112.4 112.8 110.9 -0.4 1.4 
Manitoba (v41692055) 112.4 113.0 110.8 -0.5 1.4 
Saskatchewan (v41692191) 115.7 115.8 113.0 -0.1 2.4 
Alberta (v41692327) 120.2 AZARZ 118.8 -0.8 42 
British Columbia (v41692462) 111.4 111.4 109.9 0.0 1.4 
Whitehorse, Yukon (v41692598) 113.0 113.9 110.4 -0.8 2.4 
Yellowknife, Northwest Territories (v41692722) 114.3 115.4 111.3 -1.0 Zh 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 111.8 112.4 108.2 -0.5 3.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


eee 


Percentage change 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alcoholic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM Indexes 
vector 
mumber January December 
2009 2008 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 
(v41690981) 
(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


January 
2008 


2002=100 


January 2009 from 


December 
2008 


January 
2008 


SS 


113.0 
120.6 


121.0 
Aifed 
113.8 
115.6 
105.8 
131.5 
135.4 
110.7 
101.3 
115.6 
104.8 
109.5 
108.2 
112.2 
127.6 
127.6 
125.9 
127.0 
STE 
130.6 
126.3 
137.3 
142.4 
160.8 
122.6 
128.9 
128.0 
139.4 


112.9 
150.7 
143.0 
115.6 
112.4 
120.5 
103.4 
135.2 
108.5 
120.4 
124.6 
109.4 
119.0 
115.4 
113.7 
103.0 
126.6 
108.6 
118.3 
121.7 
120.5 
122.5 
117.6 
119.5 
141.0 
114.1 
sh Hg 
117.9 
113.0 


119.6 
120.2 
118.5 


111.8 
112.4 


111.4 
4 in I 
106.5 
107.2 
100.9 
124.0 
127.1 
107.5 
102.1 
110.5 

99.5 
102.8 
103.5 
101.3 
121.3 
121.3 
117.5 
W221 
123.7 
122.3 
120.8 
124.3 
129.6 
145.8 
P22 
117.5 
114.9 
109.1 


110.3 
127.0 
114.7 
105.0 

96.9 

94.1 

83.5 
101.7 
102.0 
118.7 
123.6 
106.1 
105.2 

98.6 

94.8 

714A 
136.6 

88.7 

95.4 
112.0 
109.8 
113.5 
108.2 
111.9 
116.0 
110.5 
105.3 
109.9 
101.0 


-0.7 


1 


1 


SSOA=SSHOSCOMO=SDOSCSCSCSONANS AROS 
AWDWOHAAWNDOOWDOAWA BAWABA wWNNOS 


|=N BR NOMOA ROMA DWOONNWARONWOANO 


1 


ak 
HhOWANAMTOHOATAHLOWDOA 
DANOANNADANHNAWAWOAOO 


—_ NR 
—-NODWH]-DON 


-ns OW-WHOaON Oo 


(jn EEE 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 

vector January 2009 from 
eee January 2009 December January December January 
2008 2008 2008 2008 

ee 
2002=100 

Shelter (v41691050) 123.4 123.4 119.2 -0.2 3.3 
Rented accommodation (v41691051) 108.8 108.7 107.0 0.1 1 PY 4 
Rent (v41691052) 108.8 108.7 107.0 0.1 1.7 
Owned accommodation (v41691055) 126.8 126.6 122.5 0.2 3.5 
Mortgage interest cost 1 (v41691056) 120.6 120.4 114.0 0.2 5.8 
Replacement cost (v41691057) 138.2 138.4 137.9 -0.1 0.2 
Property taxes (including special charges) (v41691058) 124.1 124.1 120.3 0.0 3.2 
Homeowners’ home and mortgage insurance (v41691059) 159.6 156.4 153.6 2.0 3.9 
Homeowners’ maintenance and repairs (v41691060) 113.7 113.7 108.6 0.0 47 
Water, fuel and electricity (v41691062) 132.7 135.5 127.3 -2.1 4.2 
Electricity 2 (v41691063) TNE, 116.3 110.9 -1.0 3.8 
Water (v41691064) 155.0 147.0 141.7 5.4 9.4 
Natural gas (v41691065) 143.2 152.4 126.9 12.8 


oo 
oo 
' 

sale 
o 
(=) 


Fuel oil and other fuels (v41691066) 165.5 172.3 204.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 

vector January 2009 from 
number January December January December January 
2009 2008 2008 2008 2008 

2002=100 

Household operations, furnishings and equipment (v41691067) 105.7 105.5 103.3 0.2 7 
Household operations (v41691068) a 5 ty BS 111.4 107.4 0.1 3.8 
Communications (v41691069) 104.8 104.7 103.0 0.1 ibys 
Telephone services (v41691070) 105.7 105.7 102.9 0.0 Ph 
Internet access services (v41693216) 93.9 93.9 97.3 0.0 -3.5 
Postal services and other communication services (v41691071) 125.1 122.3 5 PA 2 2.3 3.2 
Child care and domestic services (v41691072) 122.9 122.9 116.6 0.0 5.4 
Child care (v41691073) 121.8 121.8 sea 0.0 4.0 
Domestic services (v41691074) 126.0 125.9 116.7 0.1 8.0 
Household chemical products (v41691075) 109.8 109.7 103.3 0.1 6.3 
Paper, plastic and foil supplies (v41691078) 108.9 108.9 105.9 0.0 2.8 
Other household goods and services (v41691081) 116.6 116.4 110.2 0.2 5.8 
Pet food and supplies (v41691082) 109.9 109.5 103.5 0.4 6.2 
Seeds, plants and cut flowers (v41691083) 106.6 106.5 104.6 0.1 1.9 
Other horticultural goods (v41691084) 104.5 104.4 98.4 0.1 6.2 
Financial services (v41693229) 123.3 125.5 113.9 0.0 8.3 
Household furnishings and equipment (v41691087) 95.8 95.5 96.2 0.3 -0.4 
Furniture and household textiles (v41691088) 97.2 96.7 98.2 0.5 -1.0 
Furniture (v41691089) 94.5 94.5 96.5 0.0 -2.1 
Household textiles (v41691093) 106.9 104.9 104.4 1.9 2.4 
Household equipment (v41691097) 87.1 87.1 88.0 0.0 -1.0 
Household appliances (v41691098) 85.6 85.6 88.5 0.0 -3.3 
Non-electric kitchen utensils and tableware (v41691103) 80.4 80.4 84.9 0.0 -5.3 
Services related to household furnishings and equipment (v41691107) 143.7 143.7 134.0 0.0 tier: 


LLLP 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tabies” section. 
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Tabie 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 

vector January 2009 from 
number January December January December January 
2009 2008 2008 2008 2008 

rrr ena cee ge EY. 
2002=100 

Clothing and footwear (v41691108) 91.8 91.3 92.2 0.5 -0.4 
Clothing (v41691109) 86.5 85.4 87.6 1.3 -1.3 
Women’s clothing (v41691110) 86.8 84.8 88.6 2.4 -2.0 
Men's clothing (v41691111) 87.8 88.3 88.0 -0.6 -0.2 
Children’s clothing (including infants) (v41691112) 82.5 80.2 83.1 2.9 -0.7 
Footwear (v41691113) 90.9 92.6 91.9 -1.8 -1.1 
Clothing accessories and jewellery (v41691118) 110.0 110.1 107.6 -0.1 ye 3 
Clothing material, notions and services (v41691123) 117.6 117.6 113.2 0.0 3.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 

vector January 2009 from 
number aa ae ae ean ee ee SE RO 
ry December January December January 
2009 2008 2008 2008 2008 

2002=100 

Transportation (v41691128) 108.8 110.3 117.6 -1.4 =f 
Private transportation (v41691129) 107.6 108.9 117.9 -1.2 -8.7 
Purchase, leasing and rental of passenger vehicles (v41691130) 88.8 93.7 96.6 -5.2 -8.1 
Purchase and leasing of passenger vehicles (v41691131) 88.6 93.6 96.5 -§.3 -8.2 
Purchase of passenger vehicles (v41691132) 89.4 94.4 97.4 -5.3 -8.2 
Rental of passenger vehicles (v41691134) 103.5 103.5 104.0 0.0 -0.5 
Operation of passenger vehicles (v41691135) 125.2 2207, 137.8 2.0 -9.1 
Gasoline (v41691136) 116.9 11:3 152.8 5.0 -23.5 
Passenger vehicle parts, maintenance and repairs (v41691137) 123.5 123.9 119.2 0.0 3.6 
Other passenger vehicle operating expenses (v41691140) 135.0 134.7 129.7 02 44 
Passenger vehicle insurance premiums 1 (v41691141) 137.0 136.6 131.6 03 41 
Passenger vehicle registration fees (v41691142) 107.2 107.7 106.4 -0.5 08 
Drivers’ licences (v41691143) 149.5 149.2 149.2 0.2 0.2 
Parking fees (v41691144) 138.9 138.9 130.0 0.0 6.8 
Public transportation (v41691146) 119.6 124.0 115.4 -3.5 3.6 
Local and commuter transportation (v41691 147) 128.3 126.2 123.3 1.7 4.1 
City bus and subway transportation (v41691148) 126.0 124.4 123.5 1.3 2.0 
Taxi and other local and commuter transportation (v41691149) 133.0 129.8 122.5 25 8.6 
Inter-city transportation (v41691150) 114.7 122.7 110.9 -6.5 3.4 
Air transportation (v41691151) TSS 121.2 109.0 -6.3 4.2 
Rail, highway bus and other inter-city transportation (v41691152) 116.4 127.6 119.7 -8.8 -2.8 


nnn nnn UES 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Heaith 
and personal care 


CANSIM Indexes Percentage change 
vector January 2009 from 

number J eRe R TY TO Sa 
anuary December January December January 
2009 2008 2008 2008 2008 

sds ens 

2002=100 

Health and personal care (v41691153) 110.4 109.9 107.5 0.5 a7 
Health care (v41691154) 113.8 113.9 111.6 -0.1 2.0 
Health care goods (v41713463) 105.3 105.4 104.6 -0.1 0.7 
Medicinal and pharmaceutical products (v41691156) 103.1 103.3 102.5 -0.2 6 
Prescribed medicines (v41691157) 101.3 101.1 101.2 0.2 0.1 
Non-prescribed medicines (v41691158) 106.3 107.3 104.8 -0.9 1.4 
Optical goods (v41713381) 109.8 109.6 109.4 0.2 0.4 
Health care services (v41713464) 125.5 125.5: 121.3 0.0 3.5 
Optical services (v41693244) 102.6 102.6 101.2 0.0 1.4 
Dental care (v41691161) 124.5 124.5 120.4 0.0 3.4 
Personal care (v41691163) 107.2 106.2 103.6 0.9 3.5 
Personal care supplies and equipment (v41691164) 101.1 99.4 97.1 1.7 41 
Personal care services (v41691169) 115.9 115.9 T1227 0.0 2.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 

vector January 2009 from 
number | dantent 9 Decamber) ) eeleanere in 
anuary December January December January 
2009 2008 2008 2008 2008 

2002=100 

Recreation, education and reading (v41691170) 99.7 101.2 99.6 -1.5 0.1 
Recreation (v41691171) 92.5 94.5 93.5 -2.1 -1.1 
Recreational equipment and services (excluding recreational vehicles) (v41691172) G5a7, 66.9 69.2 -1.8 -5.1 
Purchase and operation of recreational vehicies (v41691179) 105.8 106.6 110.3 -0.8 -4.1 
Home entertainment equipment, parts and services (v41691184) 79.8 79.8 83.3 0.0 -4.2 
Travel services (v41691190) 84.1 90.6 85.1 =f 2 -1.2 
Traveller accommodation 1 (v41691191) 74.8 74.2 74.0 0.8 1.1 
Travel tours (v41691192) 93.2 110.5 96.9 -15.7 -3.8 
Other cultural and recreational services (v41691193) 125.5 125:2 119.7 0.2 4.8 
Spectator entertainment (excluding cablevision) (v41691194) 121-7 Zee 116.8 0.0 4.2 
Cablevision and satellite services (including pay television) (v41691195) 130.7 130.3 124.0 0.3 5.4 
Use of recreational facilities and services (v41691196) 1222 aul? 116.9 0.4 45 
Education and reading (v41691197) 122.3 122.1 118.7 0.2 3.0 
Education (v41691198) W257 125.6 121.9 0.1 3.1 
Tuition fees (v41691199) 130.7 130.7 125.7 0.0 40 
Reading material and other printed material (excluding textbooks) (v41691 202) TtOe 110.1 107.7 0.5 2.8 
Newspapers (v41691203) 122.8 121.0 118.5 1.5 3.6 
Magazines and periodicals (v41691204) 119.2 119.2 118.8 0.0 0.3 


LT 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 4-8 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 

vector January 2009 from 
number "~~ joann. 2 eter. dana Seatrack Teirecs t MmEaPop Meee oe cane 
anuary December January December January 
2009 2008 2008 2008 2008 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 129.2 128.7 126.4 0.4 2.2 
Alcoholic beverages (v41691207) 113.3 112.4 111.0 0.8 My 
Alcoholic beverages served in licensed establishments (v41691208) 116.8 116.7 114.1 0.1 2.4 
Beer served in licensed establishments (v41691209) Te) 117.5 114.0 0.0 MG 
Liquor served in licensed establishments (v41691211) 118.0 118.0 116.3 0.0 +0 
Alcoholic beverages purchased from stores (v41691212) tas: 110.3 109.3 14 2.0 
Beer purchased from stores (v41691213) 11S 113.9 113.4 1.6 2.0 
Wine purchased from stores (v41691214) 104.0 103.5 103.9 0.5 0.1 
Liquor purchased from stores (v41691215) 110.4 109.7 106.4 0.6 3.8 
Tobacco products and smokers’ supplies (v41691216) 143.1 143.1 139.8 0.0 2.4 
Cigarettes (v41691217) 143.1 143.1 139.8 0.0 24 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ' 


average 
2002=100 
Indexes (v41690973) 
1990 164 702 (1.5 (78 77.9 782 785 78:6 “(6.8 (3:5 800 738 78.4 
1991 82.0 820 823 823 627 83.1 83.2 83.3) 63:1 83.0 83.3 829 82.8 
1992 83.38 83.3 836 83.7 83.8 84:0 842 84.2 e412) 8435 847 (S47 84.0 
1993 85.0 "85.3. 85.2” 65.2 85.4" 85.4 85.6 85.7 85.7 “85:9 “SGis" = S6.1 85.6 
1994 86.1 854 6854 854 85.2 85.4 8657 858 859 857 862 86.3 85.7 
1995 8616 87.0 “87.2 87.5 8/.7 87.7 S8f.9 87.0 (87.8 38h | 88:0 8/8 87.6 
1996 8810. 88.1 88:5 887 89.0 89:0 89:0 89.0, S894 ).89:3) (897 (83.7 88.9 
1997 89.9 90.1 902 902 903 905 905 906 906 906 905 904 90.4 
1998 90:9 91.0 91:4 91.0 913 914 91.4 $1.4 91-2 S16 (91.6 31.3 91.3 
1999 915 916 920 925 927 929 93.1 93.3 93156 93.7 936 937 92.9 
2000 93.5 941 948 945 949 955 95.8 957 961 963 966 96.7 95.4 
2001 96.3 968 97.1 97.8 986 987 984 984 986 981 97.2 97.4 97.8 
2002 976 982 989 995 99.7 999 1005 100.9 1009 101.2 101.5 101.1 100.0 
2003 102.0 102:8 103.4 9102.4 102.5 102.5 102.6 102.9) 1034 102.8 103;4~ 103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 1066 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 1095 1096 109.8 109.2 109.0 109.2 109.4 109.1 
2007 109:4; 1IOZ Att 141 6a 121109 192107 AT Ae Ge eS 1210 HAAS 
2008 T1166 AZ 2 26 113.5) 114:65 “11S45 4168S Aisi ito “P14.5o  T14e 11303 114.1 
2009 113.0 ~ 33 = 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 5.5 5:5 3.3 5.0 44 44 41 41 4.2 47 Suit 5.0 4.8 
1991 6.9 6.2 Se 6.2 6.2 6.3 6.0 6.0 5.5 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 ier dhe et 1 et 1.3 1.6 TE a2 1.4 
1993 2.0 2.4 1.9 1.8 1.9 17 evs 1.8 1.8 1.9 1.9 im 1:9 
1994 1.3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 a4 2.5 2.9 2.7 2.6 2:2 2.2 2.3 2.1 esi 22 
1996 1.6 1.3 19 1.4 125 1:5 1:3 125 125 1.8 1.9 22 1.5 
1997 Bee 2.3 1.9 Ver 1.5 er 17 1.8 UlEZE 113} 0.9 0.8 Net 
1998 11 1.0 1.0 0.9 a Na 1.0 1.0 0.9 0.7 1.1 1:2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 1.5 1.6 1.9 Zh 2.6 2.3 22 2.6 1.8 
2000 Ze 2a0 3.0 PEEL 2.4 2.8 2.9 2.6 PT) 2.8 3.2 3.2 vA 6 
2001 3.0 2.9 2.4 3.5 3.9 3.4 PATS 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 4.7 sNeN ee 2.1 2.5 2.3 3.2 4.4 3.8 22 
2003 45 47 4.2 2.9 2.8 2.6 ZA 2.0 Py 1.6 1.6 2a 2.8 
2004 1:3 0.7 0.8 tes 2.4 25 2.3 1.8 1.8 2.3 24 2.1 1.8 
2005 1.9 21 23 2.4 1.6 ASE 2.0 2.6 3.2 2.6 2.0 2.1 22 
2006 2.8 Bee. 2.2 2.4 2.8 2.4 23 2 0.7 1.0 1.4 iY 2.0 
2007 ikea 2.0 2.3 Pay. 22 22 PoP AE 25 2.4 2.5 2.4 2.2 
2008 22 1.8 1.4 (74 PL 3.1 3.4 3.5 3.4 2.6 2.0 12 2.3 
2009 1.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, histerical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual @ 


average 
2002=100 

Indexes (v41693242) 
1990 786 79.0 79.1 13:3 795 7916 B/S9e 80.1 80.4 80.8 810 808 79.8 
1991 Sta Sly “8l7" “817 8185 820” S270" "823" "B24" 62 50" 625 625 82.1 
1992 82.7" "83.0" ~“83!2, 83:3)" 83:5" 68:4" “6S5l@ "83.6 "8Si7 9) 84,019 "644 84S 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 861 85.3 
1994 86.2 866 866 867 865 866 867 868 872 872 875 876 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 892 88.8 
1996 89.4 898 898 899 901 901 903 905 908 908 913 91.1 90.3 
1997 StS “Ot:5e 91.7 9491.9 (92:0'5 92:1. 9927) 928m) 92.4 57025- 92:4. 92:3 92.0 
1998 9276 92:90 =93:0' § .93:0'" 93:2 98:2) 893'3' =93i4ie -93:4)9893;7 93:7 9 593.5 93.2 
1999 93.5 93.8 94.1 942 945 946 947 949 952 95.1 95.0 94.8 94.5 
2000 946 950 953 953 955 958 958 960 962 963 964 96.4 95.7 
2001 96.3 966 971 974 97.7 979 982 983 984 984 981 $80 97.7 
2002 98.1 988 992 996 998 100.0 1002 100.7 1009 100.9 101.2 100.7 100.0 
2003 10,3 1018)" 102:0° Ste1.7  102:2° 102.7, 02:17 102:25 162.6. 9102.7, 163:0) 702.6 102.2 
2004 102:8 103.0 103.3 103.5 103.7 103.8 1040 103.8 1041 104.1 1047 104.6 103.8 
2005 : 104.5 1048 105.2 1052 1054 105.4 1054 1056 105.9 105.9 106.3 106.2 105.5 
2006 106.2 1066 107.0 1069 107.5 107.2 107.5 107.7 1083 108.4 1086 108.4 107.5 
2007 1086 1091 1095 1096 1099 109.9 110.0 1101 1105 110.3 110.3 110.0 109.8 
2008 TOR “AOS at0l9> Siac” ASG! Te AZO 2-45 die. 25 41S.0F 4126 111.7 
2009 AN2e2 = 
Percentage change from the corresponding month 

of the previous year (v41693242) 
1990 3.8 3.8 3:5 3.4 3.4 35 3.4 3.4 310 3.6 Sid = Wi 3.4 
1991 3.6 3.4 323 3.0 2.9 3.0 2.6 27, 25 2 22 2.1 2.9 
1992 1.6 1.6 1.8 2.0 Pas, Wee 1.8 1.6 1.6 1.8 1.9 22 1.8 
1993 725 2:3 2.0 1.9 liek 1.8 VLE 22 23 2.0 oa 24 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 15 ey, 1.9 
1995 2.0 2.0 2 2.1 2.4 23 2.4 26 2.4 2.4 2.4 1.8 2.2 
1996 ‘bai day, 1.6 1.6 ht “lnre Unt 187; We 17 1.9 oy ae 
1997 Zn 1.9 Px! Zee 2.1 eo 2.0 2.0 1.8 1.9 1.2 ai 1.9 
1998 1.4 15 1.4 fee 1:3 ihe Apes) i jee fe ae: 1.4 13 1.3 
1999 1.0 1.0 12 als} 1.4 1S iS 1.6 1.9 1.5 1.4 1.4 1.4 
2000 452 1S: As Ve 1.1 1:3 ee tee Bs. aio 1.5 17, ia 
2001 1.8 den 1.9 Pe 253 22 2:5 2.4 2.3 2.2 1.8 1% 2.1 
2002 1.9 213 Dee 2:3 2.1 2.1 2.0 2.4 25 2:5 a2 2.8 2.4 
2003 3.3 3.0 2.8 2.1 2.4 2A 1.9 16 1.7 1.8 1.8 24 2.2 
2004 1.5 nee 1.3 1.8 1.5 lege 1.9 1.6 19 1.4 NET, 1.8 1.6 
2005 dey let 1.8 1.6 1.6 15 1.3 ley Us de AS 1.5 1.6 
2006 1.6 dev AT, 1.6 2.0 1.7 2.0 2.0 23 2.4 22 2.1 1.9 
2007 2.3 23 PA) 215 22 2.5 2.3 2.2 2.0 1.8 1.6 15 2.1 
2008 1.4 Lo 1.3 1.5 1.5 1.5 a fits) “TE iter 1.7 2.4 2.4 Wy 
2009 1.9 


nnn LUE EEE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items? Energy ° 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 
EEE 
CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1990 79.6 82.5 84.2 86.1 71.6 79.1 132 65.2 81.6 74.9 788 73.4 
1991 83.4 86.3 87.4 94.3 123 847 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.4 744 86.6 79.2 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 947 76.5 93.1 92.6 940 85.0 
2000 93.3 956 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 11334 102.2 95.8 115.2 105.9 100.6 1217; 107.1 VttA 106.9 132.8 
2007 111.8 116.9 103.2 95.7 atic 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 NIST 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
Monthly indexes 

2008 

January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 117.1 109.6 143.2 
April 113.5 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 ied 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92.5 125.8 108.7 102.9 VATE 111.6 1194 110.3 165.3 
July 116.5 123'3 104.4 93.3 125.7 108.5 103.2 127.6 124 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123i 109.3 103.5 127.5 11155 1196 110.5 164.0 
September a17.% 123.1 105.6 96.1 122.4 109.4 103.9 128.0 111.5 119.8 110.8 161.5 
October 117.4 1232 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 1106 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 tts 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-14 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
ds al 2008 2008 2007 2006 2005 
2002=100 percent 

All-items (v41693271) 114.1 2.3 2.2 2.0 22 
Food (v41693272) 1527 3.5 Pf 2:3 25 
Shelter (v41693348) 122.0 4.4 3.4 3.6 3.2 
Household operations, furnishings and 

equipment (v41693365) 104.6 1.4 1.0 0.5 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 1.3 1.2 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 ee, -0.2 0.3 
Alcoholic beverages and tobacco 

products (v41693504) 1275 1.6 3.1 22 2 
Goods (v41693520) 109.4 ike 0.8 jez 23 

Durable goods (v41693521) 89.7 -5.3 -16 -0.7 -0.6 

Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 

Non-durable goods (v41693523) 124.4 5.1 2.2 2.9 44 
Services (v41693528) 118.7 3.4 3:9 ah 2:2 
All-items excluding food (v41693530) 113.8 PAL 2.0 2.0 ae 
All-items excluding food and energy (v41693531) 110.3 qe2 2.0 £5 1.3 
All-items excluding energy (v41693536) t3 1.6 2.1 Aw, nie 
Energy (v41693537) 149.3 9.9 ud 54 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
number 2008 2008 2007 2006 2005 
2002=100 percent 

Canada (v41693271) 114.1 2.3 2.2 2.0 2.2 
Newfoundland and Labrador (v41693542) 114.3 2.9 1S 1.8 PBT 
Prince Edward Island (v41693677) 117.5 3.4 1.8 2.3 31 
Nova Scotia (v41693811) 115.9 3.0 1.9 2.0 2.8 
New Brunswick (v41693946) 113.2 ive 1.9 ef 2.4 
Quebec (v41694081) 112.7 2a 1.6 1% 2.3 
Ontario (v41694217) 113.3 213 1.8 1.8 2.2 
Manitoba (v41694353) 113.4 2.3 2.0 2.0 27 
Saskatchewan (v41694489) 115.9 3.3 2.8 2.1 22 
Alberta (v41694625) 121.6 3.1 5.0 3.9 21 
British Columbia (v41694760) 112.3 Oag 1.8 lads 2.0 
Whitehorse, Yukon (v41694896) 113.4 3.6 2.5 1.4 2:2 
Yellowknife, Northwest Territories (v41695020) 115.2 4.0 2.9 1.4 2.3 
Iqaluit, Nunavut (v41713462) 110.4 2.3 3.2 Vet iY) 
St. John's, Newfoundland and Labrador (v41695144) 114.0 3.0 15 Tee 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 3.9 2.0 2.3 2.9 
Halifax, Nova Scotia (v41695156) 115.2 2.9 2.0 2.0 Zo 
Saint John, New Brunswick (v41695162) 113.2 1.8 1.8 7 2.4 
Québec, Quebec (v41695168) 112.4 eat 1.3 qe 23 
Montréal, Quebec (v41695174) 112.6 ZA 1.6 1.8 ZZ 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) 113.1 22 1.9 We 2.2 
Toronto, Ontario (v41695186) 11321 2.4 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 Dat 1.1 1.4 1.6 
Winnipeg, Manitoba (v41695198) 113.3 2.3 2.1 1.9 20 
Regina, Saskatchewan (v41695204) 15,2 3.1 2.6 2.0 2h 
Saskatoon, Saskatchewan (v41695210) eifea 3.9 3.4 22 2.3 
Edmonton, Alberta (v41695216) 121.4 3.4 48 3.1 aah 
Calgary, Alberta (v41695222) 127-65 3.2 5.1 46 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 1.9 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 1.2 1.5 ps7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonaily adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector January 2009 from 
number lah 
uary December January December January 
2009 2008 2008 2008 2008 
2002=100 
All-items (v41691244) 112.9 113.1 111.9 -0.2 0.9 
Special aggregates 
All-items excluding food (v41691368) 4111.3 112.1 112.4 -0.7 1.0 
All-items excluding food and energy (v41691369) 108.5 109.2 107.1 -0.6 ce 
All-items excluding energy (v41691374) 110.8 111.0 107.6 -0.2 3.0 
All-items excluding gasoline (v41693247) 112.8 AAs 110.1 -0.3 2:5 
Energy 1 (v41691375) 127.5 128.5 146.6 -0.8 -13.0 
All-items (1992=100) (v41713404) 132.4 13257; 131.3 -0.2 0.8 
Food (v41691245) 120.0 118.1 109.9 1.6 9.2 
Food purchased from stores (v41691246) 120.3 al aes e . : 
Meat 2 (v41691247) 114.2 
Dairy products 2 (v41691257) 126.4 125.9 118.9 04 6.3 
Bakery and cereal products (excluding infant food) 2 (v41691262) 142.3 140.8 127.2 I 11.9 
Fresh fruit 2 (v41691266) 113.3 113.6 101.5 -0.3 11.6 
Fresh vegetables 2 (v41691269) 105.9 101.3 83.6 4.5 26.7 
Food purchased from restaurants (v41691276) 120.2 120.1 112.8 0.1 6.6 
Shelter (v41691277) 129.2 129.1 123.6 0.1 4.5 
Rented accommodation (v41691278) 106.7 106.5 104.8 0.2 1.8 
Owned accommodation (v41691280) 128.7 128.3 117.9 0.3 9.2 
Replacement cost (v41691281) 166.2 165.7 133.9 0.3 24.1 
Homeowners’ home and mortgage insurance (v41691283) 125.6 125.6 127.8 0.0 -1.7 
Homeowners’ maintenance and repairs (v41691284) 115.9 114.9 107.6 0.9 ta 
Water, fuel and electricity (v41691285) 141.3 142.0 144.7 -0.5 -2.3 
Electricity (v41691286) 132.2 132.2 125.0 0.0 5.8 
Natural gas : : ; 
Fuel oil nd other fuels (v41691288) 153.7 160.9 197.3 4.5 -22.1 
ions, furnishings and equipment v41691289) 103.1 102.7 100.3 0.4 2.8 
ee oe i" Dons 108.6 108.0 104.2 0.6 4.2 
i 24 
Telephone services (v41691292) 102.1 102.1 100.0 0.0 a 
Internet access services (v41693217) 109.1 109.1 108.4 0.0 — 
Household furnishings and equipment (v41691297) 93.9 93.7: 93.5 0.2 
i v41691304 93.8 91.9 99.7 an -5.9 
Seperate . Net Sie 93.1 88.3 102.3 5.4 -9.0 
, 96.0 0.3 -5.0 
Men's clothing (v41691307) 91.2 90.9 - i 
Footwear (v41691309) 89.1 88.8 102.7 - 
Transportation (v41691312) 106.8 110.9 118.8 -3.7 -10.1 
Private transportation (v41691313) 105.6 109.6 119.4 -3.6 -11.6 
i 6.2 98.5 -6.4 -8.6 
Purchase and leasing of passenger vehicles (v41691315) 90.0 ce) Sey oc as 
Gasoline (v41691318) 111.9 112.3 shin i : oF 
Passenger vehicle insurance premiums 3 (v41691321) 120.0 120.8 spr - : - 
Public transportation (v41691323) 117.0 121.9 : 
Health and personal care (v41691328) 108.7 107.7 103.5 0.9 - 
(v41691329) 108.2 108.8 105.4 -0.6 2 
Health care 109.7 107.1 102.0 24 75 
Personal care (v41691335) 
Recreation, education and reading (v41691338) << = “7 ioe res 
steer leben a 104.5 100.8 0.4 41 
Education and reading (v41691347) 104.9 
Alcoholic beverages and tobacco products (v41691351) nee he re ra “e 
Alcoholic beverages (v41691352) ae 3 deg tag e “ 
Tobacco products and smokers’ supplies (v41691358) 143 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 

Food purchased from stores 
Meat 2 
Dairy products 2 


Bakery and cereal products (excluding infant food) 2 


Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


KKK 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


January 
2009 


114.1 


112.2 
108.5 
111.4 
114.4 
137.1 


134.3 


123.1 
125.1 
115.6 
128.4 
141.5 
108.9 
138.5 
116.4 


124.7 
107.1 
115.4 
ATs 
119.9 
112.0 
161.4 
161.5 


159.0 


108.1 
114.7 
101.6 
102.7 

94.9 


90.6 
83.1 
87.2 
94.9 


105.2 
104.1 

89.1 
111.6 
123.5 
120.9 


109.8 
109.7 
109.9 


102.0 
95.4 
119.5 


142.2 
114.9 
154.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


December 
2008 


January 
2008 


2002=100 
114.2 


114.2 
107.3 
108.7 
112.0 
161.4 


134.4 


114.3 
115.1 
113.5 
121.9 
127.4 

98.7 
107.0 
111.5 


124.4 
106.8 
113.8 
1 ees: 
121.4 
110.8 
163.8 
128.2 


201.1 


105.0 
109.5 
99.8 
102.7 
96 8 


95.8 
98.5 
89.5 
96.0 


118.9 
119.2 

97.1 
158.5 
118.5 
113.6 


104.2 
105.1 
103.2 


100.9 
95.0 
116.6 


134.3 
112.5 
142.7 


Percentage change 
January 2009 from 


December 
2008 


-0.4 


=j7Ao2040 
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Tabie 9-3 


The Consumer Price Index — January 2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 2 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 


(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
(v41691584) 
(v41691587) 
(v41691590) 
(v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


Indexes Percentage change 
January 2009 from 
January December January December January 
2009 2008 2008 2008 2008 
2002=100 

113.4 113.4 113.5 0.0 -0.1 
111.0 Miidez qe | -0.2 -1.9 
108.8 109.3 108.1 -0.5 0.6 
111.9 112.0 109.5 -0.1 22 
WAS:7, 113.6 111.6 0.1 1.9 
124.8 123.3 148.5 tz -16.0 
135.8 135.8 135.9 0.0 -0.1 
124.8 123.5 115.4 1.1 8.1 
124.7 123.4 114.5 14 8.9 
116.2 11571 qi set 1.0 46 
126.2 1272 120.2 -0.8 5.0 
139.3 138.7 125.9 04 10.6 
112.0 111.4 104.2 0.5 is 
121.4 119.7 96.3 1.4 26.1 
125.6 124.0 117.8 4.3 6.6 
124.7 123.6 122.4 0.9 1.9 
105.7 105.7 104.4 0.0 2 
2520 122.9 119.3 0.5 a5 
130.2 130.1 126.4 0.1 3.0 
147.2 141.4 144.9 4.1 1.6 
112.6 112.6 1141.7 0.0 0.8 
142.1 139.1 143.9 22 -1.3 
SSA 121.8 113.1 9.3 17 
150.6 161.1 190.5 6.5 -20.9 
106.9 106.1 104.1 0.8 ve | 
121 110.8 107.4 “2 4.4 
101.9 101.9 100.3 0.0 1.6 
99.3 99.3 97.9 0.0 1.4 
96.5 96.5 97.2 0.0 -0.7 
87.6 88.2 91.0 -0.7 -3.7 
83.6 88.0 88.5 -5.0 -5.5 
86.6 83.2 90.5 41 -43 
87.9 87.9 93.8 0.0 6.3 
102.9 105.4 116.2 -2.4 -11.4 
101.8 104.2 116.4 -2.3 -12.5 
88.3 93.8 97.1 -5.9 -9.1 
106.2 106.4 153.3 -0.2 -30.7 
106.1 106.0 103.6 0.1 2.4 
116.8 120.5 112.8 -3.1 26 
108.6 108.7 106.9 -0.1 1.6 
110.7 110.4 110.6 0.3 0.1 
106.8 107.3 103.4 -0.5 3.3 
102.9 102.9 103.5 0.0 -0.6 
96.8 97.4 97.9 -0.6 -1.1 
119.5 118.0 118.7 1.3 0.7 
141.5 141.2 138.2 0.2 2.4 
TEL 417.0 115.1 0.2 2.3 
155.4 155.1 151.6 0.2 25 


a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-4 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector January 2009 from 
number Janua es eer ea | ee 
ry December January December January 
2009 2008 2008 2008 2008 
2002=100 
All-items (v41691648) 111.1 at2 qaaee -0.1 -0.5 
Special aggregates 
All-items excluding food (v41691772) 108.5 109.0 hay -0.5 -2.3 
All-items excluding food and energy (v41691773) 106.9 107.1 106.2 -0.2 0.7 
All-items excluding energy (v41691778) 110.1 110.0 107.8 0.1 24 
All-items excluding gasoline (v41693253) 111.6 Tico 109.8 0.1 1.6 
Energy 1 (v41691779) 118.5 120.4 143.4 -1.6 -17.4 
All-items (1992=100) (v41713410) 131.8 A319 132.5 -0.1 -0.5 
Food (v41691649) 123.6 122.1 114.8 174 7.7 
Food purchased from stores (v41691650) 125.4 oD 114.9 1.5 9.1 
Meat 2 (v41691651) 114.3 113.9 110.1 0.4 3.8 
Dairy products 2 (v41691661) 125.2 AZo. 7 119.7 -0.4 4.6 
Bakery and cereal products (excluding infant food) 2 (v41691666) 140.6 140.5 129.7 0.1 8.4 
Fresh fruit 2 (v41691670) 111.9 113.9 101.3 -1.8 10.5 
Fresh vegetables 2 (v41691673) 126.0 125.0 101.9 0.8 231 
Food purchased from restaurants (v41691680) 119.5 118.8 114.7 0.6 4.2 
Shelter (v41691681) 120.3 120.2 119.3 0.1 0.8 
Rented accommodation (v41691682) 106.8 106.7 105.2 0.1 Ls 
Owned accommodation (v41691684) 11752 116.9 113.6 0.3 3.2 
Replacement cost (v41691685) 116.9 116.9 113.6 0.0 2.9 
Homeowners’ home and mortgage insurance (v41691687) 129.3 127.2 131.8 sh -1.9 
Homeowners’ maintenance and repairs (v41691688) 117.8 116.3 nnn?) 1.3 6.1 
Water, fuel and electricity (v41691689) 135.3 135.7 140.6 -0.3 -3.8 
Electricity (v41691690) 127.9 127.9 127.9 0.0 0.0 
Natural gas : : - : . 
Fuel oil and other fuels (v41691692) 155.9 164.3 196.3 -5.1 -20.6 
Household operations, furnishings and equipment (v41691693) 104.1 103.6 101.8 0.5 2.3 
Household operations (v41691694) 112.6 112.4 108.6 0.2 3.7 
Telephone services (v41691696) 104.1 104.1 101.8 0.0 2.3 
Internet access services (v41693220) 106.0 106.0 102.5 0.0 3.4 
Household furnishings and equipment (v41691701) 88.9 88.0 89.5 1.0 -0.7 
Clothing and footwear (v41691708) 96.6 90.0 95.4 7.3 1.3 
Women's clothing (v41691710) 100.3 86.0 96.3 16.6 4.2 
Men's clothing (v41691711) 93.2 90.1 93.5 3.4 -0.3 
Footwear (v41691713) 88.2 89.2 90.1 -1.1 -2.1 
Transportation (v41691716) 101.5 105.1 114.8 -3.4 -11.6 
Private transportation (v41691717) 100.6 104.2 114.9 -3.5 -12.4 
Purchase and leasing of passenger vehicles (v41691719) 86.5 92.8 95.5 -6.8 -9.4 
Gasoline (v41691722) 100.9 103.4 146.4 -2.4 e314 
Passenger vehicle insurance premiums 3 (v41691725) 112.0 112.0 107.4 0.0 4.3 
Public transportation (v41691727) 119.1 123.7 113.9 =3:7 46 
Health and personal care (v41691732) 104.3 104.7 102.5 -0.4 1.8 
Health care (v41691733) 108.1 107.9 106.2 0.2 1.8 
Personal care (v41691739) 100.7 101.9 99.0 -1.2 Ae 
Recreation, education and reading (v41691742) 102.5 103.0 104.1 -0.5 -1.5 
Recreation (v41691743) 95.2 95.9 97.6 -0.7 26 
Education and reading (v41691751) 126.4 126.4 124.9 0.0 i "5 
Alcoholic beverages and tobacco products (v41691755) 131.0 129.5 127.8 12 2.5 
Alcoholic beverages (v41691756) 118.6 115.5 114.2 27 3.9 
Tobacco products and smokers’ supplies (v41691762) 137.1 137.1 135.1 0.0 1.5 


CY 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-5 


The Consumer Price Index — January 2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691783) 


(v41694908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
(v41691786) 
(v41691796) 
(v41691801) 
(v41691805) 
(v41691808) 
(v41691815) 


(v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 


(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 


(v41691844) 
(v41691846) 
(v41691847) 
(v41691849) 


(v41691852) 
(v41691853) 
(v41691855) 
(v41691858) 
(v41691861) 
(v41691863) 


(v41691868) 
(v41691869) 
(v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


January 
2009 


111.5 


109.1 
108.1 
110.9 
111.4 
118.0 


128.9 


121.9 
122:9 
118.8 
126.8 
138.9 
118.4 
119.6 
119.2 


120.0 
107.9 
125.8 
136.9 
150.8 
115.6 
120.5 
112.3 
120.4 
172.1 


106.4 
111.1 
105.7 
94.0 
98.6 


88.5 
78.1 
90.1 
94.9 


108.1 
106.7 

89.3 
115.5 
145.8 
126.8 


110.7 
111.3 
110.1 


93.1 
87.7 
115.8 


124.9 
110.7 


Indexes Percentage change 

January 2009 from 
December January December January 
2008 2008 2008 2008 

2002=100 

————— ee ee ee eee 
1427 111.0 -0.2 0.5 
109.4 110.3 -0.3 -1.1 
108.7 107.1 -0.6 0.9 
Wilts: 108.5 -0.3 22 
aioe 109.1 -0.3 234 
da Say: 139.1 2.0 -15.2 
129.0 128.2 -0.1 0.5 
42422 114.2 0.6 6.7 
122.1 114.1 0.7 rag 
115.9 114.6 2.5 a7 
126.7 121.3 0.1 4.5 
139.7 128.2 -0.6 8.3 
117.8 99.7 0.5 18.8 
121.7 97.3 -1.7 22.9 
118.9 114.7 0.3 3.9 
119.9 117.4 0.1 2.2 
107.9 106.9 0.0 0.9 
125.4 12464 0.3 3.9 
136.9 131.8 0.0 3.9 
146.8 143.7 rae 49 
115.1 110.0 0.4 §.1 
121.1 121.9 -0.5 -1.1 
11253 109.8 0.0 2.3 
124.8 110.8 -3.5 8.7 
176.7 214.1 -2.6 -19.6 
106.3 103.7 0.1 2.6 
110.9 106.9 0.2 3.9 
105.7 102.9 0.0 27 
94.0 97.5 0.0 -3.6 
98.8 98.3 -0.2 0.3 
87.5 91.1 1.1 -2.9 
ee 87.4 abe -10.6 
87.0 88.2 3.6 a2 
94.8 92.6 0.1 2.5 
109.0 118.9 -0.8 -9.1 
107.6 118.8 -0.8 -10.2 
94.2 97.0 -5.2 -7.9 
110.3 156.1 47 -26.0 
143.0 137.8 2.0 5.8 
128.4 121.0 -1.2 4.8 
110.3 107.3 0.4 3.2 
111.3 109.2 0.0 1.9 
109.4 105.3 0.6 46 
94.8 93.4 -1.8 -0.3 
89.8 89.2 -2.3 -1.7 
115.7 110.9 0.1 4.4 
124.4 123.0 0.4 1.5 
109.6 109.8 1.0 0.8 
137.0 133.1 -0.4 2.6 


136.5 


ee hes Se ek. _eusvaniieuinssumiigamninameremainnnn nanan 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tabies" section 
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Table 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector January 2009 from 
number January December January December January 
2009 2008 2008 2008 2008 
2002=100 
All-items (v41691919) 112.4 112.8 110.9 -0.4 1.4 
Special aggregates 
All-items excluding food (v41692044) 110.8 ialideo 110.6 -0.6 0.2 
All-items excluding food and energy (v41692045) 109.8 110.6 108.4 -0.7 1:3 
All-items excluding energy (v41692050) 111.6 12.2 109.1 -0.5 2.3 
All-items excluding gasoline (v41693257) lh Ay’ 112.8 109.3 -0.5 a 
Energy ' (v41692051) 126:7 125.0 137.7 0.6 -8.7 
All-items (1992=100) (v41713415) 135.0 135.5 1332 -0.4 1.4 
Food (v41691920) 120.8 44957 112.5 0.9 7.4 
Food purchased from stores (v41691921) P2101 119.8 111.8 vt Ss 
Meat 2 (v41691922) 118.6 W175 113.1 0.9 49 
Dairy products 2 (v41691932) 131.1 129.5 125.4 1.2 4.5 
Bakery and cereal products (excluding infant food) 2 (v41691937) 136.5 co Wer 124.3 -0.5 9.8 
Fresh fruit 2 (v41691941) 109.9 108.0 95.5 1.8 15.1 
Fresh vegetables 2 (v41691944) 106.7 104.2 92.3 2.4 15.6 
Food purchased from restaurants (v41691951) 120.1 119.7 114.7 0.3 47 
Shelter (v41691952) 120.3 120.6 115.6 -0.2 4.1 
Rented accommodation (v41691953) 106.8 106.8 106.0 0.0 0.8 
Owned accommodation (v41691955) 123.2 123.0 118.7 0.2 3.8 
Replacement cost (v41691956) 132.6 132.4 128.9 0.2 2.9 
Homeowners’ home and mortgage insurance (v41691958) 156.0 152.9 146.5 2.0 6.5 
Homeowners’ maintenance and repairs (v41691959) 114.3 114.6 108.8 -0.3 5.1 
Water, fuel and electricity (v41691960) 138.5 141.1 127.1 -1.8 9.0 
Electricity 3 (v41691961) 114.9 114.9 110.5 0.0 4.0 
Natural gas (v41691963) 139.2 148.4 115.4 -6.2 20.6 
Fuel oil and other fuels (v41691964) 171.5 176.3 207.3 at =17.3 
Household operations, furnishings and equipment (v41691965) 105.9 105.9 103.5 0.0 2.3 
Household operations (v41691966) 112.5 112.6 108.0 -0.1 42 
Telephone services (v41691968) 110.1 110.1 105.5 0.0 44 
Internet access services (v41693222) 91.5 91.5 96.9 0.0 -5.6 
Household furnishings and equipment (v41691973) 94.8 94.5 95.7 0.3 -0.9 
Clothing and footwear (v41691980) 90.4 91.2 89.4 -0.9 1.1 
Women's clothing (v41691982) 87.5 87.6 84.9 -0.1 3.1 
Men's clothing (v41691983) 84.4 87.1 84.9 -3.1 -0.6 
Footwear (v41691985) 85.1 87.8 87.4 -3.1 -2.6 
Transportation (v41691988) 109.2 110.9 118.0 -1.5 -7.5 
Private transportation (v41691989) 108.0 109.4 118.4 -1.3 -8.8 
Purchase and leasing of passenger vehicles (v41691991) 88.2 93.5 96.8 -5.7 -8.9 
Gasoline (v41691994) 116.0 110.1 152.1 5.4 -23.7 
Passenger vehicle insurance premiums 4 (v41691997) 141.2 141.2 137.3 0.0 2.8 
Public transportation (v41691999) 118.9 A222 114.3 -27 4.0 
Health and personal care (v41692004) 110.8 110.3 108.1 0.5 2.5 
Health care (v41692005) 115.9 116.4 114.2 -0.4 1.5 
Personal care (v41692011) 106.5 105.2 103.0 i be 3.4 
Recreation, education and reading (v41692014) 99.2 100.7 98.9 -1.5 0.3 
Recreation (v41692015) 91.7 93.8 92.6 -2.2 -1.0 
Education and reading (v41692023) 119.0 118.9 115.5 0.1 3.0 
Alcoholic beverages and tobacco products (v41692027) 133.8 133.6 130.4 0.1 2.6 
Alcoholic beverages (v41692028) 112.4 112.1 110.5 03 1.7 
Tobacco products and smokers’ supplies (v41692034) 155.5 155.3 149.9 0.1 3.7 


LLL LLL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-7 


The Consumer Price Index — January 2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 


(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


January 
2009 


91.8 
88.3 
88.1 
89.1 


107.9 
107.0 

90.2 
123.3 
109.2 
Gres 


107.9 
110.6 
105.2 


100.5 
97.0 
112.8 


127.4 
116.7 
135.1 


Indexes Percentage change 

January 2009 from 
December January December January 
2008 2008 2008 2008 

2002=100 

————— eee eee 
113.0 110.8 -0.5 1.4 
T4123 110.6 -0.5 0.1 
110.2 107.8 -0.7 1.5 
112:3 108.6 -0.7 ay 
MA2e7. 108.9 -0.6 2.8 
121.4 136.7 AA -10.2 
139.1 136.4 -0.6 1.4 
121.5 111.9 -0.5 8.0 
121.0 109.5 -0.9 9.5 
116.8 103.1 -1.0 12.1 
123.6 US) -0.8 43 
141.7 123.4 -2.8 11.6 
107.7 92.5 1.9 18.7 
120.7 97.5 -1.2 22.4 
qZ1Ge 116.9 0.7 49 
122.5 117.4 0.3 4.7 
(iG ery 109.2 0.2 25 
125.9 120.2 0.4 5.2 
147.4 140.7 0.0 48 
149.9 148.5 0.9 1.9 
112.8 105.5 2 8.2 
N2A7 116.0 0.2 52 
111.8 106.9 0.0 46 
128.3 118.2 0.0 8.5 
183.8 202.7 -4.5 -13.4 
106.3 102.9 0.3 3.6 
110.3 106.3 0.2 4.0 
102.5 98.3 0.0 43 
100.6 101.5 0.0 -0.9 
99.3 96.7 0.2 2.9 
89.0 93.7 x -2.0 
80.0 90.9 10.4 -2.9 
87.1 89.7 1.1 -1.8 
92.6 92.6 -3.8 -3.8 
110.6 115.9 -2.4 -6.9 
109.4 116.2 -2.2 -7.9 
96.5 98.7 -6.5 -8.6 
120.6 159.0 2.2 -22.5 
109.2 101.8 0.0 33 
123.5 113.5 -5.2 3.2 
107.4 107.1 0.5 0.7 
110.7 110.2 -0.1 04 
104.2 104.1 1.0 1.1 
102.3 100.8 -1.8 -0.3 
99.3 97.6 -2.3 -0.6 
112.8 111.8 0.0 0.9 
127.1 125.9 0.2 1.2 
116.2 113.6 04 2.7 
135.4 135.7 0.0 -0.4 


IN 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-8 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector January 2009 from 
number January December January December January 
2009 2008 2008 2008 2008 
2002=100 
All-items (v41692191) 115.7 115.8 113.0 -0.1 2.4 
Special aggregates 
All-items excluding food (v41692316) 114.7 114.7 113.4 0.0 iM 
All-items excluding food and energy (v41692317) 113.4 113.8 111.0 -0.4 Die 
All-items excluding energy (v41692322) 114.7 115.1 111.0 -0.3 3.3 
All-items excluding gasoline (v41693261) 115.5 115.9 111.4 -0.3 37 
Energy ! (v41692323) 125.5 122.0 132.6 2.9 -5.4 
All-items (1992=100) (v41713421) 143.1 143.2 139.8 -0.1 2.4 
Food (v41692192) 120.4 120.7 111.0 -0.2 8.5 
Food purchased from stores (v41692193) 119.7 120.4 108.3 -06 10.5 
Meat 2 (v41692194) 114.5 116.1 103.8 -1.4 10.3 
Dairy products 2 (v41692204) 124.2 124.8 115-5 -0.5 lie 
Bakery and cereal products (excluding infant food) 2 (v41692209) 135.8 137.8 119.4 -1.5 13.7. 
Fresh fruit 2 (v41692213) 11532 119.6 96.7 -3.7 19.1 
Fresh vegetables 2 (v41692216) 131.8 131.8 107.1 0.0 23.1 
Food purchased from restaurants (v41692223) 121.8 4121/5 116.6 0.2 4.5 
Shelter (v41692224) 140.6 139.7 129.4 0.6 8.7 
Rented accommodation (v41692225) 117.2 116.7 109.0 0.4 tS 
Owned accommodation (v41692227) 151.1 150.5 139.1 0.4 8.6 
Replacement cost (v41692228) 206.8 207.6 190.7 -0.4 8.4 
Homeowners’ home and mortgage insurance (v41692230) 227 at 224.9 221.0 1.2 3.0 
Homeowners’ maintenance and repairs (v41692231) Aton 114.6 110.1 1.4 §.5 
Water, fuel and electricity (v41692232) 133.8 132.1 122.5 1.3 9.2 
Electricity (v41692233) 115.5 115:5 115:5 0.0 0.0 
Natural gas (v41692235) 140.1 140.1 114.5 0.0 22.4 
Fuel oil and other fuels (v41692236) 164.1 169.4 195.0 -3.1 -15.8 
Household operations, furnishings and equipment (v41692237) 101.9 101.5 100.4 0.4 1.5 
Household operations (v41692238) 107.3 107.1 103.9 0.2 3.3 
Telephone services (v41692240) 94.6 94.6 95.1 0.0 -0.5 
Internet access services (v41693224) 96.5 96.5 96.3 0.0 0.2 
Household furnishings and equipment (v41692245) 92.3 91.6 93.9 0.8 -1.7 
Clothing and footwear (v41692252) 95.5 91.7 94.7 41 0.8 
Women's clothing (v41692254) 94.4 87.2 95.2 8.3 -0.8 
Men's clothing (v41692255) 86.2 82.9 86.0 40 0.2 
Footwear (v41692257) 93.2 93.1 93.9 0.1 -0.7 
Transportation (v41692260) 104.2 105.9 114.1 -1.6 -8.7 
Private transportation (v41692261) 103.3 104.6 114.0 -1.2 -9.4 
Purchase and leasing of passenger vehicles (v41692263) 89.2 95.2 98.7 -6.3 -9.6 
Gasoline (v41692266) 118.7 110.7 148.8 ie -20.2 
Passenger vehicle insurance premiums 3 (v41692269) 112.4 112.4 109.2 0.0 2.9 
Public transportation (v41692271) 118.5 125.4 114.8 -5.5 3.2 
Health and personal care (v41692276) 108.0 108.4 105.0 -0.4 2.9 
Health care (v41692277) 109.3 108.7 108.0 06 4:2 
Personal care (v41692283) 106.8 108.6 101.5 -1.7 §.2 
Recreation, education and reading (v41692286) 101.6 102.5 101.4 -0.9 0.2 
Recreation (v41692287) 96.5 97.7 97.0 -1.2 -0.5 
Education and reading (v41692295) 119.5 119.4 116.1 0.1 2.9 
Alcoholic beverages and tobacco products (v41692299) 130.3 129.7 128.5 0.5 1.4 
Alcoholic beverages (v41692300) 120.9 119.2 114.9 1.4 §.2 
Tobacco products and smokers’ supplies (v41692306) 135.4 136.0 137.9 -0.4 -1.8 


OO 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-9 


The Consumer Price Index — January 2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


EEE 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
(v41692330) 
(v41692340) 
(v41692345) 
(v41692349) 
(v41692352) 
(v41692359) 


(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


Indexes Percentage change 
January 2009 from 
January December January December January 
2009 2008 2008 2008 2008 
2002=100 

120.2 121;2 118.8 -0.8 12 
120.3 xs: 120.3 -1.0 0.0 
118.6 119.3 116.8 -0.6 4:5 
118.8 119.3 115.8 -0.4 2.6 
120.3 wZAe5 117.4 -1.0 25 
135.4 142.7 155.3 -4.9 -12.6 
149.3 150.5 147.5 -0.8 12, 
119.8 119.6 111.1 0.2 7.8 
119.8 120.0 109.0 -0.2 9.9 
114.8 115.4 104.8 -0.5 9.5 
127.9 127.6 118.9 0.2 7.6 
138.9 137.8 122-2 0.8 13.7 
111.3 112.9 91.5 -1.4 21.6 
113.0 114.4 91.9 -1.2 23.0 
119.7 118.5 115.6 1.0 3.5 
150.3 153.0 146.0 -1.8 2.9 
122.2 122.0 116.1 0.2 5.3 
157.5 197-5 158.4 0.0 2.9 
178.0 180.1 198.7 -1.2 -10.4 
209.6 205.7 205.6 1.9 1.9 
108.9 109.4 107.9 -0.5 0.9 
153.9 169.7 151.9 -9.3 {33 
127.5 143.0 120.7 -10.8 5.6 
180.3 211.3 195.7 -14.7 -7.9 
105.6 105.4 104.2 0.2 gs 
112.4 112.0 109.2 0.4 2.9 
101.1 101.1 100.8 0.0 0.3 
94.9 94.9 97.2 0.0 2.4 
95.0 95.0 96.1 0.0 1.1 
96.9 95.2 96.5 1.8 0.4 
93.3 88.1 93.5 5.9 -0.2 
91.3 90.1 90.7 1.3 0.7 
95.6 98.6 98.2 -3.0 -2.6 
111.7 113:5 119.3 -1.6 -6.4 
110.8 112.1 119.7 -1.2 7.4 
86.3 90.7 93.1 4.9 -7.3 
117.8 aha te WF 156.2 5.6 -24.6 
154.2 154.2 142.0 0.0 86 
119.9 126.2 115.6 -5.0 3.7 
1125 111.9 109.4 0.5 2.8 
116.0 115.6 112.6 0.3 3.0 
109.0 108.3 106.2 0.6 2.6 
101.8 103.1 101.8 -1.3 0.0 
96.6 98.4 97.6 1.8 -1.0 
120.6 120.4 117.1 0.2 3.0 
129.2 128.9 126.1 0.2 2.5 
74 116.5 113.3 0.5 3.4 
138.8 138.8 136.8 0.0 1.5 


ye ee ee ee ee ee ee ee Se 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-10 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 

Food purchased from stores 
Meat 2 
Dairy products 2 


Bakery and cereal products (excluding infant food) 2 


Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


TT —————————————————— 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v4 1692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 
January 2009 from 
January December January December January 
2009 2008 2008 2008 2008 
2002=100 

111.4 111.4 109.9 0.0 1.4 
110.1 110.3 110.0 -0.2 01 
109.1 109.7 108.1 -0.5 0.9 
110.6 110.9 108.4 -0.3 2.0 
110.9 111.2 108.6 -0.3 2.1 
120.6 116.2 130.3 3.8 -7.4 
131-5 A31;2 129.5 0.1 1.4 
ald 116.4 109.6 0.8 7.0 
i Wists 116.4 108.2 0.9 8.6 
114.2 114.9 107.0 -0.6 6.7 
122.6 121.5 114.5 0.9 Tat 
133.8 130.0 118.6 2.9 12.8 
11:3:3 114.6 101.0 -1.1 Wee 
“Ped 111.4 97.1 5.3 20.8 
117.0 116.7 112.4 0.3 4.1 
114.6 114.6 112.6 0.0 1.8 
107.1 107.1 105.1 0.0 1.9 
116.4 116.4 114.8 0.0 1.4 
123.0 123.3 128.7 -0.2 -4.4 
147.7 145.6 147.4 1.4 0.2 
111.4 111.6 106.0 -0.2 ont 
120.4 120.1 116.3 0.2 a5 
109.8 109.8 108.6 0.0 a. 
126.0 126.8 116.9 -0.6 78 
162.0 174.8 193.0 7.3 -16.1 
104.1 103.9 102.2 0.2 1.9 
109.2 109.2 106.1 0.0 2.9 
101.8 101.8 101.0 0.0 0.8 
94.0 94.0 95.8 0.0 -1.9 
94.9 94.5 95.0 0.4 -0.1 
97.3 96.2 98.0 4:4 -0.7 
92.7 88.0 96.5 5.3 -3.9 
89.2 92.8 91.6 -3.9 -2.6 
99.3 100.4 97.4 -1.1 2.0 
110.3 110.9 115.4 -0.5 -4.4 
109.7 109.2 115.6 0.5 -5.1 
90.5 93.8 96.7 -3.5 -6.4 
126.8 ANS 148.8 ise -14.8 
125.2 426-2 120.7 0.0 x aT 
11537 124.1 114.1 68 1.4 
110.0 109.0 106.9 0.9 2.9 
114.8 114.7 111.6 0.1 2.9 
104.3 102.4 101.5 19 2.8 
107.3 109.0 106.7 -1.6 0.6 
95.1 97.4 95.5 -2.4 -04 
147.0 146.5 142.8 03 2.9 
122.1 120.9 119.1 1.0 2.5 
113.2 111.6 109.8 1.4 3.1 
131.8 131.8 130.0 0.0 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-11 


The Consumer Price Index — January 2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


eens 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692598) 


(v41692711) 
(v41692712) 
(v41692717) 
(v41693267) 
(v41692718) 


(v41713430) 


(v41692599) 
(v41692600) 
(v41692601) 
(v41692611) 
(v41692616) 
(v41692620) 
(v41692623) 
(v41692630) 


(v41692631) 


(v41692632) 
(v41692633) 


(v41692635) 


(v41692636) 
(v41692637) 
(v41692639) 
(v41693227) 
(v41692644) 


(v41692651) 
(v41692653) 
(v41692654) 
(v41692656) 


(v41692659) 
(v41692660) 
(v41692662) 
(v41692665) 
(v41692668) 
(v41692670) 


(v41692675) 
(v41692676) 
(v41692682) 


(v41692685) 
(v41692686) 
(v41692693) 


(v41692695) 
(v41692696) 
(v41692702) 


Indexes Percentage change 
January 2009 from 
January December January December January 
2009 2008 2008 2008 2008 
2002=100 

113.0 113.9 110.4 -0.8 2.4 
2s AAS 110.8 -1.1 5 
110.2 110.9 106.3 -0.6 3.7 
ais | ibs GETZ 106.7 -0.4 42 
113.0 se a7/ 109.1 -0.6 3.6 
128.6 134.0 147.1 -4.0 -12.6 
132.9 134.0 129.8 -0.8 2.4 
115.0 4115.4 108.5 -0.1 6.0 
112.9 1123 105.5 0.5 7.0 
105.9 105.5 103.6 0.4 2.2 
119.9 119.7 115.0 0.2 43 
121.4 119.8 108.8 1.3 11.6 
10535 110.2 91.2 -4.3 15.7 
105.0 101.2 88.3 3.8 18.9 
119.8 121.5 115.6 -1.4 3.6 
131.1 SEES 124.4 -0.3 5.4 
143.6 147.5 147.8 -2.6 2.8 
124.8 124.8 114.4 0.0 9.1 
169.4 180.7 201.2 6.3 15.8 
103.2 102.9 99.8 0.3 3.4 
107.4 106.8 104.8 06 2.5 
99.1 99.1 99.1 0.0 0.0 
106.4 106.4 100.5 0.0 5.9 
96.2 96.5 91.5 -0.3 5.1 
101.5 98.9 98.6 2.6 2.9 
97.6 97.0 99.1 0.6 1.5 
102.8 102.1 99.3 0.7 35 
103.8 92.2 93.2 12.6 11.4 
110.1 114.2 116.4 -3.6 -5.4 
108.9 2s 117.6 -3.0 -7.4 
93.2 96.6 99.2 -3.5 -6.0 
105.5 112.3 141.6 -6.1 -25.5 
161.4 161.4 142.3 0.0 13.4 
115.6 122.9 110.1 -5.9 5.0 
109.4 108.8 107.2 0.6 2.1 
118.4 114.7 110.3 0.3 44 
102.8 102.0 103.0 0.8 -0.2 
91.5 92.8 93.0 -1.4 -1.6 
87.5 88.9 89.7 -16 2.5 
112.9 112.9 108.9 0.0 3.7 
132.8 132.9 ay ad -0.1 12.8 
108.4 108.7 106.4 -0.3 1.9 
160.9 161.0 129.2 -0.1 24.5 


a a a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Table 9-12 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 
vector January 2009 from 
number January December January December January 
2009 2008 2008 2008 2008 
2002=100 
All-items (v41692722) 114.3 115.4 111.3 -1.0 y Dy § 
Special aggregates 
All-items excluding food (v41692835) 113.9 1T5:2 112.3 -1.1 1.4 
All-items excluding food and energy (v41692836) 111.4 112.2 108.3 -0.7 2.9 
All-items excluding energy (v41692841) 112.3 112.9 107.8 -0.5 4.2 
All-items excluding gasoline (v41693269) 114.5 115.5 110.6 -0.9 3.5 
Energy 1 (v41692842) 141.2 147.0 151.3 -3.9 -6.7 
All-items (1992=100) (v41713431) 133.0 134.3 129.4 -1.0 2.8 
Food (v41692723) 116.0 116.1 105.8 -0.1 9.6 
Food purchased from stores (v41692724) 115.9 116.4 103.9 -0.4 14:5 
Meat 2 (v41692725) 109.3 113.9 107.4 -4.0 1.8 
Dairy products 2 = (v41692735) 115.3 118.2 111.3 -2.5 3.6 
Bakery and cereal products (excluding infant food) 2 (v41692740) 124.0 124.4 107.1 -0.3 15.8 
Fresh fruit 2 (v41692744) 126.5 124.0 89.3 2.0 41.7 
Fresh vegetables 2 (v41692747) 125.8 133.1 90.3 -5.5 39.3 
Food purchased from restaurants (v41692754) 116.0 115.2 110.4 0.7 5.1 
Shelter 3 (v41692755) 133.6 134.1 128.0 -0.4 4.4 
Rented accommodation ; ' ; ; 
Owned accommodation 
Replacement cost 
Homeowners home and mortgage insurance 
Homeowners’ maintenance and repairs ; ; : : : ‘ 
Water, fuel and electricity (v41692756) 15334 157.0 154.2 -2.5 -0.7 
Electricity (v41692757) 146.5 146.5 123.2 0.0 18.9 
Natural gas ; : ; ; F 
Fuel oil and other fuels (v41692759) 196.5 212.3 232.3 7.4 -15.4 
Household operations, furnishings and equipment (v41692760) 105.8 106.4 101.5 -0.6 4.2 
Household operations (v41692761) 111.9 112.8 107.1 -0.8 4.5 
Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 
Internet access services (v41693228) 81.7 SF 71.5 0.0 14.3 
Household furnishings and equipment (v41692768) 92.4 92.4 89.3 0.0 3:5 
Clothing and footwear (v41692775) 90.9 93.5 91.5 -2.8 -0.7 
Women’s clothing (v41692777) 79.3 81.5 81.8 -27 -3.1 
Men's clothing (v41692778) 92.8 97.9 99.5 -5.2 -6.7 
Footwear (v41692780) 87.8 90.4 85.9 -2.9 22 
Transportation (v41692783) 101.4 104.9 106.1 -3.3 -4.4 
Private transportation (v41692784) 98.3 100.8 105.0 -2.5 -6.4 
Purchase and leasing of passenger vehicles (v41692786) 84.1 87.3 89.6 -3.7 -6.1 
Gasoline (v41692789) a fs Ga 22 115;7 131.6 -3.9 -15.5 
Passenger vehicle insurance premiums 4 (v41692792) 135.1 135.1 129.4 0.0 44 
Public transportation (v41692794) 116.5 123.9 113.0 -6.0 3.1 
Health and personal care (v41692799) 110.5 109.5 105.3 0.9 4.9 
Health care (v41692800) 113.8 114.0 109.7 -0.2 3.7 
Personal care (v41692806) 108.7 106.6 102.5 2.0 6.0 
Recreation, education and reading (v41692809) 96.4 97.8 98.5 -1.4 -2.1 
Recreation (v41692810) 94.1 95.6 96.5 -1.6 -2.5 
Education and reading (v41692817) 109.1 109.1 109.0 0.0 0.1 
Alcoholic beverages and tobacco products (v41692819) 133.0 133.2 130.8 -0.2 £7 
Alcoholic beverages (v41692820) 129.5 129.6 128.0 0:4 1:2 
Tobacco products and smokers’ supplies (v41692826) 135.4 135.7 132.4 -0.2 2.3 


OO ———————— — ——————— 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Tabie 16 


The ail-items Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 2 


average 
a 


2002=100 


Newfoundland and Labrador (v41691244) 


2004 103.1 103.0 103.4 103.7 1048 1051 105.7 1054 1056 105.9 106.2 105.8 104.8 
2005 105.7 106.2 1066 107.5 107.5 1076 107.9 108.0 1096 108.2 1083 107.9 107.6 
2006 108.4 1084 108.7 109.6 1106 1104 1105 1109 109.7 1089 1091 109.3 109.5 
2007 JOSS SOT ea OC ea eda e eo. AdiG aided tdidedee didqee | ddd oe044 1.8 6 Ors fe 
2008 Ado 124 IZ O eS 11415 =Mb4e 1163" 115.6 4162 41o4) di4-o. 113-4 114.3 
2009 112.9 > *e - _ i . Ss £ As 2 
Prince Edward Island (v41691379) 
2004 103.5 104.0 104.7 1053 1056 1062 1059 1058 1064 106.7 1082 107.4 105.8 
2005 106.5 106.7 1076 1086 109.1 1089 109.0 1093 111.8 111.5 110.7 110.0 109.1 
2006 AOS oe O Cont O42 t2,Oum te OU ic omendi 2G. 81 a1-Or One t 4d i tale 111.6 
2007 1 1D) io Seals 1A 2144) 1140 143-38 11400 414.1 1148) iy. 113.6 
2008 1142 1146 1158 116.7 118.9 1195 1200 119.3 120.3 1186 116.9 114.7 sh Wee: 
2009 114.1 2 A £3 " ‘s 4 “3 a 3 es . : 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 1052 1056 1058 105.7 105.9 1062 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 10814 1088 1104 1098 1091 109.3 108.2 
2006 1092355 1090S 109Sm tO i 2ee tat Ol 1d Se nite 11 OGee 01 1410.4 10:2 110.4 
2007 TAOS 1 10. IM On din 2eOan dor luitGlOne G1 Go Omemini2 7) te Omedi2 Gaudis.om 416.6 112.5 
2008 W135 113-9" An4oeeitS:5) 117A 178) ANT Beaver) ee G.4) 1975.09 413.4 115.9 
2009 113.4 x é = z 4 _ = sg = é : é 
New Brunswick (v41691648) 
2004 10353, 103.8) 104:2-° 104.1) 1051, 106.3) 105.2) 105.25 405.1 105:5' 4106/0) 105:6 104.9 
2005 105.6 105.9 1068 107.1 107.0 1069 107.5 1080 109.2 1084 108.2 108.3 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 1100 108.8 107.8 1084 109.1 109.2 
2007 10952 2 109.6, ei Ox/eeaiiiece II Ge a2etL W 2 deeedlid  Oeaddta tidd O8 411.9 111.3 
2008 WGe VE AA 841130 AA 14 Oda Se Aly ae 1A 4 2 1332 
2009 aL aL te s Ee Fe z # u * = a ss 
Quebec (v41691783) 
2004 103.2 1036 103.9 103.8 1048 1048 1046 1045 104.7 1053 105.5 105.2 104.5 
2005 105.3 1056 1064 1064 106.5 1068 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.1 108.0 108.4 109.1 1093 109.1 109.2 1092 1084 1084 1086 108.7 108.7 
2007 (08/8, F096 AO ASS I1OG 1111S Oe 110 OM 10 See iis: 1108411. 4 110.4 
2008 110° AAV ANG 124 1136" 14" 114.1 aits:S) 114 0Nr13:0" 1124 401:7 112.7 
2009 111.5 i de Ee : E # _ ‘ he. a # 
Ontario (v41691919) 
2004 103.4 103.6 104.0 1041 1050 1048 1049 1047 1048 1050 1054 1053 104.6 
2005 105.1 1058 106.4 1065 1066 1068 106.9 107.5 1082 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 1091 109.5 109.3 109.0 109.1 108.5 108.4 1086 108.8 108.8 
2007 1086 109.7 HNO Add Att Sia) TA 0S Sit OmedtO:O" id Zee ads 110.8 
2008 4409) A114 MA etIeS: A168 a2 tS: a4 Seto taedioy sitd.on ade. 113.3 
2009 112.4 f s - x e te zs 5 - a 
Manitoba (v41692055) 
2004 102.0 1019 102.4 1027 1041 1044 1043 1043 1041 1045 1052 1055 103.8 
2005 105.0 1052 1056 1063 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 1088 108.9 109.0 108.7 108.7 
2007 409-4 1094 AN047 11019" 114.7 Sid? TIS a2 1 Se 8 110.85 110-2 110.9 
2008 110.8 144.2 AikSs A427 113.59 1144 TAS .09115:0 T1525 14S" 113-85 312.0 113.4 
2009 112.4 ‘ ne < = i % ; r 

k 
Die wan, ica 102.8 1029 103.1 103.8 1049 1050 105.2 104.7 1049 105.5 106.1 105.8 104.6 
2005 1056 1058 106.4 107.1 1065 1068 107.1 107.4 1080 107.5 1074 107.3 106.9 
2006 107.9 107.9 1082 1092 1096 1096 1098 1104 1093 109.1 1088 1089 109.1 
2007 1095 1009 144.0 444.8 1126 WWSA 1133) 113.1 1138.4°9119.0 113.175 1129 112.2 
2008 113.0 113.6 114.5 115.4 1162 117.0 116.9 117.0 117.3 116.9 116.7 115.8 115.9 
2009 118.7 ? é “e . : a 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Igaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct Nov. Dec. Annual * 


average 
2002=100 

Alberta (v41692327) 
2004 1046 1046 1049 1052 1061 107.1 1064 1062 106.3 106.0 1067 1064 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 104° 409.7. 310.3) 101.4 312.20 1106) 319.40 U1sio> 11424 113.0 11S.F it 2 112.3 
2007 114./, 115.0) 21624). 11725. 117.8. 11SBS 1191) 119s SiS ASG 11ST “118.9 117.9 
2008 118.8) 11902 319:8, 1213) 12225 124.0 1233 “1242 122:85 1215 127.6 sate 121.6 
2009 120.2 “ “ “8 & a = “e at se ~ ‘2 
British Columbia (v41692462) 
2004 1025 1029 1032 103.9 1047 104.9 1047 1047 1048 1048 1050 1048 104.2 
2005 1048 1050 1053 106.0 1063 1064 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 1087 1088 109.0 1084 1083 1087 1088 108.1 
2007 109:0° 109.4; 109:5) 1O9;955 110:5 911053. AIOS 1104) 11015 5130.0 11O.te ston 110.0 
2008 109:9. 110.3. A108. W182) A126 13:6, 719425 AO IA At2.8: 112s nit 112.3 
2009 111.4 Fe i " 4 e. me f ie 3 J 5 * 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 103.9 104.4 104.9 105.3 1054 1057 1068 106.8 107.1 1063 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0; 107.3 106-0," 108.7 10915 109.7, 10:7. “140:5) AIO8 S110:4 110.70 10:6 109.5 
2008 AOA ATO. AOL 114.85 S136. 714.6) altS.S) tS 47 4B 14:9 11462 at t3:9 113.4 
2009 113:6 & ¥ re Pe a 4 “f s “ re ¥ = 
Yellowknife, Northwest Territories (v41692722) 
2004 103.1. 102.8 103.2 103.3 104.0 1043 104.3 108:7 103.7 103.8 104.7 105.0 103.8 
2005 1046 1048 1049 105.2 1061 1064 1064 1063 107.0 107.5 1078 107.8 106.2 
2006 107.4 107.3 107.0 107.9 1080 107.7 107.8 108.0 107.8 107.1 1076 1084 107.7 
2007 908.9) 1094) 109-8) AIO Atts. tte ilitco: ed tool Ome tdiel  t1O:Se8 tale 110.8 
2008 D413" A123) ASS. 104.9) 115-78 AGG: 116.6, 1169" Tt 2e tie. 3 116.412 1S.4 115.2 
2009 114.3 - x 3 2 - z Pe = * a % 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 100.2 1008 101.4 101.8 101.8 101.4 1016 101.2 1018 1022 101.2 
2005 102.0. 101.7 101.8 102.14 102:8 103.0 103.0 103.4 103.8 103.3 103:8 103.6 102.9 
2006 103.5 103.7 103.7 1045 1048 1051 1048 1044 1050 1042 1052 1057 104.6 
2007 106.4 1065 106.7 107.7 108.0 1080 1089 1089 1091 1081 1082 108.7 107.9 
es JO6.2 108.4.) 10825 109:0), 109.875 410.5 t1.6 12:2 “4toee ti fT ind 110.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 41 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


St. John’s, Newfoundland and Labrador 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Charlottetown and Summerside, Prince Edward Island 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Halifax, Nova Scotia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saint John, New Brunswick 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Québec, Quebec 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Montréal, Quebec 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Toronto, Ontario 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


CANSIM 
vector 
number 


(v41692846) 
(v41692847) 
(v41692848) 
(v41692849) 
(v41692850) 
(v41713405) 


(v41692852) 
(v41692853) 
(v41692854) 
(v41692855) 
(v41692856) 
(v41713407) 


(v41692858) 
(v41692859) 
(v41692860) 
(v41692861) 
(v41692862) 
(v41713409) 


(v41692864) 
(v41692865) 
(v41692866) 
(v41692867) 
(v41692868) 
(v41713411) 


(v41692870) 
(v41692871) 
(v41692872) 
(v41692873) 
(v41692874) 
(v41713413) 


(v41692876) 
(v41692877) 
(v41692878) 
(v41692879) 
(v41692880) 
(v41713414) 


(v41692882) 
(v41692883) 
(v41692884) 
(v41692885) 
(v41692886) 
(v41713416) 


(v41692888) 
(v41692889) 
(v41692890) 
(v41692891) 
(v41692892) 
(v41713417) 


The Consumer Price Index — January 2009 


Indexes 
January December January 
2009 2008 2008 
2002=100 
113.0 143.3 111.6 
i272 127.3 120.8 
106.5 106.4 104.3 
128.0 127.6 117.4 
141.3 143.2 143.6 
132.7 132.9 131.0 
114.0 114.5 113.8 
122.1 122.9 121.6 
107.5 107.5 107.3 
116.4 116.2 114.6 
160.4 164.6 162.6 
133.6 134.1 133.3 
113.1 113.0 112°9 
122.3 121.4 119.5 
106.9 106.8 105.2 
123.2 eZ 119.1 
139.2 ASouF 139.5 
134.6 134.5 134.4 
111.4 tidc2 dle Are 
121.9 121.0 119.6 
108.9 109.0 105.9 
119.7 119.2 115.8 
140.1 137.1 142.5 
131.7 131.4 132.0 
111.2 111.3 110.6 
119.1 118.9 116.1 
109.4 109.4 108.0 
124.2 123.8 119.2 
118.4 118.7 118.7 
129.1 129.3 128.5 
ala fala 111.8 110.8 
119.6 119.5 117.0 
108.9 108.8 107.9 
125.8 125.4 121.3 
119.5 120.1 120.2 
129.2 129.3 128.2 
1142.3 112.7 110.4 
122.5 122.6 115.8 
106.6 106.3 104.9 
125.3 125.1 120.0 
145.9 147.8 124.9 
136.8 137.3 134.5 
112.5 113.0 110.7 
119.5 119.8 114.8 
107.4 107.3 106.5 
121.6 121.4 117.3 
138.8 141.6 124.9 
135.6 136.2 133.4 


Percentage change 
January 2009 from 


December 
2008 


January 
2008 


a2 Onna 
wWwaAO=wWw 


o4-c909 
NBONM DPD 


SOWONS 
DHNON& 
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Table 11 — continued 


The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


a oO! 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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CANSIM Indexes Percentage change 
vector January 2009 from 
number January December January December January 
2009 2008 2008 2008 2008 
Dn, SS en ee ee ee Ea ES 5 ee ee i ee ee a ee ee 
2002=100 
Thunder Bay, Ontario ; 
All-items (v41692894) 109.5 110.1 107.9 -0.5 5 
Shelter (v41692895) 108.3 109.4 104.0 -1.0 4.4 
Rented accommodation (v41692896) 103.2 103.2 102.7 0.0 OS 
Owned accommodation (v41692897) 104.2 104.1 101.8 0.1 2.4 
Water, fuel and electricity (v41692898) 138.6 144.0 124.5 -3.8 11,3 
All-items (1992=100) (v41713418) 130.6 131.4 128.7 -0.6 1.5 
Winnipeg, Manitoba 
All-items (v41692900) 112.3 112.9 110.7 -0.5 1.4 
Shelter (v41692901) 122.4 122.0 116.9 0.3 47 
Rented accommodation (v41692902) 112.9 Ad28 110.2 0.1 25 
Owned accommodation (v41692903) 125.3 124.9 119.3 0.3 5.0 
Water, fuel and electricity (v41692904) 122.4 122.0 115.9 0.3 26 
All-items (1992=100) (v41713420) 138.5 139.2 136.4 -0.5 1.5 
Regina, Saskatchewan 
All-items (v41692906) 115.6 115.6 112.3 0.0 2.9 
Shelter (v41692907) 138.5 137.5 125.2 0.7 10.6 
Rented accommodation (v41692908) 1aoe 115.6 108.2 0.1 6.9 
Owned accommodation (v41692909) 148.9 148.1 133.6 0.5 11.5 
Water, fuel and electricity (v41692910) 130.5 128.2 117.9 1.8 10.7 
All-items (1992=100) (v41713422) 144.1 144.0 139.9 0.1 3.0 
Saskatoon, Saskatchewan 
All-items (v41692912) 116.9 116.9 114.2 0.0 2.4 
Shelter (v41692913) 142.7 141.8 132.6 0.6 7.6 
Rented accommodation (v41692914) 122.4 VATS 111.0 0.6 10.3 
Owned accommodation (v41692915) 149.5 149.1 141.0 0.3 6.0 
Water, fuel and electricity (v41692916) 140.5 137.7 126.7 2.0 10.9 
All-items (1992=100) (v41713423) 143.9 143.9 140.6 0.0 2.3 
Edmonton, Alberta 
All-items (v41692918) 120.2 121.0 118.5 -0.7 1.4 
Shelter (v41692919) 149.9 152.1 144.8 -1.4 2.5 
Rented accommodation (v41692920) 126.9 126.7 117.4 0.2 8.1 
Owned accommodation (v41692921) 150.2 149.7 147.2 0.3 2.0 
Water, fuel and electricity (v41692922) 174.8 190.4 169.4 -8.2 3.2 
All-items (1992=100) (v41713425) 146.5 147.5 144.4 -0.7 1.5 
Calgary, Alberta 
All-items (v41692924) 120.7 121.8 118.9 -0.9 1.5 
Shelter (v41692925) 149.0 152.1 144.5 -2.0 3.1 
Rented accommodation (v41692926) 118.9 118.5 115.3 0.3 3.1 
Owned accommodation (v41692927) 161.6 161.9 155.7 -0.2 3.8 
Water, fuel and electricity (v41692928) 135.4 153.0 135.5 -11.5 -0.1 
All-items (1992=100) (v41713426) 151.8 153.2 149.6 -0.9 1.5 
Vancouver, British Columbia 
All-items (v41692930) 112.0 111.9 110.2 0.1 1.6 
Shelter (v41692931) 116.0 115.8 113.8 0.2 1.9 
Rented accommodation (v41692932) 107.5 107.4 105.5 0.1 1.9 
Owned accommodation (v41692933) 119.3 119.2 i Weng 0.1 1.4 
Water, fuel and electricity (v41692934) 117.9 116.9 112.6 0.9 47 
All-items (1992=100) (v41713428) 132.9 132.7 130.8 0.2 1.6 
Victoria, British Columbia 
All-items (v41692936) 111.0 111.0 109.4 0.0 1.5 
Shelter (v41692937) 113.1 113.2 111.3 -0.1 1.6 
Rented accommodation (v41692938) 107.8 107.8 105.7 0.0 2.0 
Owned accommodation (v41692939) 112.8 113.0 111.2 -0.2 1.4 
Water, fuel and electricity (v41692940) 126.1 126.8 124.9 -0.6 1.0 
All-items (1992=100) (v41713429) 130.3 130.3 128.5 0.0 1.4 
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Tabie 12 
The all-items Consumer Price Index by urban centre, 12 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual ° 
average 
eee 
2002=100 
<r ee  Ee ee  ee 
St. John’s, Newfoundland and Labrador (v41692846) 


2004 103.1 102.9 103.3 1036 1046 1049 1055 1052 1053 105.7 105.9 1056 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 1076 107.7 1092 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 1101 1099 1100 1104 1093 1085 1087 1088 109.1 
2007 109:2 4109'S 10S di06 1109 a1 ise ddto ado. MO 4140) 440s TiS 110.7 
2008 1 Or At2:1) 4125 116.2, dis eii4s 415.8 415:5. 115-67 414.98 114.2 | 1488 114.0 
2009 113.0 a z m 2 . e 2 fs - . B- 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2004 103.2 103.8 1044 1049 105.2 1057 105.5 1055 106.0 106.2 1076 106.9 105.4 
2005 106.1 106.3 107.1 108.0 1084 108.3 108.4 108.7 110.9 110.7 110.0 1093 108.5 
2006 109:7, Ad0. 25510919) 34-4. 11250) S141 fe 8) 2 Ate dG 4. tO net 111.0 
2007 VAALOF AUS TASS AASAS 113:6 sae 5S ade Aa dios) tise t1o.65 419400. 9 14a 113.2 
2008 113:8 114.2 “115:35 4462 4118:3" “1488, 1492 -118:6) 11956. 11872 116.6° 1145 116.9 
2009 114.0 a = a =P - bs ES - vi = * be 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 1055 1056 105.9 1064 1060 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 1086 107.6 
2006 108:6-5108:30 108;9 SNO:2 3110/5 84 110:3 2016: 5 S140 110.00 109-7 9100.0. 109.7 109.8 
2007 AOS TAOIGe Att 4 et.0: 125) 2112750012 4 i Ge At Sieeddiaed) 614609 112.0 
2008 112-9, 11347 93:9 144.8 116.2 116:00 1169 Ad6.9 4166. 415.89 414:5 143:6 115.2 
2009 fale - °. ee 3 A s i . gs r e 
Saint John, New Brunswick (v41692864) 
2004 103;4 ~ 103.9" 104.2: 5104.4 9105:1) 105.2 °105:2. 05:1" 105.19 1055) 106.0 1056 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 : 1OG2”  109:67 OG aitdi2: = ile4o Wiese toned ed ee Oeetihdl 4 meow  hrdoes 111.2 
2008 Ve AVS S A222 e277 14:0) 114 AIS O44 TiaOeet 1S. 5 ede es lies 113.2 
2009 111.4 i i # a - x ss FS us x = 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 104.9 1049 104.7 1046 104.8 105.3 1055 105.1 104.5 
2005 105;3 105:6) 106.4 106:3) 106.5; 5 106:9 107.0) 1074. 108s 10r7 “107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.2 1084 108.4 108.7 
2007 108.5 109:2) T1041" 110:3° 110:7 10:4 1104 “409.8 1102" 1102 1105 1710:8 110.1 
2008 OG tata Atteoy HIZO tS.2) ot Goya toad tic Oneitie.g ee tie to tks 112.4 
2009 qiglee EE % 2 s = " " a Re x : 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 104.6 1046 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 1089 109.0 1088 1089 1089 1084 1086 108.7 108.6 108.6 
2007 108.7 109.5 110.3 110.5 110.8 1105 110.5 110.0 110.4 110.4 110.7 111.0 110.3 
2008 41018) W1416S8) Fite. WI 2 Sa Soe SO is.c) ioe) di2.o eee otro 112.6 
2009 lin lis RPA 4 = _ 2 a a x - " 4 ; 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 4 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 1046 1046 1050 1053 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 1066 106.8 107.5 1083 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 109.4 109.2 108.9 109.0 1083 1082 1085 1086 108.6 
2007 1085 1096 10:7 147.0 111.5 490.1 Tt 11019 1109 110:7 110.8 1108 110.7 
2008 440.4 414.0 1413 112.1 11384 114,0° 115.0), 114.5 S05 118.6) 413.3° 4127 113.1 
2009 4 fe Pease r. e b “ i ; t ; . 

ntario (v4 

oe PRE? MEIN e! 103.9 104.1 104.3 1043 105.1 104.9 104.9 1047 1049 104.9 105.2 105.1 104.7 
2005 105.0 1056 106.4 106.3 106.5 1065 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 1085 108.1 108.0 1083 1085 108.4 
2007 108.2 109.3 110.3 110.8 111.2 110.7 110.7 110.6 110.8 110.7 111.0 111.1 110.5 
2008 410.7. 111.3. 111.5 112.2 113.3 113.8 114.9 114.7 114.9 113.7 113.5 113.0 113.1 
2009 112.5 : re te j i ; : 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


a 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 

a ee a re ee ae SS 2 oe a 
2002=100 
Thunder Bay, Ontario (v41692894) 
2004 102.5 1027 103.0 1034 104.2 103.9 104.0 103.7 103.8 1041 104.4 104.2 103.7 
2005 103.9 1044 105.1 105.2 105.2 1053 105.3 1059 1066 1062 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 1064 106.6 1066 106.9 
2007 106.2 107.3 1083 1084 108.8 1083 1086 108.3 1083 107.9 108.2 108.1 108.1 
2008 10719) 108-45 108.7,4109.7 406% 01102) ete de ti Oe 12 2 10:9") F10s tt Ou 110.4 
2009 109.5 he “ . i , ~ a » z; . £ ss 
Winnipeg, Manitoba (v41692900) 
2004 102.0 1019 1023 102.7 104.0 104.3 104.2 104.3 104.0 1044 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.55 1083 109.0 1091 1095 109.5 1086 1089 109.0 108.6 108.5 
2007 109.0" 1094 410.3 110;8 4114 A113 119) 4d dhs 110:9 110.7 <110:7 110.8 
2008 110 (ite aiiiey ft2.6 Wiss 1142 8 114.8e114°9) 115.0) 114.2 1S.Grait29 113.3 
2009 Tes . ee . i, & > x z E. - “ 
Regina, Saskatchewan (v41692906) 
2004 102.8 1029 103.2 103.9 105.0 1051 1053 1048 105.0 105.4 105.9 1057 104.6 
2005 105.4 105.7 1063 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 1089 109.3 109.3 109.5 110.1 109.1 109.0 108.6 1088 108.9 
2007 109:3..109:7) 0110 14.5) AON Wiese tio seiie.2 de 1 2o tia ideee gh (ler 
2008 112.3 112.7 1136 114.4 1154 1162 116.3 116.4 1169 1166 116.4 115.6 115.2 
2009 115.6 mn ri : - ‘ x 7 i . r P fl 
Saskatoon, Saskatchewan (v41692912) 
2004 102.66 1027 1028 103.6 1046 1046 104.8 1045 1046 1053 1059 1056 104.3 
2005 105.4 1056 1062 106.9 106.3 1066 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 1096 1095 109.8 110.4 1093 1091 108.7 108.7 109.0 
2007 109.5 109.9 110.7 111.9 112.4 113.5 114.1 114.1 1144 114.1 114.3 114.0 Ad2ez 
2008 114.2 115.0 116.0 116.9 1176 1183 118.1 118.1 1183 118.0 117.8 116.9 4174 
2009 116.9 2 . ‘ ™ e ez " . a es - in 
Edmonton, Alberta (v41692918) 
2004 105.0 105.0 105.2 1056 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 1081 109.2 109.1 1106 1102 110.1 109.4 108.6 
2006 10:6 10.1) 110.6" 141-4 st de itt.60 dd2o aio sins it2e 11610) 113:5 112.0 
2007 113-9 ei4i2) Wt) 117. Ou Aietitioe. Tess aod ioe 48.35 11681 1e.6 117.4 
2008 (18:5 118.7 1195 121.2 1219 4237 412316) 123'6 122312455" 121.4) 121.0 121.4 
2009 120.2 . . - i. f -- og 5 . 
Calgary, Alberta (v41692924) 
2004 104.1 1041 1044 1046 1055 1064 1058 1056 1056 1054 1061 105.8 105.3 
2005 105.3 105.5 106.0 1069 106.8 107.3 108.0 108.0 109.1 108.9 1088 1085 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 112.3 
2007 115.0 115.6 116.7 117.6 117.6 118.6 119.1 119.3 119.3 118.7 119.1 119.0 118.0 
2008 118.9 119.1 “120.0 {21:2 122:3° 123:9" 423.0" 124.4. 1234 121.8) 122.0 41218 121.8 
2009 120.7 & he : 4 hs & " - a u 5 
Vancouver, British Columbia (v41692930) 
2004 102.2 102.7 103.0 103.7 104.5 1046 1045 104.5 104.6 104.7 1047 104.7 104.0 
2005 104.8 1049 1052 105.7 106.0 1061 1065 1065 1068 106.7 1066 1063 106.0 
2006 106.2 106.3 106.9 107.5 108.4 1084 1085 108.7 1084 1084 1089 109.1 108.0 
2007 109.0 1093 1096 110.0 1106 1105 110.7 1106 110.7 1104 110.4 110.5 110.2 
2008 170:2 410.7 “Site, FIZ tis 2 13:9 114A TAS se: 1S4 42:9 Sitio 112.8 
2009 112.0 e a Ss 2 J 2 i ; “ te 
Victoria, British Columbia (v41692936) 
2004 102.7 103.1 103.3 104.1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 1055 1059 106.5 106.8 1069 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 1084 109.2 109.0 109.2 1093 1088 1086 1089 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 1099 110.1 110.0 1101 1095 1096 109.7 109.8 
ne 409.4 409.8 4404 “11:40 1123" 1180 1136S 415.2) 1188) 4428 11S 117.0 111.8 
111.0 - 2 Se . 7 ; - : A 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables” section 
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Tabie 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. NB. Que. Que. Gatineau, Ont. Bay, Man 
Summerside, Ontario part, Ont 
BE Ont./Que 


———_—____——_§ mm ne ee :/:7-O —_—_ eee 


cents per litre 


Regular unleaded gasoline at full service filling stations 


January 2008 119.0 110.0 116.7 109.2 1156 1149 106.6 104.3 107.7 105.5 
February 2008 117.8 109.8 114.2 107.3 115.1 116.7 107.9 104.3 109.0 107.4 
March 2008 123e7; 114.0 119.7 112.8 116.6 118.3 109.9 107.9 115.0 111.3 
April 2008 125.0 117.0 123.0 1148 120.3 1248 116.7 415:2 121.8 118.9 
May 2008 136.8 130.0 134.1 127.5 135.6 136.3 126.0 125.8 132.4 126.4 
June 2008 1448 139.4 142.4 135.2 144.8 144.4 133.0 133.0 139.2 133.0 
July 2008 149.7 141.5 144.7 139.1 142.3 147.1 133.6 133.5 142.0 136.3 
August 2008 139.1 13125 134.4 127.8 129.6 132.2 124.2 125.6 134.3 131.1 
September 2008 142.0 133.4 13507 130.9 134.0 134.9 1244 425.4 137.8 135.7 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 931 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 77.4 80.3 778 80.2 82.0 75.2 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 TEL 80.2 86.1 80.9 
Regular unleaded gasoline at self service filling stations 

January 2008 116.0 107.9 i hikedes) 106.8 415:3 “th Boe) 104.1 102.5 105.4 106.2 
February 2008 q16:3 107.0 110.7 105.4 A152 114.4 104.7 102.8 106.8 106.9 
March 2008 1198 111.1 mG:2 110.5 117.0 115.3 107.1 106.1 113.1 110.9 
April 2008 1223 114.0 120.3 113.6 119.8 123.8 113.8 114.0 119.4 118.9 
May 2008 134.0 127.1 131.0 125.8 135.4 136.0 123.9 1246 130.6 126.7 
June 2008 142.0 136.2 139.5 134.2 144.4 142.8 129.9 130.6 137.5 133.2 
July 2008 146.8 138.0 142.2 VS7eZ 142.5 143.5 130.2 132.0 140.3 135.6 
August 2008 136.5 129.1 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133.1 128.6 134.1 130.5 119.9 W237 136.1 134.6 
October 2008 125.0 112.0 115.1 112.9 A172 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 TSE THEI 75.0 79.7 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 74.7 77.8 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
Premium unleaded gasoline at full service filling stations 

January 2008 125.0 118.0 124.0 116.3 122.4 122.0 118.6 115.2 118.4 115.6 
February 2008 123.3 117.0 i245 114.3 qed 124.1 120.1 116.3 119.4 117.7 
March 2008 1297 122.0 126.6 119.3 123.3 125.5 121.6 119.2 1242 121.7 
April 2008 130.5 124.5 129.3 122.2 126.2 132.1 128.1 126.9 132.2 129.0 
May 2008 142.3 137.5 142.3 134.6 142.8 143.8 137.0 138.4 142.7 136.4 
June 2008 150.7 146.2 15034 142.7 ASi4 152.2 144.5 144.0 150.2 143.3 
July 2008 15522 148.5 151.9 146.0 149.4 154.6 145.7 144.8 152.9 146.3 
August 2008 145.4 139.5 141.6 135.0 136.7 139.6 136.5 137.8 145.6 141.3 
September 2008 1476 141.0 143.1 138.0 141.0 142.9 137.6 137.2 149.0 146.3 
October 2008 135.5 122.3 125.3 121.8 124.3 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 84.7 877 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
Premium unleaded gasoline at self service filling stations 

January 2008 122.0 115.0 119.7 114.2 122.4 13 fee 115.3 113.9 116.0 116.1 
February 2008 1213 1148 118.2 111.8 121:9 122.1 116.1 1147 I 1% 2 117.2 
March 2008 126.5 119.0 123.7 TAT <o 124.1 122.8 118.6 117.8 124.0 121.3 
April 2008 128.3 122.0 2 fn 120.2 126.8 190.5 1246 125.9 130.2 129.1 
May 2008 139.6 134.7 139.7 132.5 142.3 144.8 135.4 136.5 141.3 136.7 
June 2008 148.0 143.4 147.5 141.0 151.9 150.5 141.5 142.4 1483 143.6 
July 2008 152.8 145.5 150.3 144.0 149.9 150.6 1416 143.8 151.0 146.1 
August 2008 142.8 135.8 138.4 132.6 137.0 136.3 1232:3 135.8 142.8 139.8 
September 2008 146.3 137.5 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 122.1 119.6 124.8 119.3 1143 117.6 129.9 127.0 
November 2008 104.3 946 98.0 94.3 98.7 95.2 90.9 94.8 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 

sehold heatin 

prea 2008 ats 99.9 93.1 99.3 104.4 103.1 100.4 102.8 102.0 103.7 104.7 
February 2008 98.8 92.1 98.3 101.2 103.1 100.8 101.8 101.4 103.5 100.3 
March 2008 107.4 98.4 100.7 114.4 111.0 111.0 109.9 108.3 113.4 110.1 
April 2008 119.0 108.7 110.9 127.5 123:3 116.2 115.0 115.9 122.0 118.9 
May 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
June 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
July 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
August 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
September 2008 1187 114.2 117.9 121.4 118.5 115.9 116.1 121.9 125.9 123.7 
October 2008 110.8 103.2 109.1 117.3 107.4 111.2 1116 113.7 127.7 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 116.8 1145 
December 2008 84.5 76.8 83.0 845 85.2 83.4 88.5 87 7 99 8 95.1 
January 2009 776 70.2 14,3 86.8 83.1 81.2 85.0 85.2 88.5 913 
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Table 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask Sask Alta Alta BC BC Vol. NWT. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


January 2008 107.0 107.4 101.2 102.1 108.7 109.2 116.9 119.0 
February 2008 107.3 108.2 102.3 103.5 112.9 110.7 116.1 120.3 
March 2008 113.2 113.7 107.3 107.9 119.3 116.9 118.4 128.6 
April 2008 1218 121.4 114.3 116.1 125.5 123.6 122.9 137.5 
May 2008 130.8 128.8 12307 123.9 135.0 134.9 136.8 142.0 
June 2008 1378 136.7 129.3 130.8 146.0 144.7 143.0 148.9 
July 2008 136.5 135.3 131.3 133.1 149.1 150.9 145.1 152.9 
August 2008 130.8 130.7 1244 125.4 142.3 143.2 141.3 149.6 
September 2008 136.1 135.1 126.2 1276 140.8 139.7 140.9 152.7 
October 2008 118.7 116.2 is 2 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 92.1 86.2 86.5 99.5 99.7 109.4 118.4 
December 2008 79.1 80.6 toa 727 87.8 85.7 92.8 107.6 
January 2009 85.4 848 77.0 76.9 95.3 93.7 87.3 98.9 


Regular unleaded gasoline at self 
service filling stations 


January 2008 107 107.3 100.3 1018 105.8 107.7 114.7 115.6 
February 2008 107.8 107.4 100.5 102.1 109.9 109.4 114.6 116.8 
March 2008 113.6 113.5 105.6 106.8 116.4 116.0 116.8 125.4 
April 2008 122.1 121.7 112.5 1158 122.5 122.6 121.6 132.0 
May 2008 130.2 129.3 1222 123.9 132.4 133.8 135.9 141.3 
June 2008 137.2 136.9 128.9 129.6 143.1 143.5 141.4 146.4 
July 2008 136.0 135.5 130.3 132.2 146.6 150.5 144.4 150.0 
August 2008 130.8 130.8 122.4 124.0 140.5 142.0 140.1 147.1 
September 2008 134.3 135.2 125.3 127.3 137.9 138.2 138.9 149.6 
October 2008 1183 116.9 107.8 110.3 119.8 123.1 130.5 134.5 
November 2008 91.3 91.9 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 79.1 81.3 71.0 73.0 84.3 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91:9 91.7 85.2 976 


Premium unleaded gasoline at full 
service filling stations 


January 2008 117.4 117.6 9111.3 112:9 120.0 120.3 126.9 129.0 
February 2008 117.8 118.5 1126 114.1 124.5 121.8 125.8 130.1 
March 2008 123.8 124.0 118.2 118.6 130.7 127.9 127.4 138.4 
April 2008 132.3 131.7 1249 127.2 137.3 135.4 129.4 146.8 
May 2008 141.4 139.0 133.9 135.3 146.8 147.0 142.0 152.5 
June 2008 148.5 146.8 139.2 141.3 157-9 156.8 148.0 159.0 
July 2008 147.1 145.6 142.0 143.6 161.2 163.0 150.3 162.4 
August 2008 141.4 140.7 135.8 135.9 154.4 1546 146.0 162.0 
September 2008 146.6 145.4 137.5 138.7 152.8 152.1 146.2 159.1 
October 2008 128.6 126.3 121.7 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 95.7 97.4 wala br? tee 124.2 142.4 
December 2008 89.7 90.8 83.7 83.6 S37 98.2 102.4 1246 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 


Premium unleaded gasoline at self 
service filling stations 


January 2008 118.1 118.0 111.2 1127 1176 118.8 120.2 1269 
February 2008 119.2 118.1 110.6 113.3 V5 Tb 120.8 120.4 127.5 
March 2008 425.1 124.2 115.6 117.6 128.5 127.3 123.6 136.6 
April 2008 133.5 132.3 123.7 126.8 134.7 134.0 129.0 1441 
May 2008 141.3 140.2 133.4 134.9 144.8 145.6 1425 151.5 
June 2008 148.7 147.6 140.4 140.8 155.3 155.3 148.5 158.1 
July 2008 147.0 146.3 142.4 143.4 158.9 162.8 150.8 160.6 
August 2008 141.5 141.3 134.8 135.3 152.7 154.3 147.7 158.5 
September 2008 145.7 145.5 137.2 138.7 150.4 150.6 145.1 159.9 
October 2008 130.0 127.6 120.1 121.4 132.7 135.7 137.2 146.2 
November 2008 103.1 102.5 94.9 97.4 109.4 112.0 113.5 130.5 
December 2008 90.9 917 82.1 83.9 97.1 97.5 98 1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
Household heating fuel 

January 2008 102.5 105.1 99.0 109.5 115.5 113.8 
February 2008 104.2 103.7 100.3 109.5 110.3 114.0 
March 2008 1143 110.1 112.7 120.3 117.6 119.7 
April 2008 120.2 112.1 119.7 128.1 127.4 127.8 
May 2008 1243 122.2 128.2 135.2 134.4 128.5 
June 2008 124.3 122.2 128.2 135.2 134.4 1285 
July 2008 1243 122.2 130.9 137.9 1344 1285 
August 2008 1243 122.2 130.9 137.9 134.4 128.5 
September 2008 121.7 1217 125.7 140.7 137.7 137.0 
October 2008 1218 117.8 118.4 132.9 136.3 126.2 
November 2008 113.5 110.8 107.6 123.4 120.8 117.3 
December 2008 88.5 90.5 85.3 1055 103.8 101.0 
January 2009 887 87.3 823 92.0 97.3 93.5 


Note(s): See Table A for complete list of vector numbers 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM November December January 


vector 2008 2008 2009 
number 
eee pe ge ee 
dollars 1 

Round steak, 1 kilogram (v735165) 12.49 12.49 12.54 
Sirloin steak, 1 kilogram (v735176) 15.73 15.45 15.02 
Prime rib roast, 1 kilogram (v735187) 20.76 21.70 21.96 
Blade roast, 1 kilogram (v735198) 9.52 9.85 9.79 
Stewing beef, 1 kilogram (v735209) 9.40 9.72 9.37 
Ground beef, regular, 1 kilogram (v735220) 6.81 6.87 6.74 
Pork chops, 1 kilogram (vV735221) 9.44 9.51 9.54 
Chicken, 1 kilogram (V735223) 6.46 6.15 6.38 
Bacon, 500 grams (v735166) 4.36 4.37 4.58 
Weners, 450 grams (v735167) 2.90 2.97 2.91 
Canned sockeye salmon, 213 grams (v735168) 3.29 3.32 3.25 
Homogenized milk, 1 litre (v735169) 2.14 2.14 2.13 
Partly skimmed milk, 1 litre (v735170) 2.03 2.05 2.05 
Butter, 454 grams (v735171) 4.32 4.23 4.37 
Processed cheese food slices, 250 grams (v735172) 2.82 2.85 2.82 
Evaporated milk, 385 millilitres (v735173) ITAL 1.78 1.83 
Eggs, 1 dozen (v735174) 2.61 2.64 2.63 
Bread, 675 grams (v735175) 2.44 2.43 2.49 
Soda crackers, 450 grams (v735177) 2.38 2.40 2.39 
Macaroni, 500 grams (v735178) 1.52 1:51 1.52 
Flour, 2.5 kilograms (v735179) 4.84 4.64 4.82 
Corn flakes, 675 grams (v735180) 3.92 4.03 3.88 
Apples, 1 kilogram (v735181) 3.64 3.52 3.65 
Bananas, 1 kilogram (v735182) 1.58 1.60 1.61 
Grapefruits, 1 kilogram (v735183) 2.60 2.38 2.38 
Oranges, 1 kilogram (v735184) 2.95 2.91 2.80 
Apple juice, canned, 1.36 litres (v735185) 1.87 1.90 1.84 
Orange juice, tetra-brick, 1 litre (v735186) 3.60 3.67 3.74 
Carrots, 1 kilogram (v735189) 1.37 1.45 1.45 
Celery, 1 kilogram (v735190) 2.47 2.45 Par Ts 
Mushrooms, 1 kilogram (v735191) 7.97 8.02 7.81 
Onions, 1 kilogram (v735192) 1.36 1.49 1.41 
Potatoes, 4.54 kilograms (v735193) 5.16 5.19 5.22 
French fried potatoes, frozen, 1 kilogram (v735194) 2.09 2.09 2.13 
Baked beans, canned, 398 millilitres (v735195) 1.00 1.01 1.00 
Tomatoes, canned, 796 millilitres (v735196) 1.35 1.39 1.38 
Tomato juice, canned, 1.36 litres (v735197) 1.60 1.64 1.67 
Ketchup, 1 litre (v735199) 2.96 2.98 2.97 
Sugar, white, 2 kilograms (v735200) 2.50 2.49 2.50 
Coffee, roasted, 300 grams (v735201) 4.10 4.13 4.06 
Coffee, instant, 200 grams (v735202) Sof 5.45 5.48 
Tea (72 bags) (v735203) 3.90 3.92 3.93 
Cooking or salad oil, 1 litre (v735204) 4.22 4.28 4.23 
Soup, canned, 284 millilitres (v735205) 0.96 0.98 0.96 
Baby food, 128 millilitres (v735206) 0.71 0.73 0.72 
Peanut butter, 500 grams (v735207) 2.86 2.88 2.92 
Fruit flavoured crystals, 2.25 litres (v735208) 1.32 1.33 1.31 
Soft drinks, cola type, 2 litres (v735210) 1.41 1.45 1.54 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.49 1.46 1.58 
Paper towels (2 rolls) (v735213) 2.42 2.41 2.43 
Facial tissue (200 tissues) (v735214) 2.03 2.06 2.05 
Bathroom tissue (4 rolls) (v735215) 2.29 2.30 2.34 
Shampoo, 300 millilitres (v735216) 3.10 3.09 3.13 
Deodorant, 60 grams (v735217) 3.67 3.64 3.68 
Toothpaste, 100 millilitres (v735218) 1.45 1.52 1.55 
Cigarettes (200) (v735219) 76.13 76.24 75.92 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 86.8 76.5 81.0 


rn 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 


not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight NLL. Summerside, N.S. NB. Que 
REL 

percent combined city average=100 
All-items 100.0 98.0 94.0 99.0 96.0 95.0 
Food 17.0 104.0 101.0 100.0 100.0 102.0 
Food purchased from stores : 105.0 101.0 101.0 100.0 101.0 
Meat, poultry and fish : 101.0 100.0 101.0 102.0 103.0 
Dairy products and eggs : 108.0 99.0 102.0 101.0 101.0 
Bakery and other cereal products ; 100.0 97.0 97.0 97.0 101.0 
Fruit and vegetables : 116.0 107.0 107.0 106.0 102.0 
Other food purchased from stores 2 ; 102.0 101.0 97.0 96.0 100.0 
Food purchased from restaurants : 102.0 102.0 99.0 99.0 102.0 
Shelter 26.6 89.0 80.0 92.0 85.0 88.0 
Rented accommodation ; 82.0 70.0 86.0 76.0 83.0 
Owned accommodation ; 85.0 74.0 87.0 81.0 87.0 
Water, fuel and electricity ; 116.0 118.0 124.0 115.0 99.0 
Household operations and furnishings “let 103.0 104.0 106.0 103.0 98.0 
Household operations : 105.0 105.0 109.0 104.0 96.0 
Household furnishings : 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 101.0 96.0 102.0 101.0 101.0 
Transportation 19.9 101.0 96.0 95.0 95.0 99.0 
Private transportation : 101.0 93.0 95.0 94.0 98.0 
Purchase of automotive vehicles ; 101.0 104.0 101.0 101.0 101.0 
Gasoline : 110.0 103.0 106.0 100.0 103.0 
Other private transportation : 93.0 73.0 80.0 80.0 90.0 
Public transportation : 102.0 112.0 92.0 105.0 103.0 
Health and personal care 4.7 101.0 101.0 103.0 102.0 101.0 
Health care : 98.0 100.0 103.0 101.0 99.0 
Personal care : 103.0 101.0 103.0 103.0 103.0 
Recreation, education and reading 12-2 94.0 103.0 109.0 110.0 87.0 
Recreation ; 101.0 99.0 100.0 99.0 98.0 
Education and reading : 80.0 109.0 125.0 130.0 66.0 
Alcoholic beverages and tobacco products 3.1 111.0 105.0 107.0 99.0 94.0 
Alcoholic beverages : 105.0 103.0 104.0 99.0 100.0 
Tobacco products and smokers’ supplies : 122.0 109.0 113.0 99.0 85.0 


meen meaemaeeenaeeeaeeeeeaenneen enn 


52 Statistics Canada - Catalogue no. 62-001-X 


The Consumer Price Index — January 2009 


Table 15 — continued 


inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada : Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta B.C 

oe EOE ee OE nL ee a er dee FSS ee een eral line ame le 

percent combined city average=100 
All-items 100.0 102.0 107.0 94.0 93.0 98.0 103.0 
Food 17.0 99.0 99.0 100.0 100.0 100.0 103.0 
Food purchased from stores : 99.0 98.0 101.0 101.0 102.0 105.0 
Meat, poultry and fish : 101.0 98.0 93.0 98.0 99.0 103.0 
Dairy products and eggs 4 104.0 104.0 92.0 94.0 95.0 99.0 
Bakery and other cereal products : 92.0 93.0 109.0 107.0 109.0 116.0 
Fruit and vegetables : 96.0 95.0 105.0 103.0 104.0 105.0 
Other food purchased from stores 2 : 99.0 98.0 105.0 103.0 102.0 106.0 
Food purchased from restaurants : 100.0 100.0 98.0 97.0 97.0 99.0 
Shelter 26.6 106.0 117.0 84.0 82.0 98.0 100.0 
Rented accommodation : 109.0 124.0 81.0 73.0 96.0 104.0 
Owned accommodation : 104.0 115.0 84.0 77.0 94.0 101.0 
Water, fuel and electricity 7 109.0 117.0 90.0 113.0 117.0 88.0 
Household operations and furnishings 11.1 104.0 104.0 99.0 99.0 100.0 104.0 
Household operations : 105.0 106.0 99.0 100.0 103.0 106.0 
Household furnishings : 101.0 101.0 100.0 98.0 94.0 100.0 
Clothing and footwear 5.4 102.0 101.0 100.0 98.0 96.0 100.0 
Transportation 19.9 96.0 104.0 94.0 94.0 92.0 104.0 
Private transportation ‘ 94.0 103.0 94.0 95.0 92.0 106.0 
Purchase of automotive vehicles : 102.0 100.0 100.0 99.0 94.0 101.0 
Gasoline : 97.0 96.0 101.0 103.0 96.0 106.0 
Other private transportation : 84.0 113.0 80.0 83.0 86.0 113.0 
Public transportation : 108.0 108.0 98.0 94.0 88.0 90.0 
Health and personal care 4.7 102.0 101.0 98.0 97.0 100.0 99.0 
Health care : 105.0 102.0 96.0 96.0 105.0 98.0 
Personal care : 99.0 99.0 99.0 98.0 96.0 99.0 
Recreation, education and reading 12.2 106.0 106.0 95.0 100.0 105.0 106.0 
Recreation : 100.0 102.0 98.0 94.0 99.0 104.0 
Education and reading : 116.0 115.0 89.0 111.0 117.0 111.0 
Alcoholic beverages and tobacco 

products 3.1 96.0 100.0 104.0 105.0 106.0 109.0 
Alcoholic beverages : 99.0 99.0 94.0 98.0 104.0 105.0 
Tobacco products and smokers’ supplies E 92.0 101.0 119.0 116.0 109.0 115.0 


a a a a a a Ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month’ prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 7 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 hia 
Shelter 25.7 26.6 27.7 
Household operations, furnishings and equipment 11.4 As 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 44 
Recreation, education and reading 13.0 122 11.2 
Alcoholic beverages and tobacco products 3.1 3.1 4.2 


oe oe eee See el nee ee ee. ee 8 eee 
1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CP! excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation, and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. | 


http://www. bankofcanada.ca/en/inflation/index. htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 


of this publication. a: a ee _ | 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month's seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 
Zi 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels: 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Tabie 3 The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


gd. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Tabie 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-4 

1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 

Table 4-2 

1. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 

2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 


adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.ge.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Tabie 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. | Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 


LLL LLLLLLLLLLLAD LLL ALLL LLL LLL LN NC ClO CCT CCT ttt: 


58 Statistics Canada — Catalogue no. 62-001-X 


4. 


The Consumer Price Index — January 2009 


The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price index 
Table 8-1 and 8-2 


0M 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


1. 


mo 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


if 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", 
“fuel, parts and supplies for recreational vehicles". 


gasoline", and 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


1. 


2. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


te 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oi], by urban centre 


St Charlottetown Halifax, Saint Quebec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and NS John, Que Que Ontario part, Ont Bay, Man 
NLL Summerside, NB Ont./Que Ont 
REI 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061 ) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081 ) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask Sask. Alta Alta B.C B.C te N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) (v735153) (v735154) (v735155) (v735156) 
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Tabie B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


eee 


St. Charlottetown- Halifax, Saint Montréal 
John’s, Summerside, N.S John, Que 

NLL PEL NB 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask. Alta B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v1594007 1) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v1 5940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v159401 10) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v159401 12) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
; 8) (v15940146) 

Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v1594011 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) hpenmtget 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v ) 
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Statistics Canada's 

official release bulletin, 
every working day 

at 8:30 a.m. (Eastern time) 


‘ 


This MOMIng, like every morning, YOU: 


Hote ES yore copy 
OF today’s pail 


Is that right? You didn't read The Daily? Did you know that it's 
the best statistical information source in the country? 


ach working day, The — Subscribe to The Daily 
Daily provides economic 
and social data that's on the Internet. 
It's FREE. 


available free of charge on our 
Web site. Journalists never 
miss it. Business leaders and 
policy makers use it to make 
sound decisions. 


Visit www.statcan.ca to read 
The Daily when you need it. 
Or subscribe to the free online 
delivery service and receive 
The Daily automatically 

by e-mail. 


census data 
population statistics 
ee 
trends in income 
consumer rice index 
internatio 


All new data from Statistics Canada nal trade 


must be officially announced in The 
Daily. So if you read it every day, 
you don't miss a thing! 


the labour force 
gross domestic 


product __— ments ne 


manufacturing bs 


Add it to your 
day-to-day activities... 
a good way to add 
substance to your Daily routine! 


retail trade 


and more 


The Daily delivers news directly from 
Statistics Canada—with easy-to-read 
news releases, informative tables and 
simple charts that clearly illustrate the 
news. 


The Consumer Price Index 


This publication presents the highlights‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables’and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Consumer Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; tollfree: 1-866-230-2248; fax: 613-951-2848; 
email: prices-prix @ statcan.gc.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.gc.ca, e-mail us at infostats @ statcan.gc.ca, or telephone us, Monday to Friday from 8:30 a.m. to 4:30 p.m., at the 
following numbers: 


Statistics Canada’s National Contact Centre 
Toll-free telephone (Canada and United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 


Local or international calls: 
Inquiries line 1-613-951-8116 
Fax line 1-613-951-0581 


Depository Services Program 
Inquiries line 1-800-635-7943 
Fax line 1-800-565-7757 


To access and order this product 


This product, Catalogue no. 62-001-X, is available free in electronic format. To obtain a single issue, visit our website at 
www.statcan.gc.ca and select “Publications.” 


This product, Catalogue no. 62-001-X, is also available as a standard printed publication at a price of CAN$12.00 per issue and 
CAN$111.00 for a one-year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.00 CAN$120.00 


All prices exclude sales taxes. 


The printed version of this publication can be ordered as follows: 


* Telephone (Canada and United States) 1-800-267-6677 

¢ Fax (Canada and United States) 1-877-287-4369 

¢ E-mail infostats @ statcan.gc.ca 

¢ Mail Statistics Canada 
Finance 


R.H. Coats Bldg., 6th Floor 
150 Tunney's Pasture Driveway 
Ottawa, Ontario K1A OT6 

* In person from authorized agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, Statistics Canada has 
developed standards of service that its employees observe. To obtain a copy of these service standards, please contact Statistics 


Canada toll-free at 1-800-263-1136. The service standards are also published on www.statcan.gc.ca under “About us” > “Providing 
services to Canadians.” 


Statistics Canada 
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Note of appreciation 


Canada owes the success of its statistical system to a long standing partnership between 
Statistics Canada, the citizens of Canada, its businesses, governments and other 
institutions. Accurate and timely statistical information could not be produced without 
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User information 


Symbols 


The following standard symbols are used in Statistics Canada publications: 
not available for any reference period 
not available for a specific reference period 
not applicable 
O true zero or a value rounded to zero 


Os value rounded to 0 (zero) where there is a meaningful distinction between true zero and the value that was 
rounded 


P preliminary 

r revised 

xX | suppressed to meet the confidentiality requirements of the Statistics Act 
E —_use with caution 


F too unreliable to be published 


Note on CANSIM 


Data that appears in the The Consumer Price Index (catalogue no. 62-001-X) are also available electronically 
in our CANSIM (Canadian Socio-Economic Information Management System) database through the Internet 
tables 326-0009, 326-0012, 326-0015, 326-0020, 326-0021 and 326-0022, at a cost of $3.00 per series. In general, 
CANSIM provides a longer historical series. For further information on CANSIM call 1-800-263-1136. 


This publication was prepared under the direction of: 


Richard Evans Director, Consumer Prices Division 
Tarek M. Harchaoui Assistant Director, Consumer Prices Division 
Ron Morency Chief, Consumer Prices Production Section 


Cover page designed by: 


Rachel Penkar Senior Graphic Designer, Dissemination Division 
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Note to users 


The Consumer Price Index — February 2009 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2008 
December 2008 
January 2009 
February 2009 
March 2009 
April 2009 

May 2009 

June 2009 

July 2009 
August 2009 
September 2009 
October 2009 
November 2009 
December 2009 


Release date 
December 19, 2008 
January 23, 2009 
February 20, 2009 
March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
August 19, 2009 
September 17, 2009 
October 16, 2009 
November 18, 2009 
December 17, 2009 
January 20, 2010 
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Highlights 


* Consumer prices rose 1.4% in the 12 months to February 2009, slightly faster than the 1.1% increase observed 
in January.On a seasonally adjusted monthly basis, consumer prices rose 0.4% from January to February. 


Chart 4 
The CPI and the CPI excluding gasoline both advance, year over-year 


12-month percentage change 
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Briefing note 


Highlights: 


| Consumer prices on average advanced 1.4% in the 12 months to February 2009, slightly faster than the 1.1% rise posted | 
| in January.On an unadjusted monthly basis, consumer prices rose 0.7% from January to February, after falling 0.3% from | 

December to January. 
All-items Consumer Price index (CPI): 


* Upward pressure on the CPI came primarily from two sources: higher food and shelter costs. 


| * Compared to the same month last year, downward pressure in February came mainly from lower prices for gasoline and 
| from declines in prices to purchase and lease passenger vehicles. 


* The increase in speed in the CPI in February was due primarily to smaller price declines for gasoline and to purchase and : 
lease passenger vehicles. 


| ¢ A sharp increase in prices for gasoline between January and February primarily contributed to the monthly rise in the CPI. 


Main contributors to the 12-month change in the CPI: 
Main upward contributors: 

* Mortgage interest cost (+5.0%) 

* Fresh vegetables (+25.8%) 

Se Natural gas (+14.4%) 

| Main downward contributors: 

| * Gasoline (-19.7%) 


| * Purchase and leasing of passenger vehicles (-6.4%) 


Fuel oil and other fuels (-22.1%) 


Main contributors to the monthly change in the CPI, not seasonally adjusted: 
Main upward contributors: 

* Gasoline (+5.6%) 

* Travel tours (+14.5%) 


Main downward contributors: 


_* Fresh fruit (-4.8%) 


+ Fuel oil and other fuels (-4.8%) 


Statistics Canada — Catalogue no. 62-001-X 7 


The Consumer Price Index — February 2009 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

February 2009 from January 2009 from February 2009 from January 2009 from 

February 2008 January 2008 January 2009 December 2008 

percent 

All-items 1.4 to 0.7 -0.3 
Core consumer price index (CPI) 

(Bank of Canada definition) 1.9 1.9 O55 -0.4 
All-items excluding energy 25 2.3 0.5 -0.4 
All-items excluding food and energy Ae ee 0.5 -0.6 
Goods -0.1 -1.0 1.0 -0.3 
Services 2.8 3.0 0.4 -0.3 


ieee enema nnemneeendennnnmannmnemnmmmennmnnennanennmmmmannemmmnanenmmenrmeamenemmenmmmmmnmmmmmmmmmmmmrerr mmm U eR UTUR TERR RR enn EE 
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Analysi 


Consumer prices on average rose 1.4% in the 12 months to February 2009, slightly faster than the 1.1% increase 
observed in January. 


The upward pressure on the Consumer Price Index (CPI) came primarily from two sources: higher food and shelter 
costs. 


Food prices, the largest factor, increased 7.4% during the 12-month period to February, on the heels of a 7.3% 
increase in January. Shelter costs, the second largest, increased 3.0%, slightly slower than the 3.3% rise in January. 


These gains offset lower transportation costs, which continued to exert strong downward pressure on consumer 
prices in February. Transportation costs were down as a result of lower prices for gasoline and for purchasing and 
leasing passenger vehicles. 


Gasoline prices in February 2009 were 19.7% below levels in February last year. Excluding gasoline, the CPI 
rose 2.5% in the 12 months to February. Overall, energy prices fell 8.8% during the 12-month period to February, 
less than the 10.9% fall in January. 


12-month change: Drop in transportation costs partly offsets higher food prices 


Of the eight major components in the CPI, six recorded increases in the 12 months to February: food; shelter; 
household operations, furnishings and equipment; health and personal care; recreation, education and reading; and 
alcoholic beverages and tobacco products. 


Out of these major components, upward pressure on the CPI came largely from an increase in prices for food. 
Excluding food, the CPI rose 0.2% in the 12 months to February. Rising shelter costs were the second largest 
upward contributor to the increase in the CPI. 
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The Consumer Price Index — February 2009 


Chart 14 
Contraction in transportation price index slows, year-over-year 


Food 

Shelter 
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12-month percentage change 


Sustained declines in transportation costs (-5.8%) partly offset rising prices for food and shelter items. Continuing 
price declines for clothing and footwear items also helped to temper consumer price increases in the 12 months to 
February. 


The cost of food continued to be pushed up primarily by prices for food purchased from stores, which rose 8.9%. 
The main contributors were a 25.8% hike in the price of fresh vegetables, a 9.7% rise in the prices of bakery and 
cereal products, and a 6.1% increase in meat prices. 


February's increase in costs for shelter was due primarily to higher mortgage interest costs and prices for household 
utilities. Mortgage interest costs, which are a function of housing prices and interest rates, and which take account of 
the fact that most homeowners do not change houses or re-contract their mortgages very frequently, were up 5.0% 
in the 12 months to February. This increase was largely the result of higher housing prices. 


The cost of household utilities rose 4.9% as a result of increasing prices for water (+9.4%), natural gas (+14.4%) 
and electricity (+4.5%). These gains were tempered by declines in prices for fuel oil and other fuels, especially in 
Atlantic Canada. 


The transportation price index fell largely as a result of falling gasoline and motor vehicle prices. 
February’s 12-month decline of 19.7% in gasoline prices was slower than the 12-month decline of 23.5% in 


January. This slowdown occurred largely because pump prices rose 5.6% on a monthly basis from January 2009 to 
February 2009. 
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The Consumer Price Index — February 2009 
Chart 2 
Drop in prices for gasoline continues to slow year-over-year 


12-month percentage change 


30 


20 


Source(s): CANSIM table number 326-0020. 


The cost of purchasing and leasing passenger vehicles fell 6.4% in February, compared with an 8.2% year-over-year 
drop in January. The slowdown occurred as a result of slight increases in manufacturers’ suggested retail prices 
and minor clawbacks in incentives offered by manufacturers and dealers. 


The declines in prices for gasoline and for purchasing and leasing passenger vehicles were partly offset by increases 
in prices for passenger vehicle insurance and air transportation. 


Prices for clothing and footwear fell 0.5% in the 12 months to February, after falling 0.4% in January. A 1.7% decrease 
in clothing prices largely accounted for February’s drop. 


Jewellery prices rose 9.9% in the 12 months to February, primarily as a result of rising prices for gold. 


Provinces: Fastest increases in consumer prices on the Prairies 


Growth in consumer prices rose faster in most provinces in February, due largely to smaller price drops for gasoline. 
Consumers in the three Prairie provinces faced the fastest increases in consumer prices in the 12 months to February. 
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The Consumer Price Index — February 2009 


Chart 3 
Prairie Provinces post largest increases in the year-over-year CPI 
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12-month percentage change 


Consumers in Saskatchewan paid 2.6% more on average in February, while those in Alberta and Manitoba paid 2.1% 
and 1.7% more, respectively. 


In all three cases, the primary contributor was higher mortgage interest costs. In Alberta and Manitoba, another 
factor was a rise in the cost of purchasing passenger vehicle insurance. In Saskatchewan, a major factor was 
a 22.4% rise in natural gas prices. 


The 12-month change in consumer prices was slowest in New Brunswick (+0.3%) and Nova Scotia (+0.4%) in 
February. This was the result of more moderate price increases for shelter and larger price declines for gasoline, 
fuel oil and other fuels and to purchase and lease passenger vehicles than in most other provinces. 


Consumers in Newfoundland and Labrador (+0.9%), Prince Edward Island (+1.0%) and Quebec (+0.8%) also 
realized slower growth in the CPI compared to the National average (+1.4%). 


Elsewhere, consumer prices in Ontario (+1.5%) and British Columbia (+1.5%) were more in line with the change in 
the National average CPI. 


Month-to-month seasonally unadjusted change: Largest increase since June 2008 


Consumer prices rose 0.7% from January to February, after falling 0.3% from December to January. This was the 
first increase in the month-to-month CPI since September 2008 and the largest since the 0.7% rise in June 2008. 


The reversal in February was largely due to prices to purchase and lease passenger vehicles. A sharp 5.3% decline 
in the price to purchase and lease passenger vehicles in January had held down prices in that month. No such 


decline was observed in February; instead, vehicle prices were essentially unchanged from January’s levels, edging 
up 0.1% 


A 5.6% rise in prices for gasoline also contributed to February’s monthly rise, following on a 5.0% increase from 


December to January. In spite of these recent increases, gasoline prices were still 37.3% below the heights they 
scaled in July 2008 
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The Consumer Price Index — February 2009 


Chart 4 
Gasoline prices increase on a month-to-month basis for second consecutive month 


month-to-month percentage change 
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A 14.5% increase in prices for travel tours also contributed to February’s rise. Increases in travel tour prices are 
typical for this time of year. 


Price declines for fresh fruit (-4.8%) and fuel oil and other fuels (-4.8%) helped to ease consumer prices in February. 


While all provinces posted an increase in consumer prices in February, the largest increases were posted in Prince 
Edward Island (+1.4%) and Alberta (+1.1%). Stronger price increases for energy in these provinces were largely 
responsible. 


In Alberta, a 13.0% rise in natural gas prices accounted for the higher rise in consumer prices. Lower price drop for 
fuel oil and other fuels in Prince Edward Island compared to the rest of the country accounted for the greater rise. 
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The Consumer Price Index — February 2009 


Chart 5 
Consumer prices increase across the country, month-over-month 
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Source(s): CANSIM table number 326-0020 


Newfoundland and Labrador (+0.4%) and British Columbia (+0.4%) posted the smallest increases in consumer 
prices. 


Seasonally adjusted monthly change: First increase in five months 


On a seasonally adjusted monthly basis, consumer prices rose 0.4% from January to February, halting four monthly 
declines. A 1.3% rise in the transportation index in February, after falling 1.4% in January, largely accounted for the 
upturn in February. Higher food prices also contributed to February’s rise. 


Excluding food and energy, seasonally adjusted consumer prices rose 0.3% from January to February, following a 
monthly decline of 0.2% in January. 


12-month change in the Bank of Canada’s core index holds steady 


The Bank of Canada’s core index advanced 1.9% over the 12 months to February, identical to the increase posted 
in January. 


On a month-to-month basis, the core index prior to seasonal adjustment rose 0.5%, following the 0.4% decrease 
from December to January. The larger increase was due primarily to the 0.1% rise in prices to purchase and lease 
passenger vehicles, after the 5.3% drop recorded in the previous month. Increasing prices for travel tours also 
contributed to the upturn. 


The seasonally adjusted monthly core index rose 0.4% from January to February, after falling 0.3% from December 
to January. The upturn was due primarily to a rise in prices to purchase and lease passenger vehicles from January 
to February, which fell from December to January. 
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Related product 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fue! oil, by urban centre, monthly 
326-0012 Average retail prices for food and other selected items, monthly 
326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and 


services, annual 


326-0020 Consumer price index (CPI), 2005 basket content, monthly 
326-0021 Consumer price index (CPI), 2005 basket content, annual 
326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 
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The Consumer Price Index — February 2009 


Selected surveys from Statistics Canada 


2301 


Consumer Price Index 


Selected summary tables from Statistics Canada 


Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 


Consumer Price Index, 


by province (monthly) 

by city (monthly) 

food, by province (monthly) 

shelter, by province (monthly) 

household operations, furnishings and equipment by province (monthly) 
clothing and footwear, by province (monthly) 

transportation, by province (monthly) 

health and personal care, by province (monthly) 

recreation, education and reading, by province (monthly) 


alcoholic beverages and tobacco products, by province (monthly) 


Canada: Economic and financial data 


Consumer Price Index, 


provinces 


Consumer price index, historical summary, by province or territory 


Gasoline and fuel oil, average retail prices by urban centre (monthly) 


Food and other selected items, average retail prices (monthly) 


Gasoline and fuel oil, average retail prices by urban centre 


Food and other selected items, average retail prices 


Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 


Consumer Price Index, 


food, by province 

shelter, by province 

household operations, furnishings and equipment, by province 
clothing and footwear, by province 

transportation, by province 


health and personal care, by province 
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The Consumer Price Index — February 2009 


* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 

* Consumer Price Index, by city 

* Consumer Price Index, historical summary 

* Selected economic indicators, Canada and United States (monthly and quarterly) 
¢ Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Statistical tables 


The Consumer Price Index — February 2009 
<<a eaten annerineaes 


Tabie 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


eee 


CANSIM Relative 2 Indexes Percentage change 
vector importance February 2009 from 
number = ig ay ROR 
ebruary January February January February 
2009 2009 2008 2009 2008 
a a a a re a Se 
2002=100 
All-items (v41690973) 100.0 113.8 113.0 112.2 0.7 1.4 
Food (v41690974) 17.0 121.2 120.6 112.8 0.5 7.4 
Shelter (v41691050) 26.6 (PB 123.1 119.6 0.1 3.0 
Household operations, furnishings and equipment (v41691067) ae 106.4 105.7 104.1 0.7 22 
Clothing and footwear (v41691108) 5.4 93.6 91.8 94.1 2.0 0.5 
Transportation (v41691128) 19.9 110.2 108.8 117.0 1.3 5.8 
Health and personal care (v41691153) 4.7 110.4 110.4 107.7 0.0 2.5 
Recreation, education and reading (v41691170) 12.2 101.1 99.7 100.8 1.4 0.3 
Alcoholic beverages and tobacco products (v41691206) al 129.2 129.2 126.8 0.0 1.9 
All-items (1992=100) (v41713403) é 135.4 134.5 133.6 0.7 y Be 
Special aggregates ; ; 

_Goods (v41691222) 488 107.3 106.2 107.4 1.0 -0.1 
Durable goods (v41691223) eye) 87.6 87.0 90.9 0.7 -3.6 
Semi-durable goods (v41691224) (ase 94.3 93.1 94.8 1.3 -0.5 
Non-durable goods (v41691225) 28.2 121.8 120.4 119.9 1.2 1.6 

Services (v41691230) Sili2 120.2 119.7 116.9 0.4 2.8 
All-items excluding food (v41691232) 83.0 ies AALS 112.1 0.7 0.2 
All-items excluding food and energy (v41691233) 73.6 110.8 110.3 109.4 0.5 1.3 
All-items excluding energy (v41691238) 90.6 112.7 112.1 110.0 0.5 2.5 
All-items excluding gasoline (v41693245) 95.1 113.4 112.8 110.6 0.5 ao 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 109.1 108.1 108.5 0.9 0.6 
Energy (v41691239) 9.4 WAZ 123.8 139.4 27 8.8 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 113.2 112.4 111.6 0.7 1.4 
Core consumer price index (CPI) (Bank of Canada definition)3  (v41693242) 82.7 112.8 2:2 110.7 0.5 1.9 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative 2 Indexes Percentage change 
vector importance February 2009 from 
number February January February January February 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690914) 100.0 114.4 113.9 112.8 0.4 1.4 
Food (v41690915) 17.0 120.8 S18 1720/2 112.5 0.5 7.4 
‘Shelter (v41690916) 26.6 123.2 123.1 119.6 0.1 3.0 
Household operations, furnishings and equipment (v41690917) aes 106.1 105.9 103.9 0.2 2.4 
Clothing and footwear (v41690918) 5.4 93.9 93.8 94.5 0.1 06 
Transportation (v41690919) 19.9 (ee 108.8 117.0 13 5.8 
Health and personal care (v41690920) 47 110.6 110.7 107.8 -0.1 2.6 
Recreation, education and reading (v41690921) 12.2 102.3 101.7 102.0 0.6 0.3 
Alcoholic beverages and tobacco products (v41690922) 3.1 129.2 129.2 126.8 0.0 1.9 
Special aggregates 
All-items excluding food (v41690923) 83.0 112.3 411.5 9 iy 0.7 0.2 
All-items excluding food and energy (v41690924) 73.6 111.1 110.8 109.7 0.3 1.3 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 VEUo 111.3 109.6 0.3 1.8 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 113.0 112.6 110.8 0.4 2.0 


eS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


a 


CANSIM Indexes Percentage change 
vector February 2009 from 
number —— Batyiey denver «Febuary 
ebruary January February January February 
2009 2009 2008 2009 2008 
2002=100 

Newfoundland and Labrador (v41691244) 113.4 112.9 112.4 0.4 0.9 
Prince Edward Island (v41691379) 115.7 114.1 114.6 1.4 1.0 
Nova Scotia (v41691513) 114.3 113.4 113.9 08 0.4 
New Brunswick (v41691648) 112.0 Tal RS Ate 08 0.3 
Quebec (v41691783) 112,83 Vt 111.4 07 0.8 
Ontario (v41691919) HS RL 112.4 111.4 0.6 1.5 
Manitoba (v41692055) A 1Su 112.4 1A 06 nT 
Saskatchewan (v41692191) 116.5 aleeré 113.6 07 2.6 
Alberta (v41692327) 121.5 120.2 119.0 ed 2.1 
British Columbia (v41692462) 111.9 111.4 1103 04 {is 
Whitehorse, Yukon (v41692598) (ti EPTe 113.0 110.1 0.6 Jo 
Yellowknife, Northwest Territories (v41692722) 114.5 114.3 112.3 0.2 2.0 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 111.8 111.8 108.4 0.0 25H 


i 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


— i 


All-items 
Food 


Food purchased from stores 
Meat 
Fresh or frozen meat (excluding poultry) 
Fresh or frozen beef 
Fresh or frozen pork 
Fresh or frozen poultry meat 
Fresh or frozen chicken 
Processed meat 
Ham and bacon 
Other processed meat 
Fish, seafood and other marine products 
Fish 
Fresh or frozen fish (including portions and fish sticks) 
Canned and other preserved fish 
Dairy products and eggs 
Dairy products 
Fresh milk 
Butter 
Cheese 
Ice cream and related products 
Eggs 
Bakery and cereal products (excluding infant food) 
Bakery products 
Bread, unsweetened rolls and buns 
Biscuits 
Other bakery products 
Cereal products (excluding infant food) 
Rice (including rice-based mixes) 


Breakfast cereal and other grain products (excluding infant 


food) 
Pasta products 
Flour and flour based mixes 
Fruit, fruit preparations and nuts 
Fresh fruit 
Apples 
Oranges 
Bananas and plantains 
Other fresh fruit 
Preserved fruit and fruit preparations 
Fruit juices 
Other preserved fruit and fruit preparations 
Nuts 
Vegetables and vegetable preparations 
Fresh vegetables 
Potatoes 
Tomatoes 
Lettuce 
Other fresh vegetables 
Preserved vegetables and vegetable preparations 
Frozen and dried vegetables (excluding canned) 
Canned vegetables and other vegetable preparations 
Other food products and non-alconolic beverages 
Sugar and confectionery 
Fats and oils 
Coffee and tea 
Condiments, spices and vinegars 
Other food preparations 
Non-alcoholic beverages 


Food purchased from restaurants 
Food purchased from table-service restaurants 
Food purchased from fast food and take-out restaurants 


CANSIM 
vector 
number 


(v41690973) 
(v41690974) 


(v41690975) 
(v41690976) 
(v41690977) 
(v41690978) 
(v41690979) 


(v41690981) , 


(v41690982) 
(v41690984) 
(v41690985) 
(v41690986) 
(v41690987) 
(v41690988) 
(v41690989) 
(v41690990) 
(v41690992) 
(v41690993) 
(v41690994) 
(v41690995) 
(v41690996) 
(v41690997) 
(v41690999) 
(v41691000) 
(v41691001) 
(v41691002) 
(v41691003) 
(v41691004) 
(v41691005) 
(v41691006) 


(v41691007) 
(v41691008) 
(v41691009) 
(v41691010) 
(v41691011) 
(v41691012) 
(v41691013) 
(v41691014) 
(v41691015) 
(v41691016) 
(v41691017) 
(v41691018) 
(v41691019) 
(v41691020) 
(v41691021) 
(v41691022) 
(v41691023) 
(v41691024) 
(v41691025) 
(v41691026) 
(v41691027) 
(v41691028) 
(v41691029) 
(v41691030) 
(v41691033) 
(v41691036) 
(v41691039) 
(v41691040) 
(v41691045) 


(v41691046) 
(v41691047) 
(v41691048) 


Indexes Percentage change 
February 2009 from 
February January February January February 
2009 2009 2008 2009 2008 
2002=100 

113.8 113.0 122 0.7 1.4 
AZ1-2 120.6 112.8 0.5 7.4 
121.8 121.0 111.8 0.7 8.9 
117.9 (hie. tal OF 6.1 
115.5 113.8 107.0 15 7.9 
118.0 115.6 108.2 24 9.1 
105.6 105.8 99.9 -0.2 5:7 
128.1 131.5 122.1 -2.6 49 
131.4 135.4 124.3 -3.0 Why p 
Ats:2 110.7 108.5 23 43 
106.7 101.3 105.3 5:0 ee 
116.8 115.6 110.5 1.0 5.7 
108.0 104.8 100.6 3.1 7.4 
113.1 109.5 103.8 30 9.0 
i I) 108.2 104.3 3.4 13 
115.6 i falPAe2 102.8 3.0 125 
129.2 127.6 122.4 133 5.6 
129.4 127.6 122.6 1.4 5.5 
128.8 125.9 121.0 2.3 6.4 
126.9 127.0 122.1 -0.1 3.9 
129.3 127.7 124.2 1:3 41 
129.5 130.6 120.6 -0.8 7.4 
125.5 126.3 120.3 -0.6 43 
137.8 137-3 125.6 0.4 9.7 
142.7 142.4 131.1 0.2 88 
160.4 160.8 147.6 -0.2 8.7 
122.4 122.6 111.8 -0.2 9.5 
130.4 128.9 120.1 2 8.6 
129.0 128.0 115:8: 0.8 11.4 
138.6 139.4 109.0 -0.6 Zhe 
114.3 112.9 109.6 te 43 
153:5 150.7 130.7 1.9 17.4 
139.7 143.0 119.2 -2.3 Vi2 
112.0 115.6 100.5 -3.1 11.4 
107.0 112.4 90.6 48 18.1 
109.8 120.5 96.8 -8.9 13.4 
95.1 103.4 82.3 -8.0 15.6 
ASiee dsoe2 102.9 1.8 33.8 
104.0 108.5 89.3 -4.4 16.5 
119.1 120.4 116.7 -1.1 23 
122.0 124.6 121.3 -2.1 0.6 
17126 109.4 104.7 2.0 6.6 
119.4 119.0 104.4 0.3 14.4 
117.7 115.4 96.9 2.0 215 
116.5 nicer 92.6 2.0 25.8 
108.0 103.0 73.3 49 47.3 
116.1 126.6 107.7 -8.3 7.8 
105.0 108.6 90.9 -3.3 15.5 
124.9 118.3 97.6 5.6 28.0 
124.7 T2470 1922 0.0 8.5 
121.1 120.5 111.0 0.5 9.1 
1222 122.5 113.0 -0.2 8.1 
119.6 117.6 11 i PY’ rer 
120.4 119.5 115.5 08 42 
140.2 141.0 118.6 -0.6 18.2 
115.5 114.1 109.3 a2 §.7 
111.9 if ha eg 105.9 0.2 Mg 
119.8 117.9 110.0 16 89 
117.2 113.0 109.5 3.7 7.0 
119.9 119.6 115.2 0.3 4.1 
120.5 120.2 115.8 0.2 41 
118.5 118.5 113.8 0.0 41 


a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


rn nn nn cae e edttttyEEEtSdSSESSS>= SSS Snare 


CANSIM Indexes Percentage change 
vector February 2009 from 
NUMNDEY are a PLR ens an” PRI aae 
February January February January February 
2009 2009 2008 2009 2008 
a 
2002=100 
OE 
Shelter (v41691050) 123.2 123.0 119.6 0.1 3.0 
Rented accommodation (v41691051) 108.9 108.8 107.2 0.1 1.6 
Rent (v41691052) 108.9 108.8 107.2 0.1 1.6 
Owned accommodation (v41691055) 126.7 126.8 123.0 -0.1 3.0 
Mortgage interest cost ! (v41691056) 120.6 120.6 114.9 0.0 5.0 
Replacement cost (v41691057) 1375 138.2 138.8 -0.5 -0.9 
Property taxes (including special charges) (v41691058) 124.1 124.1 120.3 0.0 3.2 
Homeowners’ home and mortgage insurance (v41691059) 160.8 159.6 153.2 0.8 5.0 
Homeowners’ maintenance and repairs (v41691060) 113.4 Pisa) 108.8 -0.3 42 
Water, fuel and electricity (v41691062) 133.3 He PATE 127.1 0.5 4.9 
Electricity 2 (v41691063) 115.8 115.1 110.8 0.6 4.5 
Water (v41691064) AS5e2 155.0 141.8 0.1 9.4 
Natural gas (v41691065) 145.4 143.2 12g 15 14.4 
Fuel oil and other fuels (v41691066) 157.6 165.5 202.4 -4.8 -22.1 
a a cm 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 
CANSIM Indexes Percentage change 
vector February 2009 from 
number February January February January February 
2009 2009 2008 2009 2008 
2002=100 
Household operations, furnishings and equipment (v41691067) 106.4 105.7 104.1 0.7 yay 
Household operations (v41691068) 112.0 111.5 109.0 0.4 2.8 
Communications (v41691069) 104.8 104.8 106.0 0.0 -1.1 
Telephone services (v41691070) 105.7 105.7 106.6 0.0 -0.8 
Internet access services (v41693216) 94.0 93.9 97.3 0.1 -3.4 
Postal services and other communication services (v41691071) 126.6 125.1 122.3 12 3.5 
Child care and domestic services (v41691072) 124.0 122.9 118.5 0.9 46 
Child care (v41691073) 123.0 121.8 118.2 1.0 41 
Domestic services (v41691074) 126.7 126.0 119.9 0.6 5.7 
Household chemical products (v41691075) 109.8 109.8 103.1 0.0 6.5 
Paper, plastic and foil supplies (v41691078) 109.4 108.9 106.0 OS Bie 
Other household goods and services (v41691081) 117.5 116.6 110.6 0.8 6.2 
Pet food and supplies (v41691082) Ae 109.9 103.0 bey 8.0 
Seeds, plants and cut flowers (v41691083) 110.1 106.6 107.7 3.3 22 
Other horticultural goods (v41691084) 105.0 104.5 100.1 0.5 4.9 
Financial services (v41693229) 123.3 123.3 113.9 0.0 8.3 
Household furnishings and equipment (v41691087) 97.0 95.8 95.8 1:3 1.3 
Furniture and household textiles (v41691088) 98.9 97.2 97.2 eee sf 
Furniture (v41691089) 96.7 94.5 95.0 2:3 18 
Household textiles (v41691093) 106.5 106.9 105.1 -0.4 1.3 
Household equipment (v41691097) 87.9 87.1 88.3 0.9 -0.5 
Household appliances (v41691098) 87.2 85.6 89.2 19 -2.2 
Non-electric kitchen utensils and tableware (v41691103) 80.4 80.4 84.9 0.0 -5.3 
Services related to household furnishings and equipment (v41691107) 143.7 143.7 134.0 0.0 tae 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


————— 


CANSIM Indexes Percentage change 

vector February 2009 from 
number February January February January February 
2009 2009 2008 2009 2008 

———————————— ee 
2002=100 

Clothing and footwear (v41691108) 93.6 91.8 94.1 2.0 -0.5 
Clothing (v41691109) 88.7 86.5 90.2 2.5 -1.7 
Women's clothing (v41691110) 88.9 86.8 90.6 2.4 -1.9 
Men's clothing (v41691111) 91.7 87.8 92.3 44 -0.7 
Children’s clothing (including infants) (v41691112) 80.2 82.5 83.2 -2.8 -3.6 
Footwear (v41691113) 91.8 90.9 92.3 1.0 -0.5 
Clothing accessories and jewellery (v41691118) 112.0 110.0 108.3 1.8 3.4 
Clothing material, notions and services (v41691123) 117.8 117.6 113.9 0.2 3.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 

vector February 2009 from 
number Sree ee See aa Sat ae ar 
=) ry January February January February 
2009 2009 2008 2009 2008 

2002=100 

Transportation (v41691128) 110.2 108.8 117.0 1.3 -5.8 
Private transportation (v41691129) 109.2 107.6 117.2 ico -6.8 
Purchase, leasing and rental of passenger vehicles (v41691 130) 88.9 88.8 95.0 0.1 -6.4 
Purchase and leasing of passenger vehicles (v41691131) 88.7 88.6 94.8 0.1 -6.4 
Purchase of passenger vehicles (v41691132) 89.5 89.4 95.7 0.1 -6.5 
Rental of passenger vehicles (v41691134) 103.5 103.5 104.0 0.0 -0.5 
Operation of passenger vehicles (v41691135) 128.2 125.2 138.2 2.4 -7.2 
Gasoline (v41691136) 123.4 116.9 SEW 5.6 -19.7 
Passenger vehicle parts, maintenance and repairs (v41691 137) 123.5 123°5 119.3 0.0 3.5 
Other passenger vehicle operating expenses (v41691 140) 135.5 135.0 129.7 0.4 45 
Passenger vehicle insurance premiums 1 (v41691141) 137.6 137.0 131.6 0.4 46 
Passenger vehicle registration fees (v41691142) 107.2 107.2 106.4 0.0 0.8 
Drivers’ licences (v41691143) 149.5 149.5 149.2 0.0 0.2 
Parking fees (v41691144) 138.9 138.9 130.0 0.0 6.8 
Public transportation (v41691146) 119.5 119.6 114.5 -0.1 4.4 
Local and commuter transportation (v41691147) 128.3 128.3 123.2 0.0 4.1 
City bus and subway transportation (v41691148) 126.0 126.0 123.5 0.0 2.0 
Taxi and other local and commuter transportation (v41691149) 133.0 133.0 122.2 0.0 8.8 
Inter-city transportation (v41691150) 114.6 114.7 109.6 -0.1 46 
Air transportation (v41691151) 113.5 113.6 107.5 -0.1 5.6 
Rail, highway bus and other inter-city transportation (v41691152) 116.4 116.4 119.7 0.0 -2.8 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


nnn nee EEE EEEEEEEyEEESEESnEEESES ESSERE ERNE SSeSpEny SENT SEE 


CANSIM Indexes Percentage change 
vector February 2009 from 
number “Febiany Januakt .. Pebnasy 

ry January February January February 

2009 2009 2008 2009 2008 
no ——————— 

2002=100 

Health and personal care (v41691153) 110.4 110.4 107.7 0.0 2.5 

Health care (v41691154) 413.7 113.8 111.1 -0.1 2:3 

Health care goods (v41713463) 105.1 105.3 103.8 -0.2 acs 

Medicinal and pharmaceutical products (v41691156) 103.2 103.1 101.4 0.1 1.8 

Prescribed medicines (v41691157) A015 101.3 100.8 0.2 0.7 

Non-prescribed medicines (v41691158) 106.2 106.3 102.3 -0.1 3.8 

Optical goods (v41713381) 109.5 109.8 109.4 -0.3 0.1 

Health care services (v41713464) 125.5 125.5 AZ 0.0 3.5 

Optical services (v41693244) 102.6 102.6 101.2 0.0 1.4 

Dental care (v41691161) 124.5 124.5 120.4 0.0 3.4 

Personal care (v41691163) 107.4 107.2 104.4 0.2 2.9 

Personal care supplies and equipment (v41691164) 100.7 101.1 97.9 -0.4 2.9 

Personal care services (v41691169) 116.9 115.9 113.7 0.9 2.8 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 
vector February 2009 from 
number Februa 
ry January February January February 
2009 2009 2008 2009 2008 
2002=100 
Recreation, education and reading (v41691170) 101.1 9957 100.8 1.4 0.3 
Recreation (v41691171) 94.3 92.5 95.0 1.9 -0.7 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 65.8 65.7 68.7 0.2 4.2 
Purchase and operation of recreational vehicles (v41691179) 107.2 105.8 11120 1.3 -3.4 
Home entertainment equipment, parts and services (v41691184) 79.9 79.8 82.8 0.1 -3.5 
Travel services (v41691190) 90.0 84.1 91.2 7.0 -1.3 
Traveller accommodation ! (v41691191) 75.7 74.8 FTE i fers -2.6 
Travel tours (v41691192) 106.7 93.2 106.5 14.5 0.2 
Other cultural and recreational services (v41691193) 125.8 125.5 119.8 0.2 5.0 
Spectator entertainment (excluding cablevision) (v41691194) 122.1 122A 117.0 0.3 44 
Cablevision and satellite services (including pay television) (v41691195) 130.7 130.7 124.0 0.0 5.4 
Use of recreational facilities and services (v41691196) 122.9 122.2 a Wr 0.6 49 
Education and reading (v41691197) 122.3 122.3 118.7 0.0 3.0 
Education (v41691198) 125.7 125.7 121.9 0.0 3.1 
Tuition fees (v41691199) 130.7 130.7 125.7 0.0 4.0 
Reading material and other printed material (excluding textbooks) (v41691202) 110.7 LOST 107.7 0.0 2.8 
Newspapers (v41691203) 122.8 122.8 118.5 0.0 3.6 
Magazines and periodicals (v41691204) 119.2 119.2 118.8 0.0 0.3 


i 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 4-8 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 

vector February 2009 from 
number February January February January February 
2009 2009 2008 2009 2008 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 129.2 129.2 126.8 0.0 1.9 
Alcoholic beverages (v41691207) 113.2 WAS 04407, -0.1 1.3 
Alcoholic beverages served in licensed establishments (v41691208) iE 116.8 114.6 0.3 Ze 
Beer served in licensed establishments (v41691209) 117.8 117.5 115.0 0.3 2.4 
Liquor served in licensed establishments (v41691211) 118.2 118.0 116.1 0.2 1.8 
Alcoholic beverages purchased from stores (v41691212) (ali le2 fa igs) 110.3 -0.3 0.8 
Beer purchased from stores (v41691213) 1153 A1Se7, W147 -0.3 0.5 
Wine purchased from stores (v41691214) 103.9 104.0 104.2 -0.1 -0.3 
Liquor purchased from stores (v41691215) 109.9 110.4 107.2 -0.5 2. 
Tobacco products and smokers’ supplies (v41691216) 143.4 143.1 139.5 0.2 2.8 
Cigarettes (v41691217) 143.4 143.1 139.5 0.2 2.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ' 


average 

SLU UEEUEEEEIEEEEEE EEE 
2002=100 
ee ee ee ee aa eee eee 
Indexes (v41690973) 
1990 767 To? 775 TS TiS (82° 785 (86 FES (Go sO ee 78.4 
1991 82:6) 82:0), -823— "82'S S277. 83.4 Bo2) Sa.08 Past 83.0 83.3 829 82.8 
1992 833. 883 83.6. 83.7 83:8) 840 S42 “8642 842° “84/3 847 "847 84.0 
1993 85.0 85.5 (655299 85:2" 85.4°59985:4 85:6 (S578 85.7 ees” “Soom 650-1 85.6 
1994 86.1 85.4 854 854 852 854 857 858 85.9 857 86.2 86.3 85.7 
1995 866 87.0 “87.2. 87:5 “87.0 87.0. “87:9 S877, 87.8) 287.7 58.0 87.3 87.6 
1996 880 881 885 887 890 890 890 890 89.1 89.3 89.7 89.7 88.9 
1997 899 90.1 902 902 903 905 905 906 906 906 905 90.4 90.4 
1998 909 91.0 91.1 O10 91,3 "91:4 S1:4. 9 °9140” 912) 91.6. 9G. =o1.3 91.3 
1999 01.5" “91.6 “92:0" 92:5 92\)7 92.9" 93st 03:3, S36" S93.f (98'6™ 93.6 92.9 
2000 93.5 94.1 948 945 949 955 958 957 96.1 963 966 967 95.4 
2001 96.3 96.8 97.1 978 986 987 984 984 986 98.1 97.2 #974 97.8 
2002 976 982 989 995 997 999 1005 1009 100.9 101.2 101.5 101.1 100.0 
2003 1020 1028 10351 1024 402.5 1025 102.6 102:;9, 103.1, 102.8, 103.15 103.2 102.8 
2004 103.3 103.5 1039 1041 105.0 1051 1050 1048 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105.7 1063 1066 106.7 1069 107.1 1075 108.4 107.9 107.7 107.6 107.0 
2006 1082 1080 1086 1092 109.7 1095 1096 1098 1092 109.0 109.2 109.4 109.1 
2007 1094 HOM TH TGP Testes i210. tie? Pe oer il See t12G TEES 
2008 111:8) (11225 4412:6) ASS A146 A154 115.8 T1Si6 11Si7 1145 SA eitS.S 114.1 
2009 113:0) 11378 ae “3 4, 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 SHS) tata) ays! 5.0 4.4 44 4.1 4.1 4.2 47 yi 5.0 48 
1991 6.9 6.2 6.2 G2 Giz 6.3 6.0 6.0 55 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 edi ips} ed 1.2 1 4 Nees ee: (its Zen 1.4 
1993 2.0 2.4 1.9 1.8 1.9 Were tee 1.8 1.8 1.9 1.9 1.7 1.9 
1994 ies 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 age 2.9 2k 2.6 Ze Z.2 2:3 2A 1lef Pe? 
1996 1.6 HERS) 1n5 14 125 125 ES ee (ss 1.8 1.9 22 1.5 
1997 2.2 2:3 1.9 Ys 4.5 AZ. 1, 1.8 Ue ie 0.9 0.8 1 
1998 ton 1.0 1.0 0.9 | Fu 1.0 1.0 0.9 0.7 ea | d2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 nS 1.6 1.9 2A 2.6 23 2:7 2.6 1.8 
2000 2:2 27 3.0 22 2.4 2.8 2.9 2.6 uf. 2.8 a2 a2 27 
2001 3.0 2.9 2.4 3.5 3.9 3.4 ae 2.8 2.6 1.9 0.6 0.7 2.5 
2002 ales! 1.4 1.9 y here tet 12 2.1 25 Zs 3.2 4.4 3.8 2.2 
2003 45 47 4.2 2.9 2.8 2.6 PAH 2.0 22 1.6 1.6 24 2.8 
2004 4:3 0.7 0.8 eve 2.4 PS) 23 1.8 1.8 2.3 2.4 2a 1.8 
2005 1.9 24 23 2.4 1.6 ee 2.0 26 SZ 2.6 2.0 2a 2 2 
2006 2.8 2:2 ZZ 2.4 2.8 2.4 23 2.1 0.7 1.0 1.4 5 EY 2.0 
2007 1.1 2.0 2s 2.2 2.2 22 22 1's 25 2.4 2:5 2.4 2.2 
2008 ie 1.8 1.4 Ae 22 ou 3.4 outs, 3.4 2.6 2.0 Ae 2.3 
2009 i fo 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual 2 


average 
2002=100 

Indexes (v41693242) 
1990 786 790 791 793 795 796 799 801 804 808 810 808 79.8 
1991 S4 Sli oi Ol O16) so 0m 520" = be oe 62.40 to on o2.5 os 5 82.1 
1992 82! "8310 183:2, 83/38) 8sihe) SS4e Gao eScGm Gay © 640) 644 64s 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 S6:2, 386,56 9 \86:6. (86.7 86:5, s866. 86.7 86:8 87.2) 287.2 87.5. .876 86.9 
1995 879 883 884 885 886 886 888 890 893 893 896 892 88.8 
1996 89:4 8918 (893 .899 901. 901 903 905. 90:8. .908 91.3. »914 90.3 
1997 OSB OieOm arOis7.wee 91:97" 92:0e8 O28 921 219235" 92°40? 5 (O27 45 O73 92.0 
1998 92:6) 9.92/01 93 :0R E9308 (93:2 mens 2) a 05:3 803.46 699.4. 6mOs7 4 0203.7 amas 6 93.2 
1999 935 938 941 942 945 946 947 949 952 951 950 948 94.5 
2000 94:6 95:08 .95:3°5995.3 “95:59 9 95:8 §95/8" 96:09 96:2 596.5 96.45 5064 5:37 
2001 963 966 97.1 974 97.7 979 982 983 984 984 981 98.0 97.7 
2002 981 988 992 996 998 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 LOTS) 1018S. 1020s 1017 102251024 1024 5 102-25 1026 1027 2103:0° 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 1040 103.8 1041 1041 1047 1046 103.8 
2005 104.5 104.88 105.2 1052 1054 105.4 1054 1056 105.9 1059 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 1083 1084 1086 1084 107.5 
2007 108.6 109.1 109.5 1096 109.9 109.9 110.0 110.1 110.5 1103 110.3 110.0 109.8 
2008 AOS) Wl OVmeriO.S et? 114 Seed. Gaile ti Ome 11214 at 2 tS 0112.6 44407 
2009 Ai 2e2 ili228 o 
Percentage change from the corresponding month 

of the previous year (v41693242) 
1990 3.8 3.8 3.5 3.4 3.4 3.5 3.4 3.4 3:5 3.6 3.3 32 3.4 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 2th 2.5 24 22 2.1 2.9 
1992 1.6 1.6 1.8 P20) 2.1 et, 1.8 1.6 1.6 1.8 1.9 ray 1.8 
1993 2.3 233 2.0 1.9 i} tf 1.8 2.2 22 2.3 2.0 24 2.1 2.0 
1994 1.9 2.0 2.0 24 1.9 2.0 1.6 1.6 1.9 1.8 ile spre 1.9 
1995 2.0 2.0 ZA 2A 2.4 2:3 2.4 25 2.4 2.4 2.4 1.8 2.2 
1996 diTA he 1.6 1.6 ei ee 1.7 late 1.7 17, 1.9 20 Ly 
1997 Dat 1.9 24 2.2 20 22 2.0 2.0 1.8 1.9 12 cles 1.9 
1998 1.4 1} 1.4 1.2 1.3 eZ 1.3 4) tlt 1:3 1.4 1.3 7 BS 
1999 1.0 1.0 Be DS) 1.4 eS 1) 1.6 1.9 1.5 1.4 1.4 1.4 
2000 ee. i158 ahs eZ abs) 1.3 1.2 ez 1.4 1.3 pS WE 1.3 
2001 1.8 il-74 1.9 22 2.3 Pa ZS 2.4 2.3 2.2 1.8 17, aul 
2002 1.9 2.3 22 Oe! 2.1 2.1 2.0 2.4 25 25 S2 2.8 24 
2003 3:3 3.0 2.8 Zt 2.4 2.1 1.9 15 1.7 1.8 1.8 2a) 2.2 
2004 15 lee 1.3 1.8 1-5 dk 1.9 1.6 15 1.4 Lay 1.8 1.6 
2005 ANG lets 1.8 1.6 1.6 te 1.3 thee here 1.7 1.5 RS 1.6 
2006 1.6 1G (lve 1.6 2.0 NL / 2.0 2.0 2.3 2.4 22 2.1 1.9 
2007 2.3 238 23 25 2.2 2.5 2.3 2.2 2.0 1.8 1.6 1.5 2 
2008 1.4 125 1.3 1:5 1.5 eS) 1.5 BVA a \ere ited 2.4 2.4 ir 
2009 1.9 1.9 


J EEE EE EE  —————————EE————EE————————————— ee eee ee ee Eee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods! Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 
ed 
CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1990 79.6 82.5 84.2 86.1 716 9A LA2 65.2 81.6 749 78.8 73.4 
1991 83.4 86.3 87.4 943 129 847 783 764 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 744 86.6 79.2 81.0 86.4 81.4 85.1 Pie 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 843 89.6 86.7 68.7 88.4 86.7 88.8 796 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 TEU 90.3 OTE 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 947 76.5 93.1 92.6 940 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 O71 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 901.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 193.1 102.2 95.8 115.2 105.9 100.6 (Vues 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95.7 tidiget 107.3 101.8 125.5 108.0 1148 109.0 135.9 
2008 115.7 122.0 104.6 93.8 419:5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
Monthly indexes 

2008 

January 112.4 119:2 103.3 92.2 1176 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 1196 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 Waa 109.6 143.2 
April 113.5 127.2 104.4 943 120.1 108.3 101.6 126.7 109.2 Weak 109.9 150 2 
May 1146 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 1187 110.3 158.4 
June 1158 122.3 104.3 92.5 125.8 108.7 102.9 V27 4 111.6 119.1 110.3 165.3 
July 116.5 123.3 104.4 93.3 125.7 108.5 103.2 127.6 tized 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5 F115 119:6 110.5 164.0 
September ALen 123.1 105.6 96.1 122.4 109.4 103.9 128.0 417.5 1198 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 

January 120.6 123.4 1057 918 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February A240 oe 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-14 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2005 to 2008 _~—. 


CANSIM Annual Annual average percentage change 
vector average 
soled! 2008 2008 2007 2006 2005 
2002=100 percent 
All-items (v41693271) 114.1 2:3 2.2 2.0 PP 
Food (v41693272) aS: 7 SNS P/E 2.3 25 
Shelter (v41693348) 122.0 4.4 3.4 3.6 3.2 
Household operations, furnishings and 
equipment (v41693365) 104.6 1.4 1.0 0.5 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 9 4.0 
Health and personal care (v41693451) 108.8 1.4 13 gh 1.8 
Recreation, education and reading (v41693468) 102.2 04 eZ -0.2 -0.3 
Alcoholic beverages and tobacco 
products (v41693504) 12725 1.6 3.1 22 2.7 
Goods (v41693520) 109.4 les 0.8 AZ 2.3 
Durable goods (v41693521) 89.7 -5.3 -1.6 -0.7 -0.6 
Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 
Non-durable goods (v41693523) 124.4 on 2.2 2.9 4.4 
Services , (v41693528) 118.7 3.4 ahs) Pie 2.2 
All-items excluding food (v41693530) 113.8 2.2 2.0 2.0 22 
All-items excluding food and energy (v41693531) 110.3 ee 2.0 15 1.3 
All-items excluding energy (v41693536) 111.3 1.6 Za ley 15 
Energy (v41693537) 149.3 9.9 2.8 San 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 

J La 2008 2008 2007 2006 2005 

pn ad 
2002=100 percent 

Canada (v41693271) 114.1 2:3 Zia 2.0 2i2 
Newfoundland and Labrador (v41693542) 114.3 2.9 ice 1.8 QF 
Prince Edward Island (v41693677) 117.5 3.4 1.8 2.3 31 
Nova Scotia (v41693811) 115.9 3.0 1.9 2.0 2.8 
New Brunswick (v41693946) UtSi2 sere 1.9 wiv 2.4 
Quebec (v41694081) 1 beare PM 1.6 As 2:3 
Ontario (v41694217) H1S:3 2:3 1.8 1.8 22 
Manitoba (v41694353) 113.4 2 2.0 2.0 Pay 
Saskatchewan (v41694489) 115.9 3d 2.8 21 22 
Alberta (v41694625) 121.6 Sat 5.0 3.9 2.1 
British Columbia (v41694760) 112.3 2.1 1.8 iy 5 2.0 
Whitehorse, Yukon (v41694896) 113.4 3.6 2.5 1.4 22 
Yellowknife, Northwest Territories (v41695020) 1a oye’ 4.0 2.9 1.4 2:3 
Iqaluit, Nunavut (v41713462) 110.4 2.3 3.2 TF Nae 
St. John’s, Newfoundland and Labrador (v41695144) 114.0 3.0 1s: eh 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 3.3 PY, 2.3 2.9 
Halifax, Nova Scotia (v41695156) 115.2 2.9 2.0 2.0 20 
Saint John, New Brunswick (v41695162) 113.2 1.8 1.8 erg 2.4 
Québec, Quebec (v41695168) 112.4 PAY, A: Ae 2.3 
Montréal, Quebec (v41695174) 112.6 PAY 1.6 1.8 22 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) 113-4 22 1.9 LA 22 
Toronto, Ontario (v41695186) VtSet 2.4 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 py 1.4 1.4 1.6 
Winnipeg, Manitoba (v41695198) 113.3 23 De 1.9 pay 
Regina, Saskatchewan (v41695204) WT8e2 3.1 2.6 2:0 ZA 
Saskatoon, Saskatchewan (v41695210) AeA 3.9 3.4 Pas 2.3 
Edmonton, Alberta (v41695216) 121.4 3.4 48 3.1 24 
Calgary, Alberta (v41695222) 121.8 32 Sat 46 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 1.9 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 ihe 15 panes 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Newfoundland and Labrador 


Se SSNS 


CANSIM Indexes Percentage change 

vector February 2009 from 
number February January February January February 
2009 2009 2008 2009 2008 

2002=100 
All-items (v41691244) 113.4 112.9 112.4 0.4 0.9 
Special aggregates 

All-items excluding food (v41691 368) 111.8 qlee) 112.6 0.4 -0.7 
All-items excluding food and energy (v41691369) 108.7 108.5 107.4 0.2 1.2 
All-items excluding energy (v41691374) AGE 110.8 108.2 0.3 OM 
All-items excluding gasoline (v41693247) 113.0 112.8 110.6 0.2 Ze 
Energy 1 (v41691375) 129.8 127.5 145.9 1.8 -11.0 
All-items (1992=100) (v41713404) 133.0 132.4 131.8 0.5 0.9 
Food (v41691245) 120.7 120.0 111.5 0.6 8.3 
Food purchased from stores (v41691246) 120.7 120.3 111.4 0.3 8.3 

Meat 2 (v41691247) 113.8 114.2 1102S -0.4 3.0 

Dairy products 2 (v41691257) 126.5 126.4 1212 0.1 44 

Bakery and cereal products (excluding infant food) 2 (v41691262) 142.1 142.3 129.3 -0.1 9.9 

Fresh fruit 2 (v41691266) 110.5 1ilS:s 100.7 -2.5 9.7 

Fresh vegetables 2 (v41691269) 105.6 105.9 84.1 -0.3 25.6 
Food purchased from restaurants (v41691276) 121.5 120.2 112.9 sit 7.6 
Shelter (v41691277) 129.4 129.2 124.0 0.2 4.4 
Rented accommodation (v41691278) 107.1 106.7 104.9 0.4 2.1 
Owned accommodation (v41691280) 129.8 128.7 118.8 0.9 9.3 

Replacement cost (v41691281) 167.3 166.2 135.6 0.7 23.4 

Homeowners’ home and mortgage insurance (v41691283) 126.4 125.6 128.1 0.6 -1.3 

Homeowners’ maintenance and repairs (v41691284) AVA 115.9 110.0 45 10.1 
Water, fuel and electricity (v41691285) 139.7 141.3 144.1 -1.1 -3.1 

Electricity (v41691 286) 132-2 132.2 125.0 0.0 5.8 

Natural gas ; : : : 

Fuel oil and other fuels (v41691288) 146.5 153.7 194.2 -47 -24 6 
Household operations, furnishings and equipment (v41691289) 103.2 103.1 100.7 0.1 25 
Household operations (v41691290) 109.2 108.6 104.4 0.6 46 

Telephone services (v41691292) 102.3 102.1 100.3 0.2 2.0 

Internet access services (v41693217) HOS: 109.1 108.4 0.0 0.6 
Household furnishings and equipment (v41691297) 93.3 93.9 94.1 -0.6 -0.9 
Clothing and footwear (v41691304) 92.7 93.8 102.9 -1.2 -9.9 

Women’s clothing (v41691306) 95.1 93.1 107.3 24 -11.4 

Men's clothing (v41691307) 87.7 91,2 97.1 -3.8 -9.7 
Footwear (v41691309) 86.5 89.1 102.0 -2.9 -15.2 
Transportation (v41691312) 108.8 106.8 117.6 1.9 -7.5 
Private transportation (v41691313) 107.8 105.6 118.1 24 -8.7 

Purchase and leasing of passenger vehicles (v41691315) 89.5 90.0 96.5 -0.6 -7.3 

Gasoline (v41691318) 119.1 111.9 148.8 6.4 -20.0 

Passenger vehicle insurance premiums 3 (v41691321) 124.2 120.0 121.6 RO 2:4 
Public transportation (v41691323) ASGed 117.0 110.5 0.1 6.0 
Health and personal care : (v41691328) 108.5 108.7 104.4 -0.2 3.9 
Health care (v41691329) 108.6 108.2 105.3 04 3.1 
Personal care (v41691335) 108.9 109.7 104.0 -0.7 47 

' Recreation, education and readin (v41691338) 98.5 98.3 98.5 0.2 0.0 
Recreation : (v41691339) 97.0 96.7 98.2 0.3 -1.2 
Education and reading (v41691347) 104.9 104.9 100.8 0.0 41 
Alcoholic beverages and tobacco products (v41691351) 130.9 130.9 129.5 0.0 Le 
Alcoholic beverages (v41691352) 115.8 118.7 114.5 0.1 - 
Tobacco products and smokers’ supplies (v41691358) 143.4 143.5 142.0 -0.1 


BS ee Ne ea re ar ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 


ne ems 
Statistics Canada — Catalogue no. 62-001-X 31 


The Consumer Price Index — February 2009 


sccsssananateacarataaataaaiaasinaaainassesiaerstnataasasessasstssasssstassascessassassscstaeasasssassessstisssssstissttsetsttttetttttCCttCTt NNN NNN NNeC CCC eee ONCE NO NN LAO OC TCT 


Table 9-2 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 

vector February 2009 from 
oe al February January February January February 
2009 2009 2008 2009 2008 

2002=100 
All-items (v41691379) 115:7 114.1 114.6 1.4 1.0 
Special aggregates 

All-items excluding food (v41691502) 113.9 112.2 114.5 1.5 -0.5 
All-items excluding food and energy (v41691503) 109.7 108.5 107.8 11 1.8 
All-items excluding energy (v41691508) 11275 111.4 109.2 1.0 3.0 
All-items excluding gasoline (v41693249) 15.3 114.4 VI2Z-9 0.8 2.5 
Energy 1 (v41691509) 142.6 137.1 160.6 4.0 -11.2 
All-items (1992=100) (v41713406) 136.2 134.3 134.9 1.4 1.0 
Food (v41691380) 124.2 12354 114.9 0.9 8.1 
Food purchased from stores (v41691381) 126.6 125.1 115.8 1,2 9.3 

Meat 2 (v41691382) 121.0 115.6 1124 47 7.9 

Dairy products 2 . (v41691392) 131.6 128.4 123.8 25 6.3 

Bakery and cereal products (excluding infant food) 2 (v41691397) 143.8 141.5 128.9 1.6 11.6 

Fresh fruit 2 (v41691401) 110.0 108.9 98.6 1.0 11.6 

Fresh vegetables 2 (v41691404) 138.0 138.5 109.1 -0.4 26.5 
Food purchased from restaurants (v41691411) 116.6 116.4 11S 0.2 46 
Shelter (v41691412) 124.4 124.7 124.6 -0.2 -0.2 
Rented accommodation (v41691413) 108.1 107.1 106.8 0.9 fe2 
Owned accommodation (v41691415) 115.4 115.4 114.4 0.0 0.9 

Replacement cost (v41691416) 112.8 7, 114.2 0.1 -1.2 

Homeowners’ home and mortgage insurance (v41691418) 119.9 119.9 121.4 0.0 -1.2 

Homeowners’ maintenance and repairs (v41691419) 112.5 112.0 110.8 0.4 1.5 
Water, fuel and electricity (v41691420) 159.0 161.4 163.2 =1,:5 -2.6 

Electricity (v41691421) 161.1 161.5 129.0 -0.2 24.9 

Natural gas ¢ : : : : 

Fuel oil and other fuels (v41691423) 154.3 159.0 198.9 -3.0 -22.4 
Household operations, furnishings and equipment (v41691424) 109.9 108.1 104.7 17 5.0 
Household operations (v41691425) 115.9 114.7 109.7 1.0 5.7 

Telephone services (v41691427) 101.6 101.6 99.9 0.0 Tel 

Internet access services (v41693218) 102.7 102.7 102.7 0.0 0.0 
Household furnishings and equipment (v41691432) Mle b 94.9 94.5 3.0 3.4 
Clothing and footwear (v41691439) 97.1 90.6 99.0 ri’ -1.9 

Women's clothing (v41691441) 93.0 83.1 101.8 11.9 -8.6 

Men’s clothing (v41691442) 94.2 87.2 95.4 8.0 -1.3 
Footwear (v41691444) 98.6 94.9 94.0 3.9 49 
Transportation (v41691447) 109.5 105.2 118.2 4.1 -7.4 
Private transportation (v41691448) 108.6 104.1 118.6 43 -8.4 

Purchase and leasing of passenger vehicles (v41691450) 88.8 89.1 96.1 -0.3 -7.6 

Gasoline (v41691453) 125.3 111.6 157.6 12.3 -20.5 

Passenger vehicle insurance premiums 3 (v41691456) 128.9 123.5 118.5 44 8.8 
Public transportation (v41691458) 120.9 120.9 112.6 0.0 7.4 
Health and personal care (v41691462) 110.4 109.8 105.1 0.5 5.0 
Health care (v41691463) 109.5 109.7 104.9 -0.2 44 
Personal care (v41691469) a al ee 109.9 105.2 1.5 6.0 
Recreation, education and reading (v41691472) 102.2 102.0 102.1 0.2 0.1 
Recreation (v41691473) 95.8 95.4 96.6 04 -0.8 
Education and reading (v41691481) 119.5 119.5 116.6 0.0 2.5 
Alcoholic beverages and tobacco products (v41691485) 142.4 142.2 134.3 0.1 6.0 
Alcoholic beverages (v41691486) 115.4 114.9 112.0 04 3.0 
Tobacco products and smokers’ supplies (v41691492) 154.4 154.4 143.0 0.0 8.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Nova Scotia 


—_—_—__ —n— eee: oOo eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 


(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
(v41691584) 
(v41691587) 
(v41691590) 
(v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


Indexes Percentage change 
February 2009 from 
February January February January February 
2009 2009 2008 2009 2008 
2002=100 

114.3 113.4 113.9 0.8 0.4 
112.0 AiO 111325 0.9 -1.3 
109.4 108.8 108.8 0.6 0.6 
112.5 111.9 110.2 0.5 a 
114.1 413.7 ain2eZ 0.4 is 
128.7 124.8 146.7 3.1 -12.3 
136.9 135.8 136.5 0.8 0.3 
125.5 124.8 116.2 0.6 8.0 
125.5 124.7 115.8 0.6 84 
118.0 116.2 vars ies: 47 
128.0 126.2 122.9 1.4 41 
139.1 139.3 126.8 -0.1 9.7 
108.9 112.0 99.5 -2.8 9.4 
12357 121.4 98.6 1.9 25.5 
125.6 125.6 Hives 0.0 6.7 
124.1 124.7 122.5 -0.5 as 
105.8 105.7 104.5 0.1 i 
12315 23:5 119.7 0.0 32 
130.2 130.2 AZT ei 0.0 2.0 
147.2 147.2 144.9 0.0 1.6 
112.6 112.6 109.5 0.0 2.8 
139.6 142.1 143.6 -1.8 -2.8 
133.1 dso 113.1 0.0 Wests 
143.3 150.6 189.4 -4.8 -24.3 
106.4 106.9 104.6 -0.5 a7 
112.6 112.1 107.9 0.4 44 
102.5 101.9 101.2 0.6 1.3 
99.3 99.3 97.9 0.0 1.4 
94.1 96.5 97.8 -2.5 -3.8 
92.2 87.6 97.3 5:3 -5.2 
92.8 83.6 104.0 11.0 -10.8 
87.8 86.6 91.4 1.4 -3.9 
94.7 87.9 94.7 ra§ 0.0 
106.2 102.9 114.6 32 -7.3 
105.3 101.8 114.8 3.4 -8.3 
88.7 88.3 95:3 0.5 -6.9 
taie2 106.2 149.9 10.4 -21.8 
110.6 106.1 103.6 4.2 6.8 
116.9 116.8 111.9 0.1 45 
109.0 108.6 107.2 0.4 aT 
110.7 110.7 110.4 0.0 0.3 
107.7 106 8 104.3 0.8 3.3 
103.4 102.9 104.5 0.5 -1.1 
97.5 96.8 99.3 0.7 -1.8 
119.5 119.5 118.7 0.0 0.7 
141.6 141.5 137.9 0.1 2.7 
WGA al W iat 115.2 0.0 2.2 
155.6 155.4 151.0 0.1 3.0 


i 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector February 2009 from 
number “~ itehtia Vena  Febniay "Se ihe c yan a ee as 
ebruary January February January February 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691648) 112.0 Bes AV17 0.8 0.3 
Special aggregates 
All-items excluding food (v41691772) 109.3 108.5 110.9 0.7 -1.4 
All-items excluding food and energy (v41691773) 107.2 106.9 106.3 0.3 0.8 
All-items excluding energy (v41691778) 110.5 110.1 108.0 04 2.3 
All-items excluding gasoline (v41693253) 111.9 lates 109.9 0.3 1.8 
Energy 1 (v41691779) 122.9 118.5 141.3 37 -13.0 
All-items (1992=100) (v41713410) 132.8 131.8 132.4 0.8 0.3 
Food (v41691649) 124.6 123.6 115.6 0.8 7.8 
Food purchased from stores (v41691650) 126.9 125.4 116.1 Tea 9.3 
Meat 2 (v41691651) 118.4 114.3 112.1 3.6 5.6 
Dairy products 2 (v41691661) 127.3 12572 120.6 ity 5.6 
Bakery and cereal products (excluding infant food) 2 (v41691666) 141.7 140.6 129.7 0.8 9.3 
Fresh fruit 2 (v41691670) lide, 111.9 100.6 -0.2 11.0 
Fresh vegetables 2 (v41691673) 124.5 126.0 101.6 -1.2 22.5 
Food purchased from restaurants (v41691680) 119.3 119.5 114.8 -0.2 3.9 
Shelter (v41691681) 120.2 120.3 119.2 -0.1 0.8 
Rented accommodation (v41691682) 106.9 106.8 105.3 0.1 5 
Owned accommodation (v41691684) 117.8 VT 2 113.9 0.5 3.4 
Replacement cost (v41691685) 119.0 116.9 114.0 1.8 44 
Homeowners’ home and mortgage insurance (v41691687) 132.1 129.3 131.8 aie 0.2 
Homeowners’ maintenance and repairs (v41691688) 117.8 117.8 111.0 0.0 6.1 
Water, fuel and electricity (v41691689) 133.6 135.3 139.6 -1.3 -4.3 
Electricity (v41691690) 127.9 127.9 127.9 0.0 0.0 
Natural gas : 4 : , : : 
Fuel oil and other fuels (v41691692) 144.9 155.9 189.3 -7.4 -23.5 
Household operations, furnishings and equipment (v41691693) 105.6 104.1 102.8 1.4 2.7 
Household operations (v41691694) 113.7 112.6 109.3 1.0 4.0 
Telephone services (v41691696) 104.6 104.1 102.5 0.5 2.0 
Internet access services (v41693220) 106.0 106.0 105.2 0.0 0.8 
Household furnishings and equipment (v41691701) 91.1 88.9 90.8 2:5 0.3 
Clothing and footwear (v41691708) 93.6 96.6 94.9 -3.1 -1.4 
Women's clothing (v41691710) 91.9 100.3 94.2 -8.4 -2.4 
Men’s clothing (v41691711) 91.9 93.2 92.0 -1.4 -0.1 
Footwear (v41691713) 90.9 88.2 92.5 3.1 -1.7 
Transportation (v41691716) 104.4 101.5 113.1 2.9 -7.7 
Private transportation (v41691717) 103.7 100.6 113.2 3.1 -8.4 
Purchase and leasing of passenger vehicles (v41691719) 86.2 86.5 93.5 -0.3 -7.8 
Gasoline (v41691722) 1241 100.9 143.3 gh -21.8 
Passenger vehicle insurance premiums 3 (v41691725) 114.3 112.0 107.7 21 6.1 
Public transportation (v41691727) 119.1 119.1 eat 0.0 5.3 
Health and personal care (v41691732) 104.4 104.3 102.3 0.1 2.4 
Health care (v41691733) 108.5 108.1 105.9 04 2.5 
Personal care (v41691739) 100.4 100.7 99.0 -0.3 1.4 
Recreation, education and reading (v41691742) 102.7 102.5 104.6 0.2 -1.8 
Recreation (v41691743) 95.5 95.2 98.2 0.3 -2.7 
Education and reading (v41691751) 126.4 126.4 124.9 0.0 12 
Alcoholic beverages and tobacco products (v41691755) 131-1 131.0 Zire 0.1 at 
Alcoholic beverages (v41691756) 118.8 118.6 113.9 0.2 43 
Tobacco products and smokers’ supplies (v41691762) 137.1 137.1 135.2 0.0 1.4 


SS 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-5 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


Eee 


CANSIM 


Indexes 


Percentage change 


vector February 2009 from 
sieve! February January February January February 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691783) 112.3 111.5 111.4 0.7 0.8 
Special aggregates 
All-items excluding food (v41691908) 109.8 109.1 110.7 0.6 -0.8 
All-items excluding food and energy (v41691909) 108.5 108.1 107-5 04 0.9 
All-items excluding energy (v41691914) 111.4 110.9 108.9 0.5 2.3 
All-items excluding gasoline (v41693255) 111.9 111.4 109.5 0.4 Ze 
Energy 1 (v41691915) 121.6 118.0 139.8 3.1 -13.0 
All-items (1992=100) (v41713412) 129.8 128.9 128.7 0.7 0.9 
Food (v41691784) 122.9 124:9 114.6 0.8 72 
Food purchased from stores (v41691785) 124.3 122.9 114.6 1.1 8.5 
Meat 2 (v41691786) 120.0 118.8 114.1 1.0 $.2 
Dairy products 2 (v41691796) 130.3 126.8 122.1 2.8 6.7 
Bakery and cereal products (excluding infant food) 2 (v41691801) 138.7 138.9 128.4 -0.1 8.0 
Fresh fruit 2 (v41691805) 111233 118.4 92.7 -5.2 24.4 
Fresh vegetables 2 (v41691808) 128.5 119.6 103.2 7.4 24.5 
Food purchased from restaurants (v41691815) 119.4 119.2 114.7 0.2 4.1 
Shelter (v41691816) 120.0 120.0 War 0.0 2.0 
Rented accommodation (v41691817) 107.9 107.9 106.8 0.0 1.0 
Owned accommodation (v41691819) 126.0 125.8 qa 0.2 3.5 
Replacement cost (v41691820) 13723 136.9 132.9 0.3 3.3 
Homeowners’ home and mortgage insurance (v41691822) 152.2 150.8 143.7 0.9 5.9 
Homeowners’ maintenance and repairs (v41691823) 115.6 115.6 110.9 0.0 4.2 
Water, fuel and electricity (v41691824) 119.6 120.5 122.0 -0.7 -2.0 
Electricity (v41691825) 11253 1123 109.8 0.0 23 
Natural gas (v41691827) 117.8 120.4 114.1 -2.2 3.2 
Fuel oil and other fuels (v41691828) 164.6 qi2et 214.2 -44 -23.2 
Household operations, furnishings and equipment (v41691829) 106.8 106.4 104.4 0.4 23 
Household operations (v41691830) 111.4 ddan 108.3 0.3 2.9 
Telephone services (v41691832) 105.7 105.7 107.3 0.0 -1.5 
Internet access services (v41693221) 94.0 94.0 97.2 0.0 -3.3 
Household furnishings and equipment (v41691837) 99.3 98.6 97.9 0.7 1.4 
Clothing and footwear (v41691844) 89.0 88.5 91.6 0.6 -2.8 
Women’s clothing (v41691846) 8 78.1 86.7 -0.4 -10.3 
Men's clothing (v41691847) 92.5 90.1 91.5 27 1.1 
Footwear (v41691849) 96.4 94.9 94.0 1.6 2.6 
Transportation (v41691852) 109.6 108.1 118.7 1.4 -7.7 
Private transportation (v41691853) 108.4 106.7 118.6 1.6 -8.6 
Purchase and leasing of passenger vehicles (v41691855) 89.6 89.3 96.0 0.3 -6.7 
Gasoline (v41691858) 123.3 115.5 15713 6.8 -21.6 
Passenger vehicle insurance premiums 3 (v41691861) 143.1 145.8 137.8 -1.9 3.8 
Public transportation (v41691863) 126.8 126.8 120.1 0.0 5.6 
Health and personal care (v41691868) 110.6 110.7 107.3 -0.1 3.1 
Health care (v41691869) 111.4 111.3 108.9 0.1 2.3 
Personal care (v41691875) 109.8 110.1 105.6 -0.3 4.0 
Recreation, education and reading (v41691878) 94.9 93.1 95.1 1.9 -0.2 
Recreation (v41691879) 89.8 87.7 91.3 2.4 -1.6 
Education and reading (v41691887) 115.8 115.8 110.9 0.0 4.4 
Alcoholic beverages and tobacco products (v41691891) 125.0 124.9 123.0 0.1 1.6 
Alcoholic beverages (v41691892) 110.6 110.7 110.4 -0.1 0.2 
Tobacco products and smokers’ supplies (v41691898) 136.8 136.5 132.1 0.2 3.6 


ee nt SS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-6 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector February 2009 from 
number F 
ebruary January February January February 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691919) aot 112.4 111.4 0.6 4:5 
Special aggregates 
All-items excluding food (v41692044) tS: 110.8 4 Lael 06 04 
All-items excluding food and energy (v41692045) 110.4 109.8 109.0 0.5 1.3 
All-items excluding energy (v41692050) 112.3 111.6 109.7 0.6 2.4 
All-items excluding gasoline (v41693257) 112.8 142:2 109.9 05 2.6 
Energy 1 (v41692051) 127.6 (WASTE 137.8 1.5 74 
All-items (1992=100) (v41713415) 135.9 135.0 133.8 0.7 1.6 
Food (v41691920) n2155 120.8 113.0 0.6 ts 
Food purchased from stores (v41691921) 12254 (4 111.9 08 9.1 
Meat 2 (v41691922) 1186 118.6 113.1 0.0 49 
Dairy products 2 (v41691932) 1322/5 oiled 127.6 vs 3.8 
Bakery and cereal products (excluding infant food) 2 (v41691937) 138 4 136.5 126.5 14 9.4 
Fresh fruit 2 (v41691941) 1027 109.9 87.5 -6.6 17.4 
Fresh vegetables 2 (v41691944) 109.5 106.7 84.0 2.6 30.4 
Food purchased from restaurants (v41691951) 20s 120.1 TA S83 Ow 4.3 
Shelter (v41691952) 120.3 120.3 115:9 0.0 3.8 
Rented accommodation (v41691953) 107.0 106 8 106.1 O-2 08 
Owned accommodation (v41691955) 23,51 (23:2 119.1 -0.1 3.4 
Replacement cost (v41691956) 132.6 132.6 POOL 0.0 1.8 
Homeowners’ home and mortgage insurance (v41691958) 157.4 156.0 145.3 09 83 
Homeowners’ maintenance and repairs (v41691959) a al Ra) 114.3 108.5 -1.0 4.2 
Water, fuel and electricity (v41691960) 138.2 13.5 12r -0.2 8.7 
Electricity 3 (v41691961) 1149 114.9 1105 0.0 4.0 
Natural gas (v41691963) 139.1 139.2 115.6 -01 20.3 
Fuel oil and other fuels (v41691964) 162.8 (cies 204.2 -5.1 -20.3 
Household operations, furnishings and equipment (v41697965) 106.8 105.9 104.9 0.8 1.8 
Household operations (v41691966) tet 112.5 110.6 0.5 2:3 
Telephone services (v41691968) 110.1 OA 11135: 0.0 -1.3 
Internet access services (v41693222) 91.5 G15 96.7 0.0 -5.4 
Household furnishings and equipment (v41691973) 96.2 94.8 95.2 iPS ‘| 
Clothing and footwear (v41691980) 92:9 90.4 92.5. 2.8 0.4 
Women's clothing (v41691982) 92.0 87.5 90.7 oA 1.4 
Men's clothing (v41691983) 90.4 84.4 90.0 71 0.4 
Footwear (v41691985) 845 85.1 85.9 -0.7 -1.6 
Transportation (v41691988) 110.2 109.2 Adds 0.9 -5.9 
Private transportation (v41691989) 109.0 108.0 117.4 0.9 -7.2 
Purchase and leasing of passenger vehicles (v41691991) 88.6 88.2 94 8 0.5 -6.5 
Gasoline (v41691994) 120.4 116.0 152.2 3.8 -20.9 
Passenger vehicle insurance premiums 4 (v41691997) 141.2 141.2 137.3 0.0 28 
Public transportation (v41691999) 1189 118.9 113.5 0.0 48 
Health and personal care (v41692004) 110.7 110.8 108.5 -0.1 2.0 
Health care (v41692005) 115.5 115.9 113.4 -0.3 1.9 
Personal care (v41692011) 106.6 106.5 104.4 0.1 ei 
Recreation, education and reading (v41692014) 100.8 99.2 100.2 1.6 0.6 
Recreation (v41692015) 93.8 91.7 94.3 ae -0.5 
Education and reading (v41692023) 119.0 119.0 1d o.0 0.0 3.0 
Alcoholic beverages and tobacco products (v41692027) 133.8 133.8 130.8 0.0 2.3 
Alcoholic beverages (v41692028) 112.4 112.4 gti bees! 0.0 1.0 
Tobacco products and smokers’ supplies (v41692034) 155.6 155.5 149.6 0.0 3.9 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Manitoba 


-—ooo > On eee ————— eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 


(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


Indexes Percentage change 
February 2009 from 
February January February January February 
2009 2009 2008 2009 2008 
2002=100 

113.1 112.4 111.2 0.6 47. 
111.4 110.7 110.9 0.6 0.5 
109.9 109.4 108.0 0.5 1.8 
112.0 414.5 108.9 04 2.8 
112.4 112.0 109.2 0.4 2.9 
125.2 12257 137.9 2.0 -9.2 
139.1 138.3 136.9 0.6 1.6 
A2A2 120.9 112.4 0.2 7.8 
120.2 119.9 109.9 0.3 9.4 
116.8 115.6 103.4 1.0 13.0 
123.5 122.6 118.3 0.7 44 
138.9 137.7 126.1 0.9 10.2 
103.1 109.8 86.4 -6.1 19.3 
112.8 119.3 93.3 -5.4 20.9 
122.6 122.6 118.0 0.0 3.9 
122.6 122.9 117.9 -0.2 4.0 
AZ 2 111.9 109.3 0.3 on 
126.5 126.4 120.9 0.1 46 
147.4 147.4 141.8 0.0 3.9 
151.4 151.3 148.5 0.1 2.0 
114.1 114.2 106.0 -0.1 76 
119.9 122.0 116.5 -1.7 2.9 
111.8 111.8 106.9 0.0 46 
12235 128.3 119.7 -4.5 2.3 
163.0 1756.5 197.2 7.1 -17.3 
106.8 106.6 104.0 0.2 2.7 
110.9 110.5 107.5 0.4 3.2 
102.3 102.5 101.1 -0.2 phe 
102.9 100.6 101.5 2.3 1.4 
99.4 99.5 97.7 -0.1 17. 
95.0 91.8 95.8 3.5 -0.8 
90.8 88.3 88.4 2.8 RS 
94.7 88.1 97.5 5 -2.9 
91.6 89.1 96.2 2.8 -3.8 
109.4 107.9 1153 1.4 -5.1 
108.6 107.0 1155 1.5 -6.0 
90.3 90.2 96.5 0.1 -6.4 
131.0 123.3 160.8 6.2 -18.5 
109.2 109.2 101.8 0.0 7.3 
117.0 Vaal 112.5 -0.1 4.0 
107.9 107.9 107.2 0.0 0.7 
110.6 110.6 110.4 0.0 0.2 
105.4 105.2 104.1 0.2 Ava 
101.7 100.5 101.3 1.2 0.4 
98.5 97.0 98.3 1.5 0.2 
112.8 112.8 111.8 0.0 0.9 
127.2 127.4 124.9 -0.2 1.8 
116.4 116.7 112.9 -0.3 3.1 
135.2 135.1 134.3 0.1 0.7 


a ee ee a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-8 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Saskatchewan 


CANSIM Indexes Percentage change 
vector February 2009 from 
number F 

ebruary January February January February 
2009 2009 2008 2009 2008 

a a eee 

2002=100 
All-items (v41692191) 116.5 Tue 113.6 0.7 2.6 
Special aggregates 

All-items excluding food (v41692316) S37 1147 114.0 0.9 15 
All-items excluding food and energy (v41692317) 114.0 113.4 111.5 0.5 a2 
All-items excluding energy (v41692322) 115.2 1147 14.5 04 3:3 
All-items excluding gasoline (v41693261) 116.0 115:5 tines 0.4 3.7 
Energy ! (v41692323) 128.5 125.5 132.9 24 -3.3 
All-items (1992=100) (v41713421) 144.1 143.1 140.5 0.7 2.6 
Food (v41692192) 120.5 120.4 111.4 0.1 8.2 
Food purchased from stores (v41692193) 1196 119.7 108.7 -01 10.0 
Meat 2 (v41692194) TELS 114.5 103.8 09 11.3 
Dairy products 2 (v41692204) 125.8 124.2 116.4 5 ls) 8.1 
Bakery and cereal products (excluding infant food) 2 (v41692209) 137.6 135.8 121.1 123 13.6 
Fresh fruit 2 (v41692213) 108.3 tore 94.6 -6.0 14.5 
Fresh vegetables 2 (v41692216) 128.6 Tes 102.8 -2.4 2541 
Food purchased from restaurants (v41692223) {PACS} 121.8 hitieea 04 44 
Shelter (v41692224) 141.0 140.6 130.5 0.3 8.0 
Rented accommodation (v41692225) 117.8 vee W1O.2 0.5 6.9 
Owned accommodation (v41692227) TO1.6 T5151 140.7 0.5 7.9 
Replacement cost (v41692228) 207.8 206.8 196.2 05 5:9 
Homeowners’ home and mortgage insurance (v41692230) 228.8 PPA TS 222.4 05 3.0 
Homeowners’ maintenance and repairs (v41692231) 118.0 116.2 109.6 15 re 
Water, fuel and electricity (v41692232) 133.6 133.8 122.4 -0.1 9.2 
Electricity (v4 1692233) 11515 glikorts, 115.5 0.0 0.0 
Natural gas (v41692235) 140.1 140.1 114.5 0.0 22.4 
Fuel oil and other fuels (V41692236) 15087 164 1 1K ihes: -82 -21.2 
Household operations, furnishings and equipment (v41692237) 102.8 101.9 101.6 0.9 1.2 
Household operations (v41692238) 107.9 107.3 105.0 0.6 2.8 
Telephone services (v41692240) 946 94.6 96.3 0.0 -1.8 
Internet access services (v41693224) 96.5 96.5 99.6 0.0 -3.1 
Household furnishings and equipment (v41692245) 93.6 92.3 95.0 1.4 -1.5 
Clothing and footwear (v41692252) 9722 95.5 97.4 1.8 -0.2 
Women's clothing (v41692254) 94.4 94 4 94.0 0.0 04 
Men's clothing (v41692255) 91.0 86.2 91.5 56 -0.5 
Footwear (v41692257) 95.4 93.2 98.6 2.4 -3.2 
Transportation (v41692260) 105.6 104.2 1131 1.3 -6.6 
Private transportation (v41692261) 1048 103.3 113.0 1:5 -7.3 
Purchase and leasing of passenger vehicles (v41692263) 889 89.2 96.4 -0.3 -7.8 
Gasoline (v41692266) 126.0 118.7 149.7 6.1 -15.8 
Passenger vehicle insurance premiums 3 (v41692269) 112.4 112.4 109.2 0.0 2.9 
Public transportation (v41692271) 1184 118.5 11327 -0.1 41 
Health and personal care (v41692276) 108.8 108.0 105.0 0.7 3.6 
Health care (v41692277) 109.1 109.3 107.4 -0.2 1.6 
Personal care (v41692283) 108.9 106.8 102.2 2.0 6.6 
Recreation, education and reading (v41692286) 102.3 101.6 102.1 0.7 0.2 
Recreation (v41692287) 97.4 96.5 97.8 0.9 -0.4 
Education and reading (v41692295) 119.5 119.5 116.1 0.0 2.9 
Alcoholic beverages and tobacco products (v41692299) 133 130.3 429.3 0.8 1:5 
Alcoholic beverages (v41692300) 1218 120.9 116.2 07 48 
Tobacco products and smokers’ supplies (v41692306) 136i7 135.4 138.2 1.0 -11 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


——_— 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
(v41692330) 
(v41692340) 
(v41692345) 
(v41692349) 
(v41692352) 
(v41692359) 


(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v4 1692435) 
(v41692441) 


Indexes Percentage change 
February 2009 from 
February January February January February 
2009 2009 2008 2009 2008 
2002=100 

121.5 120.2 119.0 1:4 2A 
121.8 120.3 120.4 1.2 Re 
119.2 118.6 116.9 0.5 2.0 
119.4 118.8 116.0 0.5 2.9 
121.3 120.3 117.6 0.8 3.1 
146.5 135, 155.2 8.0 5.6 
150.9 149.3 147.7 14 2.2 
120.2 119.8 111.6 0.3 fad, 
120.3 119.8 109.4 0.4 10.0 
115.5 114.8 105.1 0.6 9.9 
128.8 127.9 118.8 0.7 8.4 
137.5 138.9 122.6 -1.0 12.2 
106.6 111.3 86.8 -4.2 22.8 
114.6 113.0 90.9 1.4 26.1 
119.7 119.7 116.0 0.0 3.2 
151.8 150.3 146.4 1.0 37 
122.9 12252 eZ 0.6 4.9 
156.8 15729 153.8 -0.4 2.0 
173.4 178.0 197.7 -2.6 -12.3 
PAVE 209.6 205.6 1.0 3.0 
109.7 108.9 108.6 0.7 1.0 
164.2 153.9 150.9 6.7 8.8 
135.0 127.5 119.2 5.9 13.3 
203.8 180.3 195.0 13.0 45 
107.2 105.6 103.9 15 3.2 
113.0 112.4 109.7 O:S 3.0 
101.1 101.1 101.6 0.0 -0.5 
94.9 94.9 97.2 0.0 -2.4 
97.9 95.0 94.6 a4 3.5 
97.8 96.9 96.3 0.9 1.6 
90.9 93.3 90.9 -2.6 0.0 
93.9 91.3 94.6 2.8 -0.7 
100.5 95.6 98.0 4.1 2.6 
114.0 111.7 118.6 2.1 -3.9 
113.4 110.8 119.0 2.3 47 
85.8 86.3 91.5 -0.6 -6.2 
4126.8 117.8 157.4 76 -19.4 
162.0 154.2 142.0 5:1 14.1 
119.9 119.9 114.5 0.0 47 
112.4 112.5 109.5 -0.1 2.6 
115.6 116.0 111.9 -0.3 a3 
109.2 109.0 107.1 0.2 2.0 
103.0 101.8 102.7 1.2 0.3 
98.2 96.6 98.8 17 -0.6 
120.6 120.6 10 0.0 3.0 
128.7 129.2 127.1 -0.4 1.3 
116.0 117.1 114.4 -0.9 1.4 
139.1 138.8 137.6 0.2 11 


ieee SS eh) ee eee cceiaiacesenaeaiieees uniepeeiernnsaenaeaiaieneeeniaenraneniamane 
Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section 
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Table 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector February 2009 from 

do February January February January February 
2009 2009 2008 2009 2008 

ee ee ae ee a a ee a a eS a ne 

2002=100 
All-items (v41692462) 111.9 111.4 110.3 0.4 4:5 
Special aggregates 

All-items excluding food (v41692587) 110.7 110.1 1104 0.5 03 
All-items excluding food and energy (v41692588) 109.5 109.1 108.3 0.4 vat 
All-items excluding energy (v41692593) 111.0 110.6 108 6 04 22 
All-items excluding gasoline (v41693265) eZ 110.9 108.8 0.3 Zi2 
Energy ! (v41692594) W232 120.6 132.5 22 -7.0 
All-items (1992=100) (v41713427) 131.9 13103 130.0 0.5 1:5 
Food (v41692463) Heer Aili 110.0 0.3 7.0 
Food purchased from stores (v41692464) Vises Laigad 108.2 03 8.9 
Meat 2 (v41692465) ttSat 114.2 107.3 0.8 73 
Dairy products 2 (v41692475) 123.0 122.6 Wise 03 6.3 
Bakery and cereal products (excluding infant food) 2 (v41692480) ieee! 133°8 120.1 -0.3 iat 
Fresh fruit 2 (v41692484) 27 tils:3 96.5 -0.5 16.8 
Fresh vegetables 2 (v41692487) 114.3 ThiWiees 96.2 -2.6 18.8 
Food purchased from restaurants (v41692494) 117.4 117.0 WHS 03 3.4 
Shelter (v41692495) 114.4 114.6 112.9 -0.2 133 
Rented accommodation (v41692496) 107.3 107.1 105.3 0.2 139 
Owned accommodation (v41692498) 116.0 116.4 115.2 -0.3 0.7 
Replacement cost (v41692499) 121.0 123.0 128.8 -1.6 -6.1 
Homeowners’ home and mortgage insurance (v41692501) 148.0 147.7 148.3 0.2 -0.2 
Homeowners’ maintenance and repairs (v41692502) 112.6 111.4 107.4 her 48 
Water, fuel and electricity (v41692503) 120.4 120.4 A633 0.0 35 
Electricity (v41692504) 109.8 109.8 108.6 0.0 1.1 
Natural gas (v41692506) 126.0 126.0 116.9 0.0 7.8 
Fuel oil and other fuels (v41692507) 158.1 162.0 193.6 -2.4 -18.3 
Household operations, furnishings and equipment (v41692508) 104.7 104.1 102.5 0.6 2.1 
Household operations (v41692509) 109.4 109.2 106.8 0.2 2.4 
Telephone services (v41692511) 101.8 101.8 102.2 0.0 -0.4 
Internet access services (v41693226) 94.0 940 95.8 0.0 -1.9 
Household furnishings and equipment (v41692516) 96.0 949 94.7 2 1.4 
Clothing and footwear (v41692523) 99.6 97.3 CES. 2.4 0.5 
Women's clothing (v41692525) 95.5 927 93.9 3.0 lah 
Men's clothing (v41692526) 91.7 89.2 96.3 2.8 -48 
Footwear (v41692528) 99.2 99.3 101.3 -0.1 -2.1 
Transportation (v41692531) adden 110.3 115.5 0.7 -3.8 
Private transportation (v41692532) 1106 109.7 115.9 0.8 -46 
Purchase and leasing of passenger vehicles (v41692534) 90.1 90.5 95.2 -04 -5.4 
Gasoline (v41692537) 131.9 126.8 153.0 40 -13.8 
Passenger vehicle insurance premiums 3 (v41692540) 1252 12522 120.7 0.0 3.7 
Public transportation (v41692542) 1156 115:7 413-4 -0.1 22 
Health and personal care (v41692547) 110.6 110.0 107.0 0.5 3.4 
Health care (v41692548) 115.1 114.8 tit 03 5 
Personal care (v41692554) 105.4 104.3 102.1 4.1 3.2 
Recreation, education and reading (v41692557) 108.4 107.3 107.4 1.0 0.9 
Recreation (v4 1692558) 96.5 95.1 96.5 1:5 0.0 
Education and reading (v41692566) 147.0 147.0 142.8 0.0 22 
Alcoholic beverages and tobacco products (v41692570) 122.4 1224 120.1 0.2 1.9 
Alcoholic beverages (v41692571) Tiss Phos 131.1 0.1 2.0 
Tobacco products and smokers’ supplies (v41692577) 132.7 1318 130.2 0.7 1.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 9-41 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


—_—_——————————————————————————————————————— eee 


CANSIM Indexes Percentage change 
vector February 2009 from 
number F 
ebruary January February January February 
2009 2009 2008 2009 2008 

i ee ee ee 

2002=100 

All-items (v41692598) 113.7 113.0 110.1 0.6 3.3 

Special aggregates 

All-items excluding food (v41692711) 113.4 A225: 110.5 0.8 2.6 

All-items excluding food and energy (v41692712) 110.8 110.2 106.2 0.5 43 

All-items excluding energy (v41692717) Tne AApe2: 106.7 0.4 47 

All-items excluding gasoline (v41693267) 11385 113.0 108.9 0.4 4.2 

Energy ! (v41692718) 131.9 128.6 145.1 2.6 -9.1 

All-items (1992=100) (v41713430) 133.8 132.9 129.6 0.7 3.2 

Food (v41692599) 115.4 115.0 108.5 0.3 6.4 

Food purchased from stores (v41692600) qa 112.9 105.5 0.5 7.6 
Meat 2 (v41692601) 108.4 105.9 104.1 24 4.1 
Dairy products 2 (v41692611) 121.2 119.9 1139 7 6.4 
Bakery and cereal products (excluding infant food) 2 (v41692616) 120.4 121.4 110.4 -0.8 9.1 
Fresh fruit 2 (v41692620) 98.1 105.5 98.7 -7.0 -0.6 
Fresh vegetables 2 (v41692623) 105.1 105.0 90.5 0.1 16.1 

Food purchased from restaurants (v41692630) 119.7 119.8 115.4 -0.1 3:7 

Shelter (v41692631) 131.8 131.1 124.3 0.5 6.0 

Rented accommodation , : : 

Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 4 ‘ d ; 

Water, fuel and electricity (v41692632) 146.2 143.6 145.4 1.8 0.6 
Electricity (v41692633) 124.8 124.8 114.4 0.0 9.1 
Natural gas : : : 

Fuel oil and other fuels (v41692635) 169.8 169.4 192.0 0.2 -11.6 
Household operations, furnishings and equipment (v41692636) 103.7 103.2 100.3 0.5 3.4 
Household operations (v41692637) 108.8 107.4 105.2 1:3 3.4 

Telephone services (v41692639) 99:1 99.1 99.1 0.0 0.0 

Internet access services (v41693227) 106.4 106.4 100.5 0.0 5:9 
Household furnishings and equipment (v41692644) 95.1 96.2 92.2 -1.1 3.1 
Clothing and footwear (v41692651) 101.2 101.5 97.6 -0.3 3.7 

Women's clothing (v41692653) 96.6 97.6 100.4 -1.0 -3.8 

Men's clothing (v41692654) 103.0 102.8 101.2 0.2 1.8 
Footwear (v41692656) 100.4 103.8 84.2 -3.3 19.2 
Transportation (v41692659) 111.6 110.1 115:3 1.4 -3.2 
Private transportation (v41692660) 110.7 108.9 116.6 k7 -5.1 

Purchase and leasing of passenger vehicles (v41692662) 92.6 93.2 97.6 -0.6 -5.1 

Gasoline (v41692665) 113.0 105.5 141.0 Gan -19.9 

Passenger vehicle insurance premiums 3 (v41692668) 166.4 161.4 142.3 334 16.9 
Public transportation (v41692670) 115.6 115.6 108.7 0.0 6.3 
Health and personal care (v41692675) 112.2 109.4 107.3 2.6 ie 
Health care (v41692676) th keve| 115,14 110.5 0.0 4 - 
Personal care (v41692682) 108.2 102.8 103.1 5.3 4 
Recreation, education and readin (v41692685) 92.1 91.5 92.9 0.7 -0.9 
Recreation : (v41692686) 88.1 87.5 89.7 0.7 -1.8 
Education and reading (v41692693) 112.9 112.9 108.9 0.0 3.7 
Alcoholic beverages and tobacco products (v41692695) 132.9 132.8 117.6 0.1 13.0 
Alcoholic beverages (v41692696) 108.5 108.4 106.3 0.1 2.1 
Tobacco products and smokers’ supplies (v41692702) 160.9 160.9 129.0 0.0 24.7 


Shc a ee ee sk a a ee i a ne ee ee 
Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-12 
The Consumer Price Index. major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted —- Yellowknife” 


CANSIM Indexes Percentage change 
vector February 2009 from 
number F 
ebruary January February January February 
2009 2009 2008 2009 2008 

a 

2002=100 

All-items (v41692722) 114.5 114.3 112.3 0.2 2.0 

Special aggregates 

All-items excluding food (v41692835) 114.2 113.9 112.9 03 1.2 

All-items excluding food and energy (v41692836) (Wiseye 111.4 108.3 03 3.1 

All-items excluding energy (v41692841) 112.4 123 108.4 0.1 Sf 

All-items excluding gasoline (v41693269) 114.5 114.5 7 0.0 25 

Energy | (v41692842) 141.1 141.2 156.7 -0.1 -10.0 

All-items (1992=100) (v41713431) ASSr2 133.0 130.7 0.2 1:9 

Food (v41692723) 115.4 116.0 109.1 -0.5 5.8 

Food purchased from stores (v41692724) isha 115.9 107.4 -07 dee 
Meat 2 (v41692725) 101.6 109 3 107.8 Zan 3.5 
Dairy products 2 (v41692735) 116.9 5:3 107.6 14 86 
Bakery and cereal products (excluding infant food) 2 (v41692740) 122.6 124.0 109.7 -1.1 11.8 
Fresh fruit 2 (v41692744) 111.2 126.5 106.8 -12.1 4.1 
Fresh vegetables 2 (v41692747) 128.1 125.8 103.7 1.8 23.5 

Food purchased from restaurants (v41692754) Var 116.0 113.2 -0.3 22. 

Shelter 3 (v41692755) 133.0 133.6 130.0 -0.4 2:3 

Rented accommodation : 

Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs ; 

Water, fuel and electricity (v41692756) 150.3 1SS34 161.1 -18 67 
Electricity (v41692757) 146.5 146.5 134.1 00 9.2 
Natural gas ; 

Fuel oil and other fuels (v41692759) 188.4 196.5 238.9 -4.1 -21.1 
Household operations, furnishings and equipment (v41692760) 106.0 105.8 101.7 0.2 4.2 
Household operations (v41692761) 1124 111.9 107.3 04 48 

Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 

Internet access services (v41693228) 817 81.7 Ta ess 0.0 143 
Household furnishings and equipment (v41692768) 92.1 924 89.4 -0.3 3.0 
Clothing and footwear (v41692775) 92:5 90.9 91.3 1.8 1.3 

Women's clothing (v41692777) 84.4 793 81.3 6.4 3.8 

Men's clothing (v41692778) 89.7 92.8 98.8 -3.3 -9.2 
Footwear (v41692780) 89.1 87.8 85.6 1 41 
Transportation (v41692783) 102.5 101.4 105.4 at -2.8 
Private transportation (v41692784) 996 98.3 104.3 ee, -4.5 

Purchase and leasing of passenger vehicles (v41692786) 83.6 84.1 87.2 -0.6 -4.1 

Gasoline (v41692789) 115.9 1 Ba i 2 132.9 42 -12.8 

Passenger vehicle insurance premiums 4 (v41692792) t37 iD 135.1 129.4 1.8 6.3 
Public transportation (v41692794) 116.4 116.5 Thee -0.1 42 
Health and personal care (v41692799) 109.2 110.5 103.9 -1.2 5.1 
Health care (v4 1692800) 113.9 113.8 109.9 01 3.6 
Personal care (v41692806) 106.1 108.7 99.7 -2.4 64 
Recreation, education and reading (v41692809) 97.6 96.4 99.2 TZ -1.6 
Recreation (v41692810) 954 941 97.2 14 -1.9 
Education and reading (v41692817) 109.1 109.1 109.0 0.0 0.1 
Alcoholic beverages and tobacco products (v41692819) 133.2 133.0 130.5 0.2 ost 
Alcoholic beverages (v41692820) 129.9 129.5 127.4 (oles) 2.0 
Tobacco products and smokers’ supplies (v41692826) 135.4 135.4 132.4 00 2.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section 
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Tabie 10 
The ail-items Consumer Price Index, provinces, Whitehorse, Yellowknife and igaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual 2 
average 


a a a ee 
2002=100 
Newfoundland and Labrador (v41691244) 
2004 103.1 103.0 103.4 103.7 1048 105.1 105.7 1054 1056 1059 1062 1058 104.8 
2005 105.7 1062 1066 107.5 107.5 107.6 107.9 1080 1096 1082 108.3 107.9 107.6 
2006 108.4 1084 1087 109.6 1106 110.4 1105 1109 1097 1089 1091 1093 109.5 
2007 1OSIG 1101 AOR eat 114 Seid Oo 114 Gemeinde Add Ge ad fo 111.1 
2008 TAO 112-4 Owe iis6. 114-5 M54 146. Gimibs. 7620151 144m 443-4 114.3 
2009 112.9 113.4 ky 3 - “7 om is i 3 z ; 
Prince Edward Island (v41691379) 
2004 103.5 1040 1047 105.3 105.6 1062 1059 1058 106.4 1067 108.2 1074 105.8 
2005 106.5 106.7 1076 1086 109.1 1089 109.0 1093 111.8 1115 110.7 110.0 109.1 
2006 MOS AOS. tO 42a 12:8 ete Oe 12 Seedii2.8 did Ome 0-7) 44d. 4d dp 111.6 
2007 WO tds ASS ae doe7e 14:2 a al 114 Oia e:8) 114,0mrdd4.4 | did4ese diay, 113.6 
2008 1142 114.6 TiS: 6a iG A189 MidSS 1200 M1S Ss 120: seadte:6 146m 4147 gS) 
2009 qi arlemediions é: Pe - > =u 7 £ - 4 _ 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 104.4 105.2 1056 1058 105.7 105.9 106.2 106.7 1064 105.3 
2005 106.1 106.4 107.1 1076 107.8 107.7 108.1 1088 110.4 1098 109.1 109.3 108.2 
2006 109:3> 109/07 10S:65 14it:00 1112 dO 111-3 1104 1106S tO) ~~ 110:455 1110.2 110.4 
2007 C10 AO Aeon" Sit wads O15 Om 207 112 OmedGo (doom tae 112.5 
2008 ASS F11S:9" “Wi SeeiSo) Ae a idi78) 117. liver 117 Om O49 115.0and 16-4 115.9 
2009 Nisa 111423 a ce: Bs ea 2 zs 5 e _ 
New Brunswick (v41691648) 
2004 1038.3 103:8" 1042" 10471) 1051" 405:3°7 105.2" 105.2) 105.4) 105.5) 10610) 705.6 104.9 
2005 1056 105.9 1068 107.1 107.0 1069 107.5 1080 1092 1084 1082 1083 107.4 
2006 108.8 108.7 109.1 110.0 110.1 1100 109.7 1100 1088 1078 1084 109.1 109.2 
2007 1092581096: i Or7ees 14m maa = 112 tel Ae od 2s Olmdi tea td Our tal 1.0 111.3 
2008 AT AT AZ S287 AAS OR 4) 9114.9) 443 114 ids -49 2 6d 12 113.2 
2009 Aid ie ait2:0: z Ls ae = x ee a - * 
Quebec (v41691783) 
2004 103.2 103.6 103.9 103.8 1048 1048 1046 1045 1047 1053 1055 105.2 104.5 
2005 105.3 1056 1064 106.4 1065 1068 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 109.1 109.3 109.1 109.2 109.2 108.4 1084 108.6 108.7 108.7 
2007 108:3" 1096" “1104 1106) At AO A106: attOsl 110 SeaeiiOS: TCS att 110.4 
2008 AVON 14T 4 Ad fee A244 113.6 Saat 14 es S140 lid S:0 1424 aie T2t 
2009 Winey ees) 2 - be Ns fe = a + a _ 
Ontario (v41691919) 
2004 103.4 103.6 104.0 1041 1050 1048 1049 104.7 1048 105.0 1054 105.3 104.6 
2005 105.1 1058 1064 1065 1066 1068 1069 107.5 1082 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 1091 1095 1093 1090 1091 1085 1084 1086 108.8 108.8 
2007 10816 109.7 WHOS dda AG Sadie t 1A 10:9" 914 Ome Oo" te tat 110.8 
2008 110:9 114:4 Vide alt2:5 A136 eli4.2 “WIS tetas: 115. deeliS:7 7 1tS1o-6 192.8 443.3 
2009 1124 11834 Zs FS = Ss eS be “ = Se 
Manitoba (v41692055) 
2004 102.0 101.9 1024 102.7 1041 1044 1043 1043 1041 1045 105.2 105.5 103.8 
2005 105.0 105.2 105.6 106.3 1065 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 1088 1089 109.0 108.7 108.7 
2007 409.4 «109:4 1104 AGO" Ad? Se Ae 1 ee Oa tS 110.9 
2008 410:8° T1412 Te. 1A27 W135" AN 195.0, T1S:0” 11 2a Ss ins.6 112-0 113.4 
2009 1124 dest me * 4 i. a3 me - ie 
Saskatchewan (v41692191) 
2004 1028 1029 103.1 1038 1049 1050 1052 1047 1049 1055 106.1 105.8 104.6 
2005 1056 1058 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 1079 108.2 1092 1096 1096 1098 1104 109.3 109.1 1088 108.9 109.1 
2007 1095 1099 114.0 191.8 1126 4134 113.8: 49384 113:4,5193.0 9113/1 51123 112.2 
2008 413.0 113.6 114.5 1154 116.2 117.0 1169 117.0 1173 116.9 116.7 115.5 115.9 
2009 115.7 A165 » - : ; ‘4 f 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse. Yellowknife and igaluit, 1 not seasonally adjusted, 
historical data 


Jan Feb Mar Apr May June July Aug. Sept Oct. Nov. Dec. Annual ? 


average 

pl ee ee 
2002=100 

Alberta (v41692327) 
2004 1046 1046 1049 1052 1061 1071 1064 1062 1063 106.0 106.7 106.4 105.9 
2005 106.1 1062 1069 1076 1074 107.8 1087 108.7 110.0. 109.7 1096 109.0 108.1 
2006 410.4." 10934, AND Sy lites oe Toe: NTS Sie itaet Stra OF tanya tee 13525 
2007 WAY 198:0) AIGAS MiigiSe 18 11S Se 119s tS: S) TSA 118.6 11974) st1e.g Wa) 
2008 1188. 119: Gu 1S Selo wel eet es elec tA) 1228 A205 th. ete $21.6 
2009 120-2) i215 ; x x * 
British Columbia (v41692462) 
2004 1025 1029 1032 1039 1047 1049 1047 1047 1048 1048 1050 1048 104.2 
2005 1048 1050 1053 1060 1063 1064 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 1066 1067 1072 1078 1087 1087 1088 109.0 1084 1083 108.7 1088 108.1 
2007 109.0. 10951, 109.5 HOSS SATO S 118s) 110.5 WWG4 1105 1100 110.47 41031 110.0 
2008 1099s 10a TOOLS cent Pom C On mit 4 Zia O Tae T2812 Seat 11233 
2009 111.4 Tag : ; 2 “ ; 
Whitehorse, Yukon (v41692598) 
2004 101.4) 1074.4. T0199 102.2. 108:3  103:6. 7103/5) 103.11 1034 103.5" 104:6° “104-0 103.0 
2005 103-1, 103: cn AOS Om O44 OZ O05: a.105.4 91057 1068 406.8 107.17 eas 105.3 
2006 106.4 1059 1059 1069 107.5 107.9 107.5 107.7 107.2 106.3 1063 106.3 106.8 
2007 107.0: 107s TOS0F 108-7 109097 1107 1105 TICS 110;4 Ose 106 109.5 
2008 11045 TOS WIARG Pat deoe ct 1S.6 a 14 Oe t5 S254 114.895 114:9° 1146s eitS:S 113.4 
2009 ATS MAScr ‘ “ 
Yellowknife, Northwest Territories (v41692722) 
2004 03:1) 102:8. (1052 103 104:0, 10435 5104:3 103.7 403.7 103:8 1047 105.0 103.8 
2005 1046 104.8 1049 1052 1061 1064 1064 1063 107.0 1075 107.8 1078 106.2 
2006 1074 107.3 107.0 107.9 108.0 107.7 107.8 1080 107.8 107.1 107.6 1084 107.7 
2007 108:9. A094) OSS) AIO eat Toe ithes 1S: Tite ate. ii” 110.09 ite 110.8 
2008 Tice ere ioc om Cue kt Ove wilOnO.. a1 OcO DG) ti freee Pre elsiG. due ret y 4 
2009 (14.5 45 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 99:9. 100/25 A008 10141018 101.8 1014 1076 1012 101.8) 102.2 101.2 
2005 1020, 10hG 101.85 1024 102'8..103:05. 103.0 103:4 103:8° 103.3° 1036; 1703/6 102.9 
2006 103.5 103.7 103%, 104.55 4104:85 405.1 104.8" 104:4 105:0' 104.2 105:2> 105.7 104.6 
2007 1064 1065 1067 1077 1080 1080 108.9 1089 109.1 1081 1082 108.7 107.9 
2008 {08:2 1084 AOSi2asi09:05 109.3 10.5. A116 1122 TiS 11. ito 24 110.4 
2009 qe Ais : : - ie x F. 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 41 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


rr es 


CANSIM Indexes Percentage change 
vector February 2009 from 
deli February January February January February 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 113.6 113.0 112.1 0.5 1.3 
Shelter (v41692847) 127.6 127.2 121.3 0.3 22 
Rented accommodation (v41692848) 106.7 106.5 104.5 0.2 24 
Owned accommodation (v41692849) 128.9 128.0 118.3 0.7 9.0 
Water, fuel and electricity (v41692850) 140.5 141.3 143.1 -0.6 -1.8 
All-items (1992=100) (v41713405) 133.3 A327 131.6 0.5 1-3 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 115.6 114.0 114.2 1.4 1.2 
Shelter (v41692853) 122.0 12254 121.8 -0.1 0.2 
Rented accommodation (v41692854) 108.9 107.5 107.4 1.3 1.4 
Owned accommodation (v41692855) 116.4 116.4 V6.4 0.0 1.1 
Water, fuel and electricity (v41692856) 158.0 160.4 162.0 -1.5 -2.5 
All-items (1992=100) (v41713407) 135.4 133.6 133.8 1.3 “We 
Halifax, Nova Scotia 
All-items (v41692858) 113.9 113:4 113.4 0.7 0.4 
Shelter (v41692859) 121.8 12253 119.6 -0.4 1.8 
Rented accommodation (v41692860) 107.0 106.9 105.2 0.1 17 
Owned accommodation (v41692861) 123:3 123.2 119.4 0.1 3.3 
Water, fuel and electricity (v41692862) 136.0 139.2 138.9 -2.3 -2.1 
All-items (1992=100) (v41713409) 135.6 134.6 135.0 0.7 0.4 
Saint John, New Brunswick 
All-items (v41692864) 112.1 1171.4 111.6 0.6 0.4 
Shelter (v41692865) 121.6 121.9 119.5 -0.2 1.8 
Rented accommodation (v41692866) 109.1 108.9 105.9 0.2 3.0 
Owned accommodation (v41692867) 120.2 119.7 116.1 0.4 3.5 
Water, fuel and electricity (v41692868) 137.1 140.1 141.5 -2.1 -3.1 
All-items (1992=100) (v41713411) 132.5 131.7 132.0 0.6 0.4 
Québec, Quebec 
All-items (v41692870) 112.0 111.2 1G ba Pe 0.7 0.8 
Shelter (v41692871) 119.2 119.1 116.3 0.1 20 
Rented accommodation (v41692872) 109.6 109.4 108.1 0.2 1.4 
Owned accommodation (v41692873) 124.4 124.2 119.6 0.2 4.0 
Water, fuel and electricity (v41692874) in LA) 118.4 118.7 -0.4 0.7 
All-items (1992=100) (v41713413) 130.1 129.1 129.0 0.8 0.9 
Montréal, Quebec 
All-items (v41692876) 112.4 ater li aes 0.6 1.0 
Shelter (v41692877) 119.5 119.6 117.4 -0.1 1.8 
Rented accommodation (v41692878) 108.9 108.9 107.8 0.0 1.0 
Owned accommodation (v41692879) 125.9 125.8 121.9 0.1 3.3 
Water, fuel and electricity (v41692880) 118.6 119.5 120.4 -0.8 -1.5 
All-items (1992=100) (v41713414) 130.0 129.2 128.7 0.6 1.0 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 113.0 112.3 111.0 0.6 1.8 
Shelter (v41692883) 122.5 122.5 116.2 0.0 5.4 
Rented accommodation (v41692884) 106.5 106.6 105.1 -0.1 1.3 
Owned accommodation (v41692885) 125.2 125.3 120.6 -0.1 3.8 
Water, fuel and electricity (v41692886) 145.8 145.9 124.8 ible 16.8 
All-items (1992=100) (v41713416) 137.1 136.8 135.2 0.7 1.8 
Toronto, Ontario 
All-items (v41692888) a Pfr 112.5 ai1:3 0.6 1.7 
Shelter (v41692889) 119.5 119.5 115.2 0.0 3.7 
Rented accommodation (v41692890) 107.6 107.4 106.7 0.2 0.8 
Owned accommodation (v41692891) 12.5 121.6 117.9 -0.1 By 
Water, fuel and electricity (v41692892) 138.6 138.8 124.9 -0.1 11.0 
All-items (1992=100) (v41713417) 136.5 135.6 134.1 0.7 1.8 
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Table 11 — continued 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector February 2009 from 
number February January February January February 
2009 2009 2008 2009 2008 
ee ee en a SS 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 110.3 109.5 108.4 0.7 1.8 
Shelter (v41692895) 108 2 108.3 104.1 -0.1 3.9 
Rented accommodation (v41692896) toss 103.2 102.8 0.1 0.5 
Owned accommodation (v41692897) 104.1 104 2 102.1 -01 2.0 
Water, fuel and electricity (v41692898) 138.3 138.6 124.5 -0.2 thai 
All-items (1992=100) (v41713418) (fees 130.6 129.3 0.7 BY d 
Winnipeg, Manitoba 
All-items (v41692900) 113.0 Ti2e3 111.1 0.6 Wg 
Shelter (v41692901) 1224 122.4 117.4 -0.2 4.0 
Rented accommodation (v41692902) Diss 1129 hos 04 20 
Owned accommodation (v41692903) 125.4 12553 119.9 01 46 
Water, fuel and electricity (v41692904) 119:9 122.4 116.4 -2.0 3.0 
All-items (1992=100) (v41713420) S93 138.5 136.9 0.6 1.8 
Regina, Saskatchewan 
All-items (v41692906) 116.4 115.6 T1220 0.7 | 
Shelter (v41692907) 139.0 138.5 125.7 04 10.6 
Rented accommodation (v41692908) 116.1 Nish 74 109.2 0.3 6.3 
Owned accommodation (v41692909) 149.6 1489 134.0 0.5 11.6 
Water, fuel and electricity (v4 1692910) 130.4 130.5 je, -0.1 10.6 
All-items (1992=100) (v41713422) 145.1 144.1 140.4 0.7 ee Bes 
Saskatoon, Saskatchewan 
All-items (v41692912) 117.8 116.9 115.0 0.8 2.4 
Shelter (v41692913) 143.4 1427 134.6 0.5 6.5 
Rented accommodation (v41692914) 123.3 122 4 112.8 0.7 9.3 
Owned accommodation (v41692915) 150.3 149.5 143.8 05 45 
Water, fuel and electricity (v4 1692916) 140.4 140.5 126.7 -0.1 10.8 
All-items (1992=100) (v41713423) 145.0 143.9 141.6 0.8 2.4 
Edmonton, Alberta 
All-items (v41692918) a205 120.2 118.7 Pi 2.4 
Shelter (v41692919) a oy hata 149.9 145.5 tt 41 
Rented accommodation (v41692920) Rae 126.9 1197 0.6 67 
Owned accommodation (v41692921) 1496 150.2 1476 -04 1.4 
Water, fuel and electricity (v41692922) 185.2 174.8 168.8 5.9 97 
All-items (1992=100) (v41713425) 148.0 146.5 144.7 1.0 20 
Calgary, Alberta 
All-items (v41692924) 121.9 120.7 119.1 1.0 2.4 
Shelter (v41692925) 150.2 149.0 1451 0.8 3.5 
Rented accommodation (v41692926) 119.6 118.9 115.8 06 a3 
Owned accommodation (v41692927) 160.8 161.6 156.7 -0.5 2.6 
Water, fuel and electricity (v41692928) 145.6 135.4 134.4 75 8.3 
All-items (1992=100) (v41713426) aoS.3 151.8 149.9 1.0 Zs 
Vancouver, British Columbia 
All-items (v41692930) 132.5 112.0 110.7 0.4 1.6 
Shelter (v41692931) 115.8 116.0 1142 -0.2 14 
Rented accommodation (v41692932) 107.5 107.5 1056 00 18 
Owned accommodation (v41692933) 119.0 119.3 118.2 -0.3 07 
Water, fuel and electricity (v41692934) 118.0 117.9 Ateoe 01 47 
All-items (1992=100) (v41713428) 1Sa.0 132.9 131.4 0.5 1.6 
Victoria, British Columbia 
All-items (v41692936) 111.4 111.0 109.8 0.4 1.5 
Shelter (v41692937) 112.8 113.1 111.6 -0.3 14 
Rented accommodation (v41692938) 108.0 107 8 105.9 0.2 2.0 
Owned accommodation (v41692939) 112.4 112.8 171.6 -0.4 07 
Water, fuel and electricity (v41692940) 1258 126.1 124.9 -0.2 0.7 
All-items (1992=100) (v41713429) 130.8 130.3 129.0 0.4 1.4 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section 
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Tabie 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


— eee 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual ° 


average 
a a a a a tr it 
2002=100 
ee eS ee 


St. John’s, Newfoundland and Labrador (v41692846) 


2004 103.1 102.9 103.3 103.6 1046 1049 105.5 105.2 105.3 105.7 1059 1056 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 1082 1092 1101 109.9 1100 110.4 109.3 1085 108.7 1088 109.1 
2007 MOO. 10955011103. 10:6 s110:9.0114-3. att wlO.7 WMOive At1ONddd.o) 1445 110.7 
2008 AiaeCe T2ie A12 Satis ls OL 14:86 15.8 Moo Tose t4 Omnia so ties 114.0 
2009 11310) 11336 fi - a bd * es F. _ 3 4 : 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2004 103.2 103.8 1044 1049 1052 105.7 105.5 105.5 106.0 106.2 107.6 1069 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 1106.0 109.3 108.5 
2006 10937 iO 2S 10919 Sta TIO te (dese ied) Added dO adOry nd (aed 111.0 
2007 PIMOS 1128S MS eee O mols! 1G.4. ito. cu 11cm endo W140. adaes 113.2 
2008 113.8 114.2 115:3 116.2 118.3 118.8 419.2 118.6 119:6 1182 1166 4145 116.9 
2009 114.0 1156 x is 4 i n - Re . " # be 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 1042 105.0 1053 105.5 105.5 1056 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 1096 109.1 1085 108.6 107.6 
2006 108.6 108.3 1089 1102 1105 1103 1105 110.7 110.0 109.7 110.0 109.7 109.8 
2007 10ST ACG 111-4 tO Zeon 2 ome aen oe a1 Gm deo s th etoe 112.0 
2008 112-9 114 ASO 4:8: W622 TGS AiGiol 116-9) W168 A1sis. 1145) 4130 115.2 
2009 diosa ed tose * 2 és: - - Me Be f ” . a 
Saint John, New Brunswick (v41692864) 
2004 103.4 103;9.) 1042. 1104-41) 10515 .105:2, 105:2 105.1 10545 105:5 1060" 1056 104.9 
2005 105.5 105.8 1068 107.1 107.0 106.9 107.5 108.0 109.2 1084 1082 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 1100 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 09:2) (09/6) A106 Ante2 edd 4 2 2 es Oe aca Oe ae 11-2 
2008 Aes AACR 422 Ae AAO 114 Be 5:0 eae tan e elend) Tae jy ee 
2009 119.4 10251 - x Rs Fe 2 = 2 ” 4 : 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 1049 1049 1047 1046 1048 1053 1055 105.1 104.5 
2005 105.3 1056 1064 106.3 1065 1069 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 1093 1091 1092 1092 1084 1082 1084 108.4 108.7 
2007 108.5 109.2 110.1 110.3 110.7 110.4 110.4 109.8 110.2 1102 110.5 110.8 110.1 
2008 TOG 1A aS MO! US 11S ae A si7-) aon. Ge tiie edt takes 112.4 
2009 tdAeZs 112.0 : iy F. & fi "4 M: m n <i 7 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 104.6 104.6 104.4 1044 1047 1053 1053 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 1082 107.5 1075 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 1089 1089 1084 1086 108.7 108.6 108.6 
2007 108:7 109:5, A103 110:5 4103) ANOS. 1905. 110.0 110-45 ATO 4 G7 tao 110.3 
2008 A108: 1418) 1441S i222 ASA WS. 113:9 eiisiSs WS ee 4) 1s 112.6 
2009 Ati Ass aA - t bi Es ¥ re - rn ; 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 

(v41692882) 4 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 1046 1050 1053 105.2 104.5 
2005 105.0 105.7 1064 106.4 1065 1066 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 109.2 1089 109.0 1083 108.2 1085 108.6 108.6 
2007 108-5. 109.6 110:7 “At Ath Atta Witt 1188S 1109" 710.7 110.9 1708 110.7 
2008 110.4 441.0 141.8 7124 143.4 114.0 115.0 11481160113 .6eits:3. aa 113.1 
2009 1142'394415:0 = ‘, ts : i ie : ; 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 1043 1043 105.1 104.9 1049 104.7 1049 104.9 105.2 105.1 104.7 
2005 105.0 1056 1064 106.3 106.5 1065 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 1089 1085 1085 108.1 1080 1083 108.5 108.4 
2007 106.2 1093-94103 TAGS It 110:7° 110.7 F108 11087 110.7 13.0 +9749 110.5 
2008 410:.7--111.8 114.5 112.2 113.3' 113.8 114.9 114.7% 114.9 113.7 113.5 -413.0 113.1 
2009 112.5 1132 ¥ ‘ " 5 
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Table 12 — continued 
The all-items Consumer Price index by urban centre, 72 not seasonally adjusted, historical data 


Jan Feb. Mar Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual * 


average 

a ee 
2002=100 

Thunder Bay, Ontario (v41692894) 
2004 1025 1027 1030 1034 1042 103.9 1040 103.7 1038 104.1 1044 104.2 103.7 
2005 103.9 1044 1051 105.2 105.2 105.3 105.3 1059 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 1071 1074 1078 1076 1072 107.2 1066 1064 1066 106.6 106.9 
2007 1062 1073 1083 1084 1088 1083 1086 1083 1083 107.9 1082 108.1 108.1 
2008 107.9 1084" 108.7 gOS, WiOw Tt AI ANTS TIS 10:9 BO i104 110.4 
2009 109.5 110.3 z ss aS ¥ 
Winnipeg, Manitoba (v41692900) 
2004 1020 1019 1023 1027 1040 1043 1042 1043 1040 1044 1051 105.4 103.7 
2005 104.9 105141 1055 1061 1064 1066 1068 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 1095 109.5 1086 108.9 109.0 108.6 108.5 
2007 A0GI0. LOSl4 AO W1OlS iia ito dates ht | T1.6) o1t0:9) TO SIG 110.8 
2008 110% “Aida Gite eld2.6 WiS4eeii42> Ae 114.9 115.0) 114.2. 193:6, 5112.9 T13.3 
2009 2S ah o10 ; : : - = x 
Regina, Saskatchewan (v41692906) 
2004 102.8 1029 1032 1039 105.0 1051 1053 1048 105.0 105.4 105.9 105.7 104.6 
2005 1054 1057 1063 1069 1065 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 1077 107.8 1081 1089 1093 109.3 1095 110.1 109.1 1090 1086 108.8 108.9 
2007 TOSSs OG salt OME Omni roe Mien tate ah Tah el bee eben eu hceee Titaat 
2008 1123 Vip T1S.G W44iS:48 1162 W163) 1164 1169 116.6 116:4 9115.6 Tie 
2009 1156 1164 - “i = 
Saskatoon, Saskatchewan (v41692912) 
2004 1026 1027 1028 1036 1046 1046 1048 1045 1046 105.3 105.9 105.6 104.3 
2005 105.4 410556 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107-1 106.7 
2006 107.9 107.8 1081 1092 1096 1095 1098 1104 109.3 109.1 1087 108.7 109.0 
2007 109:5: 109:9) 71077 I11.OU wi2ae Tis. M4 1144 1144 t14t $1440 VWi2d 
2008 TA?” 415.0" F160" 4iG:o) Wie. its8:S ATS 11s Wis 116.0 Ties e169 uy ae 
2009 116.9 117.8 * = a . ~ = 6 
Edmonton, Alberta (v41692918) 
2004 105.0 1050 1052 1056 1065 107.6 107.0 1068 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107,5.°108.0' 107.9 1084 109:2 109.1 110:6 410:2 11017 1094 108.6 
2006 11:6: dO OG idee 2tritOn Ticoulls.0) Mie ali22 ISON iia 112.0 
2007 1413.9) 142 AIS eOe vel edie ALES A19l1 | 119s Ti1S.S. its.8 s11s6 117.4 
2008 TIES TS Gio Iie ates 23/26 at 2S.6 "122539 243: 120.4 2.0 121.4 
2009 120.2 121.5 : ; ; ee : J 
Calgary, Alberta (v41692924) 
2004 104.1 104.1 1044 1046 1055 106.4 1058 1056 1056 105.4 1061 105.8 105.3 
2005 1053 1055 1060 1069 1068 107.3 1080 108.0 109.1 1089 1088 1085 107.4 
2006 1099 1089 1095 1109 112.0 111.7 1136 1144 114.7 113.5 114.2 1147 LiZ.o 
2007 110. Ste vests iditcO) shies doo: IMGet 81:19:59 119359 118.7 Tt te Ea0 118.0 
2008 1182 Oe neon Ot oes Si Pee 124.4 P2Se 218) TZ 024.5 tee 
2009 12087 2121.9 ; : : : F a “s 
Vancouver, British Columbia (v41692930) 
2004 102.2 1027 103.0 1037 1045 1046 1045 1045 104.6 104.7 104.7 104.7 104.0 
2005 1048 1049 1052 1057 1060 1061 1065 1065 1068 106.7 1066 106.3 106.0 
2006 106.2 1063 1069 1075 1084, 1084 1085 1087 1084 1084 1089 109.1 108.0 
2007 1090 1093 1096 1100 1106 1105 1107 1106 110.7 110.4 1104 110.5 110.2 
2008 Os 107 fi ieeointet bid aos Wt Ata 114.6 11S.4° 112 Side 112.8 
2009 TAD azo 2 2 . t 
Victoria, British Columbia (v41692936) 
2004 102.7 1038.1°°103:3° 1044 -105.0-"105,2 1050) 1050. 10S:2° 105.2 105:5,° 105.3 1046 
2005 1053 1055 1059 1065 1068 106.9 1072 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 1073 1076 1084 1092 1090 1092 1093 1088 1086 108.9 109.0 108.5 
2007 109.1 1093 1097 1099 1102 1099 1101 1100 1101 1095 109.6 109.7 109.8 
2008 1094 (0942 7104 114 Ii2Soe9d0.0 JIS tse Vise 123s Tt tte 111.8 
2009 14120 - Arid my 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10 
See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg 
NL. and N.S. N.B. Que. Que Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont 
P.E,| Ont./Que 


OO C—O eee 


cents per litre 
—— 


Regular unleaded gasoline at full service filling stations 


February 2008 117.8 109.8 114.2 107.3 115.1 116.7 107.9 1043 109.0 107.4 
March 2008 123.7 114.0 119.7 112.8 116.6 118.3 109.9 107.9 115.0 1113 
April 2008 125.0 117.0 123.0 114.8 120.3 124.8 116.7 115.2 121.8 118.9 
May 2008 136.8 130.0 134.1 127.5 135.6 136.3 126.0 125.8 132.4 126.4 
June 2008 144.8 139.4 142.4 135.2 1448 144.4 133.0 133.0 139.2 133.0 
July 2008 149.7 141.5 144.7 139.1 142.3 147.1 133.6 133.5 142.0 136.3 
August 2008 139.1 1815 134.4 127.8 1296 132.2 124.2 125.6 134.3 131.1 
September 2008 142.0 133.4 135.7 130.9 134.0 134.9 1244 125.1 137.8 135.7 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 93.1 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 O17, 77.4 80.3 778 80.2 82.0 TO2 758 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 TLE 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 91:3 82.7 82.5 91.6 86.9 
Regular unleaded gasoline at self service filling stations 

February 2008 115.3 107.0 110.7 105.4 die22 114.4 104.7 102.8 106.8 106.9 
March 2008 119.8 a ila les 116.2 110.5 117.0 15:3: 107.1 106.1 113.1 110.9 
April 2008 122.3 114.0 120.3 113.6 119.8 123.8 113.8 114.0 119.4 118.9 
May 2008 134.0 127.1 131.0 125.8 135.4 136.0 123.9 1246 130.6 126.7 
June 2008 142.0 136.2 139.5 134.2 144.4 142.8 129.9 130.6 137.5 133.2 
July 2008 146.8 138.0 142.2 137.2 142.5 143.5 130.2 132.0 1403 135.6 
August 2008 136.5 129.1 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133.1 128.6 134.1 130.5 119.9 12337 136.1 134.6 
October 2008 125.0 112.0 4151 112.9 sive 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 73.7 Tae 75.0 19.7 79.1 69.5 742 86.8 79.3 
January 2009 86.0 747 778 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 768 81.6 89.2 86.4 
Premium unleaded gasoline at full service filling stations 

February 2008 123.5 117.0 121.3 114.3 121.1 124.1 120.1 116.3 119.4 117.7 
March 2008 129.7 122.0 126.6 119.3 123.3 125.3 1216 119.2 124.2 121.7 
April 2008 130.5 124.5 129.3 Zo 126.2 132.1 128.1 126.9 132.2 129.0 
May 2008 142.3 137.5 142.3 134.6 142.8 143.8 137.0 138.4 142.7 136.4 
June 2008 150.7 146.2 150.1 142.7 151.1 152.2 1445 144.0 150.2 143.3 
July 2008 15572 148.5 1S429 146.0 149.4 1546 1457 144.8 152.9 146.3 
August 2008 145.4 13915 141.6 135.0 136.7 139.6 136.5 137.8 1456 141.3 
September 2008 1476 141.0 143.1 138.0 141.0 142.9 137.6 137.2 149.0 146.3 
October 2008 13535 1223 125.3 121.8 124.3 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98 4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 84.7 87.7 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
Premium unleaded gasoline at self service filling stations 

February 2008 121.3 114.8 118.2 111.8 121.9 a2 116.1 114.7 i FF eer 117.2 
March 2008 126.5 119.0 1237 117.3 124.1 122.8 1186 117.8 124.0 121.3 
April 2008 128.3 122.0 27d 120.2 126.8 131.5 1246 125.9 130.2 129.1 
May 2008 139.6 1347 139.7 132.5 142.3 144.8 135.4 136.5 141.3 136.7 
June 2008 148.0 143.4 147.5 141.0 151.9 150.5 141.5 142.4 148.3 143.6 
July 2008 1528 145.5 150.3 144.0 149.9 150.6 141.6 143.8 151.0 146.1 
August 2008 142.8 135.8 138.4 132.6 137.0 136.3 132.3 135.8 142.8 139.8 
September 2008 146.3 137.5 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 4221 119.6 124.8 119.3 114.3 1176 129.9 127.0 
November 2008 104.3 94.6 98.0 94.3 98.7 95.2 90.9 948 107.2 102.1 
December 2008 92.8 80 4 85.8 81.5 87.3 87.3 814 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 856 91.5 95.3 93.3 
February 2009 98.4 S57 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
Household heating fuel 

February 2008 98.8 92.1 98.3 101.2 103.1 100.8 101.8 101.4 103.5 100.3 
March 2008 107.4 98.4 100.7 1144 111.0 111.0 109.9 108.3 113.4 110.1 
April 2008 119.0 108.7 110.9 121.5 123.3 116.2 1150 115.9 122.0 118.9 
May 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
June 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
July 2008 1193 112.4 116.8 129.5 126.4 1286 127.5 125.7 125.8 125.1 
August 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
September 2008 118.7 114.2 117.2 121.4 118.5 115.9 116.1 121.9 125.9 123.7 
October 2008 110.8 103.2 109.1 117.3 107.4 111.2 111.6 113.7 127.7 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 116.8 114.5 
December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 73.7 77.3 86.8 83.1 81.2 85.0 85.2 88.5 913 
February 2009 756 ry Ws} 71.8 774 79.3 77.3 808 80.2 843 846 


Statistics Canada — Catalogue no. 62-001-X 49 


The Consumer Price Index — February 2009 


poe nea TTT En TESST SUSU EEESN TTS EEENTUTEnTESETEDTTUUTOTETTTTTnTTTTTTTTTNTTvISTTTTTTTnT TTT TT ats maemesenenmnapeaneanannnnonennanninsnninnnnesonnsenenenecmnnnenennsanaeendpaceeinasnanannnanounsecnnanananeneseenenesocansaeneseseaeessaneednanenadedasanenesesnenssaasasnecssenesnensasncasasaasansuessaasssassuscossesenacesasacessatessessssssssssnsssusessssiassmmesssmaseaaial 


Table 13 — continued 
Average retail prices for gasoline and fuel oii, by urban centre 


Regina Saskatoon Edmonton Calgary Vancouver. Victoria, Whitehorse, Yellowknife, 
Sask Sask Alta Alta BC BC Vii NWT 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


February 2008 107.3 108 2 102 3 103 5 1129 110.7 1161 120.3 
March 2008 113.2 113.7 107.3 107.9 1193 116.9 118.4 128.6 
April 2008 1218 1214 1143 1161 Taos 123.6 122.9 137.5 
May 2008 1308 128 8 123.7 123.9 135.0 134.9 1368 142.0 
June 2008 1378 136 7 1293 130.8 146.0 1447 1430 148.9 
July 2008 136.5 135:3 131.3 1331 149.1 150.9 145.1 152.9 
August 2008 130.8 130 7 1244 125.4 142.3 143.2 1413 149.6 
September 2008 136.1 135 1 126 2 1276 140.8 139.7 1409 152.7 
October 2008 1187 1162 111.2 1108 1235 125.0 1349 143.1 
November 2008 92.4 92 1 86 2 86 5 oS 99.7 109.4 118.4 
December 2008 79.1 806 31 Pat 87 8 85.7 928 107.6 
January 2009 854 848 77.0 76.9 95.3 93.7 873 98.9 
February 2009 90.8 89 8 82.1 82.9 St Sie 946 103.2 


Regular unleaded gasoline at self 
service filling stations 


February 2008 107 8 107 4 100 5 102.1 109.9 109.4 1146 116.8 
March 2008 1136 113.5 105.6 106 8 116.4 116.0 116.8 125.4 
April 2008 12251 WANT W255 1158 1225 APA 1216 132.0 
May 2008 130.2 1293 122.2 123.9 132 4 133.8 135.9 141.3 
June 2008 137.2 136 9 128 9 129.6 143 1 143.5 1414 146.4 
July 2008 136.0 135 5 130.3 132.2 146.6 150.5 144.4 150.0 
August 2008 1308 130 8 1224 1240 140.5 142.0 140.1 147.1 
September 2008 134.3 135.2 125.3 127.3 137:9 138.2 1389 149.6 
October 2008 1183 116.9 107 8 1103 119.8 123.1 130.5 134.5 
November 2008 91.3 eas, 83.0 86 0 96.6 98.9 105.1 115.7 
December 2008 79.1 813 710 73.0 84 3 844 910 99.0 
January 2009 86 7 865 760 767 Sig S17 85.2 97.6 
February 2009 89.7 910 80.6 83.2 95.0 96.3 90.5 101.5 


Premium unleaded gasoline at full 
service filling stations 4 
February 2008 1178 1185 1126 114.1 1245 1218 1258 130.1 


March 2008 1238 1240 1182 1186 1307 127.9 1274 138.4 
April 2008 132.3 1St7 1249 127.2 1373 135.4 1294 146.8 
May 2008 1414 139.0 133:9 135.3 146.8 1470 142.0 152.5 
June 2008 148.5 1468 139)2 141.3 157.9 156.8 1480 159.0 
July 2008 147.1 1456 1420 143.6 161.2 163.0 150.3 162.4 
August 2008 1414 1407 1358 135 9 1544 1546 1460 162.0 
September 2008 146.6 145 4 137.5 138 7 152 8 152 1 146 2 159.1 
October 2008 128.6 126 3 24 1213 135.9 136.7 1425 152.3 
November 2008 103.1 102 5 95:7 974 VT GW 1242 142.4 
December 2008 897 908 837 836 or 98.2 102 4 1246 
January 2009 96 1 95.3: 87 3 875 107.4 106.2 96.3 113.2 
February 2009 101.4 100 2 92'9 939 109 5 108.9 103.0 116.9 


Premium unleaded gasoline at self 
service filling stations 


February 2008 119.2 118 1 1106 113.3 5a Te 120.8 1204 127.5 
March 2008 1251 1242 1156 1176 1285 127.3 123.6 136.6 
April 2008 133.5 1323 123.7 1268 1347 134.0 129.0 144.1 
May 2008 1413 1402 133.4 1349 1448 1456 1425 151.5 
June 2008 1487 1476 140 4 140.8 155.3 155.3 148.5 158.1 
July 2008 147.0 146 3 142.4 1434 158.9 1628 150 8 160.6 
August 2008 1415 1413 1348 1353 1527 1543 1477 158.5 
September 2008 1457 1455 137 2 1387 150.4 150.6 145.1 159.9 
October 2008 130.0 1276 1201 1214 132.7 135.7 137.2 146.2 
November 2008 103 1 102 5 949 97 4 109 4 112.0 113.5 130.5 
December 2008 909 917 821 83.9 97.1 975 98 1 112.4 
January 2009 98 4 977 87 1 88 3 1048 103.6 93.3 107.9 
February 2009 1010 102 5 926 95.1 107.9 108.2 97.4 112.9 
Household heating fuel 

February 2008 104.2 1037 100 3 109.5 110.3 114.0 
March 2008 1143 1101 1127 1203 117.6 119.7 
April 2008 120.2 1124 1197 128 1 127.4 127.8 
May 2008 1243 1222 1282 135.2 134 4 128.5 
June 2008 1243 122 2 128.2 135.2 134.4 128.5 
July 2008 1243 {23.2 130.9 137.9 134 4 128.5 
August 2008 1243 1222 130.9 1379 1344 1285 
September 2008 1217 1217 125.7 1407 137.7 137.0 
October 2008 1218 1178 1184 1329 136.3 126.2 
November 2008 113.5 1108 1076 123.4 120.8 117.3 
December 2008 885 905 853 105.5 103.8 101.0 
January 2009 887 87 3 823 92.0 973 93.5 
February 2009 805 80 1 79.7 90.9 97.5 896 


Note(s): See Table A for complete list of vector numbers 
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Tabie 14 
Average retail prices, monthly, Canada 


-_-_-eeeeeeee————————————— SC eee SSS 


CANSIM December 2008 January 2009 February 2009 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.49 12.54 12.70 
Sirloin steak, 1 kilogram (v735176) 15.45 15.02 15.73 
Prime rib roast, 1 kilogram (v735187) 21:70 21.96 21.59 
Blade roast, 1 kilogram (v735198) 9.85 9.79 9.93 
Stewing beef, 1 kilogram (v735209) 9.72 9.37 9.78 
Ground beef, regular, 1 kilogram (v735220) 6.87 6.74 6.91 
Pork chops, 1 kilogram (v735221) 9.51 9.54 9.60 
Chicken, 1 kilogram (v735223) 6.15 6.38 6.27 
Bacon, 500 grams (v735166) 4.37 4.58 473 
Wieners, 450 grams (v735167) 2.97 2.91 2.95 
Canned sockeye salmon, 213 grams (v735168) 3.32 3.25 3.36 
Homogenized milk, 1 litre (v735169) 2.14 2513 CAT 
Partly skimmed milk, 1 litre (v735170) 2.05 2.05 2.10 
Butter, 454 grams (v735171) 4.23 4.37 4.36 
Processed cheese food slices, 250 grams (v735172) 2.85 2.82 2.86 
Evaporated milk, 385 millilitres (v7351 73) 1.78 1.83 1.84 
Eggs, 1 dozen (v735174) 2.64 2.63 2.61 
Bread, 675 grams (v735175) 2.43 2.49 2.47 
Soda crackers, 450 grams (v735177) 2.40 2.39 2.39 
Macaroni, 500 grams (v735178) 1.51 1.52 1.51 
Flour, 2.5 kilograms (v735179) 4.64 482 4.81 
Corn flakes, 675 grams (v735180) 4.03 3.88 3.97 
Apples, 1 kilogram (v735181) 3.52 3.65 3.29 
Bananas, 1 kilogram (v735182) 1.60 1.61 1.63 
Grapefruits, 1 kilogram (v735183) 2.38 2.38 2.13 
Oranges, 1 kilogram (v735184) 2.91 2.80 2.57 
Apple juice, canned, 1.36 litres (v735185) 1.90 1.84 1.82 
Orange juice, tetra-brick, 1 litre (v735186) 3.67 3.74 3.64 
Carrots, 1 kilogram (v735189) 1.45 1.45 157 
Celery, 1 kilogram (v735190) 2.45 PTFE 3.34 
Mushrooms, 1 kilogram (v735191) 8.02 7.81 7.97 
Onions, 1 kilogram (v735192) 1.49 1.41 1.52 
Potatoes, 4.54 kilograms (v735193) 5.19 ioe 5.43 
French fried potatoes, frozen, 1 kilogram (v735194) 2.09 Zs 242 
Baked beans, canned, 398 millilitres (v735195) 1.01 1.00 0.99 
Tomatoes, canned, 796 millilitres (v735196) 1.39 1.38 Sh 
Tomato juice, canned, 1.36 litres (v735197) 1.64 1.67 1.64 
Ketchup, 1 litre (v735199) 2.98 2.97 2.98 
Sugar, white, 2 kilograms (v735200) 2.49 2.50 2.51 
Coffee, roasted, 300 grams (v735201) 4.13 4.06 4.22 
Coffee, instant, 200 grams (v735202) 5.45 5.48 5.38 
Tea (72 bags) (v735203) 3.92 3.93 3.96 
Cooking or salad oil, 1 litre (v735204) 4.28 4.23 4.20 
Soup, canned, 284 millilitres (v735205) 0.98 0.96 0.99 
Baby food, 128 millilitres (v735206) 0.73 0.72 0.71 
Peanut butter, 500 grams (v735207) 2.88 2.92 2.89 
Fruit flavoured crystals, 2.25 litres (v735208) 1.33 1.31 1.31 
Soft drinks, cola type, 2 litres (v735210) 1.45 1.54 1.63 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.46 1.58 1.63 
Paper towels (2 rolls) (v735213) 2.41 2.43 2.42 
Facial tissue (200 tissues) (v735214) 2.06 2.05 2.04 
Bathroom tissue (4 rolls) (v735215) 2.30 2.34 2.33 
Shampoo, 300 millilitres (v735216) 3.09 3.13 3.20 
Deodorant, 60 grams (v735217) 3.64 3.68 3.58 
Toothpaste, 100 millilitres (v735218) 1.52 1.55 1.57 
Cigarettes (200) (v735219) 76.24 75.92 76.58 


Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 76.5 81.0 
ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 15 
inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada ' St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight NL Summerside, NS. NB Que. 
Bey 
no ————————— 
percent combined city average=100 
All-items 100.0 98.0 94.0 99.0 96.0 95.0 
Food 17.0 104.0 101.0 100.0 100.0 102.0 
Food purchased from stores 105 0 101.0 101.0 100.0 101.0 
Meat, poultry and fish 1010 100.0 101.0 102.0 103.0 
Dairy products and eggs 108.0 99.0 102.0 101.0 101.0 
Bakery and other cereal products 100.0 97.0 97.0 97.0 101.0 
Fruit and vegetables 116.0 107.0 1070 106.0 102.0 
Other food purchased from stores 2 102.0 1010 97.0 96.0 100.0 
Food purchased from restaurants 1020 102.0 99.0 99.0 102.0 
Shelter 26.6 89.0 80.0 92.0 85.0 88.0 
Rented accommodation 82.0 70.0 86.0 76.0 83.0 
Owned accommodation 850 740 87.0 81.0 87.0 
Water, fuel and electricity 1160 118.0 124.0 115.0 99.0 
Household operations and furnishings ait 103.0 104.0 106.0 103.0 98.0 
Household operations 105.0 105.0 109.0 104.0 96.0 
Household furnishings 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 101.0 96.0 102.0 101.0 101.0 
Transportation 19.9 101.0 96.0 95.0 95.0 99.0 
Private transportation 101.0 93.0 95.0 94.0 98.0 
Purchase of automotive vehicles 101.0 1040 101.0 101.0 101.0 
Gasoline 110.0 103.0 106.0 100.0 103.0 
Other private transportation 93.0 73.0 80.0 80.0 90.0 
Public transportation 1020 112.0 92.0 105.0 103.0 
Health and personal care 4.7 101.0 101.0 103.0 102.0 101.0 
Health care 98.0 100.0 103.0 101.0 99.0 
Personal care 103.0 101.0 103.0 103.0 103.0 
Recreation, education and reading d2-2 94.0 103.0 109.0 110.0 87.0 
Recreation 1010 99.0 100.0 99.0 98.0 
Education and reading 800 109.0 125.0 130.0 66.0 
Alcoholic beverages and tobacco products out 111.0 105.0 107.0 99.0 94.0 
Alcoholic beverages 1050 103.0 104.0 99.0 100.0 
Tobacco products and smokers’ supplies 422.0 109.0 TAS.0 99.0 85.0 
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Tabie 15 — continued 


Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


1 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C 
percent combined city average=100 
All-items 100.0 102.0 107.0 94.0 93.0 98.0 103.0 
Food 17.0 99.0 99.0 100.0 100.0 100.0 103.0 
Food purchased from stores : 99.0 98.0 101.0 101.0 102.0 105.0 
Meat, poultry and fish J 101.0 98.0 93.0 98.0 99.0 103.0 
Dairy products and eggs , 104.0 104.0 92.0 94.0 95.0 99.0 
Bakery and other cereal products d 92.0 93.0 109.0 107.0 109.0 116.0 
Fruit and vegetables , 96.0 95.0 105.0 103.0 104.0 105.0 
Other food purchased from stores 2 : 99.0 98.0 105.0 103.0 102.0 106.0 
Food purchased from restaurants ? 100.0 100.0 98.0 97.0 97.0 99.0 
Shelter 26.6 106.0 117.0 84.0 82.0 98.0 100.0 
Rented accommodation : 109.0 124.0 81.0 73.0 96.0 104.0 
Owned accommodation : 104.0 115.0 84.0 110 94.0 101.0 
Water, fuel and electricity : 109.0 117.0 90.0 113.0 117.0 88.0 
Household operations and furnishings 11.1 104.0 104.0 99.0 99.0 100.0 104.0 
Household operations ; 105.0 106.0 99.0 100.0 103.0 106.0 
Household furnishings , 101.0 101.0 100.0 98.0 94.0 100.0 
Clothing and footwear 5.4 102.0 101.0 100.0 98.0 96.0 100.0 
Transportation 19.9 96.0 104.0 94.0 94.0 92.0 104.0 
Private transportation , 94.0 103.0 94.0 95.0 92.0 106.0 
Purchase of automotive vehicles : 102.0 100.0 100.0 99.0 94.0 101.0 
Gasoline : 97.0 96.0 101.0 103.0 96.0 106.0 
Other private transportation ; 84.0 113.0 80.0 83.0 86.0 113.0 
Public transportation : 108.0 108.0 98.0 94.0 88.0 90.0 
Health and personal care 4.7 102.0 101.0 98.0 97.0 100.0 99.0 
Health care : 105.0 102.0 96.0 96.0 105.0 98.0 
Personal care , 99.0 99.0 99.0 98.0 96.0 99.0 
Recreation, education and reading 12.2 106.0 106.0 95.0 100.0 105.0 106.0 
Recreation : 100.0 102.0 98.0 94.0 99.0 104.0 
Education and reading : 116.0 115.0 89.0 111.0 117.0 111.0 
Alcoholic beverages and tobacco 
products 3.1 96.0 100.0 104.0 105.0 106.0 109.0 
Alcoholic beverages : 99.0 99.0 94.0 98.0 104.0 105.0 
Tobacco products and smokers’ supplies ‘ 92.0 101.0 119.0 116.0 109.0 115.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology _ 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 7 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 17.1 
Shelter 25:7 26.6 rae 
Household operations, furnishings and equipment 11.4 di 8 10.2 
Clothing and footwear 5.6 5.4 Sl 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 47 44 
Recreation, education and reading 13.0 12.2 112 
Alcoholic beverages and tobacco products 3.1 3.1 42 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
| preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco | 
| products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. | 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
| through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
of this publication. ae | | 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


_With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montreal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 
2. 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Tabie 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


i 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.ge.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Tabie 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CP!) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations, mortgage interest cost; natural gas, fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted. historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2 A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles” 
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The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 


Table 8-1 and 8-2 


= 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


v 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Over the previous two years, Statistics Canada has updated, by province, the modei year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", 
“fuel, parts and supplies for recreational vehicles". 


gasoline”, and 
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2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price index, srevinces, Whitehorse, Yellowknife and 
iqaluit, not seasonaily adjusted, historical daia 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


2. The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre's all-items index. 


2. Users of the urban centre indexes should note that. effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 
4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 


Tabie 14 Average retail prices, monthly, Canada 
1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John's Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across Cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St Charlottetown Halifax Saint Quebec Montreal Ottawa-Gatineau Toronto Thunder Winnipeg 
John’s, and NS John Que Que Ontario part Ont Bay, Man 
NLL Summerside NB Ont /Que Ont 
PEI 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina Saskatoon Edmonton Calgary, Vancouver Victoria, Whitehorse Yellowknife 
Sask Sask Alta Alta BC BC VTk NWT 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735102 v7 35104 (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) (v735153) (v735154) (v735155) (v735156) 


me 
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Tabie B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


— EEE 


St. Charlottetown- Halifax, Saint Montréal 
John's, Summerside, NS. John, Que 
NL PE| NB 
A NB 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867 ) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont Man Sask Alta B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v1594001 2) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
j 15940135) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v1 ote =) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v1 whi 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v159401 12) (v15940140) 
3) (v15940141) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v1594011 
Health care de (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
i i i 033 15940061 v15940089) (v15940117) (v15940145) 
eo See ee pennies bint eae NAseTEIaes (v43975181) (v43975182) 
Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
i v15940034 (v15940062) (v15940090) (v15940118) (v15940146) 
sem nilataat ag oe ee pope acne ie enon (v15940063) (v15940091) (v15940119) hae ae 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v1 
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The Consumer Price Index 


This publication presents the highlights-and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables’and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 
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Highlights 


* Consumer prices rose 1.2% in the 12 months to March 2009, down from the 1.4% observed in February.On a 
seasonally adjusted monthly basis, consumer prices fell 0.3% from February to March. 


Chart 4 
Growth in the Consumer Price Index (CPI) and the CPI excluding gasoline slows, year over year 


variation sur 12 mois en pourcentage 
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Briefing notes 


Highlights: 


Consumer prices advanced 1.2% in the 12 months to March 2009, down slightly from the 1.4% rise posted in February. On | 
an unadjusted monthly basis, consumer prices rose 0.2% from February to March, after increasing 0.7% from January to | 
February. 


svreeeeeeeeeeeenerereerernererererceeny 


All-items Consumer Price index (CPI: 


* Upward pressure on the 12-month CPI came primarily from higher costs for mortgage interest, various food items and 
passenger vehicle insurance. 


: ¢ Downward pressure in the 12 months to March came mainly from a drop in prices for two transportation components: 
gasoline and purchasing and leasing passenger vehicles. 


* The month-to-month rise in the CPI between February and March came primarily from higher prices for gasoline and 
passenger vehicle insurance. 


Rarer pete et A AAA PPR IN APO AARC PORN ECE CON ee A AN RO AI IARC AON APC RA OPC OP RC trance 


Main contributors to the 12-month change in the CPI: 
| Main upward contributors: 

* Mortgage interest cost (+4.2%) 

* Food purchased from restaurants (+4.2%) 

| * Fresh vegetables (+26.5%) 

| * Passenger vehicle insurance premiums (+6.4%) 

| * Meat (+7.6%) 

| Main downward contributors: 


| + Gasoline (-21.0%) 


| * Purchase and leasing of passenger vehicles (-7.4%) 


| + Fuel oil and other fuels (-32.9%) 
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change in the CPI, not seasonally adjusted: 


| Main contributors to the monthly: 
| Main upward contributors: 

| * Gasoline (+2.0%) 

| + Passenger vehicle insurance premiums (+2.0%) 
| * Women’s clothing (+3.7%) 


| + Travel tours (+5.5%) 


Main downward contributors: 


| 
i 
} 
} 
| 
L 


* Purchase and leasing of passenger vehicles (-1.9%) 


a J 


Annua! and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage change 
March 2009 from February 2009 from March 2009 from February 2009 from 
March 2008 February 2008 February 2009 January 2009 
percent 
All-items i bar 1.4 0.2 0.7 
Core consumer price index (CPI) 

(Bank of Canada definition) 2.0 1.9 0.3 0.5 
All-items excluding energy 25 220 0.3 0.5 
All-items excluding food and energy 1.4 eS) 0.3 0.5 
Goods -0.5 -0.1 0.3 1.0 
Services 2.8 2.8 0.2 0.4 


a 
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Analysis 


Consumer prices rose 1.2% in the 12 months to March 2009, down from the 1.4% increase in February. 


The upward pressure on the Consumer Price Index (CPI) came primarily from two sources: higher food and shelter 
costs. 


Food prices, the largest factor, rose 7.9% during the 12-month period to March, on the heels of a 7.4% rise in 
February. March’s increase was the largest since November 1986. 


Shelter costs, the second largest factor, advanced at a 12-month rate of growth of 2.1% in March, after 
increasing 3.0% in February. While still a major contributor to consumer price growth, the 12-month change in the 
shelter price index has slowed since reaching a peak of 5.4% in July 2008. 


Mitigating the overall increase in the CPI was a 6.2% decline in transportation costs. Year-over-year price drops for 
gasoline and for purchasing and leasing passenger vehicles were the primary downward contributors. Increasing 
prices for passenger vehicle insurance mitigated the overall 12-month drop in transportation costs. 


Excluding gasoline, the CPI rose 2.4% in the 12 months to March. Overall, energy prices fell 11.2% during the same 
period, a larger drop than February’s decline of 8.8%. 


12-month change: Food prices continue to push up consumer prices 


Of the eight major components in the CPI, six recorded increases in the 12 months to March: food; shelter; household 
operations, furnishings and equipment; health and personal care; recreation, education and reading; and alcoholic 
beverages and tobacco products. 


Out of these major components, upward pressure on the CPI came largely from an increase in prices for food. Rising 
shelter costs were the second largest upward contributor to the increase in the CPI. 
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Chart 4 
Consumer prices pushed up primarily by rising food costs, year over year 
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Sustained declines in transportation costs partly offset rising prices for food and shelter items. Continuing price 
declines for clothing and footwear items also helped to temper consumer price increases in the 12 months to March. 


The cost of food continued to be pushed up primarily by prices for food purchased from stores, which rose 9.5%. 
Excluding food, the CPI fell 0.2% in the 12 months to March. 


Food price increases were widespread in March 2009 compared to March 2008, with large price increases observed 
for fresh vegetables (+26.5%), fresh fruit (+19.3%), non-alcoholic beverages (+10.2%) and cereal products (+11.0%). 


A 12-month price increase of 54.9% for potatoes pushed up vegetable prices. This occurred largely as a result of 
poor harvests in Canada that led to a reduction in supply. 


Price increases were also observed for meat (+7.6%) and bakery products (+7.4%). Meat prices rose mainly because 
of higher beef and chicken prices. 


A 12-month rise of 4.2% for food purchased from restaurants in March also contributed to rising food costs for 
consumers. 


March's increase in shelter costs was due primarily to higher mortgage interest costs, natural gas prices and 
property taxes. The mortgage interest cost index, which measures the change in the interest portion of payments 
on outstanding mortgage debt was up 4.2% in March 2009 compared with March last year. This index has been 
slowing since reaching a peak of 9.0% in June 2008, reflecting the downward trend in mortgage interest rates 
and housing prices. March’s rise was the slowest rate of growth recorded since the 12-month rise of 3.9% in 
October 2006. 
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Chart 2 
Mortgage interest costs slow, year over year 
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Mitigating the overall rise in costs for shelter were declines in prices for fuel oil and other fuels and homeowner's 
replacement costs. Prices for fuel oil and other fuels posted a fourth consecutive 12-month decline, falling 32.9%. 
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Homeowner's replacement costs represent the worn-out structural portion of housing and are estimated using new 
housing prices (excluding land). They declined 2.1% in March, on the heels of a 0.9% drop in February. This was 
the largest drop since June 1996. 


The 6.2% fall in the transportation price index was due primarily to falling prices for gasoline and the purchase and 
leasing of passenger vehicles. 


Gasoline prices were down 21.0% in March 2009 compared with March 2008, following a 19.7% decline in 
February. The 12-month decline in March was due more to high prices in 2008 than to recent developments. On a 
month-to-month basis, gasoline prices rose 2.0% from February to March. 


The cost of purchasing and leasing passenger vehicles fell 7.4% in March, following a 6.4% year-over-year drop in 
February. The decline in March was a result of higher rebates offered on new vehicles. 


Tempering the overall decline on transportation costs was a 6.4% increase in passenger vehicle insurance premiums. 


Prices for clothing and footwear fell 0.3% in the 12 months to March, after falling 0.5% in February. A 1.1% decrease 
in clothing prices largely accounted for March's drop. 


Provinces: 12-month change in consumer prices slows in most provinces 


Compared to February, growth in consumer prices slowed in all provinces except Ontario and Quebec in 
the 12 months to March. In Ontario, consumer prices rose 1.8%, larger than the 1.5% increase recorded in 


February. 
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Chart 3 
Consumer prices siow in all provinces except Ontario and Quebec, year over year 
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The larger increase in Ontario was due primarily to a rise in passenger vehicle insurance premiums. 
In Quebec, the growth in consumer prices held steady, advancing 0.8%. 


With the exception of Ontario, the only other province to outpace the national average was Saskatchewan, where 
prices rose 1.8%. However, this was slower than the 2.6% rise posted in February. Larger price declines for gasoline 
and a fall in homeowner’s replacement costs were the primary reasons for the slowdown. 


The 12-month rise in consumer prices in Alberta also slowed substantially, from 2.1% in February to 0.9% in March. 
The slowdown was due primarily to a 19.3% decline in natural gas prices, after increasing 4.5% in February. 


Consumer prices fell 0.2% in Prince Edward Island in March 2009 compared with the same month last year. The 
decline was due primarily to a 24.2% drop in prices for gasoline and a 33.5% fall in prices for fuel oil and other fuels. 


Shelter costs in Prince Edward Island fell 2.8%, much different than the 2.1% rise at the national level. Upward 
pressure on consumer prices in Prince Edward Island came primarily from rising prices for food items purchased 
from stores (+8.7%). 


Of the eight major components, rising food prices were the main upward contributor in all provinces, while a decline 
in transportation costs was the primary downward contributor. 


Month-to-month seasonally unadjusted change: Second consecutive increase 


Consumer prices rose 0.2% from February to March, after rising 0.7% from January to February. 


Increasing prices for gasoline, passenger vehicle insurance, women’s clothing and travel tours were the major 
upward contributors. Prices for gasoline rose 2.0% from February to March, following the 5.6% rise in February 
and the 5.0% increase in January. 


Price declines for purchasing and leasing passenger vehicles (-1.9%) helped to ease consumer prices in March. 
The monthly CPI slowed in all provinces between February and March. 


The monthly change in consumer prices in Alberta (-0.5%), Manitoba (-0.1%) and Prince Edward Island (-0.1%) fell 
into negative territory in March. 
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Seasonally adjusted monthly CPI falls 


On a seasonally adjusted monthly basis, the CPI fell 0.3% from February to March, after increasing 0.4% from 
January to February. March's fall was due primarily to a 0.5% drop in the shelter price index. Tempering the fall was 
a 0.4% increase in prices for food and a 0.3% rise in transportation costs. 


Excluding food and energy, the seasonally adjusted monthly CPI posted no growth from February to March, following 
a monthly rise of 0.3% from January to February. 


12-month change in the Bank of Canada’s core index increases slightly 


The Bank of Canada’s core index advanced 2.0% over the 12 months to March, up slightly from the 1.9% rise posted 
in February. 


On a month-to-month basis, the core index prior to seasonal adjustment rose 0.3% in March, following the 0.5% 
increase from January to February. 


The seasonally adjusted monthly core index posted no growth from February to March, after increasing 0.4% from 
January to February. 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


a 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, ' Canada, not seasonally adjusted 


ae 


CANSIM Relative Indexes Percentage change 
vector importance* March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
a 
2002=100 
ee 
All-items (v41690973) 100.0 114.0 113.8 112.6 0.2 12 
Food (v41690974) 17.0 121.5 A21Z 112.6 0.2 7.9 
Shelter (v41691050) 26.6 122.6 123.2 120.1 -0.5 aA 
Household operations, furnishings and equipment (v41691067) ist 106.8 106.4 104.1 0.4 2.6 
Clothing and footwear (v41691108) 5.4 95.7 93.6 96.0 PP: -0.3 
Transportation (v41691128) 19.9 110.5 110.2 117.8 0.3 -6.2 
Health and personal care (v41691153) 4.7 110.5 110.4 107.9 0.1 2.4 
Recreation, education and reading (v41691170) ee 101.8 101.1 101.3 0.7 0.5 
Alcoholic beverages and tobacco products (v41691206) 3.1 129.7 129.2 126.6 0.4 2.4 
All-items (1992=100) (v41713403) ; 135.7 135.4 134.1 0.2 1.2 
Special aggregates 
Goods (v41691222) 48.8 107.6 107.3 108.1 0S -0.5 
Durable goods (v41691223) 13.3 86.9 87.6 90.8 -0.8 -4.3 
Semi-durable goods (v41691224) hae 96.0 94.3 96.1 1.8 -0.1 
Non-durable goods (v41691225) 28.2 bees 121.8 120.8 2 let 
Services (v41691230) 51/2 120.4 120.2 117.1 0.2 2.8 
All-items excluding food (v41691232) 83.0 12S 112:3 VAZs7 0.2 -0.2 
All-items excluding food and energy (v41691233) 73.6 Ate 110.8 109.6 0.3 1.4 
All-items excluding energy (v41691238) 90.6 113.0 VIZ 110.2 0.3 2D 
All-items excluding gasoline (v41693245) 95.1 113.5 113.4 110.8 0.1 2.4 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 109.6 109.1 108.9 0.5 0.6 
Energy (v41691239) 9.4 127.1 127.2 143.2 -0.1 -11.2 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 113.4 113.2 112.1 0.2 1.2 
Core consumer price index (CPI) (Bank of Canada definition) $ (v41693242) 82.7 Ast 112.8 110.9 0.3 2.0 
nnn TEU EUS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance” March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
a 
All-items (v41690914) 100.0 114.0 114.3 112.9 -0.3 1.0 
Food (v41690915) 17.0 121.3 120 8 112.6 0.4 ak 
Shelter (v41690916) 26.6 122.6 123.2 120.1 -0.5 2a 
Household operations, furnishings and equipment (v41690917) a et 106.5 106.1 103.9 0.4 2:5 
Clothing and footwear (v41690918) 5.4 93.9 93.9 94.2 0.0 -0.3 
Transportation (v41690919) 19.9 110.5 110.2 117.8 0.3 -6.2 
Health and personal care (v41690920) 4.7 110.7 110.6 108.1 0.1 24 
Recreation, education and reading (v41690921) 12.2 102.5 102.3 101.9 0.2 0.6 
Alcoholic beverages and tobacco products (v41690922) 3.1 129.7 129.2 126.6 0.4 24 
Special aggregates 
All-items excluding food (v41690923) 83.0 112.4 112.3 VIZ 0.1 -0.3 
All-items excluding food and energy (v41690924) 736 TE 111.1 109.7 0.0 1.3 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 Det 111.6 109.6 0.1 1.9 
Core consumer price index (CPI) (Bank of Canada definition)3  (v41690926) 82.7 113.0 1143.0 110.8 0.0 2.0 


2 ccc 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and igaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 

Newfoundland and Labrador (v41691244) 113.5 113.4 112.9 0.1 0.5 
Prince Edward Island (v41691379) 115.6 {li keyé 115.8 -0.1 -0.2 
Nova Scotia (v41691513) 114.5 114.3 114.5 0.2 0.0 
New Brunswick (v41691648) 112.3 112.0 142:4 0.3 0.2 
Quebec (v41691 783) 112.6 1123 Hi ley A 0.3 08 
Ontario (v41691919) 113.7 113.1 a I is rs 0.5 1.8 
Manitoba (v41692055) 113.0 113.1 111.8 -0.1 1.4 
Saskatchewan (v41692191) 116.6 116.5 114.5 0.1 1.8 
Alberta (v41692327) 120.9 A218 119.8 -0.5 0.9 
British Columbia (v41692462) 112.0 111.9 110.8 0.1 44 
Whitehorse, Yukon (v41692598) 113.6 A13H7 111.0 -0.1 23 
Yellowknife, Northwest Territories (v41692722) 114.3 114.5 113.3 -0.2 0.9 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 112.4 111.8 108.2 0.5 3.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food! 


ee 


CANSIM Indexes Percentage change 
vector Pe en March 2009 from 

number March February March February March 

a ee en 

2002=100 
All-items (v41690973) 114.0 113.8 112.6 0.2 Tez 
Food (v41690974) 121.5 121.2 112.6 0.2 79 
Food purchased from stores (v41690975) 122.2 121.8 111.6 0.3 9.5 
Meat (v41690976) 119.3 117.9 110.9 it? 7.6 
Fresh or frozen meat (excluding poultry) (v41690977) 115.3 115.5 107.1 -0.2 (ov 
Fresh or frozen beef (v41690978) VWitet 118.0 108.1 -08 8.3 
Fresh or frozen pork (v41690979) 107.5 105.6 100.8 1.8 6.6 
Fresh or frozen poultry meat (v41690981) 132.1 128.1 122.9 3.1 0 
Fresh or frozen chicken (v41690982) 136.1 131.4 125.8 3.6 8.2 
Processed meat (v41690984) 114.9 TS 2 107.0 15 74 
Ham and bacon (v41690985) 109.2 106.7 99.4 2.0 9.9 
Other processed meat (v41690986) 118.2 116.8 i al TZ 6.4 
Fish, seafood and other marine products (v41690987) 108.2 108.0 100.6 0.2 76 
Fish (v41690988) 114.1 1s 103.5 0.9 10.2 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 112.8 111.9 104.1 0.8 8.4 
Canned and other preserved fish (v41690990) Aihee 115.6 102.2 1.4 14.7 
Dairy products and eggs (v41690992) 129.8 129.2 122.9 0.5 5.6 
Dairy products (v41690993) 130.0 129.4 123.1 0.5 5.6 
Fresh milk (v41690994) 129.1 128.8 120.8 0.2 6.9 
Butter (v41690995) 128.5 126.9 122.4 1.3 5.0 
Cheese (v41690996) 130.5 129.3 125.6 0.9 3.9 
Ice cream and related products (v41690997) 130.6 129.5 1178 0.8 He 
Eggs (v41690999) 126.0 125.5 120.4 0.4 47 
Bakery and cereal products (excluding infant food) (v41691000) 137.7 137.8 127.0 -0.1 8.4 
Bakery products (v41691001) 143.0 142.7 133.2 0.2 74 
Bread, unsweetened rolls and buns (v41691002) 161.6 160.4 151.2 0.7 6.9 
Biscuits (v41691003) 121.5 122.4 iiss -0.7 74 
Other bakery products (v41691004) 130.4 130.4 120.5 0.0 8.2 
Cereal products (excluding infant food) (v41691005) 128.3 129.0 1198.6 -0.5 ai 9, 
Rice (including rice-based mixes) (v41691006) 139.8 138.6 110.4 0.9 26.6 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 114.6 114.3 107.8 0.3 6.3 
Pasta products (v41691008) 150.7 153.5 131.7 -1.8 14.4 
Flour and flour based mixes (v41691009) 136.1 139.7 123.8 -2.6 9.9 
Fruit, fruit preparations and nuts (v41691010) a 11.7 112.0 99.8 -0.3 11.9 
Fresh fruit (v41691011) 106.3 107.0 89.1 -0.7 19.3 
Apples (v41691012) 115.6 109.8 99.0 5:3 16.8 
Oranges (v41691013) 99.9 95.1 78.9 5.0 26.6 
Bananas and plantains (v41691014) 140.0 VStar 110.7 ies 26.5 
Other fresh fruit (v41691015) 98.6 104.0 85.1 -5.2 15.9 
Preserved fruit and fruit preparations (v41691016) 119.9 119.1 117.0 0.7 2.5 
Fruit juices (v41691017) 122.2 122.0 121.9 0.2 Uz 
Other preserved fruit and fruit preparations (v41691018) 113.8 111.6 104.2 2.0 9.2 
Nuts (v41691019) 119.0 119.4 104.3 -0.3 14.1 
Vegetables and vegetable preparations (v41691020) 114.9 Ve 94.1 -2.4 22.1 
Fresh vegetables (v41691021) 112.8 116.5 89.2 -3.2 26.5 
Potatoes (v41691022) 108.9 108.0 70.3 0.8 54.9 
Tomatoes (v41691023) 109.2 116.1 105.9 -5.9 3.1 
Lettuce (v41691024) 98.7 105.0 84.9 -6.0 16.3 
Other fresh vegetables (v41691025) 121.0 124.9 94.0 -3.1 28.7 
Preserved vegetables and vegetable preparations (v41691026) 122.6 121.7 111.6 0.7 9.9 
Frozen and dried vegetables (excluding canned) (v41691027) 123.3 121:1 111.6 1.8 10.5 
Canned vegetables and other vegetable preparations (v41691028) 122.1 122.2 111.6 -0.1 9.4 
Other food products and non-alcoholic beverages (v41691029) 120.8 119.6 110.7 1.0 9.1 
Sugar and confectionery (v41691030) 121.5 120.4 112.7 0.9 7.8 
Fats and oils (v41691033) 142.0 140.2 119.9 1.3 18.4 
Coffee and tea (v41691036) 115.2 415.5 108.7 -0.3 6.0 
Condiments, spices and vinegars (v41691039) MPA 111.9 105.8 0.7 6.5 
Other food preparations (v41691040) 120.6 119.8 110.8 0.7 8.8 
Non-alcoholic beverages (v41691045) 119.4 117.2 108.3 1.9 10.2 
Food purchased from restaurants (v41691046) 120.0 119.9 115.2 0.1 4.2 
Food purchased from table-service restaurants (v41691047) 120.6 120.5 116.0 0.1 40 
Food purchased from fast food and take-out restaurants (v41691048) 118.6 118.5 113.3 0.1 47 


nnn EEE EEE ESSE 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-2 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


Shelter 


Rented accommodation 
Rent 


Owned accommodation 

Mortgage interest cost 1 

Replacement cost 

Property taxes (including special charges) 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 


Water, fuel and electricity 
Electricity 2 

Water 

Natural gas 

Fuel oil and other fuels 


CANSIM 
vector 
number 


(v41691050) 


(v41691051) 
(v41691052) 


(v41691055) 
(v41691056) 
(v41691057) 
(v41691058) 
(v41691059) 
(v41691060) 


(v41691062) 
(v41691063) 
(v41691064) 
(v41691065) 
(v41691066) 


Indexes Percentage change 
March 2009 from 
March February March February March 
2009 2009 2008 2009 2008 
2002=100 

122.6 123.2 120.1 -0.5 2.1 
109.0 108.9 107.3 0.1 1.6 
109.0 108.9 107.3 0.1 1.6 
126.4 126.7 123.4 -0.2 2.4 
120.4 120.6 115.6 -0.2 4.2 
136.5 137.5 139.4 -0.7 -2.1 
124.1 124.1 120.3 0.0 3.2 
161.3 160.8 15322 0.3 5.3 
113.1 113.4 108.2 -0.3 4.5 
130.9 133.3 129.0 -1.8 1.5 
114.1 115.8 110.7 -1.5 3.1 
155.8 15522 142.1 0.4 9.6 
142.3 145.4 129.9 -2.1 9.5 
147.6 157.6 219.9 -6.3 -32.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and domestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 


(v41691087) 
(v41691088) 
(v41691089) 
(v41691093) 
(v41691097) 
(v41691098) 
(v41691103) 
(v41691107) 


March 
2009 


106.8 


112.3 
105.0 
105.7 

94.6 
126.6 
124.0 
123.0 
126.7 
110.5 
110.2 
118.1 
113.6 
110.4 
105.3 
123.3 


97.3 
99.0 
96.7 
107.2 
88.2 
87.6 
85.3 
146.0 


Indexes Percentage change 
March 2009 from 
February March February March 
2009 2008 2009 2008 
2002=100 

106.4 104.1 0.4 2.6 
112.0 108.9 0.3 3.1 
104.8 105.9 0.2 -0.8 
105.7 106.6 0.0 -0.8 
94.0 96.7 0.6 -2.2 
126.6 122.3 0.0 3.5 
124.0 118.5 0.0 46 
123.0 118.2 0.0 41 
126.7 119.9 0.0 ae 
109.8 103.8 0.6 6.5 
109.4 105.3 0.7 47 
beers: 110.1 0.5 73 
Tit2 103.3 2.2 10.0 
110.1 107.4 0.3 2.8 
105.0 99.9 0.3 5.4 
123.3 113.9 0.0 8.3 
97.0 95.9 0.3 1.5 
98.9 96.8 0.1 2.3 
96.7 95.0 0.0 1.8 
106.5 103.5 0.7 3.6 
87.9 88.7 0.3 -0.6 
87.2 89.5 0.5 -2.1 
80.4 91.6 6.1 -6.9 
143.7 135.7 1.6 76 


i Ra eS Sa ea ce ye ee a Eee Ee es 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Cana 


and footwear 


nn nnn EEE Seer ssa = 


Clothing and footwear 


Clothing 

Women's clothing 

Men's clothing 

Children’s clothing (including infants) 


Footwear 
Clothing accessories and jewellery 


Clothing material, notions and services 


ea nee EE SaNEEEEEEE=aE aE ROT 7 e 


CANSIM 
vector 
number 


(v41691108) 


(v41691109) 
(v41691110) 
(v41691111) 
(v41691112) 


(v41691113) 
(v41691118) 
(v41691123) 


March 
2009 


95.7 


91.3 
92.2 
92.8 
84.1 


94.3 
111.5 
AVZ2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


a SE EE TEtE EEE ne 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


oe 


(v41691128) 


(v41691129) 
(v41691 130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691 136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


March 
2009 


110.5 


109.2 
87.2 
87.0 
Sin 
99.4 

130.1 

125.9 

123.5 

137.8 

140.3 

107.2 

149.5 

138.9 


122.5 
128.3 
126.0 
133.0 
119.2 
117.3 
127.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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ndexes 


February 
2009 


ndexes 


February 
2009 


March 
2008 


2002=100 


96.0 


92.3 
93.3 
93.5 
85.8 


95.3 
107.8 
113.7 


March 
2008 


2002=100 


117.8 


118.0 
94.1 
94.0 
94.8 

102.3 

140.7 

159.3 

119.3 

130.0 

131.9 

106.4 

149.2 

130.0 


115.3 
123.2 
123.5 
122.2 
110.8 
108.9 
119.7 


da, not seasonally adjusted — Clothing 


Percentage change 
March 2009 from 


Febru 


ary 


2009 


March 
2008 


Percentage change 
March 2009 from 


Febru 


ary 


2009 


OWROSCON DOON=ON=4NH=HOD O 


NwoooOoM DCOOONTDONDOHOOSD w&w 


March 
2008 
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Tabie 4-6 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 
and personal care 


—_—_—_—_— i 


CANSIM Indexes Percentage change 
vector March 2009 from 
nienber March February March February March 
2009 2009 2008 2009 2008 
2002=100 
Health and personal care (v41691153) 110.5 110.4 107.9 0.1 2.4 
Health care (v41691154) 113.6 113.7 111.6 -0.1 1.8 
Health care goods (v41713463) 104.9 105.1 104.5 -0.2 0.4 
Medicinal and pharmaceutical products (v41691156) 102.2 103.2 102.1 -1.0 0.1 
Prescribed medicines (v41691157) 101.0 101.5 100.8 -0.5 0.2 
Non-prescribed medicines (v41691158) 104.3 106.2 104.5 -1.8 -0.2 
Optical goods (v41713381) 110.1 109.5 110.4 0.5 -0.3 
Health care services (v41713464) 125.6 aZO.0 121.3 0.1 a0 
Optical services (v41693244) 103.7 102.6 101.5 Aa 22 
Dental care (v41691161) 124.5 124.6 120.4 0.0 3.4 
Personal care (v41691163) 107.7 107.4 104.5 0.3 = 
Personal care supplies and equipment (v41691164) 101.2 100.7 98.0 0.5 3.3 
Personal care services (v41691169) 116.9 116.9 113.7 0.0 2.8 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 
CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
Recreation, education and reading (v41691170) 101.8 101.1 101.3 0.7 0.5 
Recreation (v41691171) 95.2 94.3 95.7 1.0 -0.5 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 66.2 65.8 70.0 0.6 -5.4 
Purchase and operation of recreational vehicles (v41691179) 107.7 107.2 111.6 0.5 =o 
Home entertainment equipment, parts and services (v41691184) 80.0 79.9 82.9 0.1 -3.5 
Travel services (v41691190) 91.7 90.0 91.4 1.9 0.3 
Traveller accommodation 1 (v41691191) 74.8 (of 75.5 -1.2 0.9 
Travel tours (v41691192) 112.6 106.7 110.5 56 1.9 
Other cultural and recreational services (v41691193) 126.8 125.8 120.7 0.8 57 
Spectator entertainment (excluding cablevision) (v41691194) 122.1 122.1 117.0 0.0 44 
Cablevision and satellite services (including pay television) (v41691195) 133.0 130.7 126.0 1.8 5.6 
Use of recreational facilities and services (v41691196) 122.9 122.9 117.2 0.0 4.9 
Education and reading (v41691197) 122.4 122.3 118.5 0.1 3.3 
Education (v41691198) 125.9 125.7 121.8 0.2 3.4 
Tuition fees (v41691199) ABO, 130.7 125.7 0.0 40 
Reading material and other printed material (excluding textbooks) (v41691202) 110.3 110.7 107.1 -0.4 3.0 
Newspapers (v41691203) 122.8 122.8 118.5 0.0 3.6 
Magazines and periodicals (v41691204) 119.2 119.2 118.8 0.0 0.3 


ee sss SSS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


a 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
Alcoholic beverages and tobacco products (v41691206) 129.7 129.2 126.6 0.4 2.4 
Alcoholic beverages (v41691207) 113.4 113.2 111.3 0.2 1.9 
Alcoholic beverages served in licensed establishments (v41691208) 4 M4 fy EK 114.6 0.1 2:3 
Beer served in licensed establishments (v41691 209) 117.8 117.8 115.0 0.0 2.4 
Liquor served in licensed establishments (v41691211) 118.2 118.2 116.1 0.0 1.8 
Alcoholic beverages purchased from stores (v41691212) 111.5 103 (ula 109.6 0.3 té 
Beer purchased from stores (v41691213) 115.6 11533 113.5 0.3 1.9 
Wine purchased from stores (v41691214) 104.7 103.9 104.2 0.8 OS 
Liquor purchased from stores (v41691215) 109.7 109.9 106.8 -0.2 Pa 
Tobacco products and smokers’ supplies (v41691216) 144.3 143.4 139.7 0.6 = | 
Cigarettes (v41691217) 144.3 143.4 139.7 0.6 3.3 


a 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41690973) 
1990 LO ek Oe MOON Oe SOs 78. OL OO Eo. wel on B0'D. 7.0.9 78.4 
1991 82:05 82.08 | 82:38 82:35 82:7) Solee 83.20 OS Su nGo1e Gs USS. 55 oo 82.8 
1992 83.3 83.3 83.6 83.7 838 840 842 842 842 843 847 847 84.0 
1993 SO\0F 85:3) 85.28 85.2) 85.4 85.48 85:6 85:7 85:7 85:9 663 ~ 86.1 85.6 
1994 86.1 854 854 854 852 854 857 858 859 857 862 863 85.7 
1995 86:6) 87:0) S72" 87.5) 877" 87.78 87:9 Si 87.8 87.7 86.0 87:8 87.6 
1996 88.0 881 885 887 890 890 890 890 891 893 897 897 88.9 
1997 89:9" “90:1 90:25 S012) ~90'3) 90:5, 90/5 (9016 “9016 906 90:5 90:4 90.4 
1998 SOO TO1'0R “SNe OT0F ‘SiiSe Onde 91.4" 91.4" 91,2" 91.6 9 916") 43 91.3 
1999 Otoe GOT" 92/08) "9259 S278) 9208) 93:1 (93:3 ~9Si6 8 93:7. 93 65 Ba.7. 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 96.7 95.4 
2001 963 968 97.1 978 986 987 984 984 986 981 97.2 97.4 97.8 
2002 97.65 98:2" 98.9) 995 99.7 99:9) 100.5 100:9 100:9 101.2 101.5 101.1 100.0 
2003 102:0' -102.8') 103.1' 9102.4 102!5° 102.5°°102.6 102:9 103:1. 102.8 403.1 103:2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 1048 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 1066 106.7 106.9 107.1 107.5 1084 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 1092 109.7 1095 1096 1098 109.2 109.0 109.2 109.4 109.1 
2007 LODARP ATO 2 Pe titer ae Td Gar TA dene tO! Ad Teo TGs ie i cg Wa oes 
2008 A1Ss 2 2P 26ers 5s 114-6) 11S ae 15.8 a6 Wo 914.5 ead4d ido 114.1 
2009 113.0 113.8 114.0 e c x 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 5.5 5.5 5.3 oH) 4.4 4.4 4.1 4.1 4.2 47 Oy. 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 44 41 3.8 5.6 
1992 16 1.6 1.6 IEA a3 4k 1h’ tat 1.3 1.6 17 Ze 1.4 
1993 2.0 2.4 1.9 1.8 1.9 ie TA ter 1.8 1.8 1.9 1.9 17 1.9 
1994 lee} 0.1 0.2 02 -0.2 0.0 0.1 0.1 02, 0:2, .-04 0.2 0.1 
1995 0.6 1.9 2A 25 2.9 ZTE 2.6 2.2 2.2 2.3 2.1 1.7 2 
1996 1.6 Aus ned: 1.4 (ns vs 1.3 1.5 leo 1.8 1.9 De 15 
1997 22 2.3 1.9 ow 1) as ie 1.8 dey 1.5 0.9 0.8 ib 
1998 ie 1.0 1.0 0.9 An 1.0 1.0 0.9 0.7 ey 12 1.0 1.0 
1999 0.7 0.7 1.0 1.6 fino 1.6 1.9 an 2.6 2.3 Paps 2.6 1.8 
2000 22 VATE 3.0 2.2 2.4 2.8 2.9 2.6 PL 2.8 3.2 3:2 27 
2001 3.0 2.9 2.4 3.5 3.9 3.4 PAT 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 ive 1.1 (U2 2H 2.5 2.3 3.2 4.4 3.8 22 
2003 45 4.7 4.2 2.9 2.8 2.6 Zn 2.0 22 1.6 1.6 24 2.8 
2004 1.3 0.7 0.8 tA 2.4 25 2.3 1.8 1.8 2:3 2.4 By 1.8 
2005 1.9 2:0 2:3 2.4 1.6 fla, 2.0 2.6 3.2 2.6 2.0 2.1 Pier 
2006 2.8 22 22 2.4 2.8 2.4 2.3 2 0.7 1.0 1.4 ire 2.0 
2007 1.1 2.0 2.3 Zee 22 22 2:2 17 2.5 2.4 2.5 2.4 2.2 
2008 Dee: 1.8 1.4 (RY PRs 3.1 3.4 3.5 3.4 2.6 2.0 Tae 23 
2009 let 1.4 qe 


a a a a I rr i i a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
a 
2002=100 

ee 
Indexes (v41693242) 
1990 786: 79.0) 794 Too 6s TSG 6799 SON 804 808 810 808 79.8 
1991 B14e Size (Siye EStwe Giles “S2Om 820 82:3 98740 825. 82:82 825 82.1 
1992 827 88.0 832 8383 835 83.4 835 836 83.7 840 844 84.3 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 862 866 866 867 865 866 867 868 87.2 872 875 87.6 86.9 
1995 879 883 884 885 886 886 888 890 893 893 896 89.2 88.8 
1996 894 898 898 899 90.1 90.1 90.3 905 90.8 908 913 91.1 90.3 
1997 041.3) 91.5" “SIF Sie 02.08 92.7 92.1 923 924 925 924 92.3 92.0 
1998 926 929 930 93.0 932 932 933 934 934 93.7 937 93.5 93.2 
1999 935 938 94.1 042 945 946 947 949 952 95.1 950 948 94.5 
2000 946 950 953 953 955 958 958 960 962 963 964 964 95.7 
2001 96.3 966 97.1 97.4 97.7 97.9 982 983 984 984 98.1 98.0 97.7 
2002 98.1 988 992 996 998 100.0 100.2 1007 100.9 1009 101.2 100.7 100.0 
2003 404-30) 101.808 10200 Ota 10220 dO2 108102 1) 1022 102.65102.7 ° 103.0, 1025 102.2 
2004 1028 103.0 103.3 103.5 103.7 103.8 1040 103.8 104.1 1041 104.7 104.6 103.8 
2005 104.5 104.88 105.2 1052 105.4 105.4 1054 1056 105.9 1059 106.3 106.2 105.5 
2006 106.2 1066 107.0 1069 107.5 107.2 107.5 107.7 1083 1084 1086 1084 107.5 
2007 1086 109.1 109.5 1096 1099 109.9 1100 110.1 1105 1103 110.3 110.0 109.8 
2008 {40M 110.7) 11 OOP 1tiee ore tioer tis 142.0 W124 A122) 11310 1Z6 111.7 
2009 11222 1028) iisat 
Percentage change from the corresponding month 

of the previous year (v41693242) 

1990 3.8 3.8 3:5 3.4 3.4 5 3.4 3.4 3.5 3.6 Seo See. 3.4 
1991 3.6 3.4 ao 3.0 2.9 3.0 2.6 Pays 25 2.1 PAP: 2.1 2.9 
1992 1.6 1.6 1.8 2.0 24 wr 1.8 1.6 1.6 1.8 1.9 22 1.8 
1993 Z3 2:3 2.0 1.9 ser 1.8 ee oe. re PAA9) 24 2.1 2.0 
1994 1.9 2.0 2.0 2 1.9 2.0 1.6 1.6 1.9 1.8 ils: 120 1.9 
1995 2.0 2.0 2 2.1 2.4 23 2.4 25 2.4 2.4 2.4 1.8 2.2 
1996 ae spy 1.6 1.6 ster let len eh 5 a7 1.7 1.9 out 7 
1997 Za 1.9 2.1 22 20 2.2 2.0 20 1.8 1.9 1:2 13 1.9 
1998 1.4 BS) 1.4 2 1.3 1:2 sles) AeZ 1.1 1.3 1.4 i (Rea! ES 
1999 1.0 1.0 1.2 1.8 1.4 15 1:5 1.6 1.9 5 Wats 1.4 1.4 1.4 
2000 1.2 1.3 LS ee? 44 1s) 1.2 hee TA 4 ' 1.5 sb 1:3 
2001 1.8 18/6 1.9 22 2a 22 25 2.4 Pa: 2.2 1.8 4 2.1 
2002 1.9 213 22 23 2.1 mt 2.0 2.4 25 2.5 gee 2.8 2.4 
2003 3:3 3.0 2.8 P| 2.4 24 1.9 15 4 CG 1.8 1.8 2.4 22 
2004 4:5 (Py? 1.3 1.8 ALS ey 1.9 1.6 ies: 1.4 th 1.8 1.6 
2005 s IRy4 4.7 1.8 1.6 1.6 1.5 dpe. 1A qor: Tee 1,5 1.5 1.6 
2006 1.6 tbs nf 1.6 2.0 ie 2.0 2.0 Zs 2.4 Pop 24 1.9 
2007 2.3 2.3 23 25 22 25 2:3 22 2.0 1.8 1.6 1.5 24) 
2008 1.4 Be: 1:3 1.5 ilps: 1.5 5 5 i 1 Eye Wee 2.4 2.4 AT 
2009 1.9 1.9 2.0 


SS Seer — 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy * 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1990 79.6 82.5 84.2 86.1 716 79.1 73.2 65.2 816 749 78.8 73.4 
1991 83.4 86.3 87.4 943 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 849 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 786 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 749 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 926 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 994 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 400.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 11339 102.2 95.8 115.2 105.9 100.6 124 107.1 a gia 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 is onrd 122.0 104.6 93.8 119.5 108.8 102.2 1275 109.4 118.7 110.3 149.3 
Monthly indexes 

2008 

January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 1196 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 117.1 109.6 143.2 
April 13:6 AZT 2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 TAF 109.9 150.2 
May 1146 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92.5 125.8 108.7 102.9 127.7 111.6 119.1 110.3 165.3 
July 116.5 123.3 104.4 93.3 VANE 108.5 103.2 127.6 4112.1 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5 1115: 119.6 110.5 164.0 
September 117.1 123.1 105.6 96.1 122.4 109.4 103.9 128.0 4441-5 119.8 110.8 161.5 
October 117.4 {23:2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 datos 130.7 
December 119.8 123.4 105:5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 

January 120.6 12334 105.7 91.8 108.8 110.4 99:7 129.2 106.2 119.7 110.3 123.8 
February 6 Wey er 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 ice 
March 121.5 1226 106.8 95.7 110.5 Ans 101.8 129.7 107.6 120.4 5 be Ba a ae 


Note(s): For information on the continuity of the series, see" Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 
Annual average! percentage changes for the Consumer Price index — Major components, not seasonally adjusted, 
Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
ners 2008 2008 2007 2006 2005 
2002=100 percent 
All-items (v41693271) 114.1 2.3 2:2 2.0 2.2 
Food (v41693272) 115.7 3.5 PAT 2.3 29 
Shelter (v41693348) 122.0 4.4 3.4 3.6 3.2 
Household operations, furnishings and 
equipment (v41693365) 104.6 1.4 1.0 05 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.9 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 1.3 1.2 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 ez -0.2 -0.3 
Alcoholic beverages and tobacco 
products (v41693504) 127.9 1.6 3.1 Be. Pit 
Goods (v41693520) 109.4 1:3 0.8 12 2.3 
Durable goods (v41693521) 89.7 -5:3 -1.6 -0.7 -0.6 
Semi-durable goods (v41693522) 94.5 -1.6 -0.2 m5 -0.5 
Non-durable goods (v41693523) 124.4 5.1 Pi 2.9 4.4 
Services (v41693528) 118.7 3.4 310 eee 2:2 
All-items excluding food (v41693530) 113.8 22. 2.0 2.0 pae 
All-items excluding food and energy (v41693531) 110.3 1.2 2.0 1.5 1.3 
All-items excluding energy (v41693536) “lina les 1.6 ou cle 15 
Energy (v41693537) 149.3 9.9 2.3 5.1 9.6 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Annual average! percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
eet 2008 2008 2007 2006 2005 
2002=100 percent 

Canada (v41693271) 114.1 2.3 7sy2 2.0 ue 
Newfoundland and Labrador (v41693542) 114.3 2.9 1S 1.8 y By 
Prince Edward Island (v41693677) AAS 3.4 1.8 2:3 3.1 
Nova Scotia (v4169381 1) 115.9 3.0 1.9 2.0 2.8 
New Brunswick (v41693946) 113.2 day 1.9 4k 2.4 
Quebec (v41694081) Sn WE 2A 1.6 ei. 2S 
Ontario (v41694217) Tiss 23 1.8 1.8 2.2 
Manitoba (v41694353) 11354 Page) 2.0 2.0 2.7 
Saskatchewan (v41694489) 115.9 3.3 2.8 24 Be 
Alberta (v41694625) 121.6 SE 5.0 3.9 2.1 
British Columbia (v41694760) iiizes 2.1 1.8 sg 2.0 
Whitehorse, Yukon (v41694896) 113.4 3.6 2.5 1.4 2.2 
Yellowknife, Northwest Territories (v41695020) 1S 4.0 2.9 1.4 Ze 
Iqaluit, Nunavut (v41713462) 110.4 23 a2 ive 1.7 
St. John’s, Newfoundland and Labrador (v41695144) 114.0 3.0 eS Ay. 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 Shee 2.0 Ps} 2.9 
Halifax, Nova Scotia (v41695156) 115.2 2.9 2.0 2.0 2.5 
Saint John, New Brunswick (v41695162) 113;2 1.8 1.8 hee 2.4 
Québec, Quebec (v41695168) 112.4 Ps | a3 17, 23 
Montréal, Quebec (v41695174) 112.6 Pa 1.6 1.8 2.2 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) 113.1 22 1.9 ier 22 
Toronto, Ontario (v41695186) 11331 2.4 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 2.1 et 1.4 1.6 
Winnipeg, Manitoba (v41695198) 113.3 2:3 ee ue, 27 
Regina, Saskatchewan (v41695204) 115.2 3.4 2.6 2.0 24 
Saskatoon, Saskatchewan (v41695210) aM fot 3.9 3.4 22 2.3 
Edmonton, Alberta (v41695216) 121.4 3.4 48 3.1 231 
Calgary, Alberta (v41695222) 121.8 32 a4 46 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 1.9 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 ee 12 2.2 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-14 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


nnn nee a aE EEyEI EES aSS ESSER SSS Sure 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
a 
2002=100 
All-items (v41691244) 113.5 113.4 112.9 0.1 0.5 
Special aggregates 
All-items excluding food (v41691368) 111.8 aly ales: 113.3 0.0 -1.3 
All-items excluding food and energy (v41691369) 108.9 108.7 107.4 0.2 1.4 
All-items excluding energy (v41691374) 111.4 111.1 108.2 0.3 3.0 
All-items excluding gasoline (v41693247) 113.1 113.0 110.9 0.1 2.0 
Energy 1 (v41691375) 128.7 129.8 151.0 -0.8 -14.8 
All-items (1992=100) (v41713404) 133.1 133.0 132.4 0.1 0.5 
Food (v41691245) 121.3 120.7 111:3 0.5 9.0 
Food purchased from stores (v41691246) T2210 120.7 111.0 0.7 9.5 
Meat 2 (v41691247) UG 113.8 108.9 3.0 76 
Dairy products 2 (v41691257) 126.7 126:5 120.9 0.2 4.8 
Bakery and cereal products (excluding infant food) 2 (v41691262) 139.6 142.1 134.0 -1.8 4.2 
Fresh fruit 2 (v41691266) 108.9 110.5 98.0 -1.4 11.1 
Fresh vegetables 2 (v41691269) 100.8 105.6 79.7 -4.5 26.5 
Food purchased from restaurants (v41691276) 121.8 T2156 113.5 0.2 7.3 
Shelter (v41691277) 128.4 129.4 125.8 -0.8 2.1 
Rented accommodation (v41691278) 107.1 107.1 105.0 0.0 2.0 
Owned accommodation (v41691280) 129.5 129.8 119.8 -0.2 8.1 
Replacement cost (v41691281) 167.2 167.3 139.2 -0.1 20.1 
Homeowners’ home and mortgage insurance (v41691283) a2. 126.4 128.1 -3.4 -4.7 
Homeowners’ maintenance and repairs (v41691284) 122.0 Tet 109.5 0.7 11.4 
Water, fuel and electricity (v41691285) 136.9 139.7 148.4 -2.0 77 
Electricity (v41691286) 132.2 132.2 125.0 0.0 5.8 
Natural gas ; ; : , ' 
Fuel oil and other fuels (v41691288) 134.1 146.5 213.8 -8.5 -37.3 
Household operations, furnishings and equipment (v41691289) 103.6 103.2 100.4 0.4 3.2 
Household operations (v41691290) 109.1 109.2 103.7 -0.1 a2 
Telephone services (v41691292) 102.3 102.3 100.3 0.0 2.0 
Internet access services (v41693217) 110.3 109.1 108.4 hat 1.8 
Household furnishings and equipment (v41691297) 94.3 93.3 94.5 14 -0.2 
Clothing and footwear (v41691304) 93:2 92.7 101.1 0.5 -7.8 
Women's clothing (v41691306) 93.1 95.1 102.1 -2.1 -8.8 
Men's clothing (v41691307) 91.5 87.7 98.6 4.3 -7.2 
Footwear (v41691309) 87.6 86.5 100.4 ts -12.7 
Transportation (v41691312) 108.2 108.8 118.5 -0.6 -8.7 
Private transportation (v41691313) 106.9 107.8 119.1 -0.8 -10.2 
Purchase and leasing of passenger vehicles (v41691315) 87.5 89.5 95.4 -2.2 -8.3 
Gasoline (v41691318) 120.0 119.1 154.9 08 -22.5 
Passenger vehicle insurance premiums 3 (v41691321) 123.5 124.2 121.6 -0.6 1.6 
Public transportation (v41691323) 119.4 neat Tits 2.0 tA 
Health and personal care (v41691328) 108.0 108.5 104.6 -0.5 Duss 
Health care (v41691329) 109.1 108.6 106.6 0.5 2.3 
Personal care (v41691335) 107.3 108.9 103.1 -15 41 
Recreation, education and reading (v41691338) 100.4 98.5 99.4 1.9 1.0 
Recreation (v41691339) 99.7 97.0 99.3 2.8 0.4 
Education and reading (v41691347) 103.9 104.9 100.9 -1.0 3.0 
Alcoholic beverages and tobacco products (v41691351) 131.1 130.9 129.6 0.2 42 
Alcoholic beverages (v41691352) 115.6 115.8 114.2 -0.2 2 
Tobacco products and smokers’ supplies (v41691358) 144.0 143.4 142.5 0.4 1:3 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


—_—_— essen 


CANSIM Indexes Percentage change 
vector March 2009 from 
humber March February March February March 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41691379) 115.6 A547. 115.8 -0.1 -0.2 
Special aggregates 

All-items excluding food (v41691502) 113.8 113.9 115.9 -0.1 -1.8 

All-items excluding food and energy (v41691503) 1:110:2 109.7 108.4 0.5 ig 

All-items excluding energy (v41691508) 112.9 ay bea) 109.8 0.4 2.8 

All-items excluding gasoline (v41693249) alate ula hopes! 113.4 -0.1 1.6 

Energy 1 (v41691509) 137.6 142.6 167.1 -3.5 -17.7 

All-items (1992=100) (v41713406) 136.0 136.2 136.2 -0.1 -0.1 

Food (v41691380) 124.0 124.2 115.3 -0.2 7.5 

Food purchased from stores (v41691381) 126.3 126.6 116.2 -0.2 8.7 

Meat 2 (v41691382) 120.1 121.0 114.0 -0.7 5.4 

Dairy products 2 (v41691392) severe 131.6 124.3 0.8 6.8 

Bakery and cereal products (excluding infant food) 2 (v41691397) 143.8 143.8 134.0 0.0 7.3 

Fresh fruit 2 (v41691401) 104.8 110.0 91.4 -4.7 147 

Fresh vegetables 2 (v41691404) 135.6 138.0 100.9 =a 34.4 
Food purchased from restaurants (v41691411) 116.8 116.6 112.0 0.2 4.3 
Shelter (v41691412) 122.7 124.4 126.2 -1.4 -2.8 
Rented accommodation (v41691413) 108.9 108.1 106.9 0.7 1.9 
Owned accommodation (v41691415) 115.4 115.4 114.5 0.0 0.8 

Replacement cost (v41691416) 113.6 112.8 114.2 0.7 -0.5 

Homeowners’ home and mortgage insurance (v41691418) 119.9 119.9 121.4 0.0 -1.2 

Homeowners’ maintenance and repairs (v41691419) 112.1 12.5 T1108 -0.4 1.8 
Water, fuel and electricity (v41691420) 150.5 159.0 169.9 -5.3 -11.4 

Electricity (v41691421) 156.0 161.1 130.0 -3.2 20.0 

Natural gas ; : : , : 

Fuel oil and other fuels (v41691423) 141.4 154.3 212:5 -8.4 -33.5 
Household operations, furnishings and equipment (v41691424) 109.8 109.9 105.5 -0.1 4.1 
Household operations (v41691425) 116.2 115.9 109.6 0.3 6.0 

Telephone services (v41691427) 101.6 101.6 99.9 0.0 1.7 

Internet access services (v41693218) 102.7 102.7 102.7 0.0 0.0 
Household furnishings and equipment (v41691432) 96.9 97.7 97.0 -0.8 -0.1 
Clothing and footwear (v41691439) 100.7 97.1 102.1 ST -1.4 

Women’s clothing (v41691441) 99.4 93.0 103.7 6.6 44 

Men's clothing (v41691442) 98.0 94.2 97.0 4.0 1.0 
Footwear (v41691444) 99.6 98.6 101.0 1.0 1.4 
Transportation (v41691447) 108.8 109.5 119.6 -0.6 -9.0 
Private transportation (v41691448) 107.8 108.6 120.0 -0.7 -10.2 

Purchase and leasing of passenger vehicles (v41691450) 87.7 88.8 95.3 -1.2 -8.0 

Gasoline (v41691453) 124.2 12523 163.8 -0.9 -24.2 

Passenger vehicle insurance premiums 3 (v41691456) 128.5 128.9 118.5 -0.3 84 
Public transportation (v41691458) 123.4 120.9 113:5 a4 8.7 
Health and personal care (v41691462) 110.7 110.4 106.1 0.3 4.3 
Health care (v41691463) 109.7 109.5 106.2 0.2 3.3 
Personal care (v41691469) 111.8 g if 106.0 0.3 5.5 
Recreation, education and reading (v41691472) 103.4 102.2 102.9 42 0.5 
Recreation (v41691473) 97.2 95.8 97.4 1.5 -0.2 
Education and reading (v41691481) 119.7 119.5 117.4 0.2 2.0 
Alcoholic beverages and tobacco products (v41691485) 142.8 142.4 134.1 0.3 6.5 
Alcoholic beverages (v41691486) 115.4 115.4 111.9 0.0 = 
Tobacco products and smokers’ supplies (v41691492) 155.0 154.4 142.8 0.4 8.5 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691513) 114.5 114.3 114.5 0.2 0.0 
Special aggregates 
All-items excluding food (v41691637) 112.1 112.0 114.3 0.1 -1.9 
All-items excluding food and energy (v41691638) 109.7 109.4 109.1 0.3 0.5 
All-items excluding energy (v41691643) 112.8 112.5 110.3 0.3 2.3 
All-items excluding gasoline (v41693251) 114.3 114.1 T142:5 0.2 1.6 
Energy 1 (v41691644) ares’ 128.7 151.7 -0.9 -16.0 
All-items (1992=100) (v41713408) 137.1 136.9 137.2 0.1 -0.1 
Food (v41691514) 12557 125.5 115.8 0.2 8.5 
Food purchased from stores (v41691515) 125.9 h2oc0 115.3 0.3 9.2 
Meat 2 (v41691516) 118.0 118.0 lanes 0.0 6.2 
Dairy products 2 (v41691526) 129.3 128.0 123.0 1.0 5.1 
Bakery and cereal products (excluding infant food) 2 (v41691531) 139.6 139.1 130.0 0.4 74 
Fresh fruit 2 (v41691535) 108.5 108.9 99.1 -0.4 9.5 
Fresh vegetables 2 (v41691538) na WARS: 123.7 92.1 -5.2 27.4 
Food purchased from restaurants (v41691545) 125.6 125.6 TIES 0.0 6.9 
Shelter (v41691546) 123.6 124.1 123.3 -0.4 0.2 
Rented accommodation (v41691547) 106.0 105.8 104.6 0.2 133 
Owned accommodation (v41691549) 123.5 123.5 119.9 0.0 3.0 
Replacement cost (v41691550) 130.2 130.2 TAC of 0.0 2.0 
Homeowners’ home and mortgage insurance (v41691552) 147.9 147.2 144.9 0.5 2a 
Homeowners’ maintenance and repairs (v41691553) W257 112.6 109.5 0.1 2.9 
Water, fuel and electricity (v41691554) 137.3 139.6 146.3 -1.6 -6.2 
Electricity (v41691555) 133.1 13331 113.1 0.0 Wate 
Natural gas ; ' . ; : 
Fuel oil and other fuels (v41691557) 137.0 143.3 197.3 -4.4 -30.6 
Household operations, furnishings and equipment (v41691558) 106.7 106.4 105.1 0.3 1.5 
Household operations (v41691559) 113.0 112.6 107.9 0.4 47 
Telephone services (v41691561) 102.5 102.5 101.2 0.0 1.3 
Internet access services (v41693219) 99.3 99.3 99.3 0.0 0.0 
Household furnishings and equipment (v41691566) 94.2 94.1 99.4 0.1 -5.2 
Clothing and footwear (v41691573) 94.5 92.2 99.1 2.5 -4.6 
Women's clothing (v41691575) 95.0 92.8 105.5 2.4 -10.0 
Men's clothing (v41691576) 94.1 87.8 94.3 f ip -0.2 
Footwear (v41691578) 91.4 94.7 95.5 -3.5 -43 
Transportation (v41691581) 105.6 106.2 115.9 -0.6 -8.9 
Private transportation (v41691582) 104.6 105.3 116.2 -0.7 -10.0 
Purchase and leasing of passenger vehicles (v41691584) 87.1 88.7 94.4 -1.8 77 
Gasoline (v41691587) 117.3 117-2 +572 0.1 -25.4 
Passenger vehicle insurance premiums 3 (v41691590) 110.4 110.6 103.6 -0.2 6.6 
Public transportation (v41691592) 119.2 116.9 ea 2.0 5.8 
Health and personal care (v41691597) 110.2 109.0 107.7 af 2.3 
Health care (v41691598) 111.4 110.7 110.9 06 0.5 
Personal care (v41691604) 109.3 107.7 104.7 1.5 44 
Recreation, education and reading (v41691607) 104.2 103.4 104.9 0.8 -0.7 
Recreation (v41691608) 98.6 97.5 99.4 ye -0.8 
Education and reading (v41691616) 119.3 119.5 119.7 -0.2 -0.3 
Alcoholic beverages and tobacco products (v41691620) 141.6 141.6 138.5 0.0 y Ys 
Alcoholic beverages (v41691621) a is WA VUE 115.3 0.0 2:1 
Tobacco products and smokers’ supplies (v41691627) 155.6 155.6 152.0 0.0 24 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section 
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Tabie 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


—_—_—_—_—_——————————————————————SXxwrrrrrrr — ——————— 


CANSIM Indexes Percentage change 
vector March 2009 from 
homber March February March February March 
2009 2009 2008 2009 2008 
ee ee a ee ee 
2002=100 
All-items (v41691648) 112.3 112.0 112.1 0.3 0.2 
Special aggregates 
All-items excluding food (v41691772) 109.8 109.3 abla 0.5 jee 
All-items excluding food and energy (v41691773) 107.8 107.2 106.4 0.6 +3 
All-items excluding energy (v41691778) 111.0 110.5 107.9 0.5 2.9 
All-items excluding gasoline (v41693253) qa 111.9 110.1 0.3 1.9 
Energy ' (v41691779) 122" 122.9 146.7 -0.6 -16.7 
All-items (1992=100) (v41713410) 133.2 132.8 133.0 0.3 0.2 
Food (v41691649) 124.7 124.6 114.6 0.1 8.8 
Food purchased from stores (v41691650) 126.8 126.9 114.6 -0.1 10.6 

Meat 2 (v41691651) des 118.4 111.0 -0.9 5.7 

Dairy products 2 (v41691661) 128.1 12723. 121.0 0.6 5.9 

Bakery and cereal products (excluding infant food) 2 (v41691666) 140.5 141.7 134.0 -0.8 49 

Fresh fruit 2 (v41691670) 109.3 TAs? 94.5 -2.1 15:7 

Fresh vegetables 2 (v41691673) 120.0 124.5 94.6 -3.6 26.8 
Food purchased from restaurants (v41691680) 119.7 119.3 114.9 0.3 4.2 
Shelter (v41691681) 119.9 120.2 120.1 -0.2 -0.2 
Rented accommodation (v41691682) 106.9 106.9 105.6 0.0 1.2 
Owned accommodation (v41691684) 117.8 117.8 TAS. 7 0.0 3.6 

Replacement cost (v41691685) 119.5 119.0 TASS 0.4 5.3 

Homeowners’ home and mortgage insurance (v41691687) 132.1 132.1 129.3 0.0 22 

Homeowners’ maintenance and repairs (v41691688) 117.9 117.8 111.0 0.1 6.2 
Water, fuel and electricity (v41691689) 132.1 133.6 143.1 -1.1 -7.7 

Electricity (v41691690) 127.9 127.9 127.9 0.0 0.0 

Natural gas : ; 

Fuel oil and other fuels (v41691692) 135:5 144.9 211.6 -6.5 -36.0 
Household operations, furnishings and equipment (v41691693) 106.8 105.6 102.6 1.1 4.1 
Household operations (v41691694) 114.5 113:7 109.3 0.7 48 

Telephone services (v41691696) 104.6 104.6 102.5 0.0 2.0 

Internet access services (v41693220) 107.4 106.0 105.3 1:3 2.0 
Household furnishings and equipment (v41691701) 93.1 91.1 90.3 2.2 3:1 
Clothing and footwear (v41691708) 95.5 93.6 95.9 2.0 -0.4 

Women's clothing (v41691710) 93.2 91.9 94.7 1.4 -1.6 

Men's clothing (v41691711) 95.2 91.9 94.7 3.6 0.5 
Footwear (v41691713) 92.5 90.9 92.1 1.8 04 
Transportation (v41691716) 103.7 104.4 114.4 -0.7 -9.4 
Private transportation (v41691717) 102.9 103.7 114.5 -0.8 -10.1 

Purchase and leasing of passenger vehicles (v41691719) 84.4 86.2 92.5 -2.1 -8.8 

Gasoline (v41691722) 112-3 112.1 150.5 0.2 -25.4 

Passenger vehicle insurance premiums 3 (v41691725) 114.3 114.3 107.1 0.0 6.7 
Public transportation (v41691727) 124.4 119.1 113.9 1.7 6.3 
Health and personal care (v41691732) 105.4 104.4 102.5 1.0 2.8 
Health care (v41691733) 108.7 108.5 106.6 0.2 2.0 
Personal care (v41691739) 102.3 100.4 98.5 1.9 3.9 
Recreation, education and reading (v41691742) 104.5 102.7 105.6 1.8 -1.0 
Recreation (v41691743) 97.7 95.5 99.3 2:3 -16 
Education and reading (v41691751) 126.6 126.4 125.4 0.2 1.0 
Alcoholic beverages and tobacco products (v41691755) 132.1 131.1 128.5 0.8 2.8 
Alcoholic beverages (v41691756) 120.2 118.8 116.5 4.2 3.2 
Tobacco products and smokers’ supplies (v41691762) 137.8 137.1 134.3 0.5 2.6 


eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691783) 112.6 112:3 111.7 0.3 0.8 
Special aggregates 
All-items excluding food (v41691908) a (ae 109.8 TaAt2 0.4 -0.9 
All-items excluding food and energy (v41691909) 108.8 108.5 107.7 0.3 1.0 
All-items excluding energy (v41691914) 111.8 111.4 109.0 0.4 2.6 
All-items excluding gasoline (v41693255) 112.1 ANS 109.7 0.2 ze 
Energy ! (v41691915) 121.8 121.6 142.5 0.2 -14.5 
All-items (1992=100) (v41713412) 130.1 129.8 12971 0.2 0.8 
Food (v41691784) 123.1 122.9 114.3 0.2 Ted 
Food purchased from stores (v41691785) 124.5 124.3 114.2 0.2 9.0 
Meat 2 (v41691786) 120.9 120.0 114.9 08 ety 
Dairy products 2 (v41691796) 129.7 130.3 123.6 -0.5 49 
Bakery and cereal products (excluding infant food) 2 (v41691801) 140.2 138.7 129.7 tet 8.1 
Fresh fruit 2 (v41691805) 112.4 112.3 90.3 0.1 24.5 
Fresh vegetables 2 (v41691808) 125.5 128.5 95.1 -2.3 32.0 
Food purchased from restaurants (v41691815) 119.5 119.4 114.8 0.1 4.1 
Shelter (v41691816) 119.9 120.0 118.2 -0.1 1.4 
Rented accommodation (v41691817) 108.0 107.9 106.8 0.1 11 
Owned accommodation (v41691819) 126.2 126.0 121.9 0.2 3.5 
Replacement cost (v41691820) 137.8 137.3 133.6 0.4 3:1 
Homeowners’ home and mortgage insurance (v41691822) 152.2 152-2 143.7 0.0 5.9 
Homeowners’ maintenance and repairs (v41691823) 115.7 115.6 109.0 0.1 6.1 
Water, fuel and electricity (v41691824) 118.7 119.6 124.2 -0.8 -4.4 
Electricity (v41691825) 112.3 112.3 109.8 0.0 29 
Natural gas (v41691827) 114.1 117.8 117.5 -3.1 -2.9 
Fuel oil and other fuels (v41691828) 156.5 164.6 235.6 -4.9 -33.6 
Household operations, furnishings and equipment (v41691829) 107.2 106.8 104.4 0.4 2:7 
Household operations (v41691830) 111.8 111.4 108.4 0.4 3.1 
Telephone services (v41691832) 105.7 105.7 107.3 0.0 -1.5 
Internet access services (v41693221) 94.0 94.0 97.6 0.0 -3.7 
Household furnishings and equipment (v41691837) 99.7 99.3 97.7 0.4 2.0 
Clothing and footwear (v41691844) 93.1 89.0 94.8 4.6 -1.8 
Women's clothing (v41691846) 85.1 77.8 91.1 9.4 -6.6 
Men's clothing (v41691847) 95.2 92.5 92.7 2.9 SF 
Footwear (v41691849) 97.5 96.4 99.6 1 -2.1 
Transportation (v41691852) 109.5 109.6 119.1 -0.1 -8.1 
Private transportation (v41691853) 108.1 108.4 119.1 -0.3 -9.2 
Purchase and leasing of passenger vehicles (v41691855) 88.4 89.6 95.0 -1.3 -6.9 
Gasoline (v41691858) 124.5 123.3 160.5 1.0 -22.4 
Passenger vehicle insurance premiums 3 (v41691861) 143.1 143.1 139.5 0.0 2.6 
Public transportation (v41691863) 128.4 126.8 120.8 1.3 6.3 
Health and personal care (v41691868) 110.4 110.6 107.4 -0.2 2.8 
Health care (v41691869) 110.6 111.4 108.8 -0.7 1:7 
Personal care (v41691875) 110.3 109.8 106.0 0.5 41 
Recreation, education and reading (v41691878) 94.9 94.9 94.8 0.0 0.1 
Recreation (v41691879) 90.1 89.8 90.9 0.3 -0.9 
Education and reading (v41691887) 114.8 115.8 111.0 -0.9 3.4 
Alcoholic beverages and tobacco products (v41691891) 125.4 125.0 122.4 0.3 2:5 
Alcoholic beverages (v41691892) 110.5 110.6 109.3 -0.1 1.1 
Tobacco products and smokers’ supplies (v41691898) 137.9 136.8 132.3 0.8 42 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-6 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector March 2009 from 
REDE March February March February March 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691919) 193.7. 113.1 A437 0.5 1.8 
Special aggregates 
All-items excluding food (v41692044) wa 22 111.5 114.5 0.6 0.6 
All-items excluding food and energy (v41692045) 110.9 110.4 109.2 0.5 1.6 
All-items excluding energy (v41692050) 112.7 112.3 109.8 0.4 2.6 
All-items excluding gasoline (V41693257) 1:433:2 192:8 110.1 0.4 2.8 
Energy ! (v41692051) 129.3 127.6 140.4 1.3 79 
All-items (1992=100) (v41713415) 136.5 135.9 134.2 0.4 44 
Food (v41691920) 121.6 121.5 112.8 0.1 7.8 
Food purchased from stores (v41691921) 122-41 122.1 111.8 0.0 9.2 
Meat 2 (v41691922) 120.4 118.6 112.3 15 ee 
Dairy products 2 (v41691932) 134.1 132:5 128.3 12 4.5 
Bakery and cereal products (excluding infant food) 2 (v41691937) 136.9 138.4 127.5 -1.1 7.4 
Fresh fruit 2 (v41691941) 101.8 102.7 86.9 -0.9 17.1 
Fresh vegetables 2 (v41691944) 104.6 109.5 83.0 -4.5 26.0 
Food purchased from restaurants (v41691951) 12035 120.3 115.0 0.2 48 
Shelter (v41691952) 120.2 120.3 116.3 -0.1 3.4 
Rented accommodation (v41691953) 107.1 107.0 106.1 0.1 0.9 
Owned accommodation (v41691955) 123.0 123.1 119.5 -0.1 2.9 
Replacement cost (v41691956) 132.6 132.6 1344 0.0 134 
Homeowners’ home and mortgage insurance (v41691958) 157.4 157.4 145.3 0.0 83 
Homeowners’ maintenance and repairs (v41691959) adore 113.4 108.5 0.1 43 
Water, fuel and electricity (v41691960) 137.8 138.2 127.9 -0.3 ven 
Electricity 3 (v41691961) 114.9 114.9 110.5 0.0 4.0 
Natural gas (v41691963) 139.1 139.1 115.6 0.0 20.3 
Fuel oil and other fuels (v41691964) 152.2 162.8 221.6 -6.5 -31.3 
Household operations, furnishings and equipment (v41691965) 107.1 106.8 104.6 0.3 2.4 
Household operations (v41691966) 113.4 113.1 110.2 0.3 2.9 
Telephone services (v41691968) 110.1 110.1 1S 0.0 -1.3 
Internet access services (v41693222) 92.8 91.5 95.3 1.4 -2.6 
Household furnishings and equipment (v41691973) 96.5 96.2 95.2 0.3 1.4 
Clothing and footwear (v41691980) 95:2 92:9 03:7 2:6 1.6 
Women’s clothing (v41691982) 94.7 92.0 91.1 2.9 4.0 
Men's clothing (v41691983) 90.6 90.4 91.6 0.2 -1.1 
Footwear (v41691985) 90.4 84.5 90.2 7.0 0.2 
Transportation (v41691988) didie2 110.2 117.6 0.9 -5.4 
Private transportation (v41691989) 109.9 109.0 117.9 0.8 -6.8 
Purchase and leasing of passenger vehicles (v41691991) 86.8 88.6 94.0 -2.0 -7.7 
Gasoline (v41691994) 124.5 120.4 156.6 3.4 -20.5 
Passenger vehicle insurance premiums 4 (v41691997) 147.1 141.2 137.3 4.2 tA 
Public transportation (v41691999) 120.9 118.9 114.3 1.7 5.8 
Health and personal care (v41692004) 111.0 110.7 109.0 0.3 1.8 
Health care (v41692005) 115.4 115.5 114.1 -0.1 4:4 
Personal care (v41692011) 107.4 106.6 104.7 0.8 2.6 
Recreation, education and reading (v41692014) 101.8 100.8 100.8 1.0 1.0 
Recreation (v41692015) 95.1 93.8 95.4 1.4 -0.3 
Education and reading (v41692023) 119.4 119.0 114.9 0.3 3.9 
Alcoholic beverages and tobacco products (v41692027) 134.3 133.8 130.2 0.4 3.1 
Alcoholic beverages (v41692028) 112.7 112.4 110.0 0.3 2.5 
Tobacco products and smokers’ supplies (v41692034) 156.3 155.5 150.1 0.5 41 


aL aa ce ee nO ER ee a oe ee en ts alee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tahbie 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692055) 113.0 113.1 111.8 -0.1 Aa 
Special aggregates 
All-items excluding food (v41692180) an taler2 111.4 111.6 -0.2 -0.4 
All-items excluding food and energy (v41692181) 109.7 109.9 108.4 -0.2 1.2 
All-items excluding energy (v41692186) 112.0 112.0 109.2 0.0 2.6 
All-items excluding gasoline (v41693259) 112.3 112.4 109.6 -0.1 2:5 
Energy 1 (v41692187) 125.0 125.2 141.6 -0.2 -11.7 
All-items (1992=100) (v41713419) 139.1 439.1 137.6 0.0 1.1 
Food (v41692056) 122.0 A242 112.6 0.7 8.3 
Food purchased from stores (v41692057) 121.5 120.2 110.0 1.4 10.5 
Meat 2 (v41692058) 118.9 116.8 105.9 1.8 12.3 
Dairy products 2 (v41692068) 124.9 123.5 116.0 et Tek 
Bakery and cereal products (excluding infant food) 2 (v41692073) 139.3 138.9 126.6 0.3 10.0 
Fresh fruit 2 (v41692077) 100.8 103.1 87.8 -2.2 14.8 
Fresh vegetables 2 (v41692080) 116.5 112.8 90.5 3.3 28.7 
Food purchased from restaurants (v41692087) 122.0 122.6 118.3 -0.5 a 
Shelter (v41692088) 122.6 122.6 118.2 0.0 FY § 
Rented accommodation (v41692089) 112.4 tZe2 109.5 0.2 2.6 
Owned accommodation (v41692091) 126.5 126.5 121.2 0.0 44 
Replacement cost (v41692092) 147.4 147.4 142.0 0.0 3.8 
Homeowners’ home and mortgage insurance (v41692094) 151.4 151.4 148.5 0.0 2.0 
Homeowners’ maintenance and repairs (v41692095) 114.2 114.1 105.9 0.1 7.8 
Water, fuel and electricity (v41692096) 119.7 119.9 116.8 -0.2 25 
Electricity (v41692097) 111.8 1411.8 106.9 0.0 46 
Natural gas (v41692099) 122.5 122.5 119.7 0.0 2.3 
Fuel oil and other fuels (v41692100) 146.9 163.0 2Vi5 -9.9 -32.5 
Household operations, furnishings and equipment (v41692101) 107.5 106.8 104.1 0.7 33 
Household operations (v41692102) 111.6 110.9 107.0 0.6 43 
Telephone services (v41692104) 102.3 102.3 101.1 0.0 1:2 
Internet access services (v41693223) 102.9 102.9 100.6 0.0 2.3 
Household furnishings and equipment (v41692109) 100.2 99.4 98.7 0.8 1:5 
Clothing and footwear (v41692116) 93:5 95.0 96.7 -1.6 -3.3 
Women's clothing (v41692118) 87.6 90.8 93.8 -3.5 -6.6 
Men's clothing (v41692119) 94.5 94.7 93.7 -0.2 0.9 
Footwear (v41692121) 90.3 91.6 94.5 -1.4 -44 
Transportation (v41692124) 108.4 109.4 116.8 -0.9 -7.2 
Private transportation (v41692125) 107.1 108.6 11754 -1.4 -8.5 
Purchase and leasing of passenger vehicles (v41692127) 87.8 90.3 95.5 -2.8 -8.1 
Gasoline (v41692130) 130.8 131.0 168.1 -0.2 -22.2 
Passenger vehicle insurance premiums 3 (v41692133) 107.5 109.2 104.5 -1.6 2.9 
Public transportation (v41692135) 121.2 117.0 113.5 3.6 6.8 
Health and personal care (v41692140) 108.7 107.9 107.0 0.7 1.6 
Health care (v41692141) 111.4 110.6 110.5 0.7 0.8 
Personal care (v41692147) 106.2 105.4 103.6 0.8 25 
Recreation, education and reading (v41692150) 101.3 101.7 102.3 -0.4 -1.0 
Recreation (v41692151) 97.9 98.5 99.7 -0.6 -1.8 
Education and reading (v41692159) 113.3 112.8 111.5 0.4 1.6 
Alcoholic beverages and tobacco products (v41692163) 128.5 4272 125.3 1.0 2.6 
Alcoholic beverages (v41692164) 116.2 116.4 113.8 -02 24 
Tobacco products and smokers’ supplies (v41692170) 138.1 135.2 134.3 21 2.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Saskatchewan 


_ nn eae ee 


CANSIM Indexes Percentage change 
vector March 2009 from 
ner March February March February March 
2009 2009 2008 2009 2008 
i ee ee 
2002=100 
All-items (v41692191) 116.6 116.5 114.5 0.1 1.8 
Special aggregates 
All-items excluding food (v41692316) 115.4 IOLA 115.0 -0.3 0.3 
All-items excluding food and energy (v41692317) 113.7 114.0 (ae -0.3 1.3 
All-items excluding energy (v41692322) ijn avec) 11522 112.1 0.1 2.9 
All-items excluding gasoline (v41693261) 116.0 116.0 1225 0.0 3.1 
Energy ! (v41692323) 128.7 128.5 136.7 0.2 -5.9 
All-items (1992=100) (v41713421) 144.2 144.1 141.6 0.1 1.8 
Food (v41692192) 122.1 120.5 111.8 1.3 9.2 
Food purchased from stores (v41692193) 121.9 119.6 108.9 1.9 11.9 
Meat 2 (v41692194) 117.6 115.5 106.2 1.8 10.7 
Dairy products 2 (v41692204) 128.2 125.8 116.2 1.9 10.3 
Bakery and cereal products (excluding infant food) 2 (v41692209) 137.2 137.6 122.0 -0.3 12:5 
Fresh fruit 2 (v41692213) 111.6 108.3 91.8 3.0 21.6 
Fresh vegetables 2 (v41692216) 127.9 128.6 103.1 -0.5 24.1 
Food purchased from restaurants (v41692223) WATE 122.3 Ailcear 0.3 4.2 
Shelter (v41692224) 140.9 141.0 132.4 -0.1 6.4 
Rented accommodation (v41692225) 118.3 117.8 110.6 0.4 7.0 
Owned accommodation (v41692227) 151.6 151.8 143.7 -0.1 5.5 
Replacement cost (v41692228) 204.9 207.8 208.0 -1.4 -1.5 
Homeowners’ home and mortgage insurance (v41692230) 228.8 228.8 224.2 0.0 2.1 
Homeowners’ maintenance and repairs (v41692231) 118.8 118.0 109.4 0.7 8.6 
Water, fuel and electricity (v41692232) 133:3 133.6 122.8 -0.2 8.6 
Electricity (v41692233) 11535 15:5 1155 0.0 0.0 
Natural gas (v41692235) 140.1 140.1 114.5 0.0 22.4 
Fuel oil and other fuels (v41692236) 136.7 150.7 209.4 -9.3 -34.7 
Household operations, furnishings and equipment (v41692237) 103.5 102.8 101.7 0.7 1.8 
Household operations (v41692238) 108.3 107.9 104.9 0.4 3.2 
Telephone services (v41692240) 94.6 94.6 96.3 0.0 -1.8 
Internet access services (v41693224) 96.5 96.5 96.5 0.0 0.0 
Household furnishings and equipment (v41692245) 94.8 93.6 95.4 1.3 -0.6 
Clothing and footwear (v41692252) 97.2 97.2 97.5 0.0 -0.3 
Women's clothing (v41692254) 94.7 94.4 96.9 0.3 -2.3 
Men’s clothing (v41692255) 89.5 91.0 89.5 -1.6 0.0 
Footwear (v41692257) 95.9 95.4 96.7 0.5 -0.8 
Transportation (v41692260) 104.8 105.6 114.3 -0.8 -8.3 
Private transportation (v41692261) 103.6 104.8 114.3 -1.1 -94 
Purchase and leasing of passenger vehicles (v41692263) 86.2 88.9 95.4 -3.0 -9.6 
Gasoline (v41692266) 126.8 126.0 157.8 0.6 -19.6 
Passenger vehicle insurance premiums 3 (v41692269) 112.4 112.4 109.2 0.0 2.9 
Public transportation (v41692271) 122.6 118.4 114.7 3.5 6.9 
Health and personal care (v41692276) 108.4 108.8 105.6 -0.4 2.7 
Health care (v41692277) 109.2 109.1 108.0 0.1 1.1 
Personal care (v41692283) 107.9 108.9 102.8 -0.9 5.0 
Recreation, education and reading (v41692286) 102.0 102.3 102.8 -0.3 -0.8 
Recreation (v41692287) 97.0 97.4 98.7 -0.4 -1.7 
Education and reading (v41692295) 119.3 119.5 116.3 -0.2 2.6 
Alcoholic beverages and tobacco products (v41692299) 131.3 131.3 130.3 0.0 0.8 
Alcoholic beverages (v41692300) 123 7 121.8 117.6 -0.1 3.6 
Tobacco products and smokers’ supplies (v41692306) 136.7 136.7 138.7 0.0 “1.4 


reer eee cenit TO 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Aiberta 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692327) 120.9 121.5 119.8 -0.5 0.9 
Special aggregates 
All-items excluding food (v41692451) 121.0 121.8 121.4 -0.7 -0.3 
All-items excluding food and energy (v41692452) 119.1 119.2 117.4 -0.1 14 
All-items excluding energy (v41692457) 119.4 119.4 116.3 0.0 aii. 
All-items excluding gasoline (v41693263) 120.6 121.3 118.2 -0.6 2.0 
Energy | (v41692458) 137.4 146.5 162.6 -6.2 -15.5 
All-items (1992=100) (v41713424) 150.2 150.9 148.8 -0.5 0.9 
Food (v41692328) 120.9 120.2 111.6 0.6 8.3 
Food purchased from stores (v41692329) 121.4 120.3 109.4 0.9 ADO 
Meat 2 (v41692330) 116.0 115.5 104.1 0.4 11.4 
Dairy products 2 (v41692340) 129.4 128.8 118.2 0.5 9.5 
Bakery and cereal products (excluding infant food) 2 (v41692345) 140.1 137.5 125.1 1.9 12.0 
Fresh fruit 2 (v41692349) 106.4 106.6 89.4 -0.2 19.0 
Fresh vegetables 2 (v41692352) 109.0 114.6 87.7 -4.9 24.3 
Food purchased from restaurants (v41692359) 119.7 119.7 116.2 0.0 3.0 
Shelter (v41692360) 148.6 151.8 147.9 -2.1 0.5 
Rented accommodation (v41692361) 129.2 122.9 117.8 0.2 46 
Owned accommodation (v41692363) 156.3 156.8 154.2 -0.3 1.4 
Replacement cost (v41692364) 170.9 173.4 196.1 -1.4 -12.9 
Homeowners’ home and mortgage insurance (v41692366) 214.2 PANY § 206.5 12 3.7 
Homeowners’ maintenance and repairs (v41692367) 108.9 109.7 107.5 -0.7 1:3 
Water, fuel and electricity (v41692368) a Vipers 164.2 156.9 -10.0 -5.9 
Electricity (v41692369) 118.5 135.0 117.9 -12.2 0.5 
Natural gas (v41692371) 177.3 203.8 219.6 -13.0 -19.3 
Fuel oil and other fuels ; 
Household operations, furnishings and equipment (v41692372) 107.3 107.2 104.2 0.1 3.0 
Household operations (v41692373) 113.4 113.0 109.8 0.4 33 
Telephone services (v41692375) 101.1 101.1 101.6 0.0 -0.5 
Internet access services (v41693225) 94.9 94.9 97.2 0.0 -2.4 
Household furnishings and equipment (v41692380) 97.6 97.9 95.1 -0.3 2.6 
Clothing and footwear (v41692387) 99.1 97.8 99.4 4 bE -0.3 
Women’s clothing (v41692389) 92.9 90.9 97.9 Pap -5.1 
Men's clothing (v41692390) 95.0 93.9 96.0 2 -1.0 
Footwear (v41692392) 100.9 100.5 99.1 04 1.8 
Transportation (v41692395) 113.7 114.0 119.6 -0.3 -4.9 
Private transportation (v41692396) 12-5 113.4 120.0 -0.8 -6.3 
Purchase and leasing of passenger vehicles (v41692398) 83.5 85.8 90.6 -2.7 -7.8 
Gasoline (v41692401) 128.5 126.8 164.9 1.3 -22.1 
Passenger vehicle insurance premiums 3 (v41692404) 163.4 162.0 142.1 0.9 15.0 
Public transportation (v41692406) 124.1 119.9 115.5 3.5 7.4 
Health and personal care (v41692411) q42:2 112.4 109.2 -0.2 2.7 
Health care (v41692412) A156 115.6 VIZ7 0.0 26 
Personal care (v41692418) 108.9 109.2 105.7 -0.3 3.0 
Recreation, education and reading (v41692421) 103.4 103.0 103.4 0.4 0.0 
Recreation (v41692422) 98.6 98.2 99.7 04 -1.1 
Education and reading (V41692430) 120.6 120.6 116.9 0.0 3.2 
Alcoholic beverages and tobacco products (v41692434) 128.7 128.7 126.9 0.0 1.4 
Alcoholic beverages (v41692435) 116.0 116.0 114.3 0.0 1.5 
Tobacco products and smokers’ supplies (v41692441) 139.1 139.1 137.3 0.0 1.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


38 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — March 2009 
<== nnnntsnnnhnssttttttennteunennsesnsnsssnssetntesnntnnnneantnmnneamnmenaeestanenmaamenenmaauanen 


Tabie 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


sss 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692462) 112.0 111.9 110.8 0.1 4.1 
Special aggregates 
All-items excluding food (v41692587) 110.7 110.7 111.0 0.0 -0.3 
All-items excluding food and energy (v41692588) 109.4 109.5 108.6 -0.1 0.7 
All-items excluding energy (v41692593) 111.0 111.0 108.8 0.0 2.0 
All-items excluding gasoline (v41693265) qi) 9% 1ti2 109.0 0.0 2.0 
Energy 1 (v41692594) 124.7 12372 138.0 5 Oe -9.6 
All-items (1992=100) (v41713427) 132.0 131.9 130.6 0.1 44 
Food (v41692463) 118.1 117.7 109.7 0.3 ton 
Food purchased from stores (v41692464) 118.4 117.8 107.7 0.5 9.9 
Meat 2 (v41692465) 117.2 115.1 107.0 1.8 9.5 
Dairy products 2 (v41692475) 123.0 123.0 115.4 0.0 6.6 
Bakery and cereal products (excluding infant food) 2 (v41692480) N27, 133.4 120.6 -0.5 10.0 
Fresh fruit 2 (v41692484) 110.4 112.7 92.0 -2.0 20.0 
Fresh vegetables 2 (v41692487) 112.2 114.3 94.8 -1.8 18.4 
Food purchased from restaurants (v41692494) UV Ar/ 117.4 113.7 0.3 3.5 
Shelter (v41692495) 113.4 114.4 413.1 -0.9 0.3 
Rented accommodation (v41692496) 107.4 107.3 105.5 0.1 1.8 
Owned accommodation (v41692498) 114.6 116.0 115.3 -1.2 -0.6 
Replacement cost (v41692499) 116.2 121.0 128.8 -4.0 -9.8 
Homeowners’ home and mortgage insurance (v41692501) 149.6 148.0 147.0 ie 1.8 
Homeowners’ maintenance and repairs (v41692502) 110.5 112.6 105.9 -1.9 4.3 
Water, fuel and electricity (v41692503) 119.7 120.4 117.0 -0.6 2:3 
Electricity (v41692504) 109.8 109.8 108.6 0.0 1.1 
Natural gas (v41692506) 126.0 126.0 116.9 0.0 7.8 
Fuel oil and other fuels (v41692507) 139.2 158.1 213.6 -12.0 -34.8 
Household operations, furnishings and equipment (v41692508) 104.9 104.7 102.5 0.2 DI 
Household operations (v41692509) 109.7 109.4 106.7 0.3 2.8 
Telephone services (v41692511) 101.8 101.8 102.2 0.0 -0.4 
Internet access services (v41693226) 94.0 94.0 95.8 0.0 -1.9 
Household furnishings and equipment (v41692516) 96.3 96.0 94.9 0.3 1:5 
Clothing and footwear (v41692523) 100.0 99.6 101.1 0.4 -1.1 
Women’s clothing (v41692525) 98.0 95.5 98.4 2.6 -0.4 
Men's clothing (v41692526) 91.8 91.7 97.3 0.1 -5.7 
Footwear (v41692528) 97.2 99.2 100.3 -2.0 -3.1 
Transportation (v41692531) 111.9 111.1 117.1 0.7 -4.4 
Private transportation (v41692532) 110.7 110.6 117.5 0.1 -5.8 
Purchase and leasing of passenger vehicles (v41692534) 88.7 90.1 94.3 -1.6 -5.9 
Gasoline (v41692537) 135.5 131.9 162.9 Fhe -16.8 
Passenger vehicle insurance premiums 3 (v41692540) 125.2 125.2 120.7 0.0 3.7 
Public transportation (v41692542) 121.5 115.6 114.0 SA 6.6 
Health and personal care (v41692547) 110.1 110.6 107.3 -0.5 2.6 
Health care (v41692548) 115.5 115.1 111.8 0.3 3.3 
Personal care (v41692554) 103.9 105.4 102.0 -1.4 1.9 
Recreation, education and reading (v41692557) 109.2 108.4 108.2 0.7 0.9 
Recreation (v41692558) 97.5 96.5 97.2 1.0 0.3 
Education and reading (v41692566) 147.1 147.0 143.5 0.1 2.5 
Alcoholic beverages and tobacco products (v41692570) 123.5 122.4 120.7 0.9 2.3 
Alcoholic beverages (v41692571) 114.0 113.3 112.0 0.6 1.8 
Tobacco products and smokers’ supplies (v41692577) 134.6 132.7 130.3 1.4 3.3 


ee eee 2 ee ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-41 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41692598) 113.6 ATS 111.0 -0.1 2:3 
Special aggregates 

All-items excluding food (v41692711) 113.1 113.4 111.4 -0.3 AGS 

All-items excluding food and energy (v41692712) ite 110.8 106.8 0.4 41 

All-items excluding energy (v41692717) a 111.7 107.3 0.4 45 

All-items excluding gasoline (v41693267) 113.1 113.5 109.7 -0.4 3.1 

Energy 1 (v41692718) 125.6 131.9 149.1 -48 -15.8 

All-items (1992=100) (v41713430) 133.6 133.8 130.6 -0.1 2.3 

Food (v41692599) 115.8 115.4 109.3 0.3 5.9 

Food purchased from stores (v41692600) 113.9 113.5 106.7 0.4 6.7 

Meat 2 (v41692601) 107.9 108.4 103.0 -0.5 48 

Dairy products 2 (v41692611) 121.0 21:2 116.4 -0.2 4.0 

Bakery and cereal products (excluding infant food) 2 (v41692616) 123.9 120.4 110.3 2.9 12.3 

Fresh fruit 2 (v41692620) 103.1 98.1 92.7 La, 2 

Fresh vegetables 2 (v41692623) 105.1 105.1 95.3 0.0 10.3 
Food purchased from restaurants (v41692630) 120.1 119.7 115.4 0.3 41 
Shelter (v41692631) 128.6 131.8 125.6 -2.4 2.4 
Rented accommodation : : 4 
Owned accommodation 

Replacement cost 

Homeowners’ home and mortgage insurance 

Homeowners’ maintenance and repairs : ; ; : ; ; 
Water, fuel and electricity (v41692632) 130.4 146.2 149.8 -10.8 -13.0 

Electricity (v41692633) 106.7 124.8 114.4 -14.5 -6.7 

Natural gas : ; : 

Fuel oil and other fuels (v41692635) 153.6 169.8 204.7 -9.5 -25.0 
Household operations, furnishings and equipment (v41692636) 104.4 103.7 100.7 0.7 3:7 
Household operations (v41692637) 109.3 108.8 105.3 0.5 3.8 

Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 

Internet access services (v41693227) 106.4 106.4 100.5 0.0 5.9 
Household furnishings and equipment (v41692644) 96.4 95.1 93.0 1.4 3.7 
Clothing and footwear (v41692651) 99:2 101.2 100.6 -2.0 -1.4 

Women's clothing (v41692653) 94.6 96.6 96.3 -2.1 -1.8 

Men's clothing (v41692654) 95.8 103.0 99.7 -7.0 -3.9 
Footwear (v41692656) 100.4 100.4 104.8 0.0 -4.2 
Transportation (v41692659) 112.9 111.6 115.7 ik -2.4 
Private transportation (v41692660) 111.4 110.7 116.9 0.6 -47 

Purchase and leasing of passenger vehicles (v41692662) 90.9 92.6 96.8 -1.8 -6.1 

Gasoline (v41692665) 120.7 113.0 143.8 6.8 -16.1 

Passenger vehicle insurance premiums 3 (v41692668) 165.7 166.4 144.1 -0.4 15.0 
Public transportation (v41692670) 119.5 115.6 110.0 3.4 86 
Health and personal care (v41692675) 112.1 112.2 106.8 -0.1 5.0 
Health care (v41692676) 115.8 115.4 110.5 0.6 48 
Personal care (v41692682) 107.3 108.2 102.0 -0.8 5.2 
Recreation, education and reading (v41692685) 94.3 92.1 93.9 2.4 0.4 
Recreation (v41692686) 90.9 88.1 90.7 Suz 0.2 
Education and reading (v41692693) i i bd 112.9 109.4 -1.1 21 
Alcoholic beverages and tobacco products (v41692695) 132.8 132.9 117.6 -0.1 12.9 
Alcoholic beverages (v41692696) 108.5 108.5 106.4 0.0 2.0 
Tobacco products and smokers’ supplies (v41692702) 160.8 160.9 129.0 -0.1 24.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Tabie 9-42 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Yellowknife* 


ee 


CANSIM Indexes Percentage change 
vector March 2009 from 
nucnber March February March February March 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41692722) 114.3 114.5 ai3:3 -0.2 0.9 

Special aggregates 

All-items excluding food (v41692835) 114.3 114.2 114.4 0.1 -0.1 

All-items excluding food and energy (v41692836) tie? (lala leré 109.1 0.4 2.8 

All-items excluding energy (v41692841) 112.6 112.4 108.8 0.2 3.5 

All-items excluding gasoline (v41693269) 114.3 114.5 1123 -0.2 1.8 

Energy ' (v41692842) 137.7 141.1 163.6 -2.4 -15.8 

All-items (1992=100) (v41713431) 133.0 133.2 131.8 -0.2 0.9 

Food (v41692723) 114.3 115.4 107.6 -1.0 6.2 

Food purchased from stores (v41692724) TM curs 115.4 105.1 -1.2 8.2 
Meat 2 (v41692725) 112.5 111.6 105.5 08 6.6 
Dairy products 2 (v41692735) 114.3 116.9 107.6 -2.2 6.2 
Bakery and cereal products (excluding infant food) 2 (v41692740) 119.6 122.6 110.6 -2.4 8.1 
Fresh fruit 2 (v41692744) 107.4 dite 94.1 -3.4 14.1 
Fresh vegetables 2 (v41692747) i P2TORTE 128.1 100.2 -0.3 27.4 

Food purchased from restaurants (v41692754) 115.6 115.7 113.9 -0.1 1.5 

Shelter 3 (v41692755) 131.8 133.0 i343 -0.9 0.4 

Rented accommodation ; ‘ ; ‘ 

Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : ; ; . ; 

Water, fuel and electricity (v41692756) 144.8 150.3 165.3 -3.7 -12.4 
Electricity (v41692757) 146.5 146.5 134.1 0.0 9.2 
Natural gas : d : ; 
Fuel oil and other fuels (v41692759) 173.0 188.4 250.7 -8.2 -31.0 

Household operations, furnishings and equipment (v41692760) 105.6 106.0 102.3 -0.4 3.2 

Household operations (v41692761) iin eA 112.4 107.8 -0.6 3.6 
Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 
Internet access services (v41693228) 81.7 81.7 TAS 0.0 143 

Household furnishings and equipment (v41692768) 92.1 92m 90.3 0.0 2.0 

Clothing and footwear (v41692775) 94.9 92.5 96.3 2.6 -1.5 
Women’s clothing (v41692777) 86.0 84.4 90.8 1.9 -5.3 
Men's clothing (v41692778) 94.6 89.7 101.0 5.5 -6.3 

Footwear (v41692780) 93.0 89.1 90.4 44 2.9 

Transportation (v41692783) 103.0 102.5 107.4 0.5 -4.1 

Private transportation (v41692784) 99.3 99.6 106.6 -0.3 -6.8 
Purchase and leasing of passenger vehicles (v41692786) 81.9 83.6 86.4 -2.0 -5.2 
Gasoline (v41692789) 117.3 115.9 142.4 12 -17.6 
Passenger vehicle insurance premiums 4 (v41692792) 137.2 137.5 129.4 -0.2 6.0 

Public transportation (v41692794) 120.4 116.4 112.9 3.4 6.6 

Health and personal care (v41692799) 110.9 109.2 105.0 1.6 5.6 

Health care (v41692800) 114.2 113.9 109.8 0.3 4.0 

Personal care (v41692806) 109.0 106.1 101.7 PFs 7.2 

Recreation, education and reading (v41692809) 98.7 97.6 99.6 1.1 -0.9 

Recreation (v41692810) 96.6 95.4 97.4 1 -0.8 

Education and reading (v41692817) 109.4 109.1 111.4 0.3 -18 

Alcoholic beverages and tobacco products (v41692819) 133.3 133.2 130.4 0.1 2.2 

Alcoholic beverages (v41692820) 130.1 129.9 127.4 0.2 2.1 

Tobacco products and smokers’ supplies (v41692826) 135.4 135.4 132.4 0.0 23 


~~ ee eee ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


* Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 108.7 1096 1106 1104 1105 1109 109.7 108.9 109.1 109.3 109.5 
2007 1096 4403 “1062 tt) A TS ee att OTA Se Phe. ae ThA 
2008 111.9 4124 di29 41816 4145 115.4" 116.3 116:8 1162 4151 Wi4Seatiss 114.3 
2009 112.9 113.4 113:5 re : x = 2 . . - : 
Prince Edward Island (v41691379) 
2004 103.5 104.0 104.7 1053 1056 106.2 1059 1058 1064 106.7 108.2 107.4 105.8 
2005 106.5 106.7 1076 1086 1091 1089 1090 1093 111.8 111.5 1107 110.0 109.1 
2006 11038) W108 WO were) leceble ot te Oc tte.8 ide dfs wdtele hhde 111.6 
2007 111.5) 414.9 ATS. Seats: 709114-2. 1144 114.0 AdS8 114:0R 114.1 dase aise 113.6 
2008 114.2 4146 11568 1167 118.9 FWi9S 120.0 119.3 120:3° A186 116.9 11477 (Ges 
2009 114115: 7 ASS he < = ~ e $3 7 x 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 105.2 1056 105.8 1057 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 1104 109.8 109.1 109.3 108.2 
2006 109.3) “409:0: TODS aiiO) 411.25100:0) 1113 111.4 11016) ttOet «6710.48 ntO2 110.4 
2007 110A A110” AMO os ITS es.0 11S00eI127 112: 912.6 Ts Seids.6 112.5 
2008 1135 1139 ATS Seis 7.8 AVS ATs? 11-6 eG AT SO a1 34 115.9 
2009 113.4 1143 114.5 <i > A = . a » Bs F 
New Brunswick (v41691648) 
2004 103:3° 103.8 104:2) 1044 105.4" 105.3 105.2 105.2 105.4 105.5 106.0.) 105-6 104.9 
2005 1056 1059 1068 107.1 107.0 106.9 107.5 1080 109.2 1084 108.2 1083 107.4 
2006 1088 1087 1091 1100 1101 1100 109.7 1100 1088 107.8 1084 109.1 109.2 
2007 109:2; A09:6 410.7 “*11i2> 441:65 112s) 012.1 TAS TAZ OR 114 ae 11:3 
2008 V1 TINT ANAT S 13.9" AAAS 114:99014.3 TTA WNS.4 de Bete 143.2 
2009 ala SAO eas! m be ss se ee * . 4 2 2 
Quebec (v41691783) 
2004 103.2 1036 103.9 103.8 1048 104.8 1046 1045 1047 1053 1055 105.2 104.5 
2005 1053 1056 1064 1064 1065 1068 107.0 1074 1085 107.7 107.5 107.4 106.9 
2006 1081 1080 1084 1091 1093 1091 109.2 1092 1084 1084 1086 108.7 108.7 
2007 108-8 M096 AIO ARO Gs Atted) SION, A106 S104 =—110-55°110;5° “TID Batis 110.4 
2008 4114:0) 441.4 Ate 4a se 4st 114.1 S.6 TAO ITSO ta a te W227 
2009 411:5) ed 23> AAS a = re i 3 a i. re ¥ i 
Ontario (v41691919) 
2004 103.4 1036 1040 1041 1050 1048 1049 104.7 1048 105.0 105.4 105.3 104.6 
2005 105.1 1058 1064 1065 1066 1068 1069 107.5 1082 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 1091 1095 1093 109.0 1091 1085 1084 1086 108.8 108.8 
2007 1036 109:7 Oe el Ome idee P1O,9u TiteO0 tO” at 2a: ond ted 110.8 
2008 110,99 5111.4 Siti ie seed13.6) 142 St 414.8 11SetS.7 «6113/55 sae 4133 
2009 UiZ:4 ails. 1 eto Ss - 5 22 5 5 se - : 
Manitoba (v41692055) 
2004 1020 101.9 1024 1027 1041 1044 1043 1043 104.1 1045 1052 105.5 103.8 
2005 105.0 105.2 1056 1063 1065 1067 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 109.2 109.3 109.7 109.7 1088 1089 109.0 108.7 108.7 
2007 109-4) 109:4. 11049 MIOoo site fit 7 «142.0 Sit2 4111.8) 117. Ome itsand:S 110.9 
2008 170:8) S14432 Ate 7s AIS: 5 144 115.07 415.0 1162 144.8 1138. 113.6 113.4 
2009 V124. 41337 1130 ts ¥ a : - es : ia : Q 
Saskatchewan (v41692191) 
2004 102.8 1029 103.1 103.8 1049 105.0 105.2 104.7 1049 105.5 106.1 105.8 104.6 
2005 1056 1058 1064 107.1 1065 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 108.2 109.2 1096 1096 1098 1104 109.3 109.1 1088 108.9 109.1 
2007 109:5- "4098.9 4100 Wine 4126 113.1 113:3 TIS OTIS. 4S 4430s ssi 4120 12:2 
2008 113:0 V41S.6 1185 9918.4 W116:2) 147.0 T18.9°°417.0 1175 4169 tT1iSvettéss 115.9 
2009 11S: IGS ATES é ; ; : : *p 
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Tabie 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Igaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Alberta (v41692327) 
2004 104.6 1046 104.9 105.2 106.1 107.1 1064 1062 1063 1060 1067 1064 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 1087 1087 110.0 109.7 1096 109.0 108.1 
2006 10:4 et0S57 ATO Saeed 22 4B 14S 4 s-0) Ad4 dee ids0" 14870 144.2 112.3 
2007 114. fe 411520 11644715) 9417-8 9118.8 1194. 419:3 41914 148.6 MISA. 318.9 117.9 
2008 V18:675509:0" AiO Gaal 2leset 22:2 01240 423: 3244 9422 See 124 5. oO tee 121.6 
2009 120,2ee321.5) 12039 4: 5 r Ps é oi e s " 
British Columbia (v41692462) 
2004 102.5 1029 103.2 103.9 104.7 1049 104.7 104.7 1048 1048 1050 1048 104.2 
2005 104:8, 5105.0 105.3% 106;0) 106:3 106:4" 106:6., 106.8 107-3) 107.1 107.4) 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 108.8 109.0 1084 1083 108.7 1088 108.1 
2007 TODO, 1091.) F095 e109 9n 1105 11013) 1110; 5een) 104) 14.0: SeetdOlOn sd Osimdities 110.0 
2008 109;9. 51:90:3 ATO SieeteSe 11285 113-6 §414i2 att 4.0l 144 dl SS ee ta 2.0 
2009 WttC4e et: 9) 1220 ‘ x r Pe a " ” * 4 ; 
Whitehorse, Yukon (v41692598) 
2004 1014 1014 A019 O22" 103.3 103.6.) 1035. 2003s) 10S4 a 103:5. 1046.04.90 103.0 
2005 103.1 103.3 1039 1044 1049 105.3 1054 105.7 1068 1068 107.1 1063 105.3 
2006 (0G:4; | 105:9" 105: 9a T0G9 5107.55 107-9 1075 e077 “AUTe2eet0bon 106,50 406-35 106.8 
2007 107.0, A07.3 A080, 108.7, 4109:5 109:7 110.7, A90:5 T1018) 14014. A407. 41G:6 109.5 
2008 A10!4s AO “AAMLOM tics. sdsi6 (a1t4 6 AS: 315.4)» 414780114 O44 Gl 15-0 113.4 
2009 (OM SGA ARIES 4 - x 2 7 + Pp te ui ; 
Yellowknife, Northwest Territories (v41692722) 
2004 (03:1) 102:38° 103:2)103;3 ~104)07 F104°3" “104'S.103-7 103 7 10s:30 104 wan 10510 103.8 
2005 1046 1048 1049 105.2 106.1 106.4 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 1084 107.7 
2007 (08:9) 1091) “TCS: SeOa a cS 1 ditO edo et ceOumetiite (mend TOO edd o 110.8 
2008 TAS, e223) WIS Ome. On TO OO 196.6) S416.0) 147 cee Oca. sILO nde 1 a.4 115.2 
2009 114.3 114.5 114.3 ‘ ie ha _ fe 4 = 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 100.2 1008 101.4 101.8 101.8 101.4 1016 101.2 101.8 1022 101.2 
2005 102.0 101.7 101.8 102.4 102.8 103.0 103.0 1034 103.8 1033 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 1048 1044 105.0 1042 105.2 1057 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 1089 1089 109.1 1081 1082 1087 107.9 
2008 408.2. 1084 108.25" "109:0" 109.8. 10:5 241:6, 12 2 MiddS ttt aoe at 110.4 
2009 TASS ela G. ies ba s. y Ee - pa Z A . 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 11 


The Consumer Price Index and selected sub-groups, by urban centre, 12 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) AdSi7. 113.6 112.5 0.1 aide 
Shelter (v41692847) 126.8 127.6 122.6 -0.6 3.4 
Rented accommodation (v41692848) 106.8 106.7 104.5 0.1 2.2 
Owned accommodation (v41692849) 128.7 128.9 119.3 -0.2 7.9 
Water, fuel and electricity (v41692850) 137.3 140.5 146.6 -2.3 6.3 
All-items (1992=100) (v41713405) 133.4 133.3 132.1 0.1 1.0 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 415-5 115.6 115.3 -0.1 0.2 
Shelter (v41692853) 120.6 122.0 123.2 -1.1 -2.1 
Rented accommodation (v41692854) 109.9 108.9 107.4 0.9 20 
Owned accommodation (v41692855) 116.4 116.4 115.3 0.0 1.0 
Water, fuel and electricity (v41692856) 149.7 158.0 168.6 -5.3 -11.2 
All-items (1992=100) (v41713407) 135.3 135.4 135.1 -0.1 0.1 
Halifax, Nova Scotia 
All-items (v41692858) 114.1 113.9 113.9 0.2 0.2 
Shelter (v41692859) 121.4 121.8 120.0 -0.3 100" 
Rented accommodation (v41692860) 107.0 107.0 105.3 0.0 1.6 
Owned accommodation (v41692861) 123.2 123.3 119.7 -0.1 2.9 
Water, fuel and electricity (v41692862) 133.8 136.0 140.3 -1.6 -46 
All-items (1992=100) (v41713409) 135.9 135.6 135.6 0.2 0.2 
Saint John, New Brunswick 
All-items (v41692864) 112.5 112.1 112-2 0.4 0.3 
Shelter (v41692865) 121.2 121.6 120.5 -0.3 06 
Rented accommodation (v41692866) 109.2 109.1 106.4 0.1 2.6 
Owned accommodation (v41692867) 120.2 120.2 116.0 0.0 3.6 
Water, fuel and electricity (v41692868) 135.5 137.1 145.9 -1.2 -7.1 
All-items (1992=100) (v41713411) 132.9 132.5 132.6 0.3 0.2 
Québec, Quebec 
All-items (v41692870) 112.4 112.0 111.3 0.4 1.0 
Shelter (v41692871) 119.3 119.2 116.5 0.1 2.4 
Rented accommodation (v41692872) 109.7 109.6 108.2 0.1 1.4 
Owned accommodation (v41692873) 124.8 124.4 119.7 0.3 43 
Water, fuel and electricity (v41692874) 117.0 117.9 119.8 -0.8 -2.3 
All-items (1992=100) (v41713413) 130.5 130.1 129.3 0.3 0.9 
Montréal, Quebec 
All-items (v41692876) 112.7 112.4 117.5 0.3 1.1 
Shelter (v41692877) 119.5 119.5 117.8 0.0 1.4 
Rented accommodation (v41692878) 108.9 108.9 107.9 0.0 0.9 
Owned accommodation (v41692879) 126.0 125.9 122.2 0.1 3.1 
Water, fuel and electricity (v41692880) 117.9 118.6 122.4 -0.6 -3.7 
All-items (1992=100) (v41713414) 130.4 130.0 129.0 0.3 a9 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 113.6 113.0 111.3 0.5 2.1 
Shelter (v41692883) 122.4 122.5 116.7 -0.1 49 
Rented accommodation (v41692884) 106.6 106.5 105.2 0.1 13 
Owned accommodation (v41692885) 125:2 125.2 121.3 0.0 3.2 
Water, fuel and electricity (v41692886) 145.7 145.8 125.1 -0.1 16.5 
All-items (1992=100) (v41713416) 138.4 137.7 135.6 0.5 2.1 
Toronto, Ontario 
All-items (v41692888) 113.8 113.2 111.8 0.5 2.1 
Shelter (v41692889) 119.4 119.5 115.5 -0.1 3.4 
Rented accommodation (v41692890) 107.6 107.6 106.7 0.0 0.8 
Owned accommodation (v41692891) 121.4 121.5 118.2 -0.1 ak 
Water, fuel and electricity (v41692892) 138.4 138.6 12651 -0.1 10.6 
All-items (1992=100) (v41713417) 437.1 136.5 134.4 0.4 2.0 
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Tabie 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 
ee a a eS 


CANSIM Indexes Percentage change 
vector March 2009 from 
number March February March February March 
2009 2009 2008 2009 2008 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 110.8 110.3 108.7 0.5 1.9 
Shelter (v41692895) 108.1 108.2 104.4 -0.1 35 
Rented accommodation (v41692896) 103.3 103.3 102.8 0.0 0.5 
Owned accommodation (v41692897) 103.9 104.1 102.3 -0.2 1.6 
Water, fuel and electricity (v41692898) 138.0 138.3 125.2 -0.2 10.2 
All-items (1992=100) (v41713418) 132.1 131.5 129.6 0.5 1.9 
Winnipeg, Manitoba 
All-items (v41692900) 112.9 113.0 111.7 -0.1 1.1 
Shelter (v41692901) 122.1 1224 ke Weer? 0.0 3.7 
Rented accommodation (v41692902) 113.4 {la fetes) 110.4 0.1 ay 
Owned accommodation (v41692903) 125.5 125.4 120.3 0.1 43 
Water, fuel and electricity (v41692904) 119.8 119.9 116.6 -0.1 PRS | 
All-items (1992=100) (v41713420) 139.2 139.3 SEV ETE -0.1 1.1 
Regina, Saskatchewan 
All-items (v41692906) 116.6 116.4 113.6 0.2 2.6 
Shelter (v41692907) 139.2 139.0 127.4 0.1 9.3 
Rented accommodation (v41692908) 116.5 116.1 109.9 0.3 6.0 
Owned accommodation (v41692909) 149.9 149.6 136.9 0.2 9.5 
Water, fuel and electricity (v41692910) 130.4 130.4 118.0 0.0 10.5 
All-items (1992=100) (v41713422) 145.3 145.1 141.6 0.1 2.6 
Saskatoon, Saskatchewan 
All-items (v41692912) 117.8 117.8 116.0 0.0 1.6 
Shelter (v41692913) 143.1 143.4 136.4 -0.2 49 
Rented accommodation (v41692914) 124.3 123.3 11323 0.8 9.7 
Owned accommodation (v41692915) 149.5 150.3 146.5 -0.5 2.0 
Water, fuel and electricity (v41692916) 140.4 140.4 126.7 0.0 10.8 
All-items (1992=100) (v41713423) 145.0 145.0 142.7 0.0 1.6 
Edmonton, Alberta 
All-items (v41692918) 120.9 121.5 119.5 -0.5 A 
Shelter (v41692919) 148.3 1515 146.8 -2.1 1.0 
Rented accommodation (v41692920) 128.1 127 ef 121.0 0.3 5.9 
Owned accommodation (v41692921) 148.9 149.6 147.8 -0.5 0.7 
Water, fuel and electricity (v41692922) 166.9 185.2 SAS e f -9.9 -3.9 
All-items (1992=100) (v41713425) 147.3 148.0 145.6 -0.5 1.2 
Calgary, Alberta 
All-items (v41692924) d2153 121.9 120.0 -0.5 1.4 
Shelter (v41692925) 147.5 150.2 146.6 -1.8 0.6 
Rented accommodation (v41692926) 119.6 119.6 116.0 0.0 ry | 
Owned accommodation (v41692927) 160.5 160.8 157.2 -0.2 2A 
Water, fuel and electricity (v41692928) 130.0 145.6 141.2 -10.7 7.9 
All-items (1992=100) (v41713426) 152.7 153.3 151.0 -0.4 1.1 
Vancouver, British Columbia 
All-items (v41692930) 112.6 412.5 a2 0.1 13 
Shelter (v41692931) 114.8 115.8 114.2 -0.9 0.5 
Rented accommodation (v41692932) 107.8 107.5 105.8 0.3 1.9 
Owned accommodation (v41692933) TA 7a2 119.0 118.2 -1.5 -0.8 
Water, fuel and electricity (v41692934) 117.9 118.0 112.8 -0.1 45 
All-items (1992=100) (v41713428) 133.6 133.5 132.0 0.1 1.2 
Victoria, British Columbia 
All-items (v41692936) 111.6 111.4 110.4 0.2 1.1 
Shelter (v41692937) 112.0 112.8 111.9 -0.7 0.1 
Rented accommodation (v41692938) 108.0 108.0 106.2 0.0 1 Ys 
Owned accommodation (v41692939) 111.4 112.4 sherd -0.9 -0.3 
Water, fuel and electricity (v41692940) 124.1 125.8 126.8 -14 -2.1 
All-items (1992=100) (v41713429) 131.0 130.8 129.6 0.2 1.1 


Cee eee ee ee ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 12 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average® 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 108.4 -102:9 103:;3: 103/6' 104:6104:9 105:5 105.2 ~105;3 105.7 105.9 105.6 104.6 
2005 {05:4 105.9 106.3. 407.1 107.2, 107.3. 107.6 107.7 T09:2 107.8 10Fo-10n6 107.3 
2006 108.0 108.0 108.2 1092 110.1 1099 1100 1104 1093 1085 108.7 1088 109.1 
2007 1092" 109.5 Ors an1O:6, AIO tts Tite “107 1107  Tt10) tte Tis 110.7 
2008 VATE 1120 WAS ioe W140" 114-8 11538 115.3 41s 114 tae ia 114.0 
2009 V1SO) S113i6" “sc7 se 8 @: 43 be 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 103.2 103.8 1044 104.9 105.2 1057 1055 1055 106.0 106.2 1076 1069 105.4 
2005 106.1 106.3 107.1 108.0 1084 1083 1084 1087 1109 1107 110.0 109.3 108.5 
2006 10977 AIO 10S OTe TAZOR Ati TANG. 112.1 Tt 110 TO ait 111.0 
2007 AAO AAS eet 1S) Tis.6  1ts.5 W1SAs 113.3 T1Sh STIS es 14on iiss Tis2 
2008 113:8 114:2 W153 116.2 118.3 718.8 11912 118.6 119.6 118.2°> 41616 "414.5 116.9 
2009 TAOS 1'15:65 Loo - - e is ef ty a e x 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 1056 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 1096 109.1 1085 1086 107.6 
2006 10R6 108.35 OSI q10:2) 110s 110.3" 1105 110.7 1100 1087 110.6 109,7 109.8 
2007 1097 19OGs Sia ATO AA2Se 11256 112-4 14122 1126 712s he WS. 1 112.0 
2008 112.9) 113i4 WSO 114:8 1162 1169 116.9 116.9 116:8 115:a) 11435 “113.0 1152 
2009 WSs) 13:9" 44 + . 2 " v z 4 
Saint John, New Brunswick (v41692864) 
2004 103.4 103.9 104.2 104.1 1051 105.2 1052 1051 1051 1055 106.0 1056 104.9 
2005 105.5 105.8 106.8 107.1 107.0 1069 107.5 108.0 109.2 1084 108.2 1083 107.4 
2006 108.8 108.7 1092 1101 110.1 1100 1098 1100 1089 107.9 1084 109.0 109.2 
2007 109:2° > 109.6) Ade 2. 14 1124 A124 1114 11200 “1114 taitio ett 11122 
2008 AT 1416 STI 2a tia IASON 14S 11510 114.4 TIS VTiSiSe ia att. 2 PVS2 
2009 14 14200 aS * Be - rr 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 1049 1049 1047 1046 1048 105.3 105.5 105.1 104.5 
2005 105.3 1056 1064 106.3 106.5 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 1093 109.1 1092 109.2 1084 108.2 1084 108.4 108.7 
2007 108.5 109.2 110.14 110.3 110.7 1104 110.4 1098 1102 110.2 1105 1108 110.1 
2008 11S: Tat AGMRS eat 12:0 1S:2) 4116.7 11Se- 113.1 11S:6- 12 7etitest aos 112.4 
2009 112 112:0" 124 3 a : x ES . 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 1044 1044 1047 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 1064 106.7 1068 107.3 1082 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 1088 1089 1089 1084 1086 1087 1086 108.6 
2007 108: 1095 110:5° 97105. 110:8° 110.5 110.5 110.0 110.4 41049 10,7) 1114.0 110.3 
2008 TOS? AdtSs Aor 2:2" 41S :4E 113.8 113.9 “3.3 113:8 MI2ZGeniaaaitke 112.6 
2009 VA 1124 “Tee “i - a = : ; 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2004 103.2 103.4 103.8 104.0 105.0 1047 1048 1046 1046 105.0 1053 1052 104.5 
2005 105.0 105.7 1064 1064 106.5 1066 1068 107.5 108.3 107.7 107.5 1076 106.8 
2006 108.1 107.8 1086 109.0 1094 1092 1089 109.0 1083 1082 1085 1086 108.6 
2007 108.5° {09:6 4907) Tact 11151114 419174 110.9 1109 WOO 110.8 110.7 
2008 TOs 1100 “ines ie 1413:47°114:0 115.0 114.8 115:0 “1ISi6 0 1N8 Sate7 113.1 
2009 Vis 1130) Wie y : = 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 1043 1043 1051 1049 1049 1047 1049 1049 1052 105.1 104.7 
2005 105.0 105.6 106.4 106.3 1065 1065 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 1089 1085 1085 1081 1080 1083 1085 108 4 
2007 108.2? 109-35 41Gi37 T1108 1142 110.7 10:7 110.6 1106 110:7941%00111.1 110.5 
2008 110:7° 411.35 AVG BOMI22 1138.3 113.8 114:0°°1414.7 114.07 4187419. 1180 113.1 
2009 1126 11321138 ‘ e 
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Tabie 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual. 
average” 
ee 


2002=100 
SS a a ee 


Thunder Bay, Ontario (v41692894) 


2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 1038 1041 1044 1042 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 1066 106.2 1059 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 106.4 1066 1066 106.9 
2007 106.2 107.3 1083 108.4 1088 1083 1086 108.3 1083 107.9 1082 108.1 108.1 
2008 107.9" 108.4 > 108.7 109;7 110.7 414492 1412.4 141.9 112.2 -110:9 110.8 110:4 110.4 
2009 109.5 110.3 110.8 “ . 5 . : . cS . : 
Winnipeg, Manitoba (v41692900) 

2004 102.0 101.9 1023 102.7 104.0 104.3 104.2 1043 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 1095 1086 108.9 109.0 108.6 108.5 
2007 109105 109:4) 1103 110.8 11441 14109 111.1 °° 114416 F409" 1407) 4107 110.8 
2008 VION TU es We” ANS 4 Ada 14:8 9194-9 4415:0) 444-2 48 6d 113.3 
2009 112:3° 13:0" 4:112.9 if - r i - = = - Z ) 
Regina, Saskatchewan (v41692906) 

2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 1089 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 (OSS 09:7 SA shO mtd don. 112.0223) ieesee dz. 2 dered tess dda aly by leva 
2008 11238 412.7  1S6 7114.4 115:4 5016.2 116.3. 9116:4: 11699 416.6 1164 9115.6 115.2 
2009 1156 1164 116.6 Xd ~ Be is = ee 2 = “ a 
Saskatoon, Saskatchewan (v41692912) 

2004 102.6 102.7 1028 103.6 104.6 1046 1048 1045 1046 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 1081 109.2 1096 109.5 109.8 1104 1093 109.1 108.7 108.7 109.0 
2007 109:5 09:9" 14110:7 > 4414-9) 112.40 113.5, A414 44444) 114 S40 112. 
2008 114220 415:0 116.0) 11639 117.6 4183 ANS Mist 1718.3 11810" 417.8" 116.9 71 
2009 116.9 117.8 117.8 s .- . i“ £ - = F. - ‘s 
Edmonton, Alberta (v41692918) 

2004 105.0 105.0 105.2 1056 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 AIO A105 FAOCe thts. T1251 a6) AZ 8 113.0) Tis2 142 2 is 0) 4 dso 112.0 
2007 TASS 14 2S Sider AZT dS WSo 19 ATS tSis 41S: Sato 117.4 
2008 A1StOme 14118:7 Cos 12102 1219) 35/12 S GZ SIGm 122 Cea todie a ie eaoiodee 121.4 
2009 PZOL2 1212512059 ss ot ee sh ds - ~ e = vd 
Calgary, Alberta (v41692924) 

2004 104.1 104.1 104.4 1046 1055 1064 105.8 1056 1056 1054 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 1085 107.4 
2006 109:9)- 4.08:9 4109:5 110:9 11210 Bdide? TIS:G 1144 5 414.7 F1s:o° 1142 112.3 
2007 115001 15:6. 146.2) Adie: 117.6) 24186 11931) 1195S 419. S 18.7" Ito a TSO 118.0 
2008 118:9184119:1 91200) 1212) 12273 12879" 1231079 124-4" 12S i248) 122.0046 121.8 
2009 AZ0aeZ 1 Oe Als > “8 % “ is ad y = - d. 
Vancouver, British Columbia (v41692930) 

2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 1045 1046 1047 104.7 1047 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 1065 106.8 106.7 106.6 1063 106.0 
2006 106.2 106.3 106.9 107.5 1084 108.4 1085 108.7 1084 1084 1089 109.1 108.0 
2007 109.0 109.3 1096 110.00 1106 1105 110.7 1106 110.7 1104 110.4 110.5 110.2 
2008 410925 110.7 112 2a VIS ISO 114 14S 114134 112A ees 112.8 
2009 112208 1122555 ahi . -: £ ‘: ‘i : ; : 
Victoria, British Columbia (v41692936) 

2004 102:7/ 103.1 ~108:3 1044 105.0 1062 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 1069 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 1084 109.2 109.0 109.2 109.3 1088 1086 1089 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 1099 110.1 110.0 110.1 1095 109.6 109.7 109.8 
2008 1094 109.8" 1104 tit4 112.3 11310 1193 1132) 1134) 4125 1teendi1.e 111.8 
2009 WFO 11tA 5 iain-S < “ : A ; - ; : 


eee ________ ae 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 13 


Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, © Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NL and NS NB Que Que Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont 
Ped Ont./Que 
cents per litre 
Regular unleaded gasoline at full service filling stations 
March 2008 AZT 114.0 119.7 112.8 116.6 1183 109.9 107.9 1150 Tits 
April 2008 125.0 117.0 123.0 1148 120.3 1248 1167 115.2 1218 1189 
May 2008 136.8 130.0 134.1 127.5 135.6 136.3 126.0 125.8 132.4 126.4 
June 2008 1448 139.4 142.4 135.2 1448 144.4 133.0 133.0 139.2 133.0 
July 2008 149.7 141.5 144.7 439.1 142.3 147.1 133.6 133.5 142.0 136.3 
August 2008 iS 131.5 134.4 127.8 129.6 132.2 1242 1256 1343 131.1 
September 2008 142.0 133.4 135.7 130.9 134.0 134.9 1244 125.1 137.8 135.7 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 121.3 1185 
November 2008 103.7 91.2 93.1 90.4 91.1 91.8 840 83.9 99.8 93.6 
December 2008 91.7 774 80.3 778 80.2 82.0 75.2 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 847 86.4 CLE 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 847 90.0 91.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
Regular unleaded gasoline at self service filling stations 
March 2008 119.8 111.1 116.2 110.5 117.0 1115.3 107.1 106.1 413.1 110.9 
April 2008 122.3 114.0 120.3 113.6 119.8 123.8 113.8 114.0 119.4 118.9 
May 2008 134.0 12754 131.0 125.8 135.4 136.0 123:9 124.6 130.6 126.7 
June 2008 142.0 136.2 139.5 134.2 1444 142.8 129:9 130.6 137.5 133.2 
July 2008 146.8 138.0 142.2 137.2 142.5 143.5 130.2 132.0 140.3 135.6 
August 2008 136.5 129.1 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133:1 128.6 1341 130.5 119.9 123.7 136.1 134.6 
October 2008 125.0 112.0 115.1 112.9 A762 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 13.7 TUTE 75.0 719.7 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 74.7 778 74.0 83.3 844 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 768 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
Premium unleaded gasoline at full service filling stations 
March 2008 129.7 122.0 126.6 119.3 123.3 125.3 1216 419.2 1242 SZ bet 
April 2008 130.5 1245 129.3 122.2 126.2 132.1 128.1 126.9 132.2 129.0 
May 2008 142.3 137.5 142.3 134.6 142.8 143.8 137.0 138.4 142.7 136.4 
June 2008 150.7 146.2 150.1 142.7 151.1 152.2 144.5 144.0 150.2 143.3 
July 2008 155:2 148.5 151.9 146.0 149.4 154.6 145.7 144.8 152.9 146.3 
August 2008 145.4 139.5 141.6 135.0 136.7 139.6 1365 137.8 1456 141.3 
September 2008 147.6 141.0 143.1 138.0 141.0 142.9 137.6 1St2 149.0 146.3 
October 2008 135.5 122.3 125.3 1218 1243 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 84.7 87.7 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92:3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 1018 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
Premium unleaded gasoline at self service filling stations 
March 2008 126.5 119.0 123.7 117.3 124.1 122.8 1186 117.8 124.0 NZS 
April 2008 128.3 122.0 s27.8 120.2 126.8 131.5 1246 125.9 130 2 129.1 
May 2008 139.6 134.7 139.7 132.5 142.3 1448 135.4 136.5 141.3 136.7 
June 2008 148.0 143.4 147.5 141.0 151.9 150.5 141.5 142.4 148.3 143.6 
July 2008 152.8 145.5 150.3 144.0 149.9 150.6 1416 143.8 151.0 146.1 
August 2008 1428 135.8 138.4 132.6 137.0 136.3 1323 135.8 1428 139.8 
September 2008 146.3 137.5 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 122.1 119.6 1248 119.3 1143 117.6 129.9 127.0 
November 2008 104.3 946 98.0 94.3 98.7 95.2 90.9 94.8 107.2 102.1 
December 2008 928 80.4 858 81.5 87.3 87 3 81.4 86.5 98.5 895 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 $7.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
Household heating fuel 
March 2008 107.4 98.4 100.7 114.4 111.0 111.0 109.9 108.3 113.4 110.1 
April 2008 119.0 108.7 110.9 2 te 123.3 116.2 115.0 115.9 122.0 118.9 
May 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 1258 125.1 
June 2008 119.3 112.4 116.8 129.5 126.4 128.6 427.6 125.7 1258 125.1 
July 2008 119.3 112.4 116.8 129.5 126.4 1286 127.5 125.7 1258 125.1 
August 2008 419.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 1258 125.1 
September 2008 1187 114.2 117.9 121.4 118.5 115.9 116.1 121.9 1259 123.7 
October 2008 110.8 103.2 109.1 117.3 107.4 TtE2 111.6 113.7 27h 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 1168 114.5 
December 2008 845 76.8 83.0 845 85.2 83.4 88.5 877 99 8 95.1 
January 2009 776 187 773 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 756 rig =: 71.8 77.4 79.3 77.3 80.8 80.2 843 84.6 
March 2009 676 65.5 68.0 726 73.3 744 754 75.4 804 15.7 
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Tabie 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 
—————————————————————— ee ee eee 2 nee ee eee 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask Sask Alta Alta. B.C B.C ALP NWT. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


March 2008 113.2 113.7 107.3 107.9 119.3 116.9 118.4 128.6 
April 2008 121.8 121.4 114.3 116.1 125.5 123.6 122.9) 437.5 
May 2008 130.8 128.8 123.7 123.9 135.0 134.9 136.8 142.0 
June 2008 137.8 136.7 129.3 130.8 146.0 144.7 143.0 148.9 
July 2008 136.5 135.3 131.3 133.1 149.1 150.9 145.1 152.9 
August 2008 130.8 130.7 124.4 125.4 142.3 143.2 141.3 1496 
September 2008 136.1 135.1 126.2 127.6 140.8 139.7 140.9 152.7 
October 2008 118.7 116.2 ils hs 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 9271 86.2 86.5 99.5 99.7 109.4 118.4 
December 2008 794 80.6 73.1 2.7 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 77.0 16:9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 97.7 Si2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 


Regular unleaded gasoline at self 
service filling stations 


March 2008 113.6 113.5 105.6 106.8 116.4 116.0 116.8 125.4 
April 2008 122.1 121.7 112.5 1158 122°5 122.7 121.6 132.0 
May 2008 130.2 129.3 122.2 123.9 132.4 133.8 135.9 141.3 
June 2008 137.2 136.9 128.9 129.6 143.1 143.5 141.4 146.4 
July 2008 136.0 135.5 130.3 432.2 146.6 150.5 144.4 150.0 
August 2008 130.8 130.8 122.4 124.0 140.5 142.0 140.1 147.1 
September 2008 134.3 135.2 125.3 127.3 137.9 138.2 138.9 149.6 
October 2008 118.3 116.9 107.8 110.3 119.8 123.1 130.5 134.5 
November 2008 91.3 91.9 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 79.1 81.3 71.0 73.0 84.3 844 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91.9 91.7 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 


Premium unleaded gasoline at full 
service filling stations 


March 2008 123.8 124.0 118.2 118.6 130.7 127.9 127.4 138.4 
April 2008 132.3 131.7 124.9 WVACH 137.3 135.4 129.4 146.8 
May 2008 141.4 139.0 133.9 135.3 146.8 147.0 142.0 152.5 
June 2008 148.5 146.8 139.2 141.3 157.9 156.8 148.0 159.0 
July 2008 147.1 145.6 142.0 143.6 161.2 163.0 150.3 162.4 
August 2008 141.4 140.7 135.8 135.9 154.4 154.6 146.0 162.0 
September 2008 146.6 145.4 137.5 138.7 152.8 152.1 146.2 159.1 
October 2008 128.6 126.3 APA h 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 95.7 97.4 olen ter 124.2 142.4 
December 2008 89.7 90.8 83.7 83.6 99.7 98.2 102.4 1246 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 92:9 93:9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 


Premium unleaded gasoline at self 
service filling stations 


March 2008 1254 124.2 115.6 117.6 128.5 127.3 123.6 136.6 
April 2008 133.5 132.3 123.7 126.8 134.7 134.0 129.0 1441 
May 2008 141.3 140.2 133.4 134.9 144.8 145.6 142.5 151.5 
June 2008 148.7 147.6 140.4 140.8 155.3 155.3 148.5 158.1 
July 2008 147.0 146.3 142.4 143.4 158.9 162.8 150.8 1606 
August 2008 141.5 141.3 134.8 135:3 152.7 154.3 1477 158.5 
September 2008 1457 145.5 teie2 138.7 150.4 150.6 145.1 159.9 
October 2008 130.0 127.6 120.1 121.4 AS2ef. 135.7 bayer 146.2 
November 2008 103.1 102.5 94.9 97.4 109.4 112.0 113.5 130.5 
December 2008 90.9 91.7 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
Household heating fuel 

March 2008 114.3 110.1 Ae 120.3 117.6 119.7 
April 2008 120.2 112.1 119.7 128.1 127.4 127.8 
May 2008 1243 22:2 128.2 135.2 1344 128.5 
June 2008 124.3 122.2 128.2 135.2 134.4 128.5 
July 2008 124.3 122.2 130.9 137.9 134.4 128.5 
August 2008 124.3 122.2 130.9 137.9 1344 128.5 
September 2008 121.7 1217. 125.7 1407 137.7 137.0 
October 2008 121.8 117.8 118.4 132.9 136.3 126.2 
November 2008 113.5 110.8 107.6 1234 1208 117.3 
December 2008 88.5 90.5 85.3 105.5 103.8 101.0 
January 2009 88.7 87.3 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 896 
March 2009 70.3 72.3 70.1 80.7 88.2 82.3 


sae oe eee ee  ————————————E——E———— ee 
Note(s): See Table A for complete list of vector numbers 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM January 2009 February 2009 March 2009 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.54 12.70 12.56 
Sirloin steak, 1 kilogram (v735176) 15.02 15.73 15.33 
Prime rib roast, 1 kilogram (v735187) 21.96 21.59 20.72 
Blade roast, 1 kilogram (v735198) 9.79 9.93 10.05 
Stewing beef, 1 kilogram (v735209) 9.37 9.78 9.57 
Ground beef, regular, 1 kilogram (v735220) 6.74 6.91 7.01 
Pork chops, 1 kilogram (V735221) 9.54 9.60 9.81 
Chicken, 1 kilogram (V735223) 6.38 6.27 6.46 
Bacon, 500 grams (v735166) 4.58 4.73 471 
Wieners, 450 grams (v735167) 2.91 2.95 3.03 
Canned sockeye salmon, 213 grams (v735168) 3.29 3.36 3.42 
Homogenized milk, 1 litre (v735169) 2.13 BAIL 2.18 
Partly skimmed milk, 1 litre (v735170) 2.05 2.10 2.10 
Butter, 454 grams (v735171) 4.37 4.36 4.42 
Processed cheese food slices, 250 grams (v735172) 2.82 2.86 2.90 
Evaporated milk, 385 millilitres (v735173) 1.83 1.84 1.84 
Eggs, 1 dozen (v735174) 2.63 2.61 2.64 
Bread, 675 grams (v735175) 2.49 2.47 2.51 
Soda crackers, 450 grams (v735177) 2.39 2.39 2.37 
Macaroni, 500 grams (v735178) 1.52 1.51 1.49 
Flour, 2.5 kilograms (v735179) 4.82 4.81 472 
Corn flakes, 675 grams (v735180) 3.88 3.97 4.11 
Apples, 1 kilogram (v735181) 3.65 3.29 3.42 
Bananas, 1 kilogram (v735182) 1.61 1.63 1.66 
Grapefruits, 1 kilogram (v735183) 2.38 2.13 2.24 
Oranges, 1 kilogram (v735184) 2.80 2:57. 2.67 
Apple juice, canned, 1.36 litres (v735185) 1.84 1.82 1.80 
Orange juice, tetra-brick, 1 litre (v735186) 3.74 3.64 3.64 
Carrots, 1 kilogram (v735189) 1.45 1:57 1.64 
Celery, 1 kilogram (v735190) 2500 3.34 2.83 
Mushrooms, 1 kilogram (v735191) 7.81 7.97 8.12 
Onions, 1 kilogram (v735192) 1.41 4:52 1:52 
Potatoes, 4.54 kilograms (v735193) §.22 5.43 5.43 
French fried potatoes, frozen, 1 kilogram (v735194) 2.13 212 2.19 
Baked beans, canned, 398 millilitres (v735195) 1.00 0.99 1.06 
Tomatoes, canned, 796 millilitres (v735196) 1.38 1.37 1.34 
Tomato juice, canned, 1.36 litres (v735197) 1.67 1.64 1.66 
Ketchup, 1 litre (v735199) 2.97 2.98 3.02 
Sugar, white, 2 kilograms (v735200) 2.50 2.51 2.53 
Coffee, roasted, 300 grams (v735201) 4.06 4.22 4.20 
Coffee, instant, 200 grams (v735202) 5.48 5.38 5.37 
Tea (72 bags) (v735203) 3.93 3.96 4.01 
Cooking or salad oil, 1 litre (v735204) 4.23 4.20 4.23 
Soup, canned, 284 millilitres (v735205) 0.96 0.99 1.02 
Baby food, 128 millilitres (v735206) 0.72 0.71 0.76 
Peanut butter, 500 grams (v735207) 2.92 2.89 2.87 
Fruit flavoured crystals, 2.25 litres (v735208) 1.31 1.31 1.25 
Soft drinks, cola type, 2 litres (v735210) 1.54 1.63 1.60 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.58 1.63 1.68 
Paper towels (2 rolls) (v735213) 2.43 2.42 2.46 
Facial tissue (200 tissues) (v735214) 2.05 2.04 2.07 
Bathroom tissue (4 rolls) (v735215) 2.34 2,33 2.31 
Shampoo, 300 millilitres (v735216) 3.13 3.20 3.22 
Deodorant, 60 grams (v735217) 3.68 3.58 3.70 
Toothpaste, 100 millilitres (v735218) 1.55 1.57 1.58 
Cigarettes (200) (v735219) 75.92 76.58 76.78 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 81.0 85.1 87.1 


eo ee ne TE a ee eee 
Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight! NLL. Summerside, N.S. NB. Que 
PEL. 

percent combined city average=100 
All-items 100.0 98.0 94.0 99.0 96.0 95.0 
Food 17.0 104.0 101.0 100.0 100.0 102.0 
Food purchased from stores : 105.0 101.0 101.0 100.0 101.0 
Meat, poultry and fish 4 101.0 100.0 101.0 102.0 103.0 
Dairy products and eggs ; 108.0 99.0 102.0 101.0 101.0 
Bakery and other cereal products : 100.0 97.0 97.0 97.0 101.0 
Fruit and vegetables : 116.0 107.0 107.0 106.0 102.0 
Other food purchased from stores 2 : 102.0 101.0 97.0 96.0 100.0 
Food purchased from restaurants . 102.0 102.0 99.0 99.0 102.0 
Shelter 26.6 89.0 80.0 92.0 85.0 88.0 
Rented accommodation : 82.0 70.0 86.0 76.0 83.0 
Owned accommodation ‘ 85.0 74.0 87.0 81.0 87.0 
Water, fuel and electricity : 116.0 118.0 124.0 115.0 99.0 
Household operations and furnishings 4134 103.0 104.0 106.0 103.0 98.0 
Household operations ; 105.0 105.0 109.0 104.0 96.0 
Household furnishings : 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 101.0 96.0 102.0 101.0 101.0 
Transportation 19.9 101.0 96.0 95.0 95.0 99.0 
Private transportation : 101.0 93.0 95.0 94.0 98.0 
Purchase of automotive vehicles ; 101.0 104.0 101.0 101.0 101.0 
Gasoline ; 110.0 103.0 106.0 100.0 103.0 
Other private transportation ; 93.0 73.0 80.0 80.0 90.0 
Public transportation : 102.0 112.0 92.0 105.0 103.0 
Health and personal care 4.7 101.0 101.0 103.0 102.0 101.0 
Health care ; 98.0 100.0 103.0 101.0 99.0 
Personal care ; 103.0 101.0 103.0 103.0 103.0 
Recreation, education and reading 12.2 94.0 103.0 109.0 110.0 87.0 
Recreation ; 101.0 99.0 100.0 99.0 98.0 
Education and reading , 80.0 109.0 125.0 130.0 66.0 
Alcoholic beverages and tobacco products 3.1 111.0 105.0 107.0 99.0 94.0 
Alcoholic beverages : 105.0 103.0 104.0 99.0 100.0 
Tobacco products and smokers’ supplies 122.0 109.0 113.0 99.0 85.0 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 107.0 94.0 93.0 98.0 103.0 
Food 17.0 99.0 99.0 100.0 100.0 100.0 103.0 
Food purchased from stores : 99.0 98.0 101.0 101.0 102.0 105.0 
Meat, poultry and fish 101.0 98.0 93.0 98.0 99.0 103.0 
Dairy products and eggs ‘ 104.0 104.0 92.0 94.0 95.0 99.0 
Bakery and other cereal products 92.0 93.0 109.0 107.0 109.0 116.0 
Fruit and vegetables ; 96.0 95.0 105.0 103.0 104.0 105.0 
Other food purchased from stores 2 99.0 98.0 105.0 103.0 102.0 106.0 
Food purchased from restaurants 100.0 100.0 98.0 97.0 97.0 99.0 
Shelter 26.6 106.0 117.0 84.0 82.0 98.0 100.0 
Rented accommodation 109.0 124.0 81.0 73.0 96.0 104.0 
Owned accommodation 104.0 115.0 84.0 77.0 94.0 101.0 
Water, fuel and electricity : 109.0 117.0 90.0 113.0 117.0 88.0 
Household operations and furnishings Le 104.0 104.0 99.0 99.0 100.0 104.0 
Household operations : 105.0 106.0 99.0 100.0 103.0 106.0 
Household furnishings : 101.0 101.0 100.0 98.0 94.0 100.0 
Clothing and footwear 5.4 102.0 101.0 100.0 98.0 96.0 100.0 
Transportation 19.9 96.0 104.0 94.0 94.0 92.0 104.0 
Private transportation : 94.0 103.0 94.0 95.0 92.0 106.0 
Purchase of automotive vehicles , 102.0 100.0 100.0 99.0 94.0 101.0 
Gasoline : 97.0 96.0 101.0 103.0 96.0 106.0 
Other private transportation 84.0 113.0 80.0 83.0 86.0 113.0 
Public transportation ‘ 108.0 108.0 98.0 94.0 88.0 90.0 
Health and personal care 4.7 102.0 101.0 98.0 97.0 100.0 99.0 
Health care 105.0 102.0 96.0 96.0 105.0 98.0 
Personal care : 99.0 99.0 99.0 98.0 96.0 99.0 
Recreation, education and reading 42.2 106.0 106.0 95.0 100.0 105.0 106.0 
Recreation 100.0 102.0 98.0 94.0 99.0 104.0 
Education and reading 116.0 115.0 89.0 111.0 117.0 Tae 
Alcoholic beverages and tobacco 
products 3.4 96.0 100.0 104.0 105.0 106.0 109.0 
Alcoholic beverages 99.0 99.0 94.0 98.0 104.0 105.0 
Tobacco products and smokers’ supplies : 92.0 101.0 119.0 116.0 109.0 115.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 1 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 nist 
Shelter 25.1 26.6 27. 
Household operations, furnishings and equipment 11.4 at 10.2 
Clothing and footwear 5.6 5.4 oy 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 44 
Recreation, education and reading 13.0 V2 2 
Alcoholic beverages and tobacco products 3.4 3.1 42 


1. Figures may not add to 100% due to rounding 


defined by the Bank of Canada. 


_ The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most | 
_ volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable | 
_ preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco | 
| products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. | 
_ http:/www. bankofcanada.ca/en/nflation/index.htm. | 


_ Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available | 
_ through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Caiculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 
ee 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels: 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


Tabie 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Tabie 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Tabie 4-1 


i 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


" " 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", 
"fuel, parts and supplies for recreational vehicles". 


gasoline", and 
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4. _ The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


LLL LLL LLL NL LL LA LL LAA LL A LL A A LL AL LLL 


58 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — March 2009 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Tabie 10 The all-items Consumer Price index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


1. 


2. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


a 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Sheiter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Appendix | 


Concordance tables 


Tabie A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg 
John’s, and N.S. John, Que. Que Ontario part, Ont Bay, Man 
NLL. Summerside, N.B. Ont./Que Ont 
BEY: 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061 ) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask Sask. Alta Alta B.C B.C Ys. NWT. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087 ) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


St Charlottetown- Halifax, Saint Montréal, 
John's, Summerside, NS John, Que 
NL PE] NB 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15839898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Househoid operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887 ) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
eS SSS ns SSS Ses nn senses es anetpssessaen esta 
Ottawa, Toronto, Winnipeg, Regina Edmonton, Vancouver 
Ont Oni Man Sask Alta BC 
SSS SSS on ORNS omnes i ee 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097 ) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007 ) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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This publication presents the highlights‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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Note to users 


The Consumer Price Index — April 2009 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2008 
December 2008 
January 2009 
February 2009 
March 2009 
April 2009 

May 2009 

June 2009 

July 2009 
August 2009 
September 2009 
October 2009 
November 2009 
December 2009 


Release date 
December 19, 2008 
January 23, 2009 
February 20, 2009 
March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
August 19, 2009 
September 17, 2009 
October 16, 2009 
November 18, 2009 
December 17, 2009 
January 20, 2010 
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Highlights 


* Consumer prices rose 0.4% in the 12 months to April, down from the 1.2% observed in March.On a seasonally 
adjusted monthly basis, consumer prices fell 0.3% from March to April. 


Chart 1 
12-month change in the All-items CPI slows while the CPI excluding energy remains relatively stabie 
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Briefing notes 
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Consumer prices advanced 0.4% in the 12 months to April, down from the 1.2% rise posted in March.On an unadjusted 
monthly basis, consumer prices fell 0.1% from March to April, after increasing 0.2% from February to March. 


+ Of the eight major components in the CPI, upward pressure on the 12-month change came primarily from higher food 
prices. 


* Mitigating the increase in the CPI was a substantial slowdown in costs for shelter, which rose 0.2% in the 12 months to | 
April after increasing 2.1% in March. 


* A 12-month decline of 8.0% in the cost of transportation in April, due primarily to 12-month declines in prices for both 
gasoline and passenger vehicles, also dampened the 12-month change in the CPI. 


* The month-to-month fall in the CPI from March to April came primarily from a drop in natural gas prices. 


Main contributors to the 12-month change in the CPI: 
Main upward contributors: 


+ Food purchased from restaurants (+4.2%) 


* Fresh vegetables (+26.0%) 
* Mortgage interest cost (+3.2%) 


* Passenger vehicle insurance premiums (5.9%) 


| Main downward contributors: 


| * Gasoline (-24.7%) 


_* Purchase and leasing of passenger vehicles (-8.3%) 


| * Natural gas (-17.5%) 
i 


| * Fuel oil and other fuels (-33.5%) 


| * Homeowner’s replacement cost (-2.8%) 
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| Main contributors to the monthly change in the CPI, not seasonally adjusted: 


| 
| 
} 


| Main upward contributors: 


| * Gasoline (+1.0%) 
| Main downward contributors: 


* Natural gas (-20.0%) 


* Women’s clothing (-4.1%) 


* Purchase and leasing of passenger vehicles (-1.0%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage change 
April 2009 from March 2009 from April 2009 from March 2009 from 
April 2008 March 2008 March 2009 February 2009 
percent 
All-items 0.4 eZ -0.1 0.2 
Core consumer price index (CPI) 

(Bank of Canada definition) 1.8 PAG Oct 0.3 
All-items excluding energy 2.4 2,9 0.1 0.3 
All-items excluding food and energy ale 1.4 0.1 0.3 
Goods -2.0 -0.5 -0.6 0.3 
Services 25 2.8 0.2 0.2 


iinet 
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Consumer prices rose 0.4% in the 12 months to April 2009, down from the 1.2% increase in March. 


While upward pressure on the Consumer Price Index (CPI) came primarily from food, the slowdown was due mainly 
to price declines for energy and reduced upward pressure from non-energy shelter components. 


Excluding food, the CPI fell 1.1% in the 12 months to April. Excluding energy, the CPI rose 2.4% over the same 
period. 


Food prices rose 7.1% during the 12-month period to April, slower than the 7.9% rise in March. 


Shelter costs rose 0.2% during the 12-month period to April after increasing 2.1% in March. A sharp decline in 
natural gas prices mitigated growth in the shelter index in April. The 12-month change in the shelter price index has 
been slowing since July 2008. 


Transportation costs fell 8.0% in the wake of year-over-year declines in prices for both gasoline and passenger 
vehicles. 


12-month change: Food costs remain high but shelter costs slow and energy costs decline 


Of the eight major components in the CPI, seven recorded increases in the 12 months to April: food; shelter; 
household operations, furnishings and equipment; clothing and footwear; health and personal care; recreation, 
education and reading; and alcoholic beverages and tobacco products. 


Out of these major components, upward pressure on the CPI came largely from an increase in prices for food. 


Chart 7 
Drop in costs for transportation offsets rise in food costs, year over year 
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Food costs continued to be pushed up primarily by the price of food purchased from stores, which rose 8.3%. This 
was slower than the 9.5% rise observed in March. 


Prices increases for food were widespread in the 12 months to April. Large increases were recorded for fresh 
vegetables (+26.0%), fresh fruit (+16.8%), cereal products (+9.6%), beef (+9.0%) and chicken (+9.0%). 


A 12-month price increase of 43.3% for potatoes pushed up vegetable prices. This occurred largely as a result of 
recent poor harvests in Canada that led to a reduction in supply. 


The slower pace of increase in shelter costs was due primarily to a drop in prices for natural gas and to slowdowns 
in mortgage interest costs and electricity prices. 


Natural gas prices fell 17.5% in the 12 months to April, following a 9.5% increase in March. Natural gas prices fell 
in most provinces, especially in Alberta and Ontario where large drops largely accounted for the overall decrease. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, rose 3.2% in April compared with April last year. This was slower than the 4.2% rise posted in 
the 12 months to March. Advances in the mortgage interest cost index have been slowing since they reached a 
peak of 9.0% in June 2008, reflecting the downward trend in mortgage interest rates and housing prices. 


Electricity prices slowed from a 12-month growth rate of 3.1% in March to 1.0% in April. 


Also dampening the increase in costs for shelter were declines for homeowner's replacement costs and prices for 
fuel oil and other fuels. 


Homeowner's replacement costs represent the worn-out structural portion of housing and are estimated using new 
housing prices (excluding land). They declined 2.8% in April, on the heels of a 2.1% drop in March. This was the 
largest drop since July 1991. 


Prices for fuel oil and other fuels declined 33.5% in April after falling 32.9% in March. 


Gasoline prices fell 24.7% from April 2008 to April 2009 following a 12-month decline of 21.0% in March. 
The 12-month decline in April was due more to high prices in 2008 than to recent developments. On a 
month-to-month basis, gasoline prices rose 1.0% from March to April. 


The cost of purchasing and leasing passenger vehicles fell 8.3% in April, following a 7.4% year-over-year drop in 
March. 


An increase in passenger vehicle insurance premiums tempered the overall decline in costs for transportation. 


Year-over-year consumer prices slow in all provinces 


Compared with March, growth in consumer prices slowed in all provinces in the 12 months to April, with the largest 
slowdowns in Alberta, Ontario and Saskatchewan. 
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Chart 2 
Alberta, Ontario and Saskatchewan post largest slowdowns, year over year 
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In Alberta, consumer prices fell 0.7% year-over-year in April after increasing 0.9% in the 12 months to March. The 
slowdown was due primarily to steeper declines in prices for natural gas, which fell 36.9% in the 12 months to April, 
larger than the 19.3% drop observed in March. Along with electricity prices, which declined 16.0% in April in Alberta 
after rising 0.5% in March, larger price drops for gasoline also contributed to the slowdown in Alberta. 


In Ontario, consumer prices rose 0.6% in the 12 months to April, compared with the 12-month rate of growth of 1.8% 
in March. This slowdown was due primarily to a 12-month decline of 16.9% in prices for natural gas, following a 20.3% 
rise in March. Larger year-over-year price declines in April compared with March for gasoline also contributed to the 
slowdown. 

While components responsible for the change in consumer prices varied considerably, rising food prices were the 
main upward contributor in all provinces. The main downward contributors were declines in the price of gasoline 
and passenger vehicles. 


Month-to-month seasonally unadjusted change: Slight fall 
Consumer prices prior to seasonal adjustment fell 0.1% from March to April, after rising 0.2% from February to 
March. 


A drop in prices for natural gas (-20.0%), women’s clothing (-4.1%) and to purchase and lease passenger vehicles 
(-1.0%) were the major downward contributors. Natural gas prices fell in all provinces except Manitoba, where 
natural gas prices were little changed. A 27.0% decline in Ontario was largely responsible for the overall drop. 


A second consecutive month-to-month drop in mortgage interest costs (-0.2%) also kept prices down in April. 


Dampening the overall drop in the monthly CPI was a 1.0% rise in prices for gasoline from March to April. This was 
the fourth consecutive monthly increase. 


The monthly change in consumer prices in Ontario (-0.4%) and Saskatchewan (-0.4%) fell into negative territory in 
April, after posting increases in March. 
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Consumer price growth in Alberta remained in negative territory in April, falling 0.4% after recording a drop of 0.5% 
in March. 


Consumer prices in Newfoundland and Labrador, Prince Edward Island and Nova Scotia gained speed from March 
to April due to monthly price increases for fuel oil and other fuels. 


In Manitoba, a larger price increase for gasoline and a smaller drop in the price to purchase and lease passenger 
vehicles were primarily responsible for the pick up in consumer price growth from March to April. 


Seasonally adjusted monthly CPI falls 


On a seasonally adjusted monthly basis, the CPI fell 0.3% from March to April, after falling 0.2% from February to 
March. April's fall was due primarily to a 1.0% drop in the shelter price index. Tempering the fall was a 0.2% increase 
in prices for food. 


Excluding food and energy, the seasonally adjusted monthly CPI posted no change from March to April, after 
increasing 0.1% in the previous period. 


12-month change in the Bank of Canada’s core index slows 
The Bank of Canada’s core index advanced 1.8% over the 12 months to April, down from the 2.0% rise in March. 


On a month-to-month basis, the core index prior to seasonal adjustment increased 0.1% in April, following the 0.3% 
increase posted from February to March. 


The seasonally adjusted monthly core index increased 0.2% from March to April, after posting no growth from 
February to March. 
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Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 

326-0012 Average retail prices for food and other selected items, monthly 

326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and 
services, annual 

326-0020 Consumer price index (CPI), 2005 basket content, monthly 

326-0021 Consumer price index (CPI), 2005 basket content, annual 

326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
¢ Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Tabie 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance? April 2009 from 
eg April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690973) 100.0 113.9 114.0 113.5 -0.1 0.4 
Food (v41690974) 17.0 121.6 121s (13:5 0.1 re 
Shelter (v41691050) 26.6 121.4 122.6 424.2 -1.0 0.2 
Household operations, furnishings and equipment (v41691067) daca 107.3 106.8 104.4 0.5 2.8 
Clothing and footwear (v41691108) 5.4 95.1 95.7 94.3 -0.6 0.8 
Transportation (v41691128) 19.9 110.5 1101S 120.1 0.0 -8.0 
Health and personal care (v41691153) 4.7 Ast 110.5 108.3 0.5 2.6 
Recreation, education and reading (v41691170) 12:2 102.4 101.8 101.6 0.6 0.8 
Alcoholic beverages and tobacco products (v41691206) Sit 129.7 129.7 126.7 0.0 2.4 
All-items (1992=100) (v41713403) : 135.5 135.7 135-4 -0.1 0.3 
Special aggregates 
Goods (v41691222) 48.8 107.0 107.6 109.2 -0.6 2.0 
Durable goods (v41691223) 13.3 86.9 86.9 90.8 0.0 -4.3 
Semi-durable goods (v41691224) fez 95.7 96.0 94.9 -0.3 0.8 
Non-durable goods (v41691225) 28.2 1212 122.1 123:3 -0.7 -1.7 
Services (v41691230) Diez 120.7 120.4 117.7 0.2 20 
All-items excluding food (v41691232) 83.0 112.3 125 113.5 -0.2 -1.1 
All-items excluding food and energy (v41691233) 73.6 Aide Alt 109.9 0.1 1.2 
All-items excluding energy (v41691238) 90.6 113.1 113.0 110.5 0.1 2.4 
All-items excluding gasoline (v41693245) 95.1 41373 113.5 111.4 -0.2 bys 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 109.8 109.6 109.7 0.2 0.1 
Energy (v41691239) 9.4 123.9 d2ra 150.2 -2.5 “17.5 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 AAS 113.4 113.0 -0.2 0.2 
Core consumer price index (CPI) (Bank of Canada definition)3  (v41693242) 82.7 413.2 113.1 111.2 0.1 1.8 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 2 
The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance? April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690914) 100.0 113.8 114.1 113.1 -0.3 0.6 
Food (v41690915) 17.0 121.5 121:3 113.5 0.2 7.0 
Shelter (v41690916) 26.6 121.4 122.6 q2i2 -1.0 0.2 
Household operations, furnishings and equipment (v41690917) TULA. 107.0 106.5 104.2 0.5 AF ¢ 
Clothing and footwear (v41690918) 5.4 94.5 94.0 94.1 0.5 0.4 
Transportation (v41690919) 19.9 110.5 110.5 120.1 0.0 -8.0 
Health and personal care (v41690920) 47 110.9 110.7 108.1 0.2 26 
Recreation, education and reading (v41690921) 12.2 102.8 102.6 102.2 0.2 0.6 
Alcoholic beverages and tobacco products (v41690922) 3.1 129.7 129.7 126.7 0.0 2.4 
Special aggregates 
All-items excluding food (v41690923) 83.0 112.3 112.5 113.5 -0.2 -1.1 
All-items excluding food and energy (v41690924) 73.6 AVI 2 jab ees 109.9 0.0 1.2 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 111.9 » te rs 109.9 0.2 1.8 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 113.2 113.0 Dti.2 0.2 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 3 


The Consumer Price index, provinces, Whitehorse, Yellowknife and iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 

Newfoundland and Labrador (v41691244) 114.1 113.5 113.6 0.5 0.4 
Prince Edward Island (v41691379) 116.4 115.6 116.7 0.7 -0.3 
Nova Scotia (v41691513) 115.0 114.5 115.5 04 -0.4 
New Brunswick (v41691648) A128 1IZS 112.8 0.2 -0.3 
Quebec (v41691783) 112.7 112.6 112.4 0.1 0.3 
Ontario (v41691919) 113;2 113.7 112.5 -0.4 0.6 
Manitoba (v41692055) i Memes 113.0 112.7 0.6 0.9 
Saskatchewan (v41692191) 116.1 116.6 115.4 -0.4 0.6 
Alberta (v41692327) 120.4 120.9 121.3 -0.4 -0.7 
British Columbia (v41692462) dee 112.0 111.8 0.1 03 
Whitehorse, Yukon (v41692598) 113.4 113.6 111.8 -0.2 1.4 
Yellowknife, Northwest Territories (v41692722) 115.3 114.3 114.9 0.9 0.3 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 113.5 112.4 109.0 1.0 441 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


LS 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41690973) 113.9 114.0 113.5 -0.1 0.4 

Food (v41690974) 121.6 121.5 113.5 0.1 (a. 

Food purchased from stores (v41690975) 122.1 1222 942-7, -0.1 8.3 

Meat (v41690976) 118.6 119.3 110.8 -0.6 7.0 

Fresh or frozen meat (excluding poultry) (v41690977) 116.8 115.3 108.0 1.3 8.1 

Fresh or frozen beef (v41690978) 119.4 Adites 109.5 2.0 9.0 

Fresh or frozen pork (v41690979) 108.0 107.5 100.7 0.5 wee 

Fresh or frozen poultry meat (v41690981) 129.8 Aeon 120.8 -1.7 tes 

Fresh or frozen chicken (v41690982) 134.6 136.1 123.5 -1.1 9.0 

Processed meat (v41690984) 112.5 114.9 107.1 -2.1 5.0 

Ham and bacon (v41690985) 99:9 109.2 99.9 -8.5 0.0 

Other processed meat (v41690986) 119.0 118.2 111.0 0.7 Wee 

Fish, seafood and other marine products (v41690987) 107.3 108.2 100.7 -0.8 6.6 

Fish (v41690988) titioS 114.1 103.9 -0.7 9.0 

Fresh or frozen fish (including portions and fish sticks) (v41690989) 111.4 112.8 104.7 -1.2 6.4 

Canned and other preserved fish (v41690990) A175 Ae! 102.0 0.3 16:2 

Dairy products and eggs (v41690992) 129.5 129.8 123.6 -0.2 4.8 

Dairy products (v41690993) 129.8 130.0 123.11 -0.2 4.9 

Fresh milk (v41690994) 128.8 129.1 121.5 -0.2 6.0 

Butter (v41690995) 127.9 128.5 122.0 -0.5 48 

Cheese (v41690996) 129.9 130.5 125.4 -0.5 3.6 

Ice cream and related products (v41690997) 12550 130.6 WANES) -3.8 3.5 

Eggs (v41690999) 124.9 126.0 tPA aie -0.9 2.6 

Bakery and cereal products (excluding infant food) (v41691000) 138.7 137.7 130.1 0.7 6.6 

Bakery products (v41691001) 144.0 143.0 136.9 0.7 5.2 

Bread, unsweetened rolls and buns (v41691002) 162.2 161.6 157.4 0.4 3.0 

Biscuits (v41691003) 121.7 2de5: 113.2 0.2 15 

Other bakery products (v41691004) 132.6 130.4 123.0 ey 7.8 

Cereal products (excluding infant food) (v41691005) 129.2 128.3 117.9 0.7 9.6 

Rice (including rice-based mixes) (v41691006) 141.3 139.8 108.8 1.1 29.9 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 116.4 114.6 107.8 1.6 8.0 

Pasta products (v41691008) 150.1 150.7 134.5 -0.4 11.6 

Flour and flour based mixes (v41691009) 135.2 136.1 140.9 -0.7 -4.0 

Fruit, fruit preparations and nuts (v41691010) tidi225 ablalbes 101.0 0.7 11.4 

Fresh fruit (v41691011) 106.5 106.3 91.2 0.2 16.8 

Apples (v41691012) qeS 115.6 100.0 1.6 17.5 

Oranges (v41691013) 100.8 99.9 81.3 0.9 24.0 

Bananas and plantains (v41691014) 140.8 140.0 120.4 0.6 16.9 

Other fresh fruit (v41691015) 98.1 98.6 85.6 -0.5 14.6 

Preserved fruit and fruit preparations (v41691016) 121.6 119.9 116.7 1.4 4.2 

Fruit juices (v41691017) 124.9 A222 121.6 22 vay 

Other preserved fruit and fruit preparations (v41691018) Gtioant 113.8 104.2 -0.6 8.5 

Nuts (v41691019) 119.1 119.0 107.1 0.1 11.2 

Vegetables and vegetable preparations (v41691020) 114.7 114.9 94.5 -0.2 21.4 

Fresh vegetables (v41691021) 112-5 112.8 89.3 -0.3 26.0 

Potatoes (v41691022) 105.6 108.9 73.7 -3.0 43.3 

Tomatoes (v41691023) 103.8 109.2 96.7 -4.9 7:8 

Lettuce (v41691024) 100.3 98.7 82.5 1.6 21.6 

Other fresh vegetables (v41691025) 122.4 121.0 95.9 ge 27.6 

Preserved vegetables and vegetable preparations (v41691026) 122.8 122.6 113.2 0.2 85 

Frozen and dried vegetables (excluding canned) (v41691027) 121.6 123.3 112.4 -1.4 8.2 

Canned vegetables and other vegetable preparations (v41691028) 123.6 122.1 113.8 42 8.6 

Other food products and non-alcoholic beverages (v41691029) 120.4 120.8 112.1 -0.3 7.4 

Sugar and confectionery (v41691030) 121.7 121.5 114.5 0.2 6.3 

Fats and oils (v41691033) 141.5 142.0 123.1 -0.4 14.9 

Coffee and tea (v41691036) 117.0 115.2 110.6 1.6 5.8 

Condiments, spices and vinegars (v41691039) 114.1 PAs 105.1 1.2 86 

Other food preparations (v41691040) 120.6 120.6 112.4 0.0 1.3 

Non-alcoholic beverages (v41691045) 116.9 119.4 109.6 -2.1 6.7 

Food purchased from restaurants (v41691046) 120.4 120.0 115.5 0.3 4.2 

Food purchased from table-service restaurants (v41691047) 1214 120.6 116.3 0.4 4.1 

Food purchased from fast food and take-out restaurants (v41691048) 118.8 118.6 113.7 0.2 45 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


1 nn ee ennnnnnnnnnnnmmnnmmnnmmnnnmemnmnnmmnemnnmonbemmemenmnmannnmaanecsnanannnenmnsmemnaneenesnemendeieoneemeaeneeessuesnsenesenesseeanesenmespenemmeeunenemnemmmmeemmmmmannad 


Statistics Canada — Catalogue no. 62-001-X 


19 


The Consumer Price Index — April 2009 


Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
Shelter (v41691050) 121.4 122.6 7 -1.0 0.2 
Rented accommodation (v41691051) 109.1 109.0 107.4 0.1 1.6 
Rent (v41691052) 109.1 109.0 107.4 0.1 1.6 
Owned accommodation (v41691055) 126.2 126.4 123.9 -0.2 1.9 
Mortgage interest cost 1 (v41691056) 120.1 120.4 116.4 -0.2 3.2 
Replacement cost (v41691057) 135.8 136.5 139.7 -0.5 -2.8 
Property taxes (including special charges) (v41691058) 124.1 124.1 120.3 0.0 S2 
Homeowners’ home and mortgage insurance (v41691059) 159.8 161.3 153.3 -0.9 4.2 
Homeowners’ maintenance and repairs (v41691060) 113.5 113.1 109.0 0.4 4.1 
Water, fuel and electricity (v41691062) 124.0 130.9 1S -5.3 -7.0 
Electricity 2 (v41691063) 113.6 114.1 112.5 -0.4 1.0 
Water (v41691064) 157.0 155.8 144.0 0.8 9.0 
Natural gas (v41691065) 113.8 142.3 138.0 -20.0 -17.5 
Fuel oil and other fuels (v41691066) 155.9 147.6 234.5 5.6 -33.5 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 
CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
Household operations, furnishings and equipment (v41691067) 107.3 106.8 104.4 0.5 2.8 
Household operations (v41691068) A127 112.3 109.2 0.4 3.2 
Communications (v41691069) 105.0 105.0 106.0 0.0 -0.9 
Telephone services (v41691070) 105.7 105.7 106.7 0.0 -0.9 
Internet access services (v41693216) 94.6 94.6 96.7 0.0 -2.2 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 3.5 
Child care and domestic services (v41691072) 125.1 124.0 119.6 0.9 46 
Child care (v41691073) 123.2 123.0 118.3 0.2 41 
Domestic services (v41691074) 129.5 126.7 122.8 22 §.5 
Household chemical products (v41691075) 110.9 110.5 103.8 0.4 6.8 
Paper, plastic and foil supplies (v41691078) qt 110.2 105.8 0.8 5.0 
Other household goods and services (v41691081) 118.5 118.1 110.7 0.3 7.0 
Pet food and supplies (v41691082) 175:1 113.6 104.8 1:3 9.8 
Seeds, plants and cut flowers (v41691083) 110.6 110.4 107.6 0.2 2.8 
Other horticultural goods (v41691084) 105.7 105.3 100.3 0.4 5.4 
Financial services (v41693229) 123.3 123.3 113.9 0.0 8.3 
Household furnishings and equipment (v41691087) 98.3 97.3 96.2 1.0 ie 
Furniture and household textiles (v41691088) 100.7 99.0 97.6 Vt 3.2 
Furniture (v41691089) 98.9 96.7 96.0 2.3 3.0 
Household textiles (v41691093) 106.6 107.2 103.1 -0.6 3.4 
Household equipment (v41691097) 88.6 88.2 88.5 0.5 0.1 
Household appliances (v41691098) 88.3 87.6 89.1 08 -0.9 
Non-electric kitchen utensils and tableware (v41691103) 85.3 85.3 91.6 0.0 -6.9 
Services related to household furnishings and equipment (v41691107) 146.0 146.0 135.7 0.0 76 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 

Clothing and footwear (v41691108) 95.1 95.7 94.3 -0.6 0.8 
Clothing (v41691109) 89.8 91.3 90.0 -1.6 -0.2 
Women's clothing (v41691110) 88.4 92.2 89.8 -4.1 -1.6 
Men's clothing (v41691111) 93.4 92.8 92.0 0.6 1.5 
Children’s clothing (including infants) (v41691112) 85.7 84.1 85.5 1.9 0.2 
Footwear (v41691113) 96.6 94.3 95.6 2.4 1.0 
Clothing accessories and jewellery (v41691118) 111.8 111.5 107.0 0.3 4.5 
Clothing material, notions and services (v41691123) 117.9 117.9 113.7 0.0 = ef 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
Transportation (v41691128) 110.5 110.5 120.1 0.0 -8.0 
Private transportation (v41691129) 109.2 109.2 120.3 0.0 -9.2 
Purchase, leasing and rental of passenger vehicles (v41691130) 86.2 87.2 94.0 = -8.3 
Purchase and leasing of passenger vehicles (v41691 131) 86.1 87.0 93.9 -1.0 -8.3 
Purchase of passenger vehicles (v41691132) 86.8 87.7 94.7 -1.0 -8.3 
Rental of passenger vehicles (v41691 134) 99.4 99.4 102.3 0.0 -2.8 
Operation of passenger vehicles (v41691135) 131.0 130.1 145.3 0.7 -9.8 
Gasoline (v41691136) 127.4 125.9 168.9 1.0 -24.7 
Passenger vehicle parts, maintenance and repairs (v41691137) 125.3 123.9 121.1 jhe: 3.5 
Other passenger vehicle operating expenses (v41691140) 137.7 137.8 130.5 -0.1 a5 
Passenger vehicle insurance premiums 1 (v41691141) 140.3 140.3 132.5 0.0 5.9 
Passenger vehicle registration fees (v41691142) 107.2 107.2 106.4 0.0 0.8 
Drivers’ licences (v41691143) 149.5 149.5 149.2 0.0 0.2 
Parking fees (v41691144) 138.9 138.9 130.0 0.0 6.8 
Public transportation (v41691146) 122.8 122.5 118.3 0.2 3.8 
Local and commuter transportation (v41691147) 128.3 128.3 123.2 0.0 4.1 
City bus and subway transportation (v41691148) 126.0 126.0 123.5 0.0 2.0 
Taxi and other local and commuter transportation (v41691149) 133.0 133.0 122.2 0.0 8.8 
Inter-city transportation (v41691150) 119.6 119.2 115.6 0.3 ~ S) 
Air transportation (v41691151) 117.9 117.3 114.1 0.5 3.3 
Rail, highway bus and other inter-city transportation (v41691152) 126.5 127.7 119.9 -0.9 6.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Heaith 


and personal care 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
Health and personal care (v41691153) 1104 110.5 108.3 0.5 2.6 
Health care (v41691154) 115.3 113.6 112.7 1.5 2.3 
Health care goods (v41713463) 105.7 104.9 103.9 0.8 1g 
Medicinal and pharmaceutical products (v41691156) 103.5 102.2 101.5 a ers. 2.0 
Prescribed medicines (v41691157) 100.9 101.0 100.6 -0.1 0.3 
Non-prescribed medicines (v41691158) 108.1 104.3 103.0 3.6 5.0 
Optical goods (v41713381) 110.2 110.1 110.3 0.1 -0.1 
Health care services (v41713464) 128.6 125.6 125.0 2.4 2.9 
Optical services (v41693244) 103.7 103.7 101.5 0.0 2:2 
Dental care (v41691161) 127.4 124.5 124.4 2:3 24 
Personal care (v41691163) 107.1 107.7 104.1 -0.6 2.9 
Personal care supplies and equipment (v41691164) 100.1 101.2 97.2 -1.1 3.0 
Personal care services (v41691169) 116.9 116.9 113.7 0.0 2.8 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 
CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
Recreation, education and reading (v41691170) 102.4 101.8 101.6 0.6 0.8 
Recreation (v41691171) 95.9 95.2 96.1 0.7 -0.2 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 65.7 66.2 69.7 -0.8 as 
Purchase and operation of recreational vehicles (v41691179) 110.3 107.7 4 ALY 2.4 -1.6 
Home entertainment equipment, parts and services (v41691184) 79.6 80.0 82.8 -0.5 -3.9 
Travel services (v41691190) 93.0 91.7 91.8 1.4 1.3 
Traveller accommodation 1 (v41691191) 76.7 74.8 76.1 2.5 0.8 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 128.0 126.8 122.3 0.9 47 
Spectator entertainment (excluding cablevision) (v41691194) 9 Pa 122.1 117.0 0.0 4.4 
Cablevision and satellite services (including pay television) (v41691195) 135.5 133.0 129.6 1.9 4.6 
Use of recreational facilities and services (v41691196) 122.9 122.9 117.2 0.0 4.9 
Education and reading (v41691197) 122.5 122.4 118.6 0.1 ms 
Education (v41691198) 125.9 125.9 121.8 0.0 3.4 
Tuition fees (v41691199) 130.7 130.7 12557 0.0 40 
Reading material and other printed material (excluding textbooks) (v41691202) 110.6 110.3 107.2 0.3 3.2 
Newspapers (v41691203) 124.0 122.8 118.9 1.0 4.3 
Magazines and periodicals (v41691204) 118.9 119.2 118.9 -0.3 0.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Aicoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
Alcoholic beverages and tobacco products (v41691206) 129.7 129.7 126.7 0.0 2.4 
Alcoholic beverages (v41691207) 113.4 113.4 111.3 0.0 1.9 
Alcoholic beverages served in licensed establishments (v41691208) V17e2 AA hee 114.6 0.0 7c 
Beer served in licensed establishments (v41691209) 117.8 117.8 115.0 0.0 2.4 
Liquor served in licensed establishments (v41691211) 118.2 118.2 116.1 0.0 1.8 
Alcoholic beverages purchased from stores (v41691212) alia less 144.5 109.7 0.0 1.6 
Beer purchased from stores (v41691213) 115.4 115.6 112.9 -0.2 MP3 
Wine purchased from stores (v41691214) 104.5 104.7 104.7 -0.2 -0.2 
Liquor purchased from stores (v41691215) 110.3 109.7 107.6 0.5 25 
Tobacco products and smokers’ supplies (v41691216) 144.2 144.3 140.0 -0.1 3.0 
Cigarettes (v41691217) 144.2 144.3 140.0 -0.1 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
ee ee ————— EE Ee Ee eS 
2002=100 
Indexes (v41690973) 
1990 70% dtd (fE59 (OO. Sho wee 78S EGn 78 8 eae TSO 78.4 
1991 82.0. 820 62.3 82.3 827 83.1 83.2 833 8317 (83.0 833 S29 82.8 
1992 83.3 83.3 836 837 838 840 842 842 842 843 847 847 84.0 
1993 85.0 85:3 85:2 852 85:4 854 856 857 857 485.9 86:5" 386.1 85.6 
1994 S6:i07185.4 {8o4e85 45) 85.2 854 85:7 (85:8 85.9..585.7 86255865 85.7 
1995 86:6. 187.0 “Seer 5s ST. 287.7 Bie BT (BB Bl ie eh Oe Oe 87.6 
1996 88.0 881 885 887 89.0 89.0 890 890 891 893 897 897 88.9 
1997 899 901 902 902 903 905 905 906 906 906 905 90.4 90.4 
1998 90:9: 91.0 94:4 (91.0, 91.3 91:4 91.4 914. 912. 916 .91.6. 91.3 91.3 
1999 91:5.-°91.6 92:0 6925 927 929 93.1 93.3 936 (037 ..93.6) 93.0 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 967 95.4 
2001 96.3 96.8 97.1 978 986 98.7 984 984 986 981 972 97.4 97.8 
2002 976 982 989 995 997 999 100.5 1009 100.9 101.2 101.5 101.1 100.0 
2003 102.0 102.8 103.1 1024 1025 1025 1026 1029 103.1 1028 103.1 103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 1048 1050 105.2 1056 105.4 104.7 
2005 105.3 105.7 1063 1066 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 409:4 O02. tee ite tito Tee Tit «TTS  TelG “Titer a ee.o Tite 
2008 TiS 22> ANZAG Sis) Mao 11S.4 WSS TSG 115.7 “Tas M4 ats 114.1 
2009 113.0 113.8 114.0 113.9 ne fe 2 
Percentage change from the corresponding month 
of the previous year (v41690973) 
1990 00) Sue. 5.3 8, 44 4.4 4.1 4.4 4.2 4.7 Bel 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 55 4.4 41 3.8 5.6 
1992 1.6 1.6 1.6 ler 1.3 ted hee 1.1 1.3 1.6 ere ae 1.4 
1993 2.0 2.4 1.9 1.8 1.9 shew ITE 1.8 1.8 1.9 1.9 ive 1.9 
1994 4:3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 ZS 2.9 Poa 2.6 2.2 22 2.3 2h er 2.2 
1996 1.6 1.3 125 1.4 1:5 1-5 1.3 i he, 1:5 1.8 1.9 22 1.5 
1997 22 2.3 1.9 ire 1:5 Ae AS. 1.8 Avs 1S 0.9 0.8 Lin’ 
1998 na 1.0 1.0 0.9 jet 1.0 1.0 0.9 0.7 1 1.2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 125 1.6 1.9 2.1 2.6 2.3 22 2.6 1.8 
2000 Ped Pas 3.0 22 2.4 2.8 2.9 2.6 20 2.8 3.2 3.2 PAT 
2001 3.0 2.9 2.4 3.5 3.9 3.4 PLA E 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 “era Ps ez 2A 2.5 2.3 ae 44 3.8 7 He 
2003 45 47 42 2.9 2.8 2.6 7 2.0 22 1.6 1.6 Bit 2.8 
2004 123 0.7 0.8 fez. 2.4 2.5 2.3 1.8 1.8 2.3 2.4 2.1 1.8 
2005 1.9 on 2.3 2.4 1.6 fed, 2.0 2.6 3.2 2.6 2.0 a Pay 
2006 2.8 PP 2.2 2.4 2.8 2.4 2.3 2.1 0.7 1.0 1.4 1.7 2.0 
2007 als 2.0 2.3 22. Ze 2.2 22 ART 2:5 2.4 2:5 2.4 22 
2008 22 1.8 1.4 are 2.2 3.1 3.4 3.5 3.4 2.6 2.0 t2 2.3 
2009 Wet 1.4 1.2 0.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


24 ~=Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — April 2009 


Tabie 6 
Core consumer price index (CPi) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 
Indexes (v41693242) 
1990 78.6 79.0 79.1 79:3 +7915 79:6 79:9. 80.1 804 808 810 808 79.8 
1991 Sila Si) old ole otro "62.0" "02.0" "620 = S24" O20 == O26 O25 82.1 
1992 82:7 918310 63:2" 83.3 8315" “834° ("S359 <83:6"" "S3i7 84:09) S44 84s 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 86:2 (9°86:0092.86.6 86.7, 86/5) 86.6 86.7, 86:8 87,2 3.87.2, 87.5) 87.6 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 892 88.8 
1996 894 898 898 899 90.1 90.1 90:3 9015; 90:65 90:8 91.3 | 91.4 90.3 
1997 ONS er Stoneham Od Oi) @O20 O21 92.1 92:3 92:4,.992:5 92:4 92:3 92.0 
1998 92,6 2 92;99 993.0198 93:01 © 95:25 S32 8 190:3' 9814 93 AMOS. 7 93:78 93:5 93.2 
1999 93.5 93.8 94.1 942 945 946 947 949 952 95.1 95.0 948 94.5 
2000 94:6 95107 995.38 95:3) 95/5 "9518. = 1958) 89610! ~96.2596:S 96.475 35.4 95.7 
2001 96.3 966 97.1 97.4 977 97.9 982 983 984 984 98.1 98.0 97.7 
2002 98.1 988 992 996 998 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101°3: 1ORS9e102'0° 10157 102:2 1024 102-4 1022 102:6° 31027  103:0) 102:8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 1040 103.8 1041 1041 1047 1046 103.8 
2005 104.5 1048 1052 1052 105.4 1054 105.4 1056 1059 1059 1063 106.2 105.5 
2006 106.2 1066 107.0 106.9 107.5 107.2 107.5 107.7 1083 1084 1086 108.4 107.5 
2007 108.6 109.1 1095 1096 109:9 1099 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 UOT PATOL 110/95 adT2) oe AG: aie St ZiOee 112.4 ett 22 14S 0142.6 111.7 
2009 ea 2, See ttoell we htoee 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 3.5 3.4 3.4 30 3.4 3.4 3.5 3.6 3.3 3.2 3.4 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 PLT 2.5 2.1 22 24 2.9 
1992 1.6 1.6 1.8 2.0 2A eg 1.8 1.6 1.6 1.8 1.9 PX 1.8 
1993 2:3 2.3 2.0 1.9 Axe 1.8 re. 22 2.3 2.0 24 Zt 2.0 
1994 1.9 2.0 2.0 at 1.9 2.0 1.6 1.6 1.9 1.8 AES ean 1.9 
1995 2.0 2.0 2.1 Zea 2.4 2.3 2.4 2.9 2.4 2.4 2.4 1.8 a2 
1996 SF Wedd 1.6 1.6 ifeié 1.7 {70 iors at Ver 1.9 2 ay 
1997 244 1.9 2A Ze 2A 22 2.0 2.0 1.8 1.9 ae 1.3 1.9 
1998 1.4 sts) 1.4 eZ 1.3 lee 1.3 ae SL 1.3 1.4 1.3 1.3 
1999 1.0 1.0 daz 1.3 1.4 leo 1s) 1.6 1.9 1.5 1.4 1.4 1.4 
2000 {er 1.3 1:3 1.2 ei 1.3 2 ie 14 1.3 1:5 Aah 1.3 
2001 1.8 ier 1.9 22 253 PAP 25 2.4 2.3 Pana 1.8 tot out 
2002 1.9 2.3 Page 2.3 2a Pas 2.0 2.4 2.5 2.5 3.2 2.8 2.4 
2003 3.3 3.0 2.8 2a 2.4 7A 1.9 1.5 alee 1.8 1.8 24 2.2 
2004 1,5 eZ 1.3 1.8 1.5 let 1.9 1.6 1.5 1.4 asi 1.8 1.6 
2005 les ten 1.8 1.6 1.6 1.5 1.3 Were lols a 1.5 1.5 1.6 
2006 1.6 Ate ie? 1.6 2.0 lief 2.0 2.0 2:3 2.4 2:2 et 1.9 
2007 eS 2.3 2.3 2:5 ue. PAS, P28) 2:2 2.0 1.8 1S 4.5 a 
2008 1.4 1.5 1.3 1.5 1:5 1.5 1.5 Ae i Wars eee 2.4 2.4 “etd 
2009 1.9 1.9 2.0 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 
eee 
CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1990 79.6 82.5 84.2 86.1 71.6 79.4 73.2 65.2 81.6 749 78.8 73.4 
1991 83.4 86.3 87.4 94.3 129 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 96.1 744 86.6 79.2 81.0 86.4 81.4 85.1 Tine 
1993 84.5 89.1 88.7 96.0 768 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 845 86.9 786 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 (OR 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 749 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 Si 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97-1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 121.7 107.1 111.1 106.9 132.8 
2007 114.3 116.9 103.2 O57) Tit 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 115.7 122.0 104.6 93.8 119.5 108.8 102.2 127.9 109.4 118.7 110.3 149.3 
Monthly indexes 

2008 

January 112.4 119.2 103.3 92:2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104 1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 1 Wea 109.6 143.2 
April 1413;5 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 aia 109.9 150.2 
May 114.6 1216 104 3 93.0 123.6 108.6 102.9 127.4 110.4 ates 110.3 158.4 
June 115.8 122.3 104.3 925 125.8 108.7 102.9 127. 111.6 119.1 110.3 165.3 
July 116.5 123.3 104.4 93.3 125.7 108.5 103.2 127.6 112.1 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5 111.5 119.6 110.5 164.0 
September oN 123.1 105.6 96.1 122.4 109.4 103.9 128.0 114.5: 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129:2 107.3 120.2 1108 127.2 
March 121.6 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 1204 111.1 127.1 
April 121.6 121.4 107.3 95.1 110.5 111.1 102.4 129.7 107.0 120.7 441.2 123.9 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-4 
Annual average! percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
bs pi 2008 2008 2007 2006 2005 
2002=100 percent 
All-items (v41693271) 114.1 2.3 eee 2.0 22 
Food (v41693272) Sez 3:5 PGE 25 5 
Shelter (v41693348) 122.0 44 3.4 3.6 3.2 
Household operations, furnishings and 
equipment (v41693365) 104.6 1.4 1.0 0.5 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 1:3 122 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 tee -0.2 -0.3 
Alcoholic beverages and tobacco 
products (v41693504) W2725, 1.6 3.1 2:2 2h 
Goods (v41693520) 109.4 13: 0.8 1.2 2.3 
Durable goods (v41693521) 89.7 -5.3 -1.6 -0.7 -0.6 
Semi-durable goods (v41693522) 94.5 -1.6 -0.2 =15 -0.5 
Non-durable goods (v41693523) 124.4 6.1 2.2 2.9 4.4 
Services (v41693528) 118.7 3.4 335 2G, 2.2 
All-items excluding food (v41693530) 113.8 Ze 2.0 2.0 22 
All-items excluding food and energy (v41693531) 110.3 eZ 2.0 ess 1.3 
All-items excluding energy (v41693536) 111.3 1.6 2.1 Tez. 1.5 
Energy (v41693537) 149.3 9.9 2.3 5.1 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 


Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2005 to 2008 


Canada 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon 
Yellowknife, Northwest Territories 
Iqaluit, Nunavut 


St. John’s, Newfoundland and Labrador 

Charlottetown and Summerside, Prince 
Edward Island 

Halifax, Nova Scotia 

Saint John, New Brunswick 

Québec, Quebec 

Montréal, Quebec 

Ottawa-Gatineau, Ontario part, 
Ontario/Quebec 

Toronto, Ontario 

Thunder Bay, Ontario 

Winnipeg, Manitoba 

Regina, Saskatchewan 

Saskatoon, Saskatchewan 

Edmonton, Alberta 

Calgary, Alberta 

Vancouver, British Columbia 

Victoria, British Columbia 


CANSIM 
vector 
number 


(v41693271) 


(v41693542) 
(v41693677) 
(v41693811) 
(v41693946) 
(v41694081) 
(v41694217) 
(v41694353) 
(v41694489) 
(v41694625) 
(v41694760) 
(v41694896) 
(v41695020) 
(v41713462) 


(v41695144) 


(v41695150) 
(v41695156) 
(v41695162) 
(v41695168) 
(v41695174) 


(v41695180) 
(v41695186) 
(v41695192) 
(v41695198) 
(v41695204) 
(v41695210) 
(v41695216) 
(v41695222) 
(v41695228) 
(v41695234) 


Annual 
average 


2008 


2002=100 


114.1 


114.3 
VCS 
115.9 
113.2 
V2 
113.3 
113.4 
115.9 
121.6 
112.3 
113.4 
115.2 
110.4 


114.0 


116.9 
115.2 
113.2 
112.4 
112.6 


113.1 
113.1 
110.4 
113.3 
115.2 
117.1 
121.4 
121.8 
112.8 
111.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Annual average percentage change 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector April 2009 from 
ReRBeT April March April March April 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41691244) 114.1 113.5 113.6 0.5 0.4 
Special aggregates 

All-items excluding food (v41691368) 112.6 ‘Wi hi es! 113.9 0.7 -1.1 

All-items excluding food and energy (v41691369) 109.4 108.9 107.5 0.5 1.8 

All-items excluding energy (v41691374) Ali ee 111.4 108.5 0.3 2.9 

All-items excluding gasoline (v41693247) 113:5 113.1 in hes 0.4 1.8 

Energy ' (v41691375) 131.4 128.7 155:3 oat -15.4 

All-items (1992=100) (v41713404) 133.7 133.1 133.2 0.5 0.4 

Food (v41691245) 120.7 121.3 112.5 -0.5 7.3 

Food purchased from stores (v41691246) 120.5 (PR Wes) 111.9 -0.8 fee 

Meat 2 (v41691247) 11372 sl eo4 109.1 -3.4 3.8 

Dairy products 2 (v41691257) 127.3 126.7 124.7 0.5 46 

Bakery and cereal products (excluding infant food) 2 (v41691262) 144.2 139.6 136.4 ao aif 

Fresh fruit 2 (v41691 266) 105.5 108.9 97.4 -3.1 8.3 

Fresh vegetables 2 (v41691269) 103.2 100.8 79.7 2.4 29.5 
Food purchased from restaurants (v41691276) 1223 121.8 TAS: 7, 0.4 5:7 
Shelter (v41691277) 129.0 128.4 127.9 0.5 0.9 
Rented accommodation (v41691278) 107.1 107.1 105.2 0.0 1.8 
Owned accommodation (v41691280) 129.5 129.5 120.8 0.0 wee 

Replacement cost (v41691281) 168.1 167.2 139.6 0.5 20.4 

Homeowners’ home and mortgage insurance (v41691283) 116.2 122.1 127.6 -4.8 -8.9 

Homeowners’ maintenance and repairs (v41691284) 122.2 122.0 114.0 0.2 G2 
Water, fuel and electricity (v41691285) 138.9 136.9 153.7 1:5 -9.6 

Electricity (v41691286) 1322 132.2 125.0 0.0 5.8 

Natural gas : ; : : 

Fuel oil and other fuels (v41691288) 143.5 134.1 237.0 7.0 -39.5 
Household operations, furnishings and equipment (v41691289) 104.8 103.6 101.2 2 3.6 
Household operations (v41691290) 109.6 109.1 105.2 0.5 4.2 

Telephone services (v41691292) 102.3 102.3 102.8 0.0 -0.5 

Internet access services (v41693217) 110.3 110.3 108.4 0.0 1.8 
Household furnishings and equipment (v41691297) 96.6 94.3 94.1 2.4 2.7 
Clothing and footwear (v41691304) 94.6 93.2 96.9 1.6 -2.4 

Women’s clothing (v41691306) 93.6 93.1 97.5 0.5 -4.0 

Men's clothing (v41691307) 91.3 91.5 94.9 -0.2 -3.8 
Footwear (v41691309) 93.7 87.6 93.7 7.0 0.0 
Transportation (v41691312) 108.6 108.2 119.5 0.4 -9.1 
Private transportation (v41691313) 107.2 106.9 119.7 0.3 -10.4 

Purchase and leasing of passenger vehicles (v41691315) 85.9 87.5 94.9 -1.8 -9.5 

Gasoline (v41691318) 123.3 120.0 158.1 2.8 -22.0 

Passenger vehicle insurance premiums 3 (v41691321) 123.5 123.5 424.8 0.0 1.6 
Public transportation (v41691323) 119.9 119.4 415.3 0.4 4.0 
Health and personal care (v41691328) 109.8 108.0 106.0 1.7 3.6 
Health care (v41691329) 110.5 109.1 107.5 1.3 2.8 
Personal care (v41691335) 109.5 107.3 105.0 2.1 4.3 
Recreation, education and reading (v41691338) 100.8 100.4 99.5 0.4 13 
Recreation (v41691339) 100.2 99.7 99.4 0.5 0.8 
Education and reading (v41691347) 104.0 103.9 100.9 0.1 3.1 
Alcoholic beverages and tobacco products (v41691351) 132.6 131.1 130.2 1.1 1.8 
Alcoholic beverages (v41691352) 117.6 115.6 Tto:3 tt, 2.0 
Tobacco products and smokers’ supplies (v41691358) 145.0 144.0 142.4 0.7 1.8 


ee Ss 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-2 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Prince Edward Island 


a 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 

Food purchased from stores 
Meat 2 
Dairy products 2 


Bakery and cereal products (excluding infant food) 2 


Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


a 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


116.4 


114.6 
110.6 
113.4 
115.9 
141.1 


137.0 


124.7 
127.2 
118.8 
132.2 
144.6 
104.9 
139.9 
117.0 


123.2 
109.0 
115.1 
113.0 
118.2 
113.2 
153.5 
155.8 


148.2 


110.6 
116.5 
101.6 
102.7 

98.6 


102.9 
99.4 
98.9 

108.7 


109.8 
108.7 

86.8 
128.3 
128.1 
123.8 


111.6 
110.6 
112.9 


103.8 
97.7 
119.6 


144.1 
115.2 
157.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


March 
2009 


April 
2008 


2002=100 


116.7 


116.9 
108.4 
109.9 
114.2 
175.6 


137.4 


115.8 
117.0 
113.6 
124.0 
134.8 

90.1 
101.5 
19S 


129.0 
106.9 
114.4 
112.7 
120.3 
110.6 
182.2 
134.0 


234.7 


106.6 
110.8 
102.3 
102.7 

97.6 


100.3 
97.9 
96.6 

103.0 


120.9 
121.2 
95.1 
168.0 
119.0 
aig Wee? 


105.4 
106.6 
104.0 


102.6 
97.0 
117.5 


134.8 
ate ie FA 
144.1 


Percentage change 
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Table 9-3 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector April 2009 from 
munaber April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691513) 115.0 114.5 115.5 0.4 -0.4 
Special aggregates 
All-items excluding food (v41691637) 112.9 112.1 44:5; 0.7 -1.9 
All-items excluding food and energy (v41691638) 110.1 109.7 109.2 0.4 0.8 
All-items excluding energy (v41691643) 112.9 112.8 110.8 0.1 1.9 
All-items excluding gasoline (v41693251) 114.6 114.3 113.2 0.3 (4 
Energy 1 (v41691644) edee i27e6 157.6 2.9 -16.8 
All-items (1992=100) (v41713408) 137.7 137.1 138.4 0.4 -0.5 
Food (v41691514) 125.0 125.7 117.6 -0.6 6.3 
Food purchased from stores (v41691515) 124.6 125.9 nlras’ -1.0 6.2 
Meat 2 (v41691516) 115.8 118.0 112.4 -1.9 3.0 
Dairy products 2 (v41691526) 126.5 129.3 123.9 -2.2 ast 
Bakery and cereal products (excluding infant food) 2 (v41691531) 140.7 139.6 13335 0.8 5.4 
Fresh fruit 2 (v41691535) 102.4 108.5 97.7 -5.6 48 
Fresh vegetables 2 (v41691538) 122.0 aes! 91.3 4.0 33.6 
Food purchased from restaurants (v41691545) 126.4 125.6 118.7 0.6 6.5 
Shelter (v41691546) 124.1 123.6 124.8 0.4 -0.6 
Rented accommodation (v41691547) 106.0 106.0 104.6 0.0 io 
Owned accommodation (v41691549) 123.3 123.5 120.2 -0.2 2.6 
Replacement cost (v41691550) 130.2 130.2 129.5 0.0 0.5 
Homeowners’ home and mortgage insurance (v41691552) 145.4 147.9 139.6 -1.7 4.2 
Homeowners’ maintenance and repairs (v41691553) 113.1 112.7 108.9 0.4 3.9 
Water, fuel and electricity (v41691554) 139.8 137.3 152.3 1.8 -8.2 
Electricity (v41691555) 133.1 133.1 113.1 0.0 a WA 
Natural gas : : : : ; ; 
Fuel oil and other fuels (v41691557) 144.5 137.0 214.1 55 -32.5 
Household operations, furnishings and equipment (v41691558) 108.3 106.7 105.4 1-5 2.8 
Household operations (v41691559) 113.4 1:13:0 109.0 0.4 4.0 
Telephone services (v41691561) 102.5 102.5 102.8 0.0 -0.3 
Internet access services (v41693219) 99.3 99.3 99.3 0.0 0.0 
Household furnishings and equipment (v41691566) 98.2 94.2 97.9 4.2 0.3 
Clothing and footwear (v41691573) 95.7 94.5 97.8 1.3 -2.1 
Women’s clothing (v41691575) 96.8 95.0 102.0 1.9 -5.1 
Men’s clothing (v41691576) 95.2 94.1 91.4 5 4.2 
Footwear (v41691578) 92.6 91.4 100.0 qES -7.4 
Transportation (v41691581) 106.4 105.6 adiZ5 0.8 -9.4 
Private transportation (v41691582) 105.4 104.6 117.6 0.8 -10.4 
Purchase and leasing of passenger vehicles (v41691584) 86.2 87.1 94.6 -1.0 -8.9 
Gasoline (v41691587) 122.1 117.3 162.8 4.1 -25.0 
Passenger vehicle insurance premiums 3 (v41691590) 110.4 110.4 103.6 0.0 6.6 
Public transportation (v41691592) 119.5 119.2 116.1 0.3 2.9 
Health and personal care (v41691597) 110.1 110.2 107.7 -0.1 2.2 
Health care (v41691598) 1123 111.4 110.9 0.8 1.3 
Personal care (v41691604) 108.2 109.3 104.7 -1.0 33 
Recreation, education and reading (v41691607) 104.8 104.2 105.1 0.6 -0.3 
Recreation (v41691608) 99.4 98.6 99.7 0.8 -0.3 
Education and reading (v41691616) 119.3 119.3 119.9 0.0 -0.5 
Alcoholic beverages and tobacco products (v41691620) 141.6 141.6 138.5 0.0 2.2 
Alcoholic beverages (v41691621) Thier Tart 115.3 0.0 2.1 
Tobacco products and smokers’ supplies (v41691627) 155.6 155.6 152.0 0.0 2.4 


i  ————————————————————————————————————————————————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41691648) 112.5 112.3 112.8 0.2 -0.3 
Special aggregates 

All-items excluding food (v41691772) 110.2 109.8 112.0 0.4 -1.6 

All-items excluding food and energy (v41691773) 107.7 107.8 106.4 -0.1 AZ 

All-items excluding energy (v41691778) 110.8 111.0 108.3 -0.2 2.3 

All-items excluding gasoline (v41693253) 112.2 t12:2 110.5 0.0 ED 

Energy ' (v41691779) 126.2 1222 149.7 3.3 -15.7 

All-items (1992=100) (v41713410) 133.4 133:2 133.7 0.2 -0.2 

Food (v41691649) 123.8 124.7 116.4 -0.7 6.4 

Food purchased from stores (v41691650) 125.5 126.8 116.9 -1.0 7.4 

Meat 2 (v41691651) 11615 117.3 112.1 ow iz 

Dairy products 2 (v41691661) 126.6 128.1 122-3 -1.2 3.5 

Bakery and cereal products (excluding infant food) 2 (v41691666) 141.5 140.5 134.9 0.7 4.9 

Fresh fruit 2 (v41691670) 101.1 109.3 94.8 -7.5 6.6 

Fresh vegetables 2 (v41691673) 125.7 120.0 95.2 48 32.0 
Food purchased from restaurants (v41691680) 119.8 119.7 115.4 0.1 3.8 
Shelter (v41691681) 120.8 119.9 120.9 0.8 -0.1 
Rented accommodation (v41691682) 106.9 106.9 105.6 0.0 Ur 
Owned accommodation (v41691684) 117.8 117.8 113.9 0.0 3.4 

Replacement cost (v41691685) 119.5 PTS 114.0 0.0 48 

Homeowners’ home and mortgage insurance (v41691687) 131.0 132.1 128.3 -0.8 2.1 

Homeowners’ maintenance and repairs (v41691688) 118.1 117.9 110.6 0.2 6.8 
Water, fuel and electricity (v41691689) 135.8 132.1 145.5 2.8 -6.7 

Electricity (v41691690) 130.3 127.9 127.4 1.9 2.3 

Natural gas ; : : ‘ : 

Fuel oil and other fuels (v41691692) 146.7 135.5 229.0 8.3 -35.9 
Household operations, furnishings and equipment (v41691693) 106.2 106.8 103.2 -0.6 2.9 
Household operations (v41691694) 114.8 114.5 110.7 0.3 3.7 

Telephone services (v41691696) 104.6 104.6 104.8 0.0 -0.2 

Internet access services (v41693220) 107.4 107.4 105.3 0.0 2.0 
Household furnishings and equipment (v41691701) 96.8 93.1 89.8 -2.5 Tet 
Clothing and footwear (v41691708) STA 95.5 94.3 nee 3.0 

Women's clothing (v41691710) 92.1 93.2 90.5 -1.2 1.8 

Men's clothing (v41691711) 97.4 95.2 94.2 2.3 3.4 
Footwear (v41691713) 99.0 92.5 95.1 7.0 41 
Transportation (v41691716) 104.1 103.7 q15:3 0.4 -9.7 
Private transportation (v41691717) 103.2 102.9 115.3 0.3 -10.5 

Purchase and leasing of passenger vehicles (v41691719) 82.8 84.4 92.4 -1.9 -10.4 

Gasoline (v41691722) 116.4 112.3 153.9 3.7 -24.4 

Passenger vehicle insurance premiums 3 (v41691725) 114.8 114.3 107.1 0.4 fiz 
Public transportation (v41691727) 121.4 ATA 116.7 0.2 4.0 
Health and personal care (v41691732) 106.3 105.4 103.3 0.9 2.9 
Health care (v41691733) 110.2 108.7 107.0 1.4 3.0 
Personal care (v41691 739) 102.5 102.3 99.9 0.2 2.6 
Recreation, education and reading (v41691742) 104.9 104.5 104.9 0.4 0.0 
Recreation (v41691743) 98.2 97.7 98.4 0.5 -0.2 
Education and reading (v41691751) 126.7 126.6 125.5 0.1 1.0 
Alcoholic beverages and tobacco products (v41691755) 130.4 132.1 129.2 -1.3 0.9 
Alcoholic beverages (v41691756) 116.3 120.2 116.5 -3.2 -0.2 
Tobacco products and smokers’ supplies (v41691762) 137.9 137.8 135.5 0.1 1.8 


—_—— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector April 2009 from 
=, April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691783) 112.7 112.6 112.4 0.1 0.3 
Special aggregates 
All-items excluding food (v41691908) 110.3 110.2 112.0 0.1 -1.5 
All-items excluding food and energy (v41691909) 109.0 108.8 107.9 0.2 1.0 
All-items excluding energy (v41691914) 11159 111.8 109.3 0.1 2.4 
All-items excluding gasoline (v41693255) Pas) 11241 110.1 0.2 2.0 
Energy 1 (v41691915) 122.0 121.8 148.1 0.2 -17.6 
All-items (1992=100) (v41713412) 130.2 130.1 129.9 0.1 0.2 
Food (v41691784) 123.1 423.1 114.6 0.0 7.4 
Food purchased from stores (v41691785) 124.5 124.5 114.7 0.0 8.5 
Meat 2 (v41691786) 21h 120.9 114.5 0.3 5.9 
Dairy products 2 (v41691796) 130.0 129.7 123.4 0.2 5.3 
Bakery and cereal products (excluding infant food) 2 (v41691801) 140.0 140.2 132.5 -0.1 5.7 
Fresh fruit 2 (v41691805) A13:7 112.4 93.2 1.2 22.0 
Fresh vegetables 2 (v41691808) 119.2 125.5 93.3 -5.0 27.8 
Food purchased from restaurants (v41691815) 119.5 119.5 114.6 0.0 4.3 
Shelter (v41691816) 120.2 119.9 119.0 0.3 1.0 
Rented accommodation (v41691817) 108.0 108.0 106.9 0.0 1.0 
Owned accommodation (v41691819) 126.2 126.2 122.3 0.0 3.2 
Replacement cost (v41691820) 138.3 137.8 133.5 0.4 3.6 
Homeowners’ home and mortgage insurance (v41691822) 149.8 152:2 143.2 -1.6 46 
Homeowners’ maintenance and repairs (v41691823) 116.3 115.7 ali Fale 0.5 46 
Water, fuel and electricity (v41691824) 119.9 118.7 127.9 1.0 -6.3 
Electricity (v41691825) 113.4 112.3 A 2s3 1.0 1.0 
Natural gas (v41691827) 110.5 114.1 121.9 -3.2 -9.4 
Fuel oil and other fuels (v41691828) 160.3 156.5 249.3 2.4 -35.7 
Household operations, furnishings and equipment (v41691829) 108.1 107.2 104.6 0.8 ais 
Household operations (v41691830) 111.9 111.8 108.7 0.1 2.9 
Telephone services (v41691832) 105.7 105.7 107.3 0.0 -1.5 
Internet access services (v41693221) 94.0 94.0 97.6 0.0 -3.7 
Household furnishings and equipment (v41691837) 101.8 99.7 97.9 2.1 4.0 
Clothing and footwear (v41691844) 91.7 93.1 93.9 -1.5 -2.3 
Women’s clothing (v41691846) 81.7 85.1 88.7 -4.0 -7.9 
Men’s clothing (v41691847) 93.9 95.2 91.3 -1.4 2.8 
Footwear (v41691849) 99.8 97.5 100.7 2.4 -0.9 
Transportation (v41691852) 108.8 109.5 121.2 -0.6 -10.2 
Private transportation (v41691853) 107.4 108.1 121.2 -0.6 -11.4 
Purchase and leasing of passenger vehicles (v41691855) 86.7 88.4 95.1 -1.9 -8.8 
Gasoline (v41691858) 123.9 124.5 168.2 -0.5 -26.3 
Passenger vehicle insurance premiums 3 (v41691861) 143.1 143.1 141.5 0.0 1.1 
Public transportation (v41691863) 128.7 128.4 123.1 0.2 45 
Health and personal care (v41691868) 111.1 110.4 108.4 0.6 2:5 
Health care (v41691869) 112.6 110.6 TAOS 1.8 1.9 
Personal care (v41691875) 109.6 110:3 106.2 -0.6 a2 
Recreation, education and reading (v41691878) 95.7 94.9 95.1 0.8 0.6 
Recreation (v41691879) 91.1 90.1 91.4 1.1 -0.3 
Education and reading (v41691887) 115.0 114.8 110.7 0.2 3.9 
Alcoholic beverages and tobacco products (v41691891) 125.6 125.4 121.8 0.2 a 
Alcoholic beverages (v41691892) 110.6 110.5 107.8 0.1 2.6 
Tobacco products and smokers’ supplies (v41691898) 138.3 137.9 133.4 0.3 3.7 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-6 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691919) 113.2 113.7 112:5 -0.4 0.6 
Special aggregates 
All-items excluding food (v41692044) 111.6 Mike AZZ -0.5 -0.5 
All-items excluding food and energy (v41692045) 111.0 110.9 109.3 0.1 1.6 
All-items excluding energy (v41692050) 112.8 112-7 110.1 0.1 2:6 
All-items excluding gasoline (v41693257) 412.7 113.2 110.5 -0.4 2.0 
Energy | (v41692051) 121.9 129.3 147.4 -5.7 -17.3 
All-items (1992=100) (v41713415) 136.0 136.5 135.1 -0.4 0.7 
Food (v41691920) 121.8 121.6 113.9 0.2 6.9 
Food purchased from stores (v41691921) 122.1 122.1 V3 0.0 8.0 
Meat 2 (v41691922) 119.8 120.4 412:2 -0.5 68 
Dairy products 2 (v41691932) 132.9 134.1 129.0 -0.9 3.0 
Bakery and cereal products (excluding infant food) 2 (v41691937) 138.6 136.9 131.6 Ps 5:3 
Fresh fruit 2 (v41691941) 102.6 101.8 88.8 0.8 15:5 
Fresh vegetables 2 (v41691944) 107.6 104.6 84.8 2.9 26.9 
Food purchased from restaurants (v41691951) 121.3 1205 115.7 0.7 48 
Shelter (v41691952) 118.1 120.2 117.1 -1.7 0.9 
Rented accommodation (v41691953) 107.2 107.1 106.2 0.1 0.9 
Owned accommodation (v41691955) 122.8 123.0 120.0 -0.2 2.3 
Replacement cost (v41691956) 132.2 132.6 131.5 -0.3 0.5 
Homeowners’ home and mortgage insurance (v41691958) 156.1 157.4 147.2 -0.8 6.0 
Homeowners’ maintenance and repairs (v41691959) 113.7 Lal A” 108.6 0.4 47 
Water, fuel and electricity (v41691960) 124.6 137.8 131.1 -9.6 -5.0 
Electricity 3 (v41691961) 114.9 114.9 110.5 0.0 4.0 
Natural gas (v41691963) 101.6 139.1 122.3 -27.0 -16.9 
Fuel oil and other fuels (v41691964) 162.3 152.2 233.3 6.6 -30.4 
Household operations, furnishings and equipment (v41691965) 107.6 107.1 104.6 0.5 2:9 
Household operations (v41691966) 113.9 113.4 110.6 0.4 3.0 
Telephone services (v41691968) 110.1 110.1 111.5 0.0 -1.3 
Internet access services (v41693222) 92.8 92.8 95.3 0.0 -2.6 
Household furnishings and equipment (v41691973) 96.9 96.5 94.6 0.4 2.4 
Clothing and footwear (v41691980) 94.7 95.2 91.6 -0.5 3.4 
Women's clothing (v41691982) 90.3 94.7 86.9 -46 3.9 
Men's clothing (v41691983) 91.7 90.6 89.4 1:2 2.6 
Footwear (v41691985) 92.7 90.4 90.2 25 2.8 
Transportation (v41691988) FP atk 120.3 0.0 -7.6 
Private transportation (v41691989) 110.0 109.9 120.5 0.1 -8.7 
Purchase and leasing of passenger vehicles (v41691991) 86.3 86.8 94.0 -0.6 -8.2 
Gasoline (v41691994) 125.1 124.5 167.5 05 -25.3 
Passenger vehicle insurance premiums 4 (v41691997) 146.9 147.1 137.9 -0.1 6.5 
Public transportation (v41691999) 121.0 120.9 1 WW as 0.1 3.2 
Health and personal care (v41692004) 111.0 111.0 108.2 0.0 2.6 
Health care (v41692005) Lelia 115.4 114.1 AS 2.6 
Personal care (v41692011) 105.8 107.4 103.3 -1.5 24 
Recreation, education and reading (v41692014) 102.2 101.8 101.0 0.4 Aid 
Recreation (v41692015) 95.7 95.1 95.6 06 0.1 
Education and reading (v41692023) 119.4 119.4 415.0 0.0 3.8 
Alcoholic beverages and tobacco products (v41692027) 133.9 134.3 131.0 -0.3 2.2 
Alcoholic beverages (v41692028) 112.8 Pi2:7 14:43 0.1 113 
Tobacco products and smokers’ supplies (v41692034) 154.9 156.3 150.1 -0.9 3.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692055) q13:7, 113.0 ue We 0.6 0.9 
Special aggregates 
All-items excluding food (v41692180) 111.8 qaeZ 112.4 0.5 -0.5 
All-items excluding food and energy (v41692181) 110.1 109.7 108.7 0.4 1.3 
All-items excluding energy (v41692186) HAS 112.0 109.7 0.4 2.6 
All-items excluding gasoline (v41693259) 112.9 izes 110.1 0.5 25 
Energy 1 (v41692187) 127.7 125.0 147.3 22 -13.3 
All-items (1992=100) (v41713419) 139.9 139.1 138.7 0.9 
Food (v41692056) 123.0 122.0 114.1 0.8 7.8 
Food purchased from stores (v41692057) 122.8 A2irS 112.0 1SB1 9.6 
Meat 2 (v41692058) 119.2 118.9 107.0 0.3 11.4 
Dairy products 2 (v41692068) PG? 124.9 118.0 1.8 7.8 
Bakery and cereal products (excluding infant food) 2 (v41692073) 143.2 139.3 129.2 2.8 10.8 
Fresh fruit 2 (v41692077) 102.9 100.8 88.4 20 16.4 
Fresh vegetables 2 (v41692080) 114.0 116.5 91.1 -2.1 25.1 
Food purchased from restaurants (v41692087) 122.0 122.0 118.3 0.0 3.1 
Shelter (v41692088) 122.9 122.6 119.0 0.2 3:3 
Rented accommodation (v41692089) 112.4 112.4 109.9 0.0 2.3 
Owned accommodation (v41692091) 126.4 126.5 122.4 -0.1 3.3 
Replacement cost (v41692092) 147.4 147.4 143.3 0.0 2:9 
Homeowners’ home and mortgage insurance (v41692094) 149.9 151.4 148.5 -1.0 0.9 
Homeowners’ maintenance and repairs (v41692095) {PAI 114.2 110.3 -1.3 22 
Water, fuel and electricity (v41692096) 12185 119.7 117.0 1.5 3.8 
Electricity (v41692097) 115.0 111.8 106.9 2.9 ie 
Natural gas (v41692099) 122.5 122°5 119.7 0.0 2.3 
Fuel oil and other fuels (v41692100) Oo 146.9 Zodat S7 -32.8 
Household operations, furnishings and equipment (v41692101) 108.3 107.5 104.5 0.7 3.6 
Household operations (v41692102) Te 111.6 107.5 0.4 43 
Telephone services (v41692104) 102.3 102.3 101.1 0.0 ee 
Internet access services (v41693223) 102.9 102.9 100.6 0.0 2.3 
Household furnishings and equipment (v41692109) 101.5 100.2 99.0 1.3 2.5 
Clothing and footwear (v41692116) 93.7 93:5 94.3 0.2 -0.6 
Women's clothing (v41692118) 84.4 87.6 89.5 -3.7 -5.7 
Men's clothing (v41692119) 93.5 94.5 94.1 -1.1 -0.6 
Footwear (v41692121) 95.9 90.3 89.6 6.2 7.0 
Transportation (v41692124) 109.0 108.4 119.6 0.6 -8.9 
Private transportation (v41692125) 107.8 107.1 119.8 0.7 -10.0 
Purchase and leasing of passenger vehicles (v41692127) 87.2 87.8 95.8 -0.7 -9.0 
Gasoline (v41692130) 134.0 130.8 179.5 2.4 -25.3 
Passenger vehicle insurance premiums 3 (v41692133) 107.5 107.5 104.5 0.0 2.9 
Public transportation (v41692135) 121.9 121.2 ditivan 0.6 4.1 
Health and personal care (v41692140) 109.7 108.7 107.0 0.9 2.5 
Health care (v41692141) 112.8 111.4 111.6 is 11 
Personal care (v41692147) 106.7 106.2 102.4 0.5 4.2 
Recreation, education and reading (v41692150) 101.9 101.3 102.4 0.6 -0.5 
Recreation (v41692151) 98.4 97.9 99.7 0.5 -1.3 
Education and reading (v41692159) 114.0 “1h oes: 111.6 0.6 2.2 
Alcoholic beverages and tobacco products (v41692163) 129.8 128.5 125.3 1.0 3.6 
Alcoholic beverages (v41692164) let ot 116.2 113.9 0.8 2.8 
Tobacco products and smokers’ supplies (v41692170) 139.8 138.1 133.9 1.2 44 


ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692191) 116.1 116.6 115.4 -0.4 0.6 
Special aggregates 
All-items excluding food (v41692316) 114.9 115.4 115.9 -0.4 -0.9 
All-items excluding food and energy (v41692317) 113.9 113.7 112.6 0.2 2 
All-items excluding energy (v41692322) 115:5 116.3 112.6 0.2 2.6 
All-items excluding gasoline (v41693261) 115.4 116.0 113.0 -0.5 2A 
Energy | (v41692323) 122.8 128.7 141.7 -4.6 -13.3 
All-items (1992=100) (v41713421) 143.7 144.2 142.7 -0.3 0.7 
Food (v41692192) 122.4 122.1 112.7 0.2 8.6 
Food purchased from stores (v41692193) 121.8 121.9 110.1 -0.1 10.6 
Meat 2 (v41692194) 116.5 117.6 105.1 -0.9 10.8 
Dairy products 2 (v41692204) 129.2 128.2 1175 0.8 10.0 
Bakery and cereal products (excluding infant food) 2 (v41692209) 139.7 1Sf.2 124.4 1.8 12.3 
Fresh fruit 2 (v41692213) 110.2 111.6 94.2 -1.3 17.0 
Fresh vegetables 2 (v41692216) 125.8 127.9 101.1 -1.6 24.4 
Food purchased from restaurants (v41692223) 123.5 122.7 117.9 0.7 47 
Shelter (v41692224) 138.0 140.9 133.3 -2.1 3.5 
Rented accommodation (v41692225) 119.0 118.3 110.7 0.6 75 
Owned accommodation (v41692227) 151.8 151.6 145.3 0.1 45 
Replacement cost (v41692228) 204.1 204.9 212.6 -0.4 -4.0 
Homeowners’ home and mortgage insurance (v41692230) 228.0 228.8 225:2 -0.3 14 
Homeowners’ maintenance and repairs (v41692231) 120.4 118.8 108.8 1:3 10.7 
Water, fuel and electricity (v41692232) 121.9 133.3 123.0 -8.9 -1.2 
Electricity (v41692233) 115:5 116:5 115.5 0.0 0.0 
Natural gas (v41692235) 109.6 140.1 114.5 -21.8 -4.3 
Fuel oil and other fuels (v41692236) 147.0 136.7 219.2 Ties) -32.9 
Household operations, furnishings and equipment (v41692237) 103.9 103.5 102.3 0.4 1.6 
Household operations (v41692238) 108.7 108.3 105.2 0.4 3.3 
Telephone services (v41692240) 94.6 94.6 96.3 0.0 -1.8 
Internet access services (v41693224) 96.5 96.5 96.5 0.0 0.0 
Household furnishings and equipment (v41692245) 95.2 94.8 96.7 0.4 -1.6 
Clothing and footwear (v41692252) 96.6 S72 96.1 -0.6 0.5 
Women's clothing (v41692254) 91.3 94.7 92.8 -3.6 -1.6 
Men's clothing (v41692255) 90.9 89.5 91.0 1.6 -0.1 
Footwear (v41692257) 99.0 95.9 95.9 3.2 3.2 
Transportation (v41692260) 105.2 104.8 116.6 0.4 -9.8 
Private transportation (v41692261) 104.0 103.6 116.4 0.4 -10.7 
Purchase and leasing of passenger vehicles (V41692263) 85.1 86.2 95.1 -1.3 -10.5 
Gasoline (v41692266) 130.4 126.8 169.2 2.8 -22.9 
Passenger vehicle insurance premiums 3 (v41692269) 112.4 112.4 109.2 0.0 2.9 
Public transportation (v41692271) 122.9 122.6 118.6 0.2 3.6 
Health and personal care (v41692276) 109.0 108.4 105.8 0.6 3.0 
Health care (v41692277) 111.6 109.2 108.9 a2 25 
Personal care (v41692283) 106.1 107.9 102.0 -1.7 40 
Recreation, education and reading (v41692286) 102.5 102.0 103.2 0.5 -0.7 
Recreation (v41692287) 97.7 97.0 99.1 07 -1.4 
Education and reading (v41692295) 119.2 119.3 116.8 -0.1 2.1 
Alcoholic beverages and tobacco products (v41692299) 131.1 131.3 130.2 -0.2 0.7 
Alcoholic beverages (v41692300) 121.5 Ws I 147.6 -0.2 3.1 
Tobacco products and smokers’ supplies (v41692306) 136.5 136.7 138.3 -0.1 -1.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector April 2009 from 
Sasi April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692327) 120.4 120.9 121.3 -0.4 -0.7 
Special aggregates 

All-items excluding food (v41692451) 120.4 121.0 123.0 -0.5 -2.1 
All-items excluding food and energy (v41692452) 119.1 119.1 117.8 0.0 1et 
All-items excluding energy (v41692457) 119.4 119.4 116.9 0.0 2.1 
All-items excluding gasoline (v41693263) 120.0 120.6 119.3 -0.5 0.6 
Energy 1 (v41692458) eodee 137.4 iW AEWE -4.5 -25.7 
All-items (1992=100) (v41713424) 149.6 150.2 150.6 -0.4 -0.7 
Food (v41692328) 120.6 120.9 112.8 -0.2 6.9 
Food purchased from stores (v41692329) 120.9 121.4 111.0 -0.4 8.9 
Meat 2 (v41692330) 115.8 116.0 105.1 -0.2 10.2 
Dairy products 2 (v41692340) 129.9 129.4 120.0 0.4 8.3 
Bakery and cereal products (excluding infant food) 2 (v41692345) 139.7 140.1 128.1 -0.3 9.1 
Fresh fruit 2 (v41692349) 104.9 106.4 90.0 -1.4 16.6 
Fresh vegetables 2 (v41692352) 107.3 109.0 87.3 -1.6 22.9 
Food purchased from restaurants (v41692359) 119.9 119.7 116.5 0.2 2.9 
Shelter (v41692360) 146.3 148.6 150.9 -1.5 -3.0 
Rented accommodation (v41692361) 123.4 123.2 118.4 0.2 4.2 
Owned accommodation (v41692363) 156.0 156.3 154.9 -0.2 0.7 
Replacement cost (v41692364) 169.5 170.9 195.0 -0.8 -13.1 
Homeowners’ home and mortgage insurance (v41692366) 214.2 214.2 205.9 0.0 4.0 
Homeowners’ maintenance and repairs (v41692367) 109.6 108.9 108.3 0.6 1.2 
Water, fuel and electricity (v41692368) 135.8 147.7 171.0 -8.1 -20.6 
Electricity (v41692369) 104.7 118.5 124.6 11.6 -16.0 
Natural gas (v41692371) 160.4 177.3 254.1 -9.5 -36.9 

Fuel oil and other fuels 3 : ; 
Household operations, furnishings and equipment (v41692372) 107.2 107.3 104.7 -0.1 2.4 
Household operations (v41692373) 113.8 113.4 110.0 0.4 3.5 
Telephone services (v41692375) 101.1 101.1 101.6 0.0 -0.5 
Internet access services (v41693225) 94.9 94.9 97.2 0.0 -2.4 
Household furnishings and equipment (v41692380) 96.9 97.6 96.1 -0.7 0.8 
Clothing and footwear (v41692387) 97.7 99.1 97.0 -1.4 0.7 
Women’s clothing (v41692389) 88.3 92.9 92.0 -5.0 -4.0 
Men's clothing (v41692390) 93.2 95.0 94.6 -1.9 -1.5 
Footwear (v41692392) 103.1 100.9 98.6 22. 46 
Transportation (v41692395) hE Pr/ 9113.7 122.4 0.0 -7.1 
Private transportation (v41692396) 112.5 112:5 122.6 0.0 -8.2 
Purchase and leasing of passenger vehicles (v41692398) 82.5 83.5 90.2 -1.2 -8.5 
Gasoline (v41692401) 130.4 128.5 VaR 1.5 -26.4 
Passenger vehicle insurance premiums 3 (v41692404) 163.9 163.4 142.7 0.3 14.9 
Public transportation (v41692406) 124.2 124.1 119.1 0.1 4.3 
Health and personal care (v41692411) 113.9 112.2 110.4 1.5 me 
Health care (v41692412) 117.9 115.6 114.6 2.0 2.9 
Personal care (v41692418) 109.9 108.9 106.3 0.9 3.4 
Recreation, education and reading (v41692421) 104.1 103.4 104.0 0.7 0.1 
Recreation (v41692422) 99.5 98.6 100.4 0.9 -0.9 
Education and reading (v41692430) 120.7 120.6 116.9 0.1 3.3 
Alcoholic beverages and tobacco products (v41692434) 128.2 128.7 126.9 -0.4 1.0 
Alcoholic beverages (v41692435) 115.9 116.0 114.4 -0.1 1.3 
Tobacco products and smokers’ supplies (v41692441) 137.9 139.1 137.2 -0.9 0.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-10 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items exciuding gasoline 

Energy ' 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


Ce 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


April 
2008 


2002=100 


Percentage change 
April 2009 from 


ST 


172-1 


110.9 
109.5 
dahon 
C2 
125.1 


132.1 


118.2 
118.5 
115.3 
123.5 
133.3 
111.1 
113.0 
Lalaers 


invari) 
107.4 
113.8 
113.8 
148.3 
110.5 
apres: 
114.4 
113.0 
158.5 


105.9 
109.9 
101.8 
94.0 
98.5 


99.7 
93.5 
96.3 
98.0 


112.1 
110.9 

87.7 
138.2 
125.2 
122.3 


111.3 
116.9 
104.8 


109.9 
98.3 
147.2 


124.2 
113.9 
136.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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111.8 


1200 
109.2 
109.4 
109.7 
144.0 


131.8 


110.3 
108.4 
106.0 
116.3 
123.0 

95.3 

94.1 
113.9 


113.8 
105.6 
115.8 
129.4 
145.5 
107.5 
119.8 
113.5 
116.9 
227.3 


103.8 
106.9 
102.2 
95.8 
97.8 


100.8 
97.9 
97.0 

101.8 


119.0 
119.3 

94.0 
172.0 
120.7 
117.4 


108.9 
114.6 
102.2 


109.1 
98.4 
143.6 


120.6 
111.8 
130.4 


March April 
2009 2008 
0.1 0.3 
0.2 -1.1 
0.1 0.3 
0.1 us 
0.0 1.4 
0.3 -13.1 
0.1 0.2 
0.1 ee 
0.1 9.3 
-1.6 8.8 
0.4 6.2 
0.5 84 
0.6 16.6 
0.7 20.1 
0.0 33 
-0.6 -1.0 
0.0 ar 
-0.7 -17 
-2.1 -12.1 
-0.9 1.9 
0.0 2.8 
-1.6 -1.7 
4.2 0.8 
-10.3 -3.3 
13.9 -30.3 
1.0 2.0 
0.2 2.8 
0.0 -0.4 
0.0 -1.9 
2.3 0.7 
-0.3 -1.1 
-46 -45 
4.9 -0.7 
0.8 -3.7 
0.2 -5.8 
0.2 -7.0 
-1.1 -6.7 
2.0 -19.7 
0.0 a7 
0.7 4.2 
1.1 2.2 
ee 2.0 
0.9 2.5 
0.6 0.7 
0.8 -0.1 
0.1 2D 
0.6 3.0 
-0.1 1.9 
1.5 48 


The Consumer Price Index — April 2009 
nn anemia edetenen eeepc eeanneaedaebintaaeneanmemienmentatetanndendintiamamnnanees 


Tabie 9-41 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse’ 


CANSIM Indexes Percentage change 
vector April 2009 from 
murber April March April March April 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692598) 113.4 113.6 111.8 0.2 1.4 
Special aggregates 
All-items excluding food (v41692711) P27 13.4 112.4 -0.4 0.3 
All-items excluding food and energy (v41692712) 110.9 Ae2 107.2 -0.3 3.5 
All-items excluding energy (v41692717) 112.0 len 107.7 -0.1 4.0 
All-items excluding gasoline (v41693267) 112.9 ig S| 110.3 -0.2 2.4 
Energy 1 (v41692718) 124.5 12516 154.8 -0.9 -19.6 
All-items (1992=100) (v41713430) 133.4 133.6 131.6 -0.1 1.4 
Food (v41692599) 116.5 115.8 109.5 0.6 6.4 
Food purchased from stores (v41692600) 114.8 113.9 106.6 0.8 That 
Meat 2 (v41692601) 106.7 107.9 103.1 -1.1 3.5 
Dairy products 2 (v4169261 1) 121.6 121.0 116.0 0.5 48 
Bakery and cereal products (excluding infant food) 2 (v41692616) 127.6 123.9 111.0 3.0 15.0 
Fresh fruit 2 (v41692620) 105.4 103.1 90.6 2.2 16.3 
Fresh vegetables 2 (v41692623) 107.6 105.1 94.2 2.4 14.2 
Food purchased from restaurants (v41692630) 120.1 120.1 116.3 0.0 3.3 
Shelter (v41692631) 128.2 128.6 127.1 -0.3 0.9 
Rented accommodation : : ; : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : ; : : : : 
Water, fuel and electricity (v41692632) 128.5 130.4 155.3 -1.5 -17.3 
Electricity (v41692633) 101.3 106.7 114.4 -5.1 -11.5 
Natural gas ; : J : E 
Fuel oil and other fuels (v41692635) Az 153.6 221.8 Pa! -29.1 
Household operations, furnishings and equipment (v41692636) 103.8 104.4 100.9 -0.6 2.9 
Household operations (v41692637) 109.2 109.3 105.2 -0.1 3.8 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 106.4 106.4 100.5 0.0 5.9 
Household furnishings and equipment (v41692644) 94.8 96.4 93:7 -1.7 hi2 
Clothing and footwear (v41692651) 100.5 99.2 100.7 1.3 -0.2 
Women’s clothing (v41692653) 92.2 94.6 95.9 -2.5 -3.9 
Men's clothing (v41692654) 103.5 95.8 97.2 8.0 6.5 
Footwear (v41692656) 102.5 100.4 107.5 ot 4.7 
Transportation (v41692659) 112.3 112;9 117.5 -0.5 -4.4 
Private transportation (v41692660) 110.6 111.4 118.1 -0.7 -6.4 
Purchase and leasing of passenger vehicles (v41692662) 89.6 90.9 96.6 -1.4 -7.2 
Gasoline (v41692665) 120.9 120.7 149.3 0.2 -19.0 
Passenger vehicle insurance premiums 3 (v41692668) 166.7 165.7 145.5 0.6 14.6 
Public transportation (v41692670) 120.1 119.5 114.5 0.5 4.9 
Health and personal care (v41692675) 109.1 112.1 107.8 -2.7 A 
Health care (v41692676) 11S 115.8 112.2 -0.1 3.1 
Personal care (v41692682) 101.8 107.3 102.5 -5.1 -0.7 
Recreation, education and reading (v41692685) 94.4 94.3 93.8 0.1 0.6 
Recreation (v4 1692686) 90.9 90.9 90.6 0.0 0.3 
Education and reading (v41692693) AURA LAtee 109.5 0.0 2.0 
Alcoholic beverages and tobacco products (v41692695) 133.4 132.8 118.4 0.5 12.7 
Alcoholic beverages (v41692696) 109.6 108.5 107.7 1.0 1.8 
Tobacco products and smokers’ supplies (v41692702) 160.8 160.8 129.0 0.0 24.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
* Yukon Territory 
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Table 9-12 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 
vector April 2009 from 
number April March April March April 
2009 2009 2008 2009 2008 
—_—— 2008 
2002=100 
ee ee 
All-items (v41692722) 115.3 114.3 114.9 0.9 0.3 
Special aggregates 
All-items excluding food (v41692835) 115.3 114.3 116.1 0.9 -0.7 
All-items excluding food and energy (v41692836) 112.8 t2-2 109.8 0.5 257 
All-items excluding energy (v41692841) 113.3 112.6 109.6 0.6 3.4 
All-items excluding gasoline (v41693269) 1153 114.3 113.7 0.9 1.4 
Energy ! (v41692842) 141.9 137.7 173.2 3.1 -18.1 
All-items (1992=100) (v41713431) 134.2 133.0 133.7 0.9 0.4 
Food (v41692723) 115.4 114.3 109.1 1.0 5.8 
Food purchased from stores (v41692724) oz ULC ers 107.2 ne TS 
Meat 2 (v41692725) 110.6 112.5 105.1 =t7 §.2 
Dairy products 2 (v41692735) 11:3 114.3 108.4 0.9 6.4 
Bakery and cereal products (excluding infant food) 2 (v41692740) 122.8 119.6 111.8 2.7 98 
Fresh fruit 2 (v41692744) 114.7 107.4 106.0 6.8 8.2 
Fresh vegetables 2 (v41692747) 136.5 Wert 103.0 6.9 32.5 
Food purchased from restaurants (v41692754) 115.6 115.6 113.9 0.0 1.5 
Shelter 3 (v41692755) 132.8 131.8 133.6 0.8 -0.6 
Rented accommodation ‘ ; ; : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : : ; : 
Water, fuel and electricity (v41692756) 149.2 144.8 173.8 3.0 -14.2 
Electricity (v41692757) 154.1 146.5 139.7 §.2 10.3 
Natural gas : , ; ; ; 
Fuel oil and other fuels (v41692759) 176.6 173.0 268.6 2.1 -34 3 
Household operations, furnishings and equipment (v41692760) 106.0 105.6 102.5 0.4 3.4 
Household operations (v41692761) W232 111.7 108.1 0.4 3.8 
Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 
Internet access services (v41693228) (sty Eve 81.7 1.5 0.0 14.3 
Household furnishings and equipment (v41692768) 92.3 92.1 90.2 0.2 a3 
Clothing and footwear (v41692775) 96.3 94.9 97.8 1.5 -1.5 
Women's clothing (V41692777) 86.2 86.0 89.7 0.2 -3.9 
Men's clothing (v41692778) 97.1 94.6 101.2 2.6 -4.4 
Footwear (v41692780) 95.0 93.0 97.4 Pas -2.5 
Transportation (v41692783) 103.4 103.0 110.5 0.4 -6.4 
Private transportation (v41692784) 99.7 99.3 109.3 04 -8.8 
Purchase and leasing of passenger vehicles (v41692786) 80.8 81.9 87.3 -1.3 74 
Gasoline (v41692789) 119.5 ines 151.0 1.9 -20.9 
Passenger vehicle insurance premiums 4 (v41692792) 138.1 137.2 129.4 0.7 6.7 
Public transportation (v41692794) 121.1 120.4 117.4 0.6 3.2 
Health and personal care (v41692799) 109.2 110.9 106.3 -1.5 a7 
Health care (v41692800) 113.9 114.2 109.4 -0.3 41 
Personal care (v41692806) 106.1 109.0 104.4 -2.7 16 
Recreation, education and reading (v41692809) 98.4 98.7 100.0 -0.3 -1.6 
Recreation (v41692810) 96.3 96.6 97.8 -0.3 -1.5 
Education and reading (v41692817) 109.4 109.4 111.6 0.0 -2.0 
Alcoholic beverages and tobacco products (v41692819) 145.2 133.3 131.4 8.9 10.5 
Alcoholic beverages (v41692820) 134.8 130.1 12753 3.6 5.9 
Tobacco products and smokers’ supplies (v41692826) 155.6 135.4 134.6 14.9 15.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103.14 103.0 103.4 103.7 1048 105.1 105.7 105.4 1056 105.9 106.2 105.8 104.8 
2005 105.7 106.2 1066 107:5 107.5 107.6 107.9 108.0 109.6 108.2 108.3 107.9 107.6 
2006 108.4 108.4 1087 1096 1106 1104 1105 1109 1097 1089 1091 109.3 109.5 
2007 10S COs se cme tee ia ae Oe dt etd Med thtiee date aide 4 Ye 
2008 1119S 112-47 20m lo One 1 14- Otto ae V1.6  1hoe AiO2ee itot) Tia od tact 114.3 
2009 192.9) 113:47 ASSP al & - - is _ = is 3 a 
Prince Edward Island (v41691379) 
2004 103.5 104.0 104.7 105.3 1056 1062 1059 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 1076 1086 109.1 1089 109.0 1093 111.8 111.55 110.7 110.0 109.1 
2006 11D Se dO-Cee tO 4eet aed 12 Cm iii2csme 112 Ooi o © dd Glee dd Onin 14 ted dl 111.6 
2007 1d See tlt Oeeelt So Oem onie 194.2050 114d 1400) tore, 114.08 11440444. oe 113.6 
2008 11427 1146 AS Bee 11627 1189 1195012010) 4119'S) 12038 118:6 116.9" A147 117.5 
2009 V4 415.7) 6:68 1164 = xf " 2 ls a 2: = 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 1052 1056 1058 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 1104 109.8 1091 109.3 108.2 
2006 109:35 109:0, 10S 625 1110) Vit 2eett tO) Ans t:4” 110iGe 1104) 10:4" 11012 110.4 
2007 UOT e114 Ob Ape 2on ion itoOn Io Ore ite Tie Cee 2AO otic Smad Too 112.5 
2008 CHO ISS laid eecy sc hikeyow alata “alate aialets). Glaivere  alnirAleh. ahikew§ a leio}® ois lee! 115.9 
2009 113.4 1143 114.5 115.0 ve a e ss My a ¥ i = 
New Brunswick (v41691648) 
2004 103.3 103.8 104.2 104.1 105.1 1053 105.2 1052 1051 1055 106.0 105.6 104.9 
2005 1056 1059 1068 107.1 107.0 106.9 107.5 1080 1092 1084 1082 1083 107.4 
2006 108.8 1087 109.1 1100 110.1 1100 109.7 1100 1088 107.8 1084 109.1 109.2 
2007 NOD2E 109 Gud 10:emeine2 WC eei2 Aged ele eae WOM didn At Ome to 111.3 
2008 dee ate AA 2265 1139) is 5014 Oe 4 3) Wd ets 4 2:6 aa iez 113.2 
2009 TU a2207 SZ ee 25: s is * = - - = Cs # 
Quebec (v41691783) 
2004 103.2 1036 103.9 103.8 1048 1048 1046 1045 1047 1053 1055 105.2 104.5 
2005 105.35, 105:6; (06:45) 106:4) 106:5, 5106.8, 107-0) 407.4 108:5)"107.7 107.59 107.4 106.9 
2006 108.1 108.0 108.4 109.1 109.3 109.1 109.2 1092 1084 1084 1086 108.7 108.7 
2007 1083) 109:6. 110:4eet1O:6. Ts letOt 1106 e110 TO Sve tOS TtO:6e Witt 110.4 
2008 ATT.OF TAA Atte 12:4 5 11S Ga 14 eds 5S 114.0F 13:0 1124.9 119.7 tI2a 
2009 ATS 11235 MO red 1227 es Ke = », s = = - 
Ontario (v41691919) 
2004 103.4 1036 104.0 104.1 105.0 1048 104.9 1047 104.8 105.0 1054 105.3 104.6 
2005 105.1 105.8 106:49°5106:5 10616 > 106:8 106:9°°107.5 108:279107.7 107.59 407.6 106.9 
2006 108.2 107.9 1088 109.1 109.5 109.3 109.0 109.1 1085 1084 1086 108.8 108.8 
2007 108:6: 109:7> 10S Att-6 etd Aes 1 Ore tOis) tia 110.8 
2008 110:9. TAA ANI 1138/6 ata 2. Ses 8 otto to.o med to 113.3 
2009 VAi2-4 > 11319 aniseed 1se2 = = 3 = R Ss “ = ; 
Manitoba (v41692055) 
2004 102.0 101.9 1024 1027 104.1 1044 1043 1043 1041 1045 1052 105.5 103.8 
2005 105.0 105.2 1056 1063 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 1088 1089 109.0 108.7 108.7 
2007 109:1 109:4 FADO 144-7 “U4? TAZA TAA SeetA.G 1108s 110:9 110.9 
2008 110/87 144-2 ite 27 113.5. 9194.4 4S: OetdS.0F ATS:23 ties) Tiss tis.) 113.4 
2009 412:4° ATs “MS ORt3.7 % : oe 2 a " - Bs A 
Saskatchewan (v41692191) 
2004 102.8 1029 103.1 103.8 1049 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 1056 1058 1064 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 1079 108.2 1092 1096 1096 1098 1104 1093 1091 1088 1089 109.1 
2007 1095. 109:9 144.0 111.8 1126 113.1 113:3° 113.1 113:.4°9173.0 113.1> 7128 112.2 


2008 113:0) 113.6 1A:So SA 11612 “497-0 116.9018117.00 1176 98HI6.9 1167915. 115.9 
2009 1157 T1615 1166211631 zs : ‘a ; 5. e: 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 

ee ee eee eee 

2002=100 
Alberta (v41692327) 
2004 104.6 1046 1049 105.2 106.1 107.1 1064 106.2 106.3 106.0 1067 1064 105.9 
2005 106.1 106.2 106.9 1076 107.4 107.8 1087 108.7 110.0 109.7 109.6 109.0 108.1 
2006 110.4: 409:7. 440:37 1414 112.25 tits 113.4" 113:9 114.1 AdS.0 T1S5% | 14:2 112.3 
2007 114.7 115.0 116.4 °717:5, 117:8 118.8 119.1 4193 1194 118.6 119.1 118-9 117.9 
2008 118:8 1190: 149:8) 121-3) 12220 424.0) 123.3 12411 922.8 121.6 1206 f2iZ 121.6 
2009 120.2 121.5 120.9 120.4 = m3 wt x a e a Pe , 
British Columbia (v41692462) 
2004 1025 102.9 103.2 103.9 1047 1049 104.7 1047 104.8 1048 1050 104.8 104.2 
2005 1048 105.0 105.3 106.0 1063 1064 1066 1068 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 1087 1087 108.8 109.0 1084 1083 1087 108.8 108.1 
2007 409'0, 10911 109:5.5109:9 “1105s s1HtOS 1105. 110:4 TOS. 100-0 110s se t1074 110.0 
2008 109:9° 410:3. 1108, 141.8) 112.89 11s67 114.2" 114.0 1147 1128° 123 11s 1123 
2009 1114 AVES 20s ti2a vt ¥ a 2 4 Hs “ . ry 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 104.6 104.0 103.0 
2005 103.1 103.3 103.9 1044 1049 1053 1054 105.7 1068 1068 107.1 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 107.3 108.0 108.7 1095 109.7 110.7 110.5 110.8 1104 110.7 110.6 109.5 
2008 140.4. 110:1) 1110 SATs. 113:6 [41946 7115.3) 115.4 114.8, 114:9° 114.65 413:9 113.4 
2009 113:0 113:7 113:6° 113.4 x; * z 2 tL » - a2 # 
Yellowknife, Northwest Territories (v41692722) 
2004 103.1 1028 103.2 1033 1040 1043 1043 103.7 103.7 103.8 104.7 105.0 103.8 
2005 104.6 1048 1049 1052 1061 1064 1064 1063 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 1080 107.7 107.8 108.0 107.8 107.1 1076 108.4 107.7 
2007 108-9. 109.1 109:8. 110:4) W4lise Tite tit. Tit 1G Tht 11a Tite 110.8 
2008 1103" 4123 11S 314:9) 157 in 6a 416.6. 116:9) “Pir. 2a i635 116 enio4 sie wy?! 
2009 114.3 1145 114.3 115.3 ~ 2 23 #3 2: 2 = s- es 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 1002 1008 1014 101.8 101.8 101.4 1016 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.14 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 1045 1048 105.1 1048 104.4 105.0 1042 1052 105.7 104.6 
2007 106.4 106.5 106.7 107.7 1080 108.0 108.9 108.9 109.1 1081 1082 108.7 107.9 
2008 408.2 108.4 14082 109.0 109.8 1105 111.6 ° 112.2 1119 111.1 111.9 112.4 110.4 
2009 W128 104.8 12 4Aae 13:5. = a - “ ¢ 3. re st A 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 11 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


NN 


CANSIM Indexes Percentage change 
vector April 2009 from 
Gunes April March April March April 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 114.2 443-7 ais-2 0.4 0.9 
Shelter (v41692847) 427.2 126.8 124.2 0.3 2.4 
Rented accommodation (v41692848) 106.8 106.8 104.7 0.0 2.0 
Owned accommodation (v41692849) 128.8 128.7 120.2 0.1 7.2 
Water, fuel and electricity (v41692850) 138.6 137.3 (hele 0.9 -8.3 
All-items (1992=100) (v41713405) 134.0 133.4 132.8 0.4 0.9 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 116.3 115.5 116.2 0.7 0.1 
Shelter (v41692853) 121.1 120.6 125.8 0.4 -3.7 
Rented accommodation (v41692854) 110.0 109.9 107.5 0.1 23 
Owned accommodation (v41692855) 116.1 116.4 115.3 -0.3 0.7 
Water, fuel and electricity (v41692856) 152.6 149.7 180.6 1.9 = 15.5 
All-items (1992=100) (v41713407) 136.2 135.3 136.2 0.7 0.0 
Halifax, Nova Scotia 
All-items (v41692858) 114.7 114.1 114.8 0.5 -0.1 
Shelter (v41692859) 122.0 121.4 121.3 0.5 0.6 
Rented accommodation (v41692860) 107.2 107.0 105.4 0.2 AT, 
Owned accommodation (v41692861) 123.1 12352 120.0 -0.1 2.6 
Water, fuel and electricity (v41692862) 137.6 133.8 146.6 2.8 -6.1 
All-items (1992=100) (v41713409) 136.5 135.9 136.7 0.4 -0.1 
Saint John, New Brunswick 
All-items (v41692864) 112.7 112.5 ih Pees 0.2 0.0 
Shelter (v41692865) 122.2 Az de2 i242 0.8 0.8 
Rented accommodation (v41692866) 109.2 109.2 106.3 0.0 oy 
Owned accommodation (v41692867) 120.2 120.2 1622 0.0 3.4 
Water, fuel and electricity (v41692868) 139.9 135.5 148.3 3.2 -5.7 
All-items (1992=100) (v41713411) 133.2 132.9 133.3 0.2 -0.1 
Québec, Quebec 
All-items (v41692870) 112.5 112.4 112.0 0.1 0.4 
Shelter (v4169287 1) 119.6 119.3 117.2 0.3 2.0 
Rented accommodation (v41692872) 109.8 109.7 108.2 0.1 1 
Owned accommodation (v41692873) 124.9 124.8 120.1 0.1 4.0 
Water, fuel and electricity (v41692874) 118.5 117.0 123-7 a fae 42 
All-items (1992=100) (v41713413) 130.6 130.5 130.1 0.1 0.4 
Montréal, Quebec 
All-items (v41692876) 112.9 112.7 112.2 0.2 0.6 
Shelter (v41692877) 119.6 119.5 118.6 0.1 0.8 
Rented accommodation (v41692878) 109.0 108.9 107.9 0.1 1.0 
Owned accommodation (v41692879) 125.9 126.0 1227 -0.1 2.6 
Water, fuel and electricity (v41692880) 118.8 117.9 129,77 0.8 -5.5 
All-items (1992=100) (v41713414) 130.6 130.4 129.8 0.2 0.6 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 113.1 113.6 112.1 -0.4 0.9 
Shelter (v41692883) 120.0 122.4 i Weel -2.0 2.1 
Rented accommodation (v41692884) 106.9 106.6 105.4 0.3 1.4 
Owned accommodation (v41692885) 125.3 125.2 121.9 0.1 2.8 
Water, fuel and electricity (v41692886) 127.8 145.7 127.6 -12.3 0.2 
All-items (1992=100) (v41713416) 137.8 138.4 136.6 -0.4 0.9 
Toronto, Ontario 
All-items (v41692888) 113.1 113.8 112.2 -0.6 0.8 
Shelter (v41692889) 116.8 119.4 116.1 -2.2 0.6 
Rented accommodation (v41692890) 107.8 107.6 106.7 0.2 1.0 
Owned accommodation (v41692891) q24i4 121.4 118.6 -0.2 2.1 
Water, fuel and electricity (v41692892) 118.9 138.4 128.3 -14.1 7.3 
All-items (1992=100) (v41713417) 136.4 137.1 135.3 -0.5 0.8 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v4 1692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


April 
2009 


110.4 
106.0 
103.4 
103.7 
128.4 
131.6 


113.5 
122.3 
113.4 
125.3 
121.1 
140.0 


116.2 
136.6 
116.9 
150.5 
118.1 
144.7 


117.4 
140.4 
124.5 
149.4 
W2e4 
144.5 


120.5 
146.2 
128.3 
148.8 
154.3 
146.8 


120.8 
145.2 
119.9 
159.9 
118.4 
152.0 


112.6 
113.6 
107.8 
116.2 
113.0 
133.6 


A179 
1122 
108.2 
110.8 
129.4 
131.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


44 Statistics Canada — Catalogue no. 62-001-X 


Indexes 


March 
2009 


110.8 
108.1 
103.3 
103.9 
138.0 
132.1 


112.9 
122.1 
113.4 
125.5 
119.8 
139.2 


116.6 
139.2 
116.5 
149.9 
130.4 
145.3 


117.8 
143.1 
124.3 
149.5 
140.4 
145.0 


120.9 
148.3 
128.1 
148.9 
166.9 
147.3 


121.3 
147.5 
119.6 
160.5 
130.0 
152.7 


112.6 
114.8 
107.8 
5 BL ge 
117.9 
133.6 


111.6 
112.0 
108.0 
111.4 
124.1 
131.0 


April 
2008 


2002=100 


109.7 
106.2 
102.9 
102.4 
133.6 
130.8 


112.6 
118.5 
110.8 
121.4 
116.7 
138.8 


114.4 
128.1 
110.2 
138.0 
118.0 
142.6 


116.9 
137.6 
113.4 
148.5 
126.7 
143.9 


121.2 
151.0 
121.6 
148.0 
198.5 
147.8 


121.2 
148.5 
116.3 
158.3 
148.5 
152.5 


Dia. 
114.9 
105.9 
118.8 
115.1 
133.1 


111.4 
112.9 
106.4 
112.4 
131.6 
130.8 


Percentage change 


April 2009 from 


March 
2009 


April 
2008 
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Tabie 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Se 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
SS 8 le RR a ee ee ae a ae 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 103.1 102.9 103.3 103.6 1046 1049 1055 105.2 1053 1057 1059 1056 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 1101 1099 110.0 110.4 109.3 108.5 108.7 1088 109.1 
2007 10925 109 Sent 10S OlOn tO Dice tdded oidOlur, ) 110se 444.08 dddes. t4d.5 110.7 
2008 AAO” T1225 ells 2a. iti, 2114 Om 1d o.O dds 115.80 014:0 oid4 > 113.5 114.0 
2009 HiS0 A1SON TiS7 —sn4-2 a . - 2 ¥ * a 3 ~ 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 103.2 103.8 1044 1049 105.2 105.7 105.5 105.5 106.0 106.2 1076 1069 105.4 
2005 106.1 106.3 107.1 108.0 1084 1083 1084 108.7 110.9 110.7 110.0 109.3 108.5 
2006 109; 705410: 26 099) MAMAS TA2t0R ill feetit: Se dae 14 eetOA AMOl7 Saitaed 111.0 
2007 Vd1OF AAO 2.85 Wi Suleet1S:0) 11S: 11S:4 S15 1138 7eeitcio) 144s0) eltaes 113.2 
2008 113.8 114.2 115.3 116.2 118.3 118.8 119.2 118.6 1196 118.2 116.6 114.5 116.9 
2009 11420) “115168 115.5 6:3 & = - % e " x ¥ 5 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 1066 107.0 107.2 107.1 107.4 108.2 1096 109.1 1085 108.6 107.6 
2006 108.6, 10853 9108,9) 110.25 110.55 110:S" 110:5: S140.7° 110108 4109.7 6110:0 ~ 109:7. 109.8 
2007 1097 11OIGE STI 1An TOR 12:5. Ao) 242 2) Se tS: ite. 1) iach 112.0 
2008 2:9) 113145 1139" Aas 1162" 1416/9) 116.9) 416.0) 146:89 15:8" 114.5. 1130 1152 
2009 AS 13:90 adi44 aidan ss : x r ‘ 53 ct 
Saint John, New Brunswick (v41692864) 
2004 103;4. 5103.9, 104.2, 104515105. 105:2, 105.2) 105.4 1051) 105.5" 106.0" 105.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 1084 108.2 1083 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 1089 107.9 108.4 109.0 109.2 
2007 1092" AOSIGR1068 Mite eae 2a it 2 ee ddd 4 14.2208 td ett O 1 to 1tiee 
2008 Ade? AAG 122 207° TAtOy 114252 415.0 14-4. 11416 iis Set. ite 11322 
2009 vey lal abaya Ae d es . 2 S 2 _ é , 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 1049 1049 104.7 1046 1048 105.3 105.5 105.1 104.5 
2005 105.3 1056 1064 1063 106.5 1069 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 109.3 109.1 109.2 109.2 1084 1082 1084 1084 108.7 
2007 108-5: 10925011031) 10.35 110570 110:45 10:4) 09:8) 470:25 110.2. 0S 1108 110.1 
2008 iOS T1418 44.3) 20; 1AS-2 11S tas ats A11S;Geei2 7 Sih dco 112.4 
2009 Ait Zot 20M wll 2-4 al 275 - FS ¢: . Re f & . 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 1054 106.2 106.2 1064 106.7 106.8 107.3 1082 107.5 107.5 107.3 106.7 
2006 107.9 107.9 1082 1089 109.0 1088 1089 108.9 1084 1086 1087 1086 108.6 
2007 108.7 109.5, 5110:3. 9110.5, 11018, 110.5. 110.5 140.0" 110.4) 110:4 110;7" 141.0 110.3 
2008 A108 “Diese StS aehl2-2° T3401 SSie ei e:O aMite-o. 41d:60 nl te Cumin 4.8 tac 112.6 
2009 Wat) T1249 2.7 ea279 £ # - a 4s z ki - " 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 
2004 103.2 103.4 103.8 104.0 105.0 104.7 1048 1046 1046 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 1066 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 1094 109.2 1089 109.0 1083 108.2 1085 108.6 108.6 
2007 108-5. 109:6 (107 Tits ATS 11 a GS ATS" a1es7 18S aims 110.7 
2008 410:4 411.0 11178: 112:4 113:4 114.0 115.0 114.8ag SG 6a0d0-5 mide 443;1 
2009 M2sas11SiOpal 13iGeetisA : i . . ” ¥ ’ < 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 104.3 104.3 105.1 1049 104.9 104.7 1049 104.9 105.2 105.1 104.7 
2005 105.0 1056 106.4 106.3 1065 106.5 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 1089 1085 1085 108.1 108.0 108.3 108.5 108.4 
2007 108.2 10993" -110.3: 4A4O:8 W412. TOF 10:7.” F168) AIG IO ttt OB ota 110.5 
2008 TAO TUNA Bette S12 11S ett aes Too te 113.1 
2009 112.5 AS 27 Se ati e8 = 4s " ds : 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 12 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
SE eee 
2002=100 
Thunder Bay, Ontario (v41692894) 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 1044 104.2 103.7 
2005 103.9 104.4 105.1 105.2 105.2 1053 105.3 105.9 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 1076 107.2 107.2 1066 1064 1066 106.6 106.9 
2007 106.2 107.3 1083 108.4 108.8 1083 1086 1083 1083 107.9 108.2 108.1 108.1 
2008 407.9 10814 1087 109.7 110.7 111.2) 112.1 117.9 112.2 9110:9 110-6 110.1 110.4 
2009 109.5 110.3 1108 110.4 f 2 =: ee = - ie i 
Winnipeg, Manitoba (v41692900) 
2004 102.0 101.9 1023 102.7 104.0 1043 104.2 104.3 1040 1044 105.1 105.4 103.7 
2005 104.9 1051 1055 1061 1064 1066 1068 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 1086 108.9 1090 108.6 108.5 
2007 10910, 109'4) 1410S, 110.8 41145 111:3 AWdi8 111.1 ATE “1109 140% es t10i6 110.8 
2008 W107 Ate Te ey aS 42 114 114.9 TION 114: 2 71S. 6 3142.9 113.3 
2009 142.3. 113:0, 172:9° 113:5 ¢ - xe i ac FA . a E: 
Regina, Saskatchewan (v41692906) 
2004 102.8 102.9 103.2 103.9 1050 1051 1053 104.8 105.0 1054 105.9 105.7 104.6 
2005 105.4 105.7 1063 106.9 106.5 1067 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 1081 108.9 109.3 1093 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 1093 109.7) | HALO At) 1-Oe teem 2.3 ‘eco 12.2) “1127 2.39 eae 2 afi bE 
2008 11233" 1127) AASiG 114.4" 11S45s16.2 11623 116.4 1169 116.6 116.4 =115:6 AVS32 
2009 1156 116.4 1166 116.2 A é. 2 a - A i Fs bi 
Saskatoon, Saskatchewan (v41692912) 
2004 102.6 102.7 1028 103.6 1046 1046 1048 104.5 1046 1053 105.9 105.6 104.3 
2005 105.4 1056 106.2 106.9 106.3 1066 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 1081 109.2 1096 1095 109.8 110.4 109.3 109.1 1087 108.7 109.0 
2007 109.5 109.9 1107 111.9 112.4 113.5 114.1 114.1 114.4 1141 114.3 114.0 1127 
2008 11425 115.0F 11608 416.9 A17.Gett6.o WS 1164" 16S 118.0" 117-6. 911679 hve 
2009 ia tese  ilalrates Si Cash ere re Y es i ui " > ee a 
Edmonton, Alberta (v41692918) 
2004 105.0 105.0 1052 1056 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 1081 109.2 109.1 1106 110.2 110.1 109.4 108.6 
2006 1106) A101 Getlde4e iZ2eiiG)) T1ZetS-0" 19352 9112 2) 11S O 13:5 112.0 
2007 1139" 114.2 415.7 117.0 A17et 4418.6: 11838 ~149:1 11971 9118.3 11888 116.6 117.4 
2008 118.5. 118.7 “A195, 121:2, 4219 7 123:7 128:6 123.6 422:3:6121-3° 121-407 121.0 121.4 
2009 120:2, 121.5, 120:9' (120.5 . - » ee rf _ fi ss 5 
Calgary, Alberta (v41692924) 
2004 104.1 104.1 1044 1046 1055 1064 1058 1056 1056 1054 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 1068 107.3 108.0 108.0 109.1 1089 1088 108.5 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.6 114.2 114.7 1128 
2007 115.0 15:6. 116:7 117:6. 117:6 7418.6 119i 119.3 119:3 118.7 °119:1 ~ 119.0 118.0 
2008 1148:9° 1191" 12010) 121.25 (122:355 123:9. 123:0°9124:4 123i 9121.8 122:0 7121.8 121.8 
2009 120.7. 121.97 121-3: 120:8 a 3 ¥ = 2 ? . , $ 
Vancouver, British Columbia (v41692930) 
2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 104.5 104.6 1047 1047 104.7 104.0 
2005 104.8 1049 105.2 105.7 106.0 1061 106.5 106.5 1068 1067 106.6 106.3 106.0 
2006 106.2 106.3 1069 107.5 108.4 1084 1085 108.7 1084 1084 1089 109.1 108.0 
2007 109.0 109.3 1096 110.0 1106 1105 1107 1106 110.7 110.4 1104 110.5 110.2 
2008 11D:2 1410 Ate (1242 11s, 413.9 1147 1145 1146 8113.4 112997119 112.8 
2009 1120" (12:5) 426; 12:6 ee Ps 4 > Me - A‘ a ¥ 
Victoria, British Columbia (v41692936) 
2004 102.7 103.1 103.3 104.1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 1055 105.9 1065 106.8 106.9 107.2 107.3 1080 107.9 107.8 107.4 106.9 
2006 107.2 107.3 1076 1084 1092 109.0 109.2 109.3 1088 1086 1089 109.0 108.5 
2007 109.1 1093 1097 1099 1102 109.9 110.1 110.0 110.1 109.5 1096 109.7 109.8 
2008 1094 109:6 410:4 1114 412.3 413.0 413.8 1139.2 11393-1123 117.98 111.0 111.8 
2009 110" TA 1119 # . 3 : a :; 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 13 
Average retail prices for gasoline and fuel oil, by urban centre 


—_—_——_...2.n_ _— i 


St. John's, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont 
RET Ont./Que 


cents per litre 


Regular unleaded gasoline at full service filling stations 


April 2008 125.0 117.0 123.0 114.8 120.3 124.8 116.7 115.2 121.8 118.9 
May 2008 136.8 130.0 134.1 1275 135.6 136.3 126.0 125.8 132.4 126.4 
June 2008 144.8 139.4 142.4 135.2 1448 144.4 133.0 133.0 139.2 133.0 
July 2008 149.7 141.5 144.7 139.1 142.3 147.1 133.6 133.5 142.0 136.3 
August 2008 139.1 131.5 134.4 127.8 129.6 132.2 124.2 125.6 134.3 131.1 
September 2008 142.0 133.4 135.7 130.9 134.0 134.9 124.4 125.1 137.8 135.7 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 93.1 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 774 80.3 778 80.2 82.0 752 758 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 TNS 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 91.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 os 87.8 90.3 92.7 84.8 85.9 90.8 89.2 
Regular unleaded gasoline at self service filling stations 

April 2008 122.3 114.0 120.3 113.6 119.8 123.8 113.8 114.0 119.4 118.9 
May 2008 134.0 127.1 131.0 125.8 135.4 136.0 123.9 124.6 130.6 126.7 
June 2008 142.0 136.2 1395 134.2 144.4 142.8 129.9 130.6 137.5 133.2 
July 2008 146.8 138.0 142.2 137.2 142.5 143.5 130.2 132.0 140.3 135.6 
August 2008 136:5: 129.1 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133.1 128.6 134.1 130.5 119.9 123.7 136.1 134.6 
October 2008 125.0 112.0 115.1 112.9 117.2 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 73.7 777 75.0 EEE 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 74.7 77.8 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
Premium unleaded gasoline at full service filling stations 

April 2008 130.5 124.5 129.3 122.2 126.2 13254 128.1 126.9 132.2 129.0 
May 2008 142.3 137.5 142.3 134.6 142.8 143.8 137.0 138.4 142.7 136.4 
June 2008 150.7 146.2 150.1 142.7 151-4 152.2 144.5 144.0 150.2 143.3 
July 2008 15512 148.5 151;9 146.0 149.4 154.6 145.7 144.8 152.9 146.3 
August 2008 145.4 139.5 141.6 135.0 136.7 139.6 136.5 137.8 145.6 141.3 
September 2008 147.6 141.0 143.1 138.0 141.0 142.9 137.6 137.2 149.0 146.3 
October 2008 135:5 122.3 125.3 121.8 124.3 123.6 (22:9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 847 Cia 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
Premium unleaded gasoline at self service filling stations 

April 2008 128.3 122.0 12 120.2 126.8 131.5 1246 123:9 130.2 129.1 
May 2008 139.6 134.7 139.7 132.5 142.3 1448 135.4 136.5 1413 136.7 
June 2008 148.0 143.4 147.5 141.0 151.9 150.5 141.5 142.4 148.3 143.6 
July 2008 152.8 145.5 150.3 144.0 149.9 150.6 141.6 143.8 151.0 146.1 
August 2008 142.8 135.8 138.4 132.6 137.0 136.3 132.3 135.8 142.8 139.8 
September 2008 146.3 137.5 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 1220 119.6 1248 119.3 114.3 117.6 129.9 127.0 
November 2008 104.3 94.6 98.0 94.3 98.7 95.2 90.9 94.8 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 87.2 93.1 98.0 99.5 99.8 
Household heating fuel 

April 2008 119.0 108.7 110.9 121.5 123.3 116.2 115.0 115.9 122.0 118.9 
May 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
June 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
July 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
August 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
September 2008 118.7 114.2 117.9 121.4 118.5 115.9 116.1 121.9 125.9 123.7 
October 2008 110.8 103.2 109.1 117.3 107.4 111.2 1116 113.7 127.7 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 116.8 114.5 
December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 73.7 17.3 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 756 71,5 71.8 77.4 79.3 77.3 80.8 80.2 84.3 846 
March 2009 676 65.5 68.0 72.6 73.3 744 75.4 75.4 80.4 75.7 
April 2009 71.0 68.6 746 78.3 77.8 75.0 80.3 80.5 81.5 79.6 
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Table 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask Sask Alta Alta BC. BC. BAL? N.WT. 


a 


cents per litre 


i 


Regular unleaded gasoline at full 
service filling stations 


April 2008 1218 121.4 114.3 116.1 125.5 123.6 122.9 137.5 
May 2008 130.8 128.8 123.7 123.9 135.0 134.9 136.8 142.0 
June 2008 137.8 136.7 129.3 130.8 146.0 144.7 143.0 148.9 
July 2008 136.5 135.3 131.3 133.1 149.1 150.9 145.1 152.9 
August 2008 130.8 130.7 124.4 125.4 142.3 143.2 141.3 149.6 
September 2008 136.1 135.1 126.2 1276 140.8 139.7 140.9 152.7 
October 2008 1187 116.2 its Bp 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 92.1 86.2 86.5 99.5 99.7 109.4 118.4 
December 2008 79.1 80.6 73.1 72.7 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 77.0 76.9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 97.7 S72 946 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99.9 99.3 106.9 


Regular unleaded gasoline at self 
service filling stations 


April 2008 A22.11 T2457 112.5 115.8 122.5 Zee 1216 132.0 
May 2008 130.2 129.3 122.2 123.9 132.4 133.8 135.9 141.3 
June 2008 137.2 136.9 128.9 129.6 143.1 143.5 141.4 146.4 
July 2008 136.0 135.5 130.3 132.2 146.6 150.5 144.4 150.0 
August 2008 130.8 130.8 122.4 124.0 140.5 142.0 140.1 147.1 
September 2008 1343 135.2 125.3 127.3 137.9 138.2 138.9 149.6 
October 2008 118.3 116.9 107.8 110.3 119.8 123.1 130.5 134.5 
November 2008 91.3 91/9 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 79.1 81.3 71.0 73.0 84.3 844 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91.9 91.7 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102 8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 


Premium unleaded gasoline at full 
service filling stations 


April 2008 132.3 131.7 124.9 127-2 137.3 135.4 129.4 146.8 
May 2008 1414 139.0 133.9 135.3 146.8 147.0 142.0 152.5 
June 2008 148.5 146.8 139.2 141.3 157.9 156.8 148.0 159.0 
July 2008 147.1 145.6 142.0 143.6 161.2 163.0 150.3 162.4 
August 2008 141.4 140.7 135.8 135.9 154.4 154.6 146.0 162.0 
September 2008 146.6 145.4 137.5 138.7 152.8 152.1 146.2 159.1 
October 2008 128.6 126.3 121.7 121.3 135.9 136.7 142.5 162.3 
November 2008 103.1 102.5 95.7 97.4 alia AYA Wi 1e¢ 124.2 142.4 
December 2008 89.7 90.8 83.7 83.6 99.7 98.2 102.4 1246 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 92.9 93:9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 1148 1106 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 


Premium unleaded gasoline at self 
service filling stations 


April 2008 133.5 132.3 123.7 126.8 134.7 134.0 129.0 144.1 
May 2008 141.3 140.2 133.4 134.9 144.8 145.6 142.5 151.5 
June 2008 148.7 1476 140.4 140.8 155,35: 155.3 1485 158.1 
July 2008 147.0 146.3 142.4 143.4 158.9 162.8 150.8 160.6 
August 2008 141.5 141.3 134.8 135.3 152.7 154.3 147.7 158.5 
September 2008 145.7 145.5 137.2 138.7 150.4 150.6 145.1 159.9 
October 2008 130.0 1276 120.1 121.4 132.7 135.7 Pots 146.2 
November 2008 103.1 102.5 949 97.4 109.4 112.0 413.5 130.5 
December 2008 90.9 917 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 TAIZ 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96 8 113.4 111.3 106.3 116.5 
Household heating fuel 

April 2008 120.2 WH 118.7 128.1 127.4 127.8 
May 2008 124.3 {222 128.2 135.2 134.4 128.5 
June 2008 124.3 122.2 128.2 135.2 134.4 128.5 
July 2008 124.3 122.2 130.9 137.9 1344 128.5 
August 2008 1243 122.2 130.9 137.9 134.4 128.5 
September 2008 1217 n P 125.7 1407 Taree 137.0 
October 2008 1218 117.8 118.4 132.9 136.3 126.2 
November 2008 1135 1108 107.6 123.4 1208 117.3 
December 2008 88.5 90.5 85.3 105.5 103.8 101.0 
January 2009 88 7 87.3 82.3 92.0 973 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 896 
March 2009 703 72.3 70.1 80.7 88 2 82.3 
April 2009 775 788 81.8 91.1 90.3 840 


i 


Note(s): See Table A for complete list of vector numbers 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM February March April 
vector 2009 2009 2009 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.70 12.56 12.98 
Sirloin steak, 1 kilogram (v735176) 15.73 15.33 16.02 
Prime rib roast, 1 kilogram (v735187) 21.59 20.72 19.83 
Blade roast, 1 kilogram (v735198) 9.93 10.05 10.09 
Stewing beef, 1 kilogram (v735209) 9.78 9.57 10.14 
Ground beef, regular, 1 kilogram (v735220) 6.91 7.01 rhs Vi 
Pork chops, 1 kilogram (v735221) 9.60 9.81 9.78 
Chicken, 1 kilogram (v735223) 6.27 6.46 6.50 
Bacon, 500 grams (v735166) 4.73 4.71 4.69 
Wieners, 450 grams (v735167) 2.95 3.03 3.09 
Canned sockeye salmon, 213 grams (v735168) 3.36 3.42 3.39 
Homogenized milk, 1 litre (v735169) 2A 2.18 2.18 
Partly skimmed milk, 1 litre (v735170) 2.10 2.10 2.11 
Butter, 454 grams (v735171) 4.36 4.42 4.45 
Processed cheese food slices, 250 grams (v735172) 2.86 2.90 2.92 
Evaporated milk, 385 millilitres (v735173) 1.84 1.84 1.86 
Eggs, 1 dozen (v735174) 2.61 2.64 2.59 
Bread, 675 grams (v735175) 2.47 Da5y 2.49 
Soda crackers, 450 grams (v735177) 2.39 Pas Miy 2.41 
Macaroni, 500 grams (v735178) 1:59 1.49 1.43 
Flour, 2.5 kilograms (v735179) 4.81 4.72 4.60 
Corn flakes, 675 grams (v735180) 3.97 4.11 4.17 
Apples, 1 kilogram (v735181) 3.29 3.42 3.46 
Bananas, 1 kilogram (v735182) 1.63 1.66 1.67 
Grapefruits, 1 kilogram (v735183) 2.13 2.24 2.32 
Oranges, 1 kilogram (v735184) 257 2.67 2.69 
Apple juice, canned, 1.36 litres (v735185) 1.82 1.80 1.86 
Orange juice, tetra-brick, 1 litre (v735186) 3.64 3.64 3.75 
Carrots, 1 kilogram (v735189) 1.57 1.64 1.84 
Celery, 1 kilogram (v735190) 3.34 2.83 2.30 
Mushrooms, 1 kilogram (v735191) 7.97 8.12 7.85 
Onions, 1 kilogram (v735192) 1.02 1752 1.54 
Potatoes, 4.54 kilograms (v735193) 5.43 5.43 3.13 
French fried potatoes, frozen, 1 kilogram (v735194) 242 2.19 213 
Baked beans, canned, 398 millilitres (v735195) 0.99 1.06 1.10 
Tomatoes, canned, 796 millilitres (v735196) 1.37 1.34 1.38 
Tomato juice, canned, 1.36 litres (v735197) 1.64 1.66 1.75 
Ketchup, 1 litre (v735199) 2.98 3.02 2.98 
Sugar, white, 2 kilograms (v735200) 2.51 2:53 2.02 
Coffee, roasted, 300 grams (v735201) 4.22 4.20 4.34 
Coffee, instant, 200 grams (v735202) 5.38 5.37 5.59 
Tea (72 bags) (v735203) 3.96 4.01 4.01 
Cooking or salad oil, 1 litre (v735204) 4.20 4.23 4.22 
Soup, canned, 284 millilitres (v735205) 0.99 1.02 1.02 
Baby food, 128 millilitres (v735206) 0.71 0.76 0.77 
Peanut butter, 500 grams (v735207) 2.89 2.87 2.90 
Fruit flavoured crystals, 2.25 litres (v735208) see ess 4:25 
Soft drinks, cola type, 2 litres (v735210) 1.63 1.60 1.59 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.63 1.68 1.65 
Paper towels (2 rolls) (v735213) 2.42 2.46 2.50 
Facial tissue (200 tissues) (v735214) 2.04 2.07 2.10 
Bathroom tissue (4 rolls) (v735215) 2.33 2.31 2.32 
Shampoo, 300 millilitres (v735216) 3.20 3.22 3.13 
Deodorant, 60 grams (v735217) 3.58 3.70 3.68 
Toothpaste, 100 millilitres (v735218) 150 1.58 1.68 
Cigarettes (200) (v735219) 76.58 76.78 76.17 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 85.1 87.1 87.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 


not seasonally adjusted 


Canada St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight! NLL. Summerside, N.S. NB. Que. 
PEL 
ES 
percent combined city average=100 
All-items 100.0 98.0 94.0 99.0 96.0 95.0 
Food 17.0 104.0 101.0 100.0 100.0 102.0 
Food purchased from stores 105.0 101.0 101.0 100.0 101.0 
Meat, poultry and fish : 101.0 100.0 101.0 102.0 103.0 
Dairy products and eggs 108.0 99.0 102.0 101.0 101.0 
Bakery and other cereal products ‘ 100.0 97.0 97.0 97.0 101.0 
Fruit and vegetables : 116.0 107.0 107.0 106.0 102.0 
Other food purchased from stores 2 ; 102.0 101.0 97.0 96.0 100.0 
Food purchased from restaurants : 102.0 102.0 99.0 99.0 102.0 
Shelter 26.6 89.0 80.0 92.0 85.0 88.0 
Rented accommodation : 82.0 70.0 86.0 76.0 83.0 
Owned accommodation : 85.0 74.0 87.0 81.0 87.0 
Water, fuel and electricity 116.0 118.0 124.0 115.0 99.0 
Household operations and furnishings a fies 103.0 104.0 106.0 103.0 98.0 
Household operations : 105.0 105.0 109.0 104.0 96.0 
Household furnishings 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 101.0 96.0 102.0 101.0 101.0 
Transportation 19.9 101.0 96.0 95.0 95.0 99.0 
Private transportation ; 101.0 93.0 95.0 94.0 98.0 
Purchase of automotive vehicles . 101.0 104.0 101.0 101.0 101.0 
Gasoline ; 110.0 103.0 106.0 100.0 103.0 
Other private transportation 93.0 73.0 80.0 80.0 90.0 
Public transportation 102.0 112.0 92.0 105.0 103.0 
Health and personal care 47 101.0 101.0 103.0 102.0 101.0 
Health care : 98.0 100.0 103.0 101.0 99.0 
Personal care : 103.0 101.0 103.0 103.0 103.0 
Recreation, education and reading 12.2 94.0 103.0 109.0 110.0 87.0 
Recreation : 101.0 99.0 100.0 99.0 98.0 
Education and reading : 80.0 109.0 125.0 130.0 66.0 
Alcoholic beverages and tobacco products | 111.0 105.0 107.0 99.0 94.0 
Alcoholic beverages : 105.0 103.0 104.0 99.0 100.0 
Tobacco products and smokers’ supplies 122.0 109.0 113.0 99.0 85.0 
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Tabie 15 — continued 


Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 107.0 94.0 93.0 98.0 103.0 
Food 17.0 99.0 99.0 100.0 100.0 100.0 103.0 
Food purchased from stores : 99.0 98.0 101.0 101.0 102.0 105.0 
Meat, poultry and fish : 101.0 98.0 93.0 98.0 99.0 103.0 
Dairy products and eggs ; 104.0 104.0 92.0 94.0 95.0 99.0 
Bakery and other cereal products : 92.0 93.0 109.0 107.0 109.0 116.0 
Fruit and vegetables : 96.0 95.0 105.0 103.0 104.0 105.0 
Other food purchased from stores 2 ; 99.0 98.0 105.0 103.0 102.0 106.0 
Food purchased from restaurants : 100.0 100.0 98.0 97.0 97.0 99.0 
Shelter 26.6 106.0 117.0 84.0 82.0 98.0 100.0 
Rented accommodation . 109.0 124.0 81.0 73.0 96.0 104.0 
Owned accommodation . 104.0 115.0 84.0 77.0 94.0 101.0 
Water, fuel and electricity : 109.0 117.0 90.0 113.0 114720 88.0 
Household operations and furnishings 11.1 104.0 104.0 99.0 99.0 100.0 104.0 
Household operations : 105.0 106.0 99.0 100.0 103.0 106.0 
Household furnishings : 101.0 101.0 100.0 98.0 94.0 100.0 
Clothing and footwear 5.4 102.0 101.0 100.0 98.0 96.0 100.0 
Transportation 19.9 96.0 104.0 94.0 94.0 92.0 104.0 
Private transportation : 94.0 103.0 94.0 95.0 92.0 106.0 
Purchase of automotive vehicles : 102.0 100.0 100.0 99.0 94.0 101.0 
Gasoline ‘ 97.0 96.0 101.0 103.0 96.0 106.0 
Other private transportation : 84.0 113.0 80.0 83.0 86.0 113.0 
Public transportation : 108.0 108.0 98.0 94.0 88.0 90.0 
Health and personal care 4.7 102.0 101.0 98.0 97.0 100.0 99.0 
Health care : 105.0 102.0 96.0 96.0 105.0 98.0 
Personal care : 99.0 99.0 99.0 98.0 96.0 99.0 
Recreation, education and reading 12.2 106.0 106.0 95.0 100.0 105.0 106.0 
Recreation : 100.0 102.0 98.0 94.0 99.0 104.0 
Education and reading : 116.0 115.0 89.0 111.0 117.0 111.0 
Alcoholic beverages and tobacco 
products 3.1 96.0 100.0 104.0 105.0 106.0 109.0 
Alcoholic beverages ; 99.0 99.0 94.0 98.0 104.0 105.0 
Tobacco products and smokers’ supplies : 92.0 101.0 119.0 116.0 109.0 115.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 7 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 1.4 
Shelter 25.7 26.6 20h. 
Household operations, furnishings and equipment 11.4 tad 10.2 
Clothing and footwear 5.6 5.4 a4 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 47 44 
Recreation, education and reading 13.0 12.2 11.2 
Alcoholic beverages and tobacco products 3.1 3.1 4.2 


1. Figures may not add to 100% due to rounding. 


: Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
_ defined by the Bank of Canada. 


| The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most | 
| volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
| products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. | 
http:/Awww. bankofcanada.ca/en/inflation/index. htm. 


| Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
| of this publication. 


ES eee ree See ae eee 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre's all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


if 
2. 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


Tabie 3 The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


A; 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


4 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 


Table 8-1 and 8-2 


Fe 


The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


‘i 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


ie 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. 


The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles”. 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


1 


2: 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


: 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre's all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint Jonn, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
Supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John's Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


lt should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across Cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Tabie A 
Vector numbers for the average retail prices for gasoline and fuel oi], by urban centre 


St. Charlottetown Halifax, Saint Québec, Montreal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que Ontario part, Ont Bay, Man 
NL Summerside, N.B Ont./Que Ont 
Psy 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask Sask Alta. Alta, B.C. B.C Yeas N.WT. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : (v735153) (v735154) (v735155) (v735156) 
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Tabie B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown- Halifax, Saint Montréal, 
John's, Summerside, N.S. John, Que 

N.L. PEs. NB 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927 ) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951 ) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v1593991 3) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (vi5939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont. Ont. Man. Sask Alta B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v1594001 2) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v159401 10) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Canadian Economy Online 


Canadians want to know: 


» Are we better off this year than last? 

» Where does our money come from and where does it go? 
» What are the consequences of inflation? 

>» How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


>» Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

» Housing starts > Manufacturing shipments 


>» Composite leading indicator and more 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


www.canadianeconomy.gc.ca 


It's relevant, accurate, objective... and Canadian, eh! 
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This publication presents the highlights’and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables‘and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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The Consumer Price Index — May 2009 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2008 
December 2008 
January 2009 
February 2009 
March 2009 
April 2009 

May 2009 

June 2009 

July 2009 
August 2009 
September 2009 
October 2009 
November 2009 
December 2009 


Release date 
December 19, 2008 
January 23, 2009 
February 20, 2009 
March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
August 19, 2009 
September 17, 2009 
October 16, 2009 
November 18, 2009 
December 17, 2009 
January 20, 2010 
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Highlight 


* Consumer prices rose 0.1% in the 12 months to May 2009, down from the 0.4% observed in April. On a seasonally 
adjusted monthly basis, consumer prices rose 0.2% from April to May. 
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Briefing notes 


| Highlights: 


r 

| Consumer prices advanced 0.1% in the 12 months to May 2009, down from the 0.4% rise posted in April. On an unadjusted 
| monthly basis, consumer prices rose 0.7% from April to May, after falling 0.1% from March to April. 
i 


| All-items Consumer Price index (CPI): 


* Of the eight major components in the CPI, upward pressure on the 12-month change came primarily from higher food | 
prices (+6.4%). 


* Mitigating the increase in the CPI in May was sustained price drops for transportation costs (-8.2%), due primarily to | 
a 12-month drop in prices for both gasoline and passenger vehicles. 


* A 12-month decline of 0.2% in costs for shelter also put downward pressure on the 12-month change in the CPI. 


Wiech eames ase apaersn ne snen 


* The month-to-month rise in the CPI from April to May came primarily from a substantial rise in gasoline prices. 


Main contributors to the 12-month change in the CPI: 
Main upward contributors: 

* Meat (+6.5%) 

* Fresh vegetables (+16.4%) 

* Food purchased from restaurants (+4.0%) 

* Passenger vehicle insurance premiums (+4.3%) 

* Mortgage interest cost (+1.9%) 

Main downward contributors: 

* Gasoline (-25.1%) 

* Purchase and leasing of passenger vehicles (-6.8%) 
* Fuel oil and other fuels (-40.6%) 


* Natural gas (-18.8%) 


* Homeowner’s replacement cost (-3.4%) 


JER Doctee ert ee 
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| Main contributors to the monthly change in the CPI, not seasonally adjusted: 
| Main upward contributors: 

* Gasoline (+8.3%) 

* Passenger vehicle insurance premiums (+3.1%) 

* Traveller accommodation (+7.3%) 

Main downward contributors: 

hae Women's clothing (-3.1%) 


| * Mortgage interest cost (-0.7%) 


_* Homeowner's replacement cost (-0.7%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage change 
May 2009 from April 2009 from May 2009 from April 2009 from 
May 2008 April 2008 April 2009 March 2009 
percent 
All-items 0.1 0.4 0.7 -0.1 
Core consumer price index (CPI) 

(Bank of Canada definition) 2.0 1.8 0.4 0.1 
All-items excluding energy 23 2.4 0.4 0.1 
All-items excluding food and energy Lee ee 0.4 0.1 
Goods -2.1 -2.0 1.0 -0.6 
Services Die. PS: 0.5 0.2 
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Analysis 


Consumer prices rose 0.1% in the 12 months to May 2009, down from the 0.4% increase in April. 


The slowdown in the 12-month Consumer Price Index (CPI) was due primarily to an 18.3% year-over-year price 
drop for energy products. Excluding energy, the CPI rose 2.3%. 


The decline in the energy price index was due more to high prices in 2008 than to recent market developments. On 
a month-to-month basis, energy prices rose 4.4% from April to May. 


Of the eight major components, upward pressure on the CPI continued to come primarily from increasing prices for 
food. 


Chart 7 
12-month change in the All-items CPI slows while the CPI excluding energy remains relatively stable 


12-month percentage change 
4.0 
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3.0 


als, 


M M M M M 


2005 2006 2007 2008 2009 


= Consumer Price Index (CPI) CPI excluding energy 


While food prices remained strong, the increase has been slowing since March 2009. Excluding food, the CPI 
fell 1.2% in the 12 months to May. 


Continued price drops for gasoline and passenger vehicles drove transportation costs 8.2% lower, making this the 
most significant downward contributor to the CPI in the 12 months to May. 


A 0.2% 12-month drop in the shelter cost index also put downward pressure on the CPI in May. It was the first 
drop since July 2002. Price pressures for shelter have eased significantly in 2009, after increasing 4.4% on average 
in 2008. 
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12-month change: Food costs remain high but shelter costs slow and transportation costs 
decline 


Of the eight major components in the CPI, six recorded increases in the 12 months to May: food; household 
operations, furnishings and equipment; clothing and footwear; health and personal care; recreation, education and 
reading; and alcoholic beverages and tobacco products. 


Out of these major components, upward pressure on the CPI came largely from an increase in prices for food while 
downward pressure was largely due to a drop in transportation costs. 


Chart 2 
Sheiter costs dip into negative territory, year over year 


Food 

Shelter 
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12-month percentage change 


Food costs rose 6.4% in the 12-months to May, following a 7.1% increase in April. This was the slowest rate of 
growth since the 6.1% rise in October 2008. 


Costs for food continued to be pushed up primarily by prices for food purchased from stores, which rose 7.4% in 
May. The increase in prices for food purchased from stores was slower than the increase of 9.5% in March and 8.3% 
in April. 


Price increases for food were widespread in the 12 months to May. Large increases were recorded for fresh 
vegetables (+16.4%), non-alcoholic beverages (+14.0%), fresh fruit (+13.9%) and beef (+9.1%). 


Gasoline prices fell 25.1% from May 2008 to May 2009 following a 12-month decline of 24.7% in April. The 12-month 
decline in May was due more to high prices in 2008 than to recent market developments. On a month-to-month basis. 
gasoline prices rose 8.3% from April to May. 
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Chart 3 
Drop in 12-month gasoline price index due more to high prices in 2008 
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The cost of purchasing passenger vehicles fell 6.6% in May, following an 8.3% year-over-year drop in April. 
An increase in passenger vehicle insurance premiums tempered the overall decline in costs for transportation. 


The slowdown in costs for shelter was due primarily to reduced upward pressure from mortgage interest costs. 
Stronger price declines for fuel oil and other fuels, natural gas and homeowner's replacement costs also contributed 
to the slowdown in May. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, rose 1.9% in May 2009 compared with May last year. This was slower than the 3.2% rise posted in 
the 12 months to April, and significantly slower than the average increase of 8.0% observed in 2008. The gradual 
slowing in the evolution of the mortgage interest cost index reflects the downward trend in mortgage interest rates 
and housing prices. 


Prices for fuel oil and other fuels declined 40.6% in May after falling 33.5% in April. 


In addition, natural gas prices fell 18.8% in the 12 months to May on the heels of a 17.5% drop in April. Natural gas 
prices fell in all provinces, especially in Alberta and Nova Scotia where consumers paid 42.4% and 37.1% less in 
the 12 months to May, respectively. 


Homeowner's replacement costs fell 3.4% in the 12 months to May. This was a larger 12-month drop than the 2.8% 
fall recorded in April and the 2.1% drop in March. 


Year-over-year consumer prices slow down in most provinces 


While components responsible for the change in consumer prices varied considerably, the main downward 
contributors in all provinces were declines in prices for gasoline and other energy components. Rising prices for 
food was the main upward contributor. 


Compared to April, consumer prices fell at a faster pace in Prince Edward Island and Nova Scotia in the 12 months 
to May. 
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Chart 4 
Prince Edward Island and Nova Scotia post largest slowdowns, year over year 
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In Prince Edward Island, consumer prices fell 1.1% year-over-year in May after falling 0.3% in April. The slowdown 
was due primarily to steeper declines in prices for gasoline. Gasoline prices fell 27.2% in the 12 months to May, 
larger than the 23.6% drop observed in April. Reduced upward pressure from electricity prices and larger price drops 
for fuel oil and other fuels also contributed to the slowdown in Prince Edward Island. 


Larger year-over-year price drops for fuel oil and other fuels also largely accounted for the slowdown in Nova Scotia. 
Prices for fuel oil and other fuels fell 38.6% in the 12 months to May after falling 32.5% in April. Larger price declines 
for gasoline also contributed to the slowdown in Nova Scotia. Overall, consumer prices in Nova Scotia fell 1.1% in 
the 12 months to May, after falling 0.4% in April. 


In Ontario consumer prices rose 0.4% in the 12 months to May, on the heels of the 0.6% rise in April. In Quebec, 
consumer prices remained relatively stable, advancing at a 12-month rate of growth of 0.1% in May, following a 0.3% 
rise in April. 


Month-to-month seasonally unadjusted CPI increases 


Consumer prices prior to seasonal adjustment rose 0.7% from April to May, after falling 0.1% from March to April. 
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Chart 5 
Consumers pay more on average for goods and services, month over month 
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month-to-month percentage change 


Upward pressure on the monthly CPI came primarily from prices for gasoline followed by passenger vehicle 
insurance and traveller accommodation costs. Consumers paid an overage of 8.3% more at the pump in May 
compared to April. This increase follows a 1.0% rise in April and is the fifth consecutive increase. 


A drop in prices for women’s clothing (-3.1%), mortgage interest costs (-0.7%) and homeowner’s replacement costs 
(-0.7%) helped to dampen the overall rise in the monthly CPI in May. 


Chart 6 
Mortgage interest costs continue to fall, month over month 
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Consumer prices in all provinces gained momentum in May from April. This was largely due to an increase in pump 
prices across the country. 
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Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CPI rose 0.2% from April to May, after falling 0.2% from March to April. 
May’s increase was due primarily to a 2.7% rise in the transportation price index. A monthly increase in prices for 
gasoline in May compared to April largely accounted for the increase in the transportation index. 


12-month change in the Bank of Canada’s core index 
The Bank of Canada’s core index advanced 2.0% over the 12 months to May, up from the 1.8% rise posted in April. 


On a month-to-month basis, the core index prior to seasonal adjustment increased 0.4% in May, following the 0.1% 
increase posted from March to April. 


The seasonally adjusted monthly core index increased 0.3% from April to May, after increasing 0.2% from March to 
April. 
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Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 
326-0012 Average retail prices for food and other selected items, monthly 
326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and 


services, annual 


326-0020 Consumer price index (CPI), 2005 basket content, monthly 
326-0021 Consumer price index (CPI), 2005 basket content, annual 
326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


Consumer Price Index 


Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index 


, by province (monthly) 

by city (monthly) 

food, by province (monthly) 

shelter, by province (monthly) 

household operations, furnishings and equipment by province (monthly) 
clothing and footwear, by province (monthly) 

transportation, by province (monthly) 

health and personal care, by province (monthly) 


recreation, education and reading, by province (monthly) 


, alcoholic beverages and tobacco products, by province (monthly) 


Canada: Economic and financial data 


Consumer Price Index 


Consumer price index, 


, provinces 


historical summary, by province or territory 


Gasoline and fuel oil, average retail prices by urban centre (monthly) 


Food and other selected items, average retail prices (monthly) 


Gasoline and fuel oil, average retail prices by urban centre 


Food and other selected items, average retail prices 


Consumer Price Index 


Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index 


, food, by province 

shelter, by province 

household operations, furnishings and equipment, by province 
clothing and footwear, by province 

transportation, by province 

health and personal care, by province 

recreation, education and reading, by province 


, alcoholic beverages and tobacco products, by province 


Inter-city indexes of consumer price levels 


Consumer Price Index 


, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
¢ Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Tabie 4 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance? May 2009 from 
number May 2009 April2009 May 2008 April2009 May 2008 
2002=100 

All-items (v41690973) 100.0 114.7 113.9 114.6 0.7 0.1 
Food (v41690974) 17.0 121.9 121.6 114.6 0.2 6.4 
Shelter (v41691050) 26.6 121.4 121.4 121.6 0.0 -0.2 
Household operations, furnishings and equipment (v41691067) ile 107.6 107.3 104.3 0.3 3:2 
Clothing and footwear (v41691108) 5.4 93.9 95.1 93.0 -1.3 1.0 
Transportation (v41691128) 19.9 113.5 110.5 123.6 PAT f -8.2 
Health and personal care (v41691153) 47 112.1 deta 108.6 0.9 3.2 
Recreation, education and reading (v41691170) i222 103.8 102.4 102.9 1.4 0.9 
Alcoholic beverages and tobacco products (v41691206) 3.1 A312 129.7 127.4 ez 3.0 
All-items (1992=100) (v41713403) : 136.6 135.5 136.4 0.8 0.1 
Special aggregates 
Goods (v41691222) 48.8 108.1 107.0 110.4 1.0 -2.1 

Durable goods (v41691223) 13:3 87.6 86.9 89.9 08 -2.6 

Semi-durable goods (v41691224) aed 94.7 95.7 94.0 -1.0 0.7 

Non-durable goods (v41691225) 28.2 123.1 PAT 126.4 1.6 -2.6 
Services (v41691230) 52 A24k3 120.7 118.7 0.5 22 
All-items excluding food (v41691232) 83.0 dis:2 112:3 114.6 08 -1.2 
All-items excluding food and energy (v41691233) 73.6 A ADET, 111.2 jh tOks: 0.4 13 
All-items excluding energy (v41691238) 90.6 BIS Ws 113.1 111.0 0.4 2.3 
All-items excluding gasoline (v41693245) 95.1 113.8 113:3 qA20 0.4 1.6 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 110.8 109.8 110.8 0.9 0.0 
Energy (v41691239) 9.4 129.4 123.9 158.4 44 -18.3 
All-items excluding alcoholic beverages, tobacco products and 

smokers’ supplies (v41691241) 96.9 114.1 113-2 114.1 0.8 0.0 
Core consumer price index (CPI) (Bank of Canada definition)3  (v41693242) 82.7 Assi 413.2 111.5 0.4 2.0 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 

CANSIM Relative Indexes Percentage change 
vector importance? May 2009 from 
number May 2009 April 2009 May 2008 April2009 May 2008 
2002=100 

All-items (v41690914) 100.0 114.1 113.9 114.0 0.2 0.1 
Food (v41690915) 17.0 121.6 12435 114.3 0.1 6.4 
Shelter (v41690916) 26.6 121.4 121.4 121.6 0.0 -0.2 
Household operations, furnishings and equipment (v41690917) led 107.3 107.0 104.3 0.3 2.9 
Clothing and footwear (v41690918) 5.4 94.1 94.5 93.3 -0.4 0.9 
Transportation (v41690919) 19.9 1113;.5 110.5 12366 27. -8.2 
Health and personal care (v41690920) 47 ate 111.1 108.3 iPS a4 
Recreation, education and reading (v41690921) 122 103.0 102.9 102.3 0.1 0.7 
Alcoholic beverages and tobacco products (v41690922) 3:1 13122 129.7 127.4 7 3.0 
Special aggregates 
All-items excluding food (v41690923) 83.0 Dis 112.3 114.6 0.8 -1.2 
All-items excluding food and energy (v41690924) 73.6 111.5 Vt 2 110.1 0.3 1.3 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 112.2 TAs 110.1 0.3 1.9 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 11325 113.2 111.4 0.3 1.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector May 2009 from 


number “May 2009 April 2009. +~May 2008 April 2009. ~May 2008 


2002=100 
Newfoundland and Labrador (v41691244) itS.2 114.1 114.5 1.0 0.6 
Prince Edward Island (v41691379) 117.6 116.4 118.9 1.0 -1.1 
Nova Scotia (v41691513) 115.8 115.0 WEA 0.7 -1.1 
New Brunswick (v41691648) i fle 7 TAZ Ss 113.9 at -0.2 
Quebec (v41691783) 113.7 ia P2 Ze 113.6 0.9 0.1 
Ontario (v41691919) 114.0 11.2 113.6 0.7 0.4 
Manitoba (v41692055) 114.4 WSF 113:5 0.6 0.8 
Saskatchewan (v41692191) 117.0 116.1 11622 0.8 0.7 
Alberta (v41692327) 121.4 120.4 122.2 0.8 -0.7 
British Columbia (v41692462) 112.9 2a 112.8 0.7 0.1 
Whitehorse, Yukon (v41692598) 114.0 113.4 113.6 0.5 0.4 
Yellowknife, Northwest Territories (V41692722) 116.0 115.3 115:7 0.6 0.3 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 113.6 if Rees: 109.8 0.1 a0 


SS a a a EEE EE eee ae ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food ! 


nn 


CANSIM Indexes Percentage change 
vector May 2009 from 
number M , ‘ 
ay 2009 April 2009 May 2008 April 2009 May 2008 
2002=100 

All-items (v41690973) 114.7 113.9 114.6 0.7 0.1 
Food (v41690974) 121.9 121.6 114.6 0.2 6.4 
Food purchased from stores (v41690975) 122.5 122-4 114.1 0.3 7.4 
Meat (v41690976) 119.0 118.6 taney 0.3 6.5 
Fresh or frozen meat (excluding poultry) (v41690977) 117.8 116.8 108.8 0.9 8.3 
Fresh or frozen beef (v41690978) 120.1 119.4 110.1 0.6 9.1 
Fresh or frozen pork (v41690979) 109.1 108.0 102.1 1.0 6.9 
Fresh or frozen poultry meat (v41690981) 127.8 129.8 122.5 -1.5 4.3 
Fresh or frozen chicken (v41690982) Ska 134.6 125.4 -2.6 4.5 
Processed meat (v41690984) 113.9 2.0 107.3 ez 6.2 
Ham and bacon (v41690985) 104.2 99.9 100.7 43 a5 
Other processed meat (v41690986) 119.0 119.0 111.0 0.0 az 
Fish, seafood and other marine products (v41690987) 107.9 107.3 100.8 0.6 7.0 
Fish (v41690988) 112.9 11333 104.4 -0.4 8.1 
Fresh or frozen fish (including portions and fish sticks) (v41690989) ian 111.4 104.3 0.6 Wiad 
Canned and other preserved fish (v41690990) 114.7 AAS 104.6 -2.4 9.7 
Dairy products and eggs (v41690992) 128.9 129.5 124.5 -0.5 3.5 
Dairy products (v41690993) 129.1 129.8 124.6 -0.5 3.6 
Fresh milk (v41690994) 128.9 128.8 122.9 0.1 49 
Butter (v41690995) 127.6 127.9 122.3 -0.2 43 
Cheese (v41690996) 127.8 129.9 125.6 -1.6 1.8 
Ice cream and related products (v41690997) (WAC 255m 122:5 be x 

Eggs (v41690999) 125.8 124.9 121.8 ; 
Bakery and cereal products (excluding infant food) (v41691000) 137.9 138.7 132.6 -0.6 4.0 
Bakery products (v41691001) 143.9 144.0 138.1 -0.1 4.2 
Bread, unsweetened rolls and buns (v41691002) 160.5 162.2 157.7 -1.0 1.8 
Biscuits (v41691003) 122.6 ey 114.4 0.7 tae 
Other bakery products (v41691004) 134.3 132.6 1iZo20 ess 7.0 
Cereal products (excluding infant food) (v41691005) 127.0 129.2 122.7 -1.7 3.5 
Rice (including rice-based mixes) (v41691006) 140.5 141.3 123.7 -0.6 13.6 

Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 113.3 116.4 108.6 -2.7 43 
Pasta products (v41691008) 146.1 150.1 143.2 -2.7 2.0 
Flour and flour based mixes (v41691009) 140.5 135.2 148.3 3.9 -5.3 
Fruit, fruit preparations and nuts (v41691010) 115.5 112.5 105.4 Zan 9.6 
Fresh fruit (v41691011) AAA6 106.5 98.0 48 13.9 
Apples (v41691012) 116.4 Tec 105.1 42 10.8 
Oranges ; (v41691013) 106.5 100.8 85.7 5.7 24.3 
Bananas and plantains (v41691014) 140.8 140.8 2S 0.0 16.1 
Other fresh fruit (v41691015) 106.1 98.1 95.2 8.2 11.4 
Preserved fruit and fruit preparations (v41691016) Ther 121.6 117.4 0.1 3.7 
Fruit juices (v41691017) 124.1 124.9 122.6 -0.6 4:2 
Other preserved fruit and fruit preparations (v41691018) ikon 113.1 104.1 253 11.1 
Nuts (v41691019) 118.8 119.1 107.5 -0.3 10.5 
Vegetables and vegetable preparations (v41691020) 113.9 114.7 99.2 -0.7 14.8 
Fresh vegetables (v41691021) 110.7 112.5 95.1 -1.6 16.4 
Potatoes (v41691022) 110.9 105.6 80.5 5.0 37.8 
Tomatoes (v41691023) 90.5 103.8 85.0 -12.8 6.5 
Lettuce (v41691024) 105.9 100.3 81.0 5.6 30.7 
Other fresh vegetables (v41691025) 120.2 122.4 106.9 -1.8 12.4 
Preserved vegetables and vegetable preparations (v41691026) 125.4 122.8 113.9 2.1 10.1 
Frozen and dried vegetables (excluding canned) (v41691027) 122.8 121.6 113.6 1.0 8.1 
Canned vegetables and other vegetable preparations (v41691028) W272 123.6 114.1 2.9 145 
Other food products and non-alcoholic beverages (v41691029) 121.5 120.4 111.4 0.9 9.1 
Sugar and confectionery (v41691030) 123.0 4°44 |G 715.1 a3 6.9 
Fats and oils (v41691033) 139.8 141.5 128.1 es 9.1 
Coffee and tea (v41691036) 118.2 117.0 110.0 1.0 TA 
Condiments, spices and vinegars (v41691039) 112.8 114.1 103.5 -1.1 9.0 
Other food preparations (v41691040) 121.9 120.6 114.0 Py 6.9 
Non-alcoholic beverages (v41691045) 118.9 116.9 104.3 ie 14.0 
Food purchased from restaurants (v41691046) 120.5 120.4 115.9 0.1 4.0 
Food purchased from table-service restaurants (v41691047) gS Nes 121.1 116.5 0.1 4.0 
Food purchased from fast food and take-out restaurants (v41691048) 118.9 118.8 114.6 0.1 3.8 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector May 2009 from 


number “May 2009 April 2009. +~May 2008 ~~~ April 2009 May 2008 


2002=100 
Shelter (v41691050) 121.4 121.4 121.6 0.0 -0.2 
Rented accommodation (v41691051) 109.2 109.1 107.6 0.1 1.5 
Rent (v41691052) 109.2 109.1 107.6 0.1 1.8 
Owned accommodation (v41691055) 125.9 126.2 124.1 -0.2 1.5 
Mortgage interest cost ! (v41691056) 119.3 120.1 a -0.7 1.9 
Replacement cost (v41691057) 134.9 135.8 139.7 -0.7 -3.4 
Property taxes (including special charges) (v41691058) 124.1 124.1 120.3 0.0 3.2 
Homeowners’ home and mortgage insurance (v41691059) 159.5 159.8 153.1 -0.2 42 
Homeowners’ maintenance and repairs (v41691060) 115.8 113.5 107.8 2.0 74 
Water, fuel and electricity (v41691062) 124.6 124.0 135.4 0.5 -8.0 
Electricity 2 (v41691063) 115.6 113.6 112.9 1.8 2.4 
Water (v41691064) 157.1 157.0 146.7 0.1 tet 
Natural gas (v41691065) al ee 22 113.8 139.4 -0.5 -18.8 
Fuel oil and other fuels (v41691066) 150.1 155.9 2525% = -40.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 
vector May 2009 from 


number “May 2009 April 2009. +~«~May 2008 ~~ April 2009 May 2008 


2002=100 
Household operations, furnishings and equipment (v41691067) 107.6 107.3 104.3 0.3 3:2 
Household operations (v41691068) 112.8 i2e7 109.1 0.1 3.4 
Communications (v41691069) 105.0 105.0 105.6 0.0 -0.6 
Telephone services (v41691070) 105.6 105.7 106.1 -0.1 -0.5 
Internet access services (v41693216) 95.3 94.6 97.2 Orn -2.0 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 3.5 
Child care and domestic services (v41691072) 125.4 125.1 119.8 0.2 47 
Child care (v41691073) 123.2 123.2 118.3 0.0 4.1 
Domestic services (v41691074) 130.4 129.5 123.6 0.7 5.5 
Household chemical products (v41691075) 110.6 110.9 104.6 -0.3 WE 
Paper, plastic and foil supplies (v41691078) 110.8 bea. 105.5 -0.3 5.0 
Other household goods and services (v41691081) 119.0 118.5 110.6 0.4 7.6 
Pet food and supplies (v41691082) 115.3 115.1 104.2 0.2 10.7 
Seeds, plants and cut flowers (v41691083) 107.0 110.6 104.4 -3.3 2:5 
Other horticultural goods (v41691084) 104.8 105.7 100.1 -0.9 47 
Financial services (v41693229) 123.3 123.3 113.9 0.0 8.3 
Household furnishings and equipment (v41691087) 98.6 98.3 96.1 0.3 2.6 
Furniture and household textiles (v41691088) 100.7 100.7 97.8 0.0 3.0 
Furniture (v41691089) 99.3 98.9 96.3 0.4 3.1 
Household textiles (v41691093) 105.6 106.6 103.0 -0.9 2.5 
Household equipment (v41691097) 89.2 88.6 88.0 0.7 1.4 
Household appliances (v41691098) 88.4 88.3 88.6 0.1 0.2 
Non-electric kitchen utensils and tableware (v41691103) 86.9 85.3 88.1 1.9 -1.4 
Services related to household furnishings and equipment (v41691107) 146.0 146.0 135.7 0.0 76 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 
and footwear 


CANSIM Indexes Percentage change 
vector May 2009 from 
number “May 2009 April 2009. May 2008 + April 2009. ~‘May 2008 
2002=100 
Clothing and footwear (v41691108) 93.9 95.1 93.0 -1.3 1.0 
Clothing ; (v41691109) 88.0 89.8 88.7 -2.0 -0.8 
Women’s clothing (v41691110) 85.7 88.4 86.7 -3.1 -1.2 
Men's clothing (v41691111) 93.2 93.4 93.1 -0.2 0.1 
Children’s clothing (including infants) (v41691112) 83.2 85:7 84.6 -2.9 -1.7 
Footwear (v41691113) 96.4 96.6 93.7 -0.2 2.9 
Clothing accessories and jewellery (v41691118) 111.8 111.8 104.8 0.0 6.7 
Clothing material, notions and services (v41691123) 118.7 117.9 114.8 0.7 3.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-5 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Transportation 


CANSIM Indexes Percentage change 
vector May 2009 from 


number “May 2009 April2009. + May 2008 + April 2009. —~ May 2008 


2002=100 

Transportation (v41691128) ids 110.5 123.6 7a f -8.2 
Private transportation (v41691129) 112.3 109.2 123.8 2.8 -9.3 
Purchase, leasing and rental of passenger vehicles (v41691 130) 86.5 86.2 92.7 0.3 -6.7 
Purchase and leasing of passenger vehicles (v41691131) 86.3 86.1 92.6 0.2 -6.8 
Purchase of passenger vehicles (v41691132) 87.1 86.8 93.3 0.3 -6.6 

Rental of passenger vehicles (v41691134) 99.4 99.4 102.3 0.0 -2.8 
Operation of passenger vehicles (v41691135) 136.9 131.0 153.6 4.5 -10.9 
Gasoline (v41691136) 137.6 a2 183.7 8.3 -25.1 
Passenger vehicle parts, maintenance and repairs (v41691137) 125°3 PAHS 174 ea 0.0 5 
Other passenger vehicle operating expenses (v41691140) 141.5 137.7 135.8 2.8 4.2 
Passenger vehicle insurance premiums 1! (v41691141) 144.7 140.3 138.7 3.) 4.3 
Passenger vehicle registration fees (v41691142) 107.3 107.2 106.4 0.1 0.8 
Drivers’ licences (v41691143) 149.5 149.5 149.2 0.0 0.2 
Parking fees (v41691144) 138.9 138.9 130.0 0.0 6.8 

Public transportation (v41691146) 124.9 122.8 121.9 i BY 2.5 
Local and commuter transportation (v41691147) 128.3 128.3 123.2 0.0 41 
City bus and subway transportation (v41691148) 126.0 126.0 123.5 0.0 2.0 
Taxi and other local and commuter transportation (v41691149) 133.0 133.0 122.2 0.0 8.8 
Inter-city transportation (v41691150) 122.8 119.6 124.9 20 1.4 
Air transportation (v41691151) 121.4 117.9 120.3 3.0 0.9 
Rail, highway bus and other inter-city transportation (v41691152) 126.5 126.5 119.9 0.0 55 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-6 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691164) 
(v41691 169) 


May 2009 


112.1 


116.0 
106.8 
105.1 
102.4 
109.7 
110.3 
128.6 
103.7 
127.4 


108.4 
101.6 
118.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


Indexes 


April 2009 


31.4 


115.3 
105.7 
103.5 
100.9 
108.1 
110.2 
128.6 
103.7 
127.4 


107.1 
100.1 
116.9 


May 2008 


2002=100 


108.6 


113.1 
104.5 
102.3 
100.9 
104.5 
110.3 
125.0 
101.5 
124.4 


104.3 
97.0 
114.5 


Percentage change 
May 2009 from 


April 2009 


OfFp2 9C000}}+72°9° © 
onn ooo -AaAanoqn wo 


May 2008 


ORY NNNOOsN 
-NO ANOOOMN 


CANSIM Indexes Percentage change 
vector May 2009 from 
number “May 2009 April 2009. +~May 2008 ~~ April 2009.~—=« May 2008 
2002=100 

Recreation, education and reading (v41691170) 103.8 102.4 102.9 1.4 0.9 
Recreation (v41691171) 97.9 95.9 97.9 PR 0.0 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 66.1 65.7 69.6 0.6 5.0 
Purchase and operation of recreational vehicles (v41691179) 116.0 110.3 ila ere 5.2 3.8 
Home entertainment equipment, parts and services (v41691184) 79.6 79.6 82.8 0.0 -3.9 
Travel services (v41691190) 96.5 93.0 97.9 3.8 -1.4 
Traveller accommodation 1 (v41691191) 82.3 Oa 85.8 7.3 -4.1 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 128.7 128.0 123.4 0.5 4.3 
Spectator entertainment (excluding cablevision) (v41691194) t2252 122.1 bigs 0.1 4.2 
Cablevision and satellite services (including pay television) (v41691195) 135.5 135.5 129.6 0.0 46 
Use of recreational facilities and services (v41691196) 125.0 122.9 120.4 ilies 3.8 
Education and reading (v41691197) 122.5 122.5 118.6 0.0 3.3 
Education (v41691198) 125.9 125.9 121.8 0.0 3.4 
Tuition fees (v41691199) 130.7 130.7 125.7 0.0 40 
Reading material and other printed material (excluding textbooks) (v41691202) 110.6 110.6 107.2 0.0 3.2 
Newspapers (v41691203) 124.0 124.0 118.9 0.0 43 
Magazines and periodicals (v41691204) 118.9 118.9 118.9 0.0 0.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector May 2009 from 
number “May 2009 April 2009. May 2008 + April 2009.~~May 2008 
2002=100 

Alcoholic beverages and tobacco products (v41691206) 131.2 129.7 127.4 1.2 3.0 
Alcoholic beverages (v41691207) alte 113.4 112.1 1.5 2.7 
Alcoholic beverages served in licensed establishments (v41691208) 119.9 A Wee 115.6 2.3 Sf 
Beer served in licensed establishments (v41691209) 121.8 iRise: 116.2 3.4 48 
Liquor served in licensed establishments (v41691211) 121.0 118.2 ane fas 2.4 3.3 
Alcoholic beverages purchased from stores (v41691212) HAW 111.5 110.3 AA Pup. 
Beer purchased from stores (v41691213) 116.5 115.4 114.0 1.0 2.2 
Wine purchased from stores (v41691214) 105.3 104.5 104.9 0.8 0.4 
Liquor purchased from stores (v41691215) 112.3 110.3 108.2 1.8 3.8 
Tobacco products and smokers’ supplies (v41691216) 145.4 144.2 140.4 0.8 3.6 
Cigarettes (v41691217) 145.3 144.2 140.4 0.8 3.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price index for Canada, ail-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average! 


eee 
2002=100 


Indexes (v41690973) 


1990 (8.0 G2 aso | LO) Ti. 82 ES 78.6 eee 679.5 S00 ware 78.4 
1991 62:0" 62:0) 82/3 82,35" 8277 | Gon MO” BGGis) Salih "8s 0 oc.8 eo 82.8 
1992 83.3 833 836 837 838 840 842 842 842 843 847 847 84.0 
1993 85.0 853 852 852 854 854 856 857 857 859 863 86.1 85.6 
1994 86.1 85.4 854 854 852 854 857 858 859 85.7 862 863 85.7 
1995 S616) 087.0 “872 0 8/i.5. Sir Ve 8id) 87.9" Bic, 87.8" .8f7, 68.01" 67.6 87.6 
1996 88.0 881 885 887 890 890 890 890 891 893 897 897 88.9 
1997 899 901 902 902 903 905 905 906 906 906 905 904 90.4 
1998 90:9, 91:0 OTM aot O1.SesO14: STAM 914 91:2" 69) 6 oe 914 91.3 
1999 91:5 9591/6 992.00 8925/7 ©92: 7-920 (93477 93:38 93165 093,7 "935 oa. 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 967 95.4 
2001 963 968 971 978 986 987 984 984 986 981 97.2 97.4 97.8 
2002 976 982 989 995 997 999 100.5 100.9 100.9 101.2 101.5 101.1 100.0 
2003 102.0 1028 103.1 102.4 102.5 1025 1026 1029 103.1 102.8 103.1 103.2 102.8 
2004 103.3 103.5 103.9 1041 105.0 105.1 105.0 1048 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105.7 1063 1066 106.7 106.9 107.1 1075 1084 107.9 107.7 1076 107.0 
2006 108.2 1080 1086 109.2 109.7 109.5 1096 1098 109.2 109.0 109.2 1094 109.1 
2007 LOD 4S Ad O2 sii ete Om 112.07) ad Cmentch eouentsicl Game dO 111.5 
2008 MT Seite 2 2G is Oni4 Oo iio4 M15.899115.6 Wh; 114.5) 9414-4 tos 114.1 
2009 113.0 113.8 114.0 113.9 114.7 ~ ms i: ; 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1990 5.5 5.5 5.3 5.0 4.4 4.4 4.1 41 4.2 47 5.1 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 AT 1.3 Leh. a4 es, 1.3 1.6 a FY A fe 1.4 
1993 2.0 2.4 1.9 1.8 1.9 iNet tsi 1.8 1.8 1.9 1.9 eh 1.9 
1994 1.3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2 2.5 2.9 2.7 2.6 2.2 2:2 2.3 2.1 ibe Ze 
1996 1.6 1.3 1.5 1.4 1.5 1.5 1.3 1.5 oo 1.8 1.9 uk 1.5 
1997 Pe 2.3 1.9 iad, 1.5 at Wal 1.8 ‘lt, 1.5 0.9 0.8 Aes 
1998 . 1.0 1.0 0.9 es 1.0 1.0 0.9 0.7 1 nz 1.0 1.0 
1999 0.7 0.7 1.0 1.6 uo) 1.6 1.9 2A 2.6 2.3 Zi 2,6 1.8 
2000 22 PAU 3.0 De. 2.4 2.8 2.9 2.6 adh 2.8 3.2 3.2 Pay | 
2001 3.0 2.9 2.4 3.5 3.9 3.4 Pf 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 Alte Aco 1.2 an 2.5 2.3 3.2 44 3.8 2.2 
2003 4.5 4.7 4.2 2.9 2.8 2.6 Pa 2.0 2a 1.6 1.6 24 2.8 
2004 1.3 0.7 0.8 1.7 2.4 2.5 2.3 1.8 1.8 2.3 2.4 25 1.8 
2005 1.9 Pa 2.3 2.4 1.6 Wat 2.0 2.6 3.2 2.6 2.0 24 a 
2006 2.8 22 22 2.4 2.8 2.4 2.3 PAG 0.7 1.0 1.4 Net 2.0 
2007 1.1 2.0 2.3 22 PRY2 22 2.2 Weg 2.5 2.4 2.5 2.4 gue 
2008 22 1.8 1.4 ee 22 3.1 3.4 3.5 3.4 2.6 2.0 ie 2.3 
2009 ea 1.4 Wee 0.4 0.1 


—_—_—_——————————— 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 
Indexes (v41693242) 
1990 18.6 79.0 9 79:1) 79:3. /9ISNOT791G PefQlOre S01) 804) S6OISe 81:0 80S 79.8 
1991 BIA Oty 81. (oi. Sito 9 82.05 62005 626, 624. 625 620 832.5 82.1 
1992 827 6©83:0 83.2 83.3 83:55 83:4 835 8316 83.7 8410 844 ° 84:3 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 86.2 866 866 867 865 866 867 868 872 87.2 875 87.6 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 892 88.8 
1996 894 898 898 899 904 901 903 905 908 908 913 91.1 90.3 
1997 94°37 9t-on [0 1e/ ee O19) 3O2Z0 O21 OPI OR38 OZ ARIRO2 5s 392455 923 92.0 
1998 926 92197 793.0 8 9Si0) (937258 93125 98:3. 96:45 9S:4Fee9S.7 O37 9s) 93.2 
1999 93.5 938 941 942 945 946 947 949 952 951 950 948 94.5 
2000 946 950 953 953 955 958 958 960 962 963 964 96.4 95.7 
2001 963 966 97.1 974 977 979 982 983 984 984 981 98.0 97.7 
2002 981 988 992 996 998 1000 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101.3 101.8 1020 101.7 1022 1021 102.1 1022 1026 1027 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 1041 1041 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 105.4 1054 1054 1056 1059 105.9 1063 106.2 105.5 
2006 106.2 1066 107.0 1069 107.5 107.2 107.5 107.7 1083 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 1100 1101 1105 110.3 110.3 110.0 109.8 
2008 AOA Oa LO: Oe it eZee el nome OumndN 7. mene CaO en lidic 4 ent et 1 Ommande to ae 7 
2009 (ees ahaleieh eilakeat cine abe 7 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 3.9 3.4 3.4 3:5 3.4 3.4 3.5 3.6 3:3 3.2 3.4 
1991 3.6 3.4 3:3 3.0 2.9 3.0 2.6 Pf 25 P| 2.2 214 2.9 
1992 1.6 1.6 1.8 2.0 2.1 1.7 1.8 1.6 1.6 1.8 1.9 2.2 1.8 
1993 23 23 2.0 1.9 ey; 1.8 De 22 2.3 2.0 24 2A 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 1.5 alte 1.9 
1995 2.0 2.0 PAS 725 2.4 2.3 2.4 2.5 2.4 2.4 2.4 1.8 Paps 
1996 tev ea 1.6 1.6 i 7/ hve ley lech thie ize 1.9 204 ie 
1997 PS 1.9 ou pee 2.1 pe 2.0 2.0 1.8 1.9 1e2 1:3 1.9 
1998 1.4 4:5 1.4 VA 1.3 (72 les a2 1.1 ins 1.4 is i 
1999 1.0 1.0 lez 1:3 1.4 125 1-5 1.6 1.9 ALS 1.4 1.4 1.4 
2000 2 1:3 1.3 fez 14 ihe 2 AZ dea BS (ee er “Tis 
2001 1.8 LOZ 1.9 PP 2.3 PRP PIAS; 2.4 2.3 Ze 1.8 les Pa 
2002 1.9 2.3 2.2 219 2.1 2.1 2.0 2.4 2:5 2.5 32 2.8 2.4 
2003 3.3 3.0 2.8 Pan 2.4 2.1 1.9 ibs see 1.8 1.8 2.1 Pas 
2004 eS eZ 123 1.8 1:5 Ne 1.9 1.6 5 1.4 cf. 1.8 1.6 
2005 ibrs Ae 1.8 1.6 1.6 1:5 RS Lets q07, qe, ies iS 1.6 
2006 1.6 an 1.7 1.6 2.0 Alevé 2.0 2.0 2.3 2.4 22 2A 1.9 
2007 23 2.3 20 25 2.2 2.5 AS Pe 2.0 1.8 1.6 1.5 2.1 
2008 1.4 le la 1.5 iS) Lo 5 Avs ane ‘ell 24 24 ces 
2009 1.9 1.9 2.0 1.8 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 


data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 
equipment 


ie 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691 170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 

err eee 
Annual averages 4 
1990 796 82.5 84.2 86.1 "1:6 79.1 13.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 847 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 #72 
1993 84.5 89.1 88.7 96.0 76.8 88.9 811 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 786 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 O77 90.3 Sik 91.0 2.3 91.2 89.5 S75 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 749 91.4 91.4 92.7 80.5 
1999 92.0 923 95.8 100.1 92.6 95.4 947 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 VISA 105.8 108 2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 aes 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95.7 11 Con 107.3 101.8 125.9 108.0 114.8 109.0 135.9 
2008 ip Lens 122.0 104.6 93.8 119.5 108.8 102.2 127.5) 109.4 118.7 110.3 149.3 
Monthly indexes 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 1196 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 117.1 109.6 143.2 
April 1135 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 VAT 109.9 150.2 
May 1146 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 1223 104.3 92:5 125.8 108.7 102.9 127.7 111.6 119.1 110.3 165.3 
July 116.5 123.3 104.4 93.3 125.7 108.5 103.2 127.6 T1204 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5 T1115 1196 110.5 164.0 
September qi 123.1 105.6 96.1 122.4 109.4 103.9 128.0 10-5 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 1106 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91:3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 
January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 1215 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 444.4 127.1 
April 121.6 121.4 107.3 95.1 110.5 111.1 102.4 129.7 107.0 120.7 Ti 123.9 
May 121.9 121.4 107.6 93.9 413.5 ti2 103.8 131.2 108.1 121.3 WALT 129.4 


Note(s): For information on the continuity of the series, see" Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-4 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 
Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
es 2008 2008 2007 2006 2005 
2002=100 percent 
All-items (v41693271) 114.1 23 2.2 2.0 22 
Food (V41693272) ANS 7 3.0 PAS f 2.3 29 
Shelter (V41693348) 122.0 44 3.4 3.6 3.2 
Household operations, furnishings and 
equipment (V41693365) 104.6 1.4 0 0.5 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 ti ieZ 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 1 -0.2 -0.3 
Alcoholic beverages and tobacco 
products (v41693504) TES 1.6 Sal PE! 2. 
Goods (v41693520) 109.4 163 0.8 1.2 23 
Durable goods (v41693521) 89.7 -5.3 -16 -0.7 -0.6 
Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 
Non-durable goods (v41693523) 124.4 oF 222 2.9 44 
Services (v41693528) 118.7 3.4 3h Pail 2.2 
All-items excluding food (v41693530) 113.8 PLP 2.0 2.0 22 
All-items excluding food and energy (v41693531) 110.3 eZ 2.0 1S 1.3 
All-items excluding energy (v41693536) 111.3 1.6 Zan Alene 1.5 
Energy (v41693537) 149.3 9.9 ES Sa 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


acca ceases tenant ELT ELEC 
Statistics Canada — Catalogue no. 62-001-X 29 


The Consumer Price Index — May 2009 
seins insists 


Table 8-2 
Annual average! percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
SSS 
elk aoa 2008 2008 2007 2006 2005 
2002=100 percent 

SS ee ieee ee ee ee 

Canada (v41693271) 114.1 7) Ps 4 2.0 nie 

Newfoundland and Labrador (V41693542) 114.3 2:9 i (es) 1.8 PATS 

Prince Edward Island (v41693677) 117.5 3.4 1.8 2:3 3.7 

Nova Scotia (v41693811) 115.9 3.0 1.9 2.0 2.8 

New Brunswick (v41693946) Ais:2 ee 1.9 ers 2.4 

Quebec (v41694081) AV27 21 1.6 Ae? 2.3 

Ontario (v41694217) TFo pre! 2.3 1.8 1.8 2.2 

Manitoba (v41694353) 113.4 2:3 2.0 2.0 2.7 

Saskatchewan (v41694489) 115.9 a3 2.8 2.1 az 

Alberta (v41694625) 121.6 3.1 5.0 3.9 Pay 

British Columbia (v41694760) 112.3 2A 1.8 1eY: 2.0 

Whitehorse, Yukon (v41694896) 113.4 3.6 25 1.4 mie 

Yellowknife, Northwest Territories (v41695020) 115.2 4.0 2.9 1.4 2.3 

Iqaluit, Nunavut (v41713462) 110.4 2.3 3.2 ere iy 

St. John’s, Newfoundland and Labrador (v41695144) 114.0 3.0 ie) eh 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 3.3 2.0 2.3 2.9 
Halifax, Nova Scotia (v41695156) WS:2 2.9 2.0 2.0 2.5 
Saint John, New Brunswick (v41695162) 11352 1.8 1.8 a 2.4 
Québec, Quebec (v41695168) 112.4 Za 1:3 ilere 23 
Montréal, Quebec (v41695174) 112.6 24 1.6 1.8 22 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) AAA PAA 1.9 lads 2:2 
Toronto, Ontario (v41695186) 113A 24 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 Pa Ast 1.4 1.6 
Winnipeg, Manitoba (v41695198) 113.3 2.3 Pe 1.9 2 
Regina, Saskatchewan (v41695204) 15:2 3.1 2.6 2.0 2 
Saskatoon, Saskatchewan (v41695210) lige 3.9 3.4 2.2 2.3 
Edmonton, Alberta (v41695216) 121.4 3.4 48 3.1 24 
Calgary, Alberta (v41695222) 121.8 3.2 a | 4.6 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 1.9 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 GZ 15 22 


—----_—————————————————————————— eee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-14 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector May 2009 from 
number “May 2009 April 2009. +~May 2008 ~+~April2009.~~‘May 2008 
2002=100 
All-items (v41691244) 115.2 114.1 114.5 1.0 0.6 
Special aggregates 
All-items excluding food (v41691368) 113.5 112.6 114.8 0.8 -1.1 
All-items excluding food and energy (v41691369) 110.1 109.4 107.5 0.6 2.4 
All-items excluding energy (v41691374) 112.6 111.7 108.6 0.8 3.7 
All-items excluding gasoline (v41693247) 114.3 A135 VIALE 0.7 2.3 
Energy 1 (v41691375) 134.0 131.4 162.9 2.0 -17.7 
All-items (1992=100) (v41713404) 135.0 RKB / 134.3 1.0 0.5 
Food (v41691245) 122.6 120.7 113.2 1.6 8.3 
Food purchased from stores (v41691246) 122.8 120.5 112.5 1.9 9.2 
Meat 2 (v41691247) 118.5 dieee Aides 47 6.3 
Dairy products 2 (v41691257) AQTK A273 120.3 0.3 6.2 
Bakery and cereal products (excluding infant food) 2 (v41691262) 142.7 144.2 137.9 -1.0 3.5 
Fresh fruit 2 (v41691266) ches 105.5 101.3 5.9 10.3 
Fresh vegetables 2 (v41691269) 101.0 103.2 82.9 -2.1 21.8 
Food purchased from restaurants (v41691276) 123.0 122.3 116.9 0.6 5:2 
Shelter (v41691277) 128.4 129.0 128.4 -0.5 0.0 
Rented accommodation (v41691278) 107.4 107.1 105.3 0.3 2.0 
Owned accommodation (v41691280) 129.2 129.5 A2ael -0.2 6.7 
Replacement cost (v41691281) 167.9 168.1 143.8 -0.1 16.8 
Homeowners’ home and mortgage insurance (v41691283) 112.0 11612 124.4 -3.6 -10.0 
Homeowners’ maintenance and repairs (v41691284) 125.1 122.2 108.5 2.4 tos 
Water, fuel and electricity (v41691285) 137.4 138.9 155.0 -1.1 -11.4 
Electricity (v41691286) 132:2 132:2 125.0 0.0 5.8 
Natural gas i ; F : ; 
Fuel oil and other fuels (v41691288) 136.4 143.5 242.8 4.9 -43.8 
Household operations, furnishings and equipment (v41691289) 105.3 104.8 100.8 0.5 4.5 
Household operations (v41691290) 110.4 109.6 105.9 0.7 4.2 
Telephone services (v41691292) 103.8 102.3 105.6 15 -1.7 
Internet access services (v41693217) 113.4 110.3 109.0 2.8 4.0 
Household furnishings and equipment (v41691297) 96.6 96.6 92.1 0.0 49 
Clothing and footwear (v41691304) 93.6 94.6 97.4 -1.4 -3.9 
Women’s clothing (v41691306) 87.0 93.6 95.6 -7.1 -9.0 
Men's clothing (v41691307) 96.0 91.3 97.6 Sa -1.6 
Footwear (v41691309) 94.2 93.7 94.7 0.5 -0.5 
Transportation (v41691312) 14455 108.6 122.2 2.4 -8.8 
Private transportation (v41691313) 110.1 107.2 122.3 2c -10.0 
Purchase and leasing of passenger vehicles (v41691315) 86.9 85.9 93.6 12 -7.2 
Gasoline (v41691318) 131.0 123.3 Vinee 6.2 -24.4 
Passenger vehicle insurance premiums 2 (v41691321) 127.0 123:5 117.8 2.8 7.8 
Public transportation (v41691323) 122.4 119.9 119.7 24 23 
Health and personal care (v41691328) 110.9 109.8 105.4 1.0 5.2 
Health care (v41691329) 1162 110.5 107.9 43 6.8 
Personal care (v41691335) 107.2 109.5 103.4 -2.1 a7 
Recreation, education and reading (v41691338) 102.5 100.8 100.8 12h 1.7 
Recreation (v41691339) 102.4 100.2 101.1 2.2 +3 
Education and reading (v41691347) 104.0 104.0 100.9 0.0 a4 
Alcoholic beverages and tobacco products (v41691351) 132.5 132.6 130.0 -0.1 1.9 
Alcoholic beverages (v41691352) 117.4 117.6 115.0 -0.2 2.1 
Tobacco products and smokers’ supplies (v41691358) 145.0 145.0 142.5 0.0 1.8 


eo ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tahbie 9-2 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 
(v41691492) 


Indexes Percentage change 
May 2009 from 
May 2009 April 2009 May 2008 April 2009 May 2008 
2002=100 

117.6 116.4 118.9 1.0 -1.1 
115.9 114.6 119.3 137 -2.8 
yh lb lard 110.6 109.1 1.0 2.4 
114.5 113.4 110.7 +.0 3.4 
116.8 115.9 11515 0.8 5 Pig | 
144.0 141.1 189.8 at -24.1 
138.4 137.0 139.9 1.0 -1.1 
125.5 124.7 116.9 0.6 7.4 
128.0 t2ie2 117.4 0.6 9.0 
120.1 118.8 113.8 14 Loa 
132.0 {VSPA 123.4 -0.2 7.0 
144.2 144.6 138.5 -0.3 41 
107.3 104.9 94.8 23 12.2 
138.0 139.9 107.3 -1.4 28.6 
AV TASPE 117.0 114.7 0.6 2.6 
122.9 123.2 130.9 -0.2 -6.1 
109.1 109.0 106.8 0.1 a2 
TSS 115.1 113.9 0.2 12 
113.0 113.0 TI237 0.0 0.3 
118.2 1182 115.8 0.0 Pay 
119.1 113.2 106.9 oie 11.4 
151.6 153-9 192.0 -1.2 -21.0 
156.3 155.8 145.7 0.3 7.3 
143.6 148.2 242.6 3.4 -40.8 
113.0 110.6 107.2 2.2 5.4 
118.2 116.5 112.2 IS 3 Fe 
104.0 101.6 105.1 2.4 -1.0 
105.6 102.7 102.7 2.8 2.8 
102.2 98.6 96.8 Sr 5.6 
100.4 102.9 100.8 -2.4 -0.4 
94.5 99.4 98.8 -4.9 -4.4 
97.2 98.9 94.7 “457 2.6 
108.7 108.7 105.2 0.0 3.3 
113.0 109.8 126.7 2.9 -10.8 
112.0 108.7 126A 3.0 -11.9 
87.3 86.8 93.9 0.6 -7.0 
136.0 128.3 186.8 6.0 -27.2 
131.9 128.1 126.2 3.0 4.5 
126.3 123.8 121.4 2.0 4.0 
113.9 111.6 106.4 7 7.0 
115.0 110.6 107.0 40 15 
112.6 112.9 105.7 -0.3 6:5 
104.6 103.8 103.6 0.8 1.0 
98.8 97.7 98.2 ani 0.6 
119.6 119.6 (eee 0.0 1.8 
148.7 144.1 140.5 aa 5.8 
116.8 116.2 113.6 1.4 2.9 
164.2 157.6 152.7 4.2 12 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


eee 


CANSIM Indexes Percentage change 
vector May 2009 from 
number  ainnopdfel Ach nanan Thiae ona . — 
ay 2009 April 2009 May 2008 April 2009 May 2008 
2002=100 

All-items (v41691513) 115.8 115.0 117.1 0.7 -1.1 
Special aggregates 

All-items excluding food (v41691637) 113.5 112.9 117.0 0.5 -3.0 

All-items excluding food and energy (v41691638) 110.2 110.1 109.7 0.1 0.5 

All-items excluding energy (v41691643) 113.4 112.9 11s 0.4 1.9 

All-items excluding gasoline (v41693251) 115.0 114.6 114.2 0.3 0.7 

Energy | (v41691644) 13520 131.2 169.7 3.1 -20.3 

All-items (1992=100) (v41713408) 138.6 137.7 140.3 0.7 -1.2 

Food (v41691514) 126.5 125.0 118.0 4:2 dee 

Food purchased from stores (v41691515) 126.7 124.6 T1e2 1.7 8.1 

Meat 2 (v41691516) 117.3 (hie! 110.9 13 5.8 

Dairy products 2 (v41691526) 127.4 126.5 122.5 0.7 4.0 

Bakery and cereal products (excluding infant food) 2 (v41691531) 141.7 140.7 134.7 0.7 BZ 

Fresh fruit 2 (v41691535) 108.3 102.4 98.5 5.8 9.9 

Fresh vegetables 2 (v41691538) 120.7 122.0 95.7 -1.1 26.1 
Food purchased from restaurants (v41691545) 126.4 126.4 120.3 0.0 ‘ey 
Shelter (v41691546) 123.9 124.1 126.9 -0.2 -2.4 
Rented accommodation (v41691547) 106.0 106.0 104.8 0.0 4 
Owned accommodation (v41691549) 123.2 (VARS! 120.2 -0.1 25 

Replacement cost (v41691550) 130.2 130.2 129.5 0.0 0.5 

Homeowners’ home and mortgage insurance (v41691552) 145.4 145.4 137.4 0.0 5.8 

Homeowners’ maintenance and repairs (v41691553) 114.5 113.1 108.6 122 5.4 
Water, fuel and electricity (v41691554) 139.2 139.8 AKSMEY/ -0.4 -13.9 

Electricity (v41691555) 13331 133.1 117.9 0.0 12.9 

Natural gas § : : ; 

Fuel oil and other fuels (v41691557) 142.8 144.5 232.6 -1.2 -38.6 
Household operations, furnishings and equipment (v41691558) 109.6 108.3 105.6 1.2 3.8 
Household operations (v41691559) 114.5 113.4 109.7 1.0 44 

Telephone services (v41691561) 104.5 102.5 104.8 2.0 -0.3 

Internet access services (v41693219) 101.4 99.3 99.3 2.1 2.1 
Household furnishings and equiprnent (v41691566) 99.6 98.2 97.4 1.4 23 
Clothing and footwear (v41691573) 89.7 95.7 97.9 6.3 -8.4 

Women’s clothing (v41691575) 84.8 96.8 102.2 -12.4 -17.0 

Men’s clothing (v41691576) 90.4 95.2 95.4 -5.0 -5.2 
Footwear (v41691578) 89.8 92.6 94.5 -3.0 -5.0 
Transportation (v41691581) 109.3 106.4 121.3 7 -9.9 
Private transportation (v41691582) 108.4 105.4 121.4 2.8 -10.7 

Purchase and leasing of passenger vehicles (v41691584) 86.9 86.2 93.5 0.8 -7.1 

Gasoline (v41691587) 131.3 122.1 177.4 12 -26.0 

Passenger vehicle insurance premiums 3 (v41691590) 113.0 110.4 108.1 2.4 4.5 
Public transportation (v41691592) 121.8 119.5 119.9 1.9 1.6 
Health and personal care (v41691597) 110.9 110.1 108.6 0.7 2A 
Health care (v41691598) 113.3 112.3 a fs a 0.9 1.9 
Personal care (v41691604) 108.7 108.2 106.3 0.5 2.3 
Recreation, education and reading (v41691607) 105.9 104.8 106.3 1.0 -0.4 
Recreation (v41691608) 100.8 99.4 101.2 1.4 -0.4 
Education and reading (v41691616) 119.3 119.3 119.9 0.0 -0.5 
Alcoholic beverages and tobacco products (v41691620) 141.8 141.6 139.9 0.1 1.4 
Alcoholic beverages (v41691621) 117.8 a e's Jif 0.1 0.4 
Tobacco products and smokers’ supplies (v41691627) 155.7 155.6 152.6 0.1 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector May 2009 from 
number "May 2009 April 2009. +~=May 2008 April2009 += May 2008 
2002=100 
All-items (v41691648) AIST 1125 113:9 1.1 -0.2 
Special aggregates 
All-items excluding food (v41691772) 111.4 110.2 113.3 el -1.7 
All-items excluding food and energy (v41691773) 108.6 107.7 106.6 0.8 1.9 
All-items excluding energy (v41691778) alle? 110.8 108.6 0.8 2.9 
All-items excluding gasoline (v41693253) 113.1 112.2 110.9 0.8 2.0 
Energy 1 (v41691779) 129.3 126.2 158.0 2.5 -18.2 
All-items (1992=100) (v41713410) 134.9 133.4 135.1 a4 | -0.1 
Food (v41691649) 125.1 123.8 117.0 1.1 6.9 
Food purchased from stores (v41691650) 127.0 125.0 Ties 2 8.1 
Meat 2 (v41691651) 116.5 11325 112.3 2.6 <9 
Dairy products 2 (v41691661) TE 126.6 121.8 0.4 44 
Bakery and cereal products (excluding infant food) 2 (v41691666) 142.4 141.5 137.1 0.6 3.9 
Fresh fruit 2 (v41691670) 107.5 101.1 100.3 6.3 7.2 
Fresh vegetables 2 (v41691673) 121.1 125.7 97.0 -3.7 24.8 
Food purchased from restaurants (v41691680) 120.7 119.8 116.0 0.8 4.1 
Shelter (v41691681) 120.5 120.8 121.0 -0.2 -0.4 
Rented accommodation (v41691682) 106.9 106.9 105.8 0.0 1.0 
Owned accommodation (v41691684) 117.8 117.8 113.8 0.0 SD 
Replacement cost (v41691685) 119.4 119.5 114.0 -0.1 47 
Homeowners’ home and mortgage insurance (v41691687) 131.0 131.0 125.1 0.0 47 
Homeowners’ maintenance and repairs (v41691688) T2141 118.1 110.6 2.5 9.5 
Water, fuel and electricity (v41691689) 134.6 135.8 146.1 -0.9 -7.9 
Electricity (v41691690) 130.3 130.3 127.4 0.0 2.3 
Natural gas : ; : s F : 
Fuel oil and other fuels (v41691692) 138.5 146.7 233.2 -5.6 -40.6 
Household operations, furnishings and equipment (v41691693) 107.5 106.2 103.8 1:2 3.6 
Household operations (v41691694) 116.0 114.8 aml rd 1.0 3.8 
Telephone services (v41691696) 106.3 104.6 107.5 1.6 = eal 
Internet access services (v41693220) 110.5 107.4 106.0 2.9 42 
Household furnishings and equipment (v41691701) 92.2 90.8 89.6 1.5 2.9 
Clothing and footwear (v41691708) 96.3 97-4 94.5 -0.8 1:9 
Women's clothing (v41691710) 90.6 92.1 88.8 -1.6 2.0 
Men's clothing (v41691711) 96.4 97.4 96.3 -1.0 0.1 
Footwear (v41691713) 97.2 99.0 95.6 -1.8 7 
Transportation (v41691716) 106.9 104.1 119.7 eae | -10.7 
Private transportation (v41691717) 106.1 103.2 119.8 2.8 -11.4 
Purchase and leasing of passenger vehicles (v41691719) 83.4 82.8 91.3 0.7 -8.7 
Gasoline (v41691722) 124.3 116.4 170.7 6.8 -27.2 
Passenger vehicle insurance premiums 3 (v41691725) 118.4 114.8 111.6 3.1 6.1 
Public transportation (v41691727) 123.3 121.4 120.1 1.6 an 
Health and personal care (v41691732) 109.4 106.3 103.1 2.9 6.1 
Health care (v41691733) 114.3 110.2 107.0 ane 6.8 
Personal care (v41691739) 104.5 102.5 99.3 2.0 5.2 
Recreation, education and reading (v41691742) 105.8 104.9 105.4 0.9 0.4 
Recreation (v41691743) 99.3 98.2 99.0 AA 0.3 
Education and reading (v41691751) 126.7 126.7 125.5 0.0 1.0 
Alcoholic beverages and tobacco products (v41691755) 132.3 130.4 128.7 1.5 2.8 
Alcoholic beverages (v41691756) 120.4 116.3 116.2 3.6 3.6 
Tobacco products and smokers’ supplies (v41691762) 137.9 137.9 135.1 0.0 at 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


Se eee 
CANSIM 


Indexes Percentage change 
vector May 2009 from 


ee eae ee ee Te Ae 

number May 2009 April 2009. May 2008 April 2009 May 2008 

May 2009 April 2009 May 2008 April 2009 May 2008 
2002=100 

ee Pa Be a a hc ee 


All-items (v41691783) A13:7 112.7 113.6 0.9 0.1 
Special aggregates 
All-items excluding food (v41691908) 111.4 110.3 113.2 1.0 -1.6 
All-items excluding food and energy (v41691909) 109.4 109.0 108.2 0.4 134 
All-items excluding energy (v41691914) 112.4 111.9 109.7 0.4 2.5 
All-items excluding gasoline (v41693255) 112.8 (IZA) 110.7 0.4 1.9 
Energy 1 (v41691915) 128.3 122.0 158.1 5,2 -18.8 
All-items (1992=100) (v41713412) 131.4 130.2 131.2 0.9 0.2 
Food (v41691784) 124.0 n23i4 115.7 0.7 1 
Food purchased from stores (v41691785) 125.6 124.5 116.1 0.9 8.2 
Meat 2 (v41691786) A225 121.3 115.9 1.0 a7 
Dairy products 2 (v41691796) 130.7 130.0 124.2 0.5 5.2 
Bakery and cereal products (excluding infant food) 2 (v41691801) 140.6 140.0 134.6 0.4 45 
Fresh fruit 2 (v41691805) 120.5 1413.7 98.7 6.0 O24 
Fresh vegetables 2 (v41691808) 119.0 119.2 99.8 -0.2 19.2 
Food purchased from restaurants (v41691815) 119.7 119.5 114.6 0.2 45 
Shelter (v41691816) 120.0 120.2 119.5 -0.2 0.4 
Rented accommodation (v41691817) 108.0 108.0 106.9 0.0 1.0 
Owned accommodation (v41691819) 126.2 126.2 122.4 0.0 Sit 
Replacement cost (v41691820) 138.3 138.3 133.3 0.0 3.8 
Homeowners’ home and mortgage insurance (v41691822) 150.0 149.8 143.2 0.1 47 
Homeowners’ maintenance and repairs (v41691823) 118.4 116.3 110.3 1.8 7.0 
Water, fuel and electricity (v41691824) 119.1 119.9 130.1 -0.7 -8.5 
Electricity (v41691825) 113.4 113.4 Ais 0.0 1.0 
Natural gas (v41691827) 109.1 110.5 125:2 =1:3 -12.9 
Fuel oil and other fuels (v41691828) 152.1 160.3 271.8 -5.1 -44.0 
Household operations, furnishings and equipment (v41691829) 108.1 108.1 104.3 0.0 3.6 
Household operations (v41691830) q273 111.9 108.2 0.4 3.8 
Telephone services (v41691832) 105.0 105.7 106.1 -0.7 -1.0 
Internet access services (v41693221) 95.2 94.0 98.5 1.3 -3.4 
Household furnishings and equipment (v41691837) 101.2 101.8 97.8 -0.6 3.5 
Clothing and footwear (v41691844) 91:5 91.7 93.3 -0.2 -1.9 
Women’s clothing (v41691846) 81.7 Sar 84.8 0.0 SL 
Men’s clothing (v41691847) 92.0 93.9 93.8 -2.0 -1.9 
Footwear (v41691849) 98.8 99.8 100.8 -1.0 -2.0 
Transportation (v41691852) 112.3 108.8 125.5 3.2 -10.5 
Private transportation (v41691853) 111.0 107.4 125.6 3.4 -11.6 
Purchase and leasing of passenger vehicles (v41691855) 87.1 86.7 94.0 0.5 -7.3 
Gasoline (v41691858) agoVie(| 123.9 185.7 10.7 -26.2 
Passenger vehicle insurance premiums 3 (v41691861) 146.7 143.1 149.0 25 -1.5 
Public transportation (v41691863) 130.2 128.7 125.7 132 3.6 
Health and personal care (v41691868) 112.4 att 109.1 1.2 3.0 
Health care (v41691869) 112.9 112.6 110.5 0.3 oe 
Personal care (v41691875) 111.9 109.6 107.7 2.4 3.9 
Recreation, education and reading (v41691878) 96.9 95.7 96.0 1.3 0.9 
Recreation (v41691879) 92.5 91.1 92.4 Wo 0.1 
Education and reading (v41691887) 115.0 115.0 110.7 0.0 3.9 
Alcoholic beverages and tobacco products (v41691891) 126.9 125.6 123.5 1.0 2.8 
Alcoholic beverages (v41691892) 112.1 110.6 109.8 14 ai 
Tobacco products and smokers’ supplies (v41691898) 139.4 138.3 134.2 0.8 3.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-6 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector May 2009 from 


number “May 2009 April 2009. += May 2008 ~= April 2009~—S May 2008 


2002=100 
All-items (v41691919) 114.0 113.2 113.6 0.7 0.4 
Special aggregates 
All-items excluding food (v41692044) ATZES 111.6 113.3 0.8 -0.7 
All-items excluding food and energy (v41692045) Tit. 111.0 109.7 0.3 4.6 
All-items excluding energy (v41692050) 113.0 112.8 110.6 0.2 2.2 
All-items excluding gasoline (v41693257) 113.0 TAZ? 111.1 0.3 uit ¢ 
Energy ! (v41692051) 129.7 121.9 155.4 6.4 -16.5 
All-items (1992=100) (v41713415) 136.9 136.0 136.4 0.7 0.4 
Food (v41691920) 121.6 121.8 115.2 -0.2 5.6 
Food purchased from stores (v41691921) 121.8 122.1 114.8 -0.2 6.1 
Meat 2 (v41691922) 118.6 119.8 112.8 -1.0 5.1 
Dairy products 2 (v41691932) 130.9 132.9 129.9 -1.5 0.8 
Bakery and cereal products (excluding infant food) 2 (v41691937) torent 138.6 134.1 -1.1 22 
Fresh fruit 2 (v41691941) 108.1 102.6 97.0 5.4 11.4 
Fresh vegetables 2 (v41691944) 104.0 107.6 92.0 -3.3 13.0 
Food purchased from restaurants (v41691951) tien 121.3 116.1 -0.2 4.3 
Shelter (v41691952) 118.3 118.1 117.5 0.2 0.7 
Rented accommodation (v41691953) 107.3 107.2 106.2 0.1 1.0 
Owned accommodation (v41691955) 122.4 122.8 120.0 -0.3 2.0 
Replacement cost (v41691956) 131.4 1322 13157 -0.6 -0.2 
Homeowners’ home and mortgage insurance (v41691958) 156.3 156.1 147.2 0.1 6.2 
Homeowners’ maintenance and repairs (v41691959) 114.2 113:7 106.6 0.4 fie 
Water, fuel and electricity (v41691960) 127.6 124.6 133.3 2.4 -4.3 
Electricity 3 (v41691961) 120.1 114.9 111.0 45 8.2 
Natural gas (v41691963) 103.2 101.6 12250 1.6 -15.9 
Fuel oil and other fuels (v41691964) 156.7 162.3 256.8 -3.5 -39.0 
Household operations, furnishings and equipment (v41691965) 107.6 107.6 104.6 0.0 2.9 
Household operations (v41691966) 113.6 113.9 110.5 -0.3 2.8 
Telephone services (v41691968) 109.1 110.1 110.4 -0.9 -1.2 
Internet access services (v41693222) 93.8 92.8 96.0 ial -2.3 
Household furnishings and equipment (v41691973) 97.4 96.9 94.7 0.5 2.9 
Clothing and footwear (v41691980) 92.6 94.7 90.2 -2.2 2:0 
Women's clothing (v41691982) 85.6 90.3 85.2 -5.2 0.5 
Men's clothing (v41691983) 92.1 91.7 91.5 0.4 07 
Footwear (v41691985) 92.4 92.7 86.9 -0.3 6.3 
Transportation (v41691988) 114.5 A112 12357 3.0 -7.4 
Private transportation (v41691989) 113.4 110.0 123.9 34 -8.5 
Purchase and leasing of passenger vehicles (v41691991) 86.3 86.3 92.4 0.0 -6.6 
Gasoline (v41691994) 137.6 125.1 182.1 10.0 -24.4 
Passenger vehicle insurance premiums 4 (v41691997) 152.5 146.9 144.9 3.8 5.2 
Public transportation (v41691999) 123.0 121.0 120.7 ACP 1.9 
Health and personal care (v41692004) 112.1 111.0 108.7 1.0 3.1 
Health care (v41692005) 117.8 Atfet 115.0 06 24 
Personal care (v41692011) 107.3 105.8 103.3 1.4 3.9 
Recreation, education and reading (v41692014) 103.4 102.2 102.5 1:2 0.9 
Recreation (v41692015) 97.3 95:7 97.7 7 -0.4 
Education and reading (v41692023) 119.4 119.4 115.0 0.0 3.8 
Alcoholic beverages and tobacco products (v41692027) 134.4 133.9 131.3 0.4 2.4 
Alcoholic beverages (v41692028) 113.2 112.8 1ThS 0.4 t$ 
Tobacco products and smokers’ supplies (v41692034) 155.7 154.9 150.5 0.5 3.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector May 2009 from 
number ' 
May 2009 April 2009 May 2008 April 2009 May 2008 
2002=100 
ee eee 
All-items (v41692055) 114.4 113.7 113.5 0.6 0.8 
Special aggregates 
All-items excluding food (v41692180) VAS 111.8 113.3 0.6 -0.7 
All-items excluding food and energy (v41692181) 110.7 110.1 108.9 0.5 5%, 
All-items excluding energy (v41692186) 113.4 112-5 110.0 0.5 2.8 
All-items excluding gasoline (v41693259) 11333 112.9 110.4 0.4 2.6 
Energy 1 (v41692187) 129.8 127.7 154.3 1.6 -15.9 
All-items (1992=100) (v41713419) 140.8 139:9 139.7 0.6 0.8 
Food (v41692056) 123.6 123.0 114.4 0.5 8.0 
Food purchased from stores (v41692057) 12H 122.8 1125 0.7 10.0 
Meat 2 (v41692058) 120.8 119.2 106.3 1.3 13.6 
Dairy products 2 (v41692068) 124.9 WAG 116.5 -1.8 2 
Bakery and cereal products (excluding infant food) 2 (v41692073) 142.4 143.2 133.0 -0.6 hes 
Fresh fruit 2 (v41692077) 104.4 102.9 97.8 fe, 6.7 
Fresh vegetables 2 (v41692080) 116.0 114.0 93.9 1.8 23.5 
Food purchased from restaurants (v41692087) 122.2 122.0 118.4 0.2 3.2 
Shelter (v41692088) 122.2 122.9 119.7 -0.6 2.1 
Rented accommodation (v41692089) 112:5 112.4 110.1 0.1 2.2 
Owned accommodation (v41692091) 126.1 126.4 122.7 -0.2 2.8 
Replacement cost (v41692092) 147.4 147.4 144.2 0.0 22 
Homeowners’ home and mortgage insurance (v41692094) 149.9 149.9 148.5 0.0 0.9 
Homeowners’ maintenance and repairs (v41692095) 111.9 M127. 108.1 -0.7 3.5 
Water, fuel and electricity (v41692096) 118.8 1215 119.3 -2.2 -0.4 
Electricity (v41692097) 115.0 115.0 106.9 0.0 76 
Natural gas (v41692099) 114.4 122.5 126.2 6.6 -9.4 
Fuel oil and other fuels (v41692100) 148.5 15522 242.7 -4.3 -38.8 
Household operations, furnishings and equipment (v41692101) 108.3 108.3 104.1 0.0 4.0 
Household operations (v41692102) 112.0 112.1 107.6 -0.1 4.1 
Telephone services (v41692104) 102.5 102.3 101.6 0.2 0.9 
Internet access services (v41693223) 103.9 102.9 100.6 1.0 3.8 
Household furnishings and equipment (v41692109) 101.7 101.5 97.7 0.2 41 
Clothing and footwear (v41692116) 94.5 93:7 93.0 0.9 1.6 
Women’s clothing (v41692118) 82.3 84.4 86.4 -2.5 -47 
Men's clothing (v41692119) 94.4 93.5 88.5 1.0 6.7 
Footwear (v41692121) 95.1 95.9 93.9 -0.8 1.3 
Transportation (v41692124) 111.4 109.0 122.4 22 -9.0 
Private transportation (v41692125) 110.1 107.8 122:5 2.1 -10.1 
Purchase and leasing of passenger vehicles (v41692127) 87.5 87.2 94.5 0.3 -7.4 
Gasoline (v41692130) 141.6 134.0 7 RoR 5.7 -25.9 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 107.5 109.2 3.0 1.4 
Public transportation (v41692135) 124.2 121.9 12141 1.9 2.6 
Health and personal care (v41692140) 110.4 109.7 106.5 0.6 32 
Health care (v41692141) 113.2 112.8 111.4 0.4 1.6 
Personal care (v41692147) 107.7 106.7 101.6 0.9 6.0 
Recreation, education and reading (v41692150) 103.4 101.9 103.5 15 -0.1 
Recreation (v41692151) 100.4 98.4 101.1 2.0 -0.7 
Education and reading (v41692159) 114.0 114.0 111.6 0.0 22 
Alcoholic beverages and tobacco products (v41692163) 130.2 129.8 126.0 0.3 2, 
Alcoholic beverages (v41692164) W773 117.1 114.8 0.2 2.2 
Tobacco products and smokers’ supplies (v416921 70) 140.5 139.8 134.3 0.5 46 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 


(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


Indexes Percentage change 
May 2009 from 
May 2009 April 2009 May 2008 April 2009 May 2008 
2002=100 

117.0 116.1 116.2 0.8 0.7 
115.8 114.9 116.9 0.8 -0.9 
114.6 113.9 113.0 06 1.4 
116.2 115.5 112.9 0.6 2.9 
116.1 115.4 113.3 0.6 2.5 
124.9 122.8 147.0 tee -15.0 
144.7 143.7 143.7 0.7 0.7 
123.0 122.4 112.8 0.5 9.0 
122.6 121.8 110.3 07 qte2 
118.3 116.5 104.2 1S 13.5 
PTET 129.2 Atie 2 -1.2 9.0 
139.3 139.7 129.3 -0.3 lal 
114.1 110.2 100.2 3:5 13.9 
126.1 125.8 103.7 0.2 21.6 
124.1 123.5 117.9 0.5 5.3 
138.2 138.0 134.4 0.1 2.8 
119.5 119.0 AAs 0.4 7.4 
162.2 151.8 146.9 0.3 3.6 
203.6 204.1 219.5 -0.2 -7.2 
225.8 228.0 223.1 -1.0 We? 
126.5 120.4 107.0 5.1 18.2 
121.4 121.5 123.2 -0.1 -1.5 
115.5 115.5 115.5 0.0 0.0 
109.6 109.6 114.5 0.0 -4.3 
138.9 147.0 231.4 -5.5 -40.0 
104.1 103.9 102.1 0.2 2.0 
109.1 108.7 105.3 0.4 3.6 
94.3 94.6 96.5 -0.3 -2.3 
97.0 96.5 96.5 0.5 0.5 
94.9 95.2 95.9 -0.3 -1.0 
94.8 96.6 95.0 -1.9 -0.2 
87.8 91.3 90.3 -3.8 -2.8 
88.8 90.9 89.2 -2.3 -0.4 
94.8 99.0 95.1 -4.2 -0.3 
106.9 105.2 119.1 1.6 -10.2 
105.6 104.0 118.8 1.5 -11.1 
85.6 85.1 93.7 0.6 -8.6 
135.4 130.4 180.9 3.8 -25.2 
114.2 112.4 112.4 1.6 1.6 
125.6 122.9 123.3 2.2 1.9 
110.7 109.0 106.0 1.6 4.4 
113.4 111.6 108.7 1.6 43 
107.6 106.1 103.0 1.4 45 
104.6 102.5 104.1 2.0 0.5 
100.2 97.7 100.2 2.6 0.0 
119.2 119.2 116.8 0.0 eat 
132.2 131.1 130.5 0.8 1.3 
123.2 121.5 118.2 14 42 
136.9 136.5 138.6 0.3 -1.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-9 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


————— eee 


CANSIM Indexes Percentage change 
vector May 2009 from 


number “Way 2009 April 2009. ‘May 2008 April 2009. += May 2008 


2002=100 
————————— eS 
All-items (v41692327) 121.4 120.4 122.2 0.8 -0.7 
Special aggregates 
All-items excluding food (v41692451) 121.5 120.4 123.9 0.9 -1.9 
All-items excluding food and energy (v41692452) 120.0 119.1 118.0 0.8 TE 
All-items excluding energy (v41692457) 120.2 119.4 117.3 0.7 2.6 
All-items excluding gasoline (v41693263) 120.8 120.0 119.8 0.7 0.8 
Energy 1 (v41692458) 133.5 131.2 184.6 1.8 -27.7 
All-items (1992=100) (v41713424) 150.8 149.6 151.8 0.8 -0.7 
Food (v41692328) 121.3 120.6 113.8 0.6 6.6 
Food purchased from stores (v41692329) UPALIETE 120.9 112.4 0.7 8.3 
Meat 2 (v41692330) 1162S 115.8 104.8 0.6 Hae2 
Dairy products 2 (v41692340) 128.7 129.9 121.0 -0.9 6.4 
Bakery and cereal products (excluding infant food) 2 (v41692345) 138.7 139.7 132.5 -0.7 47 
Fresh fruit 2 (v41692349) 108.7 104.9 98.2 3.6 10.7, 
Fresh vegetables 2 (v41692352) 108.0 107.3 92.2 0.7 AZ-1 
Food purchased from restaurants (v41692359) 120.3 119.9 116.8 0.3 3.0 
Shelter (v41692360) 145.8 146.3 151.6 -0.3 -3.8 
Rented accommodation (v41692361) 123.5 123.4 119.2 0.1 3.6 
Owned accommodation (V41692363) 195.7 156.0 155.1 -0.2 0.4 
Replacement cost (v41692364) 167.7 169.5 192.8 -1.1 -13.0 
Homeowners’ home and mortgage insurance (v41692366) 210-1 214.2 206.7 0.4 41 
Homeowners’ maintenance and repairs (v41692367) 112.8 109.6 107.6 2.9 48 
Water, fuel and electricity (v41692368) 133.8 135.8 173.1 =ie5 -22.7 
Electricity (v41692369) 106.1 104.7 12534 13 -15.2 
Natural gas (v41692371) 150.1 160.4 260.7 -6.4 -42.4 
Fuel oil and other fuels 
Household operations, furnishings and equipment (v41692372) 107.8 107.2 104.2 0.6 aS 
Household operations (v41692373) 114.0 113.8 109.7 0.2 3.9 
Telephone services (v41692375) 103.0 101.1 101.2 1.9 1.8 
Internet access services (v41693225) 94.2 94.9 97.2 -0.7 -3.1 
Household furnishings and equipment (v41692380) 97.9 96.9 95.4 1.0 2.6 
Clothing and footwear (v41692387) 96.2 97.7 96.2 -1.5 0.0 
Women’s clothing (v41692389) 85.4 88.3 88.6 -3.3 -3.6 
Men’s clothing (v41692390) 93.4 93.2 95.3 0.2 -2.0 
Footwear (v41692392) 102.9 103.1 97.0 -0.2 6.1 
Transportation (v41692395) 116.1 413:7 125.2 2.1 -7.3 
Private transportation (v41692396) 114.9 HZ 125.3 2a -8.3 
Purchase and leasing of passenger vehicles (v41692398) 82.9 82.5 88.7 0.5 -6.5 
Gasoline (v41692401) 137.4 130.4 190.2 5.4 -27.8 
Passenger vehicle insurance premiums 3 (v41692404) 169.1 163.9 149.3 3.2 13.3 
Public transportation (v41692406) 126.7 124.2 123.4 2.0 22 
Health and personal care (v41692411) 114.2 113.9 110.4 0.3 3.4 
Health care (v41692412) 118.0 117.9 114.8 0.1 2.8 
Personal care (v41692418) 110.5 109.9 106.0 0.5 42 
Recreation, education and reading (v41692421) 106.2 104.1 105.1 2.0 1.0 
Recreation (v41692422) 102.2 99.5 101.8 20 0.4 
Education and reading (v41692430) 120.7 120.7 116.9 0.0 3.3 
Alcoholic beverages and tobacco products (v41692434) 135.5 128.2 127.0 §.7 6.7 
Alcoholic beverages (v41692435) 125.4 115.9 114.6 8.2 9.4 
Tobacco products and smokers’ supplies (v41692441) 142.2 137.9 137.2 3.1 3.6 


V—V—V————————_—_—_—_— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-10 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


I 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 

Food purchased from stores 
Meat 2 
Dairy products 2 


Bakery and cereal products (excluding infant food) 2 


Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


ee 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
v41692498) 
v41692499) 
v41692501) 
v41692502) 
v41692503) 
v41692504) 
v41692506) 
v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


May 2009 


Indexes 


April 2009 


May 2008 


2002=100 


Percentage change 
May 2009 from 


April 2009 


May 2008 


EL  ———————— 


diz 


111.8 
110.2 
idle YA 
111.8 
128.1 


133.0 


118.1 
118.2 
116.6 
123.5 
131.1 
113.5 
111.0 
BS, 


112.5 
107.6 
113.5 
111.8 
146.1 
117.5 
iliiat 
114.4 
113.0 
154.8 


106.4 
110.5 
102.8 
93.8 
98.8 


100.7 
94.7 
97.8 

100.9 


114.2 
113.0 

88.2 
144.2 
128.1 
124.6 


111.4 
116.9 
105.0 


112.3 
101.4 
147.2 


123.9 
113.7 
136.4 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section 
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112.8 


113.0 
109.5 
110.0 
110.3 
151.1 


132.9 


111.8 
110.5 
108.5 
118.8 
124.1 
100.7 

97.4 
114.3 


114.1 
105.8 
116.1 
129.2 
145.5 
108.4 
120.2 
113.5 
116.9 
237.9 


103.8 
106.9 
101.9 
95.8 
97.9 


97.3 
90.6 
94.4 
99.6 


122.4 
122.6 

93.0 
185.3 
125.2 
121.4 


108.6 
114.7 
101.3 


111.2 
100.9 
143.6 


120.8 
112.2 
130.4 


0.7 


0.0 
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Tabie 9-44 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse’ 


SS pee 
CANSIM Indexes Percentage change 


vector May 2009 from 
a Bote i he 
number “May 2009 April 2009. May 2008 April 2009 = May 2008 
a A May 2008 
2002=100 
Se 
All-items (v41692598) 114.0 113.4 113.6 0.5 0.4 
Special aggregates 
All-items excluding food (v41692711) 113.6 AZay, 114.4 0.8 -0.7 
All-items excluding food and energy (v41692712) 111.8 110.9 108.3 0.8 3.2 
All-items excluding energy (v41692717) IPE 112.0 108.8 0.6 3.6 
All-items excluding gasoline (v41693267) 113.5 112.9 141.6 0.5 1:7 
Energy 1 (v41692718) 124.5 124.5 164.6 0.0 -24.4 
All-items (1992=100) (v41713430) 134.1 133.4 ERS 0.5 0.3 
Food (v41692599) 116.2 116.5 110.5 -0.3 5:2 
Food purchased from stores (v41692600) 114.7 114.8 108.0 -0.1 6.2 
Meat 2 (v41692601) 109.2 106.7 106.3 Paes PLE 
Dairy products 2 (v4169261 1) 121.8 121.6 113.6 0.2 ee 
Bakery and cereal products (excluding infant food) 2 (v41692616) 124.7 127.6 116.0 -2.3 ko 
Fresh fruit 2 (v41692620) 106.4 105.4 101.7 0.9 46 
Fresh vegetables 2 (v41692623) 102.5 107.6 94.2 4.7 8.8 
Food purchased from restaurants (v41692630) 119.4 120.1 116.4 -0.6 2.6 
Shelter (v41692631) 128.0 128.2 128.2 -0.2 -0.2 
Rented accommodation ; ; : , : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : ‘ F ; ; 
Water, fuel and electricity (v41692632) 128.0 128.5 159.1 -0.4 -19.5 
Electricity (v41692633) 101.3 101.3 114.4 0.0 -11.5 
Natural gas : : ; : 3 : 
Fuel oil and other fuels (v41692635) 155.6 157.2 234.0 -1.0 -33.5 
Household operations, furnishings and equipment (v41692636) 104.6 103.8 101.5 0.8 oan 
Household operations (v41692637) 110.1 109.2 106.2 0.8 3% 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 106.4 106.4 104.7 0.0 1.6 
Household furnishings and equipment (v41692644) 95.2 94.8 93.8 0.4 1:5 
Clothing and footwear (v41692651) 99.2 100.5 103.0 -1.3 -3.7 
Women’s clothing (v41692653) 87.9 92.2 96.3 -4.7 -8.7 
Men’s clothing (v41692654) 101.6 103.5 103.2 -1.8 -1.6 
Footwear (v41692656) 105.5 102.5 108.9 2.9 -3.4 
Transportation (v41692659) 113.9 12:3 122.2 1.4 -6.8 
Private transportation (v41692660) 111-9 110.6 122.6 te2 -8.7 
Purchase and leasing of passenger vehicles (v41692662) 90.2 89.6 95.5 0.7 -5.5 
Gasoline (v41692665) 121.6 120.9 166.4 0.6 -26.9 
Passenger vehicle insurance premiums 3 (v41692668) 174.0 166.7 159.1 44 9.4 
Public transportation (v41692670) 123:1 120.1 119.9 Zs 2.7, 
Health and personal care (v41692675) 111.1 109.1 106.1 1.8 4.7 
Health care (v41692676) 116.5 A1S.7. 112.6 0.7 3.5 
Personal care (v41692682) 104.8 101.8 98.8 2.9 6.1 
Recreation, education and reading (v41692685) 96.5 94.4 96.1 2.2 0.4 
Recreation (v41692686) 93.4 90.9 93.2 2.8 0.2 
Education and reading (v41692693) Wu ls bare if a4 109.5 0.0 2.0 
Alcoholic beverages and tobacco products (v41692695) 133.6 133.4 118.4 0.1 12.8 
Alcoholic beverages (v41692696) 108.2 109.6 107.7 -1.3 0.5 
Tobacco products and smokers’ supplies (v41692702) 163.1 160.8 129.0 1.4 26.4 


nnn 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


* Yukon Territory 
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Table 9-12 


The Consumer Price Index, major components, selected sub-groups and special ag 


and Yellowknife, not seasonally adjusted — Yellowknife* 


nn RE Poe er Tea 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ' 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


en nnn SE UE EIEE EEE 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


May 2009 


ndexes 


April 2009 


May 2008 


2002=100 


gregates, provinces, Whitehorse 


Percentage change 
May 2009 from 


April 2009 


May 2008 


nS EEUU EEE EERE 


148.5 
154.1 


174.4 


106.6 
112.9 
99.3 
81.7 
92.6 


96.3 
88.4 
99.7 
85.0 


105.3 
101.3 

81.3 
122.5 
143.3 
124.1 


108.6 
114.4 
104.5 


99.9 
98.0 
109.4 


146.2 
136.5 
155.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section 


* Northwest Territories 
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115.7 


Cae 
110.5 
110.2 
114.3 
176.6 


134.6 


108.8 
106.9 
104.4 
108.6 
111.4 
109.4 
103.1 
113.9 


134.1 


174.3 
139.7 


270.1 


103.1 
108.8 
99.3 
80.5 
90.4 


96.9 
87.1 
98.9 
93.6 


413.2 
111.5 

86.3 
158.7 
133.6 
122.8 


106.5 
110.5 
103.9 


101.5 
99.5 
111.6 
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Tabie 16 
The ail-items Consumer Price Index, provinces, Whitehorse, Yellowknife and iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average 


eee 
2002=100 


Newfoundland and Labrador (v41691244) 


2004 103.1 103.0 103.4 103.7 1048 105.1 105.7 1054 1056 1059 1062 1058 104.8 
2005 105.7 106.2 106.6 107.5 107.5 107.6 107.9 108.0 1096 1082 1083 1079 107.6 
2006 108.4 1084 108.7 1096 1106 1104 1105 1109 1097 1089 1091 109.3 109.5 
2007 1OSG 110 Ors mide ts 1 dad Oe AiO mdi Added 12) ade ads sig je | 
2008 TO W124 AO iSGe 4S ei S45 116Saddos dde2erdt51 114301464 114.3 
2009 M29 1S4" MASSreditaed doce . a % :. a0 “ - ; 
Prince Edward Island (v41691379) 

2004 103.5 104.0 1047 1053 1056 1062 105.9 1058 1064 106.7 1082 1074 105.8 
2005 106.5 106.7 1076 1086 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 11023 11 OST FAO IQ 1128 11253 at 2 Seeridio8 sd deome ad Os7 441 etd 111.6 
2007 WSS Whe SSS medica: 1142 eed A 4d OlMdiorom Ad 4eOmmeel4 de 6 i 4aooee deo, 113.6 
2008 W142 A146) ATS8a 67” 118:9 19'S 12010 149-3) 12039486 A698 4414.7 117.5 
2009 U4 US WAdS:6) P4164 1417.6 re A = . 5 mv af ~ 
Nova Scotia (v41691513) 

2004 103.2 103.7 1044 1044 1052 1056 105.8 1057 1059 1062 1067 1064 105.3 
2005 106.1 106.4 107.1 1076 107.8 107.7 108.1 108.8 1104 109.8 109.1 1093 108.2 
2006 109:37 1109/0" 109'63 AMON 14 2 Oo AMS TAOS Re OM 11048 1102 110.4 
2007 ATO MOF Sige Ome 2255 113i deeds Ona ls: OMI i217 ae Om tto'G) add oeSadda 6 172.5 
2008 11S5" W139" 91459 tS) A178. ies dine | Oddo. 141500 1194 115.9 
2009 1145 TAS 14S) 1510" 11538 re _ ‘a - ss 3 BS 4 
New Brunswick (v41691648) 

2004 103.3 103.8 1042 1041 105.1 105.3 105.2 1052 105.1 105.5 106.0 105.6 104.9 
2005 1056 105.9 1068 107.1 107.0 106.9 107.5 1080 109.2 1084 1082 1083 107.4 
2006 108.8 108.7 1091 1100 110.1 110.0 109.7 110.0 1088 107.8 1084 109.1 109.2 
2007 4O9'25 1096) NOs 7a et Omtidioed st eed A did OM An aeds 1c Oe t1 4.4 st Wt tac: 
2008 AAT VE A lS 11S O eal a 1 4 OMmen 40S i 4 yee 4 1 2 Gaeta 2 Aits-2 
2009 Mid tented 1220" ie Ome 2e5 seis : 3 i nf es = Es * 
Quebec (v41691783) 

2004 103.2 1036 103.9 1038 1048 104.8 1046 104.5 104.7 105.3 105.5 105.2 104.5 
2005 105.3 1056 1064 1064 1065 1068 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 109.1 109.3 109.1 109.2 109.2 1084 1084 1086 108.7 108.7 
2007 (08:87 109'6" W104 1106 11 AOL? AOS Sato: dO SetdO:5s* AOS 41414 110.4 
2008 APO” TUS defer te. 1S Ome 4et 2114 demic 5 11 4.Ome 14308 dic 4enaitdieg 5 ia iw 
2009 Toe A 25S iG eer dlioey a Fy, - x x ce re 2 
Ontario (v41691919) 

2004 103.4 103.6 104.0 104.1 1050 1048 1049 104.7 1048 1050 1054 1053 104.6 
2005 105.1 105.8 106:4..106.5 106.6 106:8 106:9, 107.5 1408.2) 107.7 107.5 1076 106.9 
2006 108.2 107.9 1088 109.1 1095 109.3 109.0 109.1 1085 1084 1086 1088 108.8 
2007 108:6° 109:77 AO Ssetidil 111.6 eA tO Aa Omit ite paid 110.8 
2008 1109 2144 AA aad 2511936 ah 2 Sei Ss TIS erits.) 1135 42 Wigs 
2009 1424 1S)" aiissamnere, 91140 A i 3 ‘ * ne _ x 
Manitoba (v41692055) 

2004 102.0 101.9 102.4 102.7 104.1 1044 1043 1043 1041 1045 1052 105.5 103.8 
2005 105:0 105:2 105:645306;3" 106:5 06.7, “107.0, 107-4" “107285 107:5 107.34 4063 106.6 
2006 107.4 107.2 107.6 108.5 109.2 109.3 109.7 109.7 1088 1089 109.0 108.7 108.7 
2007 109.1 109-4 “A104. S110:9 > 111i sad 2a 2 AS 0) -F10LS 2 471g 110.9 
2008 T1058" 9141-25 AteBeei2Z:e TSS aia TS Ole 15:05 115 2eeliae “hie es atau 113.4 
2009 112.4 993.1 Ares etter 114-4 . 2; s 2 - é * , 
Saskatchewan (v41692191) 

2004 102.8 1029 103.1 103.8 1049 1050 1052 104.7 104.9 1055 106.1 1058 104.6 
2005 1056 105.8 106.4 107.1 106.5 1068 107.1 107.4 1080 107.5 107.4 107.3 106.9 
2006 107.9 107.9 1082 1092 1096 1096 1098 1104 1093 109.1 1088 1089 109.1 
2007 409.5: 409:9 141.0: 5141-8 1126. HIS TSS es4380 1934-0018.0 T1345 428 112.2 
2008 1130, 713.6 VAs. titsA 216.2 47.0) 416.9) 417.0" ATT. saei8S tidy 5 4158 115.9 
2009 115.7 416.5 116.6, 116.1 117.0 . A ; : ; 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
nnn EEE EEEEtSEIESSsSSSSSS anne 
2002=100 

i 
Alberta (v41692327) 
2004 1046 1046 1049 1052 1061 107.1 1064 106.2 1063 106.0 106.7 106.4 105.9 
2005 106.1 106.2 1069 107.6 107.4 107.8 108.7 1087 110.0 109.7 109.6 109.0 108.1 
2006 1404. 409% 4103) A0t-4, 01122 8) 113:4°113.9 114i 11s0) TiS. t42 112.3 
2007 444.7 115.0 1164 117.5 117.8 1188 149.1 119.3. 1194 1186 179.1 118.9 117.9 
2008 446-8) 419:00 119'35 121195 1221200124.0) 9123:3 124.1" 122.8 1205 1216 i2t2 121.6 
2009 120.2 121.5: 120:9) 120:4 121.4 & o - i = be h 
British Columbia (v41692462) 
2004 1025 1029 103.2 103.9 1047 1049 1047 1047 1048 1048 105.0 104.8 104.2 
2005 1048 105.0 105.3 106.0 1063 1064 1066 1068 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 1087 1087 1088 109.0 1084 1083 108.7 108.8 108.1 
2007 109.0 109.1 1095 109.9 1105 1103 1105 1104 1105 110.0 110.1 110.1 110.0 
2008 1090) 410 Siwlt0 Sa titeoe 1126, 118:6) 114.2 114.0 11418 1125 isis 112.3 
2009 14 © TiO eee Ome niles T2090) os = Bs a . ~ - a 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 1022 103.3 1036 103.5 103.1 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 1039 1044 1049 1053 1054 105.7 1068 1068 107.1 106.3 105.3 
2006 106.4 1059 1059 1069 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 107.0 107.3 108.0 108.7 109.5 109.7 110.7 110.5 1108 1104 110.7 110.6 109.5 
2008 1470:-4. 410-4 A4OuRINtS) 116.6 “114.6, 115.3 1154 114.68 1149 114.65 1isg 113.4 
2009 113.0 113.7 113.6 113.4 114.0 ek S st - te be sP e 
Yellowknife, Northwest Territories (v41692722) 
2004 103.1 102.8 103.2 103.3 104.0 1043 1043 103.7 103.7 103.8 1047 105.0 103.8 
2005 104.6 104.8 104.9 105.2 1061 1064 1064 1063 107.0 1075 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 1076 108.4 107.7 
2007 1089. 1091 10S: SenidO- 4eatiitie: 11060 111.5) dtd 1thOr At ded Oo nssiicg 110.8 
2008 114.3. tA eis ceed 4 One dtdivenl16.6 116.6 9116.9" 11728116339 116; teti5.4 115.2 
2009 114.3 11455" 4114.3: 9 115:3) © 116.0 “ zr ie a F: s z 4 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 1002 100.8 1014 101.8 101.8 101.4 1016 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 1021 1028 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 1045 1048 1051 1048 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 1080 108.9 108.9 109.1 108.1 108.2 1087 107.9 
2008 408.2 4084 9108:2 910910) “109:'8. 911015 111.6 1122 191:98 tt 111.911274 110.4 
2009 111.8 “VS ) 712 4et1S.5. 9 15:6 ee ; +. 3 ep “ 5: i. 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 11 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector May 2009 from 
number ~~ May 2009. April 2009.~*‘Mav 2008 F FT AER GAAG =)? kde BAAS 
y 2009 April 2009 May 2008 April 2009 May 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 115.3 114.2 114.0 1.0 1.1 
Shelter (v41692847) 127.0 {2 124.5 -0.2 2.0 
Rented accommodation (v41692848) 107.3 106.8 104.9 0.5 2.3 
Owned accommodation (v41692849) 128.6 128.8 120.6 -0.2 6.6 
Water, fuel and electricity (v41692850) LICH AAA 138.6 151.4 -0.6 -9.0 
All-items (1992=100) (v41713405) 135.3 134.0 133.8 1.0 aot 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 117.4 116.3 118.3 0.9 -0.8 
Shelter (v41692853) 120.8 A211 127.5 -0.2 -5.3 
Rented accommodation (v41692854) 110.2 110.0 107.3 0.2 Zt 
Owned accommodation (v41692855) 116.2 116.1 114.9 0.1 4.1 
Water, fuel and electricity (v41692856) 150.8 152.6 190.3 -1.2 -20.8 
All-items (1992=100) (v41713407) 137.6 136.2 138.6 1.0 -0.7 
Halifax, Nova Scotia 
All-items (v41692858) 115.3 114.7 116.2 0.5 -0.8 
Shelter (v41692859) 121.6 122.0 122:5 -0.3 -0.7 
Rented accommodation (v41692860) 107.1 107.2 105.9 -0.1 1.1 
Owned accommodation (v41692861) 123.0 123.1 120.0 -0.1 25 
Water, fuel and electricity (v41692862) 135.6 137.6 152.9 -1.5 -11.3 
All-items (1992=100) (v41713409) fio 136.5 138.3 0.6 -0.7 
Saint John, New Brunswick 
All-items (v41692864) 113.9 112.7 114.0 AN -0.1 
Shelter (v41692865) 121.9 12222 121.8 -0.2 0.1 
Rented accommodation (v41692866) 109.4 109.2 106.5 0.2 el 
Owned accommodation (v41692867) 120.3 120.2 116.2 0.1 3.5 
Water, fuel and electricity (v41692868) 138.2 139.9 150.9 -1.2 -8.4 
All-items (1992=100) (v41713411) 134.6 133.2 134.7 11 -0.1 
Québec, Quebec 
All-items (v41692870) 113.6 112.5 113.2 1.0 0.4 
Shelter (v4169287 1) 119.7 119.6 117.9 0.1 1.9 
Rented accommodation (v41692872) 109.9 109.8 108.2 0.1 1.6 
Owned accommodation (v41692873) 12531 124.9 120.4 0.2 3.9 
Water, fuel and electricity (v41692874) 117.9 118.5 124.2 -0.5 -5.1 
All-items (1992=100) (v41713413) 131.9 130.6 131.4 1.0 0.4 
Montréal, Quebec 
All-items (v41692876) 113.9 112.9 113.4 0.9 0.4 
Shelter (v41692877) 119.5 119.6 118.9 -0.1 0.5 
Rented accommodation (v41692878) 108.9 109.0 108.0 -0.1 0.8 
Owned accommodation (v41692879) 125.9 125.9 122 0.0 2.6 
Water, fuel and electricity (v41692880) 118.2 118.8 128.1 -0.5 77 
All-items (1992=100) (v41713414) 131.8 130.6 1344 0.9 0.5 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 114.0 413:9 113.4 0.8 0.5 
Shelter (v41692883) 120.6 120.0 118.6 0.5 17 
Rented accommodation (v41692884) 106.9 106.9 105.3 0.0 1.5 
Owned accommodation (v41692885) 125.2 125.3 121.9 -0.1 at 
Water, fuel and electricity (v41692886) 132.2 127.8 135.4 3.4 -2.4 
All-items (1992=100) (v41713416) 138.9 137.8 138.2 0.8 0.5 
Toronto, Ontario 
All-items (v41692888) 113.9 113.1 i Bs" 0.7 0.5 
Shelter (v41692889) 117.0 116.8 116.2 0.2 0.7 
Rented accommodation (v41692890) 107.9 107.8 106.8 0.1 1.0 
Owned accommodation (v41692891) 120.6 21-4 118.6 -0.4 aT 
Water, fuel and electricity (v41692892) 122.7 118.9 128.6 3.2 46 
All-items (1992=100) (v41713417) 137.3 136.4 136.6 0.7 0.5 
Foc rc a A ES a OR ye He et eS ta Reson Sr A 
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Table 11 — continued 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


me 


CANSIM Indexes Percentage change 
vector May 2009 from 


number “May 2009 April 2009. += May 2008 ~=April2009 + ~—- May 2008 


a 


2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 111.0 110.4 110.7 0.5 0.3 
Shelter (v41692895) 106.1 106.0 106.3 0.1 -0.2 
Rented accommodation (v41692896) 103.5 103.4 103.0 0.1 0.5 
Owned accommodation (v41692897) 103.2 103.7 102.4 -0.5 0.8 
Water, fuel and electricity (v41692898) 130.3 128.4 134.2 m3) -2.9 
All-items (1992=100) (v41713418) 132.4 131.6 132.0 0.6 0.3 
Winnipeg, Manitoba 
All-items (v41692900) 114.2 113.5 113.4 0.6 0.7 
Shelter (v41692901) 421.5 122.3 119.3 -0.7 1.8 
Rented accommodation (v41692902) 113.6 113.4 111.0 0.2 23 
Owned accommodation (v41692903) 125.1 125.3 PATS -0.2 2.8 
Water, fuel and electricity (v41692904) wl eet AZ 180 119.5 -2.8 -1.5 
All-items (1992=100) (v41713420) 140.8 140.0 139.8 0.6 0.7 
Regina, Saskatchewan 
All-items (v41692906) W1ce1 116.2 115.4 0.8 1.5 
Shelter (v41692907) 13723 136.6 129.6 0.5 5.9 
Rented accommodation (v41692908) 117.9 116.9 Titel 0.9 Git 
Owned accommodation (v41692909) 151.5 150.5 140.2 0.7 8.1 
Water, fuel and electricity (v41692910) 118.4 118.1 118.0 0.0 0.1 
All-items (1992=100) (v41713422) 145.9 144.7 143.7 0.8 1.5 
Saskatoon, Saskatchewan 
All-items (v41692912) 118.1 117.4 117.6 0.6 0.4 
Shelter (v41692913) 140.2 140.4 138.2 -0.1 1.4 
Rented accommodation (v41692914) 124.8 124.5 114.2 0.2 9.3 
Owned accommodation (v41692915) 149.1 149.4 149.2 -0.2 -0.1 
Water, fuel and electricity (v41692916) Pei 127.1 126.8 0.0 0.2 
All-items (1992=100) (v41713423) 145.4 144.5 144.7 0.6 0.5 
Edmonton, Alberta 
All-items (v41692918) 121.6 120.5 121.9 0.9 -0.2 
Shelter (v41692919) 146.7 146.2 150.3 0.3 -2.4 
Rented accommodation (v41692920) 128.4 128.3 122.8 0.1 46 
Owned accommodation (v41692921) 148.6 148.8 148.2 -0.1 0.3 
Water, fuel and electricity (v41692922) 15/87 154.3 191.2 Ze -17.5 
All-items (1992=100) (v41713425) 148.3 146.8 148.5 1.0 -0.1 
Calgary, Alberta 
All-items (v41692924) 121.5 120.8 122:3 0.6 -0.7 
Shelter (v41692925) 144.0 145.2 150.2 -0.8 -4.1 
Rented accommodation (v41692926) 120.0 119.9 116.5 0.1 3.0 
Owned accommodation (v41692927) 159.4 159.9 158.6 -0.3 0.5 
Water, fuel and electricity (v41692928) 113.2 118.4 157.4 -44 -28.1 
All-items (1992=100) (v41713426) 152.9 152.0 153.9 0.6 -0.6 
Vancouver, British Columbia 
All-items (v41692930) 113.3 112.6 113.2 0.6 0.1 
Shelter (v41692931) 113.4 113.6 115.3 -0.2 -1.6 
Rented accommodation (v41692932) 108.0 107.8 106.2 0.2 tet 
Owned accommodation (v41692933) 115.9 116.2 119.2 -0.3 2.8 
Water, fuel and electricity (v41692934) 113.0 113.0 115.2 0.0 -1.9 
All-items (1992=100) (v41713428) 134.4 133.6 134.3 0.6 0.1 
Victoria, British Columbia 
All-items (v41692936) 112.6 111:9 112.3 0.6 0.3 
Shelter (v41692937) 24 1122 112.9 -0.1 0.7 
Rented accommodation (v41692938) 108.4 108.2 106.5 0.2 1.8 
Owned accommodation (v41692939) 110.6 110.8 1125 -0.2 1:5 
Water, fuel and electricity (v41692940) 129.7 129.4 132.8 0.2 2.3 
All-items (1992=100) (v41713429) 132.3 131.4 131.8 0.7 0.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 

average 

— eee 
2002=100 

ee SS Se eee eee eee 


St. John’s, Newfoundland and Labrador (v41692846) 


2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 1052 1053 105.7 105.9 1056 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 1082 109.2 110.1 109.9 110.0 1104 1093 1085 108.7 1088 109.1 
2007 LOSi2> 1095S 10S M06. 1109) Ad Se ddd A407, Ad 414.0) 440s 4445 110.7 
2008 TGR 2 tee 2 ooo 114 Onn d4 Seat{o1s)milonse Ion 14:00 14s 445-4 114.0 
2009 113-0) T1360 1357) 114-2) 115:6) se Hs te a oe = as = 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2004 103.2 103.8 1044 1049 105.2 105.7 105.5 1055 1060 1062 1076 1069 105.4 
2005 106.1 106.3 107.1 108.0 1084 108.3 108.4 1087 1109 110.7 1100 1093 108.5 
2006 10957 set 10226 910995 SIA 20 114 ae Addi adie 1 AO etOl7 = dca 111.0 
2007 HT OeSdoy 2 Se etiOue AdStOmiti(o 5" 15:4 aMitioio) 4d S.ne 1S on mit ql 14403 Asie 
2008 113.8 114.2 1153 1162 118.3 1188 119.2 1186 1196 1182 1166 114.5 116.9 
2009 14-0" 15:60 115.5 6:3" 117.4 < 3 x es :: r = g 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 1042 104.2 105.0 105.3 105.5 1055 1056 105.9 106.4 106.0 105.0 
2005 105.7 105.9 1066 107.0 107.2 107.1 107.4 108.2 1096 109.1 108.5 108.6 107.6 
2006 103.55 10835 108: 9p O21 1OrSe Oise 1015 diO27) ANOLON 10917 SAAbiG) 109)7 109.8 
2007 1OSG7 wa OLGR et tea ei Om 2 Seed Oma 12a Ie D ei eOmed to Sem he 1) edie 112.0 
2008 112°9 113.47 113.9 114:8 146:2 116.9) 116:9 146.9 116.89 4115.8 114.5 143:0 11512 
2009 iiketal apiehte) abil bal aiaikye ayalese! B os 4 + i S vy : 
Saint John, New Brunswick (v41692864) 
2004 103.4 103.9 104.2 1041 105.1 105.2 105.2 105.1 105.1 105.5 106.0 1056 104.9 
2005 105.5 105.8 1068 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 1083 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 1098 110.0 108.9 107.9 108.4 109.0 109.2 
2007 109 2a O9IGT Mil O62 Alia 2g 2d lili dt DUON e112 4 eetdid S| ade Vite2 
2008 Md Gea 2 22s 450 9 11 405d 1 Olid edit iometid cro amtitenr- me taniee ATS:2 
2009 Ace PAZ 12 5S At27  “lata9 4 2 a ce = Fr # - 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 104.9 1049 104.7 1046 104.8 105.3 105.5 105.1 104.5 
2005 105.3 1056 1064 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 1074 106.9 
2006 108.2 108.0 1084 109.1 109.3 109.1 1092 109.2 108.4 1082 108.4 1084 108.7 
2007 108:5 109.2, 110.1. 110.3 110.7 140.4 110.4 09:8 110.2 110.2 110:5 110:8 110.1 
2008 AOS. AA et tes dO St. ST Cf all Pesemtoon Sits On micoyemi oabeaed des 112.4 
2009 Ae) AZO) 112-4 125 is: 6 z re fe 4 . fs :. Ag 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 1044 1044 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 106.8 107.3 108:2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 1088 1089 108.9 1084 1086 108.7 1086 108.6 
2007 108:/- 109,55 110:3. 110.9. Ais S110'5" 1105 110-0) 1704 140'4 41G.7. 41720 110.3 
2008 A108 ANd.35 MAbs 2.2) Wis dS LBS INGO 113.35 oi 1s.0. mie Oo erL okt te 112.6 
2009 Tite, “A227 eid 220%8 Fis. 9 % . if & rs - ss ‘ 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 


2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 1046 1046 1050 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 1094 109.2 108.9 109.0 1083 108.2 108.5 1086 108.6 
2007 108.5 109.65°410:7 SHIT Wits, Tae ie eats T1OSe 1107 ete: 17te0e 110.7 
2008 110:4 111.0 141.3 412.1 113.4 114.0 115.0 144:8e4d510 8 4dS.6 e448) Ae:7, 113.1 
2009 ple? alae) vnieicy (neh hee ‘ ¢ # pe “: : 

Toronto, Ontario (v41692888) 

2004 103.9 1041 104.3 104.3 105.1 1049 1049 104.7 104.9 1049 105.2 105.1 104.7 
2005 105.0 1056 106.4 106.3 106.5 106.5 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 1085 108.7 109.0 1089 1085 1085 1081 108.0 1083 108.5 108.4 
2007 108:2 {09:3 1103S) Oss 1Tt2 TO 7et10.7, 1108) 110.69 N107 Berl.) tiie 110.5 
2008 POT OTS ATES AZ et tS NSS AST OAT eae 113-5 tise 113.1 
2009 $12.5. 113:2 3801134 Ais ; bs : ~ 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
nn UU UEtdyyyEdEIESSSSSSEEES SESE 
2002=100 

Pak ee a) ee ee ee ie ees ee 
Thunder Bay, Ontario (v41692894) 
2004 102.5 1027 103.0 103.4 104.2 103.9 1040 103.7 103.8 1041 1044 104.2 103.7 
2005 103.9 1044 1051 105.2 105.2 105.3 105.3 105.9 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 106.4 1066 106.6 106.9 
2007 106.2 107.3 108.3 108.4 108.8 1083 1086 1083 1083 107.9 108.2 108.1 108.1 
2008 107.9) 108.45 108.7. 10957) 110.e A112) 1124 111.9 112.2) A109) 110.6 311071 110.4 
2009 109.5 110.3 110.8 1104 111.0 : e 2 s * 2 i 
Winnipeg, Manitoba (v41692900) 
2004 102.0 1019 102.3 1027 1040 1043 1042 1043 1040 1044 1051 105.4 103.7 
2005 104.9 1051 105.5 106.1 106.4 1066 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 1095 109.5 1086 108.9 109.0 1086 108.5 
2007 1090" 109-47 HiOseciOi tit aeeides 419s 111 Tt 110.98 9107 ete 110.8 
2008 1410:7 Widel tld alee tis 114.2 114.5: °114.9 1150 S142 lite. Gatt2 9 gif ee 
2009 1123) 1130) Ti2:Se 1135) iA - im - e Pe ee 4 < 
Regina, Saskatchewan (v41692906) 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 1081 1089 1093 1093 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 1098'S 109 7nd Oeetiteom il Ourtic-Gn Miz oe it22 A127 ait2.3 bre Ale. 2 a hy ee 
2008 112.3 112.7 1136 114.4 115.4 1162 1163 116.4 1169 1166 116.4 115.6 j Wt ops 
2009 115.69 1164 “iGGeit6:2 diva ea : : ee - . Eb £ 
Saskatoon, Saskatchewan (v41692912) 
2004 1026 102.7 1028 1036 1046 1046 1048 1045 1046 105.3 105.9 105.6 104.3 
2005 105.4 1056 106.2 106.9 106.3 1066 1068 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 1081 109.2 1096 1095 1098 1104 109.3 109.1 1087 108.7 109.0 
2007 109.5 109.9 110.7 111.9 1124 113.5 114.1 114.1 114.4 114.1 114.3 114.0 F127 
2008 114.2 115.0 11607 416:9) 117.6 118.3' F181 118.1 718:3° 116.0 117.5 116.9 AFM, 
2009 11629) “ATS. A Omd 4a Set : e - ” a £2 4 
Edmonton, Alberta (v41692918) 
2004 105.0 105.0 105.2 1056 106.5 107.6 107.0 1068 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 1106 110.2 110.1 109.4 108.6 
2006 TOG) TOs MO be aeiiootetio 442780 173.0 F1S2 o112.2) 113.0 itso 112.0 
2007 11319" 44420 S717 On Mize ic.6 116.8 179.1 1190" 116-3 118.8 118.6 117.4 
2008 1165. 116.7 0 tigi l2ieOeico., 123,68 123:6 12238 127.3" A214 121.0 121.4 
2009 120.2 121.5 120:9 120.5 121.6 ie 2 : $s - Ms . 4 
Calgary, Alberta (v41692924) 
2004 104.1 104.1 1044 1046 1055 1064 1058 1056 1056 1054 1061 105.8 105.3 
2005 105.3 1055 106.0 106.9 106.8 107.3 108.0 1080 109.1 1089 1088 108.5 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 T1223 
2007 11510) 11565 i676 ie. GueiiG.6 119.7 9 199:3° 1193 118.7 119 a 1tS0 118.0 
2008 1418.9 1191 420:0121.2 12253" 123:9 123.0 124.4 123.1 121.8 122.0) 1217.8 121.8 
2009 120.7 121.99 M2138 “120°8: 1215 6 ey - ts ‘i “ = ne 
Vancouver, British Columbia (v41692930) 
2004 1022 1027 103.0 103.7 104.55 1046 1045 1045 1046 104.7 104.7 1047 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 1068 106.7 1066 1063 106.0 
2006 106.2 106.3 1069 1075 1084 1084 1085 1087 1084 108.4 1089 109.1 108.0 
2007 109.0 109.3 1096 1100 1106 1105 110.7 1106 110.7 110.4 110.4 110.5 110.2 
2008 1102) A107 112" 2st his 2 113.9 114.7 114.5 114.5 “113.4 Ti29 "111-9 112.8 
2009 112.0" A412:5° 1126) 11267 1135 $3 ae : i: x = 2; “f 
Victoria, British Columbia (v41692936) 
2004 1027 1034) 103:6 104H “10510 105:2 105.0 105.0 105.2 105:2 105.5 105.3 104.6 
2005 105.3 1055 1059 1065 106.8 106.9 1072 1073 1080 107.9 107.8 107.4 106.9 
2006 107.2 107.3 1076 108.4 109.2 109.0 1092 1093 1088 1086 1089 109.0 108.5 
2007 109.1 1093 1097 109.9 110.2 109.9 110.1 1100 1101 1095 1096 109.7 109.8 
2008 {094 1098 4104) 4174 1125 113.0 11338 113.2 115-3 112.9 111.9" 111.0 111.8 
2009 T1410 1A eer ioe dite G ~ . a J 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10 
See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, | Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg 
NLL. and N.S. N.B. Que. Que Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont 


PEL Ont./Que 
a eee 


cents per litre 


———— 
Regular unleaded gasoline at full service filling stations 


May 2008 136.8 130.0 134.1 127.5 135.6 136.3 126.0 125.8 132.4 126.4 
June 2008 144.8 139.4 142.4 135.2 1448 144.4 133.0 133.0 139.2 133.0 
July 2008 149.7 141.5 144.7 139.1 142.3 147.1 133.6 133.5 142.0 136.3 
August 2008 139.1 eH his 134.4 127.8 129.6 132.2 124.2 125.6 134.3 131.1 
September 2008 142.0 133.4 135.7 130.9 134.0 134.9 124.4 125.1 137.8 sous 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 12133 1185 
November 2008 103.7 91.2 93.1 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 774 80.3 778 80.2 82.0 (hey? 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 LTE 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 Silks 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93a 87.8 90.3 SYATE 848 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
Regular unleaded gasoline at self service filling stations 

May 2008 134.0 127.1 131.0 125.8 135.4 136.0 123.9 1246 130.6 126.7 
June 2008 142.0 136.2 139.5 134.2 144.4 142.8 129.9 130.6 137.5 133.2 
July 2008 146.8 138.0 142.2 137.2 142.5 143.5 130.2 132.0 140.3 135.6 
August 2008 136.5 129.1 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133.1 128.6 134.1 130.5 119.9 123:7 136.1 134.6 
October 2008 125.0 112.0 ahhore| HAS) AA 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 TOU ARTE 75.0 79.7 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 74.7 77.8 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
Premium unleaded gasoline at full service filling stations 

May 2008 142.3 1375: 142.3 134.6 142.8 143.8 137.0 138.4 142.7 136.4 
June 2008 150.7 146.2 150.1 142.7 151.1 152.2 144.5 144.0 150.2 143.3 
July 2008 155.2 148.5 1519 146.0 149.4 154.6 145.7 144.8 152.9 146.3 
August 2008 145.4 139.5 141.6 135.0 136.7 139.6 136.5 137.8 1456 141.3 
September 2008 147.6 141.0 143.1 138.0 141.0 142.9 1376 137.2 149.0 146.3 
October 2008 135:5 122.3 125.3 121.8 124.3 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 401.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 84.7 87.7 91.5 92.2 838.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 9175 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
Premium unleaded gasoline at self service filling stations 

May 2008 139.6 134.7 139.7 1325 142.3 1448 135.4 136.5 141.3 436.7 
June 2008 148.0 143.4 147.5 141.0 151.9 150.5 1415 142.4 148.3 143.6 
July 2008 152.8 145.5 150.3 144.0 149.9 150.6 141.6 143.8 151.0 146.1 
August 2008 142.8 135.8 138.4 132.6 137.0 136.3 1323 135.8 142.8 139.8 
September 2008 146.3 137.5 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 122.1 119.6 124.8 119.3 114.3 117.6 129.9 127.0 
November 2008 104.3 94.6 98.0 94.3 98.7 95.2 90.9 94.8 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 943 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
Household heating fuel 

May 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
June 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 1258 125.1 
July 2008 119.3 112.4 116.8 129.5 126.4 1286 127.5 125.7 125.8 125.1 
August 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
September 2008 118.7 114.2 117.9 121.4 118.5 115.9 116.1 121.9 125.9 123.7 
October 2008 110.8 103.2 109.1 117.3 107.4 11452 1116 113.7 127.7 121.9 
November 2008 96.9 91.3 897 98.7 93.5 93.1 99.7 99.0 116.8 114.5 
December 2008 845 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 TL es) 86.8 83.1 81.2 85.0 85.2 88.5 913 
February 2009 75.6 15 718 774 79.3 ie 80.8 80.2 84.3 846 
March 2009 676 65.5 68.0 72.6 73.3 744 75.4 75.4 80.4 fot 
April 2009 71.0 68.6 746 78.3 77.8 75.0 80.3 80.5 81.5 796 
May 2009 68.7 66.5 is 73.0 13.5 rth Og 757 80.3 80.1 756 


Statistics Canada — Catalogue no. 62-001-X 49 


The Consumer Price Index — May 2009 


Table 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask Sask Alta Alta BC B.C Yah NWT 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


May 2008 1308 128.8 123.7 123.9 135.0 134.9 136.8 142.0 
June 2008 137.8 136.7 129.3 130.8 146.0 1447 143.0 148.9 
July 2008 136.5 135.3 131.3 133.1 149.1 150.9 145.1 152.9 
August 2008 130.8 130.7 1244 125.4 142.3 143.2 141.3 149.6 
September 2008 136.1 135.1 126.2 127.6 140.8 139.7 140.9 152.7 
October 2008 1187 116.2 111.2 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 92.1 86.2 86.5 99.5 99.7 109.4 118.4 
December 2008 79.1 80.6 73.1 (20 87.8 85.7 92.8 107.6 
January 2009 85.4 848 77.0 76.9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 Sit 97.2 946 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99.9 99.3 106.9 
May 2009 97.7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 


Regular unleaded gasoline at self 
service filling stations 


May 2008 130.2 129.3 1222 123.9 132.4 133.8 135.9 141.3 
June 2008 137.2 136.9 128.9 129.6 143.1 143.5 141.4 146.4 
July 2008 136.0 435.5 130.3 132.2 146.6 150.5 144.4 150.0 
August 2008 130.8 130.8 122.4 124.0 140.5 142.0 140.1 147.1 
September 2008 134.3 135.2 125.3 127.3 137.9 138.2 138.9 149.6 
October 2008 1183 116.9 107.8 110.3 119.8 123.1 130.5 134.5 
November 2008 91.3 91.9 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 794 81.3 71.0 73.0 84.3 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76:7 91.9 Sif 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 © 107.0 


Premium unleaded gasoline at full 
service filling stations 


May 2008 141.4 139.0 133.9 135.3 146.8 147.0 142.0 152.5 
June 2008 1485 146.8 139.2 141.3 157.9 156.8 148.0 159.0 
July 2008 147.1 145.6 142.0 143.6 161.2 163.0 150.3 162.4 
August 2008 141.4 140.7 135.8 135.9 154.4 154.6 146.0 162.0 
September 2008 146.6 145.4 137.5 138.7 152.8 152.1 146.2 159.1 
October 2008 128.6 126.3 A217, 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 95.7 97.4 Tate ia er 124.2 142.4 
December 2008 897 90.8 83.7 83.6 99.7 98.2 102.4 1246 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 92.9 93:9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 1148 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 


Premium unleaded gasoline at self 
service filling stations 


May 2008 1413 140.2 133.4 134.9 1448 1456 142.5 151;5 
June 2008 148.7 1476 140.4 140.8 155.3 155:3 148.5 158.1 
July 2008 147.0 146.3 142.4 143.4 158.9 162.8 150.8 160.6 
August 2008 1415 141.3 1348 1353 S527 1543 147.7 158.5 
September 2008 1457 145.5 137.2 138.7 150.4 150.6 145.1 159.9 
October 2008 130.0 127.6 120.1 121.4 132.7 135.7 137.2 146.2 
November 2008 103.1 102.5 94.9 97.4 109 4 112.0 113.5 130.5 
December 2008 90.9 91.7 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 926 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 943 96.8 113.4 T1123 106.3 1165 
May 2009 109.3 109.4 100.0 101.8 117.4 Veta 106.7 tlh 
Household heating fuel 

May 2! 1243 422.2 128.2 135.2 134.4 128.5 
June 2008 1243 1222 128.2 135.2 1344 128.5 
July 2008 124.3 Pras 130.9 137.9 134.4 128.5 
August 2008 1243 122.2 130.9 137.9 1344 128.5 
September 2008 1217 121.7 125.7 140.7 1e2.0 137.0 
October 2008 1218 117.8 118.4 132.9 136.3 126.2 
November 2008 113.5 110.8 107.6 123.4 1208 117.2 
December 2008 88.5 90.5 85 3 105.5 103.8 101.0 
January 2009 88.7 873 823 92.0 973 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 89.6 
March 2009 70.3 fac 70.1 80.7 88.2 82.3 
April 2009 775 788 818 91.1 90.3 84.0 
May 2009 747 75.7 815 92.5 894 83.0 


Note(s): See Table A for complete list of vector numbers 
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Tabie 14 
Average retail prices, monthly, Canada 


CANSIM March 2009 April 2009 May 2009 
vector 
number 
-_/]—<$<$—$— $——— eeeeeeeeeseEeeEFEe 
dollars 1 

Round steak, 1 kilogram (v735165) 12.56 12.98 12.86 
Sirloin steak, 1 kilogram (v735176) 15:33 16.02 16.11 
Prime rib roast, 1 kilogram (v735187) 20.72 19.83 2242 
Blade roast, 1 kilogram (v735198) 10.05 10.09 10.38 
Stewing beef, 1 kilogram (v735209) 9:57 10.14 10.39 
Ground beef, regular, 1 kilogram (v735220) 7.01 TANT 7.07 
Pork chops, 1 kilogram (v735221) 9.81 9.78 9.84 
Chicken, 1 kilogram (vV735223) 6.46 6.50 6.34 
Bacon, 500 grams (v735166) 471 4.69 4.56 
Wieners, 450 grams (v735167) 3.03 3.09 2.95 
Canned sockeye salmon, 213 grams (v735168) 3.42 3.39 3.30 
Homogenized milk, 1 litre (v735169) 2.18 2.18 2.19 
Partly skimmed milk, 1 litre (v735170) 2.10 Ded 242) 
Butter, 454 grams (v735171) 4.42 4.45 4.34 
Processed cheese food slices, 250 grams (v735172) 2.90 2.92 2.76 
Evaporated milk, 385 millilitres (v735173) 1.84 1.86 1.95 
Eggs, 1 dozen (v735174) 2.64 2.59 2.62 
Bread, 675 grams (v735175) PASH, 2.49 2.53 
Soda crackers, 450 grams (v735177) 2.37 2.41 2.45 
Macaroni, 500 grams (v735178) 1.49 1.43 1.42 
Flour, 2.5 kilograms (v735179) 4.72 4.60 4.82 
Corn flakes, 675 grams (v735180) 4.11 4.17 3.97 
Apples, 1 kilogram (v735181) 3.42 3.46 3.45 
Bananas, 1 kilogram (v735182) 1.66 1.67 1.67 
Grapefruits, 1 kilogram (v735183) 2.24 2.32 2.42 
Oranges, 1 kilogram (v735184) 2.67 2.69 2.84 
Apple juice, canned, 1.36 litres (v735185) 1.80 1.86 1.86 
Orange juice, tetra-brick, 1 litre (v735186) 3.64 3.75 3.69 
Carrots, 1 kilogram (v735189) 1.64 1.84 1.91 
Celery, 1 kilogram (v735190) 2.83 2.30 2.55 
Mushrooms, 1 kilogram (v735191) 8.12 7.85 7.58 
Onions, 1 kilogram (v735192) 152 1.54 1.56 
Potatoes, 4.54 kilograms (v735193) 5.43 S's 5.49 
French fried potatoes, frozen, 1 kilogram (v735194) 2.19 Bats 23th 
Baked beans, canned, 398 millilitres (v735195) 1.06 1.10 1.09 
Tomatoes, canned, 796 millilitres (v735196) 1.34 1.38 135 
Tomato juice, canned, 1.36 litres (v735197) 1.66 (eps 1.85 
Ketchup, 1 litre (v735199) 3.02 2.98 2.94 
Sugar, white, 2 kilograms (v735200) 2.00 2252 2.56 
Coffee, roasted, 300 grams (v735201) 4.20 4.34 4.33 
Coffee, instant, 200 grams (v735202) 5.37 5.59 5.57 
Tea (72 bags) (v735203) 4.01 4.01 4.12 
Cooking or salad oil, 1 litre (v735204) 4.23 4.22 4.14 
Soup, canned, 284 millilitres (v735205) 1.02 1.02 1.02 
Baby food, 128 millilitres (v735206) 0.76 0.77 0.80 
Peanut butter, 500 grams (v735207) 2.87 2.90 2.88 
Fruit flavoured crystals, 2.25 litres (v735208) 1.25 1:25 1329 
Soft drinks, cola type, 2 litres (v735210) 1.60 1.59 1.64 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.68 1.65 1.66 
Paper towels (2 rolls) (v735213) 2.46 2.50 2.45 
Facial tissue (200 tissues) (v735214) 2.07 2.10 ee Te 
Bathroom tissue (4 rolls) (v735215) 2.31 2.32 2.29 
Shampoo, 300 millilitres (v735216) 3.22 3.13 3.20 
Deodorant, 60 grams (v735217) 3.70 3.68 3.61 
Toothpaste, 100 millilitres (v735218) 1.58 1.68 1.65 
Cigarettes (200) (v735219) 76.78 76.17 76.90 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 87.1 87.8 95.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 15 
inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 


not seasonally adjusted 


Canada St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight! NLL. Summerside, N.S. N.B. Que. 
BEL 
a 
percent combined city average=100 
All-items 100.0 98.0 94.0 99.0 96.0 95.0 
Food 17.0 104.0 101.0 100.0 100.0 102.0 
Food purchased from stores 105.0 101.0 101.0 100.0 101.0 
Meat, poultry and fish 101.0 100.0 101.0 102.0 103.0 
Dairy products and eggs 108.0 99.0 102.0 101.0 101.0 
Bakery and other cereal products : 100.0 97.0 97.0 97.0 101.0 
Fruit and vegetables ; 116.0 107.0 107.0 106.0 102.0 
Other food purchased from stores 2 : 102.0 101.0 97.0 96.0 100.0 
Food purchased from restaurants : 102.0 102.0 99.0 99.0 102.0 
Shelter 26.6 89.0 80.0 92.0 85.0 88.0 
Rented accommodation 82.0 70.0 86.0 76.0 83.0 
Owned accommodation ; 85.0 74.0 87.0 81.0 87.0 
Water, fuel and electricity ; 116.0 118.0 124.0 115.0 99.0 
Household operations and furnishings i fate 103.0 104.0 106.0 103.0 98.0 
Household operations 105.0 105.0 109.0 104.0 96.0 
Household furnishings ' 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 101.0 96.0 102.0 101.0 101.0 
Transportation 19.9 101.0 96.0 95.0 95.0 99.0 
Private transportation : 101.0 93.0 95.0 94.0 98.0 
Purchase of automotive vehicles : 101.0 104.0 101.0 101.0 101.0 
Gasoline 110.0 103.0 106.0 100.0 103.0 
Other private transportation : 93.0 73.0 80.0 80.0 90.0 
Public transportation , 102.0 112.0 92.0 105.0 103.0 
Health and personal care 4.7 101.0 101.0 103.0 102.0 101.0 
Health care 98.0 100.0 103.0 101.0 99.0 
Personal care 103.0 101.0 103.0 103.0 103.0 
Recreation, education and reading 12.2 94.0 103.0 109.0 110.0 87.0 
Recreation : 101.0 99.0 100.0 99.0 98.0 
Education and reading : 80.0 109.0 125.0 130.0 66.0 
Alcoholic beverages and tobacco products 3.1 111.0 105.0 107.0 99.0 94.0 
Alcoholic beverages : 105.0 103.0 104.0 99.0 100.0 
Tobacco products and smokers’ supplies : 122.0 109.0 113:0 99.0 85.0 
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Tabie 715 — continued 


inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CP! weight! Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 107.0 94.0 93.0 98.0 103.0 
Food 17.0 99.0 99.0 100.0 100.0 100.0 103.0 
Food purchased from stores 3 99.0 98.0 101.0 101.0 102.0 105.0 
Meat, poultry and fish ‘ 101.0 98.0 93.0 98.0 99.0 103.0 
Dairy products and eggs : 104.0 104.0 92.0 94.0 95.0 99.0 
Bakery and other cereal products : 92.0 93.0 109.0 107.0 109.0 116.0 
Fruit and vegetables : 96.0 95.0 105.0 103.0 104.0 105.0 
Other food purchased from stores 2 : 99.0 98.0 105.0 103.0 102.0 106.0 
Food purchased from restaurants : 100.0 100.0 98.0 97.0 97.0 99.0 
Shelter 26.6 106.0 117.0 84.0 82.0 98.0 100.0 
Rented accommodation ‘ 109.0 124.0 81.0 73.0 96.0 104.0 
Owned accommodation ; 104.0 (EH) 84.0 77.0 94.0 101.0 
Water, fuel and electricity ; 109.0 117.0 90.0 113.0 117.0 88.0 
Household operations and furnishings 6 Lae | 104.0 104.0 99.0 99.0 100.0 104.0 
Household operations 105.0 106.0 99.0 100.0 103.0 106.0 
Household furnishings : 101.0 101.0 100.0 98.0 94.0 100.0 
Clothing and footwear 5.4 102.0 101.0 100.0 98.0 96.0 100.0 
Transportation 19.9 96.0 104.0 94.0 94.0 92.0 104.0 
Private transportation : 94.0 103.0 94.0 95.0 92.0 106.0 
Purchase of automotive vehicles ‘ 102.0 100.0 100.0 99.0 94.0 101.0 
Gasoline 5 97.0 96.0 101.0 103.0 96.0 106.0 
Other private transportation : 84.0 113.0 80.0 83.0 86.0 113.0 
Public transportation : 108.0 108.0 98.0 94.0 88.0 90.0 
Health and personal care 4.7 102.0 101.0 98.0 97.0 100.0 99.0 
Health care , 105.0 102.0 96.0 96.0 105.0 98.0 
Personal care : 99.0 99.0 99.0 98.0 96.0 99.0 
Recreation, education and reading 12.2 106.0 106.0 95.0 100.0 105.0 106.0 
Recreation : 100.0 102.0 98.0 94.0 99.0 104.0 
Education and reading i 116.0 115.0 89.0 111.0 117.0 111.0 
Alcoholic beverages and tobacco 
products 3.1 96.0 100.0 104.0 105.0 106.0 103.0 
Alcoholic beverages : 99.0 99.0 94.0 98.0 104.0 105.0 
Tobacco products and smokers’ supplies : 92.0 101.0 119.0 116.0 109.0 115.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CP! commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text table 7 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 1A 
Shelter 25.7 26.6 Pa eg & 
Household operations, furnishings and equipment 11.4 et 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 44 
Recreation, education and reading 13.0 A232 ile be 
Alcoholic beverages and tobacco products 3.1 3.1 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
| defined by the Bank of Canada. 


The measure of Core CP! excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/nflation/index.htm. | 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover — 
of this publication. 


| 
i 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables _ 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
2. Figures may not add to 100% due to rounding. 


3. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels: 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww. bankofcanada.ca/en/inflation/index.htm. 


Tabie 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-4 


1. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


2. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. | Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3 Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


2. The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Tabie 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Tabie 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


lt should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Appendix | 


Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


C—O 
St Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John's, and NS John, Que Que Ontario part, Ont Bay, Man 
NL Summerside, NB Ont./Que Ont 
Piet 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask Sask Alta. Alta B.C. BC. Nal! NWT. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) (v735153) (v735154) (v735155) (v735156) 


ee ———————————————————————— 
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Tabie B 


Vector numbers of the inter-city indexes of retail price differentiais, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown- Halifax, Saint Montréal 
John's, Summerside, N.S John, Que 

NL PEL. NB 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v159399071) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887 ) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (vi5939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951 ) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont Ont. Man. Sask. Alta B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v2158097 2) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v159401 14) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


Canadians want to know: 


» Are we better off this year than last? 
» Where does our money come from and where does it go? 
>» What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

>» Federal debt > Retail sales 

> Housing starts >» Manufacturing shipments 

>» Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


www.canadianeconomy.gc.ca 


It's relevant, accurate, objective... and Canadian, eh! - 
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of Canada du Canada 


The Consumer Price Index 


This publication presents the highlights ‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference'period. 
It also provides a range of the most recent tables’and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Consumer Prices 
Division, Statistics Canada, Ottawa, Ontario, K1A OT6 (telephone: 613-951-9606; toll free: 1-866-230-2248; fax: 613-951-2848; 
email: prices-prix @ statcan.gc.ca). 


For information about this product or the wide range of services and data available from Statistics Canada, visit our website at 
www.statcan.gc.ca, e-mail us at infostats @ statcan.gc.ca, or telephone us, Monday to Friday from 8:30 a.m. to 4:30 p.m., at the 
following numbers: 


Statistics Canada’s National Contact Centre 
Toll-free telephone (Canada and United States): 


Inquiries line 1-800-263-1136 
National telecommunications device for the hearing impaired 1-800-363-7629 
Fax line 1-877-287-4369 


Local or international calls: 
Inquiries line 1-613-951-8116 
Fax line 1-613-951-0581 


Depository Services Program 
Inquiries line 1-800-635-7943 
Fax line 1-800-565-7757 


To access and order this product 


This product, Catalogue no. 62-001-X, is available free in electronic format. To obtain a single issue, visit our website at 
www.statcan.gc.ca and select “Publications.” 


This product, Catalogue no. 62-001-X, is also available as a standard printed publication at a price of CAN$12.00 per issue and 
CAN$111.00 for a one-year subscription. 


The following additional shipping charges apply for delivery outside Canada: 


Single issue Annual subscription 


United States CAN$6.00 CAN$72.00 
Other countries CAN$10.00 CAN$120.00 


All prices exclude sales taxes. 
The printed version of this publication can be ordered as follows: 


¢ Telephone (Canada and United States) 1-800-267-6677 


¢ Fax (Canada and United States) 1-877-287-4369 

¢ E-mail infostats @ statcan.gc.ca 

° Mail Statistics Canada 
Finance 


R.H. Coats Bldg., 6th Floor 
150 Tunney's Pasture Driveway 
Ottawa, Ontario K1A OT6 

* In person from authorized agents and bookstores. 


When notifying us of a change in your address, please provide both old and new addresses. 


Standards of service to the public 


Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, Statistics Canada has 
developed standards of service that its employees observe. To obtain a copy of these service standards, please contact Statistics 


Canada toll-free at 1-800-263-1136. The service standards are also published on www.statcan.gc.ca under “About us” > “Providing 
services to Canadians.” 
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Consumer Prices Division 


The Consumer Price Index 
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All rights reserved. The content of this electronic publication may be reproduced, in 
whole or in part, and by any means, without further permission from Statistics Canada, 
subject to the following conditions: that it be done solely for the purposes of private 
study, research, criticism, review or newspaper summary, and/or for non-commercial 
purposes: and that Statistics Canada be fully acknowledged as follows: Source 
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product, catalogue number, volume and issue numbers, reference period and page(s). 
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Note of appreciation 


Canada owes the success of its statistical system to a long standing partnership between 
Statistics Canada, the citizens of Canada, its businesses, governments and other 
institutions. Accurate and timely statistical information could not be produced without 
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User information 


Symbols 
The following standard symbols are used in Statistics Canada publications: 
not available for any reference period 
not available for a specific reference period 
not applicable 
0 true zero or a value rounded to zero 


Os value rounded to 0 (zero) where there is a meaningful distinction between true zero and the value that was 
rounded 


P preliminary 

r revised 

x suppressed to meet the confidentiality requirements of the Statistics Act 
E use with caution 


F too unreliable to be published 


Note on CANSIM 


Data that appears in the The Consumer Price Index (catalogue no. 62-001-X) are also available electronically 
in our CANSIM (Canadian Socio-Economic Information Management System) database through the Internet 
tables 326-0009, 326-0012, 326-0015, 326-0020, 326-0021 and 326-0022, at a cost of $3.00 per series. In general, 
CANSIM provides a longer historical series. For further information on CANSIM call 1-800-263-1136. 


This publication was prepared under the direction of: 


Richard Evans Director, Consumer Prices Division 
Tarek M. Harchaoui Assistant Director, Consumer Prices Division 
Ron Morency Chief, Consumer Prices Production Section 


Cover page designed by: 


Rachel Penkar Senior Graphic Designer, Dissemination Division 
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Note to users 


The Consumer Price Index — June 2009 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2008 
December 2008 
January 2009 
February 2009 
March 2009 
April 2009 

May 2009 

June 2009 

July 2009 
August 2009 
September 2009 
October 2009 
November 2009 
December 2009 


Release date 
December 19, 2008 
January 23, 2009 
February 20, 2009 
March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
August 19, 2009 
September 17, 2009 
October 16, 2009 
November 18, 2009 
December 17, 2009 
January 20, 2010 
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Highlights 


* Consumer prices fell 0.3% in the 12 months to June 2009, following a 0.1% increase in May. Excluding energy, 
the CPI rose 2.1% year-over-year in June. On a seasonally adjusted monthly basis, consumer prices rose 0.3% 


from May to June. 
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Briefing notes 


| Highlights: 
| Consumer prices fell 0.3% in the 12 months to June 2009, following the 0.1% rise posted in May. On an unadjusted monthly 


| basis, consumer prices rose 0.3% from May to June, after increasing 0.7% from April to May. 


| All-items Consumer Price Index (CPI): 


¢ The decline in the 12-month change in the CPI in June was due primarily to a large drop in transportation costs (-7.7%), | 
which came mainly from the fall in prices for gasoline (-24.3%). 


* A 12-month decline of 0.8% in costs for shelter also put downward pressure on the 12-month change in the CPI. 


Upward pressure on the 12-month change came primarily from higher food prices (+5.5%). 
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The month-to-month rise in the CPI from May to June came primarily from a substantial rise in pump prices. 


| Main contributors to the 12-month change in the CPI: 


: Main upward contributors: 


i 


* Food purchased from restaurants (+3.6%) 
* Passenger vehicle insurance premiums (+5.3%) 
| « Meat (+6.3%) 


i 
; 
t 
t 
i 


/ ¢ Other household goods and services (+7.2%) 


| * Personal care (+5.0%) 

| Main downward contributors: 
* Gasoline (-24.3%) 

* Natural gas (-23.7%) 


* Purchase of passenger vehicles (-5.2%) 


+ Fuel oil and other fuels (-40.6%) 


| * Homeowner’s replacement costs (-3.5%) 
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| Main contributors to the monthly change in the CPI, not seasonally adjusted: 


| Main upward contributors: 
* Gasoline (+6.8%) 
| + Purchase of passenger vehicles (+1.1%) 


« Air transportation (+3.6%) 


Main downward contributors: 
* Men's clothing (-6.2%) 
* Furniture (-2.8%) 


* Women’s clothing (-2.6%) 


* Mortgage interest cost (-0.5%) 


Loe penance enero 


Annual and monthly percentage change in the most quoted indexes, not seasonaily adjusted 


Annual percentage Monthly percentage 
Percentage Percentage Percentage Percentage 
change June 2009 change May 2009 change June 2009 change May 2009 
from June 2008 from May 2008 from May 2009 from April 2009 
percent 
All-items -0.3 0.1 0.3 0.7 
Core consumer price index (CPI) 

(Bank of Canada definition) 1.9 2.0 0.0 0.4 
All-items excluding energy 2a4 23 0.1 0.4 
All-items excluding food and energy ies: is 0.0 0.4 
Goods -2.7 -2.1 0.5 1.0 
Services 2.0 22 0.2 0.5 
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Analysis 


Consumer prices fell 0.3% in June 2009 compared to June 2008, following a 0.1% increase in May. It was the 
first 12-month decline in the all-items Consumer Price Index (CPI) since November 1994. 


The decrease was due primarily to a 12-month decline of 19.0% in prices for energy products, particularly gasoline. 
Excluding energy, the CPI rose 2.1% in June. 


Chart 7 
Change in the CPI fails into negative territory but the CPI excluding energy remains relatively stable, year over year 


12-month percentage change 
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Gasoline prices fell 24.3% between June 2008 and June 2009, following a 12-month decline of 25.1% in May. 


Nationally, the average retail price for regular, unleaded gasoline at self-service stations has been volatile, climbing 
to a peak of 136.6 cents per litre in July 2008 before reaching a low of 76.5 cents per litre in December 2008. 
In June 2009, unleaded gasoline prices at self-service stations averaged 101.6 cents per litre compared 
with 135.1 cents per litre last June. 


Of the eight major components in the CPI, three recorded declines in the 12 months to June: transportation; shelter; 
and clothing and footwear. The most significant downward contributor was transportation, which includes lower 
prices for gasoline, as well as purchasing passenger vehicles. 


In the shelter component, prices fell for natural gas, fuel oil and other fuels and homeowner's replacement costs, 
continuing a downward trend. 


The primary upward contributor on the CPI in June continued to come from higher food prices. However, the increase 
in food prices has been slowing since March 2009. 
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12-month change: Declines in shelter and transportation costs continue 


Chart 2 
Shelter costs fall further, year over year 
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12-month percentage change 


Prices for the transportation component declined 7.7% in the 12 months to June, a slowdown from the 8.2% fall in 
May. The year-over-year drop in prices for gasoline and a fall in prices for passenger vehicles were the primary 
contributors. 


Chart 3 
Drop in 12-month gasoline price index due more to high prices in 2008 
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The cost of purchasing passenger vehicles fell 5.2% in June, a slowdown from the 6.6% decline recorded in May 
and the 8.3% decline in April. An increase in passenger vehicle insurance premiums tempered the overall decline 
in the transportation component. 


In the shelter component, prices declined 0.8% in the 12 months to June following a 0.2% drop in May. This was 
primarily the result of price declines for natural gas (-23.7%) and fuel oil and other fuels (-40.6%) and in homeowner's 
replacement costs (-3.5%). Shelter costs were also dampened by reduced upward pressure from mortgage interest 
costs. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, rose 0.9% in June, following the increase of 1.9% in May. The gradual slowing in the mortgage 
interest cost index reflects the downward trend in mortgage interest rates and housing prices. 


In the clothing and footwear component, prices for clothing fell 3.6%. The primary contributor was a 6.1% drop in 
prices for women’s clothing. 


Food costs continued to put significant upward pressure on prices, albeit to a lesser degree than in previous months. 
In the 12 months to June, food prices rose 5.5%, compared with increases of 6.4% in May and 7.1% in April. The 
main factor was higher prices for food purchased from stores, which rose 6.4% in June after a 7.4% increase in May. 


In addition, price increases for food purchased from restaurants have been slowing. In the 12 months to June, prices 
for food purchased from restaurants rose 3.6%, following an increase of 4.0% in May and 4.2% in April. 


Provinces: Consumer prices down in four provinces 


Consumer prices on average declined in four provinces between June 2008 and June 2009: Prince Edward Island, 
Nova Scotia, Alberta and British Columbia. 


Chart 4 
Change in the CPI varies substantially across the country, year over year 
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12-month percentage change 


The main downward contributors in all provinces were price declines for gasoline and other energy components. 
The main upward push came from rising prices for various food items. 


Statistics Canada — Catalogue no. 62-001-X_ 11 


The Consumer Price Index — June 2009 


Consumer prices declined at the fastest pace in Alberta (-1.6%) and Nova Scotia (-1.1%). 


In Alberta, prices were down for the third consecutive month. The main factor in the 12 months to June was a 6.3% 
decrease in shelter costs, a much larger fall than the national decline of 0.8%. This was mainly due to drops in 
natural gas prices and homeowner's replacement costs. 


In Nova Scotia, the main contributor to the decline in consumer prices was a 3.0% fall in shelter costs. 


On the other hand, consumer prices rose 1.0% in Saskatchewan, the fastest increase. This was due to a 3.3% rise 
in costs for shelter. 


In Central Canada, consumer prices in Ontario posted no change in the 12 months to June, while they rose 0.2% 
in Quebec. 


Month-to-month seasonally unadjusted CPI increases 


Consumer prices prior to seasonal adjustment rose 0.3% from May to June, after increasing 0.7% from April to May. 


Chart 5 
Consumer prices up in almost all provinces in June, month over month 
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Upward pressure on the monthly CPI came primarily from higher prices for gasoline and to purchase passenger 
vehicles. Consumers paid on average 6.8% more at the pump in June compared to May. 
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Chart 6 
Prices at the pump continue to rise, month over month 


month-to-month percentage change 
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A drop in prices for men’s and women’s clothing and furniture, and in costs for mortgage interest helped to dampen 
the overall rise in the monthly CPI in June. 


Consumer prices in almost all provinces gained momentum in June from May. This was largely due to an increase 
in pump prices across the country. 


Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CPI rose 0.3% from May to June, after increasing 0.2% from April to 
May. June’s increase was due primarily to a 2.3% rise in the transportation cost index. A monthly increase in prices 
for gasoline in June compared to May largely accounted for the rise. 


42-month change in the Bank of Canada’s core index 
The Bank of Canada’s core index advanced 1.9% over the 12 months to June, following the 2.0% rise posted in May. 


On a month-to-month basis, the core index prior to seasonal adjustment posted no change from May to June, after 
increasing 0.4% from April to May. 


The seasonally adjusted monthly core index increased 0.2% from May to June, after posting a 0.3% rise from April 
to May. 
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Related product 


Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 
326-0012 Average retail prices for food and other selected items, monthly 
326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and 


services, annual 


326-0020 Consumer price index (CPI), 2005 basket content, monthly 
326-0021 Consumer price index (CPI), 2005 basket content, annual 
326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 
Se Ce Se aA IS et” obs eee Rt er de TE 
2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

« Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

+ /nter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 4 


The Consumer Price Index, major components and special aggregates, | Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance” June 2009 from 
number June 2009 May 2009 June 2008 May 2009 June 2008 
2002=100 
All-items (v41690973) 100.0 115.1 114.7 115.4 0.3 -0.3 
Food (v41690974) 17.0 122.2 121.9 115.8 0.2 56 
Shelter (v41691050) 26.6 121.3 121.4 12223 -0.1 -0.8 
Household operations, furnishings and equipment (v41691067) qotat 107.3 107.6 104.3 -0.3 2.9 
Clothing and footwear (v41691108) 5.4 91.3 93.9 92.5 -2.8 aio 
Transportation (v41691128) 19.9 116.1 113.5 125.8 pips: -77 
Health and personal care (v41691153) 47 112.8 A. 108.7 0.6 3.8 
Recreation, education and reading (v41691170) 122 103.8 103.8 102.9 0.0 0.9 
Alcoholic beverages and tobacco products (v41691206) = 131.6 131.2 NN fel 0.3 3.1 
All-items (1992=100) (v41713403) 137.0 136.6 137.3 0.3 -0.2 
Special aggregates 
Goods (v41691222) 48.8 108.6 108.1 111.6 0.5 -2.7 
Durable goods (v41691223) 13:3 87.6 87.6 89.4 0.0 -2.0 
Semi-durable goods (v41691224) Tae 92.8 94.7 93.6 -2.0 -0.9 
Non-durable goods (v41691225) 28.2 124.7 123.1 129.0 1.3 -3.3 
Services (v41691230) Sz 121-5 121.3 119.1 0.2 2.0 
All-items excluding food (v41691232) 83.0 113.6 113-2 115;3 0.4 -1.5 
All-items excluding food and energy (v41691233) 73.6 ah) AY et UA10.S 0.0 1.3 
All-items excluding energy (v41691238) 90.6 113.6 113-5 111.3 0.1 2.1 
All-items excluding gasoline (v41693245) 95.1 113.8 113.8 {12:3 0.0 cs 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 111.4 110.8 0 Gh ev 0.5 -0.3 
Energy (v41691239) 9.4 133.9 129.4 165.3 36 -19.0 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 114.4 114.1 114.8 0.3 -0.3 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 ASL Lise 111.6 0.0 1.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 2 


The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance? June 2009 from 
number June 2009 May 2009 June 2008 May 2009 June 2008 
2002=100 
All-items (v41690914) 100.0 114.4 114.1 114.8 0.3 -0.3 
Food (v41690915) 17.0 121.6 121.5 115.1 0.1 5.6 
Shelter (v41690916) 26.6 121.3 121.4 122.3 -0.1 -0.8 
Household operations, furnishings and equipment (v41690917) i a 107.4 107.4 104.4 0.0 2.9 
Clothing and footwear (v41690918) 5.4 93.2 93.9 94.1 -0.7 -1.0 
Transportation (v41690919) 19.9 116.1 113.5 125.8 2.3 77 
Health and personal care (v41690920) 47 112.3 111.8 108.4 04 3.6 
Recreation, education and reading (v41690921) t2r2 103.0 103.0 102.2 0.0 0.8 
Alcoholic beverages and tobacco products (v41690922) 3.1 131.6 131.2 TBS 0.3 3.1 
Special aggregates 
All-items excluding food (v41690923) 83.0 113.6 113.2 145.3 0.4 -1.5 
All-items excluding food and energy (v41690924) 73.6 111.6 111.5 110.3 0.1 py 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 112.3 112-2 110.3 0.1 1.8 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 T1S.£ 113.5 111.6 0.2 1.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector June 2009 from 
number “june 2009. May 2009. June 2008 + +May 2009 ~~ June 2008 
2002=100 

Newfoundland and Labrador (v41691244) 115.8 115.2 115.4 0.5 0.3 
Prince Edward Island (v41691379) 11825 117.6 119.5 0.8 -0.8 
Nova Scotia (v41691513) 116.5 115.8 117.8 0.6 -1.1 
New Brunswick (v41691648) 114.5 113.7 114.5 0.7 0.0 
Quebec (v41691 783) 114.3 Tiss? 114.1 0.5 0.2 
Ontario (v41691919) 114.2 114.0 114.2 0.2 0.0 
Manitoba (v41692055) 115.1 114.4 114.4 0.6 0.6 
Saskatchewan (v41692191) 118.2 PPA) 117.0 1.0 1.0 
Alberta (v41692327) 122.0 121.4 124.0 0.5 -1.6 
British Columbia (v41692462) 112.8 112.9 113.6 -0.1 -0.7 
Whitehorse, Yukon (v41692598) 114.9 114.0 114.6 0.8 0.3 
Yellowknife, Northwest Territories (v41692722) 116.9 116.0 116.6 0.8 0.3 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 113.8 113.6 110.5 0.2 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food! 


CANSIM Indexes Percentage change 
vector June 2009 from 


number “june 2009 May 2009 June 2008 ++ May 2009 June 2008 


2002=100 

All-items (v41690973) 115.1 114.7 115.4 0.3 -0.3 

Food (v41690974) 122.2 121.9 115.8 0.2 5.5 

Food purchased from stores (v41690975) 122.7 122.5 115.3 0.2 6.4 

Meat (v41690976) 119.9 119.0 112.8 0.8 6.3 

Fresh or frozen meat (excluding poultry) (v41690977) ers 117.8 109.0 -0.1 8.0 

Fresh or frozen beef (v41690978) 120.7 120.1 110.0 0.5 9.7 

Fresh or frozen pork (v41690979) 107.2 109.1 103.0 -1.7 41 

Fresh or frozen poultry meat (v41690981) 129.6 127.8 124.2 1.4 4.3 

Fresh or frozen chicken (v41690982) 133.0 131.1 126.8 1.4 4.9 

Processed meat (v41690984) 115.4 113.9 109.3 1.3 5.6 

Ham and bacon (v41690985) 109.3 104.2 106.2 4.9 2.9 

Other processed meat (v41690986) 118.8 119.0 T1423 -0.2 6.7 

Fish, seafood and other marine products (v41690987) 108.4 107.9 100.9 0.5 7.4 

Fish (v41690988) 11937; 112.9 104.8 0.7 85 

Fresh or frozen fish (including portions and fish sticks) (v41690989) 113.6 M20 105.4 1.3 7.8 

Canned and other preserved fish (v41690990) 113.8 114.7 103.6 -0.8 9.8 

Dairy products and eggs (v41690992) 129.4 128.9 1246 0.4 3.9 

Dairy products (v41690993) 129.7 129.1 124.8 0.5 3.9 

Fresh milk (v41690994) 128.7 128.9 123.2 -0.2 4.5 

Butter (v41690995) 128.8 127.6 124.6 0.9 3.4 

Cheese (v41690996) 129.4 127.8 126.1 1.3 2.6 

Ice cream and related products (v41690997) 129.7 W2 Fe 1225 2.0 5.9 

Eggs (v41690999) 125.3 125.8 12232 -0.4 2.5 

Bakery and cereal! products (excluding infant food) (v41691000) 137.6 137.9 132.9 -0.2 3.5 

Bakery products (v41691001) 143.2 143.9 137.6 -0.5 41 

Bread, unsweetened rolls and buns (v41691002) 160.1 160.5 156.3 -0.2 2.4 

Biscuits (v41691003) 122.0 122.6 113.6 -0.5 74 

Other bakery products (v41691004) 133.2 134.3 126.9 -0.8 5.0 

Cereal products (excluding infant food) (v41691005) 127.5 127.0 124.6 0.4 2.3 

Rice (including rice-based mixes) (v41691006) 139.1 140.5 134.2 -1.0 3.7 
Breakfast cereal and other grain products (excluding infant 

food) (v41681007) 114.5 Tae es 107.7 1.1 6.3 

Pasta products (v41691008) 146.1 146.1 147.5 0.0 -0.9 

Flour and flour based mixes (v41691009) 140.4 140.5 150.9 -0.1 -7.0 

Fruit, fruit preparations and nuts (v41691010) 115.8 115.5 107.5 0.3 ae 

Fresh fruit (v41691011) qilizest 111.6 101.0 0.4 11.0 

Apples (v41691012) 113.6 116.4 109.9 -2.4 3.4 

Oranges (v41691013) 111.9 106.5 103.3 51 8.3 

Bananas and plantains (v41691014) 140.8 140.8 120.1 0.0 Lees 

Other fresh fruit (v41691015) 106.4 106.1 94.2 0.3 13.0 

Preserved fruit and fruit preparations (v41691016) TAA T iets 418-1 0.0 3.0 

Fruit juices (v41691017) 124.1 124.1 123.4 0.0 0.8 

Other preserved fruit and fruit preparations (v41691018) 115.4 W157 105.1 -0.3 9.8 

Nuts (v41691019) 118.6 118.8 109.4 -0.2 8.4 

Vegetables and vegetable preparations (v41691020) 113.6 113.9 104.1 -0.3 9.1 

Fresh vegetables (v41691021) 110.0 110.7 100.9 -0.6 9.0 

Potatoes (v41691022) 112.9 110.9 88.6 1.8 27.4 

Tomatoes (v41691023) 88.7 90.5 86.8 -2.0 2.2 

Lettuce (v41691024) 85.8 105.9 80.3 -19.0 6.8 

Other fresh vegetables (v41691025) pay": 120.2 114.4 nie 6.8 

Preserved vegetables and vegetable preparations (v41691026) 126.6 125.4 115.3 1.0 9.8 

Frozen and dried vegetables (excluding canned) (v41691027) 123.9 122.8 114.3 0.9 8.4 

Canned vegetables and other vegetable preparations (v41691028) 128.3 (272 116.0 0.9 10.6 

Other food products and non-alcoholic beverages (v41691029) 121.2 121.5 111.8 -0.2 8.4 

Sugar and confectionery (v41691030) 120.7 123.0 114.3 -1.9 5.6 

Fats and oils (v41691033) 139.6 139.8 130.6 -0.1 6.9 

Coffee and tea (v41691036) 119.7 118.2 112.3 133 6.6 

Condiments, spices and vinegars (v41691039) 4113.4 112.8 104.9 0.3 78 

Other food preparations (v41691040) 122.8 121.9 113.7 0.7 8.0 

Non-alcoholic beverages (v41691045) 17.2 118.9 105.2 -14 11.4 

Food purchased from restaurants (v41691046) 121.1 120.5 116.9 0.5 3.6 

Food purchased from table-service restaurants (v41691047) 122.0 5 4 be’ 117.9 0.7 3.5 

Food purchased from fast food and take-out restaurants (v41691048) 118.9 118.9 114.6 0.0 3.8 


rr pees 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 4-2 


The Consumer Price Index — June 2009 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


Shelter 


Rented accommodation 
Rent 


Owned accommodation 

Mortgage interest cost 1 

Replacement cost 

Property taxes (including special charges) 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 


Water, fuel and electricity 
Electricity 2 

Water 

Natural gas 

Fuel oil and other fuels 


a 


CANSIM 
vector 
number 


(v41691050) 


(v41691051) 
(v41691052) 


(v41691055) 
(v41691056) 
(v41691057) 
(v41691058) 
(v41691059) 
(v41691060) 


(v41691062) 
(v41691063) 
(v41691064) 
(v41691065) 
(v41691066) 


Indexes 


May 2009 


June 2008 


2002=100 


Percentage change 
June 2009 from 


June 2009 May 2009 


June 2008 


eee UU NnEnNEESSIEIEIEIEIEIEEEII EERE 


121.3 


109.3 
109.3 


125.8 
118.7 
134.8 
124.1 
162.3 
116.0 


124.6 
114.6 
157.1 
115.2 
150.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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122.3 


107.7 
107.7 


124.4 
117.6 
139.7 
120.3 
153.4 
108.3 


138.3 
112.9 
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The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Household operations, furnishings and equipment 


nn a Lea EEE EE eae ee eL 


CANSIM Indexes Percentage change 
vector June 2009 from 
number “june 2009. + May 2009 June 2008 ## May 2009 June 2008 
2002=100 

Household operations, furnishings and equipment (v41691067) 107.3 107.6 104.3 -0.3 2.9 
Household operations (v41691068) 41334 112.8 109.5 0.3 3.3 
Communications (v41691069) 105.0 105.0 105.6 0.0 -0.6 
Telephone services (v41691070) 105.6 105.6 106.1 0.0 -0.5 
Internet access services (v41693216) 95.3 95.3 97.2 0.0 -2.0 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 35 
Child care and domestic services (v41691072) 125.4 125.4 119.8 0.0 47 
Child care (v41691073) 123-2 123.2 118.3 0.0 4.1 
Domestic services (v41691074) 130.4 130.4 123.6 0.0 5.5 
Household chemical products (v41691075) 109.8 110.6 104.5 -0.7 5.4 
Paper, plastic and foil supplies (v41691078) Asides 110.8 105.1 0.3 a 
Other household goods and services (v41691081) 120.1 119.0 112.0 0.9 re 
Pet food and supplies (v41691082) 116.7 115.3 104.9 5 142 
Seeds, plants and cut flowers (v41691083) 106.3 107.0 104.9 -0.7 ‘Lo 
Other horticultural goods (v41691084) 105.2 104.8 102.6 0.4 PRS 
Financial services (v41693229) 124.8 123.3 115.8 5 7.8 
Household furnishings and equipment (v41691087) 97.6 98.6 95.4 -1.0 2.3 
Furniture and household textiles (v41691088) 98.6 100.7 OTs -2.1 0.9 
Furniture (v41691089) 96.5 99.3 96.2 -2.8 0.3 
Household textiles (v41691093) 106.1 105.6 102.8 0.5 Siz 
Household equipment (v41691097) 89.3 89.2 86.8 0.1 2.9 
Household appliances (v41691098) 88.5 88.4 86.6 0.1 nia 
Non-electric kitchen utensils and tableware (v41691 103) 91.0 86.9 88.5 47 2.8 
Services related to household furnishings and equipment (v41691107) 146.0 146.0 135.7 0.0 7.6 


rr 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 
vector June 2009 from 
number “June 2009. May 2009 June 2008 + ~May 2009 ~~ June 2008 
2002=100 
Clothing and footwear (v41691108) 91.3 93.9 92.5 -2.8 -1.3 
Clothing (v41691109) 84.9 88.0 88.1 -3.5 -3.6 
Women's clothing (v41691110) 83.5 85.7 88.9 -2.6 -6.1 
Men's clothing (v41691111) 87.4 93.2 88.8 -6.2 -1.6 
Children’s clothing (including infants) (v41691112) 83.7 83.2 83.2 0.6 0.6 
Footwear (v41691113) 93.9 96.4 92.6 -2.6 1.4 
Clothing accessories and jewellery (v41691118) 111.0 111.8 105.2 -0.7 §.5 
Clothing material, notions and services (v41691123) 118.4 118.7 114.9 -0.3 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 


Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691 152) 


Indexes Percentage change 
June 2009 from 
June 2009 May 2009 June 2008 May 2009 June 2008 
2002=100 

116.1 1413.5 125.8 a3 -7.7 
114.9 112.3 125.7 2.3 -8.6 
87.7 86.5 92.2 1.4 49 
87.4 86.3 92.1 1:3 -5.1 
88.1 87.1 92.9 ed -5.2 
105.4 99.4 101.6 6.0 3.7 
141.0 136.9 157.9 3.0 -10.7 
147.0 137.6 194.3 6.8 -24.3 
125.3 125.3 1A 0.0 3.5 
141.7 141.5 135.0 0.1 5.0 
144.8 144.7 137.5 0.1 Lopes 
107.3 107.3 106.4 0.0 0.8 
149.5 149.5 149.2 0.0 0.2 
142.3 138.9 134.1 2.4 6.1 
127.4 124.9 126.9 2.0 0.4 
128.3 128.3 123:2 0.0 41 
126.0 126.0 12855 0.0 2.0 
133.0 133.0 122.2 0.0 8.8 
126.7 122.8 128.8 3.2 -1.6 
125.8 121.4 128.3 3.6 -1.9 
125.8 126.5 125.2 -0.6 0.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-6 


The Consumer Price Index — June 2009 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


nn EEE EEE SSSI SaSET Sa 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


ee 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691 164) 
(v41691169) 


Indexes Percentage change 
June 2009 from 
June 2009 May 2009 June 2008 May 2009 June 2008 
2002=100 
112.8 112.1 108.7 0.6 3.8 
116.1 116.0 112.9 0.1 2.8 
107.0 106.8 104.2 0.2 La 
105.5 105.1 102.1 0.4 3.3 
103.9 102.4 101.2 1:5 2 
108.3 109.7 103.7 -1.3 44 
110.2 110.3 110.2 -0.1 0.0 
128.6 128.6 125.0 0.0 2.9 
103.7 103.7 101.5 0.0 a2 
127.4 127.4 124.4 0.0 2.4 
109.8 108.4 104.6 a) 5.0 
103.9 101.6 97.5 Dae 6.6 
118.0 118.0 114.5 0.0 3.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Recreation, education and reading 


nn a er =e an 


Recreation, education and reading 


Recreation 
Recreational equipment and services (excluding recreational vehicles) 
Purchase and operation of recreational vehicles 
Home entertainment equipment, parts and services 
Travel services 
Traveller accommodation ' 
Travel tours 
Other cultural and recreational services 
Spectator entertainment (excluding cablevision) 
Cablevision and satellite services (including pay television) 
Use of recreational facilities and services 


Education and reading 

Education 
Tuition fees 

Reading material and other printed material (excluding textbooks) 
Newspapers 
Magazines and periodicals 


CANSIM 
vector 
number 


(v41691170) 


(v41691171) 
(v41691172) 
(v41691179) 
(v41691184) 
(v41691190) 
(v41691191) 
(v41691192) 
(v41691193) 
(v41691194) 
(v41691195) 
(v41691196) 


(v41691197) 
(v41691198) 
(v41691199) 
(v41691202) 
(v41691203) 
(v41691204) 


Indexes Percentage change 
June 2009 from 
June 2009 May 2009 June 2008 May 2009 June 2008 
2002=100 

103.8 103.8 102.9 0.0 9 
97.8 97.9 97.9 -0.1 -0.1 
65.7 66.1 69.4 -0.6 -5.3 
116.0 116.0 112.1 0.0 3.5 
79.0 79.6 82.0 -0.8 -3.7 
97.1 96.5 98.6 0.6 -1.5 
83.2 82.3 86.9 ta -4.3 
112.6 112.6 110.5 0.0 1.9 
128.7 128.7 123.4 0.0 4.3 
122.2 11222 117.3 0.0 4.2 
135.5 135.5 129.6 0.0 46 
125.0 125.0 120.4 0.0 3.8 
122.4 122.5 118.3 -0.1 3.5 
125.9 125.9 121.8 0.0 3.4 
130.7 130.7 125.7 0.0 4.0 
110.4 110.6 106.1 -0.2 4.1 
124.0 124.0 118.9 0.0 43 
118.9 118.9 118.9 0.0 0.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 4-8 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 


beverages and tobacco products 


Alcoholic beverages and tobacco products 


Alcoholic beverages 
Alcoholic beverages served in licensed establishments 
Beer served in licensed establishments 
Liquor served in licensed establishments 
Alcoholic beverages purchased from stores 
Beer purchased from stores 
Wine purchased from stores 
Liquor purchased from stores 


Tobacco products and smokers’ supplies 
Cigarettes 


CANSIM 
vector 
number 


(v41691206) 


(v41691207) 
(v41691208) 
(v41691209) 
(v41691211) 
(v41691212) 
(v41691213) 
(v41691214) 
(v41691215) 


(v41691216) 
(v41691217) 


June 2009 


Indexes 


May 2009 


June 2008 


2002=100 


Percentage change 
June 2009 from 


May 2009 


June 2008 


eee 


131.6 


115.0 
119.9 
121.8 
121.0 
112.6 
116.6 
105.3 
lines: 


146.4 
146.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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112.1 
115.6 
116.2 
117.1 
110.3 
113.8 
104.9 
108.2 


141.4 
141.4 
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The Consumer Price Index — June 2009 


Table 5 
The Consumer Price index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41690973) 
1990 1098 “TE2- “Gies) 1S) Way Se, (8S Tee" FSS) (95° Fe00" 799 78.4 
1991 82:0. 82:0, 82:3, 823) 827% 834) 83.2, .83:3 .83.1, 83:0, (63:3 82.9 82.8 
1992 83:3) 83.63 83:6. 837m 83:3) 84:08. 64.2...842 184.25 84.3 9.847. 847 84.0 
1993 85:0) “85:6; 85.2) 852) 85:4) 8545 85.6 85:7 85:7 85:9 86:3" (86:4 85.6 
1994 S645 S5:de S545 S545 852m 8545 85.7 85:8 85.9") 65.7" 86.255 863 85.7 
1995 8616) 8720F "S720 "SiS 87 “Sie/e “87. Bir 87.8" “87.7 880" "878 87.6 
1996 88.0 881 885 887 890 890 890 890 891 893 897 89.7 88.9 
1997 899 90.1 902 902 903 905 905 906 906 906 905 904 90.4 
1998 90.9 91.0 91.4 910 913 914 914 914 912 916 916 913 91.3 
1999 915 91.6 92:0 925 92% 929 93.1 933 936 93.7 93.6 93:7 92.9 
2000 935 941 948 945 949 955 958 957 961 963 966 96.7 95.4 
2001 96.3 968 97.1 978 986 98.7 984 984 986 981 97.2 97.4 97.8 
2002 976 982 989 995 997 999 100.5 1009 1009 101.2 101.5 101.1 100.0 
2003 102.0 102.8 103.1 1024 1025 102.5 1026 102.9 103.1 102.8 103.1 103.2 102.8 
2004 103.3 1035 1039 104.1 105.0 105.1 105.0 1048 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 1066 106.7 1069 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 109.2 109.7 1095 1096 1098 1092 109.0 109.2 109.4 109.1 
2007 109:45y (102M iaten AilcGumaidieadened delnome tt 2.0m ahd ys elt deOeed eG eit dhs nde. 411-5 
2008 A1MSry (icone 1d2 Cae 1S 5un (14 Geeta (10:5. tle Odio = di4:O ated) adore 114.1 
2009 113.0% 11338) 114:0Re 113:9) 5 11470 3 115A - + ce 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 5.5 5.5 5.3 5.0 4.4 4.4 4.1 4.1 4.2 4.7 Sa 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 44 41 3.8 5.6 
1992 1.6 136 1.6 fay 23 dat fee 1.1 Aes 1.6 tere 22 1.4 
1993 2.0 2.4 1.9 1.8 1.9 127, tere 1.8 1.8 1.9 1.9 [ars 1.9 
1994 123 0.1 0.2 02 -0.2 0.0 0.1 0.1 O27) 0:25 0.4 0.2 0.1 
1995 0.6 1.9 2H 25 2.9 2NTf 2.6 22 2.2 2.3 2.1 tet 2.2 
1996 1.6 1.3 1.5 1.4 tus eS) fes 5 5 1.8 1.9 22 1.5 
1997 232 2.3 1.9 unr 125 LT ted, 1.8 Nard 5 0.9 0.8 Aa? 
1998 el 1.0 1.0 0.9 ie 1.0 1.0 0.9 0.7 ale pe 1.0 1.0 
1999 0.7 0.7 1.0 1.6 25 1.6 1.9 2 2.6 2.3 22 2.6 1.8 
2000 22 Bal 3.0 22 2.4 2.8 2.9 2.6 aT 2.8 3.2 32 2.7 
2001 3.0 2.9 2.4 35 3.9 3.4 21, 2.8 2.6 1.9 0.6 0.7 Zo 
2002 As 1.4 1.9 lay iil 1.2 Pe 25 23 32 44 3.8 22 
2003 45 47 4.2 2.9 2.8 2.6 2.1 2.0 2.2 1.6 1.6 2.1 2.8 
2004 ds 0.7 0.8 iat 2.4 2.5 23 1.8 1.8 2:3. 2.4 2.1 1.8 
2005 1.9 2m 2:3 2.4 1.6 Af 2.0 2.6 Sue 2.6 2.0 ee | 2.2 
2006 2.8 2.2 22 2.4 2.8 2.4 ZR) 2A 0.7 1.0 1.4 4 I 2.0 
2007 Te 2.0 2:3 292. Zio: 22 22 ed 2.5 24 2.5 2.4 2.2 
2008 22 1.8 1.4 IR 22 3.1 3.4 3.5 3.4 2.6 2.0 1.2 2.3 
2009 1.1 1.4 Wee 0.4 0.1 -0.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 
Indexes (v41693242) 
1990 786 3.0) 9. 23" /9.5* 796 79:9 80:1 80:4. 80.8 810 “S08 79.8 
1991 81:4 Sly Sty St jeesdiide 82.08. 162.0. 36230 62.4.0 02 Gee OOo 82.1 
1992 827 83.0 83.2 833 835 834 835 83.6 83.7 84.0 844 843 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 861 85.3 
1994 SGi2” (80'G" SBbiGa E8by- 86582866" “86.788 66.8 87.259 5872 87:58 987.6 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 892 88.8 
1996 894 389.8 89:3 89:9 90:1 801 903 90:5 90:8 908 91.3 91.1 90.3 
1997 Sis" -Gils- «Oe e9IO* O20 Nso2" S24ge 923 92.409 1025) G2 4qn925 92.0 
1998 926" 92:9" 93:0' 93:0" 93.25, 498'2 93:3 593.4 93.4. (93:7 93:75 593.5 93.2 
1999 93.5 938 941 942 945 946 947 949 952 951 950 94.8 94.5 
2000 946 950 953 953 955 95.8 958 960 962 963 964 96.4 95.7 
2001 963 966 97.1 974 977 979 982 983 984 984 98.1 98.0 97.7 
2002 981 988 992 996 998 1000 1002 100.7 100.9 100.9 101.2 100.7 100.0 
2003 Wise A0tee OZ OI Oi 102-25 O2iie 102 1ietO22 102698102.7 106,0mn02.3 102.2 
2004 1028 103.0 103.3 103.5 103.7 103.8 104.0 1038 1041 1041 1047 104.6 103.8 
2005 1045 104.8 105.2 1052 1054 105.4 1054 1056 105.9 1059 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 1083 1084 1086 108.4 107.5 
2007 108.6 109.1 109.5 1096 109.9 109.9 110.0 110.1 1105 1103 110.3 110.0 109.8 
2008 TOM 110K 1G AE eo Ge i? 112.0) Ti24 42.2" 130 1126 id Wa ELA 
2009 1122 1128" 11S 112 fs? ioe. 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 3.5 3.4 3.4 3.5 3.4 3.4 35 3.6 3.0 3.2 3.4 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 2.7 25 Zt ae 25 2.9 
1992 1.6 1.6 1.8 2.0 2.1 ib Ze 1.8 1.6 1.6 1.8 1.9 2:2 1.8 
1993 23 2.3 2.0 1.9 tee 1.8 PP 2.2 2/3 2.0 2a 2.1 2.0 
1994 1.9 2.0 2.0 Dal 1.9 2.0 1.6 1.6 1.9 1.8 1:5 Ys 1.9 
1995 2.0 2.0 2.1 2.1 2.4 2.3 2.4 2.5 2.4 2.4 2.4 1.8 22 
1996 ZA ig 1.6 1.6 Wes nea Jay 1.7 lh Lets Eo 2.1 iti 
1997 2a 1.9 2a 2.2 2.1 PRP 2.0 2.0 1.8 1.9 12 1.3 1.9 
1998 1.4 1.5 1.4 ile 13 1.2 1.3 2 Tel 1:3 1.4 1.3 1:3 
1999 1.0 1.0 AZ i lees! 1.4 1:5 1.5 1.6 1.9 y Rs: 1.4 1.4 1.4 
2000 diz 13 1.3 1.2 4 1.3 1.2 12 le 1.3 1.5 yi 1:3 
2001 1.8 Ney 1.9 22 2.3 Pgs 2:5 2.4 2:3 22 1.8 1.7 2A 
2002 1.9 Deo 2.2 2.3 24 iat 2.0 24 25 2:5 3.2 2.8 2.4 
2003 3.3 3.0 2.8 Pasi 2.4 Zt 1.9 1.5 ere 1.8 1.8 on 2.2 
2004 1:5 ee 1.8 1.8 155 ilecé 1.9 1.6 1.5 1.4 1.7 1.8 1.6 
2005 ATE er 1.8 1:6 1.6 1.0 1.3 1 eFs PY Be 15 1.5 1.6 
2006 1.6 ey 1.7 1.6 2.0 Ve 2.0 2.0 2:3 2.4 PP on 1.9 
2007 2:3 2.3 23 2.5 2.2 25 Paes Pap. 2.0 1.8 1.6 £5 pe 
2008 1.4 1.5 1.3 jas) Re Ane 15 Ny ater ay 2.4 2.4 rat 
2009 1.9 1.9 2.0 1.8 2.0 1.9 


ee oe 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1990 79.6 82.5 84.2 86.1 71.6 79.1 73.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 796 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 ie. 
1993 84.5 89.1 88.7 96.0 768 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 SS:.0 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 Ts 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 9736 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 dio 105.9 100.6 2th 107.1 TAT 106.9 132.8 
2007 111.8 116.9 103.2 95.7 6 He 107.3 101.8 125.5 108.0 1148 109.0 135.9 
2008 11537 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
Monthly indexes 
2008 
January 112.4 119:2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 q17.0 109.6 143.2 
April T13i5 d20:2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 sere 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 12273 104.3 92.5 125.8 108.7 102.9 127.7 1116 119.1 110.3 165.3 
July 116.5 123:3 104.4 93.3 125.7 108.5 103.2 127.6 1124 119.4 110.4 169.1 
August 116.8 123.8 104.4 93:7 1284 109.3 103.5 127.5 a Pat Fes) 119.6 110.5 164.0 
September 117.1 A231 105.6 96.1 122.4 109.4 103.9 128.0 1115 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 
January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 121:5 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 111.1 12r 
April 121.6 121.4 107.3 95.1 110.5 i 102.4 129.7 107.0 120.7 cB fi Fe 123.9 
May 121.9 121.4 107.6 93.9 113.5 112-4 103.8 131.2 108.1 121.3 Avie 129.4 
June 122.2 121.3 107.3 91.3 116.1 112.8 103.8 131.6 108.6 121.5 44 133.9 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 


and Linking" at the end of this publication. 
See "Nata quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-4 
Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonaily adjusted, 
Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
pamnber 2008 2008 2007 2006 2005 
2002=100 percent 

All-items (v41693271) 114.1 | 2.2 2.0 2 
Food (v41693272) 115.7 3:5 2. 2.3 2.5 
Shelter (v41693348) 122.0 4.4 3.4 3.6 3.2 
Household operations, furnishings and 

equipment (v41693365) 104.6 1.4 1.0 0.5 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 470 a 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 1:2 -0.2 -0.3 
Alcoholic beverages and tobacco 

products (v41693504) Zo 1.6 3.1 2.2 ef 
Goods (v41693520) 109.4 1.3 0.8 12 2.3 

Durable goods (v41693521) 89.7 -5.3 -1.6 -0.7 -0.6 

Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 

Non-durable goods (v41693523) 124.4 Sat 22 2.9 4.4 
Services (v41693528) 118.7 3.4 3.3 2a Ze 
All-items excluding food (v41693530) 113.8 22 2.0 2.0 22 
All-items excluding food and energy (v41693531) 110.3 ez 2.0 1.5 1.3 
All-items excluding energy (v41693536) 111.3 1.6 2a ee 1.5 
Energy (v41693537) 149.3 9.9 2.3 5.1 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 
Annual average! percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2005 to 2008 


nn 
CANSIM Annual Annual average percentage change 
vector aveIRGE. es ©) ty se Se 
1 data 2008 2008 2007 2006 2005 
2002=100 percent 
Canada (v41693271) 114.1 2.3 2.2 2.0 2.2 
Newfoundland and Labrador (v41693542) 114.3 2.9 1.5 1.8 PAN 
Prince Edward Island (v41693677) qize5 3.4 1.8 2.3 3a) 
Nova Scotia (v4169381 1) 115.9 3.0 1.9 2.0 2.8 
New Brunswick (v41693946) 113.2 ier 1.9 ted 2.4 
Quebec (v41694081) 112.7 2.1 1.6 40 2.3 
Ontario (v41694217) 113.3 23 1.8 1.8 22 
Manitoba (v41694353) 113.4 2:3 2.0 2.0 27 
Saskatchewan (v41694489) 115.9 21.33} 2.8 aA 2.2 
Alberta (v41694625) 121.6 Sh 5.0 3.9 24 
British Columbia (v41694760) 112.3 2.1 1.8 (Veh 2.0 
Whitehorse, Yukon (v41694896) 113.4 3.6 25 1.4 ee 
Yellowknife, Northwest Territories (v41695020) 115.2 4.0 2.9 1.4 23 
Iqaluit, Nunavut (v41713462) 110.4 253 3.2 AT Ly 
St. John’s, Newfoundland and Labrador (v41695144) 114.0 3:0 1.5 fev 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 3.3 2.0 2.3 2.9 
Halifax, Nova Scotia (v41695156) di 522 2.9 2.0 2.0 2.5 
Saint John, New Brunswick (v41695162) 1713.2 1.8 1.8 a ACA 2.4 
Québec, Quebec (v41695168) 112.4 2 tS les 2.3 
Montréal, Quebec (v41695174) 112.6 Dal 1.6 1.8 De 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) lesa PRED 1.9 sIsif 22 
Toronto, Ontario (v41695186) Ade 2.4 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 Ze ae 1.4 1.6 
Winnipeg, Manitoba (v41695198) 113.3 2 2.1 1.9 2 
Regina, Saskatchewan (v41695204) 115.2 oh 2.6 2.0 PIS 
Saskatoon, Saskatchewan (v41695210) alt 3.9 3.4 22 23 
Edmonton, Alberta (v41695216) 121.4 3.4 4.8 Si 2:4 
Calgary, Alberta (v41695222) 121.8 SeZ ol 46 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 1.9 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 Ane 15 22 


i 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-1 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691244) 


(v41691368) 
(v41691369) 
(v41691374) 
(v41693247) 
(v41691375) 


(v41713404) 


(v41691245) 
(v41691246) 
(v41691247) 
(v41691257) 
(v41691262) 
(v41691266) 
(v41691269) 
(v41691276) 


(v41691277) 
(v41691278) 
(v41691280) 
(v41691281) 
(v41691283) 
(v41691284) 
(v41691285) 
(v41691286) 


(v41691288) 


(v41691289) 
(v41691290) 
(v41691292) 
(v41693217) 
(v41691297) 


(v41691304) 
(v41691306) 
(v41691307) 
(v41691309) 


(v41691312) 
(v41691313) 
(v41691315) 
(v41691318) 
(v41691321) 
(v41691323) 


(v41691328) 
(v41691329) 
(v41691335) 


(v41691338) 
(v41691339) 
(v41691347) 


(v41691351) 
(v41691352) 
(v41691358) 


June 2009 


Indexes 


May 2009 


June 2008 


2002=100 


Percentage change 
June 2009 from 


May 2009 


June 2008 


-__eo CO .,eooorwmwhwea———————— 


115.8 


114.3 
110.3 
112.8 
114.5 
138.3 


135.8 


122.7 
122.8 
118.3 
126.4 
144.4 
i Vc 

99.4 
123.4 


128.5 
107.4 
129.3 
167.9 
112.0 
126.9 
137.4 
132.2 


136.4 


105.4 
111.0 
103.8 
113.6 

95.9 


90.7 
83.2 
91.6 
91.4 


114.6 
113.3 
88.1 
140.6 
iPr Gy4 
125.5 


112.3 
116.3 
108.9 


103.3 
103.4 
104.0 


132.7 
wha Ware 
145.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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115.4 


115.7 
107.9 
109.1 
112.2 
167.1 


135.3 


114.0 
113.4 
111.1 
119.7 
137.1 
103.2 

83.5 
117.0 


129.2 
105.4 
122.5 
148.7 
124.4 
109.7 
155.0 
125.0 


242.8 


101.4 
105.8 
105.6 
109.0 

93.9 


95.0 
92.2 
94.0 
96.6 


124.3 
124.0 

92.0 
182.7 
117.8 
125.5 


105.9 
107.9 
104.5 


101.9 
102.5 
101.0 


130.7 
115.4 
143.4 
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Table 9-2 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward island 


CANSIM Indexes Percentage change 
vector Ben ey S > Soo ee RE June 2009 from 
number "june 2009. May 2009 + June2008 May 2009 June 2008 
2002=100 

All-items (v41691379) 118.5 117.6 119.5 0.8 -0.8 
Special aggregates 
All-items excluding food (v41691502) 117.0 115.9 120.0 0.9 -2.5 
All-items excluding food and energy (v41691503) 111.8 alabilece 108.8 0.1 2.8 
All-items excluding energy (v41691508) 114.6 114.5 110.5 0.1 ar 
All-items excluding gasoline (v41693249) 116.9 116.8 115:5 0.1 2 
Energy 1 (v41691509) 152.1 144.0 197.2 5.6 -22.9 
All-items (1992=100) (v41713406) 139.5 138.4 140.7 0.8 -0.9 
Food (v41691380) 125.7 25:5 aidizes 0.2 7.2 
Food purchased from stores (v41691381) 128.2 128.0 117.8 0.2 8.8 

Meat 2 (v41691382) 1222 120.1 Asad Fist, 6.2 

Dairy products 2 (v41691392) AMEE: 7 132.0 124.7 1.3 jee 

Bakery and cereal products (excluding infant food) 2 (v41691397) 144.0 144.2 136.5 -0.1 a6 

Fresh fruit 2 (v41691401) 106.8 107.3 99.0 -0.5 7.9 

Fresh vegetables 2 (v41691404) 131.6 138.0 date -4.6 18.0 
Food purchased from restaurants (v41691411) PAT / et 115.4 0.0 2.0 
Shelter (v41691412) 123.0 122.9 131.5 0.1 -6.5 
Rented accommodation (v41691413) 109.4 109.1 106.8 0.3 2.4 
Owned accommodation (v41691415) 115.2 115.3 114.1 -0.1 1.0 

Replacement cost (v41691416) eh 7/ 113.0 112.7 06 0.9 

Homeowners’ home and mortgage insurance (v41691418) 118.2 118.2 115.8 0.0 21 

Homeowners’ maintenance and repairs (v41691419) 119.4 119.1 109.0 0.3 9.5 
Water, fuel and electricity (v41691420) 151.8 451.6 193.7 0.1 -21.6 

Electricity (v41691421) 156.6 156.3 149.2 0.2 5.0 

Natural gas ; : : : ; 

Fuel oil and other fuels (v41691423) 143.6 143.6 242.6 0.0 -40.8 
Household operations, furnishings and equipment (v41691424) 113.4 113.0 106.9 0.4 6.1 
Household operations (v41691425) 119.2 118.2 112.6 0.8 5.9 

Telephone services (v41691427) 104.0 104.0 105.1 0.0 -1.0 

Internet access services (v41693218) 106.3 105.6 102.7 0.7 3:5 
Household furnishings and equipment (v41691432) 101.7 102.2 95.3 -0.5 6.7 
Clothing and footwear (v41691439) 96.4 100.4 97.3 -4.0 -0.9 

Women’s clothing (v41691441) 90.7 94.5 95.2 -4.0 -47 

Men's clothing (v41691442) 89.7 97.2 91.5 7.7 -2.0 
Footwear (v41691444) 104.8 108.7 97.8 -3.6 TZ 
Transportation (v41691447) 118.3 113.0 129.9 4.7 -8.9 
Private transportation (v41691448) 1175 112.0 130.1 4.9 -9.7 

Purchase and leasing of passenger vehicles (v41691450) 89.1 87.3 92.9 2.1 -4.1 

Gasoline (v41691453) 152.4 136.0 200.1 1234 -23.8 

Passenger vehicle insurance premiums 3 (v41691456) 131.9 131.9 123.4 0.0 6.9 
Public transportation (v41691458) 129.4 126.3 127.2 2.5 es 
Health and personal care (v41691462) 114.1 113.9 105.9 0.2 reg 
Health care (v41691463) 116.2 115.0 106.4 1.0 9.2 
Personal care (v41691469) Vinee 112.6 105.3 -0.8 6.1 
Recreation, education and reading (v41691472) 104.9 104.6 104.1 0.3 0.8 
Recreation (v41691473) 99.2 98.8 99.0 0.4 0.2 
Education and reading (v41691481) 119.8 119.6 ur 0.2 2.2 
Alcoholic beverages and tobacco products (v41691485) 148.9 148.7 141.2 0.1 5.5 
Alcoholic beverages (v41691486) 116.8 116.8 114.1 0.0 2.4 
Tobacco products and smokers’ supplies (v41691492) 164.6 164.2 153.4 0.2 7.3 


i 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-3 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691513) 


(v41691637) 
(v41691638) 
(v41691643) 
(v41693251) 
(v41691644) 


(v41713408) 


(v41691514) 
(v41691515) 
(v41691516) 
(v41691526) 
(v41691531) 
(v41691535) 
(v41691538) 
(v41691545) 


(v41691546) 
(v41691547) 
(v41691549) 
(v41691550) 
(v41691552) 
(v41691553) 
(v41691554) 
(v41691555) 


(v41691557) 


(v41691558) 
(v41691559) 
(v41691561) 
(v41693219) 
(v41691566) 


(v41691573) 
(v41691575) 
(v41691576) 
(v41691578) 


(v41691581) 
(v41691582) 
(v41691584) 
(v41691587) 
(v41691590) 
(v41691592) 


(v41691597) 
(v41691598) 
(v41691604) 


(v41691607) 
(v41691608) 
(v41691616) 


(v41691620) 
(v41691621) 
(v41691627) 


June 2009 


Indexes 


May 2009 


June 2008 


2002=100 


Percentage change 
June 2009 from 


May 2009 


June 2008 


ey 


116.5 


114.4 
110.6 
113.6 
115.2 
140.9 


139.6 


126.7 
126.6 
115.8 
127.6 
141.8 
108.0 
120.9 
WTA 


123.8 
106.1 
123.0 
130.2 
145.6 
114.5 
139.2 
133.1 


142.8 


109.5 
114.9 
104.5 
102.4 

98.6 


86.1 
79.5 
85.1 
88.3 


112.9 
112.0 

88.1 
142.9 
113.0 
124.6 


110.8 
114.4 
107.5 


106.8 
101.9 
120.0 


147.4 
119.0 
165.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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115.8 


113.5 
110.2 
113.4 
115.0 
135.3 


138.6 


126.5 
126.7 
117.3 
127.4 
141.7 
108.3 
120.7 
126.4 


123.9 
106.0 
123.2 
130.2 
145.4 
114.5 
139.2 
133.1 


142.8 


109.6 
114.5 
104.5 
101.4 

99.6 


89.7 
84.8 
90.4 
89.8 


109.3 
108.4 

86.9 
131.3 
113.0 
121.8 


110.9 
113.3 
108.7 


105.9 
100.8 
119.3 


141.8 
117.8 
155.7 


117.8 


117.8 
109.8 
111.4 
114.5 
176.0 


141.1 


118.5 
118 
111.3 
123.2 
134.3 
102.0 
101.2 
120.6 


127.6 
105.0 
120.5 
129.5 
137.3 
109.8 
164.0 
121.8 


232.6 


105.9 
110.1 
104.8 
99.3 
97.4 


96.8 
100.4 
95.0 
93.6 


123.3 
123.2 

92.5 
188.0 
104.6 
125.0 


108.9 
111.0 
107.1 


107.2 
102.5 
119.5 


140.2 
117.3 
153.2 
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Tabie 9-4 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 


vector June 2009 from 
number Nine BAGED > CRAG DAR ance erie St ae eS 
une 2009 May 2009 June 2008 May 2009 June 2008 
ne NE LS May 2009 _ June 2008 
2002=100 
eS 
All-items (v41691648) 114.5 113.7 114.5 0.7 0.0 
Special aggregates 
All-items excluding food (v41691772) 112.3 111.4 113.9 0.8 -1.4 
All-items excluding food and energy (v41691773) 108.8 108.6 106.5 0.2 22 
All-items excluding energy (v41691778) 112.0 AST UEVA 108.6 0.3 3.1 
All-items excluding gasoline (v41693253) 113.3 113.1 110.9 0.2 22 
Energy 1 (v41691779) 134.8 129.3 163.3 43 -17.5 
All-items (1992=100) (v41713410) 135.8 134.9 135.8 0.7 0.0 
Food (v41691649) 125.2 125.1 11725. 0.1 6.6 
Food purchased from stores (v41691650) 126.8 127.0 118.2 -0.2 Vio 
Meat 2 (v41691651) 116.4 116.5 112.9 -0.1 3.1 
Dairy products 2 (v41691661) WE) 1274 120.6 0.1 5.5 
Bakery and cereal products (excluding infant food) 2 (v41691666) 142.4 142.4 136.3 0.0 45 
Fresh fruit 2 (v41691670) 109.2 107.5 101.7 1.6 7.4 
Fresh vegetables 2 (v41691673) 120.9 121.1 103.1 -0.2 17.3 
Food purchased from restaurants (v41691680) 121.6 120.7 116.1 0.7 4.7 
Shelter (v41691681) 120.4 120.5 121.2 -0.1 -0.7 
Rented accommodation (v41691682) 106.8 106.9 105.9 -0.1 0.8 
Owned accommodation (v41691684) IWATA 117.8 114.1 -0.1 3.2 
Replacement cost (v41691685) 119.5 119.4 VS 27 0.1 5.1 
Homeowners’ home and mortgage insurance (v41691687) 132.7 131.0 125.1 103 6.1 
Homeowners’ maintenance and repairs (v41691688) 2d 121.1 ie keits 0.0 faz 
Water, fuel and electricity (v41691689) 134.5 134.6 146.1 -0.1 -7.9 
Electricity (v41691690) 130.3 130.3 127.4 0.0 2.3 
Natural gas ; ; : : 
Fuel oil and other fuels (v41691692) 138.5 138.5 2302 0.0 -40.6 
Household operations, furnishings and equipment (v41691693) 107.6 107.5 104.0 0.1 3.5 
Household operations (v41691694) 116.4 116.0 111.9 0.3 40 
Telephone services (v41691696) 106.3 106.3 107.5 0.0 -1.1 
Internet access services (v41693220) 110.5 110.5 106.0 0.0 42 
Household furnishings and equipment (v41691701) 91.8 92:2 89.8 -0.4 rae 
Clothing and footwear (v41691708) 95.3 96.3 93.3 -1.0 2.1 
Women’s clothing (v41691710) 89.9 90.6 88.2 -0.8 1.9 
Men’s clothing (v41691711) 93.1 96.4 93.6 -3.4 -0.5 
Footwear (v41691713) 99.3 97.2 95.6 De 3.9 
Transportation (v41691716) 110.5 106.9 122.0 3.4 -9.4 
Private transportation (v41691717) 109.8 106.1 121.9 30 -9.9 
Purchase and leasing of passenger vehicles (v41691719) 84.6 83.4 89.9 1.4 -5.9 
Gasoline (v41691722) 135.8 124.3 181.7 9.3 -25.3 
Passenger vehicle insurance premiums 3 (v41691725) 118.4 118.4 111.6 0.0 6.1 
Puhlic transportation (v41691727) 125.8 123.3 124.5 2.0 1.0 
Health and personal care (v41691732) 109.5 109.4 102.6 0.1 6.7 
Health care (v41691733) 190.9 114.3 107.0 0.7 76 
Personal care (v41691739) 103.9 104.5 98.4 -0.6 56 
Recreation, education and reading (v41691742) 106.4 105.8 105.7 0.6 0.7 
Recreation (v41691743) 100.1 99.3 99.5 08 0.6 
Education and reading (v41691751) 126.3 126.7 125.2 -0.3 0.9 
Alcoholic beverages and tobacco products (v41691755) 132.7 132.3 129.2 0.3 27 
Alcoholic beverages (v41691756) 120.4 120.4 116.0 0.0 3.8 
Tobacco products and smokers’ supplies (v41691762) 138.6 137.9 136.1 0.5 1.8 


nnn 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-5 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Quebec 


CANSIM Indexes Percentage change 
vector June 2009 from 


number “June 2009 May 2009 June 2008 ~~ May 2009 —_June 2008 


2002=100 
All-items (v41691783) 114.3 1413.7 114.1 0.5 0.2 
Special aggregates 
All-items excluding food (v41691908) A220) 111.4 113.5 0.5 -1.3 
All-items excluding food and energy (v41691909) 109.6 109.4 108.0 0.2 15 
All-items excluding energy (v41691914) i228 112.4 109.8 0.2 2.6 
All-items excluding gasoline (v41693255) 113.0 112.8 110.8 0.2 2.0 
Energy 1 (v41691915) 132.9 128.3 163.8 3.6 -18.9 
All-items (1992=100) (v41713412) 13254 131.4 131.9 0.5 0.2 
Food (v41691784) 124.4 124.0 117.1 0.3 6.2 
Food purchased from stores (v41691785) 125.5 125.6 117.4 -0.1 6.9 
Meat 2 (v41691786) 122.4 122.5 TSS -0.1 6.0 
Dairy products 2 (v41691796) 130.5 130.7 124.5 -0.2 48 
Bakery and cereal products (excluding infant food) 2 (v41691801) 140.5 140.6 135.0 -0.1 41 
Fresh fruit 2 (v41691805) 118.8 120.5 105.6 -1.4 12.5 
Fresh vegetables 2 (v41691808) 120.7 119.0 109.5 1.4 10.2 
Food purchased from restaurants (v41691815) 121.6 119.7 116.6 1.6 43 
Shelter (v41691816) 120.0 120.0 119.9 0.0 0.1 
Rented accommodation (v41691817) 108.1 108.0 107.0 0.1 1.0 
Owned accommodation (v41691819) 126.1 126.2 123.2 -0.1 2.4 
Replacement cost (v41691820) 138.6 138.3 135,2 0.2 2.5 
Homeowners’ home and mortgage insurance (v41691822) 149.6 150.0 144.3 -0.3 3.7 
Homeowners’ maintenance and repairs (v41691823) 119.3 118.4 1d 0.8 6.8 
Water, fuel and electricity (v41691824) 119.1 119.1 130.3 0.0 -8.6 
Electricity (v41691825) 113.4 113.4 112.3 0.0 1.0 
Natural gas (v41691827) 109.5 109.1 129.1 0.4 -15.2 
Fuel oil and other fuels (v41691828) 152.1 152.1 271.8 0.0 -44.0 
Household operations, furnishings and equipment (v41691829) 108.1 108.1 104.5 0.0 3.4 
Household operations (v41691830) 112.6 112.3 108.2 0.3 4.1 
Telephone services (v41691832) 105.0 105.0 106.1 0.0 -1.0 
Internet access services (V41693221) 95.2 95.2 98.5 0.0 -3.4 
Household furnishings and equipment (v41691837) 100.6 101.2 98.4 -0.6 22 
Clothing and footwear (v41691844) 89.8 91.5 90.9 -1.9 -1.2 
Women’s clothing (v41691846) 79.9 Sir 84.4 -2.2 -5.3 
Men's clothing (v41691847) 89.5 92.0 87.2 -2.7 2.6 
Footwear (v41691849) 96.7 98.8 97.9 -2.1 -1.2 
Transportation (v41691852) 115.3 142.3 127.3 ya ( -9.4 
Private transportation (v41691853) 114.0 117.0 12722 Pay -10.4 
Purchase and leasing of passenger vehicles (v41691855) 88.7 87.1 93.0 1.8 -4.6 
Gasoline (v41691858) 146.2 137.1 196.9 6.6 -25.7 
Passenger vehicle insurance premiums 3 (v41691861) 146.7 146.7 143.9 0.0 1.9 
Public transportation (v41691863) 132.0 130.2 129.3 1.4 24 
Health and personal care (v41691868) 113.4 112.4 108.7 0.9 4.3 
Health care (v41691869) 113.1 112.9 110.5 0.2 2.4 
Personal care (v41691875) 114.0 111.9 106.7 1.9 6.8 
Recreation, education and reading (v41691878) 97.0 96.9 95.8 0.1 1.3 
Recreation (v41691879) 92.6 92.5 92.3 0.1 0.3 
Education and reading (v41691887) 11541 115.0 110;2 0.1 44 
Alcoholic beverages and tobacco products (v41691891) 127.6 126.9 123.5 0.6 3.3 
Alcoholic beverages (v41691892) 112.0 1124 109.2 -0.1 2.6 
Tobacco products and smokers’ supplies (v41691898) 141.4 139.4 135.5 1.4 44 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 9-6 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Ontario 


CANSIM Indexes Percentage change 


vector June 2009 from 
DURE ng MI LS 
June 2009 May 2009 June 2008 May 2009 June 2008 
2002=100 
———————— ees 
All-items (v41691919) 114.2 114.0 114.2 0.2 0.0 


Special aggregates 


All-items excluding food (v41692044) 1126 1125 113.8 0.1 -1.1 
All-items excluding food and energy (v41692045) 111.1 111.3 109.9 -0.2 1.1 
All-items excluding energy (v41692050) 112.9 113.0 110.9 -0.1 1.8 
All-items excluding gasoline (v41693257) 113.0 113.0 111.3 0.0 1.5 
Energy 1 (v41692051) 13335) 129.7 160.3 2.9 -16.7 
All-items (1992=100) (v41713415) LEY As| 136.9 137.2 0.1 -0.1 
Food (v41691920) 122.3 121.6 116.1 0.6 5.3 
Food purchased from stores (v41691921) 22.7 121.8 115.6 0.7 6.1 
Meat 2 (v41691922) PAs 118.6 114.3 23 6.1 
Dairy products 2 (v41691932) 132.3 130.9 129.3 Aes 23 
Bakery and cereal products (excluding infant food) 2 (v41691937) 137.6 13741 134.4 0.4 2.4 
Fresh fruit 2 (v41691941) 110.2 108.1 98.4 1.9 12.0 
Fresh vegetables 2 (v41691944) 104.2 104.0 95.9 0.2 8.7 
Food purchased from restaurants (v41691951) 1213 124151 Vitae 0.2 a5 
Shelter (v41691952) 118.3 118.3 117.6 0.0 0.6 
Rented accommodation (v41691953) 107.3 107.3 106.3 0.0 0.9 
Owned accommodation (v41691955) 122.4 122.4 120.3 0.0 1:7 
Replacement cost (v41691956) 130.9 131.4 131.9 -0.4 -0.8 
Homeowners’ home and mortgage insurance (v41691958) 163.0 156.3 148.3 43 9.9 
Homeowners’ maintenance and repairs (v41691959) 114.7 114.2 106.9 0.4 io 
Water, fuel and electricity (v41691960) 127.6 127.6 133.3 0.0 -4.3 
Electricity 3 (v41691961) 120.1 120.1 111.0 0.0 8.2 
Natural gas (v41691963) 103.1 103.2 PP -0.1 -16.0 
Fuel oil and other fuels (v41691964) 156.7 156.7 256.8 0.0 -39.0 
Household operations, furnishings and equipment (v41691965) 107.1 107.6 104.4 -0.5 2.6 
Household operations (v41691966) 113.8 113.6 Cit 0.2 2.4 
Telephone services (v41691968) 109.1 109.1 110.4 0.0 -1.2 
Internet access services (v41693222) 93.8 93.8 96.0 0.0 -2.3 
Household furnishings and equipment (v41691973) 95.7 97.4 93.3 -1.7 2.6 
Clothing and footwear (v41691980) 89.1 92.6 90.4 -3.8 -1.4 
Women's clothing (v41691982) 82.7 85.6 89.3 -3.4 -7.4 
Men’s clothing (v41691983) 84.0 92.1 86.6 -8.8 -3.0 
Footwear (v41691985) 89.9 92.4 87.0 -2.7 a3 
Transportation (v41691988) 116.7 114.5 125.8 1.9 -7.2 
Private transportation (v41691989) 115.6 113.4 125.8 1.9 -8.1 
Purchase and leasing of passenger vehicles (v41691991) 87.2 86.3 92.3 1.0 -5.5 
Gasoline (v41691994) 145.5 137.6 192.4 caf -24.4 
Passenger vehicle insurance premiums 4 (v41691997) 182)5 152.5 144.1 0.0 5.8 
Public transportation (v41691999) 125.4 123.0 125.2 2.0 0.2 
Health and personal care (v41692004) 112.5 112.1 108.9 0.4 3.3 
Health care (v41692005) a ee 117.8 114.7 -0.6 2.1 
Personal care (v41692011) 108.7 107.3 104.1 5 (ee 4.4 
Recreation, education and reading (v41692014) 103.1 103.4 102.2 -0.3 0.9 
Recreation (v41692015) 97.0 97.3 97.4 -0.3 -0.4 
Education and reading (v41692023) 119.2 119.4 114.9 -0.2 3.7 
Alcoholic beverages and tobacco products (v41692027) 134.3 134.4 132.3 -0.1 1.5 
Alcoholic beverages (v41692028) 112.9 113.2 111.9 -0.3 0.9 
Tobacco products and smokers’ supplies (v41692034) 155.8 155.7 152.4 0.1 2.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 


aa SEL GPS GG Py Ag 


Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — June 2009 


Table 9-7 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector June 2009 from 


number “june 2009 May 2009 June 2008 ~‘May 2009 June 2008 


2002=100 
All-items (v41692055) 115.1 114.4 114.4 0.6 0.6 
Special aggregates 
All-items excluding food (v41692180) 113.4 as) 114.0 0.8 -0.5 
All-items excluding food and energy (v41692181) 110.9 110.7 109.1 0.2 16 
All-items excluding energy (v41692186) 113.3 T1ISH1 110.5 0.2 2:5 
All-items excluding gasoline (v41693259) 113.5 113.3 110.9 0.2 2.3 
Energy 1 (v41692187) 136.3 129.8 159.1 5.0 -14.3 
All-items (1992=100) (v41713419) 141.7 140.8 140.8 0.6 0.6 
Food (v41692056) 12337 123.6 116.1 0.1 6.5 
Food purchased from stores (v41692057) 123.6 123.7 114.6 -0.1 7.9 
Meat 2 (v41692058) 118.6 120.8 108.7 -1.8 9.1 
Dairy products 2 (v41692068) 126.6 124.9 117.8 1.4 Tiss, 
Bakery and cereal products (excluding infant food) 2 (v41692073) 139.2 142.4 132.8 -2.2 48 
Fresh fruit 2 (v41692077) 107.2 104.4 101.9 2h 5.2 
Fresh vegetables 2 (v41692080) 110.7 116.0 101.4 -4.6 9.2 
Food purchased from restaurants (v41692087) 122.8 122.2 118.8 0.5 3.4 
Shelter (v41692088) 122.4 122.2 120.2 0.2 1.8 
Rented accommodation (v41692089) AVZ.7 AAS 110.3 0.2 22 
Owned accommodation (v41692091) 126.3 126.1 123.3 0.2 2.4 
Replacement cost (v41692092) 148.1 147.4 144.9 0.5 22 
Homeowners’ home and mortgage insurance (v41692094) 149.9 149.9 148.5 0.0 0.9 
Homeowners’ maintenance and repairs (v41692095) 114.1 111.9 109.5 2.0 4.2 
Water, fuel and electricity (v41692096) 118.8 118.8 119.3 0.0 -0.4 
Electricity (v41692097) 115.0 115.0 106.9 0.0 7.6 
Natural gas (v41692099) 114.4 114.4 126.2 0.0 -9.4 
Fuel oil and other fuels (v41692100) 148.5 148.5 242.7 0.0 -38.8 
Household operations, furnishings and equipment (v41692101) 108.6 108.3 104.3 0.3 4.1 
Household operations (v41692102) T1225 112.0 108.1 0.4 4.1 
Telephone services (v41692104) 102.5 102.5 101.6 0.0 0.9 
Internet access services (v41693223) 103.9 103.9 100.6 0.0 3.3 
Household furnishings and equipment (v41692109) 101.4 101.7 97.5 -0.3 4.0 
Clothing and footwear (v41692116) 91.7 94.5 92.5 -3.0 -0.9 
Women’s clothing (v41692118) 80.6 82.3 88.4 -2.1 -8.8 
Men's clothing (v41692119) 87.8 94.4 87.2 -7.0 0.7 
Footwear (v41692121) 92.7 95.1 89.2 -2.5 3.9 
Transportation (v41692124) 115.3 111.4 124.7 3.5 -7.5 
Private transportation (v41692125) 114.2 110.1 124.4 3.7 -8.2 
Purchase and leasing of passenger vehicles (v41692127) 89.8 87.5 93.8 2.6 -4.3 
Gasoline (v41692130) 154.9 141.6 201.1 9.4 -23.0 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 110.7 109.2 0.0 1.4 
Public transportation (v41692135) 127.2 124.2 127.0 2.4 0.2 
Health and personal care (v41692140) ez 110.4 106.6 0.7 4.3 
Health care (v41692141) T1531 113.2 +112 dee, 3.5 
Personal care (v41692147) 107.5 O72 101.9 -0.2 5.5 
Recreation, education and reading (v41692150) 103.4 103.4 103.6 0.0 -0.2 
Recreation (v41692151) 100.4 100.4 101.3 0.0 -0.9 
Education and reading (v41692159) 114.2 114.0 $11.2 0.2 a 
Alcoholic beverages and tobacco products (v41692163) 129.4 130.2 125.7 -0.6 2.9 
Alcoholic beverages (v41692164) 117.3 117.3 114.5 0.0 2.4 
Tobacco products and smokers’ supplies (v41692170) 138.9 140.5 134.0 -1.1 3.7 


a a ae ae oe a ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector June 2009 from 
number J 


es 
une 2009 May 2009 June 2008 May 2009 June 2008 
oo ————————— | eae eee ae GY AU es VEE ANUS. 


2002=100 
a 
All-items (v41692191) 118.2 117.0 117.0 1.0 1.0 
Special aggregates 
All-items excluding food (v41692316) adie! 115.8 117.4 12 -0.2 
All-items excluding food and energy (v41692317) 115.0 114.6 113.0 0.3 1.8 
All-items excluding energy (v41692322) 116.5 116.2 113.4 0.3 2.7 
All-items excluding gasoline (v41693261) 116.8 116.1 113.8 0.6 2.6 
Energy ' (v41692323) 134.4 124.9 151.4 76 -11.2 
All-items (1992=100) (v41713421) 146.2 144.7 144.7 1.0 1.0 
Food (v41692192) 123.4 123.0 115.0 0.3 3 
Food purchased from stores (v41692193) AVAL TK 122.6 113.4 Ost 8.2 
Meat 2 (v41692194) 116.7 118.3 107.0 -1.4 9.1 
Dairy products 2 (v41692204) 127.9 127-7 120.4 0.2 6.2 
Bakery and cereal products (excluding infant food) 2 (v41692209) 138.5 139.3 130.0 -0.6 6.5 
Fresh fruit 2 (v41692213) 115.6 114.1 107.0 ies 8.0 
Fresh vegetables 2 (v41692216) A235 126.1 114.1 -2.2 8.1 
Food purchased from restaurants (v41692223) 124.8 124.1 11892 0.6 5.6 
Shelter (v41692224) 139.5 138.2 135.0 0.9 Aes] 
Rented accommodation (v41692225) 119.5 119.5 111.9 0.0 6.8 
Owned accommodation (v41692227) 151.8 152:2 147.9 -0.3 2.6 
Replacement cost (v41692228) 202.0 203.6 220.8 -0.8 -8.5 
Homeowners’ home and mortgage insurance (v41692230) 225.8 225.8 2234 0.0 1.2 
Homeowners’ maintenance and repairs (v41692231) 126.3 126.5 108.2 -0.2 16.7 
Water, fuel and electricity (v41692232) 126.8 121.4 123.2 4.4 2.9 
Electricity (v41692233) 126.9 1155 ieee 9.9 9.9 
Natural gas (v41692235) 109.6 109.6 114.5 0.0 -4.3 
Fuel oil and other fuels (v41692236) 138.9 138.9 231.4 0.0 -40.0 
Household operations, furnishings and equipment (v41692237) 104.7 104.1 101.6 0.6 3:1 
Household operations (v41692238) 109.1 109.1 105.6 0.0 33 
Telephone services (v41692240) 94.3 94.3 96.5 0.0 -2.3 
Internet access services (v41693224) 97.0 97.0 96.5 0.0 0.5 
Household furnishings and equipment (V41692245) 96.5 94.9 94.1 gL 2.6 
Clothing and footwear (v41692252) 94.5 94.8 93.9 -0.3 0.6 
Women’s clothing (v41692254) 87.7 87.8 89.1 -0.1 -1.6 
Men’s clothing (v41692255) Bore 88.8 86.4 -3.5 -0.8 
Footwear (v41692257) 97.5 94.8 94.6 2.8 3.1 
Transportation (v41692260) 110.5 106.9 121.5 3.4 -9.1 
Private transportation (v41692261) 109.2 105.6 120.9 3.4 -9.7 
Purchase and leasing of passenger vehicles (v41692263) 86.7 85.6 93.4 1.3 -7.2 
Gasoline (v41692266) 149.1 135.4 190.9 10.1 -21.9 
Passenger vehicle insurance premiums 3 (v41692269) 114.2 114.2 112.4 0.0 1.6 
Public transportation (v41692271) 129.0 125.6 129.8 va -0.6 
Health and personal care (v41692276) 112.9 110.7 105.7 2.0 6.8 
Health care (v41692277) 115:5 113.4 108.5 1.9 65 
Personal care (v41692283) 110.0 107.6 102.4 22 7.4 
Recreation, education and reading (v41692286) 104.5 104.6 104.5 -0.1 0.0 
Recreation (v41692287) 100.0 100.2 100.6 -0.2 -0.6 
Education and reading (v41692295) 119.6 119.2 116.7 0.3 2.5 
Alcoholic beverages and tobacco products (v41692299) 132.4 132.2 128.8 0.2 2.8 
Alcoholic beverages (v41692300) 123.2 123.2 118.3 0.0 41 
Tobacco products and smokers’ supplies (v41692306) 137.3 136.9 135.2 0.3 16 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-9 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 


vector June 2009 from 
number r 


———— 
une 2009 May 2009 June 2008 May 2009 June 2008 
——————— ee een ese ee ann eee 


2002=100 
ee eeEeEeESESSSSSFSFSSSSSMSsMsfsses 


All-items (v41692327) 122.0 121.4 124.0 0.5 -1.6 
Special aggregates 
All-items excluding food (v41692451) 122)3 121.5 125.8 0.7 -2.8 
All-items excluding food and energy (v41692452) 120.2 120.0 118.3 0.2 1.6 
All-items excluding energy (v41692457) 120.3 120.2 117.7 0.1 22 
All-items excluding gasoline (v41693263) 2901 120.8 121.3 0.2 -0.2 
Energy 1 (v41692458) 141.4 133.5 204.6 5.9 -30.9 
All-items (1992=100) (v41713424) 151.6 150.8 154.0 0.5 -1.6 
Food (v41692328) 120.8 121.3 114.8 -0.4 §.2 
Food purchased from stores (v41692329) 120.9 27 113.8 -0.7 62 
Meat 2 (v41692330) 116.9 116.5 107.2 0.3 9.0 
Dairy products 2 (v41692340) 129.3 128.7 122.6 0.5 §.5 
Bakery and cereal products (excluding infant food) 2 (v41692345) 136.9 138.7 131.9 -1.3 3.8 
Fresh fruit 2 (v41692349) 108.7 108.7 99.2 0.0 9.6 
Fresh vegetables 2 (v41692352) 105.1 108.0 95.7 a2if 9.8 
Food purchased from restaurants (v41692359) 120.6 120.3 117.0 0.2 3.1 
Shelter (v41692360) 146.2 145.8 156.0 0.3 -6.3 
Rented accommodation (v41692361) 123.5 123.5 119.9 0.0 3.0 
Owned accommodation (v41692363) 155.4 155.7 154.7 -0.2 0.5 
Replacement cost (v41692364) 167.9 167.7 189.7 0.1 -11.5 
Homeowners’ home and mortgage insurance (v41692366) 215.6 215.1 202.6 0.2 6.4 
Homeowners’ maintenance and repairs (v41692367) 113.1 112.8 107.6 0.3 9.4 
Water, fuel and electricity (v41692368) 137.3 133.8 198.6 2.6 -30.9 
Electricity (v41692369) 103.9 106.1 123.4 -2.1 -15.8 
Natural gas (v41692371) 168.0 150.1 361.5 11.9 -53.5 
Fuel oil and other fuels : 
Household operations, furnishings and equipment (v41692372) 107.6 107.8 104.4 -0.2 3.1 
Household operations (v41692373) 114.3 114.0 109.8 0.3 41 
Telephone services (V41692375) 103.0 103.0 101.2 0.0 1.8 
Internet access services (v41693225) 94.2 94.2 97:2 0.0 -3.1 
Household furnishings and equipment (v41692380) 97.1 97.9 95.7 -0.8 1:5 
Clothing and footwear (v41692387) 96.0 96.2 96.1 -0.2 -0.1 
Women's clothing (v41692389) 88.3 85.4 90.4 3.4 -2.3 
Men's clothing (v41692390) 90.7 93.4 93.0 -2.9 -2.5 
Footwear (v41692392) 98.4 102.9 97.1 -4.4 1.3 
Transportation (v41692395) 119.0 116.1 127.4 2.5 -6.6 
Private transportation (v41692396) 117.8 114.9 i 5 | 2.5 -7.3 
Purchase and leasing of passenger vehicles (v41692398) 83.7 82.9 88.5 1.0 -5.4 
Gasoline (v41692401) 148.7 137.4 199.3 8.2 -25.4 
Passenger vehicle insurance premiums 3 (v41692404) 170.0 169.1 149.4 0.5 13.8 
Public transportation (v41692406) 129.7 126.7 129.5 2.4 0.2 
Health and personal care (v41692411) 115.2 114.2 171.2 0.9 3.6 
Health care (v41692412) 118.6 118.0 115.1 0.5 3.0 
Personal care (v41692418) 111.8 110.5 107.3 he 4.2 
Recreation, education and reading (v41692421) 106.3 106.2 105.4 0.1 0.9 
Recreation (v41692422) 102.3 102.2 102.2 0.1 0.1 
Education and reading (v41692430) 1200 120.7 116.9 G2 3.5 
Alcoholic beverages and tobacco products (v41692434) 135.8 135.5 127.7 0.2 6.3 
Alcoholic beverages (v41692435) 125.3 125.4 114.9 -0.1 9.1 
Tobacco products and smokers’ supplies (v41692441) 143.0 142.2 138.1 06 3.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


2 yeaa er rn ee ee ee eee 
CANSIM Indexes Percentage change 


vector June 2009 from 
number a lina SG0R aL akay GUD. ions Bane Se OE | Epes 
une 2009 May 2009 June 2008 May 2009 June 2008 
ee eee ay 2008 une 2006 — 
2002=100 
ee ee ee ee Se eee 
All-items (v41692462) 112.8 112.9 113.6 -0.1 -0.7 
Special aggregates 
All-items excluding food (v41692587) 111.8 111.8 113.6 0.0 1.6 
All-items excluding food and energy (v41692588) 110.1 110.2 109.7 -0.1 0.4 
All-items excluding energy (v41692593) 111.5 ail BA 110.3 -0.2 127 
All-items excluding gasoline (v41693265) 111.4 111.8 110.6 -0.4 0.7 
Energy 1 (v41692594) 130.1 128.1 157.5 1.6 -17.4 
All-items (1992=100) (v41713427) 133.0 133.0 133.8 0.0 -0.6 
Food (v41692463) ATT, 118.1 113.1 -0.3 4.1 
Food purchased from stores (v41692464) 117.6 118.2 112.2 -0.5 48 
Meat 2 (v41692465) 116.1 116.6 110.8 -0.4 48 
Dairy products 2 (v41692475) 123.5 123:5 119.0 0.0 3.8 
Bakery and cereal products (excluding infant food) 2 (v41692480) 130.4 134.1 PASETE -0.5 3.7 
Fresh fruit 2 (v41692484) 112.9 1A1SS 102.9 -0.5 9.7 
Fresh vegetables 2 (v41692487) 106.3 111.0 102.8 -4.2 3.4 
Food purchased from restaurants (v41692494) 117.9 117.9 114.9 0.0 2.6 
Shelter (v41692495) 111.6 qdi2-5 114.1 -0.8 -2.2 
Rented accommodation (v41692496) 107.8 107.6 106.0 0.2 i 4 
Owned accommodation (v41692498) 113.1 113.5 116.0 -0.4 -2.5 
Replacement cost (v41692499) Z| 111.8 128.5 0.3 -12.8 
Homeowners’ home and mortgage insurance (v41692501) 146.7 146.1 145.5 0.4 0.8 
Homeowners’ maintenance and repairs (v41692502) 115.9 1417-5 108.3 -1.4 7.0 
Water, fuel and electricity (v41692503) 112.2 Aer 120.4 -47 -6.8 
Electricity (v41692504) 102.7 114.4 113.5 -10.2 -9.5 
Natural gas (v41692506) 113.0 113.0 117.6 0.0 -3.9 
Fuel oil and other fuels (v41692507) 154.8 154.8 237.9 0.0 -34.9 
Household operations, furnishings and equipment (v41692508) 106.3 106.4 103.6 -0.1 2.6 
Household operations (v41692509) 110.7 110.5 107.2 0.2 3.3 
Telephone services (v41692511) 102.8 102.8 101.9 0.0 0.9 
Internet access services (v41693226) 93.8 93.8 95.8 0.0 -2.1 
Household furnishings and equipment (v41692516) 98.2 98.8 96.7 -0.6 1.6 
Clothing and footwear (v41692523) 96.9 100.7 97.6 -3.8 -0.7 
Women’s clothing (v41692525) 90.1 94.7 94.3 -49 -4.5 
Men’s clothing (v41692526) 89.7 97.8 92.6 -8.3 -3.1 
Footwear (v41692528) 97.5 100.9 96.9 -3.4 0.6 
Transportation (v41692531) 116.7 114.2 125.2 22 -6.8 
Private transportation (v41692532) 115.4 113.0 125.0 2.1 -7.7 
Purchase and leasing of passenger vehicles (v41692534) 89.0 88.2 92.5 0.9 -3.8 
Gasoline (v41692537) 153.5 144.2 197.7 6.4 -22.4 
Passenger vehicle insurance premiums 3 (v41692540) 128.1 128.1 125.2 0.0 2.3 
Public transportation (v41692542) 127.5 124.6 127.8 23 -0.2 
Health and personal care (v41692547) 112.2 111.4 108.5 0.7 3.4 
Health care (v41692548) 117.3 116.9 114.3 0.3 26 
Personal care (v41692554) 106.1 105.0 101.7 1.0 43 
Recreation, education and reading (v41692557) 1142.5 112.3 111.4 0.2 1.0 
Recreation (v41692558) 101.6 101.4 101.4 0.2 0.2 
Education and reading (v41692566) 147.2 147.2 143.1 0.0 2.9 
Alcoholic beverages and tobacco products (v41692570) 124.2 123.9 120.7 0.2 2.9 
Alcoholic beverages (v41692571) 114.0 113.7 111.9 0.3 1.9 
Tobacco products and smokers’ supplies (v41692577) 136.8 136.4 130.4 0.3 49 


es 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-44 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse’ 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692598) 


(v41692711) 
(v416927 12) 
(v41692717) 
(v41693267) 
(v41692718) 


(v41713430) 


(v41692599) 
(v41692600) 
(v41692601) 
(v41692611) 
(v41692616) 
(v41692620) 
(v41692623) 
(v4 1692630) 


(v41692631) 


(v41692632) 
(v41692633) 


(v41692635) 


(v41692636) 
(v41692637) 
(v41692639) 
(v41693227) 
(v41692644) 


(v41692651) 
(v41692653) 
(v41692654) 
(v41692656) 


(v41692659) 
(v41692660) 
(v41692662) 
(v41692665) 
(v41692668) 
(v41692670) 


(v41692675) 
(v41692676) 
(v41692682) 


(v41692685) 
(v41692686) 
(v41692693) 


(v41692695) 
(v41692696) 
(v41692702) 


June 2009 


128.0 
101.3 


155.6 


105.0 
110.4 
99.1 
106.4 
96.0 


97.9 
88.3 
96.4 
106.0 


116.9 
114.8 

91.0 
129.4 
174.0 
126.9 


114.1 
118.2 
109.0 


96.8 
93.7 
WA y 


133.7 
108.2 
163.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Indexes 


May 2009 


June 2008 


2002=100 
114.6 


115.3 
109.0 
109.5 
112.4 
168.4 


134.9 


111.8 
109.7 
103.9 
117.0 
119.2 
107.5 

97.4 
116.4 


128.8 


160.1 
114.4 


234.0 


102.0 
106.5 
99.1 
104.7 
94.6 


102.3 

96.7 
101.9 
107.5 


124.5 
123.9 

94.8 
173.6 
159.1 
T2hat 


107.6 
112.6 
101.7 


96.9 
94.3 
108.6 


118.4 
107.7 
129.0 


Percentage change 
June 2009 from 


May 2009 
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Table 9-42 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 


vector June 2009 from 


a A a 0 a el 
number “June 2009 May 2009 June 2008 May 2009 June 2008 
Pe PO a ge ee eres eee 


2002=100 
All-items (v41692722) 116.9 116.0 116.6 0.8 0.3 
Special aggregates 
All-items excluding food (vV41692835) 116.6 115.9 118.0 0.6 -1.2 
All-items excluding food and energy (v41692836) 113.6 113.5 111-2 0.1 Zee 
All-items excluding energy (v41692841) 114.5 114.0 110.9 0.4 3.2 
All-items excluding gasoline (v41693269) 116.4 115.9 114.9 0.4 1.3 
Energy 1 (v41692842) 147.6 142.5 179.5 3.6 -17.8 
All-items (1992=100) (v41713431) 136.0 135.0 135.7 0.7 0.2 
Food (v41692723) 118.2 116.5 109.8 aS rid 
Food purchased from stores (v41692724) 118.2 116.7 108.2 1:3 9.2 
Meat 2 (v41692725) 120.6 116.4 101.8 3.6 18.5 
Dairy products 2 (v41692735) alee 115.6 109.9 0.1 5.3 
Bakery and cereal products (excluding infant food) 2 (v41692740) 12529 119.4 113.8 5.1 10.3 
Fresh fruit 2 (v41692744) 120.0 117.0 109 8 2.6 9.3 
Fresh vegetables 2 (v41692747) 135.3 134.5 114.5 0.6 18.2 
Food purchased from restaurants (v41692754) 118.0 115.6 113.9 2.1 3.6 
Shelter 3 (v41692755) 132.4 132.6 134.5 -0.2 -1.6 
Rented accommodation . : ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs ; . : : : ; 
Water, fuel and electricity (v41692756) 148.4 148.5 174.6 -0.1 -15.0 
Electricity (v41692757) 153.7 154.1 139.7 -0.3 10.0 
Natural gas : ! , : : 
Fuel oil and other fuels (v41692759) 174.4 174.4 270.1 0.0 -35.4 
Household operations, furnishings and equipment (v41692760) 106.9 106.6 103.4 0.3 3.4 
Household operations (v41692761) 113.1 112.9 109.2 0.2 3.6 
Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 
Internet access services (V41693228) Bey 81.7 80.5 0.0 15 
Household furnishings and equipment (v41692768) 93.1 92.6 90.7 0.5 2.6 
Clothing and footwear (v41692775) 93.9 96.3 98.8 -2.5 -5.0 
Women’s clothing (v41692777) 83.8 88.4 91.4 -5.2 -8.3 
Men's clothing (v41692778) 96.9 99.7 98.9 -2.8 -2.0 
Footwear (v41692780) 84.5 85.0 95.9 -0.6 -11.9 
Transportation (v41692783) 108.9 105.3 115.9 3.4 -6.0 
Private transportation (v41692784) 104.8 101.3 113.1 3.5 -7.3 
Purchase and leasing of passenger vehicles (v41692786) 82.1 81.3 85.7 1.0 -4.2 
Gasoline (v41692789) 135.2 122.5 165.5 10.4 -18.3 
Passenger vehicle insurance premiums 4 (v41692792) 143.3 143.3 133.6 0.0 7:3 
Public transportation (v41692794) 127.9 124.1 129.9 3.1 -1.5 
Health and personal care (v41692799) 1411.2 108.6 106.0 2.4 4.9 
Health care (v41692800) 1146 114.4 110.2 0.2 4.0 
Personal care (v41692806) 109.2 104.5 103.4 45 5.6 
Recreation, education and reading (v41692809) 100.5 99.9 101.8 0.6 -1.3 
Recreation (v41692810) 98.4 98.0 100.2 0.4 -1.8 
Education and reading (v41692817) 5 Bie Dee: 109.4 109.5 1.6 1.6 
Alcoholic beverages and tobacco products (v41692819) 146.2 146.2 132.4 0.0 10.4 
Alcoholic beverages (v41692820) 136.5 136.5 129.1 0.0 5.7 
Tobacco products and smokers’ supplies (v41692826) 155.6 155.6 134.6 0.0 15.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 10 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103.1. 103.0 103.4 103.7 104.8 105.1 105.7 105.4 1056 1059 106.2 105.8 104.8 
2005 105.7 1062 1066 107.5 107.5 1076 1079 1080 1096 1082 1083 107.9 107.6 
2006 1084 1084 1087 1096 1106 1104 1105 1109 109.7 1089 109.1 109.3 109.5 
2007 109:6: 11011 GIS aii TTA Ri oo TALE Sent 1 Aho att “1 Geeeias LAA 
2008 TVG ed 24 AZ Ces 6) 114-55 115:4 16:395S.6 AT6Ze A151) Adaoete 114.3 
2009 112. Si S.4) PT Stome tae leet o.2eeutio.e 2 - af 4 4 
Prince Edward Island (v41691379) 
2004 103.5 104.0 104.7 105.3 1056 106.2 105.9 1058 1064 106.7 1082 107.4 105.8 
2005 106.5 106.7 107.6 108.6 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 1TO!3S BIOS = OAS ene I28> 412.3) W25 4128 Vie TO “idan Ths 
2007 V1.5 111.9) ASS 8.7 422 ita 114 OM ANSS AAO 14d 114.5) 8114.7 113.6 
2008 114.203544.6 TISe enor 116:9 19S M200 419s. 1203 1166) 1160 ait47 117.5 
2009 11400 Pld 5.7, MASOmMING 4nd 7:6n 116:5 fs Le e a : 
Nova Scotia (v41691513) 
2004 103.2 1037 1044 1044 105.2 1056 1058 1057 1059 106.2 106.7 1064 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 1104 1098 1091 109.3 108.2 
2006 109°3) 09:0) (AONGad Ont 2et1.0 TT Seitt A 1106S 110.1: OAR 110.4 
2007 W1OS dO AOE SaaS. 1130 F1Si0" 142:7 1129 Sie 6 eaiie.oe eicis i125 
2008 T1S.9) VSS PANAoOeet15.5° The eedi?.8 Alor iti? WO 1iI6G4 415001194 115.9 
2009 113:4 9414.3: 174:59°495.07°915.8 116.5 Be i e a: - 4 
New Brunswick (v41691648) 
2004 103:3 103.8" 104-2 7041 105.7 10553 105.2 105:2 105.1 1055. 106:0:6105:6 104.9 
2005 1056 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 1084 1082 108.3 107.4 
2006 108.8 1087 109.1 110.0 1101 1100 109.7 110.0 1088 107.8 108.4 109.1 109.2 
2007 1092 2109'S WiONee ANE 2ea 116i 1121 124. 112108 194:4 alta One ties 11143 
2008 At eat TI Saeat sO 45s AAO e tas 4947) “19S4) 14126) ies 113.2 
2009 Wile 1120 SMA2SSi2S is. 74:5 - 2 . ‘ sf ~ 
Quebec (v41691783) 
2004 103.2 1036 103.9 1038 1048 1048 1046 1045 1047 1053 1055 1052 104.5 
2005 105.3 1056 1064 1064 1065 1068 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.1 1080 1084 1091 109.3 1091 1092 1092 1084 1084 1086 108.7 108.7 
2007 108:8 10916. (10406 111.707 A10Geet101 110:56 41050: seeiiad 110.4 
2008 AD4O edt 4S Ae Ae ISG 141 114 13S 114. Onis Dine 12: Ant hide 112.7 
2009 AVS 11253 SIZ eSt12:7 11377 SAt4:3 ie = x a = :. 
Ontario (v41691919) 
2004 103.4 1036 104.0 1041 105.0 1048 1049 1047 1048 1050 1054 1053 104.6 
2005 105.1 105.8 1064 1065 106.6 106.8 1069 1075 108.2 107.7 107.5 107.6 106.9 
2006 108.2 1079 1088 1091 1095 109.3 109.0 1091 1085 1084 1086 1088 108.8 
2007 1086 909:7° “Ose erent: at. AT Oo «111108 A109 111.2 Set 110.8 
2008 11S Pig Pie ico e169 114.2 115: ates 115.419 4143:7 1SSeeti2es 173:3 
2009 ATZ4eN1S.1 VaSipe tee AO 494.2 7 i - 
Manitoba (v41692055) 
2004 102.0 101.9 1024 1027 1041 1044 1043 1043 1041 1045 105.2 105.5 103.8 
2005 105.0 105.2 1056 106.3 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 1092 1093 109.7 1097 1088 1089 109.0 1087 108.7 
2007 LOOT A094 OA Att AI att2 Je 11420 Hes S118.¢8 110.9 
2008 IOS 42 TA Bee entsS 114-4 15:0. 4915:0 115.2 44435 143.8 (itso 113.4 
2009 1124) 193.1 T1S0 iis7, 11447 4151 a Fe _ 
Saskatchewan (v41692191) 
2004 102.8 1029 103.1 103.8 1049 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 1056 1058 1064 1071 1065 1068 107.1 107.4 1080 1075 1074 107.3 106.9 
2006 107.9 107.9 1082 1092 1096 1096 109.8 1104 1093 1091 1088 108.9 109.1 
2007 W395 3099 HTC tts 4126 318.1 1183" 113.1 11847°°113:.0 113s TiZ9 Tt2.2 
2008 113.0: 113.6 114.5 116.4" 116.2 117.0. 116.9. 117.0. 117-3 116:9° 116.7 “118:8 115.9 
2009 118:7 .116.5..4166.416.4. 417.0. 118.2 , di - 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 


2002=100 


——---—_———————————— eee 
Alberta (v41692327) 
2004 104.6 1046 104.9 105.2 1061 1071 106.4 1062 1063 106.0 106.7 1064 105.9 
2005 106.1 106.2 106.9 107.6 107.4 1078 1087 1087 1100 1097 109.6 109.0 108.1 
2006 110:4 109.7 110:3 114.4 4112.2 144.8 113.4 413.9 1144 113.0,944:3.7, 444:2 112.3 
2007 114.7, 115.0 1164 1175 1178 1188 1191 1193 1194 1186 4119.1. 4185 117.9 
2008 118.8 119.0 1198 121.3 1222 124.0 123.3 1241 1228 121 Set Omen 242 121.6 
2009 AZOi'255121.5 1209601204. 3194.4 409.0 5 s 2 z = y : 
British Columbia (v41692462) 
2004 102.5 1029 103.2 103.9 104.7 1049 1047 104.7 1048 1048 105.0 1048 104.2 
2005 104.8 105.0 105.3 106.0 106.3 106.4 1066 1068 107.3 1071 107.1 106.7 106.3 
2006 106.6 106.7 107.2 1078 1087 1087 1088 1090 1084 1083 108.7 108.8 108.1 
2007 109.0 109.1 1095 109.9 1105 1103 1105 1104 1105 1100 1101 110.1 110.0 
2008 109.9 110.3 110.8 111.8 1128 113.6 1142 1140 114.1 “112.8. 4142:3. 4444 Ateo 
2009 WIS tO AOR diene 114/2-9 9142)8 * 4 * é 4 3 cA 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 1022 103.3 103.6 103.5 103.1 103.4 1035 1046 104.0 103.0 
2005 103.1 103.3 103.9 1044 1049 105.3 105.4 1057 1068 1068 1071 106.3 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 1063 106.3 106.3 106.8 
2007 107.0 107.3 108.0 1087 109.5 1097 110.7 1105 1108 1104 1107 110.6 109.5 
2008 110.4 110.4 111.0 111.8 1136 1146 1153 1154 1148 1149 1146 113.9 113.4 
2009 A13:0! 3.7 WtiGnetdsAe 4414/0 14.9 i = be a - + Fa 
Yellowknife, Northwest Territories (v41692722) 
2004 103.1 102.8 103.2 103.3 104.0 104.3 104.3 103.7 103.7 103.8 1047 1050 103.8 
2005 104.6 1048 1049 105.2 106.1 106.4 106.4 1063 107.0 107.5 1078 1078 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 1076 1084 107.7 
2007 108.9 109.1 109.8 1104 111.3 111.66 111.5 111.1 Vit. OPE too tide 110.8 
2008 111.3 112.3 113.3 1149 115.7 1166 1166 1169 117.2 1163 1161 1154 145.2 
2009 1143 5914.5 4453544593, 116.0 6.9 ° s b, Fe " 54 ks 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 99.9 100.2 100.8 101.4 101.8 101.8 1014 1016 101.2 101.8 1022 101.2 
2005 102.0 101.7 101.8 102.1 1028 103.0 103.0 103.4 1038 103.3 1038 1036 102.9 
2006 103.5 103.7 103.7 104.55 1048 105.1 1048 1044 1050 1042 1052 1057 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 108.9 1089 1091 108.1 1082 1087 107.9 
2008 108.2 1084 108.2 109.0 1098 1105 1116 1122 1119 3 Joh it Fe Mt Ue fir WLS PE: a 110.4 
2009 V1 oi1:8> AZ 4eeaSso. 11316 ies . m a P . ‘ sg 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 141 
The Consumer Price index and selected sub-groups, by urban centre, 12 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector June 2009 from 
number “““June 2009 May 2009 June 2008 + May 2009 June 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 115.8 115.3 114.8 0.4 0.9 
Shelter (v41692847) 127.0 127.0 125.4 0.0 1.3 
Rented accommodation (v41692848) 107.3 107.3 105.1 0.0 2:1 
Owned accommodation (v41692849) 128.7 128.6 122.0 0.1 po 
Water, fuel and electricity (v41692850) VETS 137.7 151.3 0.0 -9.0 
All-items (1992=100) (v41713405) 135.9 135.3 134.7 0.4 0.9 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.2 117.4 118.8 0.7 -0.5 
Shelter (v41692853) 120.8 120.8 128.0 0.0 -5.6 
Rented accommodation (v41692854) 110.5 110.2 107.3 0.3 3.0 
Owned accommodation (v41692855) 116.0 116.2 115.1 -0.2 0.8 
Water, fuel and electricity (v41692856) 151.0 150.8 192.0 0.1 -21.4 
All-items (1992=100) (v41713407) 138.5 137.6 139.2 0.7 -0.5 
Halifax, Nova Scotia 
All-items (v41692858) 116.0 115.3 116.9 0.6 -0.8 
Shelter (v41692859) 4 Pe ts 26 123.1 -0.1 -1.3 
Rented accommodation (v41692860) 107.3 107.1 106.0 0.2 13 
Owned accommodation (v41692861) 1227. 123.0 120.3 -0.2 2.0 
Water, fuel and electricity (v41692862) 135.6 135.6 1552 0.0 -12.6 
All-items (1992=100) (v41713409) 138.1 Sid 139.2 0.6 -0.8 
Saint John, New Brunswick 
All-items (v41692864) 114.6 113.9 114.5 0.6 0.1 
Shelter (v41692865) 121.8 121.9 122.0 -0.1 -0.2 
Rented accommodation (v41692866) 109.5 109.4 106.6 0.1 Za 
Owned accommodation (v41692867) 120.1 120.3 116.5 -0.2 3.1 
Water, fuel and electricity (v41692868) 138.2 138.2 150.9 0.0 -8.4 
All-items (1992=100) (v41713411) 135.5 134.6 135.4 0.7 0.1 
Québec, Quebec 
All-items (v41692870) 114.2 113.6 413.7 0.5 0.4 
Shelter (v41692871) 119.7 T1927 lived 0.0 itd 
Rented accommodation (v41692872) 109.9 109.9 108.2 0.0 1.6 
Owned accommodation (v41692873) 125.1 125.1 120.8 0.0 3.6 
Water, fuel and electricity (v41692874) 117.9 117.9 124.3 0.0 -5.1 
All-items (1992=100) (v41713413) 132.6 131.9 132.0 0.5 0.5 
Montréal, Quebec 
All-items (v41692876) 114.3 113.9 113.8 0.4 0.4 
Shelter (v41692877) 119.4 119.5 119.5 -0.1 -0.1 
Rented accommodation (v41692878) 108.9 108.9 108.0 0.0 0.8 
Owned accommodation (v41692879) 125.9 125.9 123.7 0.0 1.8 
Water, fuel and electricity (v41692880) 118.2 118.2 128.3 0.0 7.9 
All-items (1992=100) (v41713414) 132.3 131.8 131.7 0.4 0.5 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 114.2 114.0 114.0 0.2 0.2 
Shelter (v41692883) 120.7 120.6 118.9 0.1 15 
Rented accommodation (v41692884) 107.1 106.9 105.4 0.2 1.6 
Owned accommodation (v41692885) 125.4 125.2 122.3 0.2 2.5 
Water, fuel and electricity (v41692886) 132.2 132.2 135.4 0.0 -2.4 
All-items (1992=100) (v41713416) 139.1 138.9 138.9 0.1 0.1 
Toronto, Ontario 
All-items (v41692888) 114.0 113.9 113.8 0.1 0.2 
Shelter (v41692889) 116.9 117.0 116.3 -0.1 0.5 
Rented accommodation (v41692890) 108.0 107.9 106.8 0.1 x1 
Owned accommodation (v41692891) 120.5 120.6 118.8 -0.1 1.4 
Water, fuel and electricity (v41692892) 1227 A226 128.6 0.0 46 
All-items (1992=100) (v41713417) 137.4 137.3 137.1 0.1 0.2 


a ER a cr Na ea ee 
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Tabie 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM 
vector 
number 


Indexes Percentage change 
June 2009 from 


une 2009 May 2009 June 2008 May 2009 June 2008 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
She!ter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


2002=100 
at2 111.0 Ties 0.2 0.0 
106.2 106.1 106.4 0.1 -0.2 
103.5 103.5 103.0 0.0 0.5 
103.3 103.2 102.5 0.1 0.8 
130.3 130.3 134.2 0.0 -2.9 
132.7 132.4 132.7 0.2 0.0 
114.9 114.2 114.2 0.6 0.6 
12a 121.5 119.7 0.2 1.7 
113.9 113.6 afi li BP” 0.3 2.4 
125.3 125.1 122.3 0.2 2.5 
WAC AVE 119.5 0.0 -1.5 
141.7 140.8 140.8 0.6 0.6 
118.3 117.1 116.2 1.0 1.8 
138.4 137.3 130.3 0.8 6.2 
117.6 117.9 111.4 -0.3 5.6 
151.5 151.5 141.4 0.0 TA 
122.7 118.1 118.0 3.9 4.0 
147.4 145.9 144.8 1.0 1.8 
119.1 118.1 118.3 0.8 0.7 
140.9 140.2 138.8 0.5 1.5 
124.9 124.8 115.3 0.1 8.3 
148.4 149.1 149.9 -0.5 -1.0 
132.5 NT at 126.8 4.2 4.5 
146.7 145.4 145.7 0.9 0.7 
122.2 121.6 123.7 0.5 -1.2 
147.0 146.7 155.3 O2 -5.3 
128.5 128.4 123.8 0.1 3.8 
148.5 148.6 147.4 -0.1 0.7 
159.8 157.7 223.6 1.3 -28.5 
149.0 148.3 150.8 0.5 -1.2 
122.1 121.5 123.9 0.5 -1.5 
144.5 144.0 153.8 0.3 -6.0 
120.1 120.0 116.8 0.1 2.8 
159.1 159.4 158.6 -0.2 0.3 
117.1 113.2 179.1 3.4 -34.6 
153.6 152.9 155.9 0.5 -1.5 
113.3 113.3 113.9 0.0 -0.5 
Ad 2e7, 113.4 115.3 -0.6 -2.3 
108.2 108.0 106.4 0.2 cy 4 
115.7 115.9 119.2 -0.2 -2.9 
107.6 113.0 115.2 -48 -6.6 
134.4 134.4 135.2 0.0 -0.6 
112.5 112.6 113.0 -0.1 -0.4 
1 i | 112.1 112.9 -0.9 -1.6 
108.6 108.4 106.6 0.2 1.9 
110.0 110.6 Ate. -0.5 -1.9 
121.5 129.7 133.4 -6.3 -8.9 
132.1 132.3 132.6 -0.2 -0.4 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 

average® 

——— 
2002=100 

a a eee ee 


St. John’s, Newfoundland and Labrador (v41692846) 


2004 103.1 102.9 103.3 1036 1046 1049 1055 1052 1053 1057 1059 1056 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 1082 109.2 1101 109.9 110.0 1104 109.3 1085 1087 1088 109.1 
2007 09:2 1095. MOS AOI 110:9) 111.3 111) A107 M07 11HotmnnSsddS 110.7 
2008 1S A120 25 SAS2 11450) 9014.8 11518: 1115.3 “1168 TAS ates 1416'S 114.0 
2009 1943.0 113.6) 1187" 41422 1715.3) 115.8 * 2 xt 4 is ¥ ‘ 
Charlottetown and Summerside, Prince Edward Island 

(v41692852) 
2004 103.2 103.8 1044 1049 105.2 105.7 1055 1055 106.0 106.2 1076 1069 105.4 
2005 106.1 106.3 107.1 108.0 1084 1083 108.4 1087 110.9 110.7 110.0 109.3 108.5 
2006 TOS ITO 2a OSG 4) A 2Oeet tee TAB tte Tide 2 17 Ota ot 111.0 
2007 TAO ATs Ise siton TSG 1iss 11340 113:3 143:7 AtSeretaniedd4 3 V3.2 
2008 113.8 114.2 115.3 116.2 118.3 1188 1192 1186 1196 118.2 1166 1145 116.9 
2009 194:0) 115.65 WIS.6 11Gis 1174. .1418:2 5 =e m & a . .. 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 1042 1050 1053 105.5 1055 1056 1059 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 1096 109.1 1085 1086 107.6 
2006 108.6 108.3 108.9 110.2 110.5 110.3 110.5 110.7 110.0 109.7 110.0 109.7 109.8 
2007 WS 1106) ASST. WQS 5 142A 2 F126 11 Sedse 4484 112.0 
2008 112.9 113.4 113.9 114.8 1162 1169 116.9 116.9 1168 115.8 114.5 113.0 At5.2 
2009 TSA 113.9. TT4eit4 115.3. 116.0 . Mi 5 _ x ,. ,, 
Saint John, New Brunswick (v41692864) 
2004 103.4 103.9 104.2 1041 1051 1052 105.2 1051 1051 105.5 106.0 1056 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 1083 107.4 
2006 108.8 108.7 109.2 110.1 1101 110.0 109.8 1100 1089 107.9 108.4 109.0 109.2 
2007 MOOS VOS'G Oia e2) Addie 2 AZ A444 A420) ate adid teed 9 142 
2008 WAT ATC AZ 2a te Ata 114.5" 145.0) 114.4 414.6 11Gs doi tade 113.2 
2009 Taha” 11240 WZ Seei2 A1Soe 1146 A os 6a a y FA bs 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 104.9 1049 104.7 104.6 1048 105.3 105.5 105.1 104.5 
2005 105.3 1056 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 1093 109.1 109.2 1092 1084 1082 1084 1084 108.7 
2007 108.5 109.2 110.1 110.3 110.7 1104 110.4 109.8 1102 1102 110.5 1108 110.1 
2008 TIO (id Te AO. AIS 2IS7 1157 1S) 143916 144127 Hades 112.4 
2009 Wie 11210" Ada et 113:60 114.2 - x 3 a Z x :. 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 104.4 1044 1047 1053 1053 105.1 104.4 
2005 105.1 105.4 106.2 106.2 1064 1067 106.8 107.3 1082 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 1088 108.9 1089 1084 1086 108.7 1086 108.6 
2007 108.7 109.5 110.3 110.5 110.8 110.5 110.5 110.0 110.4 110.4 110.7 111.0 110.3 
2008 MOS VIS Mlsai22 (11s 4113.8 1189) 143.3 1138:8 He 9ude atid 112.6 
2009 Witke 11254 V2 Ate 1'43°9" 1143 < - es 2 LE i ¥ 


Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 


2004 103.2 103.4 103.8 104.0 105.0 1047 1048 1046 1046 105.0 105.3 1052 104.5 
2005 105.0 105.7 106.4 106.4 1065 1066 106.8 107.5 1083 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 109.2 1089 109.0 1083 1082 1085 1086 108.6 
2007 TOSS 1096 110791144 1117.5 111.1 111.1 4110.9 1109 110:7 -1MOIS 4108 110.7 
2008 WO4 149.0 1198. 14244 143.40 114:0 115.0) 114.8 115.0. 113.6 11930-4127 11314 
2009 TM23 1130 AISG 113.1 1140 114.2 Be a “= - “ x ef 
Toronto, Ontario (v41692888) 

2004 103.9 104.1 1043 1043 1051 1049 1049 1047 1049 1049 1052 1051 104.7 
2005 105.0 1056 106.4 106.3 1065 1065 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 1076 108.5 108.7 109.0 1089 1085 1085 1081 1080 1083 1085 108.4 
2007 108.2 109.3 110.3 110.8 111.2 110.7 110.7 110.6 110.8 110.7 111.0 111.1 110.5 
2008 1G 1113. We ai22 113.3 118.8 114.9 114.7 1145 4113.7 1465-493:0 413.4 
2009 1125- 4132" 4138 913.1 Tiao “714.0 er , : ; ; 
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Tabie 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
eee FACT 


2002=100 

————————————— ee ee ee es 
Thunder Bay, Ontario (v41692894) 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 1044 1042 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 1059 1066 106.2 1059 1060 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 106.4 1066 1066 106.9 
2007 106.2 107.3 108.3 1084 1088 1083 108.6 108.3 1083 107.9 1082 1081 108.1 
2008 107.9 108.4 108.7 109:7 110.7 144.2 112.1 114.9 112.2 110.9 4110.8 1104 110.4 
2009 10995911053 10:8" 10:4 4141.0) aAdale se - 2 3 4 - 4 
Winnipeg, Manitoba (v41692900) 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 104.3 1040 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 1068 107.2 107.7 107.3 107.1 1067 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 109.5 1086 108.9 109.0 1086 108.5 
2007 109.0 109.4 110.3 110.8 111.4 111.3 111.9 111.1 111.6 110.9 110.7 1107 110.8 
2008 WO AAV IS At ANG 113.45 1142 414.8 1449 4460 1144.20 4418.6 11919 dis 
2009 11237 113-05 1129) 113.5) 1144'2 a4 1409 + oS - re _ e 5 
Regina, Saskatchewan (v41692906) 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 1057 104.6 
2005 105.4 105.7 1063 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 109.3 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 TOSS 109s OmetiteS, AZ Ontos) (ie Sedo 492 7am dade uk arg 
2008 112.3 112.7 113.6 114.4 115.4 1162 1163 116.4 116.9 1166 116.4 1156 115:2 
2009 1ISIG M1164 5 1G. Getto 11745 ais ¥ ’ x _ a ie = 
Saskatoon, Saskatchewan (v41692912) 
2004 102.6 102.7 1028 1036 1046 1046 1048 1045 1046 105.3 1059 1056 104.3 
2005 105.4 105.6 1062 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 1081 109.2 1096 109.5 1098 1104 1093 1091 108.7 1087 109.0 
2007 109.5 109.9 110.7 111.9 112.4 113.5 114.1 114.1 114.4 114.1 1143 114.0 ne ang 
2008 114.2 115.0 116.0 116.9 117.66 1183 118.4 118.1 118.3 118.0 117.8 1169 117.1 
2009 TIAGO 17-8 sinvecumlin 7 4o8 11 Gated on x es i a 2 3. e 
Edmonton, Alberta (v41692918) 
2004 105.0 105.0 105.2 1056 106.5 107.6 107.0 1068 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 1091 1106 1102 1101 109.4 108.6 
2006 MOSS 1105 tO tA 142 6 1128 AtS.0 443810" 4122 9 443:00 Fis 112.0 
2007 113.9 114.2 115.7 117.0 117.1 1186 148.8 119.1 119.1 118.3 118.8 1186 117.4 
2008 V1iS02 118.7 R19 Siete 121. Soai2eire d2sGunles 6. 122500213) 121400 oie 121.4 
2009 120:25 121.5" 120:9, 120:5° 121.6, 22:2 rs re re 4: 2 ‘a 2 
Calgary, Alberta (v41692924) 
2004 104.1 104.1 1044 1046 105.5 106.4 1058 1056 1056 105.4 106.1 1058 105.3 
2005 105.3 105.5 106.0 1069 1068 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109:9), 108:9.409:5 1109 11210) 44di7 4H3:'6 144.4 114.7 4185 1142 Ti47 i eas: 
2007 11S O.ATS:CediGy, Ives. A176 M186 19:4) 41938 1193) 4187 149 11S0 118.0 
2008 TIGL MAS AR AZO OR 121.2 -122°35 26:0" 12310) 124.4, 42340 4918151200) 194 8 121.8 
2009 12087 121.98 12403" 12058: 12175) 122 2 * i 4 # + x 
Vancouver, British Columbia (v41692930) 
2004 102.2 102.7 103.0 103.7 104.5 1046 1045 1045 1046 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 106.8 106.7 1066 1063 106.0 
2006 106.2 106.3 106.9 107.5 108.4 1084 1085 1087 1084 1084 1089 1091 108.0 
2007 109.9 109.3 109.6 110.0 110.6 110.5 110.7 110.6 110.7 110.4 110.4 110.5 110.2 
2008 110125 110.75 111.25 S21 SIS: 26 1s 9 A14ete 4145 H46e1s.4 1412 90 ntA1S 112.8 
2009 11208 112:5" 112:69 AIZ6 41sSads.s 5, ES ix 
Victoria, British Columbia (v41692936) 
2004 102.7 103.1 103.3 104.1 105.0 105.2 1050 105.0 105.2 1052 1055 1053 104.6 
2005 105.3 105.5 105.9 106.5 1068 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 1076 1084 1092 109.0 109.2 1093 1088 1086 1089 109.0 108.5 
2007 109.1 109.3 109.7 1099 1102 109.9 110.1 1100 110.1 1095 1096 1097 109.8 


2008 109;4 109-8 110.4 W444 W123 4130 113.3: 113.2 1135 112:3 11110) 1118 111.8 
2009 117 OAT a6 te hie ea 2.5 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10 
See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NL and NS. N.B Que Que Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont. 
RE Ont./Que. 


en 


cents per litre 
nn 


Regular unleaded gasoline at full service filling stations 


June 2008 1448 139.4 142.4 135.2 1448 144.4 133.0 133.0 139.2 133.0 
July 2008 149.7 141.5 144.7 139.1 142.3 147.1 133.6 133.5 142.0 136.3 
August 2008 139.1 131.5 134.4 127.8 129.6 132.2 124.2 125.6 134.3 131.1 
September 2008 142.0 133.4 187 130.9 134.0 134.9 1244 125.4 137.8 135.7 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 93.1 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 SLT 77.4 80.3 778 80.2 82.0 (5:2 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 lat 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 91.3 82.7 82.5 916 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 878 90.3 S27 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
Regular unleaded gasoline at self service filling stations 

June 2008 142.0 136.2 139:5 1342 144.4 142.8 129.9 130.6 137.5 133.2 
July 2008 146.8 138.0 142.2 137.2 142.5 143.5 130.2 132.0 140.3 135.6 
August 2008 136.5 129.1 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133.1 128.6 134.1 130.5 119.9 123.7 136.1 134.6 
October 2008 125.0 112.0 115.1 112.9 117.2 111.0 102.2 105.9 1188 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 788 82.7 96.1 91.4 
December 2008 86.8 73.7 ERA 75.0 79.7 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 747 778 74.0 83.3 84.4 74.2 789 84.2 82.9 
February 2009 92.4 844 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 847 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99:9 106.5 105.3 94.4 98.8 107.4 102.9 
Premium unleaded gasoline at full service filling stations 

June 2008 150.7 146.2 150.1 142.7 151.1 152.2 144.5 144.0 150.2 143.3 
July 2008 155.2 148.5 151.9 146.0 149.4 1546 145.7 144.8 152.9 146.3 
August 2008 145.4 139:5 141.6 135.0 136.7 139.6 136.5 137.8 145.6 141.3 
September 2008 1476 141.0 143.1 138.0 141.0 142.9 137.6 yer”, 149.0 146.3 
October 2008 135.5 122.3 125.3 121.8 1243 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97:2 84.7 88.4 84.7 87.7 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92:3 95.4 94.1 92.6 96.5 914 
February 2009 100.3 95.0 96.3 StS 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97 8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99:9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 117.1 113.4 116.1 109.3 115.0 115.7 108.0 112.9 119.8 113.8 
Premium unleaded gasoline at self service filling stations 

June 2008 148.0 143.4 147.5 141.0 1519 150.5 141.5 142.4 148.3 143.6 
July 2008 152.8 145.5 150.3 144.0 149.9 150.6 141.6 143.8 151.0 146.1 
August 2008 142.8 135.8 138.4 132.6 137.0 136.3 132.3 135.8 142.8 139.8 
September 2008 146.3 137.5 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 122.1 119.6 1248 119.3 114.3 117.6 129.9 127.0 
November 2008 104.3 94.6 98.0 943 98.7 95.2 90.9 948 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 970 88.8 93.6 100.1 96 8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 97,2 93.1 98.0 99.5 99 8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 1140 113.5 106.7 $41,2 1188 113.3 
Household heating fuel 

June 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 1258 125.1 
July 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 1258 125.1 
August 2008 119.3 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
September 2008 118.7 1142 117.9 121.4 118.5 115.9 116.1 121.9 1259 123.7 
October 2008 110.8 103.2 109.1 117.3 107.4 1941.2 111.6 113.7 127.7 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 116.8 114.5 
December 2008 84.5 768 83.0 845 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 73.7 17.3 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 756 £16 718 774 79.3 7.3 80.8 80.2 843 846 
March 2009 67.6 65.5 68.0 726 73.3 744 75.4 754 80.4 78,7 
April 2009 71.0 68.6 746 783 778 75.0 80.3 80.5 815 79.6 
May 2009 68.7 66.5 71.1 73.0 73.5 717 15.7 80.3 80.1 756 
June 2009 68.7 66.5 7453 73.0 73,5 717 75.7 80.3 80.1 756 


ee sseessssnsensnennsssntunssssusensnsssssstnenusesenspessatetarsaan 
48 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — June 2009 


Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta. Alta B.C B.C YIP NWT 
ee eee es 


cents per litre 
—_—__ee—————— OC ee eee 


Regular unleaded gasoline at full 
service filling stations 


June 2008 137.8 136.7 129.3 130.8 146.0 144.7 143.0 148.9 
July 2008 136.5 135.3 131.3 133.1 149.1 150.9 145.1 152.9 
August 2008 130.8 130.7 124.4 125.4 142.3 143.2 141.3 149.6 
September 2008 136.1 135.1 126.2 127.6 140.8 139.7 140.9 152.7 
October 2008 118.7 116.2 111.2 110.8 123.5 125.0 1349 143.1 
November 2008 92.4 92.1 86.2 86.5 99/5 99:7 109.4 1184 
December 2008 79.1 80.6 73.1 72.7 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 Tis) 76.9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 97.7 97.2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99:9 99.3 106.9 
May 2009 97.7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 


Regular unleaded gasoline at self 
service filling stations 


June 2008 137.2 136.9 128.9 129.6 143.1 143.5 141.4 146.4 
July 2008 136.0 135.5 130.3 132.2 146.6 150.5 144.4 150.0 
August 2008 130.8 130.8 122.4 124.0 140.5 142.0 140.1 147.4 
September 2008 134.3 135.2 125.3 127.3 137.9 138.2 138.9 149.6 
October 2008 118.3 116.9 107.8 110.3 119.8 123.1 130.5 134.5 
November 2008 91.3 91.9 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 79.1 81.3 71.0 73.0 843 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91:9 91.7 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97-5 S79 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 


Premium unleaded gasoline at full 
service filling stations 


June 2008 148.5 146.8 139.2 141.3 157.9 156.8 148.0 159.0 
July 2008 147.1 145.6 142.0 143.6 161.2 163.0 150.3 162.4 
August 2008 141.4 140.7 135.8 135.9 154.4 154.6 146.0 162.0 
September 2008 146.6 145.4 137.5 138.7 152.8 152.1 146.2 159.1 
October 2008 128.6 126.3 FAL 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 95.7 97.4 Wes 117 1242 142.4 
December 2008 89.7 90.8 83.7 83.6 99.7 98.2 102.4 124.6 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 S29 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 147.5 118.3 108.8 109.1 127.3 121.6 417.9 127.5 


Premium unleaded gasoline at self 
service filling stations 


June 2008 1487 147.6 140.4 140.8 155.3 155.3 148.5 158.1 
July 2008 147.0 146.3 142.4 143.4 158.9 162.8 150.8 160.6 
August 2008 141.5 141.3 134.8 135.3 152.7 154.3 147.7 158.5 
September 2008 1457 145.5 137.2 138.7 150.4 150.6 145.1 159.9 
October 2008 130.0 127.6 120.1 121.4 132.7 135.7 137.2 146.2 
November 2008 103.1 102.5 94.9 97.4 109.4 112.0 113: 130.5 
December 2008 90.9 91.7 82.1 83.9 97.1 97.5 98.1 112.4 
Janvary 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 141.3 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 117.7 106.7 Tita 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
Household heating fuel 

June 2008 1243 122-2 128.2 135.2 134.4 1285 
July 2008 1243 122.2 130.9 137.9 134.4 128.5 
August 2008 124.3 122.2 1309 137.9 134.4 128.5 
September 2008 121.7 121.7 125.7 1407 137.7 137.0 
October 2008 121.8 117.8 118.4 132.9 136.3 126.2 
November 2008 413.5 110.8 107.6 123.4 120.8 117.3 
December 2008 88.5 90.5 85.3 105.5 103.8 1010 
January 2009 88.7 87.3 82.3 92.0 973 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 89.6 
March 2009 70.3 72.3 eg < ip = 

il 2009 71D 78.8 81 1.1 

Shey 2009 747 75.7 81.5 92.5 89 4 83.0 
June 2009 747 757 815 92.5 89.4 83.0 


Note(s): See Table A for complete list of vector numbers 
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CNTs 


Table 14 
Average retail prices, monthly, Canada 


CANSIM April 2009 May 2009 June 2009 
vector 
number 
CC err ——————— 
dollars 1 

Round steak, 1 kilogram (v735165) 12.98 12.86 T2:61 
Sirloin steak, 1 kilogram (v735176) 16.02 16.11 16.80 
Prime rib roast, 1 kilogram (v735187) 19.83 22.12 22.26 
Blade roast, 1 kilogram (v735198) 10.09 10.38 10.46 
Stewing beef, 1 kilogram (v735209) 10.14 10.39 Aaa 7; 
Ground beef, regular, 1 kilogram (v735220) re 7 7.07 tat 
Pork chops, 1 kilogram (v735221) 9.78 9.84 9.67 
Chicken, 1 kilogram (v735223) 6.50 6.34 6.39 
Bacon, 500 grams (v735166) 4.69 4.56 4.71 
Wieners, 450 grams (v735167) 3.09 2.95 2.96 
Canned sockeye salmon, 213 grams (v735168) 3.39 3.30 3.24 
Homogenized milk, 1 litre (v735169) 2.18 2.19 2.19 
Partly skimmed milk, 1 litre (v735170) uit 2A2 ZZ 
Butter, 454 grams (v735171) 4.45 4.34 4.39 
Processed cheese food slices, 250 grams (v735172) 2.92 2.76 2.82 
Evaporated milk, 385 millilitres (v735173) 1.86 1.95 1.96 
Eggs, 1 dozen (v735174) 2.59 2.62 2.60 
Bread, 675 grams (v735175) 2.49 2.53 2.49 
Soda crackers, 450 grams (v735177) 2.41 2.45 2.48 
Macaroni, 500 grams (v735178) 1.43 1.42 1.41 
Flour, 2.5 kilograms (v735179) 4.60 4.82 4.77 
Corn flakes, 675 grams (v735180) 4.17 3.97 4.05 
Apples, 1 kilogram (v735181) 3.46 3.45 3.29 
Bananas, 1 kilogram (v735182) 1.67 1.67 1.67 
Grapefruits, 1 kilogram (v735183) 2.32 2.42 BE 
Oranges, 1 kilogram (v735184) 2.69 2.84 2.96 
Apple juice, canned, 1.36 litres (v735185) 1.86 1.86 1.85 
Orange juice, tetra-brick, 1 litre (v735186) 3.75 3.69 3.68 
Carrots, 1 kilogram (v735189) 1.84 1.91 1.94 
Celery, 1 kilogram (v735190) 2.30 2.55 2.33 
Mushrooms, 1 kilogram (v735191) 7.85 7.58 8.06 
Onions, 1 kilogram (v735192) 1.54 1.56 1.59 
Potatoes, 4.54 kilograms (v735193) 5.13 5.49 5.62 
French fried potatoes, frozen, 1 kilogram (v735194) 2:19 2:17 2.18 
Baked beans, canned, 398 millilitres (v735195) 1.10 1.09 TT 
Tomatoes, canned, 796 millilitres (v735196) 1.38 1.35 1.36 
Tomato juice, canned, 1.36 litres (v735197) 1.75 1.85 1.89 
Ketchup, 1 litre (v735199) 2.98 2.94 2.95 
Sugar, white, 2 kilograms (v735200) 2:52 2.56 2.02 
Coffee, roasted, 300 grams (v735201) 4.34 4.33 449 
Coffee, instant, 200 grams (v735202) 5.59 S07 5.58 
Tea (72 bags) (v735203) 4.01 4.12 4.12 
Cooking or salad oil, 1 litre (v735204) 4.22 4.14 4.08 
Soup, canned, 284 millilitres (v735205) 1.02 1.02 1.06 
Baby food, 128 millilitres (v735206) 0.77 0.80 0.80 
Peanut butter, 500 grams (v735207) 2.90 2.88 2.91 
Fruit flavoured crystals, 2.25 litres (v735208) 1.25 1.21 1.26 
Soft drinks, cola type, 2 litres (v735210) 1.59 1.64 1.60 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.65 1.66 1.63 
Paper towels (2 rolls) (v735213) 2.50 2.45 2.45 
Facial tissue (200 tissues) (v735214) 2.10 2.11 2.07 
Bathroom tissue (4 rolls) (v735215) 2.32 2.29 2.30 
Shampoo, 300 millilitres (v735216) 3.13 3.20 3.20 
Deodorant, 60 grams (v735217) 3.68 3.61 3.72 
Toothpaste, 100 millilitres (v735218) 1.68 1.65 1.72 
Cigarettes (200) (v735219) 76.17 76.90 77.41 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 87.8 95.6 101.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada St. John’s, Charlottetown- Halifax, Saint John, Montréal, 
CPI weight' NLL. Summerside, N.S. NB. Que. 
PEL 
ee eee —————— 
percent combined city average=100 

All-items 100.0 98.0 94.0 99.0 96.0 95.0 
Food 17.0 104.0 101.0 100.0 100.0 102.0 
Food purchased from stores : 105.0 101.0 101.0 100.0 101.0 
Meat, poultry and fish : 101.0 100.0 101.0 102.0 103.0 
Dairy products and eggs 4 108.0 99.0 102.0 101.0 101.0 
Bakery and other cereal products : 100.0 97.0 97.0 97.0 101.0 
Fruit and vegetables . 116.0 107.0 107.0 106.0 102.0 
Other food purchased from stores 2 102.0 101.0 97.0 96.0 100.0 
Food purchased from restaurants : 102.0 102.0 99.0 99.0 102.0 
Shelter 26.6 89.0 80.0 92.0 85.0 88.0 
Rented accommodation : 82.0 70.0 86.0 76.0 83.0 
Owned accommodation ; 85.0 74.0 87.0 81.0 87.0 
Water, fuel and electricity : 116.0 118.0 124.0 115.0 99.0 
Household operations and furnishings aided 103.0 104.0 106.0 103.0 98.0 
Household operations : 105.0 105.0 109.0 104.0 96.0 
Household furnishings : 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 101.0 96.0 102.0 101.0 101.0 
Transportation 19.9 101.0 96.0 95.0 95.0 99.0 
Private transportation : 101.0 93.0 95.0 94.0 98.0 
Purchase of automotive vehicles ‘ 101.0 104.0 101.0 101.0 101.0 
Gasoline f 110.0 103.0 106.0 100.0 103.0 
Other private transportation : 93.0 73.0 80.0 80.0 90.0 
Public transportation : 102.0 112.0 92.0 105.0 103.0 
Health and personal care 4.7 101.0 101.0 103.0 102.0 101.0 
Health care : 98.0 100.0 103.0 101.0 99.0 
Personal care 3 103.0 101.0 103.0 103.0 103.0 
Recreation, education and reading 12.2 94.0 103.0 109.0 110.0 87.0 
Recreation ; 101.0 99.0 100.0 99.0 98.0 
Education and reading ‘ 80.0 109.0 125.0 130.0 66.0 
Alcoholic beverages and tobacco products oul 111.0 105.0 107.0 99.0 94.0 
Alcoholic beverages : 105.0 103.0 104.0 99.0 100.0 
Tobacco products and smokers’ supplies : 122.0 109.0 113.0 99.0 85.0 
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Table 15 — continued 


inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Ont. Ont. Man. Sask. Alta. B.C. 
percent combined city average=100 
All-items 100.0 102.0 107.0 94.0 93.0 98.0 103.0 
Food 17.0 99.0 99.0 100.0 100.0 100.0 103.0 
Food purchased from stores 99.0 98.0 101.0 101.0 102.0 105.0 
Meat, poultry and fish ; 101.0 98.0 93.0 98.0 99.0 103.0 
Dairy products and eggs ; 104.0 104.0 92.0 94.0 95.0 99.0 
Bakery and other cereal products 92.0 93.0 109.0 107.0 109.0 116.0 
Fruit and vegetables : 96.0 95.0 105.0 103.0 104.0 105.0 
Other food purchased from stores 2 : 99.0 98.0 105.0 103.0 102.0 106.0 
Food purchased from restaurants 100.0 100.0 98.0 97.0 97.0 99.0 
Shelter 26.6 106.0 117.0 84.0 82.0 98.0 100.0 
Rented accommodation 109.0 124.0 81.0 73.0 96.0 104.0 
Owned accommodation : 104.0 115.0 84.0 77.0 94.0 101.0 
Water, fuel and electricity 109.0 117.0 90.0 11320 117.0 88.0 
Household operations and furnishings 11.1 104.0 104.0 99.0 99.0 100.0 104.0 
Household operations : 105.0 106.0 99.0 100.0 103.0 106.0 
Household furnishings 101.0 101.0 100.0 98.0 94.0 100.0 
Clothing and footwear 5.4 102.0 101.0 100.0 98.0 96.0 100.0 
Transportation 19.9 96.0 104.0 94.0 94.0 92.0 104.0 
Private transportation : 94.0 103.0 94.0 95.0 92.0 106.0 
Purchase of automotive vehicles : 102.0 100.0 100.0 99.0 94.0 101.0 
Gasoline 97.0 96.0 101.0 103.0 96.0 106.0 
Other private transportation : 84.0 113.0 80.0 83.0 86.0 113.0 
Public transportation 108.0 108.0 98.0 94.0 88.0 90.0 
Health and personal care 4.7 102.0 101.0 98.0 97.0 100.0 99.0 
Health care ; 105.0 102.0 96.0 96.0 105.0 98.0 
Personal care 99.0 99.0 99.0 98.0 96.0 99.0 
Recreation, education and reading 4 pay) 106.0 106.0 95.0 100.0 105.0 106.0 
Recreation 100.0 102.0 98.0 94.0 99.0 104.0 
Education and reading , 116.0 115.0 89.0 111.0 117.0 TOTO 
Alcoholic beverages and tobacco 
products aun 96.0 100.0 104.0 105.0 106.0 109.0 
Alcoholic beverages 99.0 99.0 94.0 98.0 104.0 105.0 
Tobacco products and smokers’ supplies 92.0 101.0 119.0 116.0 109.0 115.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, |.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 7 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 ee 
Shelter 25.7 26.6 PA GY 
Household operations, furnishings and equipment 11.4 as 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 44 
Recreation, education and reading 13.0 12.2 11.2 
Alcoholic beverages and tobacco products Sua 3.4 4.2 


1. Figures may not add to 100% due to rounding 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPl as | 
defined by the Bank of Canada. 


The measure of Core CPI! excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts: vegetables and vegetable 
_ preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
_ products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http:/www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available | 
_ through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover | 
of this publication. 


| 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is Subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


ie 


2 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CP!) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


Ne 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


3; 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


a; 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.ge.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. | Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles”. 
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4. The annual index level is the average of the 12 individual monthly indexes. 
Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate “energy” includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The ail-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
Iqaluit, not seasonally adjusted, historical data 


‘e 


2: 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Tabie 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


i 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. | With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
Supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
Supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg 
John's, and N.S. John, Que. Que Ontario part, Ont Bay, Man 
NLL. Summerside, N.B. Ont./Que Ont 
PELL. 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061 ) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask Sask. Alta. Alta. B.C. B.C. Vas N.W.T. 
—____—_———oOOOee”:._Oo a eee ON 
Regular unleaded gasoline at full service filling 
Stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 


rrr eee 
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Table B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 


consumer goods and services, not seasonally adjusted 


St Charlottetown- Halifax, Saint Montréal, 
John’s, Sumrnerside, N.S John, Que 

a a 
All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901 ) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v159398871 ) (v15939909) (v15939937 ) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941 ) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ont Ont Man Sask Alta B.C 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v159401 22) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v1594007 2) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


| : Canadian Economy Online ri 
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Come cles 


Canadians want to know: 


» Are we better off this year than last? 

» Where does our money come from and where does it go? 
» What are the consequences of inflation? 

» How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
» Exports and imports > Inflation rate 

>» Federal debt > Retail sales 

> Housing starts » Manufacturing shipments 

>» Composite leading indicator 


and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective 


www.canadianeconomy.gc.ca 


It's relevant, accurate, objective... and Canadian, eh! 
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The Consumer Price Index 


This publication presents the highlightS’and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference’period. 
It also provides a range of the most'recent tables"and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 


_ the index reflects only pure price movements. 


‘ “The CPI is an important indicator of how the Canadian economy is performing. This index, 
__used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
"pensions, and:many other monetary transfers. 
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